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Miami Boites Talking Big Coin 
For Top Acts Again Come Winter 


By LARRY SOLLOWAY 


Miami Beach, July, 27. 

Local niteries are again girding 
for another highly competitive 
winter season, and top cafe names, 
who come here season after sea- 
son to rake in those astronomical 
salaries, can look to another har- 
vest. 

Those sky high bids have al- 
ready taken in Sophie Tucker and 
Tony Martin for the Beachcomber, 
with Danny Thomas, Dean Martin 
& Jerry Lewis, Joe E. Lewis, the 
Ritz Bros., Milton Berle, Hilde- 
garde, Kay Thompson and others 
in the top draw brackets mulling 
offers from the new Copa (which 
has Hildegarde set, as well as 
Berle, if available) and the ’Com- 
ber. The Latin Quarter and the 
Clover Club also, have their check- 
books open for “names.” 

Toughest struggle will be _ be- 
tween the new Copacabana and 
across the street (and expected to 
be completely rebuilt) the Beach- 
comber. The pair are the payoff 
bellwethers for the area. If the 
others must remain in the going, 
they'll have to come up, as in 

(Continued on Page 102) 


More Y&R Clients 
On TV Than Radio 
But AM Gets Coin 


Hollywood, July 27. 

Sigard Larmon, prez of Young 
& Rubicam, had a birthday last 
Wednesday (21), but instead of 
receiving, heg ave, completely re- 
versing the natal custom. His 
gifts were in the form of vice- 
presidencies, which he conferred 
on Walter Bunker, head of his Hol- 
lwood radio and television opera- 
tion, and Don Barr, manager of 
advertising service. Coast office 
had been without a veepee since 
Tom Lewis departed. 

An enthusiast of TV, Larmon 
disclosed that Y & R will have 
more clients using tele than radio 
next fall. However, the volume in- 
take will be all in radio’s favor. 
To Larmon, however, it does show 
a definite trend toward the new 
sight medium. He remarked that 
he is recommending tele to all the 
firm’s clients just so “they can get 
their feet wet.” Y & R’s total 
billing will be the highest in the 
company’s history, he declared, al- 
though radio billing will be slight- 
ly off. 
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Rooney Dickers ‘Finian’ 


Mickey Rooney is reported nego- 
tiating for the film rights to 
“Finian’s Rainbow,” with the idea 
of producing it independently as a 
starring vehicle for himself. He’d 
also use his father Joe Yule, in the 
same part he’s currently plaving in 
the Broadway stage production. 

The prospective price for the 
screen rights to the E. Y. Harburg- 
Burton Lane musical comedy, now 
in its 8lst week at the 46th Street, 
N, Y., isn’t known. 


Golden Jubilee 
Not Hypoing N.Y., 
But Lions Help 


New York City’s Golden Jubilee, 
so far, has failed to excite the N. Y. 
hotel and amusement industry as 
a terrific magnet for visitors. Nor 
has the small-scale world’s fair, 
first event of which, the Interna- 
tional Air Exposition, gets under 
way Saturday (31), so far brought 
in an appreciable number of 
visitors. The out-of-towners may 
start coming in after the Lions 
Club’s convention leaves tomorrow 
(Thurs.), but few reservations have 
come in. The Lions are proving a 
general b.o. hypo. (Details on Page 
95). 

Showmen believe that the lineup 
as presented by the Mayor’s Com- 
mittee pales too deeply in compari- 
son with the 1939-40 World’s Fair, 
to attract nationwide attention on 

(Continued on page 98) 


U.S. Touts Yank Travel 
In Europe; Spending Seen 
Aid to Recovery Setup 


Washington, July 27. 

Uncle Sam is building up to be- 
come the No. 1 tout for foreign 
travel by Americans—particularly 
European travel. Idea is that the 
more ,American tourists spend 
abroad, the less will have to be 
handed out to foreign government 
via Marshall plan coin. 

Present estimates are that if the 
world stays at peace between now 
and the end of 1951, American 

(Continued on page 18) 
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SELL THEATRE VIDEO LIKE FILMS 





PARAMOUNT'S 
DISTRIB PLAN 


By HERB GOLDEN 

With virtually the entire film in- 
dustry casting about for a way of 
breaking into the television act, 
Paramount may have come up with 
the strongest solution yet by a 
major distributing company for 
landing ii on the profit side of the 
TV picture. Par’s interest in the 
field, it has been learned, is to de- 
velop a video distribution company 
to parallel its film distribution ac- 
tivities. 

Recent experimentation by Par 
with  large-screen television of 
sports and other special events in 
its Times Square showcase, the 
Paramount theatre, i¢ a rehearsal 








for what the company feels is a| 


logical place for it in the video 
picture of the future. Par’s aim is 
to buy up national—and perhaps 
even international—theatre tele- 
vision rights to major events. It 
would then peddle these rights to 
individual theatres, just as it now 
does with film. 

It is too early, of course, to de- 
termine the details of transmission 
and sales policy, but the general 
picture of what Par is aiming to 
do has become clearly limned in 
the past few months, according to 
insiders. Company has a fully- 
staffed organization to sell films 





and it feels there is no reason why 
it can’t sell to the same exhibs | 
(Continued on page 97) 


Ed Sullivan Denies ‘Pressure’: 
Will Abide by Any 4A’s TV Scale 


,’ 





Olympics B. 0. NSG 


London, July 27. 
Boxoffice for the Olympic games 
has been slow to date. Half of 
the 2,250,000 tickets available are 
reported unsold. 
Total take to date is $1,600,000. 


That Anti-ASCAP 
Decision Affects 
All of Show Biz 


While both the American Society 
of Composers, Authors & Publish- 
ers and the picture interests are 
masterminding that tough anti- 
ASCAP decision by Judge Vincent 
L. Leibell in N. Y. federal court 
last week, the Society has been 
holding strategy meetings ever 
since. There was one yesterday 
(Tues.) and two last week by the 
board members in N. Y. 

Sum and substance is the need 
anew for a potent legal name front 
to supplement (Charles) Schwartz 
& (Louis) Frohlich and their house 

(Continued on page 92) 











| You Cant 


Who in Hooper’s name _ ever, 
thought we’d see the day when all | 
the work and wit that go to make 
up the Fred Allen program would 
be surpassed by a refrigerator, a 
set of dishes, some silverware and 
a Persian Lamb jacket? But that is 
exactly what has happened and it’s 
very easy to explain. Who can 
laugh when they’re listening for) 
a phone call? 

It all started with “Truth or 
Consequences.” I don't know wheth- | 
er Duz does everything but it sure | 
started something. They weren’t, 
just content with playfully bash-, 
ing people’s heads in, sending hap- | 
less youths around the world by 
pogo stick, and slyly pushing one 
testants into a cement mixer. 











They had to start a Hush contest. 
Now everything in radio is hush | 
but the contests. On “Quick As A | 
Flash” they gave away as much} 
as $20,000; on “Stop the Music” | 


3rd ANNUAL 


(1948-49 SEASON) 


Top A Refrigerator 


By HAL 





BLOCK 


they gave away bonds, furs, trail- 
ers, houses; on CBS’ Saturday 
night musical quiz show the first 
week they gave away $1,000 in 
travelers’ checks, a trip to Paris 
and a Kaiser-Frazer car. On “Bride 
and Groom” they give away. every- 
thing but the details of the honey- 
moon. One sponsor had to cancel 
his program at the end of the first 
week. Unwittingly he gave away 
his factory. 

On “Take It Or Leave It” which 
was the first giveaway show, they 
had to up the ante considerably. 
No one would even give his right 
name for $64. The stream of prizes 
keeps mounting. In a popularity 
contest in a certain kindergarten 
Santa Claus ran a poor third to 





'Ralph Edwards and Bert Parks. 


It’s gotten so that these contests 
have loused up our daily life. The 
other day a soldier came back from 


(Continued on page 18) 
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The Associated Actors & Art- 
istes of America’s television ne- 
gotiating committee’s gander into 
the talent-buying practices of Kd 
Sullivan’s “Toast of the Town” 
show on CBS-TV started ‘yesterday 
with the interrogation of the N. Y. 
Daily News columnist. 

Sullivan declared that as soon as 
a sustaining scale is established for 
television, he and CBS will pay the 
stipulated amount, but meanwhile, 
he believed he was paying the 
highest sustaining rate in video. 
Until an official scale is adopted by 
the unions, he'll continue to pay 
acts at the rate of $50, $75 and 
$100 for an appearance. Talent 
budget for the layout, according to 
Sullivan, is $1,350. 

Sullivan, simultaneously, denied 
that he had been pressuring acts to 
appear on “Toast.” He declared 
that performers were at liberty to- 
accept or reject his offers and he 

(Continued on page 12) 


Report ‘ ‘Scriptlegging’ 
Of U.S. Acts’ Material 
To British Comedians 


Comedians are asking talent 
agencies to run down the rumor 
that an American performer is 
currently in England selling Brit- 
ish comics the entire acts of lead- 
ing U. S. comedians. Story has 
been brought back from abroad 
that the performer, who occasion- 





_ally did some writing himself, is 


peddling transcripts of current 


| American acts as new inaterial. 








It’s alleged that he already has 
sold several entire routines and is 
having contacts mail him disks and 
transcripts of airshows as well as 
eafe and vaude acts. 

U. S. acts, of course, fear that 
their material will be dated before 
they even open abroad. Complaints 
have already been received by the 
William Morris agency, which re- 
quested the Harry Foster agency 
of London to investigate. 


Paley Personally After 
Berle for CBS Vaudeo 


Negotiations are on for Milton 
Berle to take over a CBS vaudeo 
show in the fall. Bill Paley, CBS 
board chairman, is _ personally 
handling negotiations for the net- 
work with the William Morris 
agency. 

CBS became excited about 
Berle’s video possibilities through 

(Continued on page 98) 
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Other 


Unions Admit Only Outside 


Chance of ‘1 Union’ With SAG Nix 





Prospects of a merger of the As- + 


 é 


sociated Actors & Artistes of 
America affiliates into “one big 


union” have largely glimmered as | 


a result of the Screen Actors 
Guild fiix of the idea last week. 
Heads of some of the other mem- 
ber 


tion, but admit that there’s now 


only an outside chance of putting | 


it through. 

With word of the SAG action 
still the talk of performer ex- 
ecutive circles in New York, the 
council of Equity will hold a 
special meeting tomorrow morning 
(Thurs.) to consider the “one big 
union” proposal. There is admit- 
tedly divided sentiment on the 
subject within the legit organiza- 
tion and, particularly after the 
SAG veto, the Equity council is 
not expected to take a_ strong 
stand in favor of the proposition. 
it may even join SAG in condemn- 
ing unification. 

The American Federation of 
Radio Artists, which is probably 
hotter for “one big union” than 
any of the other 4A’s affiliates, 
may not take any formal action 
wntil its annual convention, start- 
ing Aug. 26, in Boston. However, 
regardless of what’ the other uni- 
ons may have done meanwhile, the 
broadeaster outfit is likely to re- 
iterate its emphatic approval of 
the consolidation principle, and 
may even demand a showdown 
on it. 

According to AFRA officials, 
the reasons advanced by the SAG 
board for tossing out the proposal 
are silly. They intimate that AFRA 


may demand that the matter be | 


submitted to the SAG membership 
and predict that, if that is done, 
they will appear to dispute the 
SAG board arguments and ad- 
vocate adoption of the “one big 
union” plan. 

If-SAG sticks to its no-merger 


(Continued on page 24) 


Prospécts Good for Jolie 
To Play Himself in Sequel 


“ Hollywood, July 27. 

Prospects are good that 
Jolson will portray himself when 
sequel to ‘Jolson Story” rolis Sept. 
15 at Columbia. Larry Parks still 
has an outside chance at the role, 
but Jolie is a strong contender 
since pic covers peried of his life 
considerably after close of the ini- 
tia! pic. 

Technicolor production is budg- 
eted between $1,500,000-$2,000,000 
—about one-third to one-half of 
cost of the original, which cost 
around $3,000,000. Shortcuts 
Jearned in lensing “Story” are 
eredited with permitting lowered 
budget. 

Screenplay for Sidney Buchman 
production is completed. 


Mason Into Ent’s Pic, 
Originally for Ginger 
Hollywood, July 27. 

British actor James Mason, 
sought by most major studios since 
arriving in the U. S. last year, gave 
the nod this week to Enterprise 
for his first American film. He 
has inked a one-picture pact for 
“Wild Calendar” and checks in at 
the Ent lot this week to start work. 

Mason was prevented from sign- 
ing with any American company 
earlier because of lengthy litiga- 
tion over his contract with personal 
representative David FE. Rose, 
which was only recently decided in 
the actor’s favor. 

“Calendar” is adapted from a 
Libby Block novel which Ent pre- 
viously had slotted as a Ginger 
Rogers _ starrer. Barbara Bel 
Geddes and Robert Ryan are to co- 
star with Mason. Some location 
shots have already been made for 
the film, which will be released by 
a under its recent pact with 

t. 


Kreisler’s Vatican Visit 
Rome, July 21. 
Bernie Kreisler, one-time shorts 
sales manager for Universal, had a 
12-minute private audience with 
Pope Pius XII here recently dis- 
cussing motion pictures and tele- 
vision in particular. 
Kreisler has been on a 17-coun- 
fry tour of Europe doing film re- 
search for Harvard University. He 











"expects to return to the U. S. in 


unions still favor consolida- | 


Al | 


‘2d Chorus of H’wood 
Commie Probe to Be 


Sung in D..C. Shortly 


Washington, July 27. 
The House un-American Activi- 
| ties Committee will resume its Hol- 
‘lywood hearings late this summer 
in Washington, it was learned here. 
The public hearings will call be- 
| fore the Committee those witnesses 


| who were subpoenaed last October | 


| but who failed to go on the stand 


|before Rep. J. Parnell Thomas | 
| suddenly adjourned his committee. 
iIn addition, other writers and 


‘actors are also expected to be 
| called. 


Thus about the end of August, | 


‘or early in September, Washington 
/may have another Hollywood 
splash which might bring to the 
| stand here such names as Larry 
| Parks, Clifford Odets, Waldo Salt, 
|Charles Chaplin, and others. These 
were among those Rep. Thomas 
named as likely witnesses last fell. 


Since the contempt convictions 


of the “unfriendly 10” is being ap- | 
|pealed in the U. S. Court of Ap- | 


| peals, it is likely that some of the 
| witnesses will refuse to answer 
| questions, creating a second round 
/of contempt citations in Congress 
and a second round of Federal 
court trials. 


-KORDA-RATOFF 50-50 
ON ‘LADY BROOKES’ 


| “Case of Lady Brookes,” which 
| goes into production in Rome next 
| week, is being made in a partner- 
‘ship deal between Sir Alexander 
|Korda and Gregory Ratoff. Latter 
is said to hold a releasing pact 
| with 20th-Fox for distribution or 
| the film in the western hemisphere. 
| Korda holds all other world distri- 
| bution rights. 

| Exteriors only will be shot in 
|Rome. Interiors will be filmed in 
| Korda’s studios in Engiand. Part 
of Ratoff’s deal with 20th calls for 





| the services of Peggy Cummins, 
who arrived in New York Monday 
(26) and planes out Friday (30) to 
start work in the film in Rome. 

Myrna Loy, who will co-star with 
Miss Cummins, is already in Italy 
having costume fittings. Her hus- 
band, Gene Markey, who wrote the 
screenplay, is likewise over there. 
Ratoff, who will direct as well as 
produce, and Richard Greene, who 
will appear in the film, are also in 
Italy. 


Allvine Sets Dewey’s 
Films-Tele Campaign 


| Use of films in Governor Thomas 
| E. Dewey's forthcoming campaign 
|for the presidency will be concen- 
| trated on newsreels, 16m and tele- 
| vision, according to Glen Allvine. 
Alivine, former New York press 
chief for the Motion Picture Assn. 
of America, is in charge of film 
activities for Dewey. 


Allvine accompanied the gover- 
nor on most of his pre-nomination 
campaign tours, during which 
much footage was shot. This is 
now being edited into two ver- 
sions. One will be in 16m for use 
by clubs and for campaign meet- 
ings. The other will be edited into 
shorter subjects for TV use. 


No special events are planned 
for the newsreel men, Allvine said, 
with plenty of worthwhile footage 
assured from just the governor’s 
normal activities. . For instance, 
Allvine pointed out, lensers were 
up to the Dewey farm at Pawling, 
N. Y., four times last week. They 
covered such news as Harold Stas- 
sen’s visit one day and General 
Eisenhower's the next. 


Allvine, since his departure from 
the MPAA, has been serving as di- 
rector of the motion picture divi- 
sion of the State Dept. of Com- 
merce. He recently produced a 
picture, now in the lab, for the 
tourist bureau. Called “New York, 
the Vacation Empire,” it plugs tie 
winter sports facilities available in 
the northern part of the state. He 
winds up shortly in this post to 
concentrate on the Dewey cam- 
paign. 

















Pix, Radio and Press 
Kudesed for Terrific 





Se Oe Ay ee 


Film industry, radio and the 
press have been tremendous factors 
in helping punch across the mes- 
sage borne by the Freedom Train, 








318th Week! 


, A |national director for the American 
KEN MURRAY Ss | Heritage Foundation, sponsors of 
“BLACKOUTS OF 1948” jthe train's 13-month nationwide 
| El Capitan Theatre, Hollywoed, Cal. |tour through some 307 cities. He 
| - — |pointed out in New York Monday 
(26) that more than 10,000 theatres 
have booked the ‘“pre-Rededication 
Week” trailer and a one-reel docu- 
mentary, “Our American Herit- 
age,” in advance of the train’s 
visit. 

Support from radio has been ex- 
cellent, Shugrue declared. All the 
top air shows have cooperated and 





All-time long run record in the | 
| legitimate theatre. 


| “BILL AND COO” 


Now in National Release 








| 

; 

Wallace's Cast 

‘Wallace s Vast 

| - A 1 
for the six-month ending last April, 

| Includes Many the Foundation received an actual 


monthly coverage of better than 
145,000,000 





listener. 

The one-reel documentary was 
planned and produced by a na- 
tional committee of film exees with 
Dore Schary actually holding the 


Philadelphia, July 27. 
Entertainment world, radio and | 
literati figures loom larger on the | 


Progressive Party rolleall than a . 
as their GOP and Democratic | production reins. | Joseph Cotten 
opposition ; narrated. In addition the commit- 


. al itee prepared posters and worked 
Such Broadway personalities as oyt lobby displays. Some 1,000 
“Yip” Harburg, Herman Shumlin,| prints of the documentary were 
Lillian Hellman, Olin Downes, Paul | distributed to west coast theatres 
Draper, Lee Sabinson, Morton |ajone. And of these 350 prints con- 
Gould, Sam Wanamaker, Michael |;ained additional footage in which 
Loring, Norman Corwin, Helen | Tyrone Power explains the Foun- 
Tamiris, Morris Carnovsky and | gation’s objectives. National Screen 
Mary Welch were in evidence at} has been distributing all prints 
the party sessions and functions, | .y fo. 
os a eee “a ae Film industry’s aid was particu- 
¥ : e ’ larly helpful in making the Foun- 
convention and campaign. et Bering cd t in Chicago 
No little part of the convention | dation’s a Se — 
§ irit stemmed from a ‘eam aivn its most successful stand to date. 
=P : : : palsM General chairman of the Rededica- 
ee ae ee ee tion Committee there was John 
ee eS eee | Balaban (& Katz). Besides showing 
ee Se as eee Guthrie. ‘the documentary and trailer, the- 
Several of the numbers were dis- stone 
tinct favorites with the convention jovial a> the Pamdeiied 
crowds. |," - 
Led by Loring and Peter Seeger, | Each of the newsreels have cov- 
the convention meetings rocked to | ered the train three times, hitting 
numbers like “I’ve a Ballot, A | a 70,000,000 audience weekly. Both 


Magic Little Ballot” (Harburg-|the daily press and trade papers, 
Agar), “The Same Merry-Ge- | Shugrue stated, have been of ines- 
Round” (Glaser-Wolff), a -real|timable value to the Foundation 


through their widespread coverage 
of the train’s tour. The three media 
have admirably supplemented the 
Foundation’s drive to make people 
more conscious of their heritage of 
freedom and their responsibilities 
as citizens. 


Venice Film Festival 
Now Set for Aug. 2 


Rome, July 20. 

Venice Film Festival postpened 
to Aug. 18. British Film Pro- 
ducers’ Assn. revealed that the 
London Mayor will attend as well 
as actors disguised as Lord Byron, 
Robert Browning, John Ruskin and 
other British artists who lived in 
Venice. BFPA will present five 
films including “Hamlet,” “Oliver 
Twist,’ “Red Shoes,” ‘Winslow 
Boy” and “Lost Illusion.” 

France announces four films, 
“L’Aigle a Deux Tetes,” “La Ba- 
taille de l’Eau Lourde,” ‘‘Dedee 
d’Anvers” and ‘“Paysans Noire,” 


audience-participation stirrer with 
whistle effeets, ‘‘Friendly Henry,” 
(Harburg-Agar), and “The Wal- 
lace-Taylor Train” (Guthrie). 

Hirshey Kaye, who has been con- 
nected with several Broadway and 
Broadway-bound musicals, led the 
orchestra, which was of dance 
band format, instead of the brass 
band ensembles favored by the 
previous meetings. 


Double-Take Anthem 


For some reason which per- 
plexed newspapermen and radio 
commentators, the convention 
always sang both verses of “The 
Star Spangled Banner.” General 

(Continued on page 20) 


Bill Morris Talking Up 


Sir Harry Lauder Biopic 

If and when Sir Harry Lauder 
makes a final “farewell appear- 
ance” in the U. S., it will not be as 
a performer but as technical ad- 
viser and supervisor on a film biog- 
raphy based on his career. William 








Morris, Jr., head of the agency | ~: : 
bearing his name, planed into will be shown. .U. S. and Italian 
New York last Thursday (22) entries not picked yet. However, 


all producing countries will be 

represente@ excepting Russia 

which plans no participation. 
Festival lasts until Sept. 2. 


from an extensive European 0.0. 
He huddled with Lauder at the 
Scotch comedian’s estate outside of 
Edinburgh. 

Mrs. Emma Morris, 75-year-old 
widow of the agency’s founder, 
who planed to attend Sophie 
Tucker's opening at the London 
Casino — part of a tradition that 
somebody from the Morris family 
attend a Tucker premiere in Eng- 
land—clippered back to the U. S. 
with her son. She immediately 
flew out to their summer home at 
eg Intermission, Saranac Lake, 


Hutton’s London Date 


Negotiations are in the works for 
Betty Hutton to play the Palla- 
dium, London, some time this 
summer. 

Details are belng handled by 
William Morris agency. 








Command Pix Showing 


Set for Nov. 29, London 


London, July 20. 

Royal Command Film Perform- 
ance is being held this year Nov. 
29, the Metro Empire, Leicester 
Square, again being used. In ac- 
cordance with precedent, which 
provides for British and American 
films on alternate years, a British 
picture will be chosen. 

It is understood that this year’s 
selection will be “Scott of the Ant- 
arctic,” an Ealing production star- 
ring John Mills and Derek Bond. 
Final decision will be made by 
Trade Benevolent Fund selection 
committee in a few weeks. 











‘according to J. Edward Shugrue, | 


on the basis of statistics compiled | 


— listener impressions. ; 

An impression, incidentally, equals 

rom 17 one message heard once by one 
| 


also offered use of their | 


Anti-US. Feeling Sparks Locarno 
Film Fete; Nationalism Takes Over 


¢ By DOROTHY HOLLOWAY 
Locarno, July 20. 

| International film festivals, 
| which several European cities have 
latched on to since the war’s end to 
| snag tourist trade, have complete- 


é sm | Y missed the boat in their func- 
Job On Freedom Train tion of cementing goodwill among 


the various countries represented. 
Primary reason, as evidenced at 
the conclave which wound up here 
last week, is the hostility borne 
against the U. S. and British in- 
;dustries by film toppers in other 
European countries. 

Behind the pooriy-niagen hatred 
and illwill is believed to be the 
nationalistic feeling among most 
| European filmites. They view with 
alarm the British and American 
pix, which snag most of the play- 
‘ing time in their countries. That 
| feeling has been demonstrated on 
the top governmental ievei, of 
course, by the series of restrictions 
|levied against U. S. pix in most 
| countries. 


Hollywood’s Double Peeve 


Story going the rounds here is 

that the Hollywoed boys were still 
burned because Maurice Cheva- 
lier’s “Silence Is Golden” won first 
place at the Brussels Film Festival 
last year although the event was 
95° underwritten by U.S. coin. 
The local lights were also sore be- 
cause Tyrone Power, vacationing in 
Rome, cancelled a skedded appear- 
ance at the Locarno Festival. ‘‘Cap- 
tain from Castile,” starring Power 
was one of the U.S. film entries 
_and Power’s photo was hoisted in 
| every bistro in town in anticipation 
/Of his arrival. 
Open show of ill-will toward 
| Hollywood was apparently recipro- 
cated since U.S. industry toppers 
stayed away in droves. reorge 
|Canty, now at the American Lega- 
{tion in Berne, and Fayette W. 
| Allport, European’ representative 
‘of the Motion Picture Assn. of 
'America, were the only gov- 
| ernment reps listed among the 
200 delegates. The half-dozen top 
|Hellywood studios were repped 
| through their European offices and 
|maintained fancy exhibits at the 
Festival headquarters. 

Local administration had several 
gripes against American and Brit- 
jish film moguls, feeling that both 
‘countries shipped over second-rate 
|pix for the smaller show at 
| Locarno. They pointed out that 
;|Many of these entries already had 
been exhibited in Evrope, while 

(Continued on page 24) 


Vetlaguin Makes 22d 
Preducer on Metro Lot 


Hollywood, July 27. 
Louis B. Mayer has upped Vol- 
|demar Vetluguin from the edi- 
torial board to a producership at 

Metro, handing him the produc- 
tion reins on Marcia Davenport's 
'“East Side, West Side.’ This 
makes a total of 22 producers on 
| the lot when Dore Schary arrives 
for his executive post on Aug. 9. 
Isobel Lennert screenplayed ‘East 
| side.” 

Mayer also named Kenneth 
MacKenna supervisor of the studio 
story department. He will serve 
as executive editorial assistant to 
Mayer and Schary. 


Rank’s Wynne May Make 
His First Visit to the U.S. 


Sydney Wynne, _ ad-publicity 
chief for the J. Arthur Rank Or- 
ganization in England, is planning 
his first visit to the U. S. some time 
next month. Wynne expects to 
come over from England in com- 
;pany with Jock Lawrence, ad- 
| publicity veepee of the Rank Or- 
ganization in this country. 

Lawrence has been in London 
for some time huddling with Brit- 
ish officials of the company. 


Save Saranac Fund, Inc. 


Albany, July 27. 

Following through on its plans 
to maintain the Will Rogers Me- 
morial Fund, the film industry has 
ineorporated as the “Save the Will 
Rogers Memorial Hospital, Inc., to 
function henceforth as the fund- 
raising organization for the drive. 
“To is located in Saranac, 


‘Phillips, Nizer, Benjamin & 
Krim drew up the incorporation 
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BUDGET CUTS 





THAT FILM B. O. HABIT 


If the high cost of living climbs still another notch, the spend- 
ing dollar for amusements will be further minimized. If scarce 
products become plentiful—legitimately or under-the-counter— 
it must inevitably cut into the budget for other luxuries. There’s 
that old vicious cycle again, 


Film-going is technically a luxury. As is any form of enter- 
tainment. Where the picture business enjoyed an extraordinary 
advantage in a mass, cash business was in the habitual patronage 
by the family once or twice (or more) a week. Under that 
habitual impact some 60,000,000 or more film theatre admis- 
sions were sold week in, week out throughout the United States. 
It was a great habit. The family loved it; the picture business 
thrived on it. 


Came the postwar evolution of economic standards, and thus 
did the luxury of habitual indulgence in a popular American 
custom of “let’s take in a movie tonight” become a costly item 
that provoked strong economic reappraisal. It came at an un- 
fortuitous time when other household items became available. 
Film production standards dropped, and the public suddenly 
exercised a sense of discrimination which has now pyramided 
into open resistance, to a greater or less degree, depending on 
the community. ‘ 


On Broadway, this past Friday night, with the humidity high 
and a particular deluxer’s airconditioning off due to the labor 
walkout, a couple of young men exited from the theatre and 
openly told the doorman, “You have a nerve.to charge $1.50 for 
this. Sure it’s a good picture, but it’s worth only $1. And I’m not 
even referring to the fact your cooling plant wasn’t working and 
you didn’t advise the public.” It was not a rowdy talking. It was 
an honest statement of fact, by a young man who has an aver- 
age white-collar job, who enjoyed the show, but felt it his privi- 
lege to let the theatre know in a frank and by no means surly 
manner just what at least one vox pop thought. 


It’s something to think about. When a couple of admissions 
to a downtown cinema kick a big hole in a $5 bill, it may be all 
right for the gross of that particular theatre, at that particular 
time—providing, of course, that enough customers kick in those 
$1.25, $1.50 and $1.80 admissions. What it does to the less-potent 
films in the adjacent picture houses—theatres undoubtedly 
affiliated with or having/some affinity to the more fortunate at- 
traction—is obvious. 


The vicious cycle of h.c.1., of course, has more than a reasonable 
counterpart in the picture business. The base costs have mounted 
to such disproportionate degree, while the ceiling has been com- 
ing down, that the job is to keep both from meeting. If 
the chasm between the two ever meets it’ll be an atomic catas- 
trophe indeed. Right there, in that in-between avenue, iies the 
solution. The aperture is still plenty big, indicating the margin 
of profit between cost and income is still there, if mayhaps not 
as high, wide and handsome as in those lush war years. 


Therein perhaps is the key. Since 41 we have become so con- 
ditioned to every-weekend-like-New Year’s Eve business that it is 
difficult to visualize the status quo. Actually,~while business is 
sliding there are still some very fancy grosses extant. Business 
may have fallen off from out-of-this-world to being just pretty- 
durn-good. Even as of now we still talk of grosses “approaching” 
prewar levels—“approaching” mind you. True, costs are far in 
excess of prewar levels, and there is the rub. 


There have, been some in Hollywood who have long been com- 
mitted to the credo that “the only thing labor understands is lay- 
offs.” Conservative heads resisted that philosophy. Now it has 
come to pass. Readjustments are not only in order—they’re 
necessary. Conditions compel it. 


Show business, of course, is still far from a penny-ante busi- 
ness. It has blossomed from nickelodeons into billions. Perhaps 
it has gone too far from its humble Woolworth-scale standards, 
and perhaps this weaning away of the Woolworth-type trade is 
one of the causes of the current-day effects. 


Readjustments must take cognizance of all components in the 
present readjustment program. As the standards improve, the 
economic factors mount. If they have pyramided too far out of 
reach there must be stock-taking On all! sides. Abel. - 





Revised Charge-Off Schedules on Pix 


To Make Net Profits Look Better 


Universal and some other com- + r 





panies are reportedly revising their 
film amortization procedures, as a 
result of the decline in income 
froin Britain, in order to give a| 
more favorable net profit picture | 
in their financial statements. In-| 
stead of charging off the entire 
cost of a film against U. S. income, | 
as has been the practice, they are _ 
charging off only the ratio that can 
be expected to be grossed in this 
country. 

The remainder is started in 
amortization as the film goes into 
release in each country. For in- 
stance, if a picture costs $1,000,000 | 
to make, the whole $1,000,000 is not | 
to be charged off when the pic goes | 


Jackson Too ‘Pompous’ 





Hollywood, July 27. 
Strained 


viser in New York. 


For H’wood Producers? ©2"0" 


relationship between 
| Judge Stephen S. Jackson and 
some of the Hollywood studio top- | 
pers with whom he dealt is said to 
be back of the decision to switch | 
him from the staff of the Produc- | 
tion Code Administration here to | 
‘the New York office of the Motion 
Picture Assn. of America. MPAA 
prexy Eric Johnston disclosed over 
the weekend that Jackson would | 
take over a new post as legal ad-| colid to brisk returns. 


BUT WON'T SHOW 


Major film companies’ profits, 
which slumped dismally during the 
past six months. 
sharp turn upwards next 
That’s the optimistic belief of in- 
dustry officials, predicated on the 
theory that most of the economy 
measures instituted last year or 
, now in the works haven’t yet had a 
chance to show in the profit state- 
ments. 


_(Erje Johnston, in a press inter- 

view in Hollywood Monday (26), 
echoed the opinion of company 
fiscal execs in New York, quoted 
here, that profits.would go up as 
less expensive films went into 
amortization. See Johnston stery 
herewith). 

With very few exceptions, most 
films now being released were 
turned out during the period of 
peak production costs. Despite the 
fact that film rentals remained 
fairly constant and the boxoffice 
suffered only a slight dip, the net 
result was a dip in profits over 
peak earning years because of the 
amortization of top-cost pictures. 
As soon as those films are released 
that were produced after produc- 
tion costs were trimmed, conse- 
quently, the earnings should swing 
upwards. 


holding their own is demonstrated 
by Metro. Breakdown of operating 
reyenues by the majors into thea- 
tre receipts, film rentals, etc., has 


Grinteft's Bid 
For Yates Stock 


Efforts are being made by a syn- 
dicate of film and financial men, 
headed by Jacques Grinieff, to buy 
out Herbert J. Yates’ intevest in 
Republic. Grinieff, New York for- 
eign film importer-exporter, sailed 
for Europe last Friday (23) to meet 
Yates, who is now there. 

There has been no indication of 
whether the p prexy and prin- 
cipal stockhoMer could be inter- 
ested in parting with the company 
which he had been largely instru- 
mental in building. Another group 
tried to buy him out last May, re- 
sulting in a strong statement by 
Yates that he had no intention of 
selling. 

However, reports in New York 
banking and financial circles are 
(Continued on page 20) 





TILL NEXT -YEAR 


Should take a/§ 
year. | 


That the sales departments are ; 
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TILT FILM PROF 
Reported Upping of Ned Depinet 


ToPrezof RKO WelcomedinN.Y. 1 § 
Home-Office as Morale-Stabilizer 





Hotfoot 
Washington, July 27. 
Small subsequent-run house 
here has developed a new way 
of improving summer business 
—business for one of its side- 
lines, that is. . 
During the middle of each 
afternoon and evening session, 
the airconditioning is turned 
off. As the shooting gallery gets 
hotter, the patrons get thirs- 
tier. Result is a big upturn in 
the take of the “Coke” ma- 
chines at the rear of the audi- 
| torium. 











| 
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MG, 20th Borrow 
' Vs, Frozen Coin 


For British Prod. 


| Metro and 20th-Fox have re- 
|ceived the okay of the Bank of 
England for production loans 
against future earnings in England. 
These &re the first such loans of 
this type, made under the Anglo- 
U. S. films agreement of last 
Match. . 

Advances, which were approved 
for much smaller amounts than 
Metro and 20th requested, are 
nevertheless permitting the two 
companies to start production in 
England. without waiting for 
blocked currency to pile-up. As 
and when this frozen income ac- 
crues, it will be used to pay off 
the loans. 

Loan of £200,000 ($800,000) was 

(Continued on page 24) 





Percenters Cry Blues ) 


. Hollywood, July 27. 

Hollywood’s 10%ers are singing 
the economy blues, with the 
agency business off more than 50% 
and still dropping. Talent agents 
predict that conditions won't im- 
prove until next January. 

Television is expected to pro- 
vide work for some of the film 
thesps in the lower-salary brack- 
ets, but not for the top money- 
makers. 











Milder Weather Boosts 


Break in the heat wave in many 
sections of country is being re- 
flected by stronger all-round biz 
in many key cities covered by 
VARIETY. Two champ money- 
makers of recent weeks continue 
to pace the field, with “Easter 


Parade” (M-G) edging into first 
position. It is supplanting “Em- 
peror Waltz” (Par), which 


headed the procession for several 
sessions. 

Not far behind “Waltz” is “Key 
(WB), which promises 
things once it gets 








|even greater 


|around the keys. Still spotted in | 


‘only a few cities (total of six), it 
is going great guns. Outstanding. 
/of course, is the N.Y. showing at 
‘the Strand with smash $80,000 
in second stanza after all-time 
high of $95,000 first week. 
“Street With No Name” (20th) 
is finishing fourth with “Foreign 
| Affair” (Par) in fifth slot. Latter 


Paramount with 
““Melody 
with skillful han- 


shown at N.Y. 


| Time” (RKO), 


Jackson, former juvenile court dling, is managing to cop sixth 


into U. S. release. Since only, per- | jurist in New York, joined the | coin. 


haps, 60% of the total revenue may | MPAA in April, 1947, and shortly 


“Abbott - Costello Meet Frank- 


is bearing out, its initial promise | 
| 


National Boxoffice Survey 


‘Waltz,’ 


Biz — ‘Parade,’ 


‘Largo,’ ‘Street,’ ‘Affair,’ ‘Melody’ Top Six 


| gest hit in months for this com- 
|edy team. Limited showing this 
| week is pushing it into seventh 
| position. A & C horrific com- 
|edy is pacing mild Buffalo with a 
great week, is solid in five Los 
| Angeles houses and fancy in Cin- 
'cinnati second week. 
| Eighth place goés to “On Island 


| solid returns. “Blandings Dream 
| House” (SRO) also is perking to 
wind up ninth. 

“So Evil My Love” (Par) and 
“Romance High Seas” (WB) are 
| best of runner-up pictures. 
Besides “A. & C. Meet Frank- 
| enstein,’” “My Love” and ‘“Mel- 


|ody Time,’ most promising new- | 


comers appear to be “Tap Roots” 
'(U) and “Beyond Glory” (Par). 
| Former is hottest item in Phila- 
| delphia although in second week, 
preem there heading initial batch 
of bookings. 
/neapolis winner this frame. 
Distinctly 
i; most spots currently is 
| Waters” (20th). In same category 


,is “Dream Girl’ (Par) though 
|/nice in Providence. ‘Feudin’, 
| Fussn’” (U) shapes lively in De- 


troit and Cleveland. 


be expected from this country, only thereafter became chief assistant | enstein” (U), which tees off in| (Complete Boxoffice Reports on 


(Continued on page 20) (Continued on page 15) 


N.Y. this week, is proving the big- 


Pages 89) 


“Glorv” is big Min- | 


vv 





| 
| 


has | With You” (M-G), with uniformly | 


| 
| 


| 
| 


j 
| 


disappointing in| 
“Deep | 





| 
iti 


* Ned E. Depinet, BKO exec v.p., 


was reported definitely slated this 
week to be upped to president. He 
would have complete charg of the 
sales and distribution end of the 
company. 

Howard Hughes, who recenthy 
bought control of RKO, was widely 
reported planning to take over 
himself the studio production reins. 
However, there was considerable 
doubt in many quarters that the 
millionaire industrialist would 
choose to tie himself down to the 
daily desk work entailed in being 
a studio topper. 

While there was no official in- 
dication of the upper echelon 
changes that might be expected at 
RKO following the resignation of 
prexy N. Peter Rathvon last week, 
it was learned from top sources 
that Hughes was highly impressed 
with Depinet during their recent 
week-long meeting on the Coast 
and had tendered him the presi- 
dency. It is reported that Depinet, 
who presently has no contract with 


* (Continued on page 4) 


Report Jerry Wald Wants 
Out on His WB Contract; 
Claims Authority Curbed 


Hollywood, July 27. 

Possibility of Jerry Wald seeking 
out from his producer pact with. 
Warner Bros. looms as result of a 
studio denial on Monday (26). that 
Wald was dickering with Fritz 
Lang. to direct “Narrow Escape.” 

Wald had spoken to Lang this 
past weekend and reportedly felt it 
within his province as a producer 
to conduct such negotiations with 
an outside director to handle a 
Wald pic. Obviously, Warners 
didn’t think so. 

Wald conferred today (27) with 
his lawyer, Dave Tannenbaum, and 


(Continued on page 17) 
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ushes’ Efficiency Experts in RKO 
Saddle; Veer From Costly Prods. 





| 

RKO will move away from multi- | 
million dollar films, copeeasrea | 
on modest-budgeters. under the 
triumvirate named by owner How- 
ard Hughes last week as an interim 
committee to run the affairs of the 
studio. Cost-conscious tendency by 
RKO: was tipped off by Hughes’ 
choice of the trio to operate the | 
Jot. Ons is an efficiency engineer | 
and the other a former cost ac- 
countant. 

Third member of the group, Sid 
Rogell, is an. RKO vet, having 
served as studio manager since 
1936. Bicknell Lockhart comes to 
the committee from the Hughes’ 
finnncial-industrial empire, where 
he served as an efficiency engi- 
neer. C. J. Tevlin, the other com- 
mitteeman, formerly manager of 
the: General Service (Benedict 
Bogeaus) studio, is a cost acceunt- 
ant and a financial and efficiency 
expert. 

Economies continued at the stu- 
dio as five story analysts were 
given notice of layoff next Friday 
(30). Department of eight is now 
reduced to three, with indications 
that others may go later. 

Tevlin is understood to have 
surveyed the assets of RKO for 
Hughes, leading to the latter’s pur- 
chase of controlling interest in the 
company. Tevlin and Lockhart 
have been masterminding the re- 
cent economy moves on the lot and 
will temporarily handle the busi- 
ness reins, while Rogell will be in 
charge of actual production. 

Modest A’s 

Plans now being formulated by 
the group call for production of 
six modest-budget A’s and four or 
five B’s by the end of the year. 
Lot is under no pressure for pro- 
duction, since there is an adequate 
backlog of important pictures to 
keep the distribution and theatre 
machinery of the company oper- 
ating for months to come. j 

Meantime, Rogell is going over 
. story properties owned by the stu- 
dio to determine which best may 
be made on modest budgets. An- 
nouncement of titles is expected by 
the end of this week. 

One series which is certain to be 
continued is the “Bad Man” pix, 
whieh are proven moneymakers. 
Producer Jack Gross is assigning 
writers next week for the next in 
the series, which is due for Sept. 1 
lensing. Other pix will be slated 
to roll shortly thereafter. 

New studio governing committee 

‘Continued on page 17) 


Indie Ohio Exhib Files 
3506 Suit Vs. Schines 


Columbus, O., July 27. 
Emerson W. Long, Cadiz, O., to- 
day (27) filed a $350,000 triple dam- 


| 








Hollywood, July 27. + 





age suit in Columbus federal dis- 
trict court against the Schine the- 
atre circuit. Plaintiff charges that 
because of the buying power ex- 
erted by Schine. his Memorial th °- 
atre, Mount Vernon, O., was unable 
to license first run films in the 
period from Jan, 1, 1935, through 
Jan. 1, 1941. 

Suit also charges that Schine re- 
opened his Lyric as soon as Long 
commenced operating the Memo- 
rial and later attempted to get the 


—_— 


CSU Asks Unions 


Te Boycott Films 


Hollywood, July 27. 
Charges that the motion picture 
industry is operating under an 
open shop policy are contained in 
an open letter mailed by four 


locals of the Conference of Studio | 


Unions to all Central Labor Coun- 
cils and Building Trade Councils in 
the U. S. 

The letter implies a 
boycott against films. 


atth's Outright 
Buy of Korda s 2 


national 














| Depinet Upping 


Centinued frem page 3 co 


RKO. was offered a _ five-year 
termer by the new owner. ~ 
Reports that Depinet would get 
the top post, which flew through 
the homeoffice sales and distribu- 


week, were greeted gleefully. 
Wholesale firings at the studio, fol- 
lowing resignation of production 
chief Dore Schary early this month, 
had seriously impaired homeoffice 
morale with much of the personne!. 
Feeling is that the sales and dis- 
‘tribution execs have -a- protecting 
| guardian in Depinet against any 
| widespread turnover. Depinet has 
been a top RKO exec for almost 
20 years and much of the organiza- 
tion was built up under his com- 
mand. 

Rathvon and Harry Gold’s Status 
| Rathvon’s resignation, acted 
jupon in routine fashion by the 
| beard of directors, meeting in New 
| York last Friday (23), was not un- 
,expected. He had made repeated 
iefforts nimself to get a syndicate 
together to buy control of the com- 





: n ‘pany from Floyd Odilum’s Atlas 
la rozen nh Corp.. but had been unsuccessful. 


In addition to the 14 Sir Atex- 


ander Korda films which 20th-Fox | 


is committed to distribute between 
now and 1951, company has bought 
two of the Brifish producer’s pic- 
tures outright for U. S. release. 


| They are ‘““Mine Own Executioner” 


and “Man About the House,” 
of which goes into 
here this summer. 


first 


Outright buys of pix not covered | 
will | 


under the original contract 
permit 20th to make still further 
use of the British currency it ex- 
pects to have frozen under the 


Anglo-U. S. films agreement. Terms | 


of that deal provide that income 
from pix which 
owned, despite having been Brit- 


ish made, goes completely into the | 


coffers of the company which owns 
them. “Executioner” and “House” 
fall into this category. 


Income from British-made films | 
which are British-owned, such’ as | 


the other Korda films 20th will 
distribute and the J. Arthur Rank 
pix handled by Universal and 
Eagle Lion, goes into the American 


dollar pool. This is added to the | 
$17,000,000 yearly guaranteed from | 


(Centinued on page 20) 


FRED BRISSON BACK . 





distribution , 


are American- | 


He originally said, however, that 
he hoped to stay under the new 
owner. 

Rathvon, in resigning, gave up 
a contract that had more than a 
year to run at $2,000 a week. No 
indication was given of the amount 
paid by Hughes in settlement of 
‘the pact. Rathvon won't officially 
be out until the new board is 
elected at the annual stockholders’ 
meeting of the company Aug. 31. 

One of the questions that has the 
trade wondering is where Harry L. 
Gold will fit into the RKO picture. 
Geld, former division chief for 
United Artists, has been working 
for the past two years as sales chief 
on Hughes’ “The Outlaw.” 
| been variously rumored as going 
into an exec sales post at RKO. 

It was reliably learned from the 
Coast, however, that Hughes’ in- 
tention is to continue Gold in 
charge of selling the pix 
Hughes made as an indie producer. 
“Outlaw” is far from having played 
off if peace can be made on censor- 
ship problems with the Motion Pic- 
{ture Assn. of America and the 
Catholic Legion of Decency. In 
addition, committed to United Art- 
ists but as yet unreleased are 
“Mad Wednesday” and 
“Vendetta.” The only uncertainty 
' would be if Hughes succeeded in 
‘efforts to buy back his commit- 


FROM EUROPEAN TRIP | ments to UA and turns the pix over 


Indie producer Frederick Bris- | 


son, head of Independent Artists, 
is scheduled to return from a 
seven-week trip to Europe tomor- 
row (Thursday) for huddles with 
RKO homeoffice toppers on the 
forthcoming release of the outfit’s 
initial production, “The Velvet 
Touch.” 

Brisson took the first print of the 
film with him. He also set up of- 


fices and installed sales personnel | 


for his firm in London and Paris 


and worked out arrangements for | 


the lesing of the “King of Dia- 


_monds,” biofilm of the late Barney 


Barnato, in Europe. Brisson also 
scouted Denmark for a _ suitable 


in the projected biopic of the 
nitery star. 


C. C. Meskewitz Due 





to RKO for release. 


Rathvon came into the RKO set- 
up in 1939 via the Odlum owner- 


iship. He had been a vp. of Atlas | 


| Corp. His originaL, tie was as 


chairman of the executive commit- | 


'tee and director while RKO was in 
'77b. He became prexy in 1942. 


PRICE CUT ON KID FILM 
AB.0. HYPO ON B’WAY 





Another test of wheiner a cut | 


|in admission prices will boost the- 
atre grosses was instituted on 


| Broadway last week, when Brandts’ | 
aa . is fi |Gotham set up a special rate of | 
actor to portray his father. Carl, 35¢ for children under 12 during: 
|the run of the current “Mickey,” | 
Eagle Lion produetion. Kids here- | 
| tofore had been subject to the 


i theatre's minimum 70c admission 
| tab 


tion departments at the end of last | 


He has | 


that | 


Britain's Method of $20,000,000 
Dole to Pix Resented by Indies 


London, July 27. 


| The government announced 
‘ today (Tuesday) that it would 
For ‘Scarlet Pimpernel’ introduce at the fail session of 
David Niven arrives in New York | Parliament, opening Sept. 3, 
tomorrow (Thurs.) from the Coast | legislation to provide $26,- 
or Nw s. ‘ A , 
|and is scheduled to sail for Eng- | Sunatens po lg ght 
land the same day on the Britannic.’ i004 py Board of Trade prexy 
His Swedish bride of six months ts Harold Wilson last week 

accompanying the actor as are his ea . 
'two children, David, Jr., six, and | London, July 27. 


Ji s, three. 
| prenay ‘ : , eeu : Method to be used by the gov- 
Niven just finished ‘“Enchant- : ; ; 
ment” for Goldwyn in Hollywood. ernment in doling out the $20- 
While in Britain he'll appear in | 000,000 in aid it has promised to 
them is very much resented by 


“Searlet Pimpernel.” a remake for 
| Goldwyn and Sir Alexander Korda. indie producers—not so much so, 
however, that they all aren’t stand- 


ing th. 


| 3 ing in line for the coin. Fact tha 

the financial help will come to 
U s Sales Accent |them via a distributor as a middle- 
|man is what is rankling. They feel 
a it implies they can’t be trusted 
| ] | Asa matter of fact, that’s exactly 


how much of the film and financial 


| ° field here does feel. It isn't so 

fF UJ ,) Ke S much a reflection on the personal 
or e We y integrity of the indies, but a doubt 
| 


that the government can do any- 
thing but lose much of the $20.- 
000,000. Few people see any rea- 
'son that the Treasury should be 
able to make a go of indie finan- 
cing when professional moneylend- 
ers cannot. 


Producers voiced their resent- 
ment of the distributor middleman 

That decision was arrived at in | method of passing out the coin at 
London last week by U ad-pub a session today (Tuesday). They 
|chief Maurice Bergman in huddles don’t see why the government 
| with Rank officials. Bergman, who | doesn’t fully indicate its faith by 
| returned to the U. S. via plane last | giving them the financing directly 
| Wednesday (21) declared that both rather than handing it to a dis- 
U and Rank execs have realized |tributor, who will act as a watch- 
ae the best market for British dog over their use of it. 
| pictures lies in the big cities, which Plan. as outlined by Board of 
|have a “great number of people | Trade prexy Harold Wilson to the 
\who are natural customers for | House of Commons last Thursday 
| British films.” Hence, he said, U (22) has been received with mixed 
| will spend less money in plugging feelings from the trade and finan- 
the Rank product but hopes to get | ja} experts. To some it means the 
| better results by spending in @ logical carrying out of promises 
|more selective way. made by Wilson to the indies last 
| Because that. market is there,| winter. To others. it is another 
| Berman declared, U will no longer move toward nationalization of the 
| try to conceal the fact that a pic- | entire industry. 


,ture was made in England. ‘The | it i p 
\word ‘British,’” he noted, “holds a|__ Generally, it is regarded. how- 








Niven Sailing to Londen 








In a switch from its previous 
| practice, Universal henceforth will 
aim its ad-publicity campaigns on 
all J. Arthur Rank pictures it re- 
|leases in the U. S. strictly at the 
|key city markets, leaving the 
smaller towns to pick up the bally- | 
|hoo via word-of-meuth. 








certain amount f stige ever, as a move into which Wilson 
| those people ae wince for was forced secondarily by his 

ae . 
| Rank film has a long run in a Brit. marily as a means of making good 
‘was instrumental in pushi ng 
‘through. There’s no hope of exhibs 

} 

TOLAND STRESSES BRIT. 'uct to occupy 45% of their screen 
LACK OF time without what can be provided 
TECHNICIANS by the indies, so Wilson's giving 
of indie producers in Egland, ant Leading independents like Sir 
proposed by Board of Trade prexy | Alexander Korda and Herbert Wil- 
studios will not be able to turn out |Ovtcome of the 45% quota, and 
‘a sufficient number of films to |Considér that the method of pro- 
of a lack of technicians. That’s the | tributor instead of the producer 
opinion of ace Hollywood ecamera- will provide the necessary control 


| British films on that basis. our | promise to the producers, but pri- 
(Continued on page 17) on the 45% quota law which he 
having enough British-made prod- 
Even with government-financing them all possible aid. 
Harold Wilson last week, British |COX regard the plan as the logical 
meet the. new 45% quota because | Viding the cash direct to the dis- 
man Gregg Toland, who recently (Continued on page 22) 








,returned to the Coast from Ene. | 
|land, where he shot backgrounds | 


N. Y. to L. A. 


Robert Alton 

Val Arms 

Seott Brady 
Charles Fredericks 
Bob Gillham 
Leland Hayward 
George Jessel 


‘for Samuel Goldwyn’s “Take Three 
Tenses.” 

Toland expressed high praise for | 
the ability of the British tech- | 
‘nicians, but said he thought if, 
would require considerable time | 
|before there are enough of them | 
to meet any such upsurge in pro- | 


sy 





es 


Memorial lease from the theatre *s ~=Ss- Film did a fine $10,000 for its “uction as is proposed by Wilson | 

: : S| y Wilson, John Joseph 
—— in an effort to close the Back From Culver City 5.2 week ended Ra Friday (23) 49d J. Arthur Rank. He suggested! Guy Madison 
ouse. 





Hollywood, July 27. and is sighting a neat $7,500 for ‘at the British might profitably 

__ Metro veepee-treasurer Charles|the current second round. House |©™Ploy some of the Hollywood 
EL, UA and Rep Branch 'C. Moskowitz is scheduled to re-| trimmed its price to lure more a spat sg of aor if the 

: ° turn to the homeoffice Thursday | juve trade, for which the pic is |©CQmemics cou worked out. 

Mei Ss. Resign, Reshuffled '(29) after several weeks at tier | Sepeelally grooved: whether the re-| Lenser declared that an insuf- 
Resignations of three branch | M-G studios. |duced rate sticks depends on box- ficient number of top technical 
managers from as many film com-| Moskowitz went out to the Coast | office performance during the re- People had been developed _be- 
panies last week resulted in a ma- in company with J. Robert Rubin, 


Alexander Markey 
Audie Murphy 
Richard F. Walsh 
Lou Walters 


L. A. to N. Y. 


William Bendix 








jor shuffle of exchange personnel. 
In Cleveland both Eagle Lion’s 
Mark Goldman and United Artists’ 





mainder of the run. | cause of the irregularities of Brit- 


veepee and general counsel, to help 


Gotham’s move {follows similar 


|ish filmmaking in the past. He said 


Charles Bickford 
George Brown 


set up the deal whereby Dore 


'price-cutting maneuvers initiated there hadn't been enough pictures 


Joe E. Brown 


Schary takes over as second in 


by various Broadway filmeries re- | 





made to hold the employees and | Peggy Cummins 


Harris Dudelson stepped out, while |;command on the Metro lot. Duo | cently in an‘ effort to bolster a fal- they thus kept drifting off to Roy del Ruth 
Republic’s James E. Hobbs tossed also put into effect a number of tering boxoffice. steadier jobs in other industries. A| pick Dorso 
in the towel in Atlanta. Mean-|new economy measures at the stu- similar situation might hit Holly-|  pjj Foy 


while, Dudelson has been men- 
tioned as moving to Cincinnati as 
EL manager here. 

William J. Heineman, EL vee- 





pee in charge of distribution, Howard S. Cullman ack Hol 
named Robert R. Richardson, for- Leo Woos Jeknson Duke Ellington N. Y. to Europe - bao Maine 
mer RKO salesman, to replace Rory Glamurescu Sherman Ewing Albert Lewin 
Goldman. Succeeding Dudelson is Hollywood, July 27. William Goetz Jacob Gerstein Frank Loesser 
William M. “Bill” Lev y who! -Nunnally Johnson, whose pro- Robert Goldstein Dan Golenpaul Charles C. Moskowitz - 
switched to the lake city from UA’s |ducer-writer contract with Uni-| Edwin Knopf Mrs. Benny Goodman James Nasser ; 
homeoffice staff. From 1945 to |versal-International expires Oct. 1, Dr. Harry Martin David Niven Ella Raines vb 
1947 he was the company’s foreign |may move into Metro after that W. Stewart McDonald Norman Pett Henry C. Rogers i. 
division manager in Europe and | date. Luella O. Parsons Carmel Snow William Selwyn g 
the Near East. Republic appointed! Decision will be made when Giles Playfair Harry Stockwell Joseph Sistrom - 
Merritt Davis as its new Atlanta | Dore Schary returns from his va- Jack Robbins Carol Wanderman Gail Storm 4 
b.m. effective next Monday (2). cation Aug. 9. Samuel Schneider Grant Whytock Don Wilson - 
. up $33 70-0 ; : BW? Sita j ‘bas yspice 8 £Guf Sane eae VR pee diy 
"iG 


dio, after which Rubin returned to 
New York but Moskowitz remained 
in Hollywood to follow through on 
the cost-cutting campaign. 








Europe to N. Y. 


Frederick Brisson - 
Bonnie Cashin 


wood, he pointed out, under pres- 
ent uneven filming schedules on 
the major lots. 


Sidney Franklin 
Rudolf Friml 
Thomas Gomez 
Jerry Hoffman 























Wednesday, July 28, 1948 





PEAK NUMBER 





‘Joan’ Subject of Trade 


Other distributors see RKO ¢———-—--—-— 


and Samuel Goldwyn with an ex- 
ceedingly tough battle on their 
hands if they go through with 
plans to roadshow Sierra Pictures’ 
“Joan of Arc.” Feeling is that the 
days of upped admission pix are 
over and the only chance of the 
policy’s being successful is if the 
ingrid Bergman starrer is such a 
hot b.o. number that theatre opera- 
tors ave virtually forced into play- 
Ing it. | 

Exhib opposition to the in-. 
creased tariff started immediately 
alter Goldwyn introduced “Best 
Years of Our Lives” early last year | 
and snowballed into almost unbeat- 
able opposition as four other pro- | 


ducers followed suit. Exhibitors | 
objected so strenuously to being | 
forced into raising their admission | 
fee that they refused to give play- | 


dates to the films in many Cases, | 
and Metro and 20th-Fox had to 
give up plans for roadshowing | 
“Green Dolphin Street” and ‘‘Cap- 
tain from Castile,” respectively. 

James A. Mulvey, Goldwyn | 
prexy, who went to the Coast last 
week to close the “Joan” deal, also | 
huddled while there on the Gold- | 
wyn organization handling Mont- | 
erey’s “Red River,” which will be | 
released by United Artists. On this | 
one, however, there’s no thought 
of roadshowing and the Goldwyn | 
staff in the east would act merely | 
as a producer’s representative. 

“Red River,” a $2,800,000 western 
produced and directed by Howard 
Hawks, is in the hands of Motion 
Picture Investors, financial syndi- 
cate which put up the second 
money and completion bond. Mul- 
vey confabbed on handling it with 
Dan O'Shea, MPI topper, who is 
also v.p. of David O, Selznick’s 
enterprises. 

Holding up the deal, it is under- 
stood, is Mulvey’s demand for 3% 
of the gross as a supervision fee, 
the same as he is getting on “Joan.” 


(Continued on page 20) 


Eyssell, For Time Being 
Anyway, Still Concerned 
With Film-Buying for MH 


Film buying for Radio City 
Music Hall, N. Y., will remain in 
the hands of prexy Gus Eyssell for 
the time being, despite recent pro- 
motions and additions to his staff. 
Eyssell’s aim, as his aides get fur- 
ther seasoning, is to gradually turn 
over his responsibilities to Russell 
V. Downing and Jack F. Dailey. : 

Downing, who has been associ- 
ated with the Hall as treasurer 
since 1933, shortly after it opened, 
and later as v.p., is slated for top 
spot. Dailey, who joined the staff 
in 1946 as administrative assistant, 
was upped last week to the newly- 
created post of manager of opera- 
tions. 

Eyssell, who recently had added 
to his duties as managing director 
of the Music Hall the executive 
managership of all of the Rocke- 
feller Center buildings, expects 
nevertheless to continue to keep a 
sharp eye on the theatre. While 
all other duties may eventually be 
turned over to Downing and 
Dailey, he will continue to be con- 
sulted on choice of product for the 
house. He’s presently doubling be- 
tween an office in the RCA Bldg. 
from which he directs Rockefeller 
Center activities and his old Music 
Hall office, to which he repairs 
when the day’s other duties are 
finished. ; 

In addition to the promotion of 
Dailey. Eyssell announced last 
week the appointment of 27-year- 
old Charles R. Hacker as Dailey’s 
successor as administrative assist- 
ant. Hacker is district manager of 
the Standard Theatres Manage- 
ment, Milwaukee. He became 
manager of the’ Fox, Milwaukee, 
at the age of 4 and later of the 

ace theatre there. 
sig thon lineup at the Hall calls 
for Metro's “Date With Judy after 
the current “Emperor Waltz. 
That will be followed by RKO's 








ASCAP Theatre Rates 


Average U. S. theatre, with 
a 500-seater* capacity, will save 
$62.50 yearly in performance 
rights formerly paid to the 
American Society of Compos- 
ers, Authors and Publishers 
if the court decision last week 
ruling illegal collection of such 
fees from theatres is upheld. 

Following are the new 
ASCAP rates, which took ef- 
fect last February, and the 
cost to theatres with varying 


capacity: 
Rate per 

Theatres Seat Yearly Cost 
400 seats & 

unde go ener BOC $49.90 & under 
BM) to TH 

seats .......6 I2Z%c $62.50 to $99.88 
SOO to 1,549 

seats TH. $162 to $303.81 
1,599 seats & 

PE Ga vs cc's opt ae $399.75 and up 








'ASCAP Decision 


Splits Exhibitors 
On Fee Legality 


Judge Vincent L. Leibell’s rul- 
ing last week in the case against 
the American Society of Compos- 
ers, Authors and Publishers has 
split the industry into two separate 
camps over the question of whether 
the decision renders ASCAP’s the- 
atre performance’ fees _ illegal. 
ASCAP board, meanwhile, after 
three special sessions on the situa- 
tion, has taken no official action, 
‘preferring to delay a decision on 
appeal pending further study and 
discussion. 

Independent Theatre Owners of 
America, which won the decision, 
claims the judge ruled everything 
ASCAP has done in relationship 
to film exhibition is illegal. ITOA, 
consequently, has instructed its 
members to stop paying ASCAP 
fees. Opinion was pointed up by 
Allied States chief counsel Abram 
F. Myers, who declared that “under 
the ruling, the copyright owners 
will be compelled to license the 
public performing rights to the mo- 
tion picture producers and the lat- 
ter will convey those rights to ex- 
hibitors in film contracts.” 

On the other side of the fence 
are ASCAP legalites and officials 
of the Theatre Owners of Amer- 


(Continued on page 20) 


27 SCRIBES ON 21 PIX 
WORKING AT WARNERS 


- Hollywood, July 27. 

Writing mill at Warners has 
taken on a new burst of speed with 
27 writers working on 21 future 
productions and two currently be- 
fore the lenses. 

Doubling up on screenplays are 
Phoebe and Henry Ephron on 
‘Career Girl”; Philip and Julius 
Epstein qn “As We Are Today”; 
John Jennings and Harriet Frank, 
Jr.. on “Candy Kid Levela,” and 
Ben Roberts and Ivan Goff on “Into 
the Night.” 

Writing solo are Zachary Gold, 
“Blowing Wild”; Richard Brooks, 
“Flamingo Road”; Charles Hoff- 
man, “Charge It, My Love’; Harry 
Kurnitz, “Happy Time’; Winston 
Miller, “The Big Break”; Jack 
Rose, “Miss Richmond Takes 
Grant”; Oscar Saul, “The Cantor 
Story”; Charles Tedford, “High- 
land Games”; John Twist, “Colo- 
rado Bound”; Irving Wallace, 
“Classmates”; Marion Hargrove, 
“Something’s Got to Give’; John 
M. Lueas, “Serenade,” and Gibson 
Scott Fox, “No Common Clay.” 

In addition, Russell Hughes, 
Edna Anhalt, Edmund North and 





William Sackheim are working on. 


untitled stories while Martin 
Rackin is doing a polish job on 
“Fighter Squadron” and Ayn Rand 





“Good Sam” and_ then Metro’s 
“Julia Misbehaves.” 


is doing likewise on “The Foun- 
tainhead.” 


i}more sales drives in force than any 


;ever, is another question. 


{maximum number of playdates for 





OF SALES DRIVES 





Conjecture (SHINS QN PIX 


Forthcoming selling season in | 
the film industry, which tees off | 


next month for most companies 
with announcement of the new sea- 
son’s product, will probably see 


previous year in the industry’s his- 
tory. Whether they'll be as suc- 
céssful for distributors as most of 
them have been in the past, how- 


Company sales chiefs explain 
the drives as attempts to get the 


new pictures. As such, they point 
out,. the situation is no different 
than in previous years. Fact that 
so many of the distribs have 
hopped on the system this year, 
howeve’, is believed to indicate 
the current faltering condition of 
the nation’s boxoffice. With pro- 
duction costs still up, the majors 
need as quick returns on their new 
product as it’s possible to get. 

In thy past, the provision of the 
usual bonuses for salesmen, plus 
the special pitches made to exhibi- 
tors on an “old .customer’’ basis, 
was usually successful in rounding 
up those extra dates. New season 
this year, though, finds the first 
run market glutted with product, 
with the result that exhibs have 
plenty of new pictures from whic 
to choose. In addition, the com- 
petition engendered by the very 
fact that so many of the majors 
are going in for drives in the near 
future will tend to cut. down the 
number of available extra dates 
for each. 

To date, Universal has a drive 
scheduled to honor sales ‘veepee 
William J. Scully for the month of 

(Continued on page 17) 


Distribs Veering 
More to Flat Deals 


Switch from percentage deals to 
flat rentals, long predicted in the 
film industry, is now an accom- 
plished fact. Several major dis- 
tributors, it’s been learned, have 
been cutting back on percentage 
sales in as many situations as feas- 
ible in another effort to compen- 
sate for dwindling grosses. 

Most of the switch to date has 
taken place in small towns and 
subsequent run situations in the 
ke, cities, where the amount of 
business done remains fairly con- 
sistent. It’s believed extremely 
unlikely that the switch will ever 
be -carried over into key city first 
run spots, both because of the 
difficulty in ascertaining what kind 
of business each picture will do 
and the necessity for using those 
first run situations as a measuring 
gauge to determine what the flat 
rental is to be for the smaller 
theatres. 

New distributor move is looked 
on in the trade as one definitély 
geared to current boxoffice condi- 


(Continued on page 97) 


Pare Lorentz Reclaiming 
Some Old RKO Footage 


Documentary producer Pare Lo- 
rentz trained out to the Coast 
Thursday (20) to take into custody 
from RKO the footage of “Name, 
Age and Occupation,” uncompleted 
film which he started several 
years ago. 

Footage was awarded to Lorentz 
in a recent court decision against 
the company. Lensing on “Name” 
was closed down by the late 
Charles W. Koerner, then RKO pro- 
duction chier, on the assumption 
that Lorentz was spending too 
much money on it. Producer de- 
clared he'd try to salvage as much 
of the footage as possible for an- 
other feature. Since Dudley 
Digges and one other of the prin- 
cipals have since died, however, he 
declared the task would be a diffi- 
cult one. 

Lorentz plans to remain on the 











Coast until the end of August. 


- RK0-Goldwyn’s Roadshow Prices For TN F OR OU GKER “Anti-Raiding’ Policy Said to Be 


Stagnating Sales Dept. Personnel 








What, No Dishes? 


With exhibs filing and win- 
ning anti-trust suits against 
the majors on almost all fronts 
in the past few years, attorney 
for one company said in New 
York this week he expected 
any day to find the following 
ad in the papers: 

“For sale—poor theatre, but 
with good cause of action 
against major companies. Sell 
outright or on percentage of 
damages.” 


20th’s 30 Pix 
Cost Same As 








24 Last Year 


Thirty ‘‘A” pictures scheduled 
for production by 20th- Fox during 
the forthcoming season will cost 
practically the same as the 24 films 
turned out by the company during 
the current year, despite the 20° 
boost in number. Fact that they’ll 
have equal star values to the 1948 
product and other factors rating 
them top playing time indicates 
that 20th, for one, is well on the 
way to lieking the drastic problem 
of upped production costs. 

Cost reduction effected by 20th 
at its studios was outlined to stock- 
holders at their annual meet in 
May by prexy Spyros P. Skouras. 
He declared at* the time that the 
films now in production will cost 
one-third less on an average than 
the films turned out during the 
peak period immediately following 
the war. Company released 18 films 
in 1947 at an average budget of 
$2,300,000 each, he said. In 1948, 
20th is turning out 24 films at an 
average cost of $1,900,000. Those 
now in production for release next 


year, and included in the 30 an- 


nounced last week, will cost only 
about $1,600,000 each. 
Announcement of 20th’s new 
season product was made _ by 
Skouras last week at a meet of the 
Canadian sales staff in Toronto. 
Included among the 30 are five 
pictures to be made abroad, which 
will give 20th a chance to put to 


(Continued on page 20) 


TRANS-LUX’S 6 ADDED 
HOUSES UPS CHAIN TO 14 


Long contemplating an expan- 
sion move, the Trans-Lux Corp. 
stepped out last week to acquire 
six houses in the New York metro- 
politan area, bringing its holdings 
up to 14 theatres in all. The cir- 
cuit’s prexy, William M. Girden, on 
Friday (23) announced the take- 
over of three houses on New York’8 
east side whose total rentals and 
cash consideration approximated 
$1,600,000 while earlier in the 
week the same chain bought two 
theatres in Westchester County, 
N. Y,, as well as one in the Bronx. 





Brenx. 

Tiaions included in Trans-Lux’s 
east side purchase are the 900-seat 
Colony, 2,300-seat Monroe and the 
450-seat Granada. In addition the 
chain bought the 1,000-seat Em- 
bassy at Dobbs Ferry, N. Y., from 
Greenfield & Fromme as well as 
picking up the Hastings, at Hast- 
ings-on-the-Hudson, and the Crest, 
in the Bronx. * 

Trans-Lux’s sudden activity in 
the real estate field was clarified 
by company veepee Norman W. 
Elson, who said that his firm had 
such moves in mind for a number 
of years. He expressed confidence 
that the time is now ripe to carry 
them out. However, he added that 
although the circuit has other deals 
imminent, there’s small likelihood 
that the company will do any 
building until costruction costs 
building until construction costs 
both in New York and Washington. 


+ “Anti-raiding” policies of the 


| major companies are privately said 
by some sales execs to be a basie 
| reason for too few “new faces” be- 
ing developed currently in distri- 
| bution. Capable younger men, it is 
| said, are not being given a chance 
to show their ability because no 
major will hire an employee away 
i from another. 

The new for “new faces” theme, 
long a topic of popular trade dis- 
cussion as applied to Hollywood 
stars and recently much talked-of 
in reference to production execs, 
is now getting plenty of attention 
in distribution circles, too. It is 
part of the casting about by all in 
the industry for the reason behind 
the current soggy state of the b.o. 





Same set of execs in the same 


| Jobs for anywhere up to 20 or 25 


years is causing a lethargy that’s 


reflected in a lack of enthusiasm 
| all the way down the line, it is said. 


Result is a dearth of new ideas and 
of punch to put them across that 
is vital to any branch of show busi- 
ness. 

Putting their finger on the “anti- 
raiding” policy followed by all 
majors, some execs say it causes 
younger men to get holed up in 
the same job for so long that their 
talents are lost sight of and they 
never develop. On the other hand, 
the same execs do not advocate any 
wild raiding, saying it would cause 
chaos in the industry. Their feel- 
ing is, however, that any distrib 
which has a job opening suitable 
as an advancement for another 
company’s employee, shouldn’t hes- 
itate to offer it to him. 

What happens now, they say, is 
that when a spot is made available 
by dearth or retirement or any 
other reason, companies are forced 


(Continued on page 22) 


Small Would Shift 
His B’s Elsewhere If 
20th Doesn’t Want ’Em 


Should 20th-Fox carry through its 
plan for dropping low-budgeters 
by indie producers from its release 
slate, Edward Small will turn to 
making his share of the films for 
other distribs, he said in New York 
this week. Producer declared he'd 
continue with his schedule of 16 
pictures in the next 12 to 14 
months whether or not Fox picked 
up his option. Pr 

Feeling the market is too soft to 
absorb the B’s, 20th, in announc- 
ing its production plans for next 
year, dropped mention of the in- 
dies. The only outsiders whose 
product the distrib will definitely 
continue to handle are Nat Holt 
and Edward Alperson. 

Small said that if 20th did not 
choose to distribute any more of 
his pix after the first half-dozen, to 
which it is definitely committed, 
there would be little trouble in 
switching their release to another 
company, with the current demand 
for indie product. He has other 
pix currently being distributed by 
Columbia, Eagle Lion and United 
Artists. High quantity of produc- 
tion he feels is vital in order to as- 
sure thimself of profits via averag- 
ing out any possible losing pic- 
tures. 

Producer plans to be in New 
York about three more weeks, 
when he'll leave for the Coast to 
ready his next UA production, 
“Leathér Stocking Tales.” He just 
finished shooting on “Indian 
Scout.” The films go to UA under 
a two-picture agreement made 
some months ago but just signed 
in New York- last year. 


Pickford Wins ‘Venus’ 
Suit From La Cava 


Los, Angeles, July 27. 

Gregory. LaCava lost his breach- 
of-contract suit for $1,653,750 
against Mary Pickford in L. A, 
superior court. Judge Elmer W. 
Heald ruled the plaintiff was not 
entitled to any damages. 

LaCava claimed he had an oral 
agreement with Miss Pickford te 











produce “One Touch of Venus.” 
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Los Angeles, July 27. 

Local firstruns, with few excep- 
tions, are perking up this week 
with several strong, new entries 
setting a fast pace. “‘Abbott-Cos- 
tello Meet Frankenstein” is attract- 
ing solid $46,000 in five theatres, 
with plenty of added juve trade. 
Off to a good start is “On Island 
With You,” which is sighting nifty 
$55,000 in three situations. 

“Canon City,’ in five houses, 
looks sturdy $39,000. “Foreign Af- 
fair’ will hit excellent $38,000 in 
two Paramount theatres, being 
very big in Hollywood and normal 
in downtown spot. “Lulu Belle” is 
scant $15,000 for two spots. “Key 
Largo” shapes stout $49,000 in 
three locations while “Deep Wa- 
ters” looks medium $34,000 for 
five, both second wecks. 

Estimates for This Week, 

Belmont (FWC) (1.532; 60-$1)— 
“Canon City” (EL) and “Lady at 
Midnight” (EL). Good $5,000. Last 
week, “Ruthless” (EL) and “Shed 
No Tears” (EL) (2d wk-5 days), 
$1,400. 

Beverly Hills Music Hall (G&S- 
Blumenfeld) (826; 65-$1)—‘“Com- 
mandos Strike at Dawn” (Col) and 
“Invaders” (Col) (reissues). Just 
$3,000 or over. Last week, “Next 
Time We Love” (Indie) and “My 
Man Godfrey” (Indie) (reissues), 
$3,200. 

Carthay Circle (FWC) (1,518; 60- 
$1)—“Deep Waters” (20th) and 
“Checkered Coat” (20th) (2d wk). 


Slow $3,500. Last week, mild 
$6,600. 
Chinese (Grauman-WC) (2,048; 


60-$1)—“Deep Waters” (20th) and 
“Checkered Coat” (20th) (2d wk). 
Down to $8,000. Last week, nice 


$13,500. 
Culver (FWC) (1,145; 60-$1)— 


“Canon City” (EL) and “Lady at | $20. 


Midnight” (EL). Good $5,00. Last 
week, “Ruthless” (EL) and “Shed 
No Tears” (EL) (2d wk-5 days), 
$1,800. 

Downtewn (WB) (1,800; 60-$1)— 
“Key Largo” (WB) and “Music 
Man” (Mono) (2d wk). Stout $18,- 
000. Last week, socko $25,000. 

Downtewn Music Hall (Blumen- 
feld) (872; 60-$1) — “Commandos” 
(Col) and “Invaders” (Col) (re- 
issues). Fair $7,000. Last week. 
“Next Time Love” (indie) and 
“Godfrey” (Indie) (reissues), small 
$5,400. 

Egyptian (FWC) (1,538; 60-$1)— 
“Island With You” (M-G). 
$14,000. Last week, “Summer Holi- 
day” (M-G) and “Big City” (M-G) 
(2d wk), light $6,800. «. 

El Rey (FWC) (861; 60-$1) — 
“Canon City” (EL) and “Lady Mid- 
night” (EL). Good $4,500. Last 
week, “Ruthless” (EL) and “Shed 
No Tears” (EL) (2d wk-5 days), 
$2,000. 


Esquire (Rosener) (685; 85-$1.20)4 


—*‘‘Dreams Money Can Buy” (Indie) 

(2d wk) and “Girl of Canal” (Indie) 

Hy wk). Nice $2,500. Last week, 
4,000. 

Four Star (UA-WC) (900; 60-$1) 
—‘Search” (M-G) (4th wk). Steady 
$4,500. Last week, pleasing $4,700. 

Guild (FWC) (968; 60-$1) — 
“Abbott and Costello Meet Frank- 
enstein” (U) and “King of Olym- 
pics” (UA). Solid $6,000. Last 
week, “Man-Eater Kumaon” (U) 
9 es Hate” (RKO) (10 days), 

400. 

Hawaii (G&S-Blumenfeld) (1,106; 
60-$1) — “Commandes” (Col) and 
“Invaders” (Col) (reissues). About 
$3,000. Last week, “Next Time 
Love” (indie) and “Godfrey” 
(Indie) (reissues), $2,900. 

Hollyweod (WB) (2,756; 60-$1)— 
“Key Largo’ (WB) and “Music 
Man” (Mono) (2d wk). Smooth $17,- 


- 000. Last week, great $22,100. 


Hollyweed Music Hall 
feld) (475; 60-85) —* 
(Col) and “Invaders” 
issues). Mild $2,500. Last week, 
“Next Time Love” (Indie) and 
“Godfrey” (Indie) (reissues), only 
$2.100. 

Iris (FWC) (828; 60-85)—‘“Meet 
Frankenstein” (U) and “King 
Olympics” (UA). Bright $5,500. 
Last week, “Man-Eater” (U) and 
“Guns Hate’ (RKO) (10 days), 
modest $3,800. 

Laurel (Rosener) (890; 85)—“Die 
Fledermaus” (Indie) (4th wk). Oke 
$2,000. Last week, $2,400. 

Loew’s State (Loews-WC) (2,404: 
60-$1)—“Deep Waters” (20th) and 
“Checkered Coat” (20th) (2d wk). 
Down to thin $12,000. Last week, 
pleasing $22,500. 

Los Angeles (D’town-WC) (2,097: 
60-$1)—“On Island” (M-G). Stout 

Last week, “Summer 
- {(M-G) and “Big City” 
wk), mild $11,500. 
Loyela (FWC) (1,248; 1) 
“Deep Waters” (20th) and 


(Blumen- 
(Col) ire- 


3ig Pix Ups L.A.; ‘A.&C. Frank’stem 
Loud 466, ‘Island’ Lush 556, ‘Canon 
Bangup 396, ‘Affair’ Lively at 386 


| $17,300. 


Brisk | WX) 





ered Coat” (20th) (2d wk). Pleas- 
ant $6,000. Last week, good $8,900. 


‘Street’ $17,000, ‘Melody’ 
166, Both Fine im Prov. 


Providence, July 27. 
Blue skies and lower takes all 
around. Majestic’s “Street With 
No Name” is topping the list of 
new ones, with “Melody Time” also 
nice. Second week of “Easter 

Parade” is neat at Loew’s State. 

Estimates for This Week 

Albee (RKO) (2,200; 4465) — 
“Melody Time” (RKO) and “Mys- 





Orpheum (D’town-WC) (2,210; 
60-$1)—“Canon City” (EL) 
“Lady at Midnight” (EL). 
$20,000. 


wk-5 days), mild $4,900. 


Pantages (Pan) (2,812; 60-$1) —| 
“Rusty | So-so $4,000. y 
Dim $7,000.| Sons” (U) and “King of Gamblers 


“Lulu Belle” 
Leads Way” 
Last week, 
Dunne” (RKO) 


(Col) 
(Col). 
“Fighting 

and 


and 


Father 


and | $16,000. | 
Big} Bad Men” (RKO) and “Bill and 
Last week, “Ruthless”! Gog” (RKO), $15,500. 
(EL) and “Shed No Tears” (Ek) (2d | 


“Strawberry | 


tery in Mexico” (RKO). Nice 
Last week, “Return of 


Cariton (Fay) (1,400; 44-65) — 
'“Romance High Seas” (WB) and 
“For You I Die” (WB) (2d run). 
Last week, “All My 


(Reo) (2d run), fair $3,500. 
Fay’s (Fay) (1,400; 44-65)—“Man- 


Roan” (Col), slight $10,600. | Eater of Kumaon” (U) and “Stage 


Paramount (F&M) (3,398; 60-$1) | Struck” (Rep). 
—‘Foreign Affair” (Par) and “Big | week, 


Fair $5,000. Last 
“Flowing Gold” (WB) and 


Town Scandal” (Par). Good $20,000 | “God’s Country and Woman” (WB) 


but not big. Last week, “Dream) (reissues), $4,500. 

Girl” (Par) and “Secret Service In-| | Majestic (Fay) (2,200; 44-65) o" 

vestigator” (Rep) (2d wk), slim| Street No Name (20th) an 

$11,500. Pee Coat oa Fine 
| $17,000. ast week, “Romance 

paramount | Hollywood = (F&M) | On High Seas” (WB) and “For You 


(Par). Strong $18,000. Last week, 
“Dream Girl” (Par) (2d wk), light 
$7,800. 

RKO Hilistreet (RKO) (2,890; 60- 
80)—“Lulu Belle” (Col) and 
“Rusty” (Col). Scant $8,000. Last 
week, “Father Dunne” (RKO) and 
“Strawberry Roan” (Col), fair 


Ritz (FWC) (1,370; 60-$1)—“Meet 
Frankenstein” (U) and “King 
Olympics” (UA). Bright $8,500. 
Last week, “Man-Eater” (U) and 
“Guns Hate” (RKO) (10 days), 
thin $6,200. 

Studie City (FWC) (880; 60-$1)— 
“Meet Frankenstein” (U) and 
“King Olympics” (UA). Brisk 
$6,000. Last week, “Man-Eater” 
(U) and “Guns Hate” (RKO) (10 
days), light $4,400. 

United Artists (UA) (2,100; 60- 
$1)—“Meet Frankenstein” (U) and 
“King Olympics” (UA). Great 

,000. Last week, “Man-Eater” 
(U) and “Guns Hate” (RKO) (10 
days), good $15,400. 

Uptewn (FWC) (1,719; 60-$1) — 
“Deep Waters” (20th) and “Check- 
ered Coat” (20th) (2d wk). Mild 
$4500. Last week, oke $8,200. 

Vegue (FWC) (885; 60-85) — 
“Canon City” (EL) and “Lady at 
Midnight” (EL). Sturdy $6,000 or 
close. Last week, “Ruthless” (EL) 
and “Shed No Tears” (EL) (2d wk- 
5 days), $2,100. 

Wilshire (FWC) (2,296: 60-$1) — 
“On Island” (M-G). Smart $14,000. 
= week, “Summer Holiday” 
(M-G) a “Big City” (M-G) (2d 


, $6, J 
Wiltern (WB) (2,300; 60-$1) — 
” (WB) and “Music 


60-$1) — ‘‘Foreign Affair” | I Die” (WB), good $15,000. 


State (Loew) (3,200; 44-65) — 
“Easter Parade” (M-G) (2d wk). 
Very nice $15,500. First was sock 


$22,000. 

Strand (Silverman) (2,200; 44-65) 
—“Coroner Creek” (Col) and “Port 
Said” (Col). 
Last week, “Dream Girl” (Par) and 
“Big Town Scandal” (Par), trim 
$12,000. 


Melody’ Tuneful 
$16,000 im Wash. 


Washington, July 27. 

The moppet trade is saving the 
mid-sector from the usual summer 
doldrums, with the youngsters 
dragging their parents to “Melody 
Time” at RKO Keith’s and to “Give 
My Regards to Broadway” at 
Loew’s Capitol. Actual draw at lat- 
ter is mainly the stage show, star- 
ring Tex Ritter and his horse. 
Holdovers of two musicals, “Em- 
peror’s Waltz” at the Warner and 
“Easter Parade” at Loew's Palace, 
look fairly steady. 

Estimates for This Week 
Capitel (Loew's) (2.434; 44-80)— 





stageshow. Big $28,000. Last week, 

“Ruthless” (EL) with vaude, only 

$18,000, below expectations. 
Columbia (Loew’s) (1,263; 44-70) 





“Key 
Man” (Mono) (2d wk). Fine $14, 
000. Last week, big $20,400. ' 


—‘“Island With You” (M-G) (2d 
(Continued én page 22) 





Beach Weather Clips Philly; Dream’ 


Philadelphia, July 27. 

Perfect weather, which lured) 
thousands away to shore resorts, | 
is sloughing biz this week. In ad-| 
dition, there were such other 
drains on the customer potential 
as the pennant-bent Athletics 
(packing Shibe Park daily) and the 
Wallace conven which lured 


park and convention hall 
“Tap at the Goldman, 
and ” continue to 


“Dream Girl’ 


turned out to be a nightmare for |. 


Stanley. “Deep Waters” aiso 
did little at the Fox. 
Estimates for This Week 

Aldine (WB) (1,303; 50-94) — 
“Smart Woman” (Mono). Yanked 
after four days and replaced by 
“Intermezzo” (UA) (reissue). Sad 
$6,000. Last week, “Man of Evil” 
(UA), $8,000. 

Arcadia (S&S (700; 50-94) —, 
“Romance High Seas” (WB). Less 
than expected at $5,000. Last 
week, “On Merry Way” (UA), 
strong $6,200. 

Boyd (WB) (2,350; 50-94)—‘Par- 
adine Case” (SRO) (4th wk). Nice 
$16,000. Last week, $18,800. 

Earle (WB) (2,700; 50-94) — 
“River Lady” (U). Sunk without 
trace at $14,000. Last week, “Un- 
conquered” (Par), $15,500. 

Fox (20th) (2,250; 50-94)—“Deep 
Waters” (20th). Running very 
still at $19,000. Last week. “Street 
No Name” (20th) (3d wk), okay 
$16,000. e 

Goldman (Goldman) (1,000; 50- 
94)—“Tap Roots” (U). Hottest 
thing in town, with sock $24,000 





A 


| this round. 


Dull $14,000, ‘Roots Smash 246, 2d 


Last week, ; 
sensational for this spot. — 


Kariten (Goldman) (1,000; 50- 
a Express” (RKO) (2d 
wk). 


Trim $10,500. Last week. | 


streamlined $15,000. 

Keith’s (Goldman) (1,300; 50-94) 
—‘Island With’ You” (M-G). Fair 
$6,000 or near. Last week, “Let- 
ter Unknown Woman” (U), $5,000. 
R Pix (Cummins) 500; 50-94) — 

Lady from Shanghai” (Col). 
Good $6,000. Last week, “Raw 
Deal” (EL), — 

Mastbaum (WB) (4260; 50-94)— 
Fine 925 a 3 (M-G) (3d wk). 
Fine . Last week, great, 
$32,500 


Stanley (WB) (2,950; 50-94) — 
gttnen Girl” (Par). No dream at 

R Last week, “ r 
Waltz” (Par) (5th IF Ege me 
$15,200. 

Stanten (WB) (1,475; 50-94) — 
“Flowing Gold® (WB) and “God's 
—, and Woman” (WB) ‘(reis- 
sues). Slim $8,500. Last 
“Are You With It” (U), $9, _ 


Heidt Radio Champs Up 
‘Thunderhoof’ 156, Balte 


: Baltimore, July 27. 
Biz continues offish here with 
spotty returns. Best of current list 
are “Deep Waters,” doing fairly 
well at New, and “Romance of 
High Seas” is nicely spotted at 
Stanley. Strong stage support from 
Horace Heidt’s radio winners is 
lifting “Thunderhoof” te okay 
Hippodrome se§gsion. 
Estimates for This Week 
Century (Loew’s — UA) (3,000: 
20-60)—“Easter Parade” (M-G) (3d 
wk) Maintaining nice pace at $14,- 
(Continued on page 22) 
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Opened Monday (26). | 


‘Affair’ Brisk $22,000, New Hub Ace: 
Parade’ Hot 346, House 206, Both 2d 





Key City Grosses 


Estimated Total Gross 





This Week ...... $2,687,700 
(Based on 21 cities, 199 
| theatres, chiefly first runs, tr 
| cluding N. Y.) 
| ‘Total Gress Same Week 
Last Year ...... .$2,815,250 
(Based on 21 cities, 197 
theatres). 











‘Seas’ Big $28,000 
Despite Det. Heat 


Detroit, July 27. 

When good pictures and stout 
promotion can’t lure patrons in 
‘then the summer dog days are here. 
That's the setup this week. Of new 
pix, “Romance On The High Seas’ 
will ring the bell, with holdover 
“Street With No Name” also strong. 
“Mr. Blandings” teed off in fancy 
istyle and is solid. “Emperor Waltz” 
lin 4th week still looks sturdy. Most 
of others are weak. 

Estimates fer This Week 

Adams (Balaban) (1,740; 70-95)— 
“Easter Parade” (M-G) (2d wk). 
Very good $15,000 compared . to 
stout $17,000 opener. 

Art Cinema (Marten) (459; 60-90) 
—‘‘The Brothers” (Indie) and “Hol- 
iday Camp’ (U). Average $3,000. 
Last week, “Magic Bow” (Indie) 
ant “Years Between” (Indie), $3,- 





Broadway-Capitol (United De- 
troit) (3,300; 70-95)—‘Intermezzo” 
(Indie) and “Betrayed” (Indie) (re- 
issues). Fair $10,000. Last week, 
“On Merry Way” (UA) and “Best 
Man Wins” (Col), $6,000 in 4 days, 
and vanked. 

Downtewn (Balaban) (2,863; 70- 
95)—“Jassy” (U) and “Are You 
With It” (U). Very slim $5,000. 
Last week, “Seven Sinners” (EL) 
and “Sutter’s Gold” (EL) (reissues). 
Fair $7,000. 

Fex (Fox-Michigan) (5,100; 70-95) 
—“Street With No Name” (20th) 
and “Adventures Silverado” (Rep) 


ing |(2d wk). Lively $27,000 after solid 


$40,000 first stanza. 

Michigan (U-D) (4,089; 70-95)— 
“Romance of High Seas” (WB) and 
“Big Punch” (WB). Big $28,000. 
(MEG) and “Speed Te Spec? deer) 

and “ ‘0 ” (Par) 
(2d wk). Very good $18,000. 

Palms-State (U-D) (2,716: 70-95 
—“Mr. Dream House” 
(RKO). Stout $26,000. Last week, 
“Coroner Creek” (Col) and “French 

ve” (Mono) (2d wk), surprising 
515,000. 
~ United Artists (U-D) (2,976; 70- 
95)—-“Emperor * Waltz” (Par) and 
“Waterfront Midnight” (Par) (4th 
wk). Strong $14,000 after good 
$16,000 in third week. 


A.&C. SMASH $23,000, 
BUFF; ‘BAD MEN’ 166 


Buffalo, July 27. 
“Abbott-Costello Meet Franken- 
stein” is standout here this week, 
with smash session at Lafayette. 
‘So Evil My Love” is a bit disap- 
Bed Mes will land nice same 
the Century. 4 a + 
Estimates for This Week 
Buffale (Shea) (3,500: 40-70)— 





¢ Boston, July 27. 


With holdovers at three Major 
houses and second-run of “Emperor 
Waltz” at two smaller houses, biz 
has levelled off after last week's 
fine mid-summer take. “A Foreign 
Affair” at Met is only newcomer 
with real drawing power. “Bland. 
ings Builds Dream House” and 
“Easter Parade” are both strong in 
second stanza. 


Estimates for This Week 


Aster (Jaycocks) (1,300: 40-99) 
“San Francisco” (M-G) (reissue). 
|Fair $4,300. Last week, “Coroner 
| Creek” (Col) and “Kings Olympics” 
|(UA), slim $3,000 for third week. 
Besten (RKO) (3,200; 40-80) — 


“Furnace Creek” (20th) and “Jiggs, 
Maggie in Society” (Mono). Niee 
$19,000. Last week, “Fighting 
Father Dunne” (RKO) and “Arizona 
Ranger” (RKO), fair $16,000. 
Exeter (Indie) (1,000; 45-75) — 
“Take My Life’ (EL) and “Great 
Waltz” (M-G) (reissue). Average 
$3,600. Last week, “Holiday Camp” 





(U) and “Clouds Over Europe” 
(Indie) $3,000. 
Fenway (MP) (1,373; 40-80 — 


“Emperor Waltz” (Par) and “Big 
Town Scandal” (Par). Nice $7,500 
for second run. Last week, “Deep 
Waters” (20th) and “Jinx Money” 
(Mono) (2d wk), $4,000. 

Memorial (RKO) (3,000; 40-80)— 
“Mr. Blandings Builds Dream 
House” (SRO) and “Madonna De- 
sert” (Rep). Strong $20,000 after 
solid $24,000 first week. 

Metropolitan (MP) (4,367; 40-80) 
—“A Foreign Affair’ (Par) and 
“Shaggy” (Par). Neat $22,000. Last 
week, “Romance High Seas” (WB) 
and “Checkered Coat’’ (20th). dis- 
appointing $14,500. Dr. I. Q. on 
Monday nights as added draw. 

Orpheum (Loew) (3,000; 4C:-80)— 
“Easter Parade” (M-G). Solid $20,- 
000 after terrific $32,000 first week. 

Paramount (MP) (1,700; 40-80)— 
“Emperor Waltz’ (Par) and “Big 
Town Scandal” (Par). Fine $11,000. 
Last week, “Deep Waters” (20th) 
and “Jinz Money” (Mono) (2d wk), 
$10,500. et: 

State (Loew) (3,500; 40-80) — 
“Easter Parade” ““-G). Good $14,- 
000 after fine $18,000 first. 


Pitt Cooler, Biz Hotter; 
‘Largo’ Loud 246, ‘House’ 
Solid 186, Melody’ 146 


aren't hurting. 
Largo” will be easy leader at 
Stanley, and a sure-shot to hold 


over. Others into 
“Melody 
i Biand- 





moving 
the win column will be 
Time” at Warner and “Mr. 


going strong in second week at 
Senator and fourth downtown, real 
surprises of summer here. 
Estimates for This Week 

Fulten (Shea) (1,700: 44-76)— 
“Street No Name” (20th) (3d wk). 
Holds only four days, decision to 
pull Wednesday (28) in favor of 
“Another Part of Forest” (U) com- 
ing after mild weekend biz. Looks 
like $3,000 or less. Last week, fine 
$8,500. 


Harris (Harris) (2,200; 44-76)— 

Theyre = going Pa thi ian 
not is 

jerker, lucky to $9,000. Last 

week “In Contral Park” (U), about 


same. 
Penn (Loew’s-UA) (3,300; 44-76) 
—“Mr. Dream House 


~So Evil My Love” (Par) and “Big | (SRO). Doing all right at $18,000, 
Town Scandal” (Par). Looks good | but just a little “disappointing. 


$12,500. Last week, “Romance on 
High Seas” (WB) and “Bl ? 
(FC), $14,000. —e 
Great Lakes (Shea) (3,400; 40-70) 
Still aie t gis 000." Peon 
a 000. Last 
great $23,500. 
3 Hipp (Shea Se 40-70)— 
crusades” | (reissue) and 
Devil’s Cargo” (Par). Trim $10,- 
000. Last week, “Street With N 
Name” (20th) and “Madonna of 
Desert” (Rep) (m.o.), about same. 
Teck (Shea) (1,400: 40-70)—“‘The 
n= al ob Oke $5,000. Last 
week, ‘Emperor W 4 
(m.o.), $4,000". = ea 
Lafayette (Basil) (3,000: 40-70)— 
“Abbott-Costello. Meet. Franken 
stein” (U) and “Blondie’s Reward” 
(Col). Terrific $23,000. Last week 
for alterations. : 
Century (20th Cent.) (3- 
000; 40-70)—“Return of Bad Men” 
(RKO) and “French Leave” (Indie). 
Nice $16,000 or near. Last w 





“Tarzan and Mermaids” (RKO) and 
“Fabulous Texan” (Rep), $14,000. 


Waltz” (Par), big a 

ar), ; 
Ritz (Loew's) (800; 44-76)—“Em- 
peror Waltz” (Par) (m.o.). Bing 
Crosby starrer holding up nicely in 
third week downtown ait $4,000 at 
downtown session oe Siewt With 

ou” (M-G), droopy . 
Senater (Harris) (1,750; 44-76)— 
“Fuller Brush Man” (Col) (2d wk). 
Holdover here ly fourth 
week downtown. Red Skelton 
comedy is one of the summer's top 
clicks. Terrific $4,500 on top of 
$5,500 last week. 
‘_— (WB) (3,800; ay om 
“Key Largo” (WB). Biggest tm 
this house has had in months, socko 
$24,000, or close, and cinch to stay. 
Last week “Dream Girl” (Par), 4 
dud at $9,000. 

Warner (WB) (2,000; 44-76)— 
“Melody Time” (RKO). Walt Dis- 
ney’s latest a solid smash here with 


14,000, be , and may held. 
eek, | $14, maybe more, an Boner 


“Four Faces 





(UA), $8,500. 
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Key Largo’ Paces Chi Straight-Pix 
Bills, Fancy $30,000; ‘Street’-Wynn 
Tall 606, ‘Waltz’-Cats Same in 2d 


Chicago, July 27. +4 





Chicago and Oriental are racing 
neck and neck to reach the $60,000 
mark this week. However, Chicago 
making the best showing since it is 
on second week of “Emperor 
Waltz” and the Harmonicats top- 

ing the stageshow. Oriental has 
‘Street With No Name” and Kee- 
nan Wynn heading stagebill. 

Elsewhere biz is spotty, but the | 
State-Lake looks fancy $30,000 or | 
better for “Key Largo” to top 
straight-filmers. Outside of “Waltz,” 
RKO-Palace leads the second-week 
array with fine $18,000 for “I Re- 
member Mama.” Grand also looks 


nifty $11,000 for second week of | ¢ - 9) ‘ ? | Trail” (Rep), $3,000 in 6 days. | 
reissue combo of “Four Feathers” | Feudin 9G, Melody 166 Midland (Loew’s) (3,570; 45-65) | 


and “Drums.” 


“Paradine Case” at the Woods is 
holding up solidly in third week 
with $20,000. r 

Estimates for This Week 

Apollo (B&K) (1,400; 50-98)— 
“Man in Iron Mask” (UA) and | 
“Gentleman After Dark” (UA) (re- 
issues). Lean $8,000. Last week, 
“Deep Waters” (20th) (2d wk), 
same. 

Chicago (B&K) (3,900; 50-98)— 
“Emperor Waltz’ (Par) (2d wk) 
with Harmonicats heading stage- 
show. Regal $60,000. Last week, 
wow $70,000. 

Garrick (B&K) (900; 50-85)— 
“Black Arrow” (Col) and “Adven- 
ture in Silverado” (Col) (2d wk). 
Excellent $10,000. Last week, 
$12,000. 


Grand (RKO) (1,500; 50-98)— |$8 


“Four Feathers” (UA) and “Drums” 
(UA) (reissues) (2d wk). Smart 
$11,000. Last week, $16,000. 

Oriental (Essaness) (3,400; 50-98) 
—‘Street With No Name” (20th) 
with Keenan Wynn heading stage. 
Lusty $60,000. Last week, “I, Jane 
Doe” (Rep) with Vaughn Monroe 
orch on stage, ditto. 


Palace (RKO) (2,500; 50-98)— 
*‘Remember Mama” (RKO) (2d wk). 
Fine $13,000. Last week, big 
$26,000. 

Roosevelt (B&K) (1,500; 50-98)— 
“Mickey” (EL) (2d wk). Thin 
$7,500. Last week, good $9,500. 

State-Lake (B&K) (2,700; 50-98) 
—‘‘Key Largo” (WB). Lusty $30,000 
or over. Last week, “Romance High 
Seas” (WB) (2d wk), $11,000. 

United Artists (B&K) (1,700; 50- 
98)—"‘On Merry Way” (UA) (2d 
wk). Mild $10,000. Last week, 
$15,500. 

Weeds (Essaness) (1,073; 98)— 
“Paradine Case” (SRO) (3d_ wk). 
Sharp $20,000. Last week, $27,000. 

World (Indie) (587; 77)—“King’s 
Jester” (Indie). Neat $3,500. Last 
week, “Bill and Coo” (Rep) and 
“Cage Nightingales” (Indie) (4th 
wk), fat $2,500. 





MILDISH AT $12,000 


Louisville, July 27. 

After almost a week of rainy 
weather, summer heat has returned 
and finds downtown “houses 
somewhat from _ the improved 
grosses of last week. Leading the 
van is still “Easter Parade” at the 
State. “Street With No Name” at 
the Rialto looks okay, while “Big 
Punch” at pr Mary Anderson is on 
he bright side. 
’ Retimates for This Week 

Brown (Fourth Avenue) (1,200; 
45-65)—“Miracle of Bells” (RKO) 
(m.o.). Fairish $4,000. Last week, 
“Emperor — (Par) (3r wk), 

edium $3,500. 
mere eo (Switow) (1,200; 30-40) 
—*“Silver River” (WB) and “Tar- 
zan Mermaids” (RKO). Moderate 
$3,000. Last week, “Albuquerque 
(Par) and “Woman In White” (WB), 

e. 

gy oe (People’s) (1,100; 
45-65)—"‘Big Punch” (WB). ‘$7,000. 
Last week, Keo oy High Seas 
WB) (3d wk), $4,900. 
National (Standard) (2,400; 45-65) 
—‘‘Foreign Co dent” (Indie) 


rrespon 
and “Trade Winds” (Indie) (reis- | $6,700 


). Mildish $4,000. Last week, 
“Ghost Frankenstein” (U) and 
“Mummy’s Tomb” (U) (reissues), 
ditto. 

Rialto (FA) (3,400; 45-65) — 
“Street No Name” (20th) and 
“Sweet Genevieve” (20th). Mild 
$12,000. Last week, “Miracle of 
Bells” (RKO), $15,000. 


State (Loew's) (3,000; 45-65) — $4,000 


“Easter Parade” (M-G) (2d wk). 
Satisfactory —* Last week, 
y $28, L 3 
ye be FA) (1,000; 45-65)— Fur- 
nace Creek” (20th) and — Devil’s 
Cargo” (FC) (2d wk). Medium $5,- 
000 after first week’s sturdy $6,500. 








Broadway Grosses 


Estimated Total Gross 
Last Week ........$590,500 
(Basea on 16 fheatres) 
Last Year ........$696,000 
(Based on 18 theatres) 


= 


Cincy Fast; Parade’ Leads 
At $22,000, ‘Evil’ $15,000, 











Cincinnati, July 27. 
Warm weather biz bulge is ex- 
panding this round. ‘Easter 
Parade” is topping the town in 
smash stride. Of three other new 
bills, “Melody Time” and “So Evil 
My Love” are on the solid side. 


|“Feudin’, Fussin’’ also is lively. 


Holdovers are fronted by “Abbott 
and Costello Meet Frankenstein,” 
which was terrific and near Keith’s 
all-time high. 
Estimates for This Week 
Albee. (RKO) (3,100; 50-75) — 


“Melody Time” (RKO). Hot $16,000 


or better. Theatre front flashily 
dressed. Last week, “Street. With 
No Name” (20th), hotsy $18,000. 

Capitel (RKO) (2,000; 50-75) — 

“Easter Parade” (M-G). Socko $22,- 
000. Holds. Last week, “Island 
With You” (M-G) (3d wk), all right 
,000. 
Grand (RKO) (1,400; 50-75) — 
“Feudin’, Fussin’” (U). Lively $9.- 
000. Aided by “Superman” (Col) 
serial. Last week, “Wallflower” 
(WB) and “Big Punch” (WB) okay 
$7,500. 

Keith’s (City Inv.) (1,542; 50-75) 
—‘Abbott and Costello Meet 
Frankenstein” (U) (2d wk). Rollick- 
ing $12,500 on heels of colossal 
$20,000 preem for second spot on 
houses’s modern b.o. listings. Holds 
a third. 

Lyric (RKQ) (1,400; 50-75) — 
“Street With No Name” (20th) 
(m.o.). Pleasing $6,500. Last week, 
“Trail of Vigilantes” (FC) and 
“Badlands of Dakota” (FC) (re- 
issues), fairish $5,500. 

Palace (RKO) (2,600; 50-75)—‘‘So 
Evil My Love” (Par). Sturdy $15,- 
000 or near. Last week, “Romance 
High Seas” (WB), great $16,000. 

Shubert (RKO) (2,100; 50-75) — 
“High Seas” (WB) (m.o.). Bounding 
$7,000. Last week, “Emperor 
Waltz” (Par) (m.o.), $6,500. 


‘LARGO’ TAKES KEY TO 
SEATTLE, LOUD $16,000 


Seattle, July 27. 

Outstanding this week is “Key 
Largo” at Orpheum with socko 
session. “Tarzan and Mermaids” 
at Palomfar and “Arch of Tri- 
— at Fifth Avenue also shape 
solid. . 

Estimates for This Week 

Blue Mouse (H-E) (800: 45-80)— 
“Central Park” (U) and “Open 
Secret” (EL) (m.o.). Good $4,000. 
Last week, third of “Romance 
High Seas” (WB) and “Waterfront 
Midnight” (Par), $3,000. 

Fifth Avenue (H-E) (2,349; 45- 
80)—“‘Arch of Triumph” (UA) and 
“Smart Woman” (Mono). _ Solid 
$10,000. Last week, “Letter Un- 
known Woman” (U) and “Are You 
With It” (U), slow, $5,800. 

Music Box (H-E) (850; 45-80) — 
“Deep Waters” (20th) and “Wom- 
an in White” (WB) (4th wk). 
Good $3,500. Last week, $3,800. 

Music Hall (H-E) (2,200; 45-80)— 
“Emperor Waltz” (Par) and “Wom- 
an in White” (WB) (4th wk). Steut 
$7,000 after grand $10,000 last 
week. Big ads on holdover are 
helping. 

Q@rpheum (H-E) (2,600; 45-80)— 
“Key Largo” (WB) and “Fabulous 
Joe” (UA). Sockeroo $16,000 or 
better. Last week, “Central Park” 
(Par) and “Open Secret” (EL), thin 





Palomar (Sterling) (1.350: 45-80) 
—‘“Tarzan Mermaids” (RKO) and 
“King of Bandits” (Mono). Sturdy 
$8,000. Last week, “On Island” 
(M-G) and “Lightning in Forest” 
(Rep) (3d wk), nice $5,300: 

Roosevelt (Sterling) (800; 45-80) 
—“Gung Ho” (FC) and “Eagle 
Squadron” (FC) (reissues). Okay 

.000., Last week, “The Pirate” 
(M-G) and “Exposed” (Rep), $3,300 
for fifth downtown week. 

Paramount (H-E) (3,039; 45-80)— 
“Street No Name” (20th) and 
“Here Comes Trouble’ (UA) (2d 
wk). Fair $5,000 in 6 days. Last 
week,. nice $11,000. 





Break in Heat Ups K.C.; 
Melody’ Lilting $16,000, 
‘Seas’ Steady at $14,000 


Kansas City, July 27. 
“Melody Time” at Orpheum has 
the lead for one of the bigger 
weeks at this RKO house. F 
is in behind heavy bally, with ex- 
tra boxoffice puli for kids via 
“Superman” serial at mats. Great 
week and sure holdover looms. 
Rest of town likewise is strong. 
“Romance on High Seas” looks 
inice at ‘Paramount and “Easter 
|Parade” is headed for bangup 
1$15,000 in second week at Mid- 
land. Weather turned unseasonal- 
ly cool, and stimulated trade all 
around. 
Estimates for This Week | 


Esquire (Fox Midwest) (820; 45- 
65)—“‘Broadway” (FC) and “Flame 
of New Orleans” (FC) (reissues). 





So-so $3,500. Last week, “In Old 
Les Anceles” (Rep) and “Timber | 





—‘“Easter Parade” (2d wk) (M-G). 
Solid $15,000. Last week, with six 
' shows daily, rolled up neat $28,- 
000, one of biggest weeks house 
j}ever had with single feature at 
iregular scale. 

Orpheum (RKO) (1,900; 45-65)— 
“Melody Time” (RKO) and “Mys- 
tery in Mexico” (RKO). Crack 
$16,000, best here in weeks. Will 
go a second. Last week, “Return 
of Bad Men” (RKO) and “Song 
of Heart” (Mono), nice $11,000. 

Paramount (Par) (1,900; 45-65)— 
“Romance High Seas” (WB). Get- 
ting play on Jack Carson name, 
steady $14,000. Last week, “Em- 
peror Waitz” (Par) (3rd wk), fine 
$9,000. 

Rexy (Durwood) (900; 45-65)— 
“Mr. Reckless” (Par) and “Water- 
front at Midnight” (Par). Slightiy 
over average at $4,000. Last week, 
“Shaggy” (Par) and “Big Town 
Seandal” (Par), $4,500. 

Tower - Uptown - Fairway (Fox- 
Midwest) (2,100, 2,043, 700; 45-65) 
—“Deep Waters” (20th)... Okay 
$16,000 or less in eight days. Last 
week, “Another Part Forest” (U), 
slow $7,000 in 5 days. 


Largo $19,000 Top 
New St. Loo Film 


St. Louis, July 27. 


After five weeks of daily rain, 
ranging from showers to cloud- 
bursts with accompanying high 
humidity the skies have cleared, 
the temperature is down but biz 
is still spotty. “Key Largo” looks 
easily strongest newcomer. “Easter 
Parade,” a h.o. after a socko first 
week, will get top coin this session 
Others are on mild side. 


Estimates for This Week 


Ambassador (F&M) (3,000; 50-75) 
—‘‘Another Part Forest” (U) and 
“Casbah” (U). Mild $15,000. Last 
week, “Fuller Brush Man” (Col) 
and “Trapped by Boston Blackie” 
(Col), (2d wk), big $12,000. 

Fox (F&M) (5,000; 50-75)—‘Key 
Largo” (WB) and “The Checkered 
Coat” (20th). Nice $19,000 or over. 
Last week, “Dude Goes West” 
(Mono) and “Smart Woman” 
(Mono), $14,000. 

Loew’s (Loew) (3,172; 50-75)— 
“Easter Parade” (M-G) (2d wk). 
Solid $22,000 after socko $30,000, 
first stanza. 

Missouri (F&M) (3,500; 50-75)— 
“Fuller Brush Man” (Col) and 
“Fort Apache” (RKO) (m.o.). Trim 
$14,000. Last week, ‘““Romance High 
Seas” (WB) and “Fort Apache” 
(RKO) (m.o.) (2d wk), $6,000. 





“Sign of Ram” (Col) and “Police 
Reporter” (SG). Fair $8,000. Last 
week, “On Island with You” (M-G) 
and “Murdet in Reverse” (Ind.) 
(m.o.) (2d wk), neat $6,000. 


St. Leuis (F&M) (4,000; 50-60)— 
“Blood and Sand” (20th) and 
“Wake Up ” (20th) (re- 
issues). Oke $5,000. Last week, “Sil- 
ver River” (WB) and “Fury at Fur- 
nace Creek” (20th) (2d run), $6,000. 

Shubert (Ind) (1,500; 40-60)—“I, 
Jane Doe” ( ) and “Gallant 
Legion” (Rep). Smart $6,000. Last 
week, “Emperor Waltz” (Par) and 
~ ” (Par) (m.o.) (2d wk), 





Orpheum (Loew) (2,000; 50-75)— | qa 








‘Largo Basie Smash $80,000 2d Week 
After Record $95,000 Preem; Sock Bally 


Heavy rainfall three times in the 
last seven days is enabling Broad- 
way firstruns to make a_ very 
healthy showing this week. Relief 
from sweltering heat, until yester- 
day (Tues.), not only kept many 
people in town but also helped de- 
luxers ride out the strike of air- 
conditioning engineers. Only RKO 
and Loew houses still being pick- 
eted up to presstime yesterday 
(Tues.). All other spots came to an 
agreement with the union last Fri- 
day (23) night after aircondition- 
ing was off only from the opening 
that day through Friday afternoon, 
strike having started that day. 

Rain in afternoon Friday and 
opening of theatre exit doors 
helped overcome lack of refrigera- 


ition, keeping refunds down to a 


minimum. Return of humid 
weather yesterday was taking an 
increasing toll at RKO and Loew 
spots. 

Top newcomers shape to be 
“Babe Ruth Story,” at Astor, and 
“So Evil My Love” at Rivoli. 
Former*did a resounding opening 
day’s trade of $9,000 yesterday 
(Tues.) after gala preem for bene- 
fit of Babe Ruth Foundation Mon- 
day (26) night. Babe Ruth opus has 
benefit of heavy bally, an excellent 
campaign and radio plus TV cover- 
age at preem, with Mayor O’Dwyer, 
who had made Monday “Babe Ruth 
Day” in attendance along with the 
home-run champ himself. 

“My Love” is getting a solid 
$37,000 in first week at Rivoli with 
last Wednesday (21) night’s per- 
formances being added revenue for 
session. Fine array of reviews 
were used to plug the film via spe- 
ciai display ads. “Deep Waters” 
looks shallow $14,000 at Globe, and 
stays only five days past first week, 
“Four Faces West” coming in 
Aug. 3. 

“Money Madness” and “Blonde 
Ice” will land bandbox Rialto big 
$11,000, sensational lobby giving 
combo added boost. 

“Key Largo” plus Count Basie 
band and Billie Holiday heading 
stage show, which hit all-time high 
of $95,000 opening week, still is 
sm at $80,000 or close in initial 
holdover stanza at the Strand. 

Roxy, with “Street No Name” 
and ice show plus Cab Calloway, 
Vivian Blaine, Jackie Miles on- 
Stage, continues big in second 
round at $92,000 or near. “Em- 
peror Waltz” shapes solid $124,000 
in sixth session, at Music Hall, 
holding a seventh. 

“Foreign Affair,” with Jo Staf- 
ford and Sam Donahue band top- 


| ping stagebill, looks good $60,000 


for fourth ffame at Paramount, 
holding a fifth. “Easter Parade” 
also is holding up nicely at $42,000 
for fourth round, especially in view 
of eo ed and airconditioning be- 
ing out. 

“Abbott-Costello Meet Franken- 
stein” tees off today (Wed.) at Cri- 
terion, after three solid weeks with 
“Canon City,” final wilting because 
Loew operation was without its 
airconditioning. 

Capitol brin in “On Island 
With You” and “Stop Music” ra- 
dio show tomorrow (Thurs.) after 
five highly profitable weeks with 
“Fort Apache” and_ stageshow 
topped by Lena Horne. Final 
round was $54,000, okay. 

Estimates for This Week 

Astor (City Inv.) (1,300; 80-$1.80) 
—“Babe Ruth Story” (Mono). 
Opened Monday (26) with elabordte 
world preem bally at special bene- 
fit, upped price showing. First full 
y open to public yesterday 
(Tues.) hit near smash $9,000. At 
opening day’s pace should break 
house record. In ahead, final 4 
days of 9th week for “Melody 
Time” (RKO) was $6,000 after 
okay $12,000 eight stanza. 

Capite! (Loew’s) (4,820; 80-$1.50) 
—‘“Ft. Apache” (RKO) plus Lena 
Horne, Skinnay Ennis orch head- 
ing stageshow (5th-final wk). Down 
to $54,000 after nice $60,000 for 
fourth, house not being helped any 
by having no _ air-conditioning. 
“Island With You” (M-G) and “Stop 
Music” radio show on stage opens 
tomorrow (Thurs.). 

Criterion (Loew’s) (1,700; 70- 
$1.85) —“Abbott-Costello Meet 
Frankenstein” (U). Opens today 
(Wed.). Third week of “Canon 
City” (EL) ending last (Tues.) night 
was off to $15,000 after fine $20,- 
060 for second, heat with no cool- 
ing plant hurting. 

Globe (Brandt) (1,500; 90-$1.50) 
—“Deep Waters” (20th). Strictly 
very shallow at $14,000; stays only 
5 days past first week, “Four Faces 
West” (UA) opening Aug. 3. In 
ahead, second week of “Furnace 
Creek” (20th) mild $7,500. 

Gotham (Brandt) (900; 70-$1.20) 





| Aids Babe Ruth’; Bway Hot—Literally 


—‘Mickey” (EL) plus personal by 
Lois Butler, new star of film (2d- 
final wk). Still okay at $7,500 after 
sturdy $10,000 opener. 

Mayfair (Brandt) (1,736; 90-$1.80) 
—“Time of Life’ (UA) (9th wk). 
Down to $10,000 after $11,000 for 
eighth frame. Stays until Aug. 4 
when “Return of Bad Men” (RKO) 
opens. ‘ 

Palace (RKO) (1,700; 40-95)— 
“Romance High Seas” (WB) and 
“Fighting Father Dunne” (RKO) 
(2d runs). Despite being picketed 
by air-conditioning engineers, looks 
to climb to rousing $13,000, best 
here in some time. Last week, 
“River Lady’ (U) and “Letter Un- 
known Woman” (U), nice $11,000. 

Paramount (Par) (3,664; 55- 
$1.50)—‘‘Foreign Affair” (Par) with 
Jo Stafford, Sam Donahue orch 
topping stagebill (5th-final wk). Off 
a bit at $60,000 but still oke for 
fourth session ended last (Tues.) 
night; third was $70,000. ‘‘Beyond 
Glory” (Par) opens Aug. 4. 

Radio City Music Hall (Rocke- 
fellers) (5,945; 80-$2.40) — “Em- 
peror Waltz” (Par) with stageshow 
(6th wk). Continues solidly at 
$124,000 this round after $129,500 
for fifth. Stays a seventh, with over 
$980,000 total gross likely for seven 
weeks, highest for any film here 
this year. “Date With Judy” (M-G) 
opens Aug. 5. 

Rialto (Mage) (594; 44-99) — 
“Money Madness” (FC) and 
“Blonde Ice” (FC). Started last 
Saturday (24) with sock biz, and 
looks to wind up first week with 
$11,000, great for this combo. 
Holds, naturally. Last week, 
“Drums” (FC) (reissue 2d wk-8 
days), big $9,500. 

Rivoli (UAT-Par) (2,092; 60- 
$1.25)—“So Evil My Love” (Par). 
Teed off last Wednesday (21) night 
and leoks very big $37,000 or near 
in week ending today (Wed.), July 
21 night business being included. 
In ahead, third week (5'% days) of 
“Crusades” (Par) (reissue) was 
$12,000. 

Roxy (20th) (5,886; 80-$1.80)— 
“Street No Name” (20th) with Cab 
Calloway, Jackie Miles, Vivian 
Blaine and iceshow with Carol 
Lynne on stage (3d wk). Still in 
chips with $92,000 or less, rugged, 
after smash $116,000 opener albeit 
a bit below. hopes. Getting $1.80 on 
weekends is big help. 

State (Loew’s) (3,450; 80-$1.50)— 
“Easter Parade” (M-G) (5th wk). 
Continues in fine fashion at $42,000 
or close in fourth stanza ended last 
(Tues.) night after sockeroo $55,000 
for third. Stays on indef, milder 
weather a with aircondition 


engineers 

Strand (WB) (2,756; 76-$1.75)— 
“Key Largo” (WB) and stagebill 
topped by Count Basie orch, Billie 
Holiday. Initial holdover session 
looks to hit terrific $80,000 or close 
after soaring to all-time house 
record here at $95,000 on first 
week, way over expectancy. Using 
six stageshows Sunday and five 
Saturday opening week, making 
this virtually an 18-hour operation 
these days. Biggest thing here in 
years. 

Victoria (City Inv.) (720; 70- 
$1.50)—“Raw Deal” (EL) (3d wk). 
Third frame ending today (Wed.) 
is down to okay $9,000 after 
$11,000 for second. Stays over until 
end of week, with house shutter- 
ing Aug. 1 for facelifting and en- 
larging capacity. Reopening not set 
until this fall. 

Winter Garden (UA) (1,312; 55- 
$1.25) — “Man-Eater of Kumaon” 
(U) (4th-final wk). ivourth round 
ending today (Wed.) looks only 
$7,000 or less after okay $10,000 
for third week. House brings in 
pair of second-runs, “Killers” (U) 


and “Brute Force” (U), tomorrow . 


(Thurs.). 


OMAHA LIKES ‘PARADE,’ 
$15,500; ‘NOOSE’ 116 


Omaha, July 27. 

Smart summer bookings will 
keep things humming this week. 
Paramount is way out in front 
with “Easter Parade” and smash 
total. Plenty of newspaper space 
and radio hookups let town know 
the film was here. “Noose Hangs 
High” looks next best at Orpheum. 

Estimates for This Week 

Paramount (Tristates) (2,800; 
16-65) — “Easter Parade” (M-G). 
Sock $15,500, top shelf trade. Last 
week,.‘‘Romance High Seas” (WB), 
$10,500. 

Orpheum (Tristates) (3,000; 16- 
65)—‘‘Noese Hangs High” (EL) and 
“Enchanied Valley” (EL). Healthy 
$11,000. Last week, “Man From 

(Continued on page 22) 
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From First Out-Of- 
Town Dates..... 
It’s topping Para- 
mount’s previous top- 
suspense drama of 1948 
in Atlantic City and 
Cincinnati. 

















“A wallopin 
mail and 


sassion, black- 


by all hands.” 
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Unsettled French Setup Real Bar 


To Yank Cos. Producing in France 





Paris, July 20. + 


American producers on_ visits 
here are displaying interest in con- 
ditions prevailing at local studios, 
which they feel might be used to 
better advantage than at present. 

Production costs and facilities in 


France are such that American | 


producers might be tempted to} 
shift part of their operations over 
here. However, apart from the 


Tarzan’s Nip Click 

Tokyo, July 20. 
Hizzoner the Emperor will 
have to learn to swing from a 
tree if he’s to keep up with the 
postwar object of traditional 
Jap hero-worship. The new 
god—at least if the boxoffice 
is a criterion—is that old 





restrictions on exchange, which 
make it hard for them to retain | 
profit on their local productions, 
they find political and labor condi- 
tions unsettled. They have learned | 
that shooting schedules are not 
kept, and this might make produc- 
tion extremely costly. It is under- | 
stood that local producers, when | 
running overtime, allow for it in| 
their budgets. 

But a U. S. producer, with ay 
star set a definite period of time | 
over here would find his troubles | 
doubled if a local pic was delayed 
as is often the case here. This) 
might mean a total loss. ° 

Until the French agree to allow 
Americans to bring money and 
talent, but als® management in 
their studios, there won’t be much | 
percentage in going to production | 
here. 

Currently, there are about 24 
pix rolling in France which is a 
vast improvement over a_ few 
months back. But of these about a 
third are locatiop work or produced 
strictly in the provinces so as to 
avoid Paris special . difficulties. 
The Butte Chaumont studios have 
not been reopened. 

The Locarno festival gave the 
French three mentions: script of 
“Vie en Rose,’ camera work in 
black and white, “Chartreuse de 
Parme” and femme acting, Maria 
Casares in “Chartreuse de Parme.” 
“White Fury,” made in England, 
also won the colored camera prize. 
America got prizes for direction 
(John Ford) and male acting, Vic- 
tor Mature while “Berlin, Zero” | 
(Italian) was adjudged the best film | 


shown. | 
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Geneva Unveils French 
Revue Albeit Gambling 
Proves More Exciting 


Geneva, July 20. | 

The Kursaal casino, combo 
gambling and revue showplace 
here, debuted its “Revue 1948” last 
week (16), with the town’s Ameri- 
can colony and plenty of English- 
speaking rubbernecks helping biz. 

Show is a pale carbon copy of 
the Folies Bergere of Paris but 
rates as better than average enter- 
tainment considering Geneva’s 
120,000 population. Production is 
typically French in style and con- | 
ception but is a far cry from the 
Parisian spectacles. For example, 
the revue sports only a single nude 
and that a beefy female exhibited | 
well back in the stage shadows. | 
Terpsing could stand a lot of im- | 
provement and a healthy injection | 
of female pulchritude. There is a | 
24-gal chorus and with two excep- | 
tions all of them would have a 
tough time landing a job in a good 
Manhattan nitery. : 

The entertainment is divided 
into 18 tableaux and three acts 
separated by 25-minute intermis- 
sions. 

Comedy sketches, starring Paul- 
ine Carton (so-called Swiss Marie 
Dressler), and comic Henri Lauriac 
get most kudos from the crowd 
though their fast patter is rough | 
on the Anglaises. The most Ameri- | 
can sketch parodies the “new , 
look,”’ and was also well received, 
while the nearest thing to bur- | 
lesque is provided by French 
funnyman Gus Trejan in a skit 
called ‘‘Mad Desire.” 

Highpoint and finale of the show | 
is a Genevoise version of the 
French can-can. The gals went 
over big with the locals but their 
performance need cause no worries 
to their Parisian competition. 











Tivoli (Aussie) Chief to London 


Melbourne, July 27. 
David N. Martin, managing di- 
rector of Tivoli circuit, together 
with Mrs. Martin, planed out July 
22 for England for a three month 
stay to survey British acts and 
shows for importation to Australia. 
There's a possibility that he may 
make a quick trip to ‘the U. S.'. 
following his English stay. ' 
sek 
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Hollywood stalwart, Tarzan. 
Motion Picture Export Assn. 
reports that Metro's “Tarzan’s 
Secret Treasure,” which re- 
cently played firstrun in four 
cities here, annihilated all for- 
mer film records. In a six- 
theatre day-and-date Tokyo 
preem it amassed total playing 
time of 129 days with an audi- 
ence of 790,000. It ran 83 days 
firstrun in Kyoto to 295,000 
people, 105 days in Osaka to 
384,000 stubholders and 84 
days in Kobe to 105,000 people. 








Postwar Salzburg 
Festival Looking For 
Biggest Crowd to Date 


Vienna, July 20. 

Fourth postwar Salzburg Festi- 
val, which opens July 28 with the 
Gluck opera. “Orpheus and Eury- 
dice” in the Rocky Arena, and 
closes Aug. 31, with “Everyman” 
in Cathedral Square, is slated to 
draw the biggest attendance since 
the war stopped. Last year’s figure 


of 80,000 visitors likely will be 
topped, with 100,000 expected. 
Baton wielders’ will include 


Arthur Rodzinski, Wilbelm Furt- 
wangler, John Barbirolli, Herbert 
Karajan, Joseph Krips and Ferenc 
Fricsay (Hungarian). 

_City of Salzburg is the birth- 
place of Mozart and two of his 
operas will be given, “Il Seraglio” 
and “Figaro.” Furtwangler_ will 
conduct Beethoven's “Fidelio.” 
Fricsay will direct a new Swiss 
opera by Frank Martin called 
“Magic Drink,” which has_ its 
preem Aug. 15. 

The drama end will have Grill- 
parzer’s ““‘Des Meeres und der Liebe 


| Wellen.” Helene Thimig, widow of 


Max Reinhardt, who helped make 
the festivals famous, is again stag- 
ing “Everyman,” and playing in it. 
Attila Horbiger has the title role. 

Besides the influx of the music- 
loving Austrians themselves, a good 
share of the crowd will be made up 
of American and other Allied mili- 
tary and civilian occupation per- 
sonnel in Austria and Germany. 
Every available bed in town is 
taken for the festival period. U., S. 
army rest center at Mondsee, 20 
miles from here, is being used for 


‘overfiow billeting. 


Salzburg Festival has been cele- 
brated since 1842, with a Mozart 
memorial program, but. festivals 
on the contemporary scale got. un- 
derway soon after World War LI. 
Prime movers were’ Reinhardt, 
Hugo von Hofmannsthal and Rich- 
ard Strauss. 





Naples Festival Stalled 
London, July 20. 

Gino Arbib, of J. H. Interna- 
tional Agency, back from the Con- 
tinent, states that the International 
Festival which was to have been 
held in Naples from July 15 to 
August i has been postponed tem- 
porarily. He stated that all the art- 
ists and bands of Geraldo and 
Lopez who have been booked for 
the occasion had cooperated by 
relinquishing their arrangements. 


‘Lady’ in London Preem 


London, July 20. 
“Written for a Lady,’ comedy- 





‘drama of racial and social prej- 


udices, opened Wednesday (14) at 
the Garrick. 

The theme seems improbable 
and, despite splendid perform- 
ances, particularly that of Clif- 
ford Mollison, the play’s appeal 
seems limited. 


JEWISH FILMS INTO DISTRIB 

Jewish Films Distributors, 
headed by Elias Marks, was formed 
last week to distribute foreign pix, 
principally Jewish, Palestinian and 
Polish-made Yiddish films. 

Company's first release is a 
French-made documentary in. Yid- 
dish, “We Live Again,” and may 
open next month in N. Y. 
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Paris Runaround 
y Borrah Minevitch 


Paris, July 21. 

Gladys Lloyd Robinson ‘Mrs. 
Ed. G.) off to Switzerland after 
having won Paris by a tech (nli- 
color) knockout with her art 
show, She never touched a brush 
until a year ago. 

Irving Allen awaiting Franchot 
Tone and Charlie Laughton for 


the pic, “Eiffel Towel” to be shot 
here. 

Georges Carpentier, admitting 
55, says the next heavyweight 


winner will still be Joe Louis. 
Crust of living cost note: $3 for 
a good melon .. . in July . . . but 
the price of a good maid 90c. per 
day, or 25c. by the hour. 
Thrill of the week: Mistinguett 
(she’s 82) and Sophie Tucker 


“dancing” at the Lido. 

A little Berlitz would make Yves 
Montand as big in the U. S. as 
Chevalier. 

Harry Foster’s lovely new wife. 

Ligyds here will give you ‘‘plen- 
ty to one” there'll be a new “first 
lady” comes November. 

If the Marshall plan took the 
same holidays they do here, we'd 
get that 33144% cut automatically. 
Five shutdown days this week. 

Sol Kaplan’s (‘Alice in Wonder- 


land’) wife, Fran Heflin, (Van 
Heflin’s sister) in “Glass Men- 
agerie” (London) with Helen 
Hayes. 


Suzy Solidor reopens her Club 
de l’Opera Sept. 10, until she re- 
turns to the Versailles, N. Y., next 
Jan. 20. 


Anatole Litvak and Edward G. 
Robinson off to Deauville Casino 
to pay their “dues.” 


Columbia Records (U. S.) 
Palestine Chaliapin) for a flock 
of records. 

The 20 top French film stars, 
including Annabella, got only 
smattering applause at the Eiffel 
Tower charity event sponsored by 
the President of France, but judg- 
ing by the thunderous greetings 
given Charles Boyer, Hedy La- 
marr and Ingrid Bergman, as well 
as Rita Hayworth and Eddie Rob- 
inson, it takes an American film 
to make a European star. 

Louella Parsons* and Charles 
Boyer doing a radio shot to U. S. 

Lana Turner and Bob Topping 
off to Cannes. 


Oscar Hammerstein's daughter 
at Sophie Tucker’s opening at Les 
Ambassadeurs. 

Duke Ellington and Pearl Bail- 
ey’s concerts at Salle Pleyel. 

Darryl Zanuck, wife and daugh- 
ter having a wonderful time. 

Cynda Glenn seriously going to 
work this time. 

George Jessel had them roaring 
at the American Club luncheon. 


Ed Sullivan 


Continued from page 1 —— 





would have no hard feelings. Sev- 
eral headliners, including Phil 
Silvers, Sid Caesar and Johnny 
Burke, were among those who had 
refused to go on for him. 


CBS head of television opera- 
tions, Merritt Coleman, and Mar- 
lowe Lewis of the Blaine-Thomp- 
son agency, handling the show, 
backed up Sullivan’s statements 
and declared they would be glad 
to abide by any wage decision 
reached through negotiations with 
the unions. 

Sullivan’s interrogation was orig- 
inally asked by the American 
Guild of Variety Artists because of 
reports of “pressure” and low sal- 
aries. 

Far-Reaching Effect 

While, there’s no likelihood that 
any further talks will be held with 
Sullivan, it’s expected that yester- 
day’s meetings will have a far- 
reaching effect on the final wage 
scale to be adopted. It’s likely 
that a rule similar to that of the 
American Federation of Radio Art- 
ists’ Rule 15 will be adopted This 
clause prevents any- performer for 
working on a radio show for less 
than his usual salary. Rule was 
adopted some years ago as a result 
of the “Hollywood Hotel” show 
with Louella O. Parsons. Miss 
Parsons, at that time, was charged 
with getting top performers te 
work at a fraction of their regular 
salaries. . 





It's likely that the unions wiil 
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grabbed Richard Josef Inger (the | 


| $1,000,000. 


Fear Govt. Control 
So. Africa; New Regime Picks Pets 
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Tom OBrien Due Over 


London, July 27. 
/ Tom O’Brien, a labor leader in 
| Parliament and head of National 
| Assn. of Theatrical and Cinemato- 
| graph Employees, is going to at- 
‘tend the IATSE national conven- 
tion being held in Cleveland. 

He sails from here Aug.-7. 








| 

‘Argentine Signs More 

Foreign Stars, With U.S., 
British Players Sought 


Buenos Aires, July 20. 


Considerable ballyhoo is being 
|done here as a result of the His- 
i pano-American Movie Congress if 
| Madrid, Spain, having declared the 
Argentina Sono Film picture, “Dios 
se lo Pague,” the best picture sub- 
| mitted to the contest, and Luis 
| Cesar Amadori, the best Argentine 
|director. Film stars Arturo de 
| Cordova with Zully Moreno. 


} 


| Trend by local studios to sign up 
| foreign talent seems to be spread- 
ing. There is talk of bids being 
|made to Mexico’s ace director, | 
| Emitio (El Indio) Fernandez, at the 
rate of $50,000 per pic. This would 
‘imply a similar bid for Gabriel | 
| Figueroa, Fernandez’ famous cam- 
'eraman, with _ total invélved 
|}amounting to around $80,000 for 
| the two. 


These reports have disturbed the 
| local association of film directors 
|and there is agitation to ban the 
entry of foreign meggers into Ar- 
gentine studios. 


Antonio Garcia Smith, currently 
| Managing director of Artistas Ar- 
| gentinas Asociados, is reported to 
| have received bids from a new pro- 
| duction setup, which is to make 
pix in Argentina with U. S. or Brit- 
|ish stars,” and with a backing of 
$5,000,000. George Sanders and 
Vivien Leigh are now being talked 
of as coming to Argentina under 
this new setup. 


SINCCA, which has only made 
documentaries anf newsreels to | 
date, now plans to build its own | 
sets at San Isidro, a populous sub- | 
usb-on the banks of the River | 
Plate, for which it has a capital of 
SINCCA was set up 
about a year ago to make Catholic 
propaganda pix and is believed to 
have backing from Vatican sources. | 
SINCCA will make historical pix, | 
with General Lavalle the subject | 
for the first story. 


Cosmos Film has lined up dis- | 
tribution for Lumiton pix in the | 
U. S., Philippine Islands and Ha- | 
waii, in their Argentine-made Span- 
ish versions with English sub-titles. 
The first picture to be distributed 
under this arrangement is to be | 
“El Cantor del Pueblo,” with tango | 
vocalist Aiberto Castillo. 


Argentina Sono Film is mulling 
a story for Zully Moreno ealled | 
Calle. Florida,” playing up the | 
famous street which is the Fifth 
Avenue of Buenos Aires. It looks 
as though Emelco has lost its fight 
with Italian star, Amedeo Nazzari, 
who had nixed the story presented 
him by the studio. Nazzari finally 
approved a second story submitted 
by the studio and gained his point 
also in not having Luis Saslavsky 
direct | him, but his compatriot 
Leonviola, who megged with him 
in Italy. So much time has been 
lost in the fight over the question 
of the story that Nazzari may make 
his first picture for San Miguel 


Studios and the one f i 
second place. e for Emelco in 





a 





ask networks to Pay acts anyw 
from one-third to a full oe 
regular salary for one video ap- 
pearance. This will be done on the 
theory that an act will be good 
only for periodic appearances on 
that medium and will have to get 
a completely new set of material 
for each show. The only wage 
clause currently in effect is the rul- 
ing saying that acts making a si- 
multaneous TV appearance from a 
cafe floor show be given a full 
week’s wages. The 4A’s is expect- 
ed to stick to that pattern for all 
appearances. 


The 4A’s is meeting with the 


¢ Capetown, July 13 


Possibility of interference by { 
/new South African Nationalist 
‘ernment in the policy of anes 
|African Broadcasting Corp. f 
| propaganda purposes is causes 
/concern to those connected with 
‘radio here. R. S. Caprara, present 
|director general, has reached the 
| retirement age of 60 and is resign- 
ing his post in August. 
Nationalist party groups are 
lobbying for J. F. Marais. a prewar 
South African Broadcasting Corp 
official, as his successor. Marais 
was in charge of Afrikaans (Dutch) 
|programs but he was dismissed 
from post after the outbreak of war 
and was later interned when found 
in possession of radio transmitting 


‘apparatus. His appointment would | 


|nearly be certain to cause an 
|uproar among the broadcasting 
‘studios, particularly the English 
speaking section. However, it is 
cited that appointing Marais to this 
position would be in line with Na- 
tionalist Party’s policy of favoring 
all those whom they regarded as 
being “persecuted” during the war 
by the Smuts government. 


In addition to this vacancy, the 
Nationalists are expected to take 
advantage of the termination of the 
office of chairman on Board of 
Governors, due this month, to name 
their own nominee. 

Hint of the intention of the new 
government to interfere in radio 
affairs was given last week via an 
article in a daily here. Regarded 
as mouthpiece of the party, this 
paper’s story violently attacked the 
SABC for relaying with B.B.C. 
news containing a resume of Gen- 
eral Smuts speech on his first pub- 
lic platform’ since his defeat. 
Article accuses SABC of further- 
ing interests of General Smuts as 
opposed to the Nationalist Party 
and thereby “besmirching the pres- 
ent government of South Africa.” 

Another action of the new gov- 
ernment, which has been causing 
comment, is the replacing of retir- 
ing members on the South African 
Board of Film Censors by Afri- 
kaner elements. -However few in 
trade see any political implications 
in this. 


Yank Disks Used By - 


Army in Two Projects 
To Reorient Nippons 


Tokyo, July 10. 

Japanese music lovers will soon 
be getting heavy doses of western 
music via two projects recently 
launched by Occupation headquar- 
ters here, utilizing American re- 
cordings. ye 

Radio Branch of SCAP’s Civil 
Information and Education Section 
began distribution this week to key 
radio stations in Japan of 16-inch 
transcriptions carrying a wide va- 
riety of .classical, American folk 
songs, and swing. Platters are part 
of an NBC Thesaurus, purchase 
by the Army Department to fur- 
ther its “reorientation” program in 
Ni n. ; 

Poebaeie of 50 records each will 
be circulated among Japan's seven 
central broadcasting stations, pri 
cipal outlets inthe Broadcasting 
Corp. of Japan network. Each sta- 
tion will keep a set three weeks 
before forwarding it to the next 
outlet. With seven such packages 
to make the rounds, Nipponese disk 
jockeys will be kept busy for 
months. : 

BCJ had to install special turn- 
tables in its central stations to a 
commodate the transcriptions. ed 
studios heretofore used only 14 
inch platters. Stations are at SaP- 
poro, Sendai, Nagoya, Hiroshima, 





Osaka, Matsuyama and Kumamoto, 


which cover the four main islands 
of Japan. : f 
Other idea involves collections © 
12-inch records—all of them con- 
temporary American np ag 
tions—now being distributed to 1 
free libraries throughout Japan 
operated by SCAP’s CI&E Section. 
Each library will receive 76 albums 
of records with representative a 
lections of all types of America 
music from folk ballads to Benny 
Goodman Sextet to Walter Piston’s 
Prelude and Allegro for Organ #” f 
Orchestra. CI&E libraries—!7 © 
which will soon be open in Japan 
will lend the disks to Japanese 








networks tomorrow te renew 
—_ mow wage 


Ebi Meonys 


schools or other: responsible 
groups. 


SiMewse ee teye 





aati ce Pe ote 
greeny ey 


ner- 
; as 
arty 
res- 


” 


ca. 
sOV- 
ing 
tir- 
can 
fri- 

in 
ons 


on 
mn 
tly 
ar- 


vil 


ey 
ch 
vac 
yk 
art 


ir- 


ill 
en 
in- 
ng 


ks 
xt 
es 
sk 
or 


n- 
c- 
ip 
2- 
a, 
0, 
ds 


of 
n- 
si- 
10 
in 


ns 
in 
ly 
s 


of 





*‘VARIETY’S’ LONDON OFFICR 
Teal. . 


& St. Martin’s Pines, 


‘wise 


VARIETY 


INTERNATIONAL 


18 





Hurok Setting Tour of DP Artists 
In US.; Bringing Over Vienna Choir 


Vienna, July 20. 

Impresario Sol Hurok back from 
his oneman mission to take DP 
artists on a tour of U. S. and 
other countries. For a fortnight, 
he visited DP camps in Germany 
operated by the International Ref- 
ugee Organization and personally 


screened 980 out of 5,800 singers, | 
musicians listed on | 


dancers . and 
camp rosters. 

“I was amazed by the talent I 
found, *“Hurok declared. “It was 
a heartbreaking ordeal though. 
The internees thought as soon as 
they saw me they would be able 
to leave the camps. Many have 


been in concentration and intern- | 
for seven to nine | 


neni camps 
years. Their living conditions are 
still simply appalling.” 

Hurok said he hoped to bring 
a group of 250 to 300 DP artists 
to the America starting next Jan- 
uary. He would call the group 
The International Folklore En- 
semble trom DP Camps. The art- 
ists will appear in native costumes. 

He “found they have native 
musical instruments that are prob- 
ably 1,000 years old. 

“Il would like to take the group 
to appear before Congress, the 
UN and the British Parliament to 
show the legislators what the DPs 
are like today. These people would 
be an asset to any country. From 


Vienna I’m going to Paris, then 
to Geneva to see the heads of 
the International Refugee Organi- | 
zation about the project. I also 


hope to get the support of vol- | 


unteer refugee and relief organiza- 
tions. Transportation will be the 
biggest item on the budget, but 
the tour should pay its own way.” 

Hurok also revealed that in 
Rome recently he saw the Pope, 
who promised his personal 
port to the DP artists tour. 

He said he also made arrange- 
menis while in Vienna to bring 


the famed Vienna Boys Choir on | 


a 25-week U.S. tour in October. 
He took the Choir to America on 
tours from 1932 until Hitler took 


over Austria. The Choir is cel- 
ebrating its 450th anniversary. 
Hurok left Vienna for Paris | 
July 14. 





NEWSREELS DUE BACK 
IN EIRE AFTER 6 YRS. 


Dublin, July 20. 
Eire exhibs, without newsreels 
for the last six years, may soon be 
showing them again. During the 
war years Eire’s strict neutral 


censorship barred the showing of | 


much footage, which distribs tried 
to make up with magazine shots to 
the disgust of many patrons. The 
continued loss of footage, coupled 
with the shortage of stock, caused 
the newsreel association to cease 
sending newsreels to Irelarid. Prac- 
tice has continued so long that 


patrons have forgotten they exist. | 


Now there is beefing in the 
press about the absence of the 
reels and their return is being 
mulled. Problems to be faced, 
however, inelude the continued 
shortage of stock, the short life of 
the reels and the import duty de- 
manded by the Eire Customs. 
Approaches have been made to the 
government to waive the duty, 
adding as bait an offer to make 
one-third of the reel on Irish sub- 
jects. So far the government has 
nixed ths proposal, but fresh sug- 
gestions are to be put before Fi- 
nance Minister Patrick MacGilli- 
gan soon. 





Irish Radio Planning 


T'o Double Schedule 


Doblin, Jufy 20. 

Within the next few months Ra- 
dio Eireann, which operates a 
single program service, 1s to dou- 
ble its output. One service, says Di- 

ctor of Bia 
atl (former Irish Minister to 
Washington), will be light enter- 
tainment, the other will be of more 
serious matter. Additional studio 
space is being constructed at Dub- 
lin's General nig pect Building 
which houses the station. 

With the coming of the second 
service, it is anticipated that the 
station will seek more sponsors. So 
far it has been chilly towards spon- 
sors, limiting time-selling to —_ 
manufacturers, and rejecting al 
cosmetic and liquor advertising. 


sup- | 


Broadcasting Robert | 





"Herbert, Harok in Vienna 


Vienna, July 20. 


Arrival of three more U. S. show 
| biz people to export film, opera and 
| DP talent boosted interest in 
Austrian talent circles recently. 
Sol Hurok huddled with Ernst Hil- 


bert, manager of state theatres on 
state opera tours. 
Walter Herbert. one-time musi- 


cal director of Volksopera, now in 
same capacity in New Orleans, La., 
| gave theatrical setup the once-over 
but did not outline his plans. 

Mrs. Adeline Shulberg intends 


| scripts to Austrian producers. 


Mexico Lecit, All 
But Counted Out 





Stages Comeback 


Mexico City, July 20. 

The theatre in Mexico is ad- 

mittedly moribund but far from en- 
| tirely lifeless. Great efforts are be- 
| ing made to hypo the Mexican stage. 
Latest is the readying of a revival 
of “Saintess,” based on what is 
perhaps Mexico’s greatest modern 
|novel. Jt is the story of a prostie 
|by the late Federico Gamboa. 
| Boek was basis of the story used in 
| Mexico's first talker of that name, 
| produced and directed by Antonio 
| Moreno in 1931. 

Play’s revival is to feature Agus- 
|tin Lara, Mexico's top romantic 
| song writer. He’s to get $200 daily 
|for his stint, role of a blind pianist 
in a bawdy house. Lead will be 
played by Andre Palma, leading 
pic-stage actress. it will play in 
the Teatro Fabregas, name house 
of Virginia Fabregas, Mexico’s vet 
trouper. 

Two looker comediennes, Maria 
| Conesa and Lupe Rivas Cacho, are 
clicking so well with their vode- 
revue of what packed Mexican 
theatres 40 years ago that the old- 
line Teatro Arbeu here has the 
SRO sign out of the first time in 25 
years. Pair are drawing $20 a day 
each. 


M-G Wins Right to Appeal 
BBC Film Critic’s Suit 
London, July 27. 

A $6,000 damage award (1,500 
pounds) won by film critic Edith 
Arnot Robertson from Metro was 
reversed Monday (26) in the ap- 
peal court. Film company was 
given permission by the House of 
Lords to appeal the original ver- 
dict by the lower court. 

Lower court’s verdict came as a 
result of a letter sent by Metro to 
the talks-director of the British 
Broadcasting Corp., alleging that 
Miss Robertson was out of touch 
with the tastes and requirements 
of the British public. Lower court 
upheld Miss Robertson's conten- 
tion that the note implied she was 
an incompetent critic. 

Appeal court, however, ruled 
that there was no evidence that the 
film company intended to silence 
her, and the picture firm’s criticism 
had been put in the kindliest way. 
Litigation came after Metro barred 
the BBC critic from its screenings. 


Eire Govt. Yens 16m 


Dublin, July 20. 

Three Eire government depts. are 
looking to 16m films to help their 
operations. First to get going was 
the local government department 
with a road safety pic. Hibernia 
Pictures produced. Public Health 
Minister Noel Browne just got Dail 
(Congress) okay to spend funds on 
health film, but his cash outlay 
will be small this year. 

Agriculture Minister James Dil- 
lon is planning agricultural in- 
| structional pix for village hall and 
|market-place showings. Education 
Minister Richard Mulcahy will step- 
up use of 16m in classrooms. Metro 
already has dubbed Irish language 
sound-track on several educational 
films. After government request, J... 
Arthur Rank’s instructional outfit is 
‘now doing the same on officially 
‘chosen films. 











to buy Austrian pix for U. S., as | 
well as selling ofiginal American | 


| Duke Off for Europe 
After Sock Brit. Tour 


London, July 20. 
Duke Ellington's concert tour of 





England under the Harold Fielding 
banner has been an outstanding > 
suceess. He was heard to greater 
advantage on the concert platform 
than on the variety stage although 
‘he did well at the Palladium. 





Bournemouth, Biackpooi, Glas- 
'gow, Newcastle and Manchester 
| brought out the SRO sign. Jack 


‘Fallon Trio will accompany Elling- 
ton when he leaves this week for 
France, Beigium, and Switzerland. 


Pix Finance Unit 
- Set for Germany 








Washington, July 27. 

A company has been founded in 
| Hamburg to finance German film 
production, Nathan D. Golden, 
| chief of film branch of Department 
| of Commerce announced today. 
| Outfit is Filmfinanzring, with lim- 
|ited liability. Nine prominent 
| Hamburg businessmen have kicked 





|in with the necessary capital. 
“It is expected,” reported Gold- 


film production as well as 
| other transactions connected with 
ithe film industry. Need for such 
jan institution has long been recog- 
nized, as postwar film finnacing to 
date has been on an _ individual, 
| haphazard basis. Sufficient capital 
i has not been available to provide 
funds for more than one produc- 
tion at a time and it was necessary 
to wait for returns from one film 
before commencing work on the 
| next.” 

Golden reports also that, of the 
10 U. S. films submitted to Swed- 
ish censors in May, five were listed 
for adults only and five were 
okayed for family audiences. In 
April, 12 of the 21 American pic- 
tures offered to censors were 
stamped “adults only.”’ Such coun- 
tries as Czechoslovakia, ‘Italy, Swe- 
den and Norway had no pictures 
approved for screening before chil- 
dren during the two months. 


Covent Garden Goes 
To British Govt. For 
Nat’l. Opera and Ballet 


London, July 27. 

Labor Government, which has al- 
ready taken steps to nationalize 
the film industry, will acquire the 
Royal Opera House, Covent Gar- 
den, as a national home for opera 
and ballet. Title to the property 
will be taken next year, when the 
current five-year lease, on a com- 
pulsory purchase order, under the 
Town and Country Planning Act. 

Under the new setup, the Arts 
Council of Great Britain will op- 
erate the house. 

Covent Garden, with a capacity 
of 1,952 seats, was built in 1858, on 
the site of the one that burned, 
dating from 1808. The original 
structure, built in 1733, was a small 
theatre. 


| for 








Von Stroheim in Vienna 


Vienna, July 20. 
Eric von Stroheim, native Vien- 
nese, arrived in his home town to 
make a shots for his new 
film, “The Signal.” 


Carrent London Shows 


London, July 27. 

(Figures show weeks of run) 
“& La Carte,” Savoy (6). 

“All My Sens,” Globe (6). 
“Anna Lucasta,” Majesty’s (39). 
“Annie Get Gun,” Col’s’m (60). 
“Bless the Bride,” Adelphi (66). 
“Bob’s Your Uncle,” Sav. (12). 
“Cage Peacock,” Strand (6). 
“Caribbean Rhap.,” Wales (8). 
“Carissima,” Palace (20). 
“Chiltern Hundreds,” Vaude (48). 
“Edward My Son,” Lyric (61). 
“Four, Five, Six,” York (20). 
“Giaconda Smile,” New (8). 
“Happiest Days,” Apollo (18). 
“Linden Tree,” Duchess (50). 
“Little Lambs,” Ambass. (16). 
“Musical Chairs,” Playhouse (3). 
“Off Record,” Picadilly (56). 
“Oklahoma!” Drury Lane (65). 
“Paragon,” Fortune (12). 
“People Like Us,” Wynd. (3). 
“Relapse,” Phoenix (26). 
“Starlight Roof,’”’ Hipp, (38). 
“Travelers Joy,” Crit. (8). 
“Together Again,” Vic Pal. (68). 
“Woerms View,” Whitehall (65). 














ien, “that the firm will function as | 


a specialized bank providing funds | 


Upped Costs Likely 


to Prevent 


Launching of New Paris Legiters 





Cantiafles to Gen Field | 


Mexico City, July 20. 

Cantinflas (Mario Moreno), Mex- 
ico’s leading pic-stage comic, is to 
enter the 16m field that has taken 
on so well here that there’s a chain 
of cinemas for such films in the 
Mexican hinterland. Comic is to 
have all pictures he has made re- 
duced to 16m size for exhibition on 
this circuit and in other i6m 
cinemas in Mexico. 

Moreno is veepee of Posa Films, 
producer of his pix. 


Italo Producers 
Irked by Strict 
Govt. Censorship 


Rome, July 20. 

Grudge against the government 
is growing daily in Italian film 
circles. It is because Parliament 
will go on summer vacations in 
about a month, which means the 
new film law won’t be discussed 
before autumn, if then. Parliament 
now has only emergency problems 
on calendar. Nation-wide program 
to aid native product, launched 
last March, has remained dead iet- 
ter. It appears that government 
intends to make light of it since 
indicated by an increased intol- 
erance of censorship (on Italian 
films). The program called for 
greater freedom. 

Pointed out that it seems useless 
to ask government for measures to 
lighten censorship. Claimed that 
the bluenoses are so much in com- 
mand that it is forbidden to show 
women’s legs above the knees. 
Contended here that success of 
European pix at home and in for- 
eign markets is in great degree due 
to sex angle. 

Now clear that Italian producers 
can’t expect a reduction of imports. 
Also that the government doesn’t 
want a dubbing tax. Now the 
trade will suggest a dubbing li- 
cense be adopted. The licenses 
would be granted only to produc- 
ers on the basis of four per each 
film. Based on estimate of 40-50 
Italian pix annually this would 
amount to 160-200 dubbed foreign 
films per year. ; 


9-Year-Old Italian 


Conductor Tours France 


Paris, July 20. 

Promoted by Garrault-Barousse- 
Muir syndicate, Roberto Benzi, 
9-year-old, reputed to be one of the 
youngest orchestra conductors in 
the world, is currently appearing 
in several cities where the yearly 
bicycle race known as Tour de 
France is being held. Unlike other 
young longhair prodigies, he is 
more for pop musie and is an ac- 
complished accordionist. His 
father owns an accordion factory 
in Biella, Italy and heads an ac- 
cordion school. 

Currently, Benzi is under the 
Management of Vincenzo Gusmini, 
who brought some Italian Opera 
stars for the Tour de France. At 
seven, he won the Rome first in- 
ternational prize for accordion 


playing. 











Claim Danish Tenor Was Nazi 


Vienna, July 13. 

Although the provincial executive 
of the trade union of free profes- 
sions unanimously okayed the ap- 
pearance of the Danish tenor, 
Helge Roswaenge, for the Bregenz 
Festival, the theatrical trade union 
objected because he was once a 
member of the Nazi party. 

The festival organizers argued 
Roswaenge, as a Dane, wasn’t 
subject to Austrian denazification 
laws. 





Pavlik on U. S. Tour 
Vienna, July 13. | 
Eva Pavlik, Austrian figure skat- 
ing champ, and secord at St. 
Moritz Olympics last winter, has 
left Vienna on a two-month U.S. 





tour. 





This Fall; Big Revivals Fill Void 


Paris, July 26. 

The new legit season is unlikely 
to bring many new offerings. Pro- 
ducers are scared by upped costs 
and the fact that a flop might break 
them. So they are confining them- 
selves largely to revivals of surefire 
grossers. The most conservatively 
produced comedy today means an 
outlay of at least $6,000 which is 
beaucoup francs at the current rate 
of admission after taxes have been 
deducted from the gross. 

M. Touchard intends to produce 
two new plays at the Francaise 
from a young playwright but has 
reached no definite agreement. At 
the Salle Luxembourg, its second 
house, the Francaise will revive 
Jean Cécteau’s “Renaud and Ar- 
mide,” Henry de Motherland’s 
“Dead Queen,” Paul Geraldy’s 
“Love,” Armand Salacrou’s “In- 
connue d’Arras”’ and Edouard 
Bourdet’s ‘Hard Times.” Also some 
of the old classics may be included. 

Atelier will revive Jean Anouilh’s 
“Invetation to the Castle” and then 
a Jean Barsacq adaptation of 
Gogol’s “Revisor.” Ambigu » will 
have Pierre Frondaie’s production 
of “The Devil Turns Them Out” by 
Maurice Dekobra, and _ starring 
Maria Favelli. Ambassadeurs will 
revive Marcel Achard’s “Valpa- 
raiso” but later in the season. 
Henry Berstein will produce his 
own new play, “Thirst,” with 
Claude Dauphin, Jean Gabin and 
Madeleine Robinson. 

The Antoine will carry on with 
J. P. Sartre’s “Red Glove”’ which 
Jean Dalrymple is prepping for 
Broadway, and Jouvet will resume 
“Don Juan” at his Athenes. Roger 
Ferdinand, whose “They Are 20 
Years Old” wtll carry on at the 
Daunou, will have a new play at 
the Bouffes Parisiens. It is “The 
Husband Who Does Not Count,” 
with Marguerite Deval and Michel 
Simon for leads. Comedie’ des 
Champs Elysees will resume 
“Plume au Vent” and Comedie 
Wagram “Interdit au Public.” Coc- 
teau’s “‘Terrible Parents’ will be 
revived at the Gymnase by Mrs. 
Paul Rolle, and Jean LeMarois’ 
“House of the Fig Tree” will be 
produced by Michele Verly at the 
Gramont. 

The Michodiere, after a revival 
of “Pauline,” will see Printemps 
producing a comedy by Andre Ron- 
sin. Andre Brule will revive 
Jacques Deval’s “‘Tovaritch” at the 
Madeleine and then will try produe- 
ing an adaptation of “Edward's 
Sons.”” Emmanuel Robles’ “Mont- 
serrat” will be revived at the 
Mathurins and Noel Coward’s 
“‘Week End” at the Monceau. 

Marcel Ayme is writing a new 
play “Vogue la Galere” for a 
Lucien Beer production at the 
Oeuvre. A revue by Dorin and 
Collinne will be done at the Michel 
by Parisys. Jacques Deval’s ‘“‘Miss” 
is too much of a grosser at the St. 
Georges to change the bill, and it 
will be re-revived. Nothing is set 
yet at the Sarah Bernhardt or the 
Potiniere. : 

“Petrified Forest,’ which was to 
have been done by Henry Bern- 
stein, will be produced at Henri 
Varna’s Renaissance. He is prep- 
ping a new revue for his Casino de 
Paris in October. At the same time 
a new play, yet untitled, will be 
completed by Sacha Guitry, to be 
produced at the Varietes. Henry 
de Montherlant’s “Santiago” will 
be revived at the Hebertot, possibly 
around Christmas. 


Coulter’s 4 for Ireland 


Dublin, July 20. 

John Coulter, Toronto play- 
wright whose “The Drums Are 
Out” had its world preem at Abbey 
theatre kere recently, has three 
more new plays skedded for pro- 
duction in Ireland this year. Hil- 
ton Edwards and Michael Mac- 
Liammoir will present his adapta- 
tion of Gomcharoff’s “Oblomoff”; 
Belfast Group Theatre are ready- 
ing “Stars in Victory Street,” and 
an out-of-town company is to do his 
“Turf Smoke.” 

Coulter, who was born in Bel- 
fast, also wrote the libretto for 
“Deirdre of Sorrows” aired by 
Canadian Broadcasting Corp. last 
year, 
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MGM DIDN'T WRITE THIS AD! 


(The reports below on “Easter Parade” come from Variety, July 21st issue) 


. “PARADE WHAM!’ Indianapolis 

“PARADE MIGHTY!" Boston 
“PARADE SOCK!’ Philadelphia | 
“PARADE HOTTER THAN HOT!’ St. Louis 
“PARADE STANDOUT!’ San Francisco 

- “PARADE STOUT!’ Detroit 

“PARADE GIANT!’ Kansas City 
“PARADE BIG COIN!’ New York 

_ “PARADE TERRIFIC!” Louisville. 

‘ “PARADE SOCKEROO!’ Wash., D. C. 
“PARADE TOPPER!’ Providence 











“I love a 


parade.” 


Screed Play by Sidney Sheldon, Frances 


Goodrich and Albert Ha 
Music. by Icving Berlin» Musical num rt Hackett * Original Story by Frances Goodrich and Albert Hackett * Lyrics and 


bers directed by Robert Alton + Directed by CHARLES WALTER THUR FREED 
A Metro-Goldwyn-Mayer Picture si oF Rineeaes Fh 
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Film Reviews 
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Good Sam 

RKO release of Rainbow (Leo McCarey) 
yy otuction: directed by MeCarey, Stars 
Cary Cooper, Ann Sheridan: features Hy 
Collins, Kdmund Lowe, Joan Lorring, Clin- 
ton Sundberg. Screenplay, Ken Enelund, 
Trom story by Me ‘arey and John Klorer; 
camera, George Barnes; music, Robert kim- 
mceit Dolan; editor, Yames McKay; asst. 
dis ( Jesse Hibbs: special effects. Rus 
- i my Sag Previewed RKO OSth St.. 
‘ uly 3, °48 tur 2 time : 
ae Running tim 114 
Sam Clavt Gary Cooper 
Lu Clays Ar a Ann Sheridan 
Rey nd Pdanieis. acs al Ray Collins 
HM ‘ Borden. . ..Edmund Lowe 
Sh rl Marv : Joan Lorring 

‘ on ; .-...Clinton Sundberg 
Mi Nels ..-Mimervu Urecal 
Chi ° Fa Louise Beavers 
( ! <a . .. Diek Ross 
I os oo..kOra Lee Michel 
bs Bobby Delan, Jr. 
\ Bu . -Muait Moore 
¥ Butler ; Netta’ Pael er 
Putt ; ...-.- Ruth Roman 
A Asians ~..--.-efarol Stevens 
J Adams -“” ... Todd Karns 
Tram ..Irvine Bacon 
" } -.. William Frawteyv 
BORK... cesses -Harry Hayden 


Humility and goodness get a 
feverish workout in Leo McCarey’s 
“Good Sam,” a comedy exposition 
of virtue. its benedictions and the 
lack of them. With such names as 


Cory Cooper and Ann Sheridan | 
for the marquee, and McCarey 
as the producer-director, “‘Goed 


Sim” emerges as a wavering stalk 
0: corn that frequently is reduced 
to merely a straw in the wind. It 
has- potential boxoffice value be- 
cause of the names involved, but 
too often does it strive too in- 
tensely but achieving nothing more 
than a vapid effect. 

“Good Sam” is a comedy whose 
central character, played by 
Cooper, often slows the film’s 
-pace because of a languidness and 
too obviously premeditated per- 
formance in a pic that in itself is 
unusually long at just a few min- 
utes under two hours. Sam, like 
the pants, made the picture too 
long. 

“Good Sam” starts off promis- 
ingly with a number of gagged-up 


situations that click, however con- | 
trived, but with the pic’s continu- | 


ance there is the omniscient thought 
that here is a story that has bags 
under its gags. It is the story of 
Sam Clayton, the softest touch this 
side cof the Marshall Plan. Sam 
co-signs bank loans for friends wko 
never pey up; he lends his car to 
neighbers without knowing actu- 
ally how he’s going to get to work 
or the children to school. Sam 
loves everybody. 
one sponges on him. And Lu, his 
wife, constantly harasses Sam to 
get some sense, especially when 
he loses the down payment on a 
house she always had set her 
chapeau for. But Sam is Sam, and 
there’s nothing Lu or anybody can 
do about it, and the moral presum- 
ably is that there can be great hap- 
piness in doing things for others, 
including the people trom the 
Provideni Loan Co. 

“Good Sam” has a homespun air 
that perhaps will find considerable 
favor among the rusticates. / 
Sheridan, as something that might 
have stepped out of a Christian 
Dior salon instead of being an ever- 
lovin’ wife and mother, is not al- 
ways credible in a part that’s un- 
usual for her. Domestication is 
hardly Miss Sheridan’s cinematic 
dish. no matier how authentic- 
looking ere her scrambled eggs. 
Miss Sheridan has been given most 
oi the gags, and much of the situa- 
tional comedy payoffs revoive 
around ner sharp retorts. 

Cooper gives one of his standard 
performances—there are the wan 
smile, the gawky naivete and a sar- 


torial manner that suggests Sam's | 


pants need pressing, too. 


Ray Collins, Edmund Lowe, Joan | 


Lorring and Clinton Sundberg 
head the supporting players, all of 
whom satisfactorily fill their re- 
quirements. : . 
MeCarey has given the pic a top 
production all the way, and his 


direction is sharp in the comedy | 


situations particularly. But the 
basic story yanks at its reins too 
often, detying any directorial con- 
~ trol. There is an attempt to create 
too many situations in the basie 
narrative, and the defects are con- 
siderably the fault of the over- 
length. Kahn. 


U-I Drops 6 P.A.’s 
Hollywood, July 20. 
Universal - International lopped 
off six heads in the publicity de- 
partment, teeing off a_ general 
slicing which is expected to reduce 
expenses about 40%. Other de- 
partments are awaiting further 
slashes about Aus. 1, when the 
studio will shutter production for 
‘0 months. e 
n aaks dismissed include Jean 
Bosquet, Jackson Parks, Dorothy 
Blair, Harry Friedman, George 
Rousch and Don McDonald. 





In short, every-.| 


Ann | 


| Sorry, Wrong Number 
Hollywood, July 24. 


Paramount release of Hal Wallis (Ana- 
tole Litvak) preduction; directed by Lit- 
vak. Stars Barbara Stanwyck. Burt Lan- 
caster; features Ann Richards, Wendell 
Corey, Harold Vermilyea, Ed Bexley. Orig- 
inal screenplay, Lucille Fletcher, based on 
hey radio play; camera, Sel Polite; edtter, 
| Warren Low; score, Franz Waxman, 
Tradeshown July 2, ‘48. Running time, 
89 MINS, 

l.cona Stevenson........ Barbara Stanwyck 
lienry Stevenson...........Burt) Lancaster 
Sally Lord Dodge...... Ann Richards 
Br. AlemewGer,. .. 4.500: .. Wendell Corey 
' Waldo BIVENS... .ccscevs Hiavold Vermilyea 
James Cotterell. <cscsccspe Ed Begley 
Pred” Raed . ..ciis > cildcae seme Leif Evickson 
DS MORMGnn . . ios wie 1S CEs Obes William Conrad 
Joe (Detective)......-... john Bromfield 
Poteet Gage... . «anda dass Jimmy tunt 
Miss Jennings...........Dorothy Neumann 


Hurpootlian Paul Flierre 





“Sorry, Wrong Number” is a real 
ichiller. Based on the w.k. radio 
| drama of same title, picture is a top 
‘entry for the horror field. It should 
rate a handsome boxoffice return. 
'The basic suspense of the ether 
show has been entarged for sight 
| values in the filming, and payoff 


lreaps a load of spine-tingling 
| menace. 
Film is a fancily dressed co- 


| production by Hal B. Wallis and 
/ Anatole I@tvak. Pair has smoothly 
|}coordinated efforts to give strong 
'backing to the Lucille Fletcher 
|script, based on her radio play. 
| Litvak’s direction builds carefully, 
‘constantly heightening the tension 
ito the nerve-wracking finale. It’s 
|an ace job of story guidance and 
player handling. 

Plot, familiar to most radio 
listeners, deals with an _ invalid 
femme who overhears a murder 
scheme through crossed telephone 
lines. Alone in her home, the in- 
valid tries to trace the call. She 
fails, and then tries to convince 
the police of the danger. She grad- 
ually comes to realize that it is her 
own death that is planned and ten- 
sion mounts to the ruthless, deadly 
fe ag where the murderer does his 
| job. 

Characters have been more 
‘roundly developed for filming be- 





|cause of the screen’s greater flex- |: 


\ibility and players realize perfectly 
|on their assignments. What makes 
\the characters tick is built up 
|through flashbacks that detail 
motives and sharpen more suspens- 
|ful moments. 

| Barbara Stanwyck plays her role 
'of the invalid almest entirely in 
|bed: Her reading is seck, the ac- 
\(ress giving an interpretation that 
makes the neurotic. selfish woman 
| understandable; Same touch is 
used by Burt Lancaster to make 
audiences see through the role of 
the invalid’s husband and how he 
came to plot her death. Both are 
very able. 

Contributing capable perform- 
ances are, among others, Ann 
Richards, who gives Miss Stanwyck 
_her first inkling of the truth; Wen- 
‘dell Corey, physician; Harold Ver- 
'milyea, chemist; Ed Begley, the in- 
|valid’s father; Leif Erickson and 





| William Conrad. Some are seen 
only in bits but lend validity to the 
story. 

| Considerable emphasis is placed 
on the score by Franz Waxman, 
music being used to heighten and 
highlight the gradually mounting 
‘suspense. Sol Polito uses an ex- 
tremely mobile camera for the 
same effect, sharpening the build- 
|ing terror with unusual angles and 
| lighting. Warren Low’s capable 
|editing holds the picture to a tight 
'89 minutes. Brog. 


_ Rusty Leads the Way 
Hollywood, July 24. 


Columbia release of Robert Cohn produc- 
tion. Features Ted Donaldson, Sharyn 





} 
' 


| Moifett, Jonn Litel, Ann Doran, Paula 
; Raymond, Peggy Conevrse. Directed by 
|; Will Jason. Sereenplay, Arthur Ross; 
story, Nedrick Young; based on chararc- 
i ters created by Al Martin: enamera, Vin 
} cent Farrar; editor, James Sweeney. At 
Pantages, July 22, ‘48. Running time, 
| 58 MINS, 
Danny Mitchell........ 260 Ted Donaldson 
Penny Waters... ..<s.cececse- Sharyn Moffett 
cl) ge | ee John sitet 
Kthel Miteheli.................-4nn Doran 
louise Adams............. Paula Raymond 
Mis. Waters...............Peggy Converse 
| Harry Ainesworth.......... Harry Hayden 
i ee ee 
Mire Davis.....:.cosces......Migep Carrier 
Jack Coleman..................Pred Sears 
tS oer 
Ce  ) A eee ee ee Teddy Infubr 
NID. . oc oct ocveeGaccstccecs- Wawne Hickman 
TO 2. covivccoccadecceesccccs: David Ackles 
RUG TF cass vc oo ede hee ryekigs clave Fiame 








| “Rusty Leads the Way” is a better 
than average entry in the Columbia 
iseries. Stout trouping by moppets 
and generally inspiring motivation 


of the story overcome some dialog | events. Turned out with a moder- 


|| 





Miniature Reviews 


“Good Sam” (McCarey- 
RKO). Gary Cooper - Ann 
Sheridan in overlong comedy; 
names should help it do biz. 

“Sorry, Wrong Number” 
(Par). Radio’s deadly suspense 
drama a real film chiller. B.o. 
out'ook sturdy. 

“Rusty Leads the Way” 
(Col). Staple supporting feat- 
ure. Good entry in “Rusty” 
series. ‘ 

“Adventures of 
Bess” (Color) (EL). 
mainly lower dualers. 

“cmbraceab’e Yor” (WB). 
Mildly interesting drama for 
supporting positions. 

“Blonde Ice” (FC). Mild 
meller with Leslie Brooks; 
modest support for duals. 


Gallant 
Western; 








the training of both seeing-eye dog 
and master. Sequences highlight 
interest and point up good plot 
motivation of Donaldson’s kindness 
and efforts to restore a little giri’s 
faith in life. 

Will Jason’s direction resolves 
the Arthur Ross seript neatly and 
draws good performances from all 
concerned. John Litel and Ann 
Doran as young Donaldson’s par- 
ents; Peggy Converse, the girl’s 
mother; and others in the cast are 
credible. 

The Robert Cohn production 
guidance shapes excellent values 
on a small budget. Expert lensing 
by Vincent Farrar, capable score, 
editing and other factors are in 
line with general effect achieved. 

Brog. 


Adventures of GaHant 


Bess 
(COLOR) 

Fagle-Lion release of (resiview produc- 
tion. Directed by Lew Landers. Screen- 
play, Matthew Rapf; camera (‘inecolor), 
William Bradford; editor, Harry WKomer. 
Tradeshown N. Y., July 22, ‘48. Running 


time, 71 MINS, 


Ted Daniels..............Gameron Mitchell 
Peet SPAS... cisceaedvesko ees s Audrey Long 
ah Pe eee ee 
Meee BiMerick... oc sceses sss James Millican 
ET Tee 
Re rs Pee ee kd Gargan 
Beater Gas. ohids cae... llarry V. Cheshire 
ag PE ee een? wee 
DNiN.s # kG ae o-0 eae bee ox Keviynn Eaton 
PA rar Herself 


A superbly trained horse is the 
central figure in this animal-west- 
ern. If the other characters had 
acquitted themselves as well, or 
the story had been more original, 
the potentialities of “Gallant Bess” 
might have turned out much 
higher. As is, it will take a whale 
of a selling job to move this pic- 
ture past the secondary dual bar- 
rier. 

Not that it is not fairly entertain- 
ing, mainly because Lew Landers’ 
direction has made it so, but the 
same angle has been dene so much 
better by other producers with at 
—— a cast possessing more b.o. 
ure. 

Cameron Mitchell comes through 
with firstrate performance as the 
wandering rodeo star who finally 
finds love by accident. His love 
for his trained horse is stressed, 
and some of the stunts the animal 
does are startling albeit sometimes 
dragged in. Dialog is compara- 
tively bright for a western-type 
story. 

Besides Mitchel! and “Bess,” 
Audrey Long does nicely as the 
comely gal with whom he falls in 
love. Fuzzy Knight contributes the 
chief comedy relief. Support is 
headed by James Millican. William 
Bradford does a tiptop job with 
his camera while the color work 
under Gar Gilbert’s supervision 
(Cinecolor) is about the best with 
this tinter process to date. 





Wear. 
Embraceahbie You 
Hollywood, July 27. 
Warner Bros. release of Saul Elkins pro- 
duction. Stars Dane Clark, Geraldine 
Brocks: features 8S. Z. Sakall, Wallace 
Ford, Richard Rober, lina Romay, Doug- 
las Kennedy, Mary Stuart, Philip Van 
Zandi, Kod Rogers. Directed by Felix 
Jacoves. Screenplay, Edna Anhalt 


story by Dietrich V. 


‘< 


MINS ms j -: 

Eddie............ ammghn snips mame een 
Marie. ......00.. SeaeEeE : . Brooks 
DAMMNY . oc cesicdpe esque meen ae , Baleatt 
Perris.........:ase.s+eee-ets . Wetlere Ford, 
Sig Keieh..... 5 ae . Richard Rober 
BE... obec s pestsbbes on0eesee Lina Roemay 
| ie § 2 eee ee Se epee Douglas Kennedy 
Diem Pwrdy....cccticocrssssass Mary Stuart 
Me 6 ccs seebhceoe sues Phittp Van Zandt 


ern Rod Rogers 





“Embraceable You” is a mild sup- 
porting feature that deals with rel- 
atively unimportant people and 


Block; camera, Carl Guthrie; sditor, ’ 
as Reilly: music, William Lava. ~ ; 
shown July 26, ‘#8 Ruaning time, zi 


Daily Newspaper Editors Again 
Gripe At Inept Pix Press Matter 


— < 





C.A. Smakwitz Upped To 


Charles A. Smakwitz, Warner 
circuit exec in Albany, last week 
was upped by Warner Theatres’ 
prexy and general manager Harry 
Kalmine as zone manager for that 
territory. He replaces C. J. Latta 
who recently was switched to Brit- 
ain to handle theatre operations 
there for WB’s affiliate, Associated 
British Pictures Corp. 
| With Warners for more than 20 
| years, Smakwitz joined the organi- 
zation in 1927 when we worked for 
the old Mitchel H. Mark Realty 
Cerp., operators of the Strand, 
N. Y., at that time. Later he man- 
aged the Strand, Albany, and sub- 
sequently became district manager 
for Troy, Albany and Utica the- 
atres. He also has been active in 
Variety Club affairs as well as 
holding various industry public re- 
lations posts. 





strong enough to stretch over the 
79 minutes’ running time. 

Dane Clark and _ Geraldine 
Brooks co-star as the _ ill-fated 
lovers. ; 
manage to spark proceedings with 
sympathetic tug in romantic 
scenes. Otherwise, Miss Brooks is 
a bit too starry-eyed for her char- 
acter and Clark has some clumsy 
tough-guy sequences that miss. 

Script, by. Edna Anhalt, deals 
with a young hood who is forced 
to take care of a girl he has struck 
down in a hit-run accident. Police 
can’t legally tie him to the crime, 
and also suspect him of a connec- 
tion with the murder of a gambler, 
but a kind cop makes him care for 
the girl because she’s about to die 
from a blood clot developed by the 
accident. Just as the plot tele- 
graphs, the boy falls in love with 
the girl and marries her in a sob 
finish as both try to find happiness 
before death strikes her down, 

Wallace Ford is the tough but 
‘kind cop. S. Z. Sakall brings his 
usual tricks to role of Clark’s 
friend and helps the seript consid- 
erably. Richard Rober, a killer; 
Lina Romay and Philip Van Zandt, 
friends of Miss Brooks; Douglas 
Kennedy, a doctor, and others are 
adequate to light demands of 
script. 

The Saul Elkins’ budget produc- 
tion was directed by Felix Jacoves. 
Low-key lensing by Carl Guthrie 
contributes to somber mood. The 
William Lava score weaves the 
title tune, an old pop number, in 
and out of background music for 
nice nostalgic and eer ee 

TOG. 





Blonde tee 

Film Classics production and release. 
Feetures Leslie Brooks, Robert Paige. Di- 
rected by Jack Bernhard. Screenplay by 
Kenneth Gamet from story by Whitman 
Chambers. At Rialto, N. Y.. week July 24, 
"$8. Running time, 73 MINS. 
Se a Se) e Leslie Brooks 
Les Burns Robert Paige 


Hack Doyle.........++++.....Walier Sande 
Carl Hanneman....cccoceses: John Holland 
Al. Hlewtteli.c.. oc cccccsovcccs James Griffith 
BlaGRGGs: isibcssvdepnceces.- > «eee Tae 
MAGOE. ...-vccccvcccccoviss Michael Whalen 
BOG ct anvesvcecsetescbapened< de Mildred Coles 
MEMTOGCR ccc ccstvcvsecnsos Emory Parnell 
DORGOR. ccc ccecccevcnceeeee Rory Mallinson 
SRO re oe ee Julie Gibson 





This strictly lightweight meller 
is a weird conglomeration about a 
blonde murderess who seeks for- 
tune and position through cold- 
blooded killings. It is not a nice 
story, and wastes the comely 
charms of Leslie Brooks, as the de- 
signing slayer. Picture has little 
for the marquee excepting the title 
and lurid pictures. Film, at best, is 
only lesser dual fare. 


ty editor who gains attention and 


WB Albany Zone Chief 


Both try hard and do}! 
| fices. 


¥ 





| 


} 
| 


| 


Method of handling publicity and 
alleged failure of public relations 
departments of picture companies 


to brighten their releases again is 
coming in for a blasting from film 
editors of dailies over the country. 
Many of them are currently east on 
vacation and all seem to marvel at 
the slipshod manner in which pub- 
licity matter is dished up and sent 
out. Most of them contend that few 
if any changes in methods or han- 
dling have been made by publicists 
in the last 10 years. They charge 
that it made for minimum resuiits 
then, and that it remains the same 
today. 


Big squawk is over the surplus 


| of publicity yarns and duplication 


of key story material (sometimes 
only thiniy disguised) emanaiing 
from the studios and New York 
homeoffices. The daily newspaper 
film editors claim there are too 
many such publicity releases, and 
that too much verbiage is crowded 


_into every envelope received. 





Plot spots Miss Brooks as a sotie-— 


wealth via a series of murders that | 


take away her husbands and suitors. 
She even goes to the trouble of 
framing her only real sweetheart, 


story finally 
abrupt close when a noted crimi 

psychologist takes the icy blonde in 
hand. Out of a clear sky she con- 





} 
} 
} 


| fesses and tries to shoot her way to | 


| freedom, but only manages to kill 
herself. 


Miss Brooks, who has the looks 


|triteness and maintain interest for ate budget, it will find its level on and enough ability for better roles, 


‘family trade. 

Chief attention goes to moppets 
Ted Donaldson, Sharyn Moffett and 
|the educated canine, Flame. Plot 


! jower rung of dual bills in major- 


ity of situations. 
Plot is an odd combination of 
tender, hopeless love story of two 


|is surrounded by a fairly capable 
| cast that appears to have been mis- 
directed by Jack Bernhard. The 
| story, of course, is too implausible 


has young Donaldson solving the | ne’er-do-wells and a rather ordin- | to make much on the screen. Rob- 


| problems of Miss Moffett, a blind 
| girl, through love and understand- 
\'"§ 








ary gangster yarn. Tearjerker ro- 
mance will carry modest amount of 
attention for general run of femme 


Woven in the story effectively is , audiences but this interest isn’t | values. 


; ert Paige does all he can with the 
| role of the sports writer. Vehicle 
screams its limited production 
Wear. 


i 
| 
/ 


} 
} 
} 


Lesser city editors cite that pic- 
ture company publicity depart- 
ments are highly optimistic if they 
can envision them trying to edit 
ballyhoo copy which’ obviously 
should have been slashed down to 
size before leaving company of- 


Welcome Stuff 


Newspapers welcome _ stories 
about new pictures, stars and im- 
portant cinema developments but 
only the brief, pointed items can 
get the breaks. Overwriting of an 
apparently good «ea and inability 
of publicity departments to realize 
smaller newspaper requirements 
form the principal complaint from 
visiting eds, who say the oversize 
load of releases is testimony to the 
way the publicists defeat their own 
purpose—to land in the dailies. 
These editors discredit the theory 
that the more material sent out 
the more gets published. While this 
may make for a big showing at 
headquarters, either N. Y. or on 
the Coast, it is not refiected by the 
amount of copy published. 


Most vacationing editors were 
outspoken in labeling Hollywood 
copy weaker by far than that com- 
ing from N. Y. homeoffices. At 
least eastern headquarters strive to 
get their ideas across without wast- 
ing too many words, they say. They 
point out that Coast releases quite 
often show few signs of editing, 
seldom have much news value, and 
usually are too exaggerated or 
feature-style material. 

The average film editor, if 
worthy of such title, can add any 
additional facts or frills to almost 
any story sent out by a major 
company. Hence, he would much 
rather have a brief, concise news 
item giving the facts. Then he can 
enlarge it or develop it into a fea- 
ture if necessary. But the idea of 
taking a long-winded: feature re- 
lease and attempting to fit it into 
the newspaper’s limited space gen- 
erally is too irksome a task for the 
average editor. Consequently, such 
overlong yarns are quickly tossed 
away. 





‘Pompous’ Jackson 
Continued trom page 3 


to Joseph I. Breen in administra- 
tion of the industry purity code. 
He subbed for Breen during the 
latter’s lengthy absences because 
of illness during the past year and 


_was “understood being groomed 


permanently to succeed him if 
Breen decided his health made it 
advisable to step out. 

After years of dealing with the 
bluff, understanding and frequent- 
ly chummily profane Breen, studio 
execs reportedly found Jackson 
“pompous.” They prevailed upon 
Breen, whose health has improved 


a sports scribe. The wandering | somewhat, to assume active charge 
is brought to am of the 


PCA again. 
Jackson has no contract. 


Surprise to N..Y. 

MPAA headquarters in New 
York this week appeared uncertain 
as to exactly what Judge Jackson’s 
new duties would be. Reports from 
the Coast that he would take a new 
post as legal adviser came as some- 
thing of a surprise, since general 
counsel Sidney Schreiber has been 
associated with the MPAA for 16 
years and is highly thought of. 

Francis Harmon, v.p. in charge 
of the New York office, is also an 

attorney. 
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4 ALBANY 
. Warner Screening Room 
79 N. Pearl St. + 12:30 Pm, 
ATLANTA 
Nl FE Q 20th Century-Fox Screening Room 
197 Walton St. N.W. © 2.39 P.M, 
\ | BOSTON 
aod mea’ _ : F; . RKO Screening Room 
| | 122 Arlington St. + 2:30 PM, 
BUFFALO 
Paramount Screening Room 
464 Fronklin St. + 2:00 P.M 
CHARLOTTE 
20th Century-Fox Screening Room 
308 S. Church St. + 10:00 A.M, 
CHICAGO 
Warner Screening Room 
1307 So. Wabgsh Ave. + 1:30 P.M, 
CINCINNATI 
RKO Screening Room 
Palace Th. Bldg. E. 6th + 8:00 PM, 
CLEVELAND 
Warner Screening Room 
2300 Payne Ave. + 2:00 P.M. 
DALLAS 
20th Century-Fox Screening Room 
1803 Wood St. + 2:00 P.M. 
DENVER 
Paramount Screening Room 
2100 Stout St. + 2:00 P.M. 
DES MOINES 
20th Century-Fox Screening Room 
1300 High St. + 12:45 P.M. 
DETROIT 
Film Exchange Building 
2310 Cass Ave. + 2:00 P.M. 
INDIANAPOLIS 
Universal Screening Room 
517 No. Illinois St. - 1:00 P.M 
KANSAS CITY 
20th Century-Fox Screening Room 
1720 Wyandotte St. + 1:30 P.M. 
LOS ANGELES 
Warner Screening Room 
2025 S. Vermont Ave. + 2:00 P.M. 
MEMPHIS 
20th Century-Fox Screening Room 
151 Vance Ave. + 10:00 A.M. 
MILWAUKEE 
Warner Theatre Screening Room 
212 W. Wisconsin Ave. + 2:00 P.M. 
THY MINNEAPOLIS 
Ay Warner Screening Room 
1000 Currie Ave. + 2:00 P.M. 


LT A All NEW HAVEN 















TURNING THE LONE STAR STATE INTO A asa 
Guy y 
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Warner Theatre Projection Room 
mn 0 College St . 2.00 P.M. 
TERRIFIC NEW ORLEANS 
20th Century-Fox Screening Room 
TEXAS 200 S. Liberty St. + 1:30 P.M. 
F SWEETHEARTS, NEW YORK 
Home Office 
321 W. 44th St. + 2:30 P.M. 
OKLAHOMA 


20th Century-Fox Screening Room 
10 North Lee Sf. + 1:30 P.M. 


OMAHA 
20th Century-Fox Screening Room 
1502 Davenport St. + 1:00 P.M. 


PHILADELPHIA 
Warner Screening Room 
230 No. 13th St. + 2:30 P.M. 


PITTSBURGH : 
20th C -Fox Screening Room 
WARNER J its sn"s tia" 


BROS: PORTLAND 


Jewel Box Screening Room 


MUSICAL 1947 N.W. Kearney St. + 2:00 P.M, 


M ASH { SALT LAKE 
9 . 20th Century-Fox Screening Room 
ie 216 East Ist South » 2:00 P.M. 


SAN FRANCISCO 
Paramount Screening Room 
205 Golden Gate Ave. > 1:30 P.M. 
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Alt NEW! ALL HITS! 


“EVERYDAY 1 LOVE You 
A LITTLE BIT MORE’ 


‘HANKERIN’ 


‘t OONT CARE IF IT RAINS 
ALL NIGHT’ ~« 


"| WANT TO BE A COWBOY 
IN THE MOVIES’ 


"MUSIC IN THE LAND’ 
and more! 



























SEATTLE 
He's in 7, “oy Jewel Box Screening wed - 
That root”? 2318 Second Ave. - 10:30 A. 
Screen Play by |. A. L. Diamond and Allen Boretz + Suggested by a. i + by shoofin’ Lei ST. LOUIS 
Produced by nd Lovis Pelletier + Orchestral Arrangements by Ray | Heindorf Directed by ee S‘renco Screening Room 
ALEX GOTITLIEB Music by Jule Styne + Lyrics by Sammy Cahn D AVID BUTLER yee BUNNY! 3143 Olive St. + 1:00 P.M. 
WASHINGTON 


Warner Theatre Building 
hae ! 13th & E Sts. WW. + 10:30 AM 
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A Closeup on 


D. W. Griffith 


By GEORGE E. PHAIR 


He invented the fadeout. 
He invented the flashback. 


Hollywood, July 27. 


_ David Wark Griffith lived enough to realize that a fadeout 
is something more than a technical term on a motion picture lot. 
He is no longer on earth to witness the flashback of his career, 
nor the closeups of his bygone triumphs, nor the misty photography 
of the days when Griffith and film art were synonymous. He lived 
long enough to become a myth in the rush of modern invention, 


remembered only by the elders 


who had seen the transition of 


motion pictures from the nickelodeons of yesterday to the de- 


luxers of today. 


For 15 years Griffith had not made a picture in Hollywood 
although his name had appeared in the newspapers now and again 
in an advisory capacity, or as a partner in a future film production 
project, or as the author of a still-to-be written document of the 


film industry. But none of the st 


udios gave him a job. 


He was not broke, in the ordinary sense of the word, during 
the last years of his life, although he was no longer the affluent 


spender he had been in halcyon days. 


Almost any evening he 


could be found in’ the Hollywood-Knickerbocker hotel, which is 
not by any means a log cabin, breaking out now and then with 
a $50 bill and inviting the boys to listen while he recounted tales 
of the good old days when Hollywood was Hollywood. 

He was always going to make that one last film, a picture that 


would revolutionize the industry, 


even more than “The Birth of 


a Nation” did. He had a lot of startling ideas, he told the boys, 
_bui the studio executives had grown too prosperous and conser- 
vative to risk a detour from the old and profitable formula. A 
little while and there would be a new formula and a newer and 
wiser Griffith who wouldn’t be taken for a ride by a lot of busi- 


nessmen who knew more about 
drama. He was talking about the 
died. 


boxoffice than they did about 
new picture the night before he 


_ There was talk about Hollywood that Griffith had been accept- 
ing charity in his later years but that rumor was scotched after 


his death by his attorney. The 


estate, according to the lawyer, 


is somewhere between $20,000 and $50,000, exclusive of mc on 


picture properties. 


There was a handsome funeral, with the mortal remains of 
David Wark Griffith lying in state and newsreel cameramen taking 
shots of mourning film executives who knew him when, but not 


lately. 








—_ 





D. W. GRIFFITH, FILM 
PIONEER, DEAD AT 73 


Hollywood, July 27. 

David Wark Griffith, 73, pioneer 
motion picture producer, who died 
July 23 in Temple Hospital after 
a cerebral hemorrhage in the 
Knickerbocker Hotel, where he 
had been living for several years, 
had been comparatively inactive in 
the film business since 1933 when 
he sold his holdings in United Ar- 
tists. of which he was one of the 
founders. 

Griffith was an outstanding 
name in the early days of the film 
industry @vhich he entered about 
the turn of the century after a 
none too successful career on the 
stage. Beginning as a scenario 
writer on the silent film, “La 
Tosca.” in 1907, he reverted to act- 
ing the next year in a number of 
one-reelers including “Ostler Joe” 


and “When Knighthood was in |. 


Flower.” 

His career took an upward turn 
the following year when H. M. 
Marvin hired him as an assistant 
director. Moving up to full direc- 
torship, his dramatic talent founé 
an outlet in such innovations as 
the flashback, the closeup, the 
fadeout, mist photography and 
other techniques which have out- 
lived him. ie 

Outstanding among the Griffith 
productions was “The Birth of a 
Nation,” filmed in 1915. It cost 
$110.000, a sizeable sum in those 
days, and eventually it grossed 
more than $10,000,000, a notable 
record even today. A year later 
he startled the film industry by 
gambling $1,600,000 on Intoler- 
ance.” The picture failed to 
startle the public and returned 
only about $1,750,000. 

With Mary Pickford, Charles 
Chaplin and the late Douglas Fair- 
banks, and the late Hiram Abrams 
as business head, Griffith organ- 
ized United Artists in 1919. His 
first production under that banner 
was “The Love Flower.” It was 
followed by “Way Down East, 
“Dream Street,” “Orphans of the 
Storm,” “One Exciting Night,” 
“America,” “The White Rose, 
“Isn't Life Wonderful,” “Sally of 
the Sawdust” and “Broken Blos- 
At that time dissension 


soms.” 
arose among the UA partners and 
Griffith broke away for three 


‘s. during which he made “That 
cove Gis” and “The Sorrows of 
Satan” for Paramount. Returning 
to the UA fold, he produced a re- 
make of his earlier picture, Battle 
of the Sexes.” His “Ladies of the 
Pavement” was filmed in 1929, and 
his “Abraham ree an all- 

alki icture, in ; ; 
ga Pe oe of Motion Picture 
Arts and Sciences recognize oe 
fith’s services in 1935 with a = 
membership and a special awar 
for “distinguished creative oe 
ments and invaluable and — _ 
contributions to the progress of the 
film industry.” 


U’s Accent 


Continued from page 4 Same! 





ish theatre before it comes over 
here, then we'll advertise that faet, 
since our 24 lience for British pic- 
tures in this country has basically 
the same taste as the English audi- 
ence.” 

New system won’t mean, Berg- 
man emphasized, that the Rank 
product is to. be slotted into art 
houses. Audience for it is large 
enough to rate it dates in the top 
showcase theatres. He declared, 
moreover, that the revised ad policy 
also doesn’t mean the smaller sit- 
uations are to be sloughed off in 
any campaign. He noted how ad- 
vance publicity on the forthcoming 
“Hamlet” has already infiltrated 
into the smaller towns and de- 
clared. his department would try 
to evoke the same word-of-mouth 
advertising on all Rank product. 

U’s job in plugging its British 
releases, he said, will be consid- 
erably easier since the Rank public- 
ity staffers now know what kind 
of exploitation material is needed 
to’sell the films in this country and 
so have improved their material 
along those lines. 


Bergman is slated to fly to the 
Coast, Aug. 6, to talk over ad- 
publicity plans on forthcoming U 
product with studio execs. U sales 
veepee William Scully, mean- 
while, who’s been huddling with 
Rank execs in London for the last 
three weeks, sailed for the U. S. 
aboard the America, Friday (23), 
and is scheduled to arrive today 
(Wed.). Also aboard are studio 
production chief Bill Goetz and his 
wife, Edith; and Robert Goldstein, 
eastern studio rep. 











Sales Drives 


Continued from page 5 


September. RKO is currently in 
the midst of the annual Ned De- 
pinet drives Both Paramount and 
Warners are expected to tee off 
their annual drives in September 
and 20th-Fox, which has just con- 
cluded a special drive honoring the 
first anniversary in his job of sales 
chief Andy W. Smith, Jr., is ex- 
pected to conduct the annual 
Spyros Skouras campaign in the 
late fall. 

That leaves only Metro among 
the majors. with no drive sched- 
uled. To date, M-G has shunned 
the sales systems, preferring in- 
stead to sell its product on a 
straight quality basis. Last Metro 
sales drive was conducted in 1944 
which, according to company offi- 
cials, was legitimate since it hon- 
ored the 20th anni of the com- 
pany. With all other distribs hav- 
ing drives in the works now, Metro 
believes it, too, may be forced to 
call one this fall if only to protect 
its own position by bucking the 








other companies for bookings. 





Hal Horne Getting His 
Sing-a-Tina Marketed 


Hal Horne, former pub-ad chief 
for 20th-Fox and Disney, now con- 
centrating on promotion of the 
Sing-a-Tina, a kazoo-like instru- 
ment on which he holds the patents 
and which he has developed. Jack 
Goldstein, recently of RKO and 
formerly publicity aide to Horne 
at 20th. is handling out-of-town 
promotion and has worked out a 
large-scale campaign—including a 
tieup with the public schools—in 
Boston, where the plastic instru- 
ment will get its national preem. 

Device, in three sizes, will sell 
for 15¢c 35c and $1. Horne derives 
a royalty from each sale, having 
licensed the actual manufacture to 
a plastics outfit in New Jersey. 


Down Trend Began 


In 47, Commerce 
Dept. Discloses 


Washington, July 27. 

The peak of picture biz was 
reached in 1946 and the down- 
ward trend, now becoming so 
noticeable, began in 1947. Figures 
just released by the U. S. Depart- 
ment of Commerce disclose that, 
contrary to general belief, the 
trend was down rather than up, 


last year, although i947 still 
stands as the second best in the 
history of pictures. ; 

The Commerce statistics, cover- 
ing the field from boxoffice and 
net profits to number of em- 
ployees, prove once more that 
films are the nation’s favorite rec- 
reation, doing a business almost 
equal to that of the remainder of 
the recreation and amusement 
field combined. 


Here is the story in dollars: 


In 1947, industry corporate prof- 
its after Federal and State taxes, 
was a smash $161,000,000 slipping 
from the record-breaking $202,- 
000,000 of 1946, but still far ahead 
of such other halcyon years as 
1945, $104,000,000; and 1944, $102,- 
000,000. To give an idea how sub- 
stantial the figures are, it should 
be recalled that industry corporate 
profits in boom 1929 amounted to 
only $52,000,000. 


In other fields of amusement 
and recreation, the -profits after 
all taxes in 1947 were $62,000,000, 
an alltime record and better than 
the previous high of $60,000,000, 
earned in 1946. 

Motion picture corporate prof- 
its before taxes hit $269,000,000 in 
1947, down substantially from the 
$336,000,000 before taxes in 1946. 
The 1945 figure was $255,000,000. 


Department of Commerce re- 
ports that the motion picture box- 
office take last year was $1,380,- 
000,000. This was second only to 
the 1946 peak of $1,427,000,000, 
but ahead of the $1,259,000,000 
for 1945 and the $1,175,000,000 of 
1944. These four are the only 
$1,000,000.000 years the industry 
has had at the boxoffice. 


In the picture industry, wages 
and salaries reached their peak in 
1947. The industry paid out $683,- 
000,000 last year to an average 
of 251,000 fulltime employees in 
production, distribution and ex- 
hibition. A year earlier, with an 
average of 254,000 full and part- 
time employees, the total was 
$680,000,000. The average earning 
of the motion picture worker last 
year was $3,022—contrasted with 
$2,969 in 1946 and $2,567 in 1945. | 


Hughes’ Experts ~ 


Continued from page 4 














was named as a result of the resig-| 
nation last week of prexy N. Peter 
Rathvon, who had been serving as 
production topper since Dore 
Schary resigned early this month. 
In that period more than 700 em- 
ployees, of whom about 150 were 
on a regular weekly salary basis, 
were fired. 


Creighton Perlin, another exec 
in the Hughes industrial empire, 
was named in the original an- 
nouncement as a member of the 
studio exec group. His name was 
withdrawn, however, within half 
an hour and that of Tevlin sub- 
stituted. 


Johnston Appraises State of Film 


Biz on Foreign and Domestic Fronts 





U’s Clarification 


Universal, in a special press 
release sianied ai newspaper 
financial editors, emphasized 
yesterday (Tues.) that plans 
to shutter its studios were 
made “many months ago” and 
had “nothing whatever to do 
with current’ British film 
quota restrictions.” Fact that 
the U release quoted both U 
board chairman J. Cheever 
Cowdin and prexy Nate J. 
Blumberg, and was issued by 
J. Walter Thompson and not 
U’s ad-pub department. is 
believed to point up the 
emphasis placed by the com- 
pany on making certain the 
public knows the official rea- 
sons for closing down the 
studios. 

Referring to a statement re- 
portetdly made in Hollywood 
Monday (26) by Motion Pic- 
ture Assn. of America, prez 
Eric Johnston linking’ the 
shutdown with the British 
quota, Cowdin and Blumberg 
declared Johnston was “either 
misquoted or misinformed.” 
U toppers termed the shut- 
down, scheduled to start Fri- 
day (30), a “general vacation 
period” and emphasized that 
U now has a 19-picture back- 
log, biggest in its history. 


Pic Divvies Off 
e e _ 9 
3 Million in 48: 
Washington, July 27. 

Motion picture film dividends, 
while still strong for the first half 
of 1948, were nevertheless more 
than $3,000,000 under the first half 
of 1947, the peak year. 

A generally downward trend has 
been apparent during the first half 
of the year, with some companies 
omitting dividends and others pay- 
ing less. U. S. Department of Com- 
merce reports that the siip is more 
marked in films than in other in- 
dustries whose figures are kept by 
the Department. For business as 
a whole, dividends in the second 
quarter of 1948 were up 10% over 
the previous year. In pictures, the 
second-quarter melon this year to- 
‘taled $11,605,000, as against $13,- 
645,000 for the same quarter of 
1947. 

Despite the slump, however, 1948 
continues to be the second best 
year for payments to picture indus- 
try stockholders. For the first half 
of 1946, the dividends totaled $17,- 
108,000. 

June payments this year were a 
fine $7,478,000, but nevertheless off 
from the June, 1947, figure of 
$7,959,000. 

Commerce estimates the pub- 
licly reported dividends which it 
collects amount to about 60% of 


all dividends paid out by incorpo- 
rated businesses. 


Budget Cuts 


Continued from page 3 


usually been a closely-guarded se- 
cret. It has been learned, however, 
that Metro’s domestic film rentals 
during 1947 totaled approximately 
$60,000,000 of a total operating 
revenue of some $176,342,000. With 
a group of big-grossers already 
released this year, the company’s 
rentals have maintained their 
steady pace, despite the slight box- 
office di 

















p. 
“That theatre recepits have fallen 
ff has long been recognized in the 


s lindustry. Most company officials, 
=| however, believe the slump, esti- 


'mated at between 10-12% nationalJ- 
ly, will be overcome during the 
next several months on the basis 
of the top lineup of product being 
released by all companies. ~ 

With the new economy wave now 
in force at most studios, following 
close on the heels of the one ef- 
fected last fall, it’s now believed 
that production costs can definitely 
be brought down. When pictures 
made under the reduced cost struc- 
ture are released, consequently, 
and if sales and theatre depart- 
ments hold their own, company 
officials can see their profit state- 





Hollywood, July. 27. 

Serious shrinkage of foreign 
markets; high cost of living domes- 
tically; serious competition from 
new forms of entertainment, such 
as television, night dog races, night 
baseball, etc., are blamed by Eric 
Johnston, president of the Motion 
Picture Ass’n of America, for the 
serious condition in which the film 
industry finds itself today. Most 
serious to the business is the for- 
eign situation, he declared. 


Johnston pointed out here yes- 
terday (Monday) that 1946 foreign 
income was $120,000,000, while 
earnings for the entire industry, 
for that year, after taxes, were 
only $144,000,000. In 1947, the for- 
eign coin shrank to $90,000,000, 
and the industry’s entire earnings, 
after taxes, only totaled $96,000,- 
000. Johnston estimates that in 
1948 the entire foreign revenue 
won't pass $70,606,006. Next year, 
he said, would be the low point, 
with overseas revenue down to 
$50,000,000 to $60,000,000. 

Additionally said Johnston, his 
previous estimate of $7,000,000 as 
the figure British pix would do in 
the U. S. has to be revised. He 
said there might be no net earn- 
ings whatever, consequently noth- 
ing to be added to $17,000,000 
which the American producers can 
take out of Britain. Under the re- 
cent agreement, they get $17,000,- 
000 plus an amount equal to the 
net earnings of British pictures in 
America, 


_ The biggest problem facing the 
industry as regards the foreign mar- 
ket, however, is the conversion of 
foreign currency into dollars, U. S. 
pix are being shown in every 
country of the world, with excep- 
tion of Yugoslavia and Russia, and 
foreign audiences are larger than 
ever—even behind the “Iron Cur- 
tain.” The current Berlin situation 
is holding up State Dept. action on 
the MPAA’s request for a protest 
over British quota. Protests def- 
initely will be made, Johnston 
promised, but he doesn’t know 
when. 

Johnston refused to make J. 
Arthur Rank the “villian” on the 


‘British front, since all British pro- 


ducers feel the quota a good thing. 
However, he feels the British will 
find the quota a second and more ° 
serious mistake than the original 
tax bite. 


He sees another serious mistake 
looming for British production in 
announcement that the Labor gov- 
ernment would subsidize uc- 
tion. He says banks won’t back 
Britishers any longer, and the 
Government will soon gain control 
of what goes into pix. Plan is to 
keep up strong export program to 
all countries, even those from 
which no revenue is returned. 

He believes the pix biz should 
let those funds keep piling up. 

On the home front, the MPAA 
prexy stated pix industry, which 
had been geared to world market, 
must get back to domestic opera- 
tion fast. Multi-million dollar pie- 
tures are out. Johnston struck an 
optimistic note regarding current 
production lag, unemployment. 
Feels certain situation would im- 
prove with production picking up 
late fall after return to U. S. of 
Jack Warner, Darryl F. Zanuck, 
Herbert J. Yates and other indus- 
try toppers. Regarding bid of other 
countries for recognition, said it 
was impossible for any country 
furnish within next few years the 
know-how of picmaking it took 
Sey esas two generations to 
earn. 









Jerry Wald 


Continued from page 3 


agent, Lew Wasserman of MCA, on 
the correct tack to pursue in han- 
dling this matter. His contract runs 
to 1952. The studio’s denial of his 
authority to interview talent for 
pictures on his production schedule 
is regarded by Wald as ‘“Degrad- 
ing.” 

Wald recently produced “Key 
Largo,” “Johnny Belinda,” “One 
Sunday Afternoon” “John Loves - 
Mary,” “Adventures of Don Juan,” 
has “Happy Times,” “flamingo 
Road,” and “Task Force” ready 
for production and is readying 
“Something’s Got To Give,” 
“Ladies And Gentlemen,” “Calam- 





ment going in no other direction |ity Jane,” “Serenade,” among 
than up. . others. 
A CA 
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Arizona Times Finally Sold 

Arizona Times, Phoenix p.m. 
daily, was sold Monday (26) by 
publisher Anna Roosevelt Boettiger 
to a group of Phoenix business 
men headed by Columbus Giragi, 
longtime Arizona publisher and 
editor. Selling price was not dis- 
closed but sale included all stock. 

False alarm sale of the Times to 
Giragi and Fred A. Eldian, New 
York public relations counsellor, 
was announced several weeks ago 
but was retracted when deal was 
nixed by minority stockholder 
Walter Kirsehner. Latter is con- 
nected with Grayson chain clothing 
stores, : : 

Times has been losing proposi- 
tion since its inception as daily 14 
months ago with Anna and John 
Boettiger as publishers. Latter 
withdrew several months age to 
travel abroad after seeing hand- 
writing on the wall. 

Giragi has been with paper last 
several weeks in executive capacity 
serving without pay. Understood 
he'll revise managerial end and 
also make necessary staff changes. 
First step was acquisition of Dick 
Smith as managing editor replac- 
ing Top Rippey, who takes over as 
city editor. 





Lauterbach’s N. Y. Star Job 
Richard Lauterbach, who edited 
the recently deceased '48 mag and 


previously was a Time-Life war | 


correspondent, has joined the New 
York. Star (formerly PM) as 
senior editor over its Sunday mag- 
azine end all columns, features, 
pictures, etc. It’s a newly created 
position and makes him operating 
executive over all non-news de- 
partments except the editorial 


page, of which George Wells is | 


senior editor. 

Some major reformatting of the 
paper’s features is being blue- 

rinted, Lauterbach said last week, 

ut no drastic innovations will be 
unveiled until fall. Star has been 
reported looking for a radio editor 
and Lauterbach intimated that 
fuller coverage is in the works. 
Whereas PM once carried a daily 
radio news column, authored by 
John McManus, Star is currently 
running only about one radio fea- 
ture weekly. 





Few Scribes at 3d Convention 
Decrease in the number of news- 
papermen was marked at the Pro- 


gressive Party convention in Phil- | 


adelphia. Although most of the 
top writers, Westbrook Pegler, Paul 
Gallico, H. L. Mencken, Dorothy 
Thompson, Rebecca West and 
others were in evidence, the rank 
and filers were nowhere near as 
numerous. 

Best evidence in the difference 
in the number of men assigned is 
the New York Times, which had 
27 men on the Republican conven- 
tion; seven on the Wallace meeting. 
The AP had approximately 140 staf- 
fers here for the GOP convention; 
they had 17 for Wallace. 

Reporters, who took seats on the 
field, instead of the press box, were 
at a distinct disadvantage during 
Wallace’s acceptance address. Too 
much baffle made the speakers near 
unintelligible and the sparsely pop- 
ulated press section was deserted 


still more by those who went else-| 


where to hear. 





Wash. Post Policy Committee 

A unique plan to continue the 
Washington Post as an “independ- 
ent newspaper, dedicated to the 
public welfare” has been set up 
by Eugene Meyer, 72-year-old own- 
er of the paper. He has transfer- 
red control to his daughter and 
son-in-law, Mr. and Mrs. Philip L. 
Graham, and has set up a commit- 
tee of five to approve any future 
changes in control of the publica- 
tion, one of the best known in the 
United States. 

Members of the committee are: 
Chester I. Barnard, president of. 
the Rockefeller Foundation; James 
B. Conant, president of Harvard 
University; Colgate W. Darden, Jr., 
president of the University of Vir- 
ginia; Bolitha J. Laws, chief justice 
of the District Court for the Dis- 
trict of Columbia; and Mrs. Milli- 
cent C. McIntosh, Dean of Bar- 
nard College. 

Idea is to keep the paper out of 
the hands of those who might 
change it from its present liberal 
and independent policy. ; 


Bruskin’s OPI News Post 








er 

fase ire 
e 

ington Evening Star. In the Arnis 


from 1941 to 1945, he served as 
Chief of Public Relations, Carib- 
bean Defense Command; as execu- 
tive to the Chief of Public Rela- 
tions, Allied Force Headquarters 
in England and North Africa; and 
as chief of Counter-Intelligence 
with the 7th Army in Sicily, Italy, 
France and Germany. 





Chi’s Comic Book Censorship 

Plan for providing for the cen- 
sorship of comic books was agreed 
upon by a citizens’ advisory com- 
mittee and reps of the comic dis- 
tributors and publishers in Chi- 
|cago. When advisory board nixes 





|a magazine, police department will | 


|ask distribs not to offer the issue 
for sale. If distribs refuse, police 
will confiscate books and arrest the 
sellers. 

Banning would be on individuai 
issues, and not on more than one 
month at a time. 





McAnney Upped To M.E. 
B. O. McAnney, city editor of 
The New York World-Telegram 





| managing editor last week. Wil- 
‘liam D. O’Brien, day city editor, 
was upped to McAnney’s former 
|post. As managing editor McAn- 
/ney will be in charge of the news, 
departmental and feature depart- 
{ments of the newspaper. 
Prior to joining the then New 
| York Telegram = staff in e 
|McAnney had held editorial posi- 
tions on The Tribune, N. Y. Her- 
‘ald Tribune, N. Y. Evening Post 
}and The N. Y. Times. O’Brien has 
| been with The World-Telegram for 
| the past 20 years. 





Cas Adams’ ‘Torture’ in Spades 
Caswell Adams’ duo of _ books, 
|“How to Terture Your Husband” 
|and “How to Torture Your Wife,” 
/moved into their second printing 
this week. Original order by Win- 
ston was 20,000 copies and new 
one is 7,500. 

Adams is a flack at United Art- 


| writer. 


Sioux City, on Censor Spree 





dered three books ban 
bookshop shelves. 


| Skine Caldwell’s “Tobacco Road,” 

and “God’s Little Acres,” an 
| Thorne Smith's ‘Passionate 
| Witch.” 


As yet there is no indication that 
booksel’ers will fight the ban. 





Bob Dana’s Food Guide 
Bob Dana’s ‘“‘Where to Eat in 
New York” due via A. A. Wynn in 
October. He's the vet New York 
Herald Trib and World-Telegram 
nitery columnist. 


CHATTER 


Burl Ives’ book, ‘Wayfaring 
Stranger,” will hit the book stalls 
in October. 

Harian Ware's novel, “The Won- 
derful Mrs. Ingram,” is due for 
publication in September. 

Lester Grady in Hollywood to 





survey the film situation for 
Screenland and _ Silver Screen 
mags. 


New Republic, last week, dis- 
missed seven staffers in an econ- 


omy move. Those let out were re- 
searchers and members of the 
library staff. 

Idwal Jones, freelance Holly- 


wood correspondent, has authored 
“Vines in the Sun,” a book about 
California wines, which Prentice- 
Hall will publish in the fall. 

William Hartley, onetime man- 
aging editor of Click, joined Mod- 
ern Screen in a similar capacity. 
Another MS addition is William 
Jeffers, who becomes story editor. 

Louis Azrael, columnist of the 
Baltimore News-Post, planed Fri- 
day (23) to Paris, en route to Tel 
Aviv. He'll spend about two 
months covering the Israel-Arab 
war. 

Metro ad-publicity veepee How- 
ard Dietz authoring a special ar- 
ticle on the film industry 25 years 
ago for the jubilee issue of Thea- 
tre Arts mag, due on the news- 
stands soon. 

William du Bois, an assistant in 
the N. Y. Times book department, 
becomes acting. editor of the N. Y. 
Times Book Review when John 
a ., yet Ho August to join 

e N. Y. Herald Tribune Weekl 
Book Review. 4 

_Budd Schulberg writing a se- 
ries of six articles based on let- 
ters from his father, B. P. Sehul- 
berg, onetime Paramount produc- 
tion head, titled, “30 Odd Years— 
Motion Picture Memories,” for 
True Magazine. 

“Television: There Ought to Be 
a Law,” by Bernard B. Smith, will 
appear in the September issue of 





Harper's mag. Same number will 
carry Merle Miller’s “The Still- 


for the last 15 years, was upped to | 


1928, | 


new mags that have folded in the 
last year or so. 

Cleveland Amory, author of 
“The Proper Bostonians,” has a 
piece on “Palm Springs: Wind, 
Sand and Stars” in August - 
per’s which doesn’t “take the com- 
munity apart” as much as might be 
expected, but is a good factual ex- 
position of what makes it tick, why. 
it happened, etc. 

Winners of the second annual 
Navy Literary Contest are Chief 
Metalsmith H. O. Austin, USN, 
with his novel, “Thunder in Janu- 
ary,” and Lt. (jg) Arnold S. Lott, 
with “Spoofers,” a collection of 
short stories and humorous sketch- 
es. Lott also won the literary 
award last year with a full-length 
poem. 








Touts Yank Travel 


Continued from page | Jaa 


tourists will drop about $2,500,000- 
| 000 in Europe. Since the U. S. had 
figured to spend about $17,000,000,- 
(000 through the Economic Coopera- 











‘tion Administration, it would then | 


‘have to tax the American public 
for only $14,500,000,000 over the 
four-year period to hypo European 
| recovery. 

Fly in the ointment is the fact 
that at the very time the eastern 


mountain resorts are starting to} 


i feel the squeeze of less spending 
| (Variety, July 21), Uncle Sam is 
going all out to sell 
Americans on spending their vaca- 
tion sockful in Europe. 

One of the important aides in 
greasing the way for foreign travel 
‘will be Paul G. Hoffman, ECA 
administrator. “Dollars spent by 
American travelers in Europe,” he 
'commented the other day, “can 
| play an important part in Europe’s 
| struggle to balance its books in its 
itrade with the Western Hemis- 
_ phere.” 
'of International Trade of the Com- 
|merce Department, working with 
| ECA, is operating on special plans 
'to ease the bottleneck of trans-At- 
lantic transport; develop off-season 
|travel programs; and develop low 


ists homeoffice and a former sports | Cost travel facilities to Europe and te 


}inside Europe. 
| Best guess is that during 1948 a 
}total of 300,000 Americans will 


| hoped that 500,000 Americans will 
'go to Europe and spend $800,000.- 
| 000, ineluding fare. 

| All this, of course, is dependent 
!on keeping the Russian situation 
quiet. 

In the next four years, the esti- 
mates show, Americans’ should 
spend $600,000,000 in France; $568,- 
000,000 in Britain; $328,000,600 in 


and $168,000,000 in Sweden. These 
are expected to be the top travel 
countries. 











Can't Top Refrig 


mother and her first words were 
| "34 bushels.” Her son said 





| said, “All right then the name of | 
the mystery tune is Rimsky-Korsa- | 
koff’s Prelude in D Sharp Minor.” | 
When he finally told her that it | 
was her son whom she _ hadn’t | 
heard from in over two years she | 
hung up in disgust. 

It’s even affected the courts. To- 
day you can’t get an answer from 
a witness unless you promise them 
a dishwashing machine, a stainless 
steel roasting oven, a Bulova watch 
and a pre-fabricated bungalow. In 
a criminal trial the prosecuting 
attorney asked the defendant 
where he was at the time the 
crime was committed. The defend- 
ant said, “What do I get if I answer 
correetly?” The prosecuting attor- 
ney said “The chair.” The defend- 
ant wouldn’t answer the question 
until the attorney promised him 
that it would definitely be one of 
the new model Toastmaster elec- 
trie chairs . . . the kind that auto- 
matically ejects the prisoner. 

The craze has even reached the 
White House. Last April President 
Truman made Italy “Queen For A 
Day.” For giving the correct an- 
swer to a certain question she was 
given two dozen roses, a whole 
merchant fleet, Trieste, $40,000,000 
in cash, and a permanent wave in 
her flag. 

Who knows where this will end? 
I can just see the United Nations 
on their own television quiz show. 
The announcer is Saying,, “All 
right, you have Czechoslovakia. 
Now would you like to try for 





born Babes of Journalism,” about 


moneyed | 


Result is that the Office | 


Eire; $224,000,000 in Switzerland; | 


Continued from page 1 
30 months overseas. As soon as he | M 
came ashore he called up his' They discussed the rules. George observed that the champ’s managef 


“Look, | 
|there must be some mistake.” She | 


—___ 
¢ 


SCULLY’S SCRAPBOOK 


Leseseseeeeoee+ By F rank Scully 
Hollywood, July 24 


isi merges from the womb of time after a gestation 
inn iee at a elephants, two things give hope that it will 
into some family resemblance to show business. One is that it a 
has entertaining moments, and the other is that it is capable of many 
— es could produce a flop, it would be only fair to the 
| emerging enfant terrible to stress its hopeful side. In this connection 
it is doing quite well in the parlor and the arena. In parlor games, 
| charades is already far out in front. As to arenas, professional wres. 
| tling is far ahead in the videogenic field. ha 
That these twe dumb acts hardly start television standing on the 
‘shoulders of legit, pictures and radio is conceded. But that such aets 
|are currently more entertaining than many plays, pix and soap operas 


s well for TV’s future. . = 
os aie game billing itself as “Mike Stokey’s Pantomime 


ime” ¢c lready lay claim to the title of the fastest half hour in 
| selevislon.. i its short time on earth it has crowned champions and 
| deposed champions. Tommy Harmon, the Michigan All-American, heads 
‘a team that has knocked out all comers in this game of guessing from 
| gestures the titles to songs, books and familiar quotations. 
| The old parlor game as set up for television consists of two teams of 
four adults each. Each player gets a chance as leader and must get 
‘the answer, aided only by dumb gestures, within two minutes from his 
‘three teammates, or a whistle blows saying he has failed. The home 
‘audience is privy to the answer before the sweating of the participants 
‘in the studio begins. 








The All-American Boy 


Harmon’s team has stumped rival quartets tonsisting of well-known 
‘columnists, disk jockeys (by far the smartest and funniest), actors, en- 
| gineers and chiropractors. 
” ‘Team of Bill Bendix, Eve Arden and Jack Carson gut stumped on 
|“Dick Tracy Meets Gruesome.” Even with all of Bendix’s mugging 
| they couldn’t get the word “gruesome.” Danny Thomas, Charles Rug- 
gles, Kirk Douglas, Jimmy Durante, Vincent Price, Walter Brennan, 
Stu Erwin, Jack Oakie, Henry O'Neill, Phil Harris and Alice Faye have 
‘all tried their hands at solving Stokey’s sticklers with fair success. 
| Team record is currently held by a quartet led by Barry Sullivan. 
| They knocked off four word riddles in 1 min. 38 sees. Hans Conried 
| holds the individual record, having solved one song title in 11 seconds. 
Joan Davis was not far behind. She divined that a hidden title was 
| Veronica plays a harmonica on the pier at Santa Monica.” She did it 
‘in 14 seconds. 

Harmon himself has come in with one in 24 seconds and is a con- 
sistently fast performer. His wife, Elyse Knox, is also fast on the 
‘draw. Stokey and Ebert hope to lure the nation’s action-lovers, who 
|! know Harmon as a football star and sports commentator, into the laby- 
| rinthine ways wherein mind finally triumphs over muscle. But with 
| professional wrestlers tossing a new plot gimmick into the arena each 
week, it is not going to be a pushover for the manufacturers of brain- 
asers to top television’s first 10. ; 
The pantomimic teams have not been unmindful of the sex factor in 
| entertainment, but neither for that matter have the wrestlers. Gor- 
| geous George, with his crowning glory which tops Betty Grable’s coif- 


Sioux City police chief has or-| spend $350,000,000 in Europe for | fures and an array of dressing gowns which must outnumber hers, 
ned from | an alltime high. However, this is to | has fortified the manly art of modified murder with boudoir overtones 
They are Er-| pe built up until, in 1951, it is) which are alluring as well as laughable. 


| Witch-hunters in the picture industry have fairly well established 
_that unemployed scenario writers have gone underground and are not 
only writing dialog for wrestlers but are using up their more sub- 
| versive plots in this field as well. o 
| An example of their craft can be caught almost any time that 
| wrestlers and television cameramen meet. One of their most polished 
| scripts was a David and Goliath job involving little Gorgeous George 
_and big Enrique Torres. Torres, billed as the world’s champion, a 
|Mexican of unquestioned wrestling skill, was “risking” his title on 
| this occasion. 
What's Cooking? 

Gorgeous George was first in the arena, preceded, of course, by 
| his flit-spraying Jeeves, who placed an airwick in the arena to re 
ie peasant odors from the place. } 

George wore a dressing gown, fringed this time with ermine. He 
,Strutted up and down the canvas, giving the television cameras every 
/angle of his marcel-waved tresses. The soundtrack picked up the wolf- 
| calls, catealls and what sounded like salacious propositions from that 
part of the audience favoring Torres. 5 
Torres followed the gorgeous one into the arena. A magnificent 
exicano, he obviously lacked his perfumed opponent’s showmanship. 


Was listening to the briefing. He told the manager to blow. 

“Get lost, Ginsburg,” was the way George put it. : 

Ginsburg held his ground. George threatened to throw him over 
the ropes. The champ viewed all this deadpan. The referee told 
weriy “ = down. Ginsburg by now had definitely become part 
0 e plot. 

George disrobed. The -oohs and ahs of the audience at the sight 
of his body beautiful practically overtaxed the sound track. Actually 
he looked like one of those muscle-bound boys of big shoulders and 
thin legs which feature the ads of Charles Atlas. In fact he looks @ 
lot like Bill Bendix. 

The butler meticulous] 
the price tag shows, 
and departed. 

The bell rang. Within minutes it was obvious that Gorgeous G. 
was no match for Enrique T. 

But to the amazement of none, George got a hold on the champ 
and, using the ropes for added leverage, gained a fall! The referee, 
it appears, had both eyes too tightly glued on the champ’s shoulders 
that he did not see that the challenger was using the ropes as illegal 
aid to victory. The whole house was howling its protest but the 
referee couldn't hear. 

The second fall, of course, went to the champ, who tossed George 
so high in the air he looked for a second like a fly in centerfield. 

They came up for the deciding fall, and George worked back toward 
the ropes to use them for leverage again. But the champ moved the 
contest back into the center of the ring. Both were grunting and 
groaning. George in desperation was going dirty. Boos indicated he 
was slipping from here to heavy. 

Quietly along the edge of the ring Ginsburg moved from the corner 
of the champ. Suddenly George came flying toward Ginsburg, Pro” 
pelled by one of the champ’s most forceful thrusts. Ginsburg opened 
the ropes wide and George went sailing through them, not stopping 
until he hit some hard substance in the fifth row. He was out. — 

Before he could recover consciousness and get back into the ring 
the match was awarded to Torres. By now George was somehow beck 
in the ring and screaming his unacceptance of the decision. He 
spotted Ginsburg, rushed him and proceeded to reduce the champ’s 
— to a Flattop. Ginsburg’s shredded clothes were all 

Finally quieted by the police, George rearranged his brusheurl 

boudoir be- 


coiffure, put on a new . 
neath the ring. dressing robe and retired to his 


y folded George’s $1,000 dressing gown so 
picked up the airwick, flitgun and prayer-rug, 





South America?” 


Ten thousand happy peasants 


is 1 on hosts all 
over town were congratulated for dispersed and televisi 


putting on the best show in tows. 
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~~ In heroic tradition of ‘The Covered Wagon’! wo. p Herote 
Magnificent!. ..milestone in film production! roliwood Reporter 
Very big at theatres of all types and classes! showmen's 
Has a dramatic roar like thunder! m1. P. deity 
With great westerns of all time! cxnibiro, 


A boxoffice beauty! daily Variety 


By all means buy it! Film Doil 


Big boxoffice! ob toladia= 29 


Released thru UA 
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Inside Stuff—Pictures Music Collection Fees 


New slant on what the forced liquidation = certain big mye rg | Decision forcing ASCAP to 
ings might have on future profits of major film companies crop up ; heir public 
in Wall’ Street last week. *S. B. Lurie, of Paine, Webber, Jackson & : switch collection of their Pp 


Oe, : : ; m 
Curtis, advanced the conclusion that such forced liquidation might | performance rights on films from | 


prove a blessing in disguise to stockholders, and outlined his reasons. | exhibitors to producers might 

His statement developed after the report by Paramount that it plams .veniyally lead to a “Mexican 
to reduce its holdings in theatres and to = hi a. haere stan doff” in which there will be no 
raped senior 208». to pes Ae pesmi ia ta a lem | music in pictures. That's the opin- 

Lurie’s analysis showed Par carried its investment at the end of 1947 | ion of ASCAP legalites, ger 
in around 1,000 partially owned theatres at $12,010,000 after a reserve | the ruling handed down agains 
of $8,685,000. Debt of these companies is only $230,000. It was estl- ascap last week by Judge Vin- 
mated that if the 1944-47 average dividend of $4,400,000 from these ‘emt 1, Leibell. 
partially owned theatres is capitalized at 10%, Paramount's miscella- ate 
neous theatre holdings may be worth $43,640,000. 

Corporation’s balance sheet valuation of its wholly owned theatre 
circuit of more than 500-debt free theatres may be far below potential 
market value since reflecting values established in the reorganization lance right fees, instead of licens- 
period of 1932-35. Par carries the investment in these latter subsids | ing individyal radio stations. Fees 


bt vic or | would then be passed on to sta- 
| tiens via upped rates. Manufactur- 

Paramount has been making a pair of innovations in advertising | ers however, turned down the of- 
recently. One of the items is its own development of the all-industry fer because of the added expense 
plan afoot last spring to plug top product coming up. Par is making | jnvolved in acting as an agent for 
available to exhibs a series of ads in mat form featuring nine of its | -ojjecting those fees. Same thing, 


neys, the organization had once of- 
\fered radio transcription manufac- 
‘turers the right to pay perform- 





Jate summer and fall films. Space is provided at the bottom of the {he jegalites pointed out, might oc- | 


ad for the exhib to put in the name of his house. 

In another break from tradition, Par is using extensive quotes from 
the New York critics in ads for “A Foreign Affair.” General theory 
has been that the non-New Yorker might resent the Big Town telling 


cur in the film industry. 

Even if the court’s ruling is up- 
held that producers must pay the 
fees, it is impossible to force them 


According to the ASCAP attor- | 
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compromise may be made. 





' 
‘Joan’ Roadshow | 
O’Shea feels this too high and a 


Mulvey’s air in taking on- super- 
vision of “River” and “Joan” is to 
reduce the overhead on Goldwyn s (represented by $200,000 of t, 
large distribution organization. 
Mulvey is also seeking representa- 





Pix Charge-Offs 


=e Continued from page 3 


$600,000 will be amortized against 

the U. S. gross. 
When the film goes into re} 

in England, the 20% of thesis 

that can be expected from 





negative cost) will be started Soa 


amortization. Similarly with other 
'countries, in ratio to what each 


‘tion of other top product, but uN-' normally contributes to the overall 


| doubtedly would not take on any 


‘other roadshow except “Joan. 
seemingly 


With patrons’ coin 
freer last year than it is now, dis- 
tribs are of the opinion that the 
fight they had on their hands with 
the roadshowings In 1947 were 
only small-scale rehearsals for 
| what RKO, Goldwyn and “Joan 


| producer Walter Wanger will face 
in 1948-49. That's going to be true 
in spades, too, if Goldwyn demands 
| the same 70% reniai that he got 
for “Best Years.” 

Although in many cases, the 
‘roadshow engagements—even with 
‘high rentals—gave exhibs a lot 
more profit than normal, the thea- 
tremen had strong objection. They 


income. 

Most companies still maintain 
the old system, preferring to let 
the whole cost be borne, bookkeep- 
ing-wise, by the domestic gross and 
considering overseas ineome as 
gravy. Actually, of course, it 
makes no difference. It is only an 
accountiag procedure. However 
it has the effect of making net 
profits look more healthy, sinee 
there are now long delays before 

|a picture may piay England and 
| approximately 20% of the cost ean 
_be carried as inventory until it gets 
its first playdate. Whether it wes 
;carried as inventory or emtirely 
charged off didn’t make any differ- 
ence when a film was played in 
Britain just as quickly as in the 


! 





him what's good and what’s bad. However, new national mag campaign 
calls “Affair” the most highly praised picture of the year’ and then 
quotes the critics of eight Manhattan dailies. 





Stunning Federal court decision in New York last week by Judge 
Vincent: H. Leibell, outlawing ASCAP’S performing tab on theatres, 
points to the failure to achieve the same result in Washington, by 
legislation, only a few months earlier. 

Hypoed by the Allied States Exhibitors, Rep. Earl R. Lewis ‘(R., O.) 
introduced a bill last January which would require film studios to 
aequire. performing rights on musical soundtracks and to turn such 
rights over to the exhibitor automatically with the print of the film. 
Bill went to publie hearing before a House Judiciary subeommittee in 
Mareh. After taking extensive testimony, the subeommittee turned 
thumbs down on the measure. However, unsuccessful efforts were 
made to have the full committee reverse the subcommittee. 





Howard Hughes’ recent purchase of RKO and the interest he is tak- 
ing in operation of the company is seen as possibly having a broad 
bearing on the future of international aviation. Robert H. Fetridge, 
N. Y. Times financial columnist, on Sunday (25) quoted Wall street 
sourees as believing’that Hughes’ new interest might be a prelude to 
sale of his majority ownership of TWA. ‘ 


That is significant in financial circles because it would pave the way 


to do so. Consequently, ASCAP 
legalites declared, if collection of 
fees from theatres is illegal and if 
producers refuse to pay them, then 
negotiations with ASCAP might be 
broken off entirely, which means 
that there would be no music in 
films. 

ASCAP attorneys emphasized 
_that this is only a prediction of 


what might happen. They stressed | 


that they’re still not certain 
\whether Judge Leibell’s opinion 
| would be upheld on appeal. 


ASCAP Decision 


Lae Continued from page 5 Qe 











| ica, representing most of the affil- 
|iated circuits in the country. Their 
_belief is that Judge Leibell ruled 


/only that ASCAP’s method of col- | 


,claimed that business for a short U. S. 

‘time before and a long time after Amortization of a film is figured 
‘each roadshow engagement suf- by most companies to take a 
‘fered, as people had apparently 7g weeks (1% years). They tees 
| spent all the money they intended | tables laying out what percentage 


' spending for pix for that period. is to be charged off each week, with 
Filmgoers also made plenty of di- the great majority of the pie's cost 
rect squawks to exhibs that “you | amortized during the first 13 weeks 
don't reduce prices fer a poor PiC- since it gets its greatest income 


ture, why up them for a good during that period, when it is play- 
| one?” ing its firstrun engagements. 


? + 9 a 
Grienieff’s. Bid 
—a 
(that the Rep prexy could be in- 


‘Worth the Money’ 


The one point seen in the policy's 
|favor is that there were very few 
such souawks for “Best Years,” 
|whieh most patrons apparently 
thought was worth the money. The 
screaming came with later films. 




















Continued from page 3 == 


Thus the hope pinned on “Joan” duced to give up his holdings if the 
is that it will be good enough to offer were interesting enough. Be- 
make people think the upped lief was expressed by one source 


close to Yates that he might sell 
out for about $1,500,000. 
Yates controls about 350,000 of 


tariff justified. 
From the producer's standpoint. | 


toward merger of TWA and Pan Ameriean Airways. Hughes has op- lecting fees is illegal, not the fees 
posed such a move. In fact, it became a cause of célebre when he | hi as S 
claimed last year that Senator Owen Brewster had agreed to call off ‘sos eke ra rms opinion goer 7” 
the senate war contracts investigation if he would agree to the merger. phasized by TOA general counsel 
Herman M. Levy, who declared: 


“Variety Time,” which employs clips frem other pictures to show | | !f this decision stands as is, or 
outstanding vaude stars of current and bygone days, not only gives if it is appealed from and is sus- 
these vaudevillians a break on the screen but also in the pocketbook. tained. it does not mean that the- 
These vauders already had been paid-for their work in the original | atre owners are relieved of the 
pictures, even if some wound up on the cutting room floor, and they | statutory obligation to pay per- 





are paid again for being part of “V 
Case in point is Pat Rooney. His 


ariety Time.” 
dance, originally made for an Eddie 


forming rights, nor does. it sean 
that the owners of copyrighted 


the trv is worthwhile, even if the 
roadshow policy is only a mediocre 
success. In no other way could as 
high a gross be piled up. 
Opposition to the fixing of in- 
creaséd admission prices by pro- 
ducers was so great that the 
| Supreme Court specifically ruled 
| against it in the industry anti-trust 
|suit. However, Goldwyn and 
| Wanger being indies and not de- 


‘ject to the court's injunction. 


the 1,700,000 shares outstanding, 
or about 20%. This is p'enty to 
give the holder control. Stock is 
currently selling at between $3.50 
and .$4 a share on the New York 
exchange. That would make the 
350,000 shares worth semewhere 
around $1,300,000, although Yates 


_does not hold complete ownership 


of all these shares. 


) : | In the negotiations of last May, 
| fendants in the action are not sub- | 


which fell through, Yates was re- 
ported holding out for $8 4 share, 


Cantor picture for RKO, was lost in the editing.. But the Rooney dance 


items will be deprived of payment 
turn is in “Variety Time,”’ making a double payment for the dancer. — 


‘for performing rights. Nothing 
short of a repeal of that portion of 


When Metro registered “The Good Humor Man’ as a film title, it  scadotion tina ni cont doen 


beat Columbia to.the draw and started a feud. Understood Columbia ; : . 9” 

aimed to star Red Skeiton as an icecream peddter to follow “The kezeee to infringe on that right. 

Fuller Brush Man.” Now Columbia is reported protesting Metro's use Trustee Technique 

of the “Good Humor” title on the theory that it will conflict with the ASCAP officials, meanwhile, de- 
_elared they hadn't studied the sit- 





5 
brush salesman. | 


_General decline in business, in-| which would have given him be- 
_eidentally, has reduced somewhat !tween $2,500,000 and $3,000,000. 
| the expectations of distribs on what | He denied, however, that he had 


they'd derive from their roadshow | asked that sumIn. 
, films on their regular release this, The big question mark in any po- 
_year. Goldwyn's “Best Years” and tential sale of Rep is believed to 
_ David O. Selznick’s “Duel in the | be the natural sentimental attach- 
| Sun,” by far the strongest of the ment Yates holds for the company 
|upped-admish pix, will likely do | that he nurtured from nothingness. 
nearer $3,000,000 than the $3,500,- It is thought by some associates 




















Wallace’s Show Biz ‘Cast’ 








guess was that “rockets red glare” 
and “bombs bursting’in air,” of 
the first stanza, was a little too 
jingo for a new party dedicated to 
peace; and that such lines as “Then 
conquer we must, when our cause 


it is just” carried more appeal to | 


the delegates. 


Absence of Pic Names 
Absence of film names was sing- 
ularly marked. The complete 
dearth of film talent was locally 


ascribed to the current Hollywood | 


probe. 


The National Council of Arts, | 
Sciences and Professions is in the , 


third party movement with both 


Continued from page 2 








: pledged the convention to support 


| the establishment of a Federal De- 
partment of Fine Arts, with a sec- 
‘retary of cabinet rank. 


More Showmanship 


Although the platform did not 
| detail any of the NCASP program, 
| the organization has a definite plan 
‘of campaign, which- includes a 
|“Broadway for Wallace’’.committee 
_which will not only campaign in 
theatrical cireles, but will also 
service meetings. Instrumental in 


this last will be a complete va- | 
“Showtime for. 
Wallace.” This will comprise a unit | 


riety bill, called 


| show—employing different ple. 


uation suffigiently to judge the 
|merits of the decision, although 
| they ifnplied that, rather than cut- 
ting the organization off from per- 
forming rights funds, it might 
| benefit ASCAP in the long run. 
| Even if the court’s order is sus- 


tained on the point that ASCAP as | 


an organization no longer has the 
right to collect fees from theatres, 
they pointed out, there’s nothing to 
prevent individual members from 
appointing a trustee to collect the 
fees, similar to the way Harry Fox 


now represents, as trustee, most }} 


music publishing firms. 


ASCAP'’s third special meet of 
the week wound up Monday (26) 
/ with no decision other than to ad- 
_journ for further study. Another 
meeting is to be called at the dis- 
cretion of the chair. ASCAP 
spokesmen declared too many peo- 
ple were forgetting that Judge 


feet, however. Led by Dr. Harlow Material will be by Harburg. 
Shapley, director of the Harvard | Make Two 16m Films 
Observatory, and _ sculptor Jo} : \ 
Davidson, the NCASP waged a vig- Another NCASP project will be, they pointed out, ‘would further 
orous campaign to place a fine arts the making of two 16m films— substantiate their claims that rul- 
plank in the Progressive platform. | “The Elephant Who Forgot and ing out of the fees themselves 

When the platform was finally | the Donkey Who Didn't Remem- would require a change in the basic 
revealed in a 58-minute reading by | ber,” and a documentary “Freedom | copyright statutes. 


suit‘and,one having:nothing to do 
with the Federal. government. This, 


Leibell ruled only on a private law | 








radio’s William Gailmor, just one 
brief paragraph was dedicated to 
the higher life. It read: ‘““We sup- 
port the establishment of a Fed- 
eral program of fine arts to make 
available the culture of the United 
States and the world to. millions of 
Americans to whom it is presently 
denied.” 

« In the seven-hour platform dis- 
cussion Sunday afternoon, Rock- 
well Kent contributed a spark in 

- the waning moments, when he ob- 
tained adoption, over the objec- 
tions of the resolutions committee, 
of a much strengthened plank on 
fine arts. The Kent amendment 


ee ge er ma ae 


Rally,” a filming of the Wallace 


| rally in Harlem, with Paul Robe- bad wolf” 
|son singing. These will be made 


available to all 16m film distribs. 


ters, spot announcements, musical 
recordings, etc. 


singer and an orator. 





Spokesmen belittled the “big, 
made out of ASCAP in 


the press, declaring the organiza- 


: tion has no great significance ex- | 
Norman Corwin heads the radio cept as a representative body fer | de 
division for the campaign, and has | its members. 
set in motion preparations for plat- added, “will take away from our 


“No court,” they 


members their right to protect 
themselves.” It is believed, mean- 


Standout figure of the conven-: while. that any ASCAP action for 
tion. was Paul Robeson, both as a appeal may be deferred several 
Every ap- | months. 
pearance brought prolonged ap- gets 90 days to file an 
plause from the Progressives and |a restraining order is 
his Shibe Park reception was a_ believed it will take at least 90 


Under the law, ASCAP 


appeal after 
issued. ‘It’s 


,curtain-raiser for the mass hys-j days again for Judge Leibell to 


| teria which greeted the candidates. 


on en 


‘issue that order. 


 000-$5.000.000 that their producers 
| were hoping for. 


Paramount's “Unconquered” will 
do better than that on first 


small handful of roadshow dates 
and will come out overall with con- 
siderably less than “Years” or 
“Duel.” It was one of the last of the 
roadshow pix and ran into very 
severe opposition, resulting in cur- 
tailment of the policy. 


20th-Kerda | 


ae ©ontinucd from page 4 ——— 











rentals of U. S. pix in Britain and 
redistributed to U. S. companies, 
so it is advantageous to own films 
outright. 


In an amendment to Korda’s 


, basic agreement made during the 
| producer's last visit tothe U. S., 
jhe vy 
ering or not the remaining pix un- 
_ der the pact. Also, his own dis- 
| tributing company, British Lion, 
| will handle all of his films in Eng- 
land, rather than having some of 
_them released there by Fox, as ‘in 
' the past. 

Two pix have been delivered un- 
r the original U. S. agreement, 
| “Ideal Husband” and “Anna Kar- 
enina.” One more was to have been 
delivered prior to July 1, but isn’t 
quite ready yet. It is “Bonnie 
Prince Charlie.” A second group of 
three is to be delivered prior to 


other group of four is 
ered betore July 1. 
final four by May 1 
terms of the contract. 





regular release, perhaps garnering | ¢ 
$5,000,000, but it played only a 


3 given the option of deliv- _ 


May 1; 1949. First of these, “Lost i 

iHusion,” is almost finished. An-|been completed and delivered, at 
to be deliv- | cluding “Forever Amber, 
1950, and the uled for general release 
, 1951, under | pre-release run at uppe 


that he’ll find one excuse or an- 
_other for not selling, even if his 
_ price is met. However, Grinieff is 
'olit to make a determined try. 


20th’s 30 Pix 


'—_. Continued from page 5 — 
use its funds frozen in foreign 
countries, as well as the experience 


gained in lensing pictures on. their 




















» actual locales. Five include “Prinee 


‘of Foxes,” soon to go before the 
cameras in Italy; “Affairs of Adel- 
aide,” nee- “Britannia Mews. 
which teed off last Wednesday (21) 
in England; “I Was a Male Wat 
Bride,” to be made in org * 
‘France and England, and “The 
Black Rose” and “Lydia Bailey, 
both scheduled for production — . 
England. Production veepee Darry’ 
F. Zanuck is now in Europe setting 
plans for these films. 

Thirty films will carry 20th 
studios into July, 1949. with ea 
of them scheduled to be finishe 
by next month. According to 
Skouras, 20th’s decision to eed 
tinue operating its studios at gue 
production while other studios ® ; 
cutting down on production Ro 
indicates the company’s a rr > 
in the industry’s future. Anot " 
reason for the boost in A —— 
| was pointed up by sales chief Ane 
'W. Smith, Jr., who declared es 
|the shorter playing times aie 
\by most films presently means 
| market is ready to absorb more. | 

Of the 30 pictures, five have 


sched- 
after 4 
d admission 
' prices. 
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Picture Grosses 











Bob Crosby Ups ‘Punch’ 
Fine $30,000 in Cleve.; 


Feudin’ ’ Breezy $12,500 


Cleveland, July 27. 

This Lake Erie port’s theatres 
are doing remarkably well, con- 
sidering adverse. weather factors. 
Bob Crosby’s band on stage is show- 
ing “Big Punch” to a smart gross 
for Palace and “Easter Parade” also 
. Jooks excellent business at State. 
“Feudin’, Fussin’ and a-Fightin’”’ 
will go away over Allen’s average 
take. Odd angle puzzling exhibitors 
is that while evening attendance 
has siowed a bit, matinee trade has 
zoomed. 

Estimates for This Week 

Allen (3,000; 55-70) — “Feudin,’ 
Fussin’” (U). Breezy $12,500. Last 
weck, “Lulu Belle’ (Col), $10,000. 

Hipp (Warners) (3,700; 55-70)— 
“Street No Name” (20th). Punchy 
$13,000 following big $27,000 for 
last week. 


Lake (Warners) (800; 5570) — $8,800 


“Best Years” (RKO) (2d wk). Fine 
$3,500 after nice $1,500 for four 
days last week. “Panhandle” 
(Mono) (m.o.) was thin $800 in 
three days. 

Lower Mall (Community) 
55-70)—“Anna Karenina” (20th). 
(2d wk). Good $4,500 on top of 
lively $6,000 last week. 

Ohio (Loew’s) (1,200; 55-70) — 
“Drums” (FC) and “Four Feathers” 


(570; 


(FC) (reissues). Strong $9,000, and |' 


looks to hold. Last week, “Wings 
Over Honolulu” (U) and “Corvette 
K-225” (U) (reissues), draggy 
$5,000. 

Palace (RKO) (3,300; 65-90) — 
“Big Punch” (WB) plus Bob Cresby 
orch on stage. Getting better than 
passably good play at $30,000. Last 
week, “Return of Bad Man” (RKO), 
average $16,500. 

State (Loew’s) (3,450; 55-70) — 
“Easter Parade” (M-G). 
$26,000 and another stanza assured. 
Last week, “Emperor Waltz” 
(2d wk), corking $17,500. 

Stillman (Loew’s) (2,700; 55-70)— 
“Emperor Waltz” (Par) (m.o.). Oke 

9,000. Last week, “Ruthless” (EI), 
air $8,000. 


New York Theatres 
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MARK STEVENS @ RICHARD WIDMARK 


‘THE STREET WITH NO RAME”’ 


A 20th Century-Fox Pictvre 
ON VARIETY STAGE—CAB CALLOWAY 
JACKIE MILES @ VIVIAN BLAINE 


ON ICE STAGE—CAROL LYNNE 
ARNOLD SHODA @ THE BRUISES 


LL ROX 7th Ave. & 


50th St. 
——— RADIO CITY MUSIC HALL ——— 
Rockefeller Center + 


ing CROSBY © Joan FONT 


‘THE EMPEROR WALTZ’? 


Color by TECHNICOLOR 
A Paramount Picture 


Spectacular Stage Presentation 
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BALTIMORE 


(Continued from page 8) 


000 after very steady $17,600 last 
week, 

Hippodrome (Rappaport) (2,240; 
20-70) —“‘Thunderhoof” (Col) plus 
|Horace Heidt winners on stage. 
| Strong flesh portion helping to 
build okay $15,000. Last week, 
“Assigned to Danger” (EL) plus 
p.a. of Tex Ritter was all right 
$14,700. 

Keith’s (Schanberger) (2,460; 20- 
60) — “Feudin’, Fussin’” (WU). 
Opened today (Tues.) after “So 
Evil My Love” (Par) inched out 
$7,000 for mild stanza. 

Mayfair (Hicks) (980; 35-55) — 
“Crusades” (Par) (reissue) (2d wk). 
Holding te mild $3,500 after aver- 
age first round of $4,900. 

New (Mechanic) (1,860; 20-60)— 

Deep Waters” (20th). Drawing 
modest $11,000 or under. Last 
week, “Street No Name” (20th) (2d 
wk), held well at $7,900. 

Stanley (WB) (3,280; 25-75) — 
“Romance. High Seas’ (WB). Trim 
$12,000 looms. Last week, “Em- 
peror Waltz’ (Par) (3d wk), solid 


| 


Town (Rappaport) (1,500; 35-65) 
—“Melody Time” (RKO) (2d wk). 
Sturdy $10,000 after strong $13,600 
opener. 


Aqua World Preem For 
‘Glory’ Rousing $20,000; 
Mpls.; “Meledy’ Hep 126 


Minneapolis, July 27. 








Aquatennial, local annual sum- | 
mer mardi gras, attracting transi- | 
‘ents and bringing home folks | 
downtown, is the usual boxoffice 
help here. While the big free pa- | 
rades and numerous other attrac- 
tions provide opposition for film 
theatres, the latter benefit never- 
theless from pervading carnival 
and spending spirit as well as the | 





|is “Beyond Glory” having its Aqua 


| only other major newcomers are | 
\“B.F.’s Daughter” and “Melody | 
| Time,” both of which have got. 
| away to nice starts. . 

Estimates for This Week 


Century (Par) (1,600; 50-70)— 
“Mr. Bilandings” (SRO) (m.o). 
Here after socko initial stanza at 
Radio City where it had to make 
way for “Beyond Glory” (Par) 
werld premiere. Fine $8,000. Last 
week, “Emperor Waltz” (Par) (3d 
wk), strong $7,500. 


RPher (Par) (1,600; 50-70)— 
Gung Ho” (U) and “Eagle Squad- 
reissues). Lusty $4,500: 
looms for combo. Last week, “Stole 
@ Million” (Indie) and “Can’t Cheat 
Honest Man” (Indie) (reissues), 
$2,300. 

Lyceum (Nederlander) (1,900; 
50-70)—““Two Muggs from Brook- 
lyn (Indie) and “Kelly the Sec- 
ond” (Indie) (reissues). Only serves 
purpese of keeping house, sans 
air-conditioning, open. Very dull 
$1,000 or less. Last week, “The 
Pirate” (M-G) (3d wk), mild $4,000. 

Lyric (Par) (1,000; 50-70)—“Em- 
peror Waltz” (Par) (m.o.). Fourth 
downtown week for this b.o. high- 
stepper. Satisfactory $4,500. Last 
week, “Hatter’s Castle” (Par) (2d 
wk), fair $4,800. , 

Radio City (Par) (4,400; 50-70)— 
“Beyond Glory” (Par). Tie-up with 
Aquatennial resulted in world 
preem and p.a. of Alan Ladd and 
Sue Carol opening day here. Heaps 
of wonderful gratis publicity in 
consequence, and it all is helping 
biz. Great $20,000 in sight. Last 
week, “Mr. Blandings” (SRO), 
smash $20,500. 

RKO-Orpheum (RKO) (2,800; 50- 
| 70)\—“Melody Time” (RKO). Best- 
received of any recent Disney pic- 
ture. Kiddies’ priced upped to 25c 
| for this one. Good $12,000 loems. 
Last week, “Feudin’, Fussin’” (U), 
$11,500. 

i. RKO-Pan (RKO) (1,600; 50-70)— 
“Flowing Gold” (WB) and “Woman 
in White” (WB) (reissues). Reach- 
ing for $7,000. Last week, “Fuller 
od oe Si Sem (Sth wk), fine 

008, giving it terrific ,000 for 

downtown run. - 


; State (Par) (2,300: 50-70) — 
B.F.’s Daughter” (M-G). Fairly 
good $12,000. Last week, “Noose 
Hangs High” (EL), moderate $9,- 


000 
(1,000; 44-60)— 





_ Uptown (Par) 
Regards to Broadway” 
+e oor 4 showing. Li 

, ‘ week, “F ” 
(RKO), $3,500. oe 
e Werld (Mann) (350: 50-85) — 
Noose Hangs High” (EL) (m.o.). 
Slow $18,000. Last week, “Up in 
Saatees Park” (U) (2d wk), oke’$2,- 





‘Best holdover 








OMAHA 


(Continued from page 9) 


Texas” (EL) with Mills Bros. and 
Sonny Dunham band - show on 
stage, fine $19,2C0 at 20-80c. 
Brandeis (RKO) (1,500; 16-65)— 
“Return of Bad Men” (RKO) and 


“Blondie’s Reward” (Col). Stout 
$7,000. Last week, “Fuller Brush 
Man” (Col) (2d wk) and “Port 


Said” (Col), sock $8,200. 

State (Goldberg) (865; 16-65)— 
“Summer Holiday” (M-G) and “Ex- 
posed” (Rep). Okay $5,500. Last 
week, “Homecoming” (M-G) (3rd 
wk), big $4,000. 

Omaha (Tristates) (2,100; 16-65) 
— ‘Romance High Seas” (WB) 
(m.o.) and “Meet Me at Dawn” 
(20th). Fairly geod $7,000. Last 
week, “Feudin’ Fightin’” (U) 
(m.o.) and “Arthur Takes Over” 
(20th), solid $9,200. 


Doris Day P.A. Boosts 
‘Seas’ High $21,000 In 
Frisco; ‘Man-Eater’ 76 


Cooler weather here this week is 
helping to overcome the plethora 
of holdovers. Personal by Doris 
Day helped “Romance on High 
Seas” at Paramount opening day, 
this newcomer landing a fancy 
total. ““Man-Eater of Kumaon” is 





doing nicely at the small Esquire | 
while “Four Faces West’ looks | 


okay at United Artists. “Easter 
Parade” is getting top coin among 
holdovers at Fox, and “Return of 
Bad Men” and “Island With You” 
also are holding well in second 
session. 


Estimates for This Week . 
Golden Gate (RKO) (2,844; 65- 
1.00)—“‘Return Of Bad Men” 
(RKO) (2d wk). Okay $12,000 or- 
over. Last week, nice $18,500. 
Fox (FWC) (4,651° 60-95)—“East- 
er Parade” (M-G) (2d wk). Stout 
$20,000. Last week, big $34,500. 
Warfield (FWC) (2,656; 60-85)— 
“Island With You” (M-G) (2d wk). 
Fine $15,000 or close. Last week, 
big $21,500. 
Paramount (Par) (2,646; 60-85)— 
“Romance High Seas” (WB) plus 


Bright | loop crowds. Biggest boxoffice lure | opening day p.a. by Doris Day. 


Fancy $21,000. Last week, “Em- 


(Par) | world premiere at Radio City. The | peror Waltz” (Par) (4th wk), husky 


$13,500. 

St. Francis (Par) (1.400; 60-85)— 
“Paradine Case” (SRO) (6th wk). 
Trim $9,000 or close. Last week, 
$10,000. _ 

Orpheum (Blumenfeld) (2,448: 
55-85)—““Black Arrow” (Col). Oke 
$16,500. Last week, “Central Park” 


(U), $11,500. 

United Artists (Blumenfeld) 
(1,207; 55-85)—“Four Faces West” 
(UA). Okay $9,000. Last week, 
“Another Part Forest” (U) (2d wk), 


200. 

Larkin (Roesner) (400; 90-$1.20) 
—“‘Henry V” (UA) (2d wk). Good 
$3,500. Last week, solid $4,200. 

United Nations (FWC) (1,149; 60- 
85)—“Street With No Name” (20th) 
(m.o.) (4th wk). Hefty $4,000. Last 
week, $4,500. 

(Blumenfeld) (955; 55- 
85)—“‘Man-Eater Of Kumaon” (U). 
Trim $7,000. Last week, “Central 
Park” (U), okay $5,500. 

State (Par) (2,133; 60-85)—“Em- 
peror Waltz” (Par) (m.o.). Big 
$8,000 or near for fifth downtown 
week. Last week, “Hellzapoppin” 
(FC) and “Argentine Nights” (FC) 
(reissues), $6,500. 


‘Key Largo’ Big News In 
Denver, Sturdy $23,000 


Denver, July 28. 

In a fair to middling week, “Key 
Largo” will cop high money here. 
“Up in Central Park” shapes mild. 
is “Best Years” 
which will get a sixth week. 

Estimates for This Week 

Aladdin (Fox) (1,400; 35-74) — 
“Romanee High Seas” (WB) and 
“Winner’s Circle” (20th) (m.o.). 
Fair $3,000. Last week, ‘Noose 
Hangs High” (EL) and “Assigned 
to Danger” (EL) ‘m.o.), same. 

Broadway (Cinema) (1,500: 35- 
7)—"“Best Years” (RKO) (5th wk). 
Okay $7,000. Last week, good 
$8,000 


Denham (Cockrill) (1,750: 35-74) 
—“‘Emperor Waltz’ (Par) (5th wk) 
and “Big Town Scandal” (Par). 
Down to $7,000. Last week, 
“Waltz” alone, trim $9,500. 

Denver (Fox) (2.525; 35-74) — 
“Key Largo” (WB) and 
Struck” (Mono), day-date 
Esquire, Webber. Fancy $17,000 
or over. Last week, “Romance 
High Seas” (WB) and “Winner's 





.| Circle” (20th), fine $15,500. 


B Esquire (Fox) (742; 35-74) — 
Key Largo” (WB) and 
Struck” (Mono), also Denver, Web- 
ber. Good 00. Last 

“Romance High Seas” (WB) and! 
92500" Circle” (20th), fair 


Orpheum (RKO) (2,600; 35-74)— 


“Stage | week 
with 


“Stage |““Easter Parade 
week, | Opener. 


—— 




















over the spending to satisfy the 
Parliamentary critics. ries 
inancial experts are ira 

Base of the project and take the 
government to task for risking pub- 
lic money on what they consider 
is not a commercial proposition. 
It is pointed out that the estab- 

is ont of a se 
pee finance of the industry may 
lead to a more careless standard 
of operation, which might have 
been avoided if the government 
had used existing organizations to 
provide the finance. 

The unions, of course, are de- 
lighted at the news, put like Oliver 
Twist, will probably ask for more. 
To them, $20,000,000 is a begin- 
ning, but inadequate to see the in- 
dustry put on its feet in the next 
five years. It was the labor side of 
the industry which first began the 


itati for a Films Bank, and 
conn ts gn with re- 


conducted their campai 
lentiess vigor for a number of 
ears. 
It was to be expected that Wil- 
son’s announcement in Parliament, 
slipped in after the traditional 
hour for questions to Ministers, 


Britain’s $20,000,000 


Continued from page 4 =—— 


parate institution | 


Dole 


government to step in and 
the city could not or would tan rs 
At this juncture Churchill joined 
|in the argument, and wanted . 
| know if the government was 20 
to step in, without any Question of 
| profit-making, and invest publie 
| money in what was, on the face of 
it, a losing adventure. Then 
| Churchill demanded an assurance 
| that there would be no attempt to 
|exercise political control over the 
character of the films produced 
/and apparently accepted the ex. 
| planation that he would be com. 
pletely satisfied when he saw the 
names of the members of the 
| Finance Corp. 
Replying to further questions 
| Wilson explained that the scheme 
| was designed to help the whole 











| group of independents outside the 


Rank organization, but the Finance 
Corp. could help the Rank organ. 
ization also if it applied and the 
corporation thought fit. 


“Anti-Raiding’ 


Continued from page 5 aaees 

















would meet with some criticism, 


but he was quite unprepared for | ( 
the formidable lineup against him, employee from their own ranks be- 
Winston | 


which was headed by 
Churchill and Oliver Lyttleton, 
the latter an ex-President of the 
Board of Trade who served under 
Churchill during the war. Ais 

Making his announcement, Wil- 
son contended that the present 
position was abnormal for the in- 
dustry, and independent. producers 
who were building up their produc- 
tion had not yet had a chance to 
establish the necessary working 
capital after the dislocation caused 
by the war. The Film Finance 
Corp., with its capital of $20,000,- 
000, would have power to lend 
money on reasonable commercial 
terms. 

Legislation would be introduced 
as soon as possible, but in the in- 
terim he was arranging, with the 
agreement of the Chancellor of the 
| Exchequer, Sir Stafford Cripps, for 
| half the cash to be made imme- 
|diately available. A company was 
| being formed, which would be ad- 
|ministered by an organizing com- 
mittee to be set up immediately, 
and the chairman would be J. H. 
Laurie of the Industrial & Com- 
mercial Finance Corp. 


‘Hazardous Undertaking’ 

Lyttleton was critical of the 
Minister because he was not treat- 
ing the House with respect by 
pledging public money for “so haz- 
ardous and novel an undertaking” 
without Parliamentary discussion. 
and refuted the suggestion that the 
emergency had only just arisen. 

Wilson would not accept the view 
that it was a hazardous undertak- 
mr, because there was an assured 
home market with a high quota. 
The inability of the industry to ob- 
tain money from normal sources 
had driven the government into 
taking abnormal and emergency 
measures. It was essential for the 











Mid Se (M-G) (2d wk). 
,000. Last week, bi 
$21,000. . 


Paramount (Fox) (2.200: 35-74) 

—“Central Park” (U) and “Coun- 
terfeiters” (20th). Thin $10,000 or 
near. Last week, “Canon City” 
(EL) and “Lady at Midnight” (EL) 
(2d wk), $8,000. 
ss Webber (Fox) (750: 35-74) — 
Key Largo” (WB) and “Stage 
Struck” (Mono), also Denver, Web- 
ber. Nice $3,000. Last week, 
“Romance High Seas” (WB) and 
Winner’s Circle” (20th). $2,500. 


WASHINGTON 


(Continued from page 8) 


run). Average $6,000. Last week. 
Street No Name” (20th) (m.o.), 
nice $6,500 for third midtown week. 
Dupont (F. W. Mann) (440; 50- 
85)—“Tosea” (Indie). Okay at 
$3,000. Last week, “The Idiot” 
(Indie) (3d wk). fancy $2,500. 
, Keith’s (RKO) (1,939: 44-74) — 
Melody Time” (RKO). Hefty $16.- 
000, especially big in view of large 
number of juve admissions. Last 
, “Return of Bad Men” (RKO), 
$9,500 and below estimate. 

N pelitan (WB) (1,163: 44-70) 
= or a 
$8,000. t week, “N 
Hangs High” (EL), $8,000. aes 

(Loew’s) an 44-74)— 
) (2d . 
Selid $19,000 after sock 28.000 


‘ Warner (WB) (2.154: 44-74) — 
Emperor Waltz” (Par) (2d wk). 
Holding firmly at $17,000. Last 
week, smash $23,000, 





mild 





(WB) (reissue)." 


into promoting an often unsuitable 


cause they won’t bring another 
over from a competing distributor, 
Promotions from within are usual- 
ly on a basis of seniority, with the 
|result that older men, often not 
'too capable, are upped into spots 
where it would be much more val- 
uable to the industry to have a 
younger and more hot-shot exee. 
Anti-raiding, of course, among 
|other things, serves to keep sala- 
|ries from skyrocketing as a result 
| of competition for manpower. 
| Those in favor of a more liberal 
| policy on cross-hiring declare that 
| the added pay would be well worth- 
while in improved sales and‘ for 
‘the permanent good of all com- 
panies in developing younger 
| execs. 
| Some companies have been espe- 
| cially hard hit in recent years by 
their anti-raiding rule because of 
the number of employees they 
have lost and have had to replace 
|from within their own ranks. The 
|war took some and the start of 
| several new distrib outfits, such as 
| Selznick Releasing Organization 
|and Eagle Lion, which haven't ob- 
served the no-raiding rules in get- 
| ting started, took many others. | 
In addition, higher salaries in 
other lines of business drained off 
quite a few sales employees. De- 
spite the general idea, because of 
association with Hollywood pub- 
licity, that salaries are high, it is 
pointed out that salesmen average 
only about $75 a week and branch 
managers only $140. Result, it is 
said, is that “new faces” are 
attracted, while many oldtimers 
choose to try for more coin in 
other lines. 
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11 hours, 10 minutes 


Ticket Offices: Airlines Foal 
Rockefeller Center « Hotel New 
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His pen-and-ink people live for laughter... 


BORN on the drawing board, though 
they are, these little people have the 
breath of life and laughter that captures 
hearts the world around—thanks to the 
creative genius of the animator. 

His knowing lines belie the fact that 
they are folk of fantasy... of pen and ink 
and paint. For each and every one has 
the human touch... has been fully en- 
dowed with character and lifelike move- 





7 


ment, through the animator’s artistry. 

Yet—for all his wit and skill—the 
animator could not present his gift of 
laughter to the moviegoing world with- 
out the help of film. Ard this—in types 
especially adapted to his needs—he finds 
in the famous Eastman family, whose 
Fine Grain Master Positive and Back- 
ground X Negative have been the ani- 
mator’s faithful mediums for many years. 


EASTMAN KODAK COMPANY 


ROCHESTER 4, WN. Y. 


J. E. BRULATOUR, INC., DISTRIBUTORS 
FORT LEE * CHICAGO + HOLLYWOOD 
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20th to 


Washington, July 27. 
Twentieth - Fox fought bitterly 
last week to have its proposed Oak- 
Jand auxiliary television studio 
read into the record of the recent 
San Francisco channe] hearings. 
Hearing examiner had told 20th 
that the studio, allegedly first pro- 
posed during the second half of the 
hearing, would be admitted in evi- 
@ence if 20th get FCC permission 
to amend its original application. 
CBS and Ed Pauley’s Television 
California filed briefs requesting 
FCC to deny 20th, which the Com- 
mission did last Friday (23). 


Twentieth plans to appeal to the 
whole Commission, pointing out 
that, in a like case involving pro- 
gram hours on the air, Paramount 
Television was granted its petition 
to amend. If a petition to amend 
is granted one applicant, it should 
be granted another, 20th says. 

CBS and Television California 
tried to prove that the Oakland 
studio was an afterthought and 
that 20th wants to put it in the 
record “to go everyone one 
better.” 

Plans for the auxiliary were pre- 
sented at the final hearing in 
Frisco, according to 20th’s attor- 
ney Vineent Welch, and opposition 
had plenty of time to examine the 
exhibit. 

Judge Samuel Rosenman, for 
CBS, said the way each of the five 
applicants upped their estimated 
construction, operating costs, pro- 
gramming and other matters be- 
tween sessions awe the hearing 
the appearance of an “auction.” | 

Par is content it received its pe- 
tition to amend jumping air time 
from original estimate of 40 hours 
a month to 60 hours a week. How- 
ever, attorneys for Par feel 20th’s 
petition should also be granted and 
told Variety they may file a brief 
supporting 20th’s appeal. 

KROW of Oakland, only other 
applicant in this hearing, has laid 
low and filed nothing in the matter. 

Television California claims 20th 
thought KROW would withdraw 
from the fight and so hadn’t con- 
sidered needing an Oakland outlet 
in order to put itself on equal 
terms with all other applicants. 
All other applicants are planning 
studios only in Frisco. 


Locarno Fete - 


Continued from. page 2 


France and Italy, who gave the 
Locarno shindig its biggest sup- 
port, arranged preems of their 
products. Britain sent only two 
films—“It Always Rains on Sun- 
day” and “Miranda,” and neither 
was cited by the crix. Italy sent 
seven films; France, five; Austria, 
two, and Germany, Soviet Union, 
Hungary, Poland, Switzerland an 
Czechoslovakia one each. : 
U. S. Awards 

Two of 13 U.S. pix entered in the 
third International Film Festival 
here snagged third and fourth 
prizes in an unofficial poll con- 
ducted by 12 Continental film crix 
at closing sessions of the meet last 
week. Yankee product played sec- 
ond fiddle to an Italian and a Ger- 
man reeler which walked off with 
first and second honors respec- 
tively on the critic’s scratch sheet. 

RKO’s “Fort Apache,” a John 
Ford production, was slotted in 
third place and 20th-Fox’s “Miracle 
on 34th Street” was rated fourth. 
Kudos weren’t as impressive as 
might be surmised inasmuch as 
U.S. producers entered twice as 
many features as any European 
country. 

Italy’s Roberto Rosselini, whose 
“To Live in Peace” has been widely 
exhibited in U.S., won top honors 
with “Germany, Year Zero.” Ger- 
many’s only entry at the festival 
surprised everyone by winning sec- 
ond. This was screened under the 
Jabel “Film Without Title” and pro- 
duced on a shoestring by Helmut 
Kautner. 

Only other American pic to 

lace was Metro’s “Unfinished 

ance,” which had its European 
preem at Locarno. It was rated as 
seventh best among the 50 films ex- 
hibited during the 12-day festival. 
Victor Mature in “Kiss of Death” 
was rated as best male lead of the 
pix screened. Poll was strictly un- 
official since the international com- 
mittee running the festival had 
promised no awards would be 
made. 
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Press Fight for Oakland 
Tele Via Appeal on FCC Denial 


| 





NO SPECIAL PITCH BY 


}Chicago convention but will at- 
tempt to prove with increased em- 
phasis that the problems facing the 
industry, as well as the part the 
industry must take in the national 


exhibs to join TOA. 

Possibility of the TOA move 
bringing in any of the recalcitrant 
Allied members, however, is con- 
sidered extremely unlikely. Indie 
exhibitors represented by Allied 
are still smarting under the fact 
that TOA went along with ASCAP 
in the establishment of new the- 
atre performance fees last Febru- 
ary, despite a statement by TOA 
prez Ted Gamble at the time that 
exemption of small theatres from 
any raise in rates “should silence 
any who might feel that TOA rep- 
resents ‘big interests.’” Fact that 
the. Independent Theatre Owners 
of America, associated with Allied, 
last week won the first round in 
their fight against ASCAP has con- 
vinced many of the indies that 
their best bet still lies with Allied. 

With John Balaban, head of the 
Balaban & Katz circuit, Chicago, 
having accepted chairmanship of 
the convention last week, TOA 
officials have already sent out in- 
vitatjonal feelers to several top 
names, both in and out of the in- 
dustry, to speak at the meet. Chiefs 
of some of the country’s most im- 
portant departments, it’s hoped, 
will appear to lay on the line to 
delegates the part the industry 
must take in helping preserve 
world peace. At the same time, 
TOA plans to have leading indus- 
tryites discuss industry problems. 

Two-day meet tees off at Chi's 
Hotel Drake Sept. 24. 


TOA’S CHI CONVENTION 


Theatre Owners of America will 
make no specific pitch for new ex- 
hibitor members at its forthcoming 


Rump ‘3d N.Y. Circuit’ 
Pays Off ‘Vicious Circle 
With a combined gross of about 

$36,000 for the week ending last 
night, United Artists was fairly 
well pleased with its experiment in 
opening “The Vicious Circle” in 
11 subsequent houses in Manhat- 
tan, Brooklyn and the Bronx, 
rather than giving it a Broadway 
first run. Further analysis of re- 
sults this week will determine 
whether UA will continue the pol- 
icy with other films. 

All of the 11 theatre contracts 
carried control figures guarantee- 
ing the W. Lee Wilder production 
a holdover week if the gross was 
high enough. 
stanza at the Symphony in Man- 














Other Unions 


Continued from page 2 


stand, AFRA heads say the other 
affiliates may go ahead) with con- 
solidation without the film outfit. 
In that case, the two-coast -or 
regional’ aspect of the proposed 
unification would be _ modified, 
with administrative headquarters 
centered in New York. Under such 
a setup, jurisdiction over televi- 
sion, one of the major concerns 
in the performer union field, 
would be settled by the other af- 
filiates. 

The official American Guild of 
Variety Artists attitude on “one 
big union” will not be clear until 
after its national board election, 
now in progress. However, the 
present heads of the organization 
are strongly in favor of a merger. 





Voted Unanimously 
Hollywood, July 27. 

Screen Actors Guild board of 
directors voted unanimously 
against “one big union” and sent 
notice of their veto to all 4A’s 
branches, including Equity, AFRA, 
American Guild of Variety Artists, 
Sereen Extras Guild, American 
Guild of Musical Artists and 
Chorus F.quity. 

SAG board gave the following 
reasons tor its vote against the 
merger: 

“The proposal would result in 
a union controlled by a supreme 
governing body centered in New 
York, and therefore Hollywood 
motion picture actors perforce 
would have to be represented on 
this governing body by paid em- 
ployes stead of working actors, 
as in the present democratic set- 
up of the Screen Actors Guild. 
The governing body of the Guild 
is a board of directors consisting 
of 44 actors elected by the mem- 
bership. 

“The merger, with its creation 
of a new super-board centered in 
New York, would increase union 
operating expenses and thus force 
an increase in the present mem- 
bership dues.” 





Miles Drive-In Near Columbus 


: : Columbus, O. 
Miles Scioto drive-in opened 





with Hobart Gay as Manager. 
is operated by the Miles circuit. 


hattan and Ascot in the Bronx. In- 


and world situations, can best be | stead of flat rentals these houses 
met by a united front. Hence, the | usually pay for such films, terms 
door will be left open for any new | were 


all sliding scale, ranging 
from 30% to 50%. 

UA and David E. Weshner, 
Wilder’s sales rep, went into the 
unusual policy because they 
couldn’t get satisfactory terms on 
a Broadway house. They hope to 
determine whether they can get 
higher rentals by playing the sub- 
sequents firstrun, despite the fact 
that the RKO and Loew's circuit 
will not accept a film that hasn't 
had a Broadway engagement. 

One of the factors influencing 
UA and Weshner in _ skipping 
Broadway was the difference in ra- 
tio of advertising cost. Campaign 
for a Broadway opening would 
have cost between $10,000-$12,000, 
while the top gross might have 
been about $16,000-$18,000. Cam- 
paign for the nabes last week cost 
$9,500 against the $40,080 gross. 


Thesps Ballet 
On Union Shop 


Hollywood, July 27. 
Whether film actors will con- 


tinue to work under a union shop 
or an open shop policy will be de- 





termined by the return of approx- 


imately 5,000 secret ballots mailed 
yesterday (Mon.) by the Los An- 
geles office of the National Labor 


| Relations Board to thesps at home 


and abroad. 

Officials of the Sereen Actors 
Guild have organized a “get out 
the vote” campaign, declaring this 
election the most important in the 
guild’s history. Absentee ballots 
went out vie air mail to Hollywood 
stars visiting or working in foreign 
countries. 





Freed Cancels N. Y. Visit 


Metro producer Arthur Freed, 


It earned the second 


| 
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Clips from Film Row 


ALBANY 


Announcement ~ tecomi 3 Kal- 
mine, general manager arner 
Seaticen, that Charles A. Smak- 
witz had been we from —— 
zone manager to zone manager | 
Albany and Buffalo territories 
confirmed belief held here that the 
veteran Warner executive would 
be given the post as soon as the 
status of his predecessor, C. J. 
Latta, with the Warner British af- 
filiate, had been clarified. 

Helen I. Wisper, manager’s sec- 
retary at 20th-Fox for years, be- 
came the only femme head booker 
and office manager here when 
Manager Daniel R. 
pointed her to the post after Stan- 
ley Yentes resigned. ; 

Another local booker shift is 
that of Jim Frangooles from as- 
sistant at Paramount to head 
booker and office manager for 
RKO; takes place of William Mur- 
ray, resigned. Ric 
moves up from Atlanta for Par 


spot. 

Palthough the will of Harry Hall, 
pioneer Troy, N. Y., film theatre 
owner, who died in 1947, has been 
admitted to probate, disposition of 
the decedent’s estate of approxi- 
mately $200,000 is held up pending 
interpretation by Surrogate Ed- 
ward J. Donohue of two para- 
graphs of the Hall will. : 

National Screen has further cen- 
tralized its operations for Albany 
exchange territory by moving the 
shipment of lobby accessories from 
here to N. Y.. Trailers had come 
out of New York for sometime. 
President Herman Robbins wrote 
to exhibitors that his company 
could give better service from New 
York City. 


ST. LOUIS 








i\by Arnold Amus. 


The State, Centralia, Ill., owned 
Co., East St. 
Louis, Ill, relighted after 100% 
face-lifting. 

MPTOA of Eastern Missouri and 
Southern Illinois skedded its annual 
meeting for St. Louis, Sept. 27. 

Herman Hunt, former St. Louis 
manager for National Screen, now 
part owner in Tower, Wichita, 
Kans., and six houses in Cincinnati. 

W. H. Eichtiorn, owner of Roxy, 
Mounds, IIL, 
owner of Family, Quincy, IIl., each 
chose name of “St. Louis Theatre 
Supply Co.” for new tag of recently 
merged Cine Theatre and Exhibi- 
tors’ Supply Co. but Eichhorn won 
ove because his entry was received 


_After refusal of union projec- 
tionists and stagehands to hook up 
screen and projection machines in 
newly completed $250,000 Crest 
theatre, Affton, St. Louis county a 
benefit opening performance for 


who was to have arrived in New |the American Cancer Society was 


York this week for huddles with |cancelled but 
writers Adolph Green and Betty |relented and show was held this 


later the unions 


Comden on the script for “Bark- Week. Unions balked when A. L. 


his trip. Instead, he'll carry on the 
discussions via mail and long-dis- 
tance phone for the film, which re- 
unites Fred Astaire and Ginger 
Rogers as a dance team. 
Dance director Robert 
meanwhile, 
Coast Saturday (24) to begin 


vacation in the east. 


M-G—20th 


Continued from page 3 4 


made to Metro by Guaranty Trust 
Co. of New York, through its Lon- 
don branch. Loan to 20th of 
£50,000 ($200,000) was made by 
Guaranty, Chase National and 
Bankers Trust of New York 
through Chase’s London office. 














in the nature of revolving credits. 
While Metro’s initial takedown is 


necessary, for 


production befor 
Metro is using its coin to finance 
“Edward, My Son,” starring Spen- 
cer Tracy and Deborah Kerr. It 
is now winding up production. 20th 
is planning to make “Britannia 
Mews” (“The Affairs of Adelaide”). 
costarring Maureen O’Hara and 
— oe 
espite the widely-advertised 
plans of American companies to 
produce in England in order to use 
up coin expected to be frozen there, 
the Metro and Fox pix are the only 
two that have gotten to the camera 
stage. Responsible, it is believed, 





It |tually waiting for the 


is that they were able to get the 
loans and go ahead without ac- 


financin 
money to pile up, ‘i 


Alton, | j 
trained back to the | Richincnd 


u work | troduced in 
on the picture, after a two-week and is exp 





| 





‘terprises, 


leys of Broadway,” has cancelled |Matreci, operator of house under 


lease for Norman Brobstein, head 
of Afton Amus. Co., declined to 
hire a stagehand as part of house 


_ Proposed ordinance which would 
Impose a 5% tax slap on daily 

of picture theatres in 
Heights, near here, in- 
the town’s city council 
ected to yield $10,000 
annually to the municipality’s rev- 
enue, 

Henry Holloway, owner of a 
chain of picture houses in St. Louis 
county elected president of newly 
organized Mid-Central Allied The- 
atre Owners. 


INDIANAPOLIS 


Bill Ainsworth, head of 
Allied, and Andy Smith, oan 
sales chief, will headline sole busi- 
ness session of Associated Theater 





Both are “overdraft facilies” and Owners of Indiana’s annual sum- 


mer convention at French Li 
Outing opened July 26 with boone 


limited to £200,000, the overall | °f directors meeting and dinner 
limit is considerably higher. if | 


ancing for directors and wi 
Variety Club will hold testi- 


es! e | ; / 
sufficient blocked sterling piles up. | 7°12! dinner July 31 for George 


T. Landis, who resi ned 
a sa ae branch manager yt 
o enter exhibition. ndis 
oldest branch anna ert 
toy in — of service. 

trinceton, at Princeton, Ind. 
built after being destroyed an 
year ago, was opened July 21 by 
E. W. Thies and Mrs. M. A. Green. 
bana Hayes, United 

neh manager, about to leave 
Methodist hospital after - 
ing, from heart attack. iat 

eorge Landis, 20th-Fox branch 
Manager since 1926, resigned this 
week to devote undivided attention 
to egy ree of Amusement En- 
t s ocal naborhood 
in which he is stockholder. Tema 
McCleaster, office manager, pro- 


Houlihan ap-| the 


and R. E. Crooks, } 


manager for terri-| ti 


Artist | film 


are among defendants 

anti-trust suit on clearaee™ to 
filed in Federal Court here Tecently 
-by Zaring Theatre, north side nabe 


Zoning Variance 


for new $100 
000 nabe house on North ca 
asked this week Cc. bree 


Greer of Indianapolis. 
would seat 900. ve 


KANSAS CITY 


Roxy, which recently Stepped j 

firstrun situation here goes re 
after a_ film-buying ‘spree which 
upsets the long-established Product 
outlet system. Roxy bought two 
Columbia features away from the 
Midland, Loew's operated which 
has shown Columbia’s “A” pix for 
years. Durwood also secured flock 





a 
of top product from Eagle 

including “Raw Deal,” athe 
“Mickey,” “Northwest Stampede” 


and “Canon City.” On stren 
these, Roxy goes into its aon ee 
Aug. 5 with “Ruthless.” 

Lightning stopped the show at 
gy yn yen theatre 

, in one of the most severe * 
trical rainstorms of sonee.. _ 
spectacular bolt struck the screen 
tower. 

Walter Burrill joined Durwood 
circuit, and will headquarter here 
working outsexploitation and pub- 
licity for circuit houses in St, 
Joseph, Jefferson City, K. C. and 
Leavenworth. 


NEW YORK 


Eagle Lion pub-ad chief Max 
ee probably qualifies as 

e 
After return last Friday (23) from 
a tour of eastern branches, he left 
again Sunday for Chicago and a 
week in midwest exchanges. Due 
back Friday (30), he heads out 
again Sunday for Coast branches. 
His plan is to wind up the far west 
tour at thy studio for confabs with 
EL prexy Arthur Krim. This will 
complete a tour by Youngstein of 
every company branch in less than 
a month. Tour is being made in 
his capacity of captain of the Bill 
eineman sales drive. 
Five new promotions in Metro's 
field sales staff set by sales veepee 
William F. Rodgers. John W. 
Coyne, San Francisco office man- 
ager, becomes salesman in that ter- 
ritory. Melvin Turner, head book- 
er in Minneapolis, and Clarence 
Keim, Chicago head booker, both 
named salesmen in former branch. 
Raymond Haberland, former book- 
er, succeeds Turner in Min 
neapolis and Jesse H. Owens, for- 
mer Chi booker, succeeds Keim. 

Merritt Davis appointed branch 
manager of Republic's Atlanta 
branch i 


resigned. 
CLARKSBURG, W. Va. 


Jack Marks, exhibitor here, out 
of hospital. Mrs. Marks and his 
son, Richard, were ill at same time. 

Arthur Pearce succeeds Don Wer: 





muth as manager of the two War- 


ner theatres in Fairmont, West Va. 
Wermuth resigned, Pearce being 
transferred from Sharon, Pa. 


~ MINNEAPOLIS 


More than 60 residents appea 
at public meeting of St. Louis Park 
village council to protest agains 
proposed construction of a drive-in 
theatre in that Minneapolis subur 
Minnesota Entertainment Enter- 
prises, comprising group ape 
nent Twin City independen bo 
hibitors and which operates tn 
only two such theatres in the - 
neapolis-St. Paul area and is bu ; 
ing third, is license applican 
Objectors claimed theatre er r 
create traffic hazard, noise 
other undesirable conditions. er 

Although “Homecoming’ AS 
sold away from it to Lyceum, 
pendent legitimate roa ds i 
house, for its Minneapolis first e 
Paramount circuit is playing > aul 
its Paramount theatre, oa. 
first-run house, and in other S! 


ns. 
Weetee will be second major = 
tributor here to introduce 
clearance schedule offering neigh. 
borhood suburban thea —_ 
earlier availabilities — at ne 
n costs. 20th-Fox already . 
nounced its new reduced dears ~ 
Metro made three promo” 
within its ranks here. Mel ae os 
head booker, appointed “ penser 
taking over territory - _ 
handled by Bill Cameron, ly" 
signed to operate his theatres 
Waterville, Minn. Ray Ha se 
advanced from assistant to 








booker and Richard Cannon 


moted to branch manager to fill shipper to assistant booker. 


on July * 


industry's travelin’-est man. ~ 


James E. Hobbs, 


dt ot sche os ae 
Ps Rae Sata poe ke 
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RADIO —TV: A REAPPRAISAL 


By GEORGE ROSEN 


Hardly a phase of show business or its auxiliary en- 
terprises have escaped the emotional hysteria attending 
the upsurge of television. It’s a frantic convergence 
predicated on the fear that television will emerge full- 
blown overnight and that they’ll be left out in the cold. 
Even accepting that inevitably television will develop 
into the electronic wonder of the age, that it will spread 
its antenna wings to a degree that will make it a great 
social, economic and entertainment force, this is still 
1948—-video’s Age of Adolescence. 


The dreams, aspirations, endless horizons are all pos- 
sibilities, but not the fait accompli. Just how soon 
television will translate into a working reality the high 
expectations of the “blue skies” TV drumbeaters re- 
mains for the present conjectural. Some say two years 
hence, others say five. Still others put it at 10 to 15 
years. But it’s still one man’s word against the other, 
dependent, of course, on the multiplicity of factors in- 
volved. 


Still on the agenda for solution is the high cost of 
programming production; the technical shortcomings; 
the constant need for experimenting in the adaptation 
of new techniques; bringing the cost of sets down to 
match varying income brackets; the attainment of 
coast-to-coast networks and regional webs in the face 
of prohibitive costs via coaxial cable; the solution for 
reaching the innumerable, far-flung small towns and 
projecting the correct operational pattern for TV’s 
counterpart of the 250-watter; determining the correct 
formulas for celluloid’s marriage with the newest me- 
dium. These are problems that must and will be solved, 
The televiewer has been given a taste, likes it, needs 
it and wants it, and will adjust his budget to make it a 
permanent part of his living plan. The televiewer has 
flung the challenge, and the video administrators, of 
course, must pick it up. 


But not in 48. And because, even with the greatest 
drives and desires, these obstacles cannot be overcome 
at once, radio is still here. A still-flourishing multi-mil- 
lion dollar industry, well equipped and able to provide 
entertainment, news coverage, political and economic 
discussion and move the client’s product off the 
shelves. And what goes for radio applies to an even 
larger degree to the film industry, which should be able 
to establish a modus operandi to embrace video with- 
out jeopardizing the role of the film house in Ameri- 


can living. 


What TV will do to the sports arena is any man’s 
guess and can only be answered by time and the gate 
receipt$. Will the era of the multi-million TV sets keep 








the customers too much at home, as so many predict? 
How long a life for the oldtime vaude trouper on 
“vaudeo”? They’ll all be answered, but not in ’48. 


However, in ’48 radio has sold itself short. Facing this 
possible threat on his future existence, the standard 
broadcaster and the performer have taken without a 
fight the logic of the radio downbeaters. He has been 
content to wear the video blinkers that cast the roseate 
hue on the new industry while dimming out radio in 
its prime. Too many in radio are losing faith, on the 
false premise that its death knell has been sounded and 
that all energies must now be channeled into televi- 
sion. 


It’s particularly reflected in the quality of pro- 
gramming today. Creative writing has no premium. 
The original and imaginative writer today is too. often 
driven from radio, both by lack of encouragement and 
dwindling remuneration. The fact that the quest for 
new, fresh talent is practically dormant highlights ra- 
dio’s lack of confidence in its own permanence. The 
brushoff technique is being applied more and more to 
public service programming and the vast potentialities 
of radio as an educational medium have been lost in 
the shuffle. 


Radio this year is headed for an alltime high in bill- 
ings, as evidenced, for example, by NBC’s peak in- 
come for the first six months of '48, with its 8% hike 
over the same period last year. CBS is coming into 
the home stretch with a 3% boost. It may be that such 
grosses establish an acceptance of the status quo. Yet 
this is unlikely. For there are too many keen showmen 
in broadcasting to be deluded into thinking one can 
ride the crest by standing still. The complete capitula- 
tion to giveaway shows and willingness to extract 
maximum revenue from the banko revival is evidence 
in itself of radio’s lack of planning for its own future. 
One can only accept that these same showmen who 
took radio from its crude beginnings and fashioned it 
into a vital and rewarding medium have conceded that 
the TV invasion is the be-it-all-and-end-all. 


Just as sound films were the outgrowth of the silent 
era and replaced it, so, too, may sight and sound broad- 
casting, by natural processes and in its own time, sup- 
plant the audio medium. But it behooves the broad- 
caster to take care that he does not lose his future TV 
audience. You can’t sell it short by making a refriger- 
ator more valuable than a good comedy writer. If the 
broadcaster permits himself to make this mistake, he 
may find the green fields of television withering before 
they have a chance to blossom. 7 
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Even Wrestlers Work Better 
With Scripts, Why Not Tele? 


“By HAL KANTER 
‘ Hollywood. 

The late John P. Medbury told of a time when he was 
writing and starring in his own radio show. After one 
broadcast, he met his friend Wilson Mizner. 

“I just heard your show,’ Mizner told John. “If you 
don't get off the air, 'm going to stop 
breathing it.” 

Johnny’s show couldn’t have been 
that bad. But if Mizner were still 
here to catch some of the cathode 
camera capers cluttering the televi- 
sion screens these days, his mot 
would be much more bon, as the 
French seldom say. 

If you sit quietly in the places 
where showmen gather, you can al- 
ways hear men with loud voices dis- 
cussing television. They have ideas; 
they have a studio; they have actors; 

— oe of them even have music and 
they all have a man with a long finger who can be a pro- 
ducer or director, depending on the size of the budget. 
The next thing you know, they have a television show on 
the air. Nobody has mentioned writers. The shows, I'm 
beginning to suspect, are X-rays of promoters’ minds. 

Television’s going to get better, of course. Radio did 
when they started paying men to write scripts. Films did 
when they bought scripts. So did wrestling. 

The men who are spending money to flash entertain- 
ment into living rooms and gin marshes, filling screens 
with their screeds, will come around to the realization 
that they’ll get more out of a buck spent on a man with a 
typewriter than two placed in the palm of a fellow who 
knows the phone numbers of three sisters who sing from 
inside organdy dresses. ’ 

This is going to happen very quickly. At least quicker 
than it did in radio and pix. When it does, we’re all in for 
a lot of happiness. But before television chokes out the 
voice of radio, I’ve got a show I'd like to sell. Not so much 
for myself but for the good of television. 

This show will be done in radio. Preferably this coming 
cold winter. It’s an audience-participation show. The 
quizmaster is a cannibal. When a contestant answers a 
question wrongly, the quizmaster eats him. I call my show 
“Truth or Indigestion.” I figure that with reasonably stiff 
questions, by the time summer rolls around again, we will 
be shed of every contestant in radio. Television will then 
be able to plunge forward, full speed ahead. 


And it will need writers. 


Video: Show Biz in the Parlor 


By PAUL WHITEMAN 


Early last August I wrote a piece on television for 
Variety in which I said that all branches of the show 
businessg the theatres, films and radio, would contribute 
talent to television. 1 still think so but, since that time, 
I've revised my ideas a little. I think 
that a lot of youngsters who've been 
unable to get. a chance in any of the 
established branches of the business 
will find that video will provide them 
with the opportunity they’re seeking. 

Although the theatre contributed 
lots of talent to films when films 
first became popular a lot of the early 
film names had had little or no thea- 

















Chaplin, Mary Pickford, Harold Lloyd, 

= Rudolph Valentino and Phyllis Haver 
Paul Whiteman #"e Only six whose reputations were 
made by movies and who might not 
have gotten to the top otherwise. Radio accounts for 
most of the success’ achieved by Amos ’n’ Andy—even 
though they were moderately well-known as Sam and 
Henry in vaudeville first—and the same can be said of 
Burns and Allen and Edgar Bergen. Rudy Vallee, of 
course, is strictly a radio product. Watching television, 
as I have here at ABC, I am certain that new personali- 
ties, peculiarly adaptable to the medium, will appear in 
increasing numbers. - 

Television, too, will make the home more of ap enter- 
tainment centre than it is now. Jose Iturbi playing his 
piano in a concert hall, in the films or on the air Sounds 
like heaven breaking loose and millions love it. But 
Iturbi visiting someone's home and playing the piano in 
“ue parlor packs 10 times the wallop. On video Iturbi 
will be in people’s homes and the impact will be greater 
than anyone appreciates. Radio made entertainment a 
great deal more personal than it ever had been before 
and television will increase the intimacy between audi- 
ence and performer. 

4 widely accepted belief, to which I subscribed until a 
few months ago, held that television wouldn't replace 
the soap opera because the housewife could enjoy them, 
or weep with them; while she continued her round of 
duties. I’ve changed my mind. I think that the girls 
at home will move their portable television outfits of the 
future from one rgom to another while they sweep, sew, 
cook or change the baby. Just exactly how they'll do 
this I don’t know but the American housewife is a re- 
sourceful and energetic person.. Somehow, she'll keep 
one eye on her work and the other on the screen. 

Moreover, as I say, new talent will come along who can 
project their faces as well as their voices and the radio 
stars who make the transition successfully will be the 
ones who can express emotion with the phiz along with 
the vocal cords. That's the phase of the new medium that 
makes it exciting. It will bring back the face. The voices 
will have to be as smooth, polished and persuasive as 
they are in radio while the heads from which they emerge 
will have to be both talented and decorative. These are 
the factors which will bring home the high Hoopers of 
the future. 

It'll be the faces that make people install sets in their 
living rooms, their bedrooms, their kitchens and their— 
well, all over the house. 

I do not believe that video will cut down the gate on 





tre experience. John Bunny, Charlie 


Fashion Is Tele’s Spinach 


By ADELAIDE HAWLEY 


Today the television camera has supplied what radio 
and the newsreels have lacked to make Dame Fashion 
advertising’s best girl. With television she now has all a 
appeal of a magazine ad plus, of course, action and sound. 

Absence of a visual element puts a 
radio style report into the category of 
chocolates eaten in dreams. You wake 
up to find yourself chewing the sheet. 
Velvet tones and well chosen ad- 
jectives cannot make a woman see 
herself in a certain gown. But when 
she sees the gown on a gorgeous 
model, the hand goes*to the pocket- 
book. ' 

As for fashion subjects in a news- 
reel, there is time only for surprise 
and fleeting amusement. Any educa- 
tion or salesmanship is incidental. 
One of the most talked-about fashion 
shots we ever had at “News of the Day” was of a hat 
trimmed with a miniature cannon which exploded at in- 
tervals. Women in theatre audiences said: “My dear, can 
you imagine?” and the men said: “Ye Gods, wiiat will 
women wear next?” Everybody laughed—a not undesir- 
able reaction from the standpoint of box office and film 
distributor. But not so good from the point of view of 
the fashion merchant. 

Television fashion profits by these examples, or should. 
You have sufficient time to show clothes in detail. There- 
fore you have a responsibility to show what is in good 
taste because the audience accepts you as an authority. 
You also have the compulsion to entertain, lest the view- 
ers yawn on to another station. 

It is too soon to give a full report on what will be ac- 
complished for and by sponsorship in the case of pro- 
grams such as WNBT’s Paris fashion films and the fashion 
section of Gloria Swanson’s magazine on WPIX, since 
both are sustaining. A woman’s dress manufacturer has 
sponsored Du Mont’s “Birthday Party” for some time, 
with reported satisfactory results. Ditto a line of shirts 
for young men on “Doorway to Fame.” Several manu- 
facturers of menswear are pinning their faith on one 
minute films, and others are stringing along with live 
sporting events. 


A Kit With Each Commercial [ 

For retail stores who participate in their various .pro- 
.motions, Celanese has inaugurated a retail television serv- 
ice. This supplies a series of open end film commercials 
to be used as spots or as part of a longer program. A pro- 
motion and information kit accompanies each commercial. 


Simply because it is the first commercial television fash- 
ion show to run over a period of time, it is interesting 
to consider “Television Fashions on Parade” (packaged 
by Tele on Parade Inc. and seen on WABD every Friday), 
which after careful survey Procter & Gamble takes over 
on July 23 as its first regular video venture. I have 
worked with the program closcly, selecting the clothes, 
writing the fashion part of the script and narrating the 
whole half-hour. 

To begin with, director Ray Nelson wisely put the pro- 

"gram into the framework of a musical revue, with the 
fashion sequences relieved by singing or dancing features, 
and both part of a lightweight plot. One of the models 
may be the heroine of the story, and the girl tap dancer 
is likely to step out in a featured gown. This weaving of 


oO em into the fabric of the revue reveals of basic TV 
need. - 


On television the models and performers must be able 
to double in brass, to be both versatile and adaptable. 
From gals who never did anything before except to parade 
clothes with bored precision, we have developed a num- 
ber of passable actresses. Several girl entertainers have 
been given a chance to read lines and to prove their abil- 
a to bie ad yao rags = an air. This may mean that 

onover and colleagues will hav ace i 
eee os g e to accept union shop— 

At any rate, the lads in the cloak and suit business have 
— by this dynamic method of displaying their 

fares, 

For 16 weeks, beginning last March, our program oper- 
ated under cooperative sponsorship of participating clothes 
and accessory manufacturers, with leading Fifth Avenue 
stores as “program hosts” for four week periods. This was 
“aa for gaining prestige but it worked both ways. 

‘he stores had their representatives workin ri 
as we selected the items to be shown from + ager Png 
salers, so that those items would be in siock in the vari- 
ous” departments, This proved to be good strategy 
Periodical checks showed that there was customer de- 
mand for the merchandise—by mail, phone and in person 
er the ve Seewene the program. 

onsequently, manufacturers participating ; 
goods to the host stores, and in addition ‘wie sie hag 

















Adelaide Hawley 





crease and initiate business with other retailers. 








sports events. Until I had a set installed at i 
Horse Farm a year ago (a marvelous Philco, by the wat 
I hadn't watched a fight for more than a decade. [ be- 
gan to be a fight fan all over again and lately I've started 
seeing the bouts in person. Matter of fact. I've become 
so interested in the game that. I'm beginning to think 
of myself as an authority on left hooks and ippercuts 
Having watched one fighter on television I went to see 
one of his bouts recently. In the middle of one of the 
rounds I turned to a total stranger and hollered, “If he 
keeps his left in the other guy’s face he’s a goner.” After- 
wards I realized that my fellow spectator didn't know who 
Re meant. Anyway, bellowing opinions is part of the 
un of attending a ball game or a fight and I think that 
television will create fans who buy tickets. This. I think 
at a Sr than other fields. 
ew techniques of musical presentations will 
be developed. Perhaps the camera will shift fede eee 
soloist to another. Comedy bands, like Spike Jones’, will 
be a big _attraction. One bandleader whose name by 
golly, is Billy Glass has already come forward with a band 
in which the musicians play on instruments made of glass 
Well, not glass exactly, but transparent plastic. 7 
Anyway, television is here and month by month it’s 
getting bigger. _Trying to control it or set any limitations 
on it at this point is like having a bear by the tail. You 


can’t steer him, you don’ e 
enjoy the ride. y t dare let go so you might as well 


Benny Stresses Difference In. 
Comedy Between RadioandTy . 


By JACK BENNY 


Hollywood. 

Now that the hot breath of television is blowing down — 
our necks, I guess it’s time most of us did something 
about it. 

I haven't thought too hard because with two years still 
to go in radio for American Tobaceo 
all I can think of after that is golf and 
automobile tours and not having a 
weekly deadline to meet. 

But every once in a while, I do won: 
der about television and the kind of 
show I'd do if I were in it. I don't 
know what type of program I'd like to 
present — but I do know that it 
couldn't be anything like a_photo- 
graphic version of my air show. 

I think one of the secrets of good 
situation comedy in radio is the use 
of sound effects and dialog to create 
illusion. To properiy portray some of 
the scenes in one of our programs would cost a fortune. 
for sets and photography and yet wouldn't be as funny as 
the same scene done on the air. 

For example, we use a long series of footsteps and sound 
effects to portray me walking down into my vault and the 
process of going through squeaky doors, untying endless 
chains and finally opening the vault to the sound of screwy 
burglar alarms, For three or four minutes, there may be 
only a few lines of dialog with the rest of the time taken 
for sound effects. Although the audience can’t see my 
cellar and vault, each listener has his own conception of 
what it looks like and each time I go through the routine 
it seems to be very funny. 

Now this same routine on television, produced with 
costly sets, cobwebs and costumes, might be fairly funny 
but I’m sure it wouldn't be quite as hilarious as the illu- 
sion built up by sound effects. 

So that’s why I say that I'll need a whole new program 
idea if I’m to go into television. And since I'll be busy 
touring Europe this summer and planning another open- 
ing program for October 3, who's got time to think about 
television? 


Vaudeville and Television 


By JOE LAURIE, Jr. 


When the late Will Rogers was asked if he was going 
into radio, he replied, “It’s too big to stay out of.” That 
goes for television! . ; ’ ‘ 

There is so much talk that television is going to bring 
vaudeville back. What kind of vaude- 
ville? Do they mean it will bring 
back the old Palace two-a-day brand 
of perfectly blended shows? I say no! 
The Texaco show is about the best 
thing so far produced and is the near- 
est thing to a vaudeyille show, But 
television, like its brother and sister 
talkies and radio, misses that certaim 
something that is so necessary for en- 
joying a vaudeville show—warmth! 

Real vaudeville must have variety, 
= sketches, nee ig ——, peat 

walkers, magicians, animal acts, ven- 
on ape triloquists, girl acts, trapeze artists, 
musical acts, bar acts, comedians, singers and dancers. We 
have plenty of singers and dancers today. And don't at 
anyone tell you that the dancers of today aren't 100% 
better than the oldtimers, because they are. Of course 
there were great dancers in old vaude that would be great 
today in any company. Stylists like George Primrose, 
Barney Fagan, Jack Donahue, Eddie Leonard, Phil ins 
And there are some of the oldtimers that are still aroun 
like Bill Robinson. Harlan Dixon, Pat Rooney, eyes 
Boyle, Leon Errol, Will Mahoney, Jim Barton, Mabel an 
Dora Ford, Buster West, Louis Mosconi, "Ida May Chad- 
wick and a few more that can still dip a mean foot In @— 
rosin box. 

In the ling of comedy we are not so well off. There 
aren't 25° of outstanding comedians that we had t= 
ago in vaudeville. There is a reason: when vaudeville 
went, the schoolhouse burned down. Most of the mie 
and gals of today that are funnymen do: practically the 
same type of comedy. Some do almost the same rou 
tines, many run to dirt and very few are outstanding ari 
sonalities. We have some swell new comics but the olé- 
timers still are way out in front. * 

Will the television hurt the theatre? Forget it. Look 
at the things they said radio would do to show nage 
when it was yelling in its cradle! Live entertainment W! 
never be hurt by mechanical entertainment. That en 
for radio, pics and recordings. There will always be 
lions of people that will pay off at the boxoffice to say. 
was there!” “I saw it.” That goes for theatre, baseba ; 
fights and everything ever shown in newsreels. Hifiases 
must have company—plenty of it—you can’t sit home — 
listen to the radio or a record and give out with apple 
and a belly laugh. You must have others to enjoy it Wo 
you—crowds, a guy likes to look at the gals around os 
and the gals like to look at the guys around her—that’s 
why LIVE entertainment will never die. Remember the 
are millions of us that live in poorly furnished rooms nar 
homes, no homey environment; you're glad to get out nn 
a day's work to show off your new suit or dress. No snd 
is going to see it sitting home looking at television, lis 
ing to radio or records. There is plenty of room for 4 
these things. With television, entertainment has li 
added another baby to its family, that’s all. You wit 
with the new baby in the house until it grows up- 
chanical entertainment hasn't got WARMTH! il 

I hope television will take a lesson from old vaudevil nl 
and radio. Copy acts and dirt were two of the main i” 
tors that killed vaudeville. Copy acts are hurting racl™ 
Same plots in pics hasn’t helped the boxoffice any. . i 

It is going to be tough for “script holders” on televie® x 
They will have to learn what to do with the script-ho! 
hands when they get out before the television cameras 
and are on their own. They must know the “words’—® 
retakes. 











Jack Benay 
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Cross-Section of T elevision’s Status 
As Seen by Its Top Administrators 





The Hep Operator Appraises a New Medium and Concludes That 
It Will Play a Dominant Role in Our Whole Economy But Not 
Until It Avoids the Shifting Sands of Hot Air Buildup 


By JAMES Db. SHOUSE 
(President, Crosley Broadcasting Corp.) 


Cincinnati. 

We are finding that television poses a great many 
problems for which few solutions are even being ap- 
proached, much less reached. We are once more paying 
the penalty, financially, of pioneering in a field where 
pioneering costs, both from the standpoint of capital in- 
vestment required; and, perhaps most important, from 
the standpoint of operating expense, are far greater than 
was ever true in the earlier days of sound broadcasting 
when expansion could be financed out of earnings, and 
profits then, as distinguished from losses in this field, 
could pretty well be set at 25 or 30% of the dollars 
taken in. 

Additionally, it is difficult to determine how quickly 
to attempt to reach a sound break-even point. While we 
now have perhaps 4,000 sets in the Cincinnati area, we 
have not so far felt that this provided a large enough 
circulation package to warrant the decrease in promo- 
tional effort and program expenditure which should be 
necessary to break even. Rather we expect to continue 
a loss situation, at least, until the Times-Star and Scripps- 
Howard stations are on the air, in an attempt to develop 
a large enough overall picture to justify a rate which 
will, in turn, be high enough to justify the heavy capital 
expenditures already made. 

For once, I think we are all looking forward to having 
our competitors get on the air and help us in this job 
of bulding up the market television-wise as the financial 
burden for a single operator is extremely heavy. 

Additionally, now that a large part of the broadcasting 
industry is completely unionized, it appears to be no 
longer possible to operate on a basis where remuneration 
for services or functions performed bear any relationship 
whatever to the size of the audience affected by such 
services. For the present, at least, we are faced with 
the terrific financial problem in television of paying 
for what we buy on a remuneration structure predicated 
on sound broadcasting after 25 years of growth and de- 
velopment. I think this represents more of a problem 
than is readily apparent. I doubt if sound broadcasting 
during its formative years could have developed the mo- 
mentum which has put it where it is today, if wage scales 
now common in television had then been in effect. In 
spite of all this, I am convinced that television will ulti- 
mately play a dominant role in our whole economy and 
in our whole social structure. 


By ERNEST B. LOVEMAN 
(V.P., Gen. Mgr., WPTZ, Philadelphia) 
Philadelphia. 

It seems to me that these are the important things to 
consider in setting up a television sales program: 

Since the salesman’s job, particularly in television, con- 
sists of doing a great deal of education of prospects, the 
salesman himself must have a well-grounded knowledge 
of the medium. Aside from knowing the rate structure 
and program policies of the station, he must know some- 
thing about his audience and the programming and tech- 
nical requirements of his particular station, if he is to 





. do a good selling job and, what is more important, a 


good customer service job after the sale is made. A sales- 
man without previous television experience should get a 
good background in the medium before ‘he even talks 
to a prospect and can get such background by working 
with his own program and technical people and by visit- 
ing operating stations in other cities. The experienced 
radio time salesman is accustomed to thinking and talk- 
ing in terms of rates and availabilities and scripts. When 
you add to that the technical requirements of television 
cameras, motion picture facilities, scenery and properties 
and all of the other new and sometimes complex require- 
ments of television, training and background are an ob- 
vious necessity. The customer will ask the question and 
{he salesman must know the answers. . 

Prospective sponsors want to know about the audience 
~—how many receivers are there in your area? How many 
in homes? How many in public places? What income 
groups do you reach? What age groups do you reach? 
What programs do they like? What kind of geographical 
distribution do you have? Knowing the answers to these 
questions helps immeasurably in making a sale. This 
means that a planned program of audience research has 
to be established to supply the answers. For example, 
in Philadelphia the Electrical Assn. is composed of the 
major manufacturers and distributors of electrical appli- 
ances. They have made arrangements to poll the tele- 
vision distributors every three months and to obtain 
from them, on an anonymous basis, the number of tele- 
vision sets they install during each of these periods. The 
Association then releases the total by months for each 
quarter—in effect, an audited summary of receiver in- 
stallations. Similar arrangements are being made in 
other cities to suply these essential data which are very 
useful in selling commercial time. 

WPTZ maintains an active file of names and addresses 
of television set owners and we regularly poll them and 
usk them their program preferences so that we can rate 
each program we carry. Relative program ratings are 


to every sponsor. 
uve have just had an independent research organization 





check 2,405 television homes for geographical location and 
income group. Information of this sort is invaluable to 
the salesman and to the prospective sponsor. 


In addition to these specific questions about the audi- 
ence, the salesman is called upon to answer questions 
about the national status of television, the status in his 
own city and his own station’s facilities. If the salesman 
can answer the prospect’s questions visually, he can do 
a better job. 


By G. BENNETT LARSON 
(Director of Television, WCAU-TV, Phila.) 


Philadelphia. 

Shortsighted men always see only darkness in some- 
thing new. 

Radio was going to kill the film industry, which cur- 
rently has reached new heights. 

Now its television that is going to kill sports, films, 
records, legitimate theatre and every other form of enter- 
tainment. Twenty years from now, if they haven’t died 
of fright, these same pessimists will be worrying about 
progress’ next step. But the odds are that their sports, 
film, record or stage interests will be bigger than ever. 

Films are a good case in sight. Although it is one 
of the world’s major industries, too many film makers 
forget that millions of people have: little interest in pic- 
tures. Unless a film is particularly good, many people 
are perfectly willing to pass it by. Television can, and 
will, be the salesman tor building overall interest in 
cinema productions. It will create an awareness where 
none exists, it will whet interest where apathy lies, it 
will build an additional potential for the film maker. 

Television needs Hollywood’s products. But not neces- 
sarily the same product shown in film houses. -Our needs, 
as I see them, will be for short subjects, commercials, 
special events and condensed features. The idea of an 
unbroken 90-minute feature film doesn't look like good 
television to me. Commercially I don’t know who will 
foot such a bill. You can’t, you know, break a Turner- 
Peck clinch to insert a Rinso plug. 

The theatre has shown us that we can’t very well pre- 
sent a play without changing it to television’s needs and 
limitations. The same probably will prove true of pic- 
tures. Far sighted producers recognize this, though I 
fear they are still a minority. 

A year or two hence quite likely will see Hollywood 
working with television the way it werks with radio. And 
flacks will be-all over the place trying to hypo pictures 
and place talents What a way to build up talent. 


By FRANK P. SCHREIBER 
(Mgr., WGN, WGN-TV, Chicago) 


Chicago. 

There has been a lot of talk that Chicago will become 
the television capital of the world. That’s nonsense. The 
film talent is in Hollywood; stage talent is largely in 
New York. So it’s up to us to build the best local 
shows we can. Naturally there will be a great deal of 
emphasis on sports, for Chicago is sports-minded. Then 
we must devise ideal shows, in which name talent is not 
important. At WGN-TV we are working toward quality 
presentations rather than thinking in terms of mere quan- 
tity. We -plan to duplicate on television some of the AM 
radio shows that lend themselves to video. 

With the limited distribution of receivers—upwards of 
25,000—in Chicago as against nearly a quarter of a mil- 
lion in New York, advertisers in the local market are 
buying at bargain rates and they are tempted to invest 
in inferior programming. I expect that the receiver sales 
curve will rise sharply upward next fall and that spon- 
sors will begin to think in terms of quality programming. 

I think it is unfortunate that television set manufac- 
turers (who are about the only interests making any 
money out of video to date) are doing so little on tele- 
vision to promote this new medium. I would think that 
every TV manufacturer would be sponsoring programs 
both on tele and radio to promote the sale of video re- 
ceivers. 





By ROGER W. CLIPP 
(Gen. Mgr., WFIL-TV, Phila.) . 


Philadelphia. 

One of the most important problems facing television 
—from the standpoint of the station operator and the 
advertiser—is the matter of establishing a satisfactory 
rate system. It’s a matter that should be taken up and 
adjusted promptly now, while the fast-growing video in- 
dustry is still in the formative stage. 

Radio’s general practice of arbitrarily placing greater 
evaluation on evening broadcast hours, regardless of 
program content and appeal, than on daytime broadcast- 
ing, seems to me entirely wrong. I have long been of 
the opinion that radio rates are, in that respect, unfair. 
There seems to me to be no reason why station owners 
should continue to charge the advertiser substantially 
more for evening entertainment than for daytime radio 
simply because it is “customary,” following a precedent 
set up in the infant days of the medium. Radio has 
changed 


It seems to me that a fairer system—and one I recom- 


mend strongly the television. industry adopt—would be 
to establish a standard rate for programs throughout the 
broadcast day. Such a system would be far less cumber- 
some and, because it would lead to better ’round-the- 
clock programming, would serve to improve the calibre 
of television shows. Program drawing-power, rather than 
time on the schedule, would be the advertiser’s chief 
consideration. That standard rate should be set as an 
average by each station, lower than the existing night- 
time rates but higher than present day rates, with the 
—— value of a program dependent on its performance 
alone. 

Further, I would like to see some regulation of cur- 
rent discounting practices. The tendency in radio is to 
offer the advertiser a wide variety of “special” discounts 
at the slightest excuse; so that the whole discount system 
becomes nothing more than a rather vicious, rate-cutting 
competition. The discount is a psychological method of 
getting the advertiser to contract for longer periods of 
time and, used wisely, has definite advantages. Too often, 


the practice is misused. Standards for offering discounts . 


should be set up within the television industry to pro- 
tect both the advertiser and the station operator. 
In its differentiation between film and live programs, 
I feel that television is off on the wrong foot. Here, I 
believe, television could look for guidance to radio, which 
charges the same for station time whether programs are 
broadcast live or transcribed. As a matter of fact, when 
one considers the overhead connected with operating a 
television station—costs which must be met no matter 
what type of program is broadcast—there is little differ- 
ence, so far as actual expense to the station is concerned, 
whether a particular pregram is presented live or on film. 
Finally, an examination of existing television rate cards 
shows immediately that “facilities charges” by television 
stations vary widely. They should be made uniform. 
One station’s expenses in dispatching a fully-equipped 
mobile unit and crew, for instanee, do not vary very much 
from those of another station using similar equipment; 
one station’s costs in televising a studio program—involv- 
ing standard television equipment—come pretty close to 
matching those that must be borne by another station. 
Equitable facilities charges should be established so as 
to eliminate another channel for competitive rate-cut- 
ting or, In some cases, to prevent stations from g 
additional revenue over and above the usual time 
— —. and Nm standard “facilities charge.” This 
wo confidence amo advertise rospec- 
“ ~ yar tn went o asad: 
in formulating a fair rate structure and in establishing 
universal standards of practice in the matter of rates, lies 
one of television’s greatest challenges. It seems obvious 
that television is going places. It is only right that the 
neo ge ae what the fare is going to be before he 
a ; . 


By WALTER J. DAMM 


(V.P. and Gen, Mgr., WTMJ and WTMJ-TV, Milwaukee) 


anitt’s, build television on the solid rock BE ave naanes 

achievement and avoid the shif 

~~ and fantastic claims. nae SOS: Se ee 
nd let’s do it now when television is ji ginning 

to catch the imagination of the country eg — to- 

mae on Bs — 7 os oe has been done and we'll have 

o retract an 0 a lot of things the righ 

~~ _ were wrong in the first place. coe on 

e first place, let’s stop grabbing figures 

the air when we release set receiver totals. _ Let's. fina 

out exactly how many sets there are in the area covered 

by our individual stations and throw away our multiplica- 

tion tables and give a factual report based on dealer sales. 





3 Sure, by some freak of nature, your stati 

tion sometimes reaches an area ana alien pacPiry vd = 
limit of our signal. But when we release publicity about 
this unusual happening and give the impression that we 
actually cover that area, we damage ourselves and every 
other coverage area claim we ever make. 

Second, let’s get on firm, substantial ground as far as 
tie arg porns is concerned. 

And by mean, let’s be frank to an extrem i 
the public. Let’s admit our deficiencies, explain pedliy 
ficulties, take the public into our complete confidence 
A 7 _ a of the films we show old and bad quality? 
ae why, and explain why we think they'll soon be 

Why don’t we have more live music. bi 
ductions, variety shows that compare Bog reBgendh 
peo Be frank about it... . tell Mr. and Mrs. Public 
about the problems that presently beset the independent 
operator . . . the problems of trained personnel, the 
<= hd big Lape egg studio productions. . : 

y can’t we on the air the same nu 
a radio station is on the air? Tell them "ten Ba oo 
SS peer ‘in , Aine and show how, in good faith, all 
amine: are increasing their air time as rapidly as 

Then build shows on a local basis that television is, ag 


(Continued on page 34) 
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Tele Is an Ad Medium, Pix. Freer; 


Where Will the Twain Meet? 


By NICHOLAS M. SCHENCK 


(President, Loew's, Inc.) 


To date television has not affected our former policies. 
But that is not to say it will fail to do so in the future. 
We are not dismissing this new miracle which can trans- 
mit an instantaneous image of spot occurrences. 

But the great question is where 
the lines of motion picture and tele- 
vision tend to come together. To 
date they are almost parallel, the 
only slight inclination of meeting be- 
ing the use television is making of 
some out-of-date films. 

Television is at present almost ex- 
clusively an advertising medium. The 
motion picture is unsponsored and 
therefore freer. It is less hampered 
by any intruding responsibility, save 

: that of telling a story as weil as it 
can be told. 
Nick Sehene® When the radio came in, it was 
predicted that motion picture attendance would be dras- 
tically curtailed. Actually the motion picture audiences 
have doubled since the beginning of radio. 

Yet radio itself has improved enormously —as have 
motion pictures—but sqmehow people want to go out 
for an evening if they are to call it an evening’s fun. 

I see no reason why television should be different un- 
less it becomes applicable to theatrical presentation. 

The commercial foot on which television has started 
fs a hindrance to this. As long as television is an ad- 
vertiser’s technique, the companies will not be able 
to pay the costs that prevail in motion picture production. 
Nor can they produce enough footage to keep the airways 
active. 

However, even these obstacles may be overcome in 
time. Perhaps one day soon they will develop an ad- 
mission principle which will free the medium and make 
observation of it subject to the same democratic box- 
office judgment as the movies. 

One thing is certain, there will always be room in the 
entertainment world for real talent. The basis of success 
of the motion picture is not real estate or banking, but 
ee to make good shows that the public wants 
to buy. 

The public will take these good shows in any form. 


Moral Responsibility Cited 


As Challenge to Television 
By J. R. POPPELE 


(President, [Television Broadcasters Ass'n) 








A few years ago when television was struggling to break 
away from the reins that strapped it to the laboratory— 
when television was eyed with a strange ‘“look’” instead 
of regarded as the “new look” which it has become today 
—I told an assemblage of broadcasters gathered at the 
Second Television Conference of TBA that television's 
greatest challenge of the moment wasn’t technical as much 
as it was one of moral responsibility. 

I think much that has happened during the past year 
of immense television growth tends to amplify this belief. 
Television's greatest challenge to the broadcasting fra- 
ternity still remains one of moral responsibility. If tele- 
vision is to succeed as the great means of mass communi- 
cation which its sponsors firmly believe it is destined to 
become, it must recognize these basic tenets: it must be 
clean and wholesome, completely tolerant, fair in all pub- 
lic issues and regarded as a welcome visitor in the Amer- 
ican home. 

There can be no compromise with decency in any form 


. of entertainment, but it’s more acute in television, since 


video’s double-barreled approach—sight and sound— 
might easily affront two senses, .and possibly a third if 
the program content is odorous. 

While care must be the byword of every broadcaster, his 
freedom to program effectively must not, on the other 
hand, be retarded by prudish do’s or dont’s. Common 
sense should dictate when uncommon material beckons. 





| Trial and Error | 








Only through trial and error will television’s program- 
ming problems be ironed out. 
making a careful study into suitable techniques for the 
presentation of religious programs. I am confident this 
will be worked out satisfactorily. Freedom of discussion 
in public affairs and controversial issues is also being 
studied so that televisers will know how to best treat this 
wholly American form of visual broadcasting. Time will 
help us out in this problem. 

Dangers also lurk in the form and types of drama that 
should be transmitted into the American home—where 
avid viewers range in age from toddlers to amblers. Drama 
is a most interesting and treacherous field for television. 
It is too early to dogmatize whether television shall be 
governed by the traditions of the stage and screen or 
whether it shall develop its own standards and techniques. 
Television, it seems to me, faces peculiarities in its me- 
dium which compel it to find its own way by bold and 
intelligent experimentation. Until the proper approach is 
finally standardized, it would seem that caution and a 
measure of restraint are warranted. 

The theatre has achieved a license which harks back to 
the middle ages and not a few of the things there to be 
seen and heard would be difficult to reconcile in a me- 
dium which finds its way into the ordinary American 
home, where standards of purity and decency are still 
anything but extinct. 

Comedy has universal acceptance in any medium of en- 
tertainment, yet no form of.entertainment lends itself to 
looseness and questionable material so much as comedy. 
The point of balance between the clean and the question- 
able in comedy is so narrow that where any doubt might 
exist, a blue pencil should be set to work—and quickly! 

If television in the future is to withstand the assault of 
those who might, through self-appointment, seek to impose 
restraints in the guise of righteous overseers, it would be 


a ee 
pra : 


Many broadcasters are: 


. ly has to be governed by public pressures. 


Sight Vs. Sound 


Pros and cons on talent’s segue into the television 
medium are naturally a hot topic with all comedians. 
Fred Allen wonders why reading scripts couldn't be- 
come an accepted technique over the video, in view of 
the fact that people come back Sunday after Sunday 
and seemingly enjoy watching him, Benny, et al., read 
their scripts and apparently none of the illusion is 


lost. 

Benny accents that the radio medium has so condi- 
tioned the public’s imagination that any attempt to 
realistically depict Fred Allen’s Ailey, or him going to 
the vault to count his money, or the Maxwell, etc., 
might shatter a time-honored and now thoroughly 
fixed illusion, built up over many years. 

Al Jolson goes even further on the script aspects by 
accenting that the written-out radio show in hand 
has become a crutch to all performers. He cites him- 
self. “Why, back in the old Winter Garden days I 
knew 50¢or 60 songs by heart, could sing any of ’em 
at a second’s request, whereas today, do you know I'm 
so dependent on a script I must have the lead-sheet 
of ‘Sonny Boy’ or ‘April Showers’ in front of me, just 
to make sure!” 


Still the Same Ulcer 


By ALAN LIPSCOTT 








Hollywood. 
The writer’s point of view on television? After kicking 
the idea around for two weeks, I still can’t figure out a 


point of view. Sorry. 
However, I asked other writers for their points of view 


and here are a few interesting replies: 
Quote .... “I can’t get excited about writing for tele- 
vision. To me, an ulcer from television gives me the same 


bellyache as an ulcer from radio.” 

Quote .... “I’m prejudiced against television. Three 
times last season I gave free mention of’ television sets 
in my shows and [ still have to go to a bar to see the 
fights. To force the issue, I once plugged the RCA set 
in a blackout, and on the Columbia network yet, and for 
that, the plug man sent me a boitle of Calvert. Likewise, 
Il once mentioned Phileo and for that I got six cakes of 
oatmeal soap. And likewise, on a Christmas show, I called 
the old guy with the white whiskers, Santa Hallicrafter, 
and for that, the plug man sent me a case of shampoo, a 
carton of blintza mix and my latest Hooper rating.” 


Quote ...-. “As far as I am concerned, television is 
smellovision. I was a very happy character until I bought 
a television set for our wedding anniversary. And now 
on every Wednesday night after we look at the wrestling 
matches, she gets a glint in her eyes and starts packing 
her bags. She wants to leave me and elope with Gorgeous 
George. So what could I do and I did it. I gave up writ- 
ing and am now wrestling. (That television, smellovision 
joke is fully copyrighted.)” 


| . +++ Like a Hole in the Head a 


Quote .... “I need television like I need a hole in the 
head. You see, I got a girl with whom I am very much 
in love. So much so, that for her I would cut off my 
right arm and learn how to typewrite with my toes. Now 
this doll doesn’t go for baseball games or fights. She only 
likes commercials, especially when the commercials show 
models wearing fur coats and bracelets. Whenever a 
model comes out on the screen wearing a blue mink or a 
facsimile, my sweetheart looks at me with her big blue 
eyes, sad like, and my glasses become so misty, I can 
hardly read the cards in my joke file. It’s murder. If I’m 
not renewed for next season, television will drive me back 
to my wife, who is more of the Duz and Okydol type.” 

Quote .... “Television is for me. You see, I work in 
a den; that is, I call it a den. My kid calls it & rumpus 
room, my mother-in-law calls it a bedroom and my wife’s 
sister in Toledo calls it a spare room. You see, my wife 
is a soap opera addict and listens like crazy every morning. 
The radio is way back in the kitchen but that doesn’t stop 
her from coming into the den where I am batting my 
brains out, and listen there. And while she listens. she 
makes conversation like I should stop work and bawl out 
the Japanese gardener for ruining a rose bush, or why I 
still didn’t send a wedding present to her brother who was 
already married for a year or why I can remember to 
write out a check for a bottle of Scotch, but I can never 
remember to write out a check for the mortgage interest 
And though I can’t concentrate on an Abbott and Costello 
straight line, she doesn’t miss a word of ‘Gertrude, Girl 
Delinquent’ that is going full biast in the kitchen. This 
will all stop, when I install a television set in the garage.” 


PPS.—And on one point of view there was unanir 
agreement that agents should stop whining to ae 
about how television was in its infancy and how budgets 
were low and so writers should play ball with the ageficies 
and sponsors and write on spec. 
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wise to mass industry opinion immediatel 
goal of self-imposed regulations. y toward the 


Initial approach to such an objective is the con i 
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of cautionary signposts in the form of guides to Hiss oe 
Lae qyaavas co these preliminary guides do not achieve 
measure of success, a full-fledged 
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Adoption of a code, however important it 
television’s future well-being, beni not sorter mye. 
rier against vigorous experimentation with new forms of 
entertainment. A speaker at one of the TBA sessions 
made a good point along these lines. He said: 

“When it comes to good taste, I think that pretty large- 

c Th i 
temptations to bad taste in programming. Seoavan's 
think experimentation ought to be tried, even at the ex- 
pense of outraging or disturbing certain sections of the 
community until, through trial and error, through the 
balancing of the interests of the industry against the 
pressures of the community, you arrive at some kind of 


form which will be really ada 
pry Hoes ay ore y pted to the medium which 
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NBC-RCA’s $40,000,000 
Television Jackpot 


By NILES TRAMMELL 
(President, NBC) 


We have reached the second half of 1948—Television: 
Year—and we have seen every promise made by the coke 
vision industry come true. " 

We have witnessed many new stations sprouting up ; 

cities from coast to coast. Ks 

We have seen scores of adverti 
rushing to sell their wares thie 
the sight-and-sound medium. 

_Men of all. rank and station are 
risking millions of dollars this year 
and many more will invest still more 
millions in television before much 
if any of it, is recaptured. ’ 

This is private enterprise in demoe- 
racy at work. This is the faith of 
industry. It is the vision of men and 
women who are willing to invest in 
an industry which thus far has much 
in the red and little in the biack 

What is it that compels men of industry to risk so 
much in:an adventure which has yet to prove in a financial 
statement that it can justify such huge investments? And 
do these people—including the National Broadcasting 
Company—expect an adequate financial return on their 
money? ; 

These are que..ions little asked. or answered today in 
all. the press stories on television but they are at the 
very root of the television business, For no matter how 
pretty a picture the program people and engineers can 
paint on a television screen, in the end it is the economics 
of the business which will foretell its success or failure 

it has long been the belief of NBC and of its parent 
company RCA that television will one day prove toe be 
not only the greatest medium of communications ever 
developed, but that in terms of dollars and cents it will 
become one of this nation’s truly great industries. 

To back these claims, RCA and NBC have invested more 
than $40,000,000 in television’s growth and development 
Money was supplied. to a new industry of television by 
our companies at times when doubters were advising 
against it, during lean years and fat, during dark times 
and finally in the first true blush of television’s success.’ 

This required faith and courage. But it also involved 
. tg boggy baler! it rh iepece being able to predict the 

ay whe 1e balance sheet c >. ti in fi 
ingome Dees sna t could be tipped in favor of 

This day has not yet arrived but men of vision are 





Nites trammeii 


realizing television one day will be on a pay-as-it-goes - 


basis. As the days roll by and television proves it ean 
do jobs better than any other existing nadia. Sa at the 
National Conventions, at championship boxing bouts, or 
even at reviving vaudeville—so do its prospects as a 
money-making proposition become enhanced. 

Capital is being pumped into the television business 
perhaps faster than into any other new industry in the 
United States. Manufacture, station construction, telecast 
advertising are all booming in a fashion which some of 
my contemporaries are comparing to the Gold Rush of 
soleclanan a; bee unlike the Gold Rush, prospectors in 

: are staki lai ic é ay 
Sdesteaies mits ng out claims which may not pay off 
ian is clear. Because of its tremendous impact, 
py om veh - render a great public service, to do such 
whee 9 "- a ing and entertaining job, its future employ- 
ahaa ousands of persons and its corollary uplifting 

ects on the national economy—because of all these 


things, television shoul 
industry. d ultimately become a profitable 


TV Needs Showmanship 


By EDDIE CANTOR | 





Hollywood. 


Here in Hollywood, we recently had a world premiere | 


» | a want picture. (All right, “The Emperor Waltz” 
t bt ang :) The ceremonies attending the premiere were 
elevised. I said to a nearby columnist, “Now with tele- 
vision, these premieres are even more 
difficult. On radio, we used to just 
sound stupid — now we can_ look 
stupid, too!” 

No actor has a right to be televised 
unless he is properly made up—re- 
hearsed—and fully prepared for it. 
Television is crying for showman- 
s ship! 

A For instance, I bought a television 
ik } set for my grandson. Imagine my 
a | surprise and consternation to find 
i _ that he was watching “The Clutching 
Eddie Canter Hand,” right before his bedtime. This 

scared the hell out of him, and so 
many other children in Los Angeles, that irate parents 
wrote into the studio, in such numbers, that this “pogey- 
man” serial was removed immediately. A good showman 
would have known better than to serialize “The Clutching 
Hand” for youngsters, at an hour before they hit the hay. 

When I first read in Vartery that Texaco is going to 
have a televised vaudeville show, I immediately expressed 
the hope it will be careful what kind of acts are engaged. 
Keeping in mind that acts that “killed “em” on a Palace 
Stage might not even “bruise” the awdience at homie. 

Vaudeville is good—if it’s good vaudeville. Showman- 
diagnosticians must be brought in at the wedding of Tele- 
vision and Vaudeville to see they are properly mated. 

At the present time (and remember, I am only speaking 
of television as we find it on the West Coast) the only real 
kicks in this baby industry seem to be the sporting events 
—baseball, boxing and wrestling. One guy alone out here, 
Georgeous George, a star in the sport of wrestling, has 





i 


been responsible for the purchase of more television sets - 


than any other single individual. Why? - SHOWMANSHIP” 
He really puts on an act. With his marcelled blonde curly 
locks—his bizarre silken flowing robes—his perfect sensé 


of timing, he has made the “grunt and groan” business # ” 


great show. If television is to live and grow it needs — 
real personalities, whether it's Gorgeous George or wha 


It needs professionals! Video had better kick out the am — 


teurs who are kicking television around. we ie gels 
The novelty alone no longer suffices. Television 'S 


4 big thing that just anything is not good enough. 
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Television and the Advertising Agency: 
An Era of Creative Patterning 


A Symposium on How the Alert Ad Man, Confronted With a Wealth 


of Business and Entertainment Precedents. Is Bent on 


Giving His 


From my clouded crystal ball... 

{teEM: I expect that Y & R will have as many tele- 
vision shows produced in New York as radic shows this 
fall. Further, if equipment is installed, I believe at least 
three of our Coast productions will be televised, recorded 
by kinescope, and telecast to the eastern network, early 
next year. 

ITEM: In my 17 years of advertising, in all media, and 
with personal experience and influence in helping to 
forge the radio pattern in its early days, I can truthfully 
say that there has been nothing like television in the 
cpportunity to convince, to demonstrate, to SELL. If 
developments now in the production phase can indeed 
capture what we felt they had on paper, we are coming 
into a new era of sales-showmanship. Further discussion 
at this point is premature, however, these ideas being 
part of our agency capital. 

ITEM: The advertising agency in the American 


economy has the responsibility of measuring the means 
of reaching all people in groups, and of measuring the 
effectiveness of these means in reaching those groups. 
Therefore, the agency will constantly measure and eval- 
uate the circulation of the television audience, compar- 
ing it to all other circulations, in all circulation cat- 


egories, including cost per thousand. 

The agency will also try to measure, or judge the ef- 
fectiveness of television salesmanship, at its price, against 
salesmanship by other media. Lf television has the values 
its protagonists claim, agency recommendations will 
make television a major medium as fast as sets can be 
manufactured and distributed, and stations put in op- 
eration, to create the minimum standards necessary for 
a national medium. 


[Bat the Semee Stomach 











ITEM: The advertising agency does what is best for 
its clients, in productively selling the services or mer- 
chandise of its clients. In each medium, different arm 
rangements are finally grooved into that pattern within 
the medium which will best serve the interests of the 
client. Within the agency, each medium similarly influ- 
ences by its own growth and erganization just how the 
egency integrates its function. For instance, art work is 
not done as a rule by salaried agency personnel, but 
lavout is. Musical conductors are not on agency payrolls, 
but commercial writers are. Copy departments may write 
the words, but pilots doing the skywriling are not agency 
men. (Though they may have similar stomachs.) 

ITEM: Who will wnite the television shows? Probably 
anyone who can write, whether working for network, 
agency, management company, or self. 

ITEM: Who will produce sponsored television shows? 
Agencies. 

ITEM: Who will direct sponsored television shows? 
This is the nub or crux of show control. It has a his- 
torical parallel in what happened in radio. Radio started 
with two solutions to the control problem, one on the 
Coast. and one in New York. The problem was simple, 
_-where could agencies and clients find personnel gifted 
enough, and in sufficient numbers, to handle the tremen- 
dous demand for show production? On the Coast, net- 
works built large staffs of writers, musicians, directors, 
producers, commercial writers, etc., with emphasis on 
all-round know-how. I am a garage-trained radio man 
myself, (CBS-DonLee), and well remember as late as 
1934 acting as client contact, commercial writer, com- 
mercial announcer, program writer, director, producer 
and MC, on a major network show, with big name stars, 
and advertising integrated into all other media. And this 
for the Union Oil Co., a major advertiser. But in the 
east. the greater number of clients, the greater emphasis 
on specialization, the greater importance of agency con- 
trol perhaps, the inability of the networks to get, train, 
end direct sufficiently large staffs, sent the momentum 
to the agency. Shows had to be developed for the clients, 
and they had to be good. The scramble for talent, the 
hiring of network personnel by agencies, the ever mount- 
ing problems beyond programming which faced network 
executives,—nearly all factors worked for the, evolutien 
that took place, namely: the agency taking full control 
of program production. My personal feeling is that for 
exactly the same reasons, television will repeat the east- 
em pattern. Except that the agency, which will always 
hire the best man for the job, will use more freelance 
talent, and less staff talent. In other words, in radio we 
employ outside music, actors, writers, and some di- 
rectors. In television, if good men are available for free- 
lance television work in any field except supervision, 


I believe the agency will use them. 
Th Mesish callin Muara ndotoiaaiaine pent 
| Sees 90% of Ad Blurbs on Film a 
| SS 


— 


"EM: intelligent marriage of radio advertis- 
i “ onic nage picture technology might pass the 
ing |! roduction problem to film. Personally, I predict 
ag f all commercials for the advertising of blue chip 
i anies on film in 1949. Streamlined film produc- 
a hniques, now being experimented on, can answer 
oe - atic D uction problems better than live ac- 
os “it yore are comparable. Television originals (as 
contrasted with entertainments which are telecast while 








By SYLVESTER L. (PAT) WEAVER, Jr. 
(Veepee, Director of Radio-Television, Young & Rubicam) 
b] 


being produced for other basic audiences) can probably 
be filmed to advantage in all cases, dependent on budget 
limitations. 

ITEM: I have not yet seen a good television original. 
I have seen some good plays, good sports events, geed 
movies, and even a good radio show, but I have not seen 
a show built for the living room viewer that I liked. 
Howdy Doody plays to the kids in the physical audience. 
Kraft is theatre without leaving your living reom, (which 
may be television’s future, although it was not radio’s). 
“We, The People” is for the radio and you can watch 
it from home, (in my opinien, far more iateresting 
watching than most television). Barney Blake is a~-short 
B picture which makes up for its lack ef movement 
by exotic characterization, and good camera werk. Author 
Meets the Critics, and Public Opinion on Trial, are more 
nearly television because they are presenting the real 
rather than the theatrical, and you can feel that on tele- 
vision, but actually here again we are merely sitting 
in on arguments of prominent people. We have some 
ideas, but they are classified. (Military term meaning 
‘not to be disseminated for security reason”; often used 
in advertising to mean “We'll think of something by 
the time we're pinned down.”) 


Weaver’s Law | 





ITEM: In television, what you see and what you hear 
need not have any immediate relationship. This is known 
as Weaver's Law, and takes some very neat thinking 
to figure out. It is important just the same. ' 

ITEM: The finest television work I have seen has been 
in a very limited number of commercials, some not 
yet released. Television is going to affect all advertis- 
ing not only because we will be able to reach ail urban 
population above the subsistence level in five to 10 years 
(a prognostication), but because television advertising 
can be as entertaining and interesting as the showman- 
ship on all sides of it. This high visibility, impact, and 
conviction-powered material, will put the challenge on 
all media to increase efficiency to keep from falling in 
the new competitive period. 


| “Radio Stays—But With Changes” | 


ITEM: Those who scream that television is the end 
of radio are wrong. In my opinion radio is the one ad- 
vertising medium that is basically safe, because you can- 
not replace it in cars, or in homes when you want ac- 
companiment to other activity. Reading the paper while 
motoring leads to driving through open drawbridges, 
fun but habit-forming. Radio is fine. Peel potatoes at 
the television set, and you'll soon be known as Stumpy. 
But the radio plays on. Get disgusted at the television 
offering and adjourn to bed with a detective story, and 
musie is there at your radio speaker. No, radio stays— 


~ Who Needs a Haircut! 


By BEN DUFFY 
(President, BBD&O) 


One wouldn't think of questioning the future of jet-pro- 
pelled planes, cancer research, or democracy. Or tele- 
vision either. We've had a set in our house for 16 months 
now. é 

I happen to be a baseball fan and have seen every night 
game I could catch. Despite this, I’ve already gone to 
more games than I did last year. Television increased my 
interest in getting out to the park. 

Same thing was true of the circus. I hadn’t been to the 
big show in years. After two nights of seeing it televised 
I wanted to go to the Garden. Also—two youngsters were 
twisting my arm. The only thing television competes with 
as far as I’m concerned is my meals and my sleep. 

What about television as a selling medium? Let me try 
to answer that with another question. How can the’ addi- 
tion of sight to sound do anything but help? Products can 
be seen—a far easier method of recognition than words 
alone can do. Demonstrations are so much more dramatic 
and easier to follow. 

I realize most television budgets are still rather slim. 
That's one reason art lessons, parlor quizzes, and science 
lectures are so prevalent. Bui:no matter how blase a per- 
son tries to be, frankly, I think he’s got to admit to him- 
self it’s pretty darn wonderful to be able to sit in your liv- 
ing room and see these shows. 

As for commercials. Well, I’ve seen’ good ones, funny 
ones, sad ones. Advertisers are experimenting—as they 
should be. I think it’s a privilege to have a ringside seat 
at this great new sales spectacle. I have enough con- 
fidence in agencies, media, and sponsors to feel certain 
that real benefits will come of it. 

You know, somehow I can never find time to get a hair- 
cut but I manage to spend about 10 hours a week in front 
of a television screen. So as far as our household is con- 
cerned television is a success right new. 




















TV Client the Most for His Money 


but with changes. The big nighttime network attrac- 
tions at huge fees?—Not after five years or so. The 
number of AM stations we now have? No. Networks? 
Well, something will have to give. 1 think one network 
will probably change to a service network, with stand- 
ard time blocks, heavy on music, and network program 
control, and selling time across the board in 15-minute 
chunks. Change, in short, yes. The end? No. 

ITEM: Television begins as an operation following 
radio patic-n, and will probably conferm to radio net- 
work practice, ix time and originating customs, unless 
television originals fail to materialize. In radio, if you 
will recall, sports as radio’s primary fare, went out 
the window without too great a squawk because radio 
showmanship developed entertainment for the ear that 
the people liked. But unless originals are better, then 
the one marvelous, sensational, terrific quality of tele- 
vision—it lets you go places without getting up—will 
remain the dominating motif of the medium. If we 
don’t create television shows, then the people will want 
to see sports, and movies, and radio shows, and public 
events, and these things will be the major and over- 
riding force on television programming. In radio, special 
events and sports have shrunk to very small stature. 
On television, so far, television originals have been 
pretty meaningless. 

ITEM: It is possible that a man will never be able 
to look out of a screen at you as an entertainer and 
do anything but embarrass you. We don’t know. This 
radio technique of smirking at you and giving you the 


‘schmoose of creeping out of the set into your living 


room is frightful on television, in my opinion. When 
you know the man is facing anotier audi * ze, you don’t 
mind, even if the audience is unseen (televising a radio 
speech, for instance). 


ITEM: Most actors doing live commercials are forced 
to do things which will bring back the Roman plumb- 
ing arrangements. (This is a yok for the Latin scholars, 
and lends a tone, dubious of course, to the piece.) 


ITEM: One thing which held radio back was the al- 
leged mystery surrounding showmanship tactics, and the 
techniques of the medium, which made many of the 
old line advertising men ill at ease. This was partly 
the defense mechanism of the youngsters who ran radio. 
It is not necessary to go through the whole time-wast- 
ing thing with television. Radio production is not mys- 
terious, and neither is television. Both require some 
specialized knowledge, a great deal of presence, and a 
lot of common sense. It is true that geniuses have a 
flair for showmanship, but most radio and television 
men will be the coordinators of a lot of talent, not them- 
selves geniuses. The man that I would select for per- 
sonality qualifications as a television director on a dif- 
ficult assignment would be someone who headed C.LC. 
on a destroyer in action, not someone who senses a 
world of meaning in the re-entrance of. , arco. 
I do not mean to decry imagination or a feeling for 
showmanship. For television will not be made a great 
medium by artists, but rather by frustrated artists, who 
are good business men because they weren’t talented 
enough to be artists. (I pginted myself when I wags 
younger but I didn’t like the color.) 

ITEM: The next few years are going to be great fun, 
real creative patterning. I recognize that many of us 
who developed radio, threading our way through dis- 
mantled Cadillac engines, and writing new forms with 
the patter of pneumatic drills in our ears—many of 
us feel we just can’t go through another revolution, 
and this time without the bounce-up-ability of the twen- 
ties. To my fellow veterans, however, I remark that 
there’s no use kicking the box out from under you until 
you're sure you aren't up to it. Don’t do anything in 
a hurry. Wait until you’re sure. Now I’ve looked into it, 
and to me the simplest and most effective knot to use 
is the one where you 


Who Picks up The Tab? 


By STUART PEABODY 
(Asst. V.P. & Dir. of Advertising, Borden Co.) 


Radio has bequeathed to its bewildered offspring, tele- 
vision, a wealth of business and entertainment precedents. 

This is a perfectly natural turn of events. Television is 
being produced and sold largely by radio networks and 
companies, and being bought largely by long-standing 
radio customers. It is almost inevitable that they turn to 
radio precedents when they buy the new medium. 

3 However, from the advertiser's crow’s nest, stormy seas 
lie ahead on this course. First, and perhaps most impor- 
tant, it assumes that television’ will follow radio’s prece- 
dent of allowing the sponsor to pay the whole bill. Let’s 
look at that. 

_In most of our major advertising media. notably maga- 
zines and newspapers, that bill is split between the pub- 
lic who get the entertainment and the advertisers who get 
the plugs. If the public didn’t pay a share, the cost of ad- 
vertising in these media might well be prohibitive. Few 
advertisers of low-cost, mass goods could afford them. 

. Perhaps this is going to happen in television. Nobody will 

» oa.) » .2.-. (Continued.on page 36) ee 
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Unlimited Horizons | 


For The Music Biz 























By FRED E. AHLERT 


(President, American Society of 
Composers, Authors & Publishers) 


Television, the up and coming 
young giant of the entertainment 
field, has been the source of many 
a speculation by important groups 
and individuals. 

What i imagine every farsighted 
showman is doing these days, is 


to eliminate any fears of the fu- | 


ture and begin to build con- 
structively in a manner whereby 
- he eventually must capitalize ma- 
terially on the vast potentialities 
inherent in this new form of pro- 
jection. 

It is my humble opinion for 
whatever it is worth, that tele- 


vision will find its own niche be- | ©4°' 
side all the other branches of the | vision is of recent date and ex- | 


entertainment field and I don’t 


ets., etc., his brain children in a 
more intensive and applied cre- 
' ative thinking. 

This will bring about a better 
| quality product and may eliminate 
'a lot of the guesswork out of the 
| publishing industry. 
| As a result I feel that every- 
| body wiil benefit—television, art- 
‘ists, producers, publishers and 
last but not least the writer who 
will now be devoting all of his 
'time to the better things in crea- 
| tion. 


} 


By CARL HAVERLIN 


| (President, Broadcast Music, Inc.) 
| Many people believe that Broad- 


| east Music, Ine.’s interest in tele- 


| press some surprise when they 





KLZ Program Director 


With his carefully chosen_staff ‘of 
announcers, writers, production and 
talent people, Charles Roberts has 
|made listening to KLZ an 
| more popuiar habit in the Rocky 


| Mountain region. 
KLZ, DENVER. 





} 
| 








| based upon the simple point of 
| view that music is heard, not seen, 


ae: 1 Wey BS Oe ay Oe Meee. | learn that almost without excep-/| and we draw no distinction be- 
| tween an audio signal that eman- | 


It will just be a new and added 


item to the entertainment menu | 


offered to the public. True, [ sup- 
pose for a limited time it may 
put a mild dent into the econo- 
mics of the amusement field until 
the novelty has worn off, just as 
radio did to motion picture at- 
tendance, phonograph record and 
sheet music business, Later, as 
we all know, they came _ back 
stronger than ever. 

If one does not demand too 
much z3electivity, what is better 
than radio for the projection of 
just plain music, be it concert, 
production or popular? 

What about the composers and 
authors of this music? 





| ‘Supply and Demand | 








It is my prediction that tele- 
vision will create a basic change 
in the law of supply and demand, 
giving every composer and author, 
in fact every creative writer, a 
status which he or she has never 
enjoyed, even in the so-called 
halcyon days prior to the advent 
of radio. 


I am, of course, speculating like 
a lot of us have been doing these 
past few years and I am attempt- 
ing to visualize video in opera- 
tion with a comparable amount 
of individual stations: and net- 
works as exist today in AM radio, 
purveying at its top potentiality 

an audience of as much as 
40,000,000 people on one large 
program. 


If a future writer for video 
would be fortunate and able 
enough to concoct a so-called tele- 
vision “Oklahoma!”, just imagine 
in how short a period of time the 
whole world could see that show! 
And it took over five years and 
the additional time consumed by 
the various road companies, for 
the American public to see it. 


This simply means that at the 
end of its figurative one-week’s 
run, or whatever short period of 
time your own imagination will 
permit you to allot to it, this 
video “Oklahoma!” will have to be 
replaced. I can see where the 
older operettas will be refurbished 
and used extensively and in a 
great many instances will have 
Broadway revivals. 

By the same token, the vaude- 
ville formula which I believe will 
be extensively used in television 
will have to be continuously re- 
pienished with new material to 
ke-p the public interested. 


It would take me too long to 
expiain how these figures were 
arrived at, but I believe that 
eventually there will be a demand 
for about 30,000 shows per year 
in video—all kinds of shows from 
15 minutes upwards over large 
and small networks and hundreds 
of local stations. 


The motion picture industry in 
its heyday produced at the most 
1,500 pictures per year, of which 
there were only about 600 fea- 
tures. 

This astronomical television de- 
mand for material will produce 
the millenium for the writer. 

It will get him a hearing by the 
public for anything he produces 
that will sound fairly presentable. 

His work will get a hearing 
without the artificial barriers in 
existence today and as a result he 
will be able to use the time he 
consumes in placing, exploiting, 


ition the entire BMI repertory, 


| which has been so widely used 


iby broadcasters and others since 
| 1940, is now automatically avail- 
lable to all BMI television li- 
‘censees. Had we boarded the tele- 
| vision bandwagon but yesterday, 


| their suprise would be well 
| grounded. However, BMI’s stand- 


‘ard contract with its publishers 
| . 
!and authors since 1939 has in- 
cluded “the right to televise and 
the right to adapt, arrange, trans- 
\late, ehange and dramatize for 
television purposes”. 

In turn, BMI has, since the be- 
ginning, granted these same rights 
to broadcasters, including the 
right to broadcast dramatic per- 
formances of each musical work 
unless we give notice that we do 
not own performance right. Very 
few such notices have ever been 
necessary. 


casting in the United States does 
not come as a shock to BMI and 
its publishers but rather as a long- 
awaited day when the impact of 
sight with sound will give added 
impetus to the music business. We 
and our publishers have always 
felt that radio exploitation helped 
to sell sheet music and phono- 
graph records. We are firm in 
our belief that the addition of an- 
other sense to our method of 
exploitation will result in addi- 
tional revenues from the sale of 
music in all its forms. 


Much of the confusion in re- 
gard to so-called television rights 
in the field of performance rights 
comes, 1 think, from a basic mis- 
understanding. The term ‘“televi- 
sion rights” is as fallacious when 
applied to basic broadcasting per- 
forming rights as would be 
the terms “frequency modulation 
rights” or “amplitude modulation 
rights”. BMI’s entire policy is 


The fruition of television broad- | 


| ates from a standard or FM 


| broadcasting station and that 
| which emanates from a tower that 
| accompanies a television antenna. 
| In the BMI catalog are many 
|operas, operettas and _ musical 
| comedies. 


| der our regular license but the 
}entire works are not covered 


thereby in either AM, FM or tele- | 


| vision. For example, broadcasters 
' desiring to perform in its entirety, 
| an opera published by G. Ricordi 
|& Co., must make application to 
| Ricordi. This will hold true for 
| television as well. 


| But BMI is doing more than 
| just talk about television. We are 
actively engaged, through our Tel- 
evision Service Department, 
analyzing our catalog and that of 
AMP, our wholly owned _ sub- 
| sidiary, for the purpose of furnis- 
| ing to producers of television pro- 
| grams, advertising agencies, clients 
'and broadcasters a complete in- 
dex of music divided into seven 


100 subdivisions. 


Working closely with men actu- 
ally on the firing step in all 
branches of television broadcast- 
ing, we have been able to aid and 
abet these program producers in 
a more intelligent use of music 
in the rapidly growing art. Sight 
and sound together will certainly 
create new patterns in program- 
ming and through the close liaison 
we have so far established and 
hope to cement in the years to 
come, BMI and its publishers 
look forward to an _ increasingly 
important role in television. 

Naturally ,we believe that it will 
retard, rather than advance the 
cause of music in television if we 
adapt the European terminology 
so alien to our own law, which re- 
fers to “grand” and “small” 


(Continued on page 78) 




















JOHN 


WJZ—Criminal Casebook 


WOR—Superman and 











GART 


Adventure on Parade 


W NBC—Marriage for Millions 


CHARLES ROBERTS | 


Individual songs from | 
| these works may be broadcast un- | 


main mood categories. These are | 
further broken down into nearly | 


Some Arguments In Favor 


Of Regional TV Networks 


By THEODORE C. STREIBERT 


New York 


JOHN R. ALLEN ASSOCIATES 
16 E. 58th St. 





| MAY BOLHOWER 
| 101 W. 42nd St. 

| Room 402 

| 


| 

| 

| INTERNATIONAL NEWS 

| SERVICE-INTERNATIONAL 
| NEWS PHOTOS 

1935 E. 45th St. 


| DAVID LOWN 
Room. 1902 
580 5th Ave. 


ever | 


McGRAW ASSOCIATES 
20 Park Ave. 


'MODELL & HARBRUCK 
60 E. 42nd St. 


| MUSIC CORP. OF AMERICA 
1745 5th ‘Ave. 


_DOUGLAS F. STORER 
2214 RKO Building 
Radio City 


TELE-VISION ASSOCIATES 
545 Sth Ave. 


| VIDEO ASSOCIATES 
'515 Madison Ave. 


| VIDEO EVENTS 
'535 5th Ave. 


| WPIX 
| 220 E. 42nd St. 


| ADAM J. YOUNG, JR., 
| 11 W. 42nd St. 


INC. 


Television Package Producers 


| JULES ZIEGLER, INC. 

545 Sth Ave. 

. 

| Chicago 

‘AMERICAN NATIONAL VIDEO 
PRODUCTIONS 

17 No. Wabash 


FEATURE PRODUCTIONS 
228 No. LaSalle St. 


GREEN ASSOCIATES 
360 No. Michigan Ave. 


HOPWOOD-LAUFMAN- 
FOMUND-CROSS 
236 No. Clark St. 


KLING STUDIOS 
601 No. Fairbanks Ct. 


KNICKERBOCKER PRODU 
TIONS . 
163 E. Walton Pl. 


MUSIC CORP. OF AMERICA 
430 No. Michigan Ave. 

os 

PHOENIX PRODUCTIONS 
1351 No. State St. 


TELEVISION ADVERTISING 
PRODUCTIONS 
| 360 No. Michigan Ave. 


Hollywood 


LARRY FINLEY 
8983 Sunset Blvd. 


‘AL SIMON PRODUCTIONS 
6700 Sunset Blvd. 


STAGE EIGHT-PAT CUNNING 


Nassour Studios 
5746 Sunset Bivd. 


STOKEY-EBERT PRODUCTIONS 
'5451 Marathon Ave. 


— 





(President, 


There is widespread speculation 


in the industry as to the feasibility, 
economically speaking, of television 
networks on a coast-to-coast basis, 
such as those we have known and 
developed in radio. As it stands 
today, the cost of coaxial cable 
and microwave relay to link inter- 
mediary stations between, say, New 
York and Los Angeles, appears 


| Prohibitive—somethifig better than 


10 times the cost of wire lines for 
radio networks. In addition to cost 
consideration, there is the time 
factor, the three hours difference 
on the clock between New York 
and California which has required 
repeat shows within a matter of 
hours of each other. In these days 
when advertisers have an eye on 
low-budget shows, it seems unlikely 
many would readily invest in tele- 
vision repeats. That bill would 
come pretty high. Together, cost 
and time factors, add up to the best 
argument in favor of regional TV 
networks, which can be linked and 
made into a national network when 
an event of country-wide interest 
demands immediate and simultane- 
ous attention of the entire popula- 
tion. Except for such events it ap- 
pears reasonable to assume that 
TV stations will be programmed 
with films, newsreels, live pro- 
grams of local origin, with national 
events being offered on a pool ba- 
sis. 

There are cries in some quarters 
that video audiences won't accept 
films or shows presented on a de- 
layed schedule. Well, the day in 
which audiences won't accept 
transcribed programs or ones of- 
fered on a delayed basis in AM 
radio has all but vanished. Mutual 
was a forerunner in this kind of 
programming and artists like Bing 
Crosby, especially Crosby, have 
proved that audiences are condi- 
tioned to accepting such broadcasts. 
Since obviously there is no desire 
on the part of the moviegoing popu- 





lation to see-any current film as a 
group and simultaneously, it fol- 


WOR, N. Y.) 


,lows there should be no similar 
urgency on the part of TV audi- 
ences. The extensive use of films 
in present video station schedules, 
both feature and newsreel, appears 
to be a harbinger of the way many 
stations and regional networks will 
be programmed. 


| Regionals Already Under Way | 


Already regional TV networks 
are in early stages of development. 
WOR has two video stations which 
will be broadcasting before the 
end of 1948 as WOR-TV in New 
York and WOIC, Washington, D. C. 
These stations linked by coaxial 
cable and microwave relay are two 
keys of a regional eastern TV net- 
work of the Mutual Broadcasting 
System. The Mutual affiliate in 
Boston, WNAC, recently went on 
the air with WNAC-TV. The eet 
ton station will be linked with - 
two WOR video outlets. At bo 
same time we have high hopes t , 
Mutual’s Philadelphia station, w : 
will be awarded channel 12 in ae 
city, and join us. In Pitan 
KQV has applied for channe be 
regional network will then have 
outlets in the most important roa 
dustrial and cultural communitl 
in eastern United States. . 

I cite this eastern Mutual Se 
work as an example of how ot! ro 
regionals can be built and “wee 
with the greater national eo 
under the Mutual program serv os 
These local networks and eroge 8 
will have the, opportunity + sim 
change video programs, an ‘ 
recordings of special one, aol 
news programs will be dispate ia 
to member stations when pacers 
cable or microwave relay isn t used. 


If broadcasters concentrate = 
the development of progressive ore 
technically superior local TV a 
lets and on serving their local < 
munity with programs of grea will 
interest to its audience, they 
be in the strongest position to rae 
full advantage of network serv 
when it reaches them. 
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DON'T SELL RADIO SHO 





What’s The Answer 


To Television News? 
By BOB TROUT 


last-minute freshness radio listen- | 


“Narrators, 


newsmen, m.c.’s- 
you'll have to stop looking into the 
camera,” says VARIETY. “That 


glazed stare is awful. 
ing the lens.” 

“Don’t forget to look at your 
audience,” say the television direc- 
tors, “LOOK AT THE CAMERA!” 

Confusing, isn't it, for the news- 
man who has taken time out from 
the radio studio to speak his piece 
in the glare of the television lights. 
But that is merely one of the minor 
perplexitics. Anyone who is try- 
ing to find the best way to present 
news to the swiftly growing tele- 
vision audience has real problems. 
The kind that tug at your pajama 
sleeve with a low snarl at three 
o’cluck in the morning. 

Newsreels on television are fine. 
Meny of the men and women work- 
ing with television newsreels are 
convinced they will 
create a product far superior to the 
standard theatre reel. 

It is possible that the critics who 
have so long and so bitterly at- 
tacked the static formula of the 
movie-house mewsreel may find 
their dreams come true in a tele- 
vision reel that breaks out of the 
old shell. So far, the greatest dif- 
ference is speed. If you have a 
television set, you can see the 
events of the day on the screen 
before you could see them in your 
favorite moving picture theatre. 
But you are likely to feel that 
essentially it’s the same newsreel 
you have been watching from a 
theatre seat for more years than 
you want to count. 

Why Watch the Newsman? {| 

For some time now, television 
has been trying ways of putting 
the radio newsman before the 
cameras. A typical television news 
program opens with a shot of the 
broadcaster seated at a desk, read- 
ing his script into the microphone 
as he always has done. After a 
few moments, while the newsman’'s 
voice goes on, his face vanishes 
from the screen. From then on, 
the audience sees a collection of 
slides illustrating the news, mixed 
with moving picture scenes that 
probably contain a number of back- 
ground shots taken months before 
and since kept carefully in storage. 
It’s one way of presenting some- 
thing to look at while the broad- 
caster reads the news. 

But do these pictures on the 
screen significantly enhance the 
newsman’s script? Does the audi- 
ence really get more out of it than 
if there had been no screen, only 
the broadeaster’s voice? Probably 
not enough more to justify the 
bother of putting out the living 


Stop crowd- 





room lights and drawing up the | 


chairs in front of the television set 
night after night. 

At NBC, under the supervision 
of News Vice-President William F. 


Brooks, we are putting on a weekly | 


program called Television News- 
room. For it, the cameras are 
brought into the NBC newsroom, 
and the audience can watch us at 


work in the place where we actu- 


ally do our work, with shots of the 
news desk, the teletypes, and a 
copy boy tearing the tape off the 
press association machines. 

None of us connected with this 
program would solemnly tell you 
that this is the final answer to teie- 
vision news. We are trying things. 
We are enjoying ourse! But 
we have problems. By 
the cameras intv the \ews.com it- 
self we gain authentic atmosphere. 
But we tose the advantage of work- 
ing in a studio especially equipped 
for television, with microphone 
booms that would let us walk 
around while talking, as actors do 
in the big television dramas, and 
as we ourselves normally do when 
we are at work in our newsroom. 

Also, our informal television 
newsroom technique does not save 
us from the long hours of prepara- 
tion that go into all television news 
programs. It ts customary to start 
work on a television news show 
seven or eight hours before air 


time. 


eventually | 


nging | 


: > j i ness by show time. 
That, seriously impairs, the, ness by Show Mme... 


ers have come to expect from re- 
porters on “the 
radio.” : 
News, Plus Bits of Business 
Finally, in our Television News- 
room, we face that same old ques- 
‘tion: does what we show on the 
screen significantly enhance the 
news we tell? We manage to put 
some action on the screen by doing 
bits of business, authentic business 
intended to show the audience how 
newsmen work at their job of col- 
lecting and organizing the news. 
But, of course, the action is not 
direetly connected with the news 
events of the day. If there is a 
| parade or a strike or a U. N. meet- 
‘ing, the audience doesn't see the 
parade or strike or meeting; they 
see a newsman talking about it. 
Well, then, does the audience 
want to look at action not directly 
a part of the news events being 
‘discussed at the time? At this 
point in television’s development, 
my own answer is: yes, the audi- 
|ence is interested in seeing a real 
newsroom while listening to the 
inews. But some day that audi- 
ence curiosity will be satisfied. 
| Then, I suspect, the viewer who is 
asked to look at newsmen discuss- 
ling the news will demand the 
| dramatic conflict of a debate or a 
| forum, the kind of show that has 
| been pulling the crowds into the 
| lecture halls for a long time now. 


So... . there’s a lot of experi- 
menting to do before the perfect 
|television news’ technique is 
|evolved. In these pioneering days, 
}we can see the direction some of 
|that experimenting is likely to 
|take. Sooner or later someone will 
try a reenactment of selected news 
| stories, with, actors playing the 
‘roles of the people in the news— 
ithe old March of Time radio pro- 
|gram done for the eye as well as 
'the ear. Of course, it will be more 
‘complicated than it was on the 
| radio, everything in television is. 
'Some of the reenacted incidents 
,may have to be filmed in order to 
/use outdoor locations at the time 
‘of day the news event being por- 
| trayed actually took place. 


And there is room for experi- 
menting on the present-day stand- 
‘ard television news program, the 
|one that shows the slides and 
/movies to the accompaniment of 
| the newsman’s voice. Ways can 
be found to bring the newsman 
|into these visual illustrations. I 
| don’t see why he cannot be shown 
'on the screen with the slides, and 
maybe in some way with the mov- 
ing pictures, too, although he may 
| have to go out into the field with 
|the camera crew to achieve that. 
And it would seem comparatively 
easy to show the newsman before 
a white board on which, as he 
talked, he could draw elementary 
diagrams, simple visual statistics. 
He could use various objects as 
| symbols; on occasion, he might 
even use puppets. 

Animated Syimbois May Be Answer 

It’s quite possible that the tele- 
_vision news program of the future 
'may be a combination of several 
of these methods, with a news re- 
|} enactment sequence followed by a 
| shot of the newsman reading a dis- 
| patch from the news wire followed 
| by a sequence of animated symbols 
illustrating another item in the 
news. 


But as we try te peer into the 
|future there is one point that 
‘alarms an old radio newsman. All 
_ this experimenting seems to lead 
| toward bigger and bigger produc- 
jtions. And that means leading 
away from the news itself. The 
productions have a habit of getting 
,in the way of the news. There’s 
the temptation to subordinate news 
‘values to screen values. And the 
| bigger the production, the longer 
|the preparation time that will be 
|required. You can’t start re- 
| hearsing actors at noon for a din- 
ner hour program and _ expect 
‘every news event the actors are 
|portraying to sparkle with fresh- 
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‘WHO SIYS AUDI 
~ REQUIEM HERE? 





By MARK WOODS 


(Pres., Amer. Broadcasting Co.) 


There has been considerable dis- 
cussion, both inside and out of the 
industry, of just how television will 
fit into the radio picture, or con- 
versely, how radio will fit into the 
television picture. 

For my part, that sort of discus- 
sion brings up too many pictures. 

Television has, of course, cap- 
tured the imagination of the pub- 
lic as no other medium of commu- 
nication has ever done. And right- 


ly so, for television will become | 


the greatest medium of communi- 


RT YET 





‘ 


(Theatre TV New Awaits 


| 


i The time has come to make a 
| differentiation in our thinking, 
| and our language. The single word 
television is no longer sufficient For 
| home television and theatre tele- 
ivision are rapidly becoming, or 
| have rapidly become, two different 
|} points of view; almost two dif- 
| ferent media. 

| The materiai for home teievision 
| is obviously not for the theatre. 
'But proper material for theatre 
| television is seen to far better ad- 
| vantage in the theatre. Theatre 
television can and must be utilized 
‘to make motion picture theatre- 
going more attractive, the enter- 
'tainment offered more vital. Cer- 


|cation man has ever developed. It| tainly television and the motion 


‘television will 





is dramatic as no other medium is 


sound, brought right into your liv- 
ing room, which promises to give 
you the finest in entertainment, 
music, drama, discussion, current 
events. And as a medium for the 
advertiser, it will be unparalleled 
and unrivalled. 

It is almost axiomatic to say that 
revolutionize the 
broadcasting picture as it is today. 

As the potential of the medium 
is further explored-and developed, 
as transmission facilities are ex- 
tended, as more TV stations go on 
the air and sets in use increase, TV, 
on a network basis, will greatly 
expand our present system of radio 
networks. 

There will be a place for audio 
networks and it is my belief that 
such networks will consist of many 
FM stations, supplemented by 
strategically located, high-powered 
4M transmitters to serve the more 
sparsely populated areas of the na- 
tion. This belief is predicated on 
several factors: 

One of these is that news and 
music will come more and more 
to the fore in the sound broadcast 
field as television develops, and 
FM is ideally adapted to the 
presentation of both. While tele- 


vision, with its immediacy to the | 
listener, can do a wonderful job on | 


pre-arranged special events, sound 
broadcasting can still do a faster 
job on spot news events. 

Another factor that will operate 
to insure continuance of sound 
broadcasting is that many of the 
favorite musical features heard on 
radio today would not, in my 
opinion, be greatly enhanced by 
being televised. You can enjoy a 
piano recital, a concert, a chorus 
or a soloist audibly without seeing 
the artist—witness the listening of 
any group of music lovers. FM can 
do a splendid job in the music field. 

A third factor ip the continuance 


(Continued on page 74) 


eee a | picture theatre have announced | 
jin the combination of sight and | their engagement. 


It is up to the 
| exhibitors to arrange for the wed- 

ding and nurture the marriage for 
|the mutual benefit of all con- 
| cerned. 

Shortly after the Louis-Walcott 
fight I had occasion to speak to 
the Allied Theatre Owners oi :.:cw 
Jersey. I asked these exhibitors 
if they had attended their theatres 
on the night of the fight, or if 
they had seen it on television in 
their homes. Sixty percent of 
these men, to whom the motion 
picture theatre is so vital, had 
been at home, with their television 
sets, on the night of the fight. 
How could they expect their 
patrons to do otherwise? 

It is this sitting back, this wait- 
ing for the other fellow to de- 
velop the whys and the wherefores, 
the means and the _ techniques, 
which is getting the relationship 
between the theatre and television 
nowhere. When radio first reared 
its young and then raucous head, 
pessimism came along with it and 
| there were those who thought our 
industry was doomed. But some- 
how, through the most arduous 
process of trial and error, the 
radio and the motion picture have, 
jin reality, been a boon to each 
other. I doubt there would have 
been stars of the magnitude of 
Bing Crosby and Bob Hope if it 
had not been for the joint presen- 
tation they received on the screen 
and over the air. 


ors es _ Hurdles — 


True, there is something of an 
obstacle course ahead for theatre 
television. There are mechanical 
hurdles to be overcome, and more 
than a maize of legal clearances 
to be adjudged. Pressure from the 
exhibitor for equipment and per- 
missions will speed these obstacles 
out of the way. True, there have 
been some sweeping injunctions 
| passed. They were to be expected. 
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“You're Invited” TV every Wednesday 8:00-8:30 P.M. ABC Network, 


Larry Puck produeer. 


Ralph Warren, director 


Currently appearing Bill Miller’s Riviera 


Direction: Music 


Corp. of America 


the night of the 


| Only Exhib Acceptance 


By PAUL RAIBOURN 


(Paramount Television Veepee) 


In a few cases they have been so 
sweeping that they may turn out 
most harmful to the parties who 
brought the. actions. Obvieusiy 
there are going to be mistakes 
made, and mistakes rectified. 


It is well to bear in mind that . 


motion picture theatre attendance 
fell by an estimated 15-25% in 
many sections of the country on 
Louis-Walcott 
fight. On the other hand, the 
capacity audience at the New York 


| Paramount theatre on that night 
enjoyed the fight by full screen 
television; and enjoyed it in far 
greater detail and comfort and 
even found it more _ interesting 
than the large majority of those 
in the audience at the fight itself. 
This is a situation for serious con- 
, templation. 
I say’ to the exhibitor that he 
_has forgotten the 1920s; that he 
|has become soft because his busi- 
ness for the past several years has 
been automatic; that now is the 
| time for him to remember that his 
| business could be, could be I say, 
‘in jeopardy at this moment; that 
|if he and his business are to live 
in the style to which they have 
| become accustomed he must reach 
the proper conclusion: television 
is no bogey man out to get him, 
| but very muchly instead another 
| mew and exciting reflection of the 
progressing world*in which we live, 
which is just waiting to be made 
, an additional and exciting enter- 
tainment attraction in the motion 
| picture theatre. 





| Tele Needs 


|| Show Biz Vets 











| New and amazing as television 
|is, its ultimate suecess will still 
| depend on show business veterans 
| who’s proved their experience and 
| knowhow in other branches of the 
|amusement industry. That's the 
‘opinion of A. J. Balaban, manag- 
|ing director of the Broadway Roxy 
‘theatre and one of the founders 
of the Balaban & Katz circuit, 
Chicago. 

“Jet airplanes and automobiles 
‘are only transportation, just as the 
|horse and byggy formerly ful- 
filled that purpose,” Balaban de- 
clared. “The driver’s§ essential 
purpose, knowledge and guidance 
is always needed. So it is with 
television. When the sereen com- 
menced to talk, those producers 
‘and performers with stage experi- 
'ence went along in the lead. 


| “Similarly, radio’s leading pro- 
| grams mainly reveal the talent and 
brains of experienced and theatre- 
wise men. When television hits 
its stride, there will be some new 
names and faces on the scanning 
surface but you can depend upon 
it that the highest ratings will be 
carried by veteran show folk with 
widest and longest experience, as 
well as long-tested talent.” 


This thesis, Balaban believes, 
will hold for all personnel con- 
nected with TV programming, in- 
cluding writers, technicians, etc. 
“New talent and new faces,” he 
said, “splendid though they might 
be, will still have many bitter les- 
sons to learn in serving up the 
public’s entertainment. While 
|they’re floundering, the experi- 
(enced oldtimers will swing easily 
jinto action and take a firm grip 
jupon the affection of the new 
video audience. 

“The qualities that make for 
'leadership or stardom, whether it 
ibe an actor, a writer, singer, 
‘dancer, producer or showman, are 
always exactly the same, no mat- 
‘ter what medium is used for ex- 
'pression. Television will only 
|prove again that ‘there's nothing 
|new under the sun,’ except an 
|easier and more convenient method 
'of delivery service.” Balaban 
| stressed that TV, because it brings 
| the performers into the public’s 
_living room, must establish and 
|rigidly adhere to a stern code of 








ethics and decency. “Beyond 
| that,” he said, “the sky is the 
Jimit,” ee: Ps 
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Guild’s 


Now that the Theatre Guild has 
produced seven television plays in 
association with NBC, it seems 
timely to sum up the _ lessons 
which we have learned. 

1. We believe we have clearly 
demonstrated, as the result of 
pioneering in this field, that tele- 
vision is a medium for stage plays 
and for the stage actor who is ex- 
perienced in the theatre, knows 
how to learn lines, and to build 
a performance with character de- 
velopment from the opening scene 
to the end of the play. This was 
one of our main purposes in enter- 
ing the field of television, inas- 
much as we were anxious to dem- 
onstrate the correctness of our 
opinion that television belonged to 
the theatre, using dramatists and 
actors with stage experience. 

2. We believe we have also dem- 
onstrated that television can help 
to solve many of the unemploy- 
ment problems of theatre actors 
as the medium develops. 

3. In line with the above, we 
believe that we have demonstrated 
that the center of television should 
be New York and not Hollywood. 
While many motion picture actors 
have theatre training, many others 
have had no training in building 
a theatre perSormance. 

4. By demonstrating that tele- 
vision is a theatre medium, and its 
center should be New York, we 
believe that the artistic standards 
of television should be consider- 
ably higher than those which exist 
in radio and motion pictures. We 
hope that we have shown by com- 
parison of our plays with so-called 
murder mysteries, crime plays, 
etc., that there is an eager public 
for the worthwhile plays of the 
theatre. A survey made by NBC 
recently proved that one of our: 
plays, “Angel Street,” achieved 
the highest viewing audience, one 
which is higher than any audience 
for sports, spot news events, dis- 
cussions, ete. 

5. We have shown that special 
writers are needed for television. 
Our earliest plays were . merely 
cutdown versions of stage plays. 
Our later productions were based | 
on specially written scripts and 
showed, in our opinion, consider- 
able improvement. 

6. A good television play de- 
pends on the efforts of the pro- 
ducer and director, as well as the 
actors. Good casting, appropriate 
scenery and costuming, as well as 
the proper slant on the play itself, 
are essential for a good produc- 
tion. Since television has to stand 
comparison with stage plays and 
motion pictures, considerable em- 
puasis must be placed on the pro- 
ducer and director. 

- | Rehearsals {| 

7. Proper time must be allowed | 
for rehearsal and dress rehearsal. 
The standards of radio or motion 
pictures cannot be employed here. 
At least 10 days should be allowed | 
for a one-hour show, and even. 
longer would assure a better per- | 
formance. There is no opportu-| 
nity for the actors to play together 
out of town; and television is a 
“one-shot” affair. Therefore, ade- 
quate rehearsal is essential. 

8. One hour is about as long as 
the public can be expected to 
watch a play on television. This» 
is because of the problem of glare. 
which will undoubtedly be solved 
in due course. The viewing of a 
play longer than this would be 
accompanied by a certain amount 
of eye strain. | 

9. Allowances must be made by 
audiences and critics for the pres- 
ent technical limitations of the 
medium. Remember that when 
motion pictures and talking pic- | 
tures were first introduced, there | 
were technical defects which were | 
rapidly ironed out. The same will | 

| 











happen with television. 

10. Our experience has demon- 
strated that we can’t please every- 
body. The denizens of the saloons | 
and the dowagers of the drawing | 
pots cannot always be pleased | 
ri the same play, and to attempt | 

reach the lowest common de- 
nominator would be absurd. A 
television production achieves its 
Purpose when it tells a story ap- 
propriately, artistically, dramatic- 


Langner Gilds the TY 
Lily; Forsees Medium s Impact 
Toward Eleva 


By LAWRENC 


(Co-Director of the Theatre Guild) 





ing Public Taste 


E LANGNER 


ally, and as a work of art 
can apply to plays which have pop- 
ular appeal as well as the highest 
artistic merit. We are not snob- 
bish, however Some of our best 
plays have found their best appre- 
ciation in saloons. 

11. Finally, we feel that tele- 
vision is a modern miracle which 
can be used either to elevate pub- 
lie taste or to degrade it. The re- 
ception accorded the seven plays 
which we have given, and which 
have included the works of such 
authors as Paul Osborn, Bernard 


Shaw, John Patrick, Thornton 
Wilder, St. John Ervine, George 
S. Kaufman and Edna Ferber, 


demonstrates that the highest class 
of entertainment is none too good 
for television. This has also been 
shown by the rapid growth of our 
radio audience for “The Theatre 
Guild on the Air.” In television, 
as with the theatre, “the play’s 
the thing.” 


STATIONS OKAY ARMY 
PLAN ON P.R. TRAINING 


Nearly 40 U. S. radio stations, 
plus half a dozen television sta- 
tions, mindful perhaps of some of 





the headaches and shortcomings of | 
the military’s public relations dur- | 


ing the war, have given the nod to 
an Army plan for improving the 


'“manpower caliber’ of the serv- 
ice’s public information branch. 
Additionally, about a score of 


newspapers have come in on the 
deal. 

Army next fall plans to hand- 
pick, via recruiting stations, about 
100 young men, 18 to 25 years old, 
for special p.r. training. They'll be 
sent first to the Armed Forces In- 
formation School at Carlisle Bar- 
racks, Pa., for six weeks’ prepara- 
tion. _ Then, probably early in 1949, 
they will be assigned to newspa- 
pers, radio and tele stations 
throughout the country for on-the- 
job training, at Army expense, but 
under management of the estab- 
lishment to which they're assigned, 
for 90 days. 

Stations and papers will submit 
reports on the men, who afterward 
will be returned to Carlisle Bar- 
racks for assignment to Army in- 
stallations around the world. 





This 


|Hall has shown 


‘Video’ Makes Webster 


The word “video” is form- 
ally introduced into the Ameri- 
can lexicon for the first time In 
the new Random House dic- 
tionary edited by Bennett Cerf. 
Listing is: 

“Video, adj. Television, per- 
taining to or employed in the 
transmission or reception of a 
televised image. ‘taken from 
the Latin: I see.)” 

[Although RH limits usage 
of the word to an adjective, it’s 
been accepted in the trade as 
synonymous with “television,” 
used as a noun.] 


Tele Is Answer to Actor’s 
Dream, Or Nightmare; He 
Can See What a Ham He Am 


Already touted for its manifold 
benefits to mankind, television has 
now become the answer 
actor’s fondest dream—he can mug 
to his heart’s content and watch 
himself doing it. 

That’s been made possible by the 








RCA Exhibition Hall in Radio City, | 
N.Y. Through the combination of, 


an image orthicon camera placed 
below a tele receiver, a person 
standing in front of the camera 
can see what he looks like at the 
same time. Resultant free screen 


'test has been taken advantage of 


by practically every visiting celeb 
who passes the building, with the 
list of name personalities who have 


watched their own mugging in- 
cluding George Sanders, Sylvia 
Sidney, Bea Lillie, Walter Win- 
chell, Edgar Bergen, Margaret 


O’Brien, Tex Beneke, Beryl Davis, 
ete. 

Built by RCA at an initial cost 
of about $1,000,000, the Exhibition 


exhibits to more than 1,250,000 
people during the 14 months it’s 
been in operation. According to 
RCA officials, the Hall has shown 
more tele programs to more people 
than would be possible at any other 
spot in the country. 

Besides the mugging done by 
actors and actresses wanting to 
test their video potentialities, the 
camera-receiver setup has also 
given experienced TV performers 


a chance for the first time to see} 


what they look like on tele. Many 


|of the visiting firemen, according 
‘to the Hall staffers, act as though 


the tele screen was a mirror, with 
the men straightening their ties 
and the women touching up their 
lipstick. Not until they notice that 


_their right and left hands aren't 


reversed do they realize they’re 
looking at a picture and not a re- 
flection. 


Washington. 





to an 


its radio and TV} 


| Now video has everything — in- 
‘cluding a TV college degree! Start- 
‘ing in September The American 
| University (Washington, D. C.) will 
offer courses in radio and video 
leading toa Bachelor of Science 
degree with a major in radio and 
television. Thus, for the first time, 
an accredited university recognizes 
the impact that TV has made and 
wil] continue to make on our cul- 
ture. Such recognition was in the 
ecards if educational institutions 
were to fulfill their obligation to 
train and educate. 

| Jt is no secret that TV is in the 
market for trained people. Even 


TV ADPIX A LIFESAVER 
TO 16M PRODUCING COS. 


Current video boom 
as a lifesaver to many of the 16m 
iproduction outfits set up by hope- 
ful GIs’ after the Rather 
than turning out the documentary 





has come 


war. 


and educational pictures’ they 
planned, however, they're busy 
making half-minute and minute 


commercial spots for sponsors of 
tele shows. 

The video field didn’t open up 
soon enough for many of the GI 
firms, which have dropped by the 
wayside. They discovered, to their 
sorrow, that educational films en- 
joyed every advantage except the 
principal one—there were few 
school systems or individuals with 
money to buy them. 

Units that have remained in 
business are making a fair profit 
;now out of the video commercials. 
Usual package for a_ half-hour 
show consists of two one-half 
minute trailers for beginning and 
end and a one-minute spot for the 
middle. Price for the group runs 
between $2,000 and $2,500, de- 
pending on production values de- 
sired by the advertiser. 

Ad agencies, which order the 
trailers, are said to be highly 
price-conscious in shopping for 
them. This creates considerable 
competition for the business, but 
the units claim to be making 
reasonable profits. 

The TV commercials have also 
been a bonanza to the rental stu- 
dios in the New York area, which 
are now busy a good bit of the 
time with this type shooting. 
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GEORGIE PRICE 


RECENT GUEST M.C. ON THE TEXACO STAR THEATRE 





“They went for Price as @ single with his sock delivery."—VARIETY, issue July 21. 


Now It’s a B.S. In TV, As 
Video Goes to D.C. College 


By GORDON HUBBEL 


(Radio and TV Director, The American Univ.) 


radio, long a mecca for st 
youngsters, keeps an ope 
college-trained personnel who ha 

learned the rudiments of the am 
fession. Witness a story in tins 
columns a few weeks ago. revert. 
ing that Indiana University couldn't 
fill the requests for radio depart 
ment graduates. It wasn’t that way 
when I started in radio! , 


arry-eyed 
Nn door for 


For three yéars, the university 
has been offering radio courses 
taught exclusively by professionals 
from various Washington stations 
and experts from the NAB and the 
FCC. Because of this unique pro- 
gram of instruction by practicing 
professionais, the curriculum grew 
into a series of 17 courses. TV ip- 
struction falls into this tested pat- 
tern—video work will be handled 
by the men and women whe are 
working in TV; they will pass 
along their knowledge as they 
themselves acquire it. 


| _ D. C.’s Integrated Setup | 


During this past year, when 
Washington gave birth to three 
TV stations, with a fourth on the 
way, The American University saw 
its opportunity. And it was in a 
strategic position to act, for the 
university campus is located on the 
highest ridge in the District of 
Columbia. WMAL-TV, Washington 
outlet for ABC, took a look see. 
Ergo, WMAL-TV’s transmitter and 
tower became an integral part of 
the university scene, through an 
arrangement which is proving prof- 
itable to all concerned. WMAL- 
TV’s facilities are made available 
for educational use, both for in- 
struction and programming. That 
was the kickoff we needed in TV. 

Last fall, an introductory lecture 
course in TV was offered, with a 
large number of Washington's 
professional fraternity numbered 
among its 75 students. You might 
say the calibre of the students was 
pretty high, what with the presi- 
dent of the Evening Star Broad- 
casting Co., Sam Kaufman, and 
WMAL board member Crosby 
Boyd, Leo Paulen, owner of an ad 
agency; representatives from the 
FCC, the NAB and _ practically 
every radio station in town! At- 
tendance never dwindled. Wash- 
ington TV neophytes heard first- 
hand experiences and discussed all 
phases of video with such experts 
as Worthington Minor, Paul Mow- 
‘rey, Don McClure, Paul Raibourn, 
Burke Crotty, Bob Emery, Jim 


| McNaughton, Harvey Marlowe and 


| Judy Dupuy. 

On the TV programming side, 
the university is also moving rapid- 
ly. Under our belts is’ a_ series 
_worked out with the U. S. State 
Dept., talled “Your Foreign Poi- 
icy” on WMAL-TV, WMAR, WFIL- 
TV and WCBS-TV last spring. 
| Another short series was developed 
with the public schools. In the 
works is a practical science series 
with help from the schools and the 
Smithsonian Institution. A series 
of child psychology programs 1s In 
the planning stage. A geographic 
interpretation of the news series is 
scheduled for airing the latter part 
of July. A TV stock company of 
talented students is getting under 
way, and a series in art apprecia- 
tion is being readied. oe 
plenty of opportunity for — 
laboratory experience In actua 
telecasting. ; 

A roster of the professional 
‘radio and television people already 
teaching the courses at The Amer!- 
can University is a veritable vee 
Who of Washington Radio and TY. 
Hazel Markel, Director of Public 
Service and Public Relations for 
“WTOP (CBS) teaches a_ course in 
her specialty. J. Allen Brown, ae 
sistant Director of Broadcast “ 
vertising for the NAB, gives hwo 
‘course on radio sales and adve s 
ing and another on station ror oil 
ment. Harold Stepler, Chief — 
-nouncer for WMAL and gaan MA 
and narrator on the ABC show, © g 
| Freedom Ring,” trains the budding 
'announcers in their various ave 
tions. Van Beuren W. pl be 
|writer and producer for w! esl 
|TV; takes the writers over 
hurdles. Eric Saxl, senior atte 
ney, FCC, explains the whys 4 - 
| wherefores of laws, regulation 
‘and policies. Larry Beckerms™ 
writer and dramatic producer | 
/WTOP (CBS), guides the bope 
actors. Dramatic writing 'S nao 
John MacKercher, Produc 
Manager of WMAL. 
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How to Get Rich In 


Television: Part One 


By IRVING BRECHER 
Hollywood. 


PN a television offers some definite advantages over radio, for the 
One of the nicest things about television is that if you have a set, 
you can have your friends in at night and you don’t have to look at 
them. With a yadio set, the room is usually lit, 

——— | and it wouid be considered rude not to look at 
® your guests when you ask them to please get up 

F coe and shut off the radio. Of course, if you happen 
to be a sycophant and have friends that you like, 
it is pointless to buy a television set. 

Unfortunately, television is definitely making us 
a divided nation. Half the people are producing 
open-end “shorts,” and the other half are sitting 
in the dark at home staring at them. These open- 
end shorts seem good in theory, but based on the 
ones I have seen, they should make open-middle 
horts. 

As was and still is the case with Radio, the new 
medium is weakest.on comedy. At least that is 
true out here in California. 

And then there is a lot of dough to be made in television, if 
one will only anticipate the needs of the future. Obviously, in the 
demand for entertainment at a price, the networks and sponsors will 
set some greai angles. Radio has its disk jockeys, who buy one record 
for 35 cents and get rich. Television will have book jockeys. Here's 
how my idea works: J. P. Marquand will write a new novel. Ordinarily 
he would take a hansom cab down from Boston to his N. Y. publisher, 
lay the galleys on the desk, pocket a fat advance and sign a eontract 
for 25 cents royalty per copy. If it’s a typical Marquand effort, the 
Book-Of-The-Month would snatch it, it would be sold retail, hit possi- 











Irving Brecher 


bly 500,000 copies, and Metro would buy the film rights for around | 


$200,000, without reading it. 

All this, with other subsidiary rights should bring Mr. Marquand’s 
take, and this is of course a rough guess, 40 perhaps $300,000 or 
$400,000. 

Under my plan, the book jockey would meet Marquand’s hansom 
before he got to his publisher—say around Moshulu Parkway in the 
Bronx. Next Marquand would find himself in an Isaac Gellis’ tearoom 
being plied with celery tonic until he agreed to sell his new novel 
to the book jockey. 

Naturally, this being television, he couldn’t afford to give Marquand 
an advance as they are still laying the coaxial cable to the Coast, but 
instead of the usual quarter, he will guarantee him 50 cents a copy 
royalty. Marquand dips his pen in the jar of mustard and signs! 

Now we're rolling! The galleys are rushed to a printer, but only 
one copy of the book is printed. Then the book-jockey beams the 
book to the people at home, page by page. And reads the book to 
you while you're sitting there, in case you have had to sell your eye- 
glasses to help pay for your television set. Metro’s story scouts, hav- 
ing a teleset, iearn what the story is about, and naturally do not buy it! 

Instead of the usual $400,000, Marquand only nets 50 cents, from 
the one copy that was printed. He forgets, the following March, to 
declare this 50 cents as income on his tax return, and goes to Federal 
prison. 

If J. P. Marquand is smart, he won't write another line until tele- 
vision blows over. 


Current ‘Age of Television’ 


Will Benefit All, Says Strotz 


By SIDNEY N. STROTZ 
(NBC Television Vice-President ) 


When the historians, the backward-lookers, the reminiscence writers 
and the nostalgia-peddlers sit down at their desks in 1968 and start 
coining phrases to describe this period in which we’re living now, I 
think they may come up with the phrase, “The Age of Television.” 

For just as the 1880s in America were charac-" 
terized by their mauve hue, the 1890s by their al- 
leged gaiety and the 1920s by the roar they emit- 
ted, the era in which, like a bolt out of the blue, 
the television industry spread across America and 
became a major factor in almost every facet of 
American life. 

To some this may sound like a bit of hyperbole. 
To me, and I’m sure to everybody who knows what 
television has done and will do.to our way of liv- 
ing, it is unblemished fact. For the truth is that 
television, which has suddently taken the imagina- 
tion of America by storm, represents one of the 
most significant advances that science has made in 
the history of the world. ; 

How will it affect us? Why do I throw my arms in the air and run 
out on the lawn shouting about the “Decade of Television?” ; 

Because this medium, which only a year ago was a small seed in the 
forest of American industry, has already grown to one of the major 
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* trees and will certainly keep on growing for many years to come. In 


rial and economic ramifications alone its significance is some- 

ab ween even now be only dimly seen. The jobs it has created and 
will create, the products it is now selling and will sell in ever increas- 
ing quantities—that is where its effect will be most immediate. __ 

But this economic view is only part of the story. The contribution 
that television will make to America’s culture is what will serve to 
differentiate this particular period in our history from those that have 
gone before. Re 

Look at the industry last year—30,000 or 40,000 sets, a dozen cities, a 
comparative handful of viewers. Look at it now—fast approaching 
400.000 sets, more than 20 cities, millions of viewers. Look at it next 
year—a 1,500,000 sets, 40 or 50 cities, tens of millions of viewers. 

What does this mean? It means that the industry is sweeping the 
country, growing faster than any other industry has ever grown in 
recent history. And most important, it means that Americans are being 
exposed, already by the millions, to this medium that will help to 

ir future. i : 

ry ook the newspapers or magazines carry a story analyzing 
television’s effect on’some phase of our life. The coverage of this year’s 
convention brought out a flood of stories attempting to interpret the 
medium’s effect on our political system. Arthur Krock of the New York 
Times, suggested that even that time-honored and seemingly indis- 
pensible institution, the spontaneous demonstration, might have to go 
out the window in deference to the electronic eye’s objective glance. 

Television's effect on family life—what will it be? How will it affect 
the teaching and the practice of religion in American homes? How will 
it affect the way Americans entertain themselves, the way they decorate 
their homes, the way they dress and eat? nies 

i won't try to answer these questions in detail because I'd hate to 
look at my predictions 10 years from now. But this much I ow. 
Television’s impression will be stamped on America during the coming 
i be an indelible stamp, one that will make our outlook 


eens, jo lives easier. That is why I think we are now living in “The 


Age of Television.” 
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By OWEN DAVIS, Jr. 
(NBC Director of Program Prepa- 
ration and Procurement) 


Though I’ve been at the hiring 
end of the acting profession for the 
past three years, I spent enough 
time before that at the acting end 
to have a pretty good idea of what 
actors want, why they want it 
and whether they get it. 

Television is something they 
want. They like it artistically and 
they're afraid to be left out of it 
financially. And since art and 
finances are the two chief concerns 
of any actor, we at NBC have not 
had a great deal of trouble getting 
good talent for our shows. 

First let’s look at it financially. 
All the actors today either remem- 
ber or. have been told about the 
early days of radio, when radio was 
screaming for talent and the great 
majority of Broadway and Holly- 
wood actors were ignoring the 
screams. What happened was that 
those few who paid attention to the 
plaintive cries got in on the ground 
floor and have been shoveling in 
the money ever since. But those 
many who gave radio the brushoff 
have had good cause to regret it. 

That’s something today’s actors 
don’t want to have repeated. They 
see television as something that 
can coin them a lot of money, even 
if at present they're not getting 
rich on it. . 

And—still speaking financially— 
they see television even now as a 
mighty potent showcase. When an 
actor goes on television he knows 
that hundreds of thousands of peo- 
ple are watching, sometimes mil- 
lions. In this audience, he also 
knows, are producers, casting di- 
rectors and talent scouts for the 
stage and films. 
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Radio Dead? Don't 
_ Make Me Laugh! 


By HARRY KOPF 
(Administrative Sales Veepee, NBC) 


The daily blizzard of publicity churned up by the wonders of tele- 
vision has just about made a “forgotten man” of the old fashioned 
time salesman in sound radio but I'd like to report that business has 
never been better. 

Our choice time periods continue sold out, there’s still a lively 
scramble when a network half-hour opens up and the competition from 
our friends on the other three networks has never been keener. More- 
over, the other competitive advertising media, which still haven't openly 
begun to worry too much about television, are researching radio more 
thoroughly and more elaborately than ever before and as a result 
hitting harder for their share of the advertising dollar. That all adds 
up to a pretty healthy situation as far as the pulling power of network, 
spot and loca! radio is concerned. 

There’s no magic behind all this. It’s Just a matter of good common 
sense on the part of the advertiser. 

There'll always be radio as far as we can see the future and the 
smart advertiser is making most of it. The smarter advertiser is, of 
course, also getting his feet wet in television, establishing his fran- 
chises for the best time periods, immersing himself and his creative 
and technical people in the amazing maze of television, and getting a 
good trip on this new medium for future exploitation. 

Some simple arithmetic might explain matters more clearly. No 
matter to what fantastic heights television set production may soar in 
the coming years, it will be a good comfortable time before TV reaches 
the combined AM-FM present-day total of 37,000,000 radio homes and 
73,000,000 radio sets. Moreover, I haven’t yet found any prophet in 
the industry willing to predict unqualifiedly that if and when television 
finally does achieve the set saturation which radio now enjoys that 
the new medium will supplant the old. So, for those advertisers who 
are interested in making hay I'd like to point out that the sun is going 
to shine for a good long time. , 

The progress of television has, however, created some special prob- 
lems or rather, I should say, re-emphasized the old ones which have 
always faced us. Each forward step of television has increased the 
urgency for making radio still more effective as an advertising medium 
and of still greater service to the listener. That, in turn, calls for new 
and ingenious techniques in the presentation of the sales message and 
new pioneering and adventuring in the creation of the entertainment 
programs of the future. We have come a long way in both fields in the 
first century, but I feel safe in predicting we'll go longer, farther 
and faster in the future because television will stimulate us to do so. 

Bossing both radio and television sales as I do at NBC, I can under- 
stand perfectly how many operators who have combined AM and TV 
operations can develop split personalities in this unique situation. 
There’s only one way to maintain equilibrium. That’s to keep your eye 
on the ball in radio—keep it strong, healthy and effective because it’s 
here to stay and to remain dominant and superior for many good, long 
years. The more dexterous of us will, of course, develop special eyes 
out of the back or sides of our heads to keep focused on television so 
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Lots of Payofts Already | 





That it does do aciors and ac- 
tresses good is demonstrated by the 
list. of Broadway and Hollywood 
contract® that have been signed as 
a result of appearances on NBC 
Television. Ann Irish, Kathleen 
McGuire, Olive Stacy and Vaughn 
Taylor all came to the attention of 
stage and film people through NBC 
video. Then there’s Kyle MacDon- 
nell, who had appeared in “Make 
Mine Manhattan” for _ several 
months without achieving any great 
fame. After about seven shows on 
NBC Television she had received 
more publicity—including a cover 
picture in Life—and more bigtime 
offers than she had over dreamed 
of getting in so short a time while 
she was on Broadway. 

But actors are notoriously uncon- 


-ventional in their desire to add 


artistic satisfaction to economic 
gain. Money, they admit, is im- 
portant, but so is the pleasure of 
acting in a medium that provides 
their acting talents with full outlet. 

And television is just such a 
medium. In television, an actor is 
not just a voice, as in radio; nor 
does he portray his part a few 
minutes at a time over a period 
of several weeks, as in films. In 
television he gets the artistic and 
emotional gratification of creating 
a complete, head-to-toe character 
every time he appears before the 

cameras. 

Now let’s look at it very briefly 





that when radio’s future wears out, if ever, we won't be caught napping. 





London. 

Within a year British variety art- 
ists will have the chance of appear- 
ing on 1,000,000 television sets in 
almost every part of the United 
States. 

At present they have little or no 
chance of competing, even in their 
own country, with American stars 
made famous here by films and 
phonograph records. Never, if only 
for that reason, have they been so 
outclassed by performers from 
abroad. Indeed, many could truth- 
fully print on the posters, “Appear- 
ing by kind permission of the 
eT i 

William Morris, Jr., son of the 
outstanding agent who made Harry 
Lauder rich, returned to New York 
last week with a promise from 10 
British stars and twice as many 
novelty acts that they would have 
their turns recorded so that they 
could be televised in variety pro- 
grams. 

“It takes perhaps 18 months of 
publicity to make.a film actor or 





from my position. People are 
always asking me where I get my 
actors and whether I have much 
trouble with them once I've got 
them. 

The answer to the first is, I get 
them from the stage, radio and the 
screen—in that order. And to the 
second, we have no trouble with 
actors; they are all too anxious to 
go on television, from the big ones 
to the little ones, to cause anything 
but minor headaches. 

The reason I put them in the 
stage-radio-screen order of pref- 
erence should be obvious. Stage 
actors, accustomed to atting with 
their whole bodies and able to 
memorize hours of script in com- 
paratively short periods of time, 
are generally preferable to radio 
people whose voices are better 
actors than their bodies and who 
are better script readers than 
script memorizers. (I say “gen- 
erally,” because there are, of 
course, major ceptions.) As to 
film people—we ‘have had some big 
ones on our air (and with good 
results) but in general they are too 
far from us geographically. 








British Stars Prep For 
U. S. Showease Via Tele 


By HANNEN SWAFFER 


actress famous,” he said to me. 
“Television will soon be able to de 
it overnight. 

“At present, New York’s televi- 
sion performances can be seen in 
seven cities as far apart as Phila- 
delphia, Washington, Boston and 
Baltimore. By Christmas, they will 
be visible in St. Louis. By next 
summer there will be television 
from coast to coast. 


“Now, we have 350,000 sets, or 
more than 10 times Britain’s. With- 
in a year there will be 1,000,000. 
Then television will rank as a great 
amusement industry. ' 

“Technically you now lead us. 
But, owing to your necessary re- 
strictions, you will soon be out- 
classed.” 

If our acts cannot be televised 
at Alexandra Palace, as Morris 
hopes, special equipment will be 
sent over. 


Then, artists who are specially 


filmed after learning the television 
technique will earn between $250 
to $1,000 each time their film is 
used. 

“Within a year,” he said, “their 
fees may be as high as $5,000 for 
every transmission. As a result 
fame will be theirs.” 

Morris suggest that I should in- 
troduce to America the first all- 
British program. 

To give an idea of how, already, 
television is a boom in the States, 
Morris said that such events as the 
last Joe Louis fight and the Repub- 
lican convention drew home audi- 
ences which altogether totalled 
10,000,000 people. 

“No fewer than 50 friends some- 
times group themselves around my 
set in my home,” he said, “and 
twice as many sometimes ‘look in’ 
at my office.” 

Television, like the cinemato- 
graph, was originally a British in- 
vention. Now, also like the cine- 
matograph, it is being exploited by 
American enterprise. 

And the pity of it is that 
although colored television, the 
last invention of Alexander Baird, 
the Scottish pioneer in telegraph- 
ing movement, is fit for use tomor- 
row, that, too, is held up. 
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Tele Status as Seen By Administrators 








(Continued fram page 27) 


the present time, equipped and able to do. . 
that we can boast about. 

Locally, what does this mean? 

Well, it means on-the-spot coverage of sports and 
special events . wrestling, boxing, basketball, base- 
ball, hockey, and a dozen other activities. 

It means news programs, film and live; the latest news- 
reels, and newscasts. 

It means goed, live studio programs that we are 
equipped and able to do . shows that will meet the 
critical qualifications ef a mevie and stage-wise public. 

Let’s get away from amateur theatricals, corny vaude- 
ville that would not attract a pay audience of 10 peon:e; 
and crude attempts to copy techniques of other media. 

Let’s present simple, straightforward studio shows that 
we know have audience appeal! and that we knuw we can 
do as well or better than any other medium. 


. shows 


By ALFRED H. KIRCHHOFER 


(V.P., WBEN and WBEN-TV, Buffalo) 


Buffalo. 

There are plenty of problems in connection with tele- 
vision operation, but some of them are being created by 
ourselves. 

We have heard so much about TV being a blue chip 
game fhat lots of foiks have come to feel that the way 
to prove it is to throw away the boss’ money. 

Most of us are unprepared for television operation. We 
at WBEN have been studying and preparing for nearly 
three years, but the experience to be drawn upon is 
limited. Even mere so is the field from which you can 

et qualified personnel. There just is not much know- 

ow. 

Felks accustomed to think in terms of radio presenta- 
tion, who aren’t versatile and sufficiently imaginative to 
add an extra dimensioh to that, will not click on TV. 

If you are in a town where the sports promoters wel- 
come TV as another medium of publicity, that will sim- 
plify your headaches; but don't think you can take that 
neat leoking mobile unit and just drive it anywhere to 
do a jeb pronto. We learned differently. We are leok- 
ing forward te the time when the telephone company can 
make line facilities available for quite a few of our re- 
motes. 

Don't try to over-reach yourself in pregramming; we 
haven't been able to hit our siride in studio operation be- 





i i i have learned 

ause of delay in equipment delivery, but we " 
snoushe in two months to know that you need action, 
you need showmanship and you need producers who can 
think—and work—in two dimensions. And we need 
programs with bread appeal. 
‘ Film is a bigger medium than prebably appears to be 
the case, but it must have quality. The public is going 
te tire awfully fast of the hashed-over junk now being 
inflicted upon it. . adil 

But don’t let these things discourage you because 
is a tremendous medium but it will take brains to utilize 
it. 


By HARRY BANNISTER 


(Gen. Mor... WWJ-TV, Detroit) 
Detroit. 


The fly in the ointment fer siaiion management with 
regard to television is the ability to stand the gaff dur- 
ing the transitional period, or at least until the tramsitzon 
gets under way with sufficient impetus to make television 
seif-sustaining. ay 

Right now, and for some time to come, television must 
rely on radio to carry it along. Our current losses more 
than offset our radio profits. I expect that in 1949, our 
television losses will, be reduced by as much as two- 
thirds. In 1950, television should show its own profits. 
By that time, radio profits will drop off, prebably in 
direct ratio to the increase earned by television. 

There are between 35 and 40 million radio sets in the 
areas which will be ultimately served by television. The 
mere physical problem of replacement will result in al- 
most a decade ef double operation before television takes 
over. 

The saving grace as far as we're concerned is that the 
advertiser is in the same beat as station management. 
Neither one can afford to neglect either television er 
radio during the transition, and mest of all, neither one 
can afford to neglect or overlook television today, re- 
gardless of what it costs. 

To the advertiser, today’s television is a great bargain. 
Any direct return he may garner is just a bonus, like 
finding money. What he gets, which is priceless, is the 
opportunity to learn new techniques, to fit this great 
new medium into his business while circulation and cost 
are both low, and the opportunity to teach his current 
and prospective customers that he is alert, progressive 
and responsive to popular reaction. 

Conversely, if he shies away from television, he be- 


comes <d with the mark of ion. That 
is a deadly impression for any seller to make on the buyer. 
We're approaching the end of the darkness before dawn, 
fer television. What we need now are more and | 
network programs, more and cheaper sets, new techniques 
in evaluating the worth of advertising which look beyond 
the accepted standards of measurement based on 
lation and direct returns. Cae 


By GEORGE M. BURBACH 


Gen. Mgr., KSD-TV. St. Louis) 


: St. Lonis. 

By the time a TV station has been on the air for two 
or three years, it is doubtful that more than 20% of its 
air time will be used fer sports. Adding another 20% 
fer telecasts of special news events, there remains a big 
60°% to be filled by the “Show Business” technique. 

TV stations located in communities other than New 
York, Chicago and Les Angeles do not have at hand a 
sufficient supply of talent for a continuous flew of goed 
quality theatrical productions. And if such a supply ef 
material was available, not many stations will have the 
facilities to accommodate the necessary camera rehearsals 
required for ali these live shows. And even if both talent 
and facilities were available, the resulting overhead would 
be virtually insurmountable. Fortunately for the station 
operator, his current and potential sources of good film 
programs is increasing every day. And through the 
medium and further development of the kinescope re- 
corder, he will have available exact reproductions of suc- 
cessful live telecasts in addition to an ever - enlarging 
volume of film productions made expressly for telecasting, 

The use of kinescope recordings poses an interesting 
question: “Has A. T. & T. ‘missed the boat’ in network 
television?” it already has been demonstrated that a tele- 
vision network can be operated by film as satisfactorily 
as by cable—and at considerably less cost. It is not un- 
reasonable to assume that many network sponsors will 
be more than casually interested in the economy which 
can be effected by putting their “network” shows on kine- 
scope recordings rather tham on coaxial cables. At this 
writing it appears that, excepting station indentifications 
and test patterns, the most familiar legend on television 
screens throughout America will be “This Has Been a 
Film Presentation.” And the televisien set-owners will 


Petr greater returns on their investments because 
i 








Television Film 
NEW YORK 


BRAY STUDIOS 
729 7th Ave. 


ACTION FILMS 
2901 So. Prairie. 


ALEXANDER FILMS 


CINE TELEVISION STUDIOS 410 No. Michigan Ave. 


100 E. 42nd St. 


CHRYSTAL PICTURES 
Palace Theatre Bidg. 


JERRY FAIRBANKS, INC. 
292 Madisen Ave. 


FILM RIGHTS INTERNATIONAL 
1600 Broadway 


2901 So. Prairie 
18 W. Walton 
Fi 


65 E. South Water 


CRAFTON BROS. 
3303 W. Lawrence 


JERRY FAIRBANKS 
221 Ne. LaSalle 


GENERAL FILMS PRODUC- 
TIONS, CORP. 
1600 Broadway, 


HOFFBERG PRODUCTIONS 
620 9th Ave. 


135 Se. LaSalle 


FRANCISCO FILMS 
222 No. Michigan 


INTERNATIONAL FILM FOUN- 
DATION 
1600 Broadway 








MOVIETONE NEWS 
460 W. 54th St. 


NELSON PRODUCTIONS, INC. 
341 Madison Ave. 


NUART FILMS 
"45 W. 45th St. 


OFFICIAL FILMS 

25 W. 45th St. 

PARAMOUNT TELEVISION PRO- 
DUCTIONS SERVICE, INC. 

Paramount Bidg. 


RA-BEST FEATURES, INC, 
522 Fifth Ave. 


SPECIAL PURPOSE FILMS 
16 E. S8th St. 


SPRINGER PICTURES, INC. 
341 E. 43rd St. 


TELE-COMICS, INC. 
247 Park Ave. 


TELEVISION SCREEN PRODUC- 
TIONS, INC, 
17 E. 45th St. 


UNITED WORLD 
445 Park Ave. 


HAROLD YOUNG PRODUC- 
TIONS, INC. 
119 W. 57th St. 


FREDERICK ZIV & CO. 
501 Madison Ave. 


~ 





CHICAGO 


CHICAGO FILM LABORATORY 


CORONET INSTRUCTIONAL 
LMS 


FILM STUDIOS OF CHICAGO 





EMCEE “AMERICANA” FOR FIRESTONE 
REPUBLICAN AND DEMOCRATIC CONVENTIONS 


Companies | 


28 E. 8th St. | TIONS 


JAM HANDY ORGANIZATION 
230 No. Michigan 


JONES DALLAS SCRIPT WORK-| 
159 E. Chicago 


KLING STUDIOS 
601 No. Fairbanks Court 


LEPLEY & JOSWICK 
5121 W. Devon 


MOTION PICTURE STUDIOS 
139 N. Clark 


PETERS’ RECORDING SERVICE 
2640 Sheridan Rd. 
Zion, Ill. 














BEN GRAUER 


IMPRO 





VOGUE-WRIGHT STUDIOS 
469 E. Ohio 


| WILDING PICTURE PRODUC- 
1345 W. Argyle 


HOLLYWOOD 


APEX PICTURES 


971 N. La Cieniga 
ALL-AMERICAN NEWS SHOP ‘Beverly Hills, Calif. 


ARGOSY TELEVISION CORP. 
RKO-Pathe Pictures 


ATTWOOD TELEVISION PRO- 


5717 Sunset Bivd. 


BONDED TELEVISION 
8749 Sunset Bivd. 


CASCADE PICTS. OF CALIF. 


'8822 Washington Blvd. | 
‘ernest City, Calif. 
SPINN & ASSOCIATES 
178 No. Wacker Dr. 


CENTURY TELEVISION 
646 Cahuenga Bivd. 


ROBERT CLAMPETT PRODS. 
7015 Sunset Blvd. 


CECIL B. DE MILLE PRODS. 
5451 Marathon Ave. 


DUDLEY PICTURES 
9908 Santa Monica Blvd. 
Beverly Hills, Calif, 


EMERSON FILM COMPANY 
9113 Sunset Bivd. 


JERRY FAIRBANKS 
6052 Sunset Bivd. 


BEN FINNEY PRODUCTIONS 
Hal Roach Studios +4 

8822 Washi 
Culver City, Calif. 


FIVE STAR PRODUCTIONS 
6526 ‘Sunset Blvd. 


GLOBE PICTURES 
5625 Sunset Bivd. 


MARSHALL G . 
TIONS RANT PRODUC 

9155 Sunset Bivd. 

Beverly Hills, Calif, 

GRAY-RICHARDS 

6525 Sunset Blvd. 


HALRO PRODUCTIONS 
8822 Washington Bivd. 


Culver City, Calif. 


Nassour Studios 
5746 Sunset Blvd. 


'GENE LESTER 
1487 Vine St. 





LOLLY POP LANE 
Nassour Studies 
5746 Sunset Bivd. 


LONGNECKER-MENZIES PRODS, 
|Hal Reach Studies 

,8822 Washington Blvd. 

(Culver City, Calif. 


‘MARTIN MURRAY PRODS. 
| Nassour Studios 


‘ete: Sunset Bivd. 


NEW WORLD PRODUCTIONS 
|Nassour Studios 


DUCTIONS | 5746 Sunset Blvd. 
McHENRY FILM 8739 Sunset Blvd. ‘ROBERTS PRODUCTIONS 
537 S. Dearborn BELL-INTERNATIONAL (5235 Clinton Ave. 


'ROCKETT PICTURES 


| SELZNICK TELEVISION PRODS. 
/1980 Vermont Ave. 


‘ART SMITH TELEVISION CO. 
|Nassour Studies 
(5746 Sunset Bivd. 


|STOP, LOOK & LISTEN 
| 4555 Legge Ave. 


| TELEFILM 
6039 Hollywood Bivd. 


TELEMOUNT PICTURES 
6249 Santa Monica Bivd. 


TELEPIX 
6233 Hollywood Blvd. 
THOMAS, PALMER & COLB 


PRODS. 
846 Cahuenga Blvd. 


TWENTY-NINE; THIRTY, INC. 
521 N. La Cieniga 
Beverly Hills, Calif. 


VALLEE VIDEO 
Nassour Studies 
\5746 Sunset Bivd. 


WEST COAST PRODUCT JONS 
1977 Vermont Ave. 


WILDING PICTURES 
5981 Venice Blvd. 


Bivd. 





speth Eric sailed last week on the 
Mauretania for a three-month v@ 
cation in Italy. Everett Sioa 
planes July 30 to Paris a4 a 
proceed to Italy to appear 

“The Prince of Foxes,” being filmed 
there. . ut 

All three are being written © 

of the “Nora Drake” daytime seria 
‘during their absence. 
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What! No 


| Wrestlers? | 








Put down that iconoscope, son, 
while old pappy tells you how tele- 
vision really got its start. TV (as 
we used to call it) began in the 
window at Macy’s. I know, because 
I was there. 

It was the summer of 1933. Gar- 
ner was vice president, I was 17 
and had a summer job as a glori- 
fied clerk and utility outfielder in 
the publicity section of the adver- 
tising departmen’ of R. H. Macy & 
Co. [ remember I had just com- 
peted an assignment which 
volved building circulation for a 
peculiar Macy promotional device. 
a gaudy sticker which was em- 
blazoned with an NRA Blue Eagle 
and the challenge “Millions Think 
Prosperity Is Returning! What's 
Your Guess?” 

My job was not to paste these 
stickers personally on auto wind- 
shields, you undersfand: merely to 
round up the younger men who 
would do the stickup job. At the 
time, I couldn't understand that 
slogan, nor what Macy’s accom- 
plished by plastering it around 
town. Looking back, I still don't 
understand it. 

Anyway, I now 
seemingly more 
more important task. Publicity Di- 
rector Frank Lamb, a large and 
amable gent who today, older and 
slimmer, has rocketed to fortune 
and some measure of fame as pres- 
ideut of the Reynolds Pen Co., 
called me and informed me that I 
was to have the opportunity of 
helping to blaze new trails in com- 
munications. 

“We're going to put 


was to have a 
purposeful and 


announced. “And you're going to 
have a big part in this great proj- 
ect!” 

“Those were the simple days be- 
fore anyone had conceived of a 


pen that could write underwater, | defy . : 
television | Plaining the Sanabria 


so that the idea_ of 
seemed thrilling to me, 

A few weeks -after Lamb 
pared me for my role as a pioneer, 
Ulysses A. Sanabria, a Chicago in- 
ventor and television experimenter, 


lock, stock and scanning disk into 
the Macy store. 

In the window, on the 34th street 
side of the store, a studio was im- 
provised. This was the period be- 
fore a vocabulary of “pan,” “balop” 
“dolly” and “iconscope” qualified 
you as a television expert. There 
were no video cameras. Instead, 


they shot the television picture 
with the old-fashioned scanning 
disk. the whirling disk that 


seanned the image mechanically, 
rather than electronically. (For 
further explanation, see your sta- 
tion engineer.) 

It was quite a setup. From this 
very public studio in the windew, 
wires led to a theatre on the 10th 
floor. Here, amazed thousands 
came to watch on a 6 by 4 foot 
screen the show which was trans- 
mitted by wire all the way from 
the studio—many floors below. 

A half dozen half-hour shows 
were produced daily, utilizing vari- 
ous radio announcers as emcees 
and myself as stooge, handyman 
and prop boy. Video programming, 
I recall, was still rather crude in 
33: no one had yet discovered 


wrestling. 





| Roger Bower a Real Pioneer | 





- Roger Bower handled most of 
the emceeing. A few minutes be- 
fore show time, Roger would make 
his way through the crowd 


managers and store t 
which cluttered up our studio. 
disk would start turning 
Roger would start talking, 


and 


The only time my role in the | 


proceedings lived up to Lamb's 
buildup, was on those few occa- 
sions when Bower showed up a few 
minutes late. How I relished those 
rare opportunities! I could ger 
more than just my hand into the 
picture; I could really get into the 
show myself. 

But I could never equal Bower. 
He had two jokes he used all the 
time — (a) “You can tell-a-vision 
anything, but she may not believe 
vou.” (b) “I just came back from 
Hollywood, where I made some 
shorts. When I got nere, I couldn't 
sell them _. nobody _ was buy ing 
them ..But ['m going back to 











| 
=e By DICK PACK ===! 


in- } 


| Washington, Baltimore and Schenectady. 


| With all their great impact and animation, neither radio nor television 


| give careful consideration to its qualities and virtues. 
on a big | re Neng 
demonstration of television,” Lamb | 
/companies after 
‘gas and electricity. 


By JOHN H. PLATT 
(Kraft Foods Veepee, in Charge of Adv.) 


A year and a half ago Kraft decided to use television in its advertis- 


ing program because we believed that the medium had great possibili- 
ties. 


television coverage as networks add new stations and more consumers 
buy receivers. For this new and potentially powerful advertising and 
selling medium has developed to.a level of high significance in several 
markets. 

Our aim in the beginning was to reserve desirable time against the 
day when television might be a successful network operation. We 
started with a one-hour dramatic presentation over NBC’s New York 
station, and soon added Philadelphia, featuring one of our higher priced 
items—MacLaren’s Imperial Cheese. From the start. the reaction was 
most encouraging from the standpoint of sales. Demand for Mac- 
Laren’s increased materially, demonstrating the sales effectiveness of 
television, even though coverage was at that time definitely limited. 

Encouraged by this initial success, we booked the Kraft Television | 
Theatre on NBC’s first network of five stations—New York, Philadelphia, 
Since then Boston and Rich- | 
mond, Va., have been added to the network. 

When compared to radio and publication advertising the cost of 
reaching the present limited television audience is quite high. ‘This is 
to be expected during the present era of development, and is justified 
only on the assumption that television potentials are tremendous and 
that costs will be lowered progressively as more and more facilities for 
televising and receiving are developed. We realize fully that the tele- 
vision industry has invested great sums in the new medium. but.so have | 
advertisers and they will have to watch costs closely as new stations 
are added to the networks. 

Fan mail, publicity, and other reactions to the Kraft Television The- 
atre, the commercials as well as the show itself. are most encouraging. 
As television expands more rapidly than almost anyone thought pos- 
sible, one of the most amazing things is the high percentage of viewers 
who are impressed with the commercials and can name the sponsor. 

But no matter what degree of perfection we may attain in television 
programming and in television commercials, I believe its most effective 
use will always be in combination with printed visual advertising. 


give opportunity for a “second look,” for checking a statement or claim 
for rereading the message presented. I believe therefore that nothing 
can completely take the place of the printed word and the printed color 
picture in presenting a story about a product so that the consumer can 





‘ ! 
make some more—I’ve got three 


prophesized “I expect to see tele- 
me — telephone, 


vision replace the motion picture 





Already we look upon our use of the eastern television network | 
as a Major advertising expenditure, and we contemplate expanding our | 


pre- | 


of tech- 
nicians, assistant buyers, section 
detectives | 
The 


I couldn’t match Roger's timing 
or delivery, so after a while I gave 
up trying to be funny and instead 
delivered a confusing monolog ex- 
system of 
televcision; I don’t know which I 
did worse. (The other day I re- 
i:minded Roger about those two tele- 
vision jokes of his. “Boy, they 
i|were old then,” Roger said, “And 


: ithevy’re sti ; - ay!” 
his staff, and his equipment moved | they're still being used today!” 


Whenever I could manage to get 
ifree for a while from my duties on 
i the street floor I woul hurry up- 
stairs to catch our show on the 
‘screen. Compared to the product 
iof today, that Sanabria image 
wasn’t bad; it looked something 
‘like the picture on your television 
set or mine, before the servicemen 
came around for the third visit. 
And on a clear day, you could ac- 
tually see the difference between a 
$1.19 slip and a $2.39 panty girdle. 
Sanabria’s television for Macy’s 
made news. I kept a few of the 
clippings and recently I looked 
over them. One particularly in- 
terestig@g one from the New York 
Times quotes Sanabria: . 


“In less than a decade,” Sanabria 


theatre, because in thousands of 
living rooms will be the movies 
electrical equivalent—an 
ment no larger and no more com- 
| plicated to operate than a broad- 
| cast receiver. This machine will be 
|\the entertainment box of 
| family There will be no conflict 
| with the motion picture people; 
|they will be the broadcast show- 
|men of the future the next two 
|vears will witness great strides 

I cannot help feeling that what re- 
mains to be solved will be rela- 
tively easy.” 

Well, Bower .and I didn’t have 
the vision to get into television 
then. Roger stayed in radio, and 
later on I got into broadcasting, 
too. The man with the real vision 
was Frank Lamb. After he left 
Macy’s, he spent a few years in 
radio, and then gave up the broad- 
casting business to team up with 
penman Reynolds. Maybe Roger 
and I would have both been better 
off today if, instead of being hardy 
television pioneers in Macy’s win- 
dow, wethad alse promoted a ball 


point pen! 























Fifth year on ABC coast-to-coast 
P.M. 


KDST, 6:45 to 7: 
Written by Peg Lynch, 











ETHEL and ALBERT 


Starring PEG LYNCH and ALAN BUNCE 


00 P.M., EDST, 








Monday through Friday 2:15 to 2:30 
WJZ. 
produced by Bob Cotton 


instru- 





the | 


'that situation is so well known that 


time 75% sold, advertisers are com- 





| through N. W. Aver & Son, will 


ivania’s home football games. This 
‘marks the ninth consecutive year | 





| NBC-TV outlet. He was formerly a/is soundly commercial 


‘Don’t Underestimate the Power: of a Woman’ 
—Food Companies’ Slant on 


Tele Advertising 


By HOWARD M. CHAPIN 
(General Foods Director of Adv.) 


Advertisers are constantly on the alert for new and effective ways of 
advertising their products. For the past several years almost all ad- 
vertisers have been keeping a watchful eye on television with the 
feeling that sooner or later it would be an important tool to add to their 
list of advertising implements. 

About a year ago, General Foods felt that television had developed 
sufficiently to warrant some direct experience with it. As a conse- 
quence, General Foods entered television on an experimental basis. 
The corporation partially subsidized budgets for test campaigns by va- 
rious product divisions, thus giving its advertising managers and its 
agencies a practical feel of the new medium—its difficulties, its advan- 
tages, and its production problems. 

At the same time, General Foods invested in a comprehensive survey 
of television in order to probe the probable growth of the industry in 
the foreseeable future, and the general public’s reaction to television 


'as a medium, its programs and its advertisements. 


As a result of these experiments, General Foods now believes that 
television has attained sufficient maturity to warrant its use by some 
of our products as a legitimate advertising medium. Thus we have 
purchased 8 to 8:30 on WNBT Sunday nights for Jell-O and the fol- 
lowing half hour for Maxwell House Coffee. We believe that this pe- 
riod will ultimately develop into a valuable time franchise. Our Sanka 
weather spots on WABD are also in this category. As we progress, 


| other General Foods product divisions can be caneeer to enter this 


new medium when, as, and if they are convinced that it will serve 


| their advertising purposes. 


We are often asked whether or not television appropriations will be 
at the expense of apprepriations for other media. In the long run, I 
do not believe they will. The same question was asked when radio first 
started and there were those who predicted that newspaper, magazine 
and outdoor appropriations would diminish in exact proportion to the 
amount of radio used. We now see how wrong this idea was. Millions 
are being spent in radio today and yet we find magazine, newspaper 
and outdoor appropriations bigger than ever. 

We believe television is a new medium in every respect with a new 
type of appeal calling for a new advertising technique that will supple- 
ment other advertising methods. It is my personal belief that through 
this new medium we will so intensify our consumer selling impact that 
added sales will justify enlarged advertising budgets,.and that tele- 
vision will eventually take its place as an added member of our media 
selling team rather than as a replacement for any member of it. 


ee 





TV Begins to Pay Off, Sponsor-Wise 
Chis WBKB Finds; Time 75%, Sold 


By DON MEIER 
(Sales Manager, WBKB) 


agencies, now seek means to bring 
them the highest possible return 
on that investment. No one is buy- 
ing on the basis of novelty. They 
apply to television the same yard- 
stick which they use in other media, 


Advertisers want to know how 
many sets WBKB serves, what area 
it covers, how much audience we 
can- deliver, how many men are 
watching sets, when you can best 
attract a women’s audience, how 
the audience varies at different 
times of day. Because WBKB set 
up its statistical system when there 
were 325 sets in Chicago and can 
now account for more than 25,000 
sets, we are able to give them 
accurate information, We survey 
constantly to keep this data cur- 
rent. ; 


| “Leok at Sports Critically {| 


There is a marked change in the 
kind of show advertisers consider. 
A year ago, when a high percentage 
of the sets was in bars, some spon- 
sor wanted practically every sports 
show we could transmit. Now, 
however, buyers scrutinize sports 
offerings critically. They'll compete 
for the top events we have to offer, 
but before taking a sports show, 
they want to be certain it will be 
something the audience likes to 
see. 

Spur-of-the-moment buying has 
virtually disappeared. Since money 
is budgeted for television, we now 
work three months in advance of 
‘the sports calendar. Baseball must 
ibe sold in December, football in 
| June or July, hockey in July or 
/August and basketball in August 
or September. 


Now that 76.1% of the sets are 
‘in homes, advertisers are interested 
in building the good studio show 
that will command an audience. 
Cost, once the great bugaboo of 


Chicago. 
is boom- 
industry, 


Television advertising 
ing. To persons in the 


it’s scarcely news any more. To 
the public, however, which for years 
has heard the sad tale of how tele- 
vision can’t possibly pay, here are 
a few facts, based on WBKB ex- 
perience, which may revise long- 
held opinions. 

A year ago we were pounding 
pavements and cajoling our way 
past receptionists to try to tell our 
sales story. Today, with WBKB’s 


ing to us. 

Most major advertisers have 
made a television allocation in 
their budgets. They, and their 


Video to Dias Philly 
Football Scene Fully; 
Munger, Riblett Inked 


Philadelphia. 


Tele is getting set for compre- 
hensive coverage of the fall foot- 
bal! season. ' Local Pontiac deal- 
ers, through the Harry Feigen- 
baum agency, will sponsor Paul 
Riblett, end coach of the Univ. of 
Pennsylvania. Riblett, each Fri- 
day night through the grid season, 
will give a 15-minute analysis, us- 
ing films of the previous season’s 
games, as well as interview rival 
coaches for the following day’s 
game. 


The 











Atlantic Refining Co., 


sponsor all the Univ. of Pennsyl- 


Atlantic has sponsored telecasts of 
the Penn games. 


Philco . Distributors, Inc., has |™Major studio productions, now 
‘bought “Monday Night Quarter- | weighs less heavily in their con- 
back,” featuring Penn’s coach, | sideration. 


Major advertisers now are plan- 
ning their fall shows with an eye 
on network. They want to have 
quality productions ready to put 
on the line just as soon as Chicago 
.|is ready to offer television service 
to other stations. P 

Buffalo —R. Glenn Beergower| ‘Television has some distance to 
named assistant television yond ‘go before it yields a bonanza, but 
nical director for WBEN-TV, local |as of July, 1948, WBKB, at least, 
and ad- 
field tele supervisor for the RCA |vertisers realize a reasonable return 
Service Corp. in Camden, N. J, on their television investment. 


George Munger, who will do black- 
board analyses and film reviews 
of the Saturday game. Account 
was placed by the Julian Pollock 
agency and starts in September. 
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TV and The Advertising Agency 














(Continued from page 29) 
guarantee a tele-cost-estimate beyond close-of-business- 
today, but from what we know plus what we see, as facili- 
ties and talent stall until television’s future is more read- 
able, it seems wrong to assume that the sponsor-pay-all 
radio precedent will be economically sound that we might 
not have to pass the hat to the viewer. 


| Everything Costs More | 


Most of us believe that video is or will be a terrific ad- 
vertising medium—that everything about it will be terrific. 
This also goes for the costs. The transmitter costs more, 
the cable costs mofe, scripts will cost more, actors must 
be personable and will cost more, rehearsals will cost 

ore, and so on down the line. Again, the big question: 
Who's going to pay for all this? 

It is yet to be proved that television can move enough 
from retailers’ shelves to justify what will undoubtedly be 
a whopping sponsors’ bill. Let’s not assume too much too 
quickly. 

Perhaps this preblem underlines the possibility of a 

ublication rather than a radio precedent for television’s 
uture, for it’s only a step from there to the advertiser's 
dream of a sound medium in which he can buy not facili- 
ties with which to make like Billy Rose, but delivered cir- 
culation, as he now gets for most of the non-radio money 
he spends. Circulation into which he just drops his ad, 
as he now does in magazines or newspapers. 

Could it be that, in building television to realize its full 
stature, we will have the courage to explore such new 
paths without trodding the tired, over-traveled, even if 
richly paved, roads of radio? 

Cost is undoubtedly going to be a key factor in the 
development of television sponsorship. Advertisers will 
use television if the costs are right—if they are compar- 
able, advertising impact considered, with those of other 
media. 

Radio costs are right, and it seems unlikely to this ob- 
server that television will replace radio, especially day- 
time radio. The housewife, who is the blue ribbon cus- 
tomer for most of what we have to sell can now indulge 
her escapism and assuage her frustrations while chang- 
ing junior’s diapers. But will she be willing to abandon 
Portia for a ball game or even a National Convention? It 
seems possible that radio will continue to provide daytime 
entertainment at a low cost to the sponsor, while video 
moves in evenings for those who can afford it. 

You have asked for comment, and I give you questions. 
In extenuation, at this stage it’s extraordinarily difficult 
to see past these questions—particularly the big one; 
Who’s going to pick up the tab? 


Beware of Hooper Hassle 


By LEE COOLEY 
(Director of Television, McCann-Erickson) 


“Are ya crazy or somethin’?” Thus spake a venerable 
radio producer to whom I had just stated that television 
was growing too rapidly. This incredulous listener ac- 
cused me of being a Benedict Arnold—that my point of 
view, were it to infect other television producers, would 
deprive a lot of people of work in the new medium. I 
am not sure that I ever really explained, to his satisfac- 
tion, my point of view and the alarm felt at this tele- 
vision boom. 

Television was new to him as it is to practically all 
of us in it, but after 11 years of waiting, hoping, scrimp- 
ing and scraping, we have at last come to a point where 
enough money fs available, or will be available, to experi- 
ment with what we feel is actually a brand new medium. 
Ever since 1943 we have been saying “Don’t jump to con- 
clusions ‘about what television is—or how it works. Don’t 
measure it by somebody else’s yardstick. It is not mov- 
ing pictures because its pictures move on a screen. Its 
techniques are not the same, but more important, the 
state of mind of the viewing ‘audiences may not be the 
same because their environment is not the same. It is 
not radio because it is simultaneous. Another dimension 
has been added. It has another story telling tool—visual 
action. We need to learn how to use it—how to make it 
play on an 8 inch by 10 inch screen. We have got to find 
out how people at home react to it. Maybe a radio listener 
who becomes a televiewer undergoes a subtle psycho- 
logical change. Maybe not. Just because its actors 
learn “sides,” let’s not measure it with the theatre yard- 
stick or the vaudeville yardstick. Bert Williams would 
probably have made television history but the Tumbling 
Arabs would have spilled off the screen in three direc- 
tions. All of the acts and sketches that made good vaude- 
ville may not make good television. Let’s find out. And 
the same thing goes for theatre drama and musicals, too. 


® Skirt the Primrose Path j 


Chief reason for our concern is the tendency on the 
-_ of the “ground floor set” to jump to conclusions. 
erhaps we are being forced into competitive formula 
rogramming much too quickly for our eventual good. 
ommercially we are growing up in the image and like- 
ness of radio because our time is parcelled out accord- 
ing to the radio biueprint. But this headlong rush to 
follow radio’s rage to get the highest ratings, this tend- 
ency to brag at the exaggerated audience figures could 
lead television up the primrose path. Maybe the old 
axiom “What you don’t know won't hurt you” is true, but 
it seems that for the good of an industry that is beset 
by a thousand financial and technical troubles, that every- 




















"one with a dollar to invest in television programming to- 


day should dedicate that dollar to as much broad experi- 
mentation as possible, at least until audiences have grown 
to the point of being a bona fide market. 
_Naturally, television’s headlong rush into a competitive 
icture makes some facilities operators happy. For a 
ng time now they have borne the brunt of huge de- 
velopmental expenses. This headlong rush now puts a 
poe part of that burden on the commercial sponsor. 
fhat the advertisers and their agencies are apt to forget 
is that the developmental period of television is really 
only beginning. The networks have carried on the largest 
part of the technical development. Program development 


. and sales technique development are now up to the various 


© 


industries who will use television as a sales tool. Tele- 
vision may fail to live up to its promise of being _ 
world’s most effective entertainment, educational an 
sales force if we let ourselves get into the “Hooper 
hassle.” The friction over fractions may obscure the long 
view. Soon enough the various audience measurement 
services will begin to give up accurate pictures of the 
relative circulation of the medium, the value of time 
franchises and the effectiveness of our programs. But 
meanwhile there is still a little time left to play—to dare 
to do something new, even at the risk of a few rating 
points. Maybe we'd feel easier about that if we'd re- 
alize that the television audience is still in a formative 
and forgiving frame of mind, too. 


29:20 on the TV Button 


By DON McCLURE 
(Director of Television Production, N. W. Ayer) 

29:20. That’s not the signal for a quarterback sneak. 
That’s not Macy’s sale price for a Mixmaster—nor is it 
the geographic location of a secret atomic pile. In fact, 
it’s no secret at all. 29:20 is exactly the amount of time 
a television half-hour network show is allowed — like 
radio, 29 minutes and 20 Seconds. On the stage, the run- 
ning time of a performance is of secondary importance. 
In a film, it is up to the film editor. On radio, you've 
cushions, you can speed up the show, cut, if necessary, 
to come out on the nose. But with an original half-hour 
live drama written just for television and using as many 
as 10 different sets and from 60 to 70 camera setups, 
you've got madness, murder and mayhem rolled into the 
shortest 30 minutes on the clock. 

By now, most of you are saying, “It’s obvious that a 
show such as this should be filmed.” Unfortunately, the 
obvious isn’t always the most advantageous nor the most 
economical. We had a formula to be worked out. We 
had to prove we had a show idea the audience would 
like and a few other points needed to be proven before 
we could recommend the additional investment in film. 

Let’s flash back six weeks prior to the starting date 
of the first show. We estimated we'd need at least six 
approved story outlines and no less than four shooting 
scripts. We were more than vaguely aware, of course, 
that we were trying to turn out once a week what Holly- 
wood wouldn’t try to do in less than three weeks. Right 
here is where we should have reviewed that time dif- 
ferential between Hollywood and a live television show. 
Some scripts jell quicker than others. All writers aren't 
as fast on the rewrite—nor does the aptitude to a new 
medium flow with equal dexterity from all typewriters. 
In other words, we were having script troubles even be- 
fore we hit the air. 

The second and very vital step, used by both Broadway 
and Hollywood, was completely eliminated. A play goes 
on in an out-of-town tryout during which time it is 
whipped into shape. A film is never released until it 
has had previews and an audience reaction. Just how 
this same practice could be used for a live television 
show isn’t clear. . 


| Tackling the Human Element z 


Now suppose we do a fast dissolve and pick up camera 
rehearsal for an air show. This costs money—and even 
more important than your estimated budget, you've got 
just so much time in which to rehearse and polish a show. 
There are shows preceding you and others following you 
and all of you are using more or less the same studio per- 
sonnel and facilities. Here is where you realize that an 
hour’s rehearsal time just ain’t 60 minutes of efficient 
operations. Actors haven’t time to make costume changes. 
You need a few more lines to get camera three to the 
next setup. The mike boom can’t move until camera 
two moves to the next location so you'll have to take Fy 
slower fade-in on the next scene. The electrician can’t 
get the front lights set until camera one moves. These 
are a few of the minor problems that must be solved— 
and quickly. All the pre-planning, rehearsals and camera 
plotting will not lick the human element when you put 
your show together in the studio. There never seems 
ph enough time for rehearsal. 

€ next transition is into the lap of the god 
show. Some of these things we've not yet faced oo tn 
we have—but in any case, they’re in the book and will 
be as long as you are committed to a live studio show. 

Let Ss start with the most horrible and work backwards. 
You ve had a dress rehearsal and one of your actors gets 
hit by a cab while crossing the street on his way to din- 
ner. He gets sick—he slips on the steps—he—well, aciors 
are human beings and innumerable things can happen to 
“> Is an preg am the answer? 

ou’re on the air—you’re on the nose—and t 
actor blows. There goes your 29-20. We're all rn ee 
—— character actress who insisted that the rival 
s tea w i 
ptm as the most tasty throughout the entire 
_This failure, of course, is more disastrous - 
cific multiple camera show we're discussing thai a. 














types of live studio pickups—but Suppose a camera conks - 


out. They do, you know. 


Hems and Harumphs 


By DAVE GUDEBROD 
(Manager Television & Commercial Film Dept., 
N. W. Ayer) 





Philad 
Who does what to whom (pardon the enema nad 
who gets paid for what is a vital question in television 
today. Paraphrased, the old, old question reads some- 
thing like this: “Should an advertising agency be in 
television and what program controls should it exercise?” 
By and large, most any advertising agency man cap- 
able of thinking two consecutive thoughts (and we un- 


derstand that some can actually do that) will answer. 


the first half of that question with some Variati 

“But natch!” After all, television is a lusty infant by 
proximately nine years eut of the laboratory. Television 
is growing at a pace which makes advertisers’ eyes bug 
and their mouths water. It may well be on its way to be- 


- 


coming the world’s most influential medium of masgg 
munication. And since the fundamental purpose of = 
agency is to render advice and counsel on all ma 
pertaining to advertising, it would be folly to think 

an advertising agency can long ignore television, 

The second half of the question is a little tougher 
to answer in any such categorical fashion. It is fraught 
with “hems,” “haws” and “harumphs;” because another 
function of an agency is to render service at a profit, 
That poses an economic problem when you try to answer 
the flat question “to what extent should an advertising 
agency be in television?” 

Time was when one man could qualify as a “television 
department.” In those days, you could number all the 
commercial television stations on one hand and count 
the advertisers by taking off your shoes. One man could 
cover the waterfront: quote rates, order copy from radio 
department, buy the time, check the billing and even 
have a little time left over to interview talent or write 
articles for VARIETY about this Great New Medium. 

Them days have gone forever! At least they have if 
an agency has more than a couple of spot announce. 
ments per week for two or three clients. 

How? When? But Principally Why? 


| 





To give good sound advice to a client or three, tele. 
vision must be regarded as an advertising medium. 
Someone must plan for its wise use. Which clients should 
use television? Where should it be used? How? When? 
And perhaps most important of all, why should any client 
use it at all? Will it do the job in hand better than 
radio—enough better to jvztify the additional cost? All 
of which means that somebody has got to spend a lot 
of time just planning for teievision’s commercial use 
in the same analytical way that radio, newspapers, 
magazines and other nmtedia are used . . . intelligently, 
constructively. So that’s at least one man! 

Now suppose we ask him to take over the functions 
of time buyer-auditor-accountant-contract writer! The 
average television rate card today needs the full time 
and attentton of a qualified CPA with a built-in slide 
rule. It’s really simple; just look up the time charges, 
add in extra studio rehearsal time, set depreciation over 
13 weeks, frequency discount on transmitter time but 
not on station facilities, plus a make-up man for two, 
and a half hours, less social security, and multiply by 
3.1416 just for kicks. An estimator’s lot is not a happy 
one—not in television anyway. An besides—rates change 
so fast he’s apt to be wrong before he has a chance to 
be right. 

What about new program ideas? Just tap any six 
passersby at high noon and it’s six to an even that you'll 
find four of them have simply dandy television ideas 
for sale. You can’t afford to ignore all of them for fear 
you'll miss the one in a thousand which may be a bell- 
ringer. Somebody’s got to listen to ‘em. 


Programming Opportunities 
Of the Indie TV Station 


By F. M. FLYNN 
(President, WPIX, N. Y.> 


WPIX went on the air June 15. Between the time the 
New York News got seriously involved in television 
the date of putting the station on the air, all of us came 
in for plenty of surprises and more headaches than The 
News has had in years. 

In the brief time — nee on the 
air, we are glassy eyed an 
drunk. Television is show business 
in a new way, and we've plenty to 
learn about show business. ing 
out 2,400,000 Newses every weekday 
and 4,500,000 on Sunday now seems 
like kindergarten work comp 
with turning up the answers req 
to make television a smash hit for 
New Yorkers. t 
| The only thing we can brag abou 

to date is what we've done for the 

New York public in the way of pro- 
gramming on other stations. The top brass on the other 
stations probably won't admit it, but I am convinced our 
plans for WPIX caused them to step up their program 
schedule, both in time and in quality. They beat . 
to the punch on many things. We'll now have to wo 
fast to get abreast of the parade. It’s clear now that we 
talked too much about our plans. We must get to work, 
and hard. 

From what I've seen, we've picked about the toughest 
spot in the country for launching an independent = 
vision station. There are many reasons why key ne 
work stations here in New York can invest big money 
in establishing topflight programs. We have very little 
opportunity for getting returns on our investment from 
future network connections, or the sale of television S€ 
Syndication may help. We'll try it. mn 

In developing our material for WPIX, we hope to && 
velop many programs which may be used by stations 
other localities. For some time to come, we can't red 
extensive networking of television programs at eee 
costs. Top programs may be sent over the co-ax ca ~ 
but there will be many interesting programs which ro 
afford to use this conveyance. Possibly, our syndica 
idea can fill the need in this respect. sf 

We will try for an expansion, by means of ——— 
of many of the promotional ideas we had on The Ne . 
but were forced to abandon for lack of space to promo 
these things. Our present promotion affairs such @ 
Golden Gloves, Silver Skates and Harvest Moon 
will be expanded and other similar attractions will 
— to our schedule. WPIX will carry the ball — 

e. 

Opportunities for programming an independent station 
will be great. While we lack the experience gained be 
straight sound broadcasting, we also lack many Of 
problems and complications when coupled with television. 
Our freedom in many respects will be a great asset. 
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Aesop Gets TV Facelift 
—And the Kids Love It 
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; - By FRAN HARRIS 

(Director of TV, Motion Pictures, Ruthrauff & Ryan) By BOB SMITH i 

By the - - ; After eight months experience ,; gestions come in daily, rangin i 

will be Pisce hid h pr here Serine messages of television advertisers | with the “Howdy heaae’™ show, from “5c banana splits” to re : 

mated 910,000 “living dis ae ee eet 66,000.000 people via an esti- | I’m convinced that kids’ video fare |tier school teachers” and “relief | 

display windows can be rns - Windows: the television screen. These | must first determine the funda-'for Palestine.” An artist, Nino, il- 

advertisers. This active sal ee rue sales-force ever employed by | mentals that have entertained kids |lustrates the thingamagigs as How- : 

television the monet woleet mg ‘a: on on Ene home by invitation can make | ever since Aesop’s first fable. Stick |dy and I read them. Besides con- 
ever developed : IF setaaeanter weet ee exciting advertising medium | with those same fundamentals that | tributing planks and singing the 
The efficiency of rR a e a i aoe | spelled success in story books, campaign songs, the kids make 
handling of the Pe hasten dha Shae rs el pray ma ium depends on the | films and radio. But oh what you speeches on Howdy’s behalf, help 
to final production sak wresitation rly eee creation through | can do with those fundamentals in him narrate stories, and take parts 
promise to the advertiser onlv if saauinkecter taleione pas! its bright | television! jin consequence-type stunts con- 
; : i iques employed util- | Aired thrice:weekly for an hour, |nected with the plot. Through 


ize the dramatic advantages peculiar to the medium. 
television offers the advertiser sight, plus sound. plus | 
notion, not all advertisers ‘are availing thems 


Although 


to use all of these elements. 
for the product can the most 


elves of the opportunity 
And only with all three elements working | 5 
a ( ‘ successful results be achieved. 
Simply displaying the product on television tells 


NEVER A DULL MOMENT! 


| 





my producer Roger Muir, 
writer Edward Kean and myself 
an opportunity to blend the old 
fundamentals with the new tricks. 








the “Howdy Doody” show has given these devices, the kids both at 
my home and in the Peanut Gallery 
i¢ become more than spectators; they 
‘are an important part of the show 


—and they love the idea. 
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The product should be shown in use in atch mtg erent 1 LURENE TUTTLE The stage: Eastern NBC aoe Using a comic-strip style of sto §} 
product. The benefits resulting from the use of the product should not! Between reguiar appearances on the theatre: hundreds of thousands; (minus the blood and thunder) an . 
be overlooked in presenting oe Ger peat ont Pp no |CBS’ “Sam Spade’: NBC's “Ozzie |% kids, aii ieisurely- strewn on this _ participation technique to i 
,The type of commercial planned for an advertiser depends on the | 24 Harriet” and “Red Skelton"; Ee en 2 Seen ¥ 
objectives of the sponsor choosing television. the type of program and | 204 ABC's “Front Page,” Lurene has shoe polishing or admission tickets |in our audience, we add curiosity- ‘ 
of course, the product itself © ’ : found time to make four important required. The east: Howdy Doody, | arouser tricks which television ; 
——————_ ee : Pinta Wee | films and conduct a radio dramatic !a puppet running for President. I|sesames. Howdy invents things i 
| ne Five Plug-Technique Categories class at U. S. C. Now she's added |furnish his voice. And my own too/that make life (and winning a 7 

e- Although every commercial should be designed specifically for the | to'hec ively cehedule Ses | L'm | his campaign manager.) | Presidential Campaign) a compara- 

m, product advertised, television commercials fall largely into five cate-| ee ee eee Thirty-five of Howdy’s constituents, |tively simple thing. His “Flap- 

Id Zories: lages from three up, comprise the |doodle” and ‘“‘Doohickey” supply 

A? The Documentary Commercial: Often referred to as the “Institutional : | “Peanut Gallery” in the studio. | him with everything froin baseball i : 

nt type” commercial. The sponsor and not the product rn spotlighted vas /And this is one studio audience !scores to hair tonic and popcorn. } 

an a series of stories about the company itself, Sometimes it is the story eT al Ors | that —_— be called part of the /An integral part of the show, these , 

Il vf the product or the processes related to the preparation of the || “Cast. |Martian-like gadgets stimulate the 


product. 

The Integrated Commercial: The product and product story is care- 
fully incorporated into the program and presented as a part of he pro- 
gram feature. 

Novelty Commercial: The advertising message is turned into enter- 
tainment and presented as a specialty act in addition to the rest of the 
program. In this category either or both animate and inanimate objects 
are used; puppets, marionettes, dolls, cartooning, clowns, ete. | 

Demonstration Commercial: A_ straightforward presentation and | 
demonstration of the product, its uses and the product in use. Often an | 
entire program can be built around the product demonstration. This | 
includes such programs as would fit into the “Self-Improvement” and | 
“How-to-do” categories. 

Testimonials: The appearance of celebrities to give testimonials or a | 
product user to sing the praises of the product. Any two or more of | 
these types can be combined and numerous variations on each are pos- 
sible. nae types mentioned here apply either to “live” or filmed com- | 
mercials. 
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By W. E. WALBRIDGE 
(Sales Manager, WWJ-TV, 
Detroit) 

Detroit 
Almost -two years have passed 
since we first began selling tele- 
vision over WWJ-TV. To date, 
I’ve talked to hundreds of agency 
account men, clients, space buyers 


‘kids’ curiosities and imaginations to 
an amazing degree. With my voice 
jand puppeteer Rhoda Mann’ 
strings, Howdy has two people 
penne for him and is capable of 
doing more than any mere actor 
can alone! He plays the piano and 


’ The two fundamentals we adhere 
| to boil down to this: kids possess 
ian instinctive” curiosity seldom 
‘matched in aduits. Second, kids 
! 

‘love to be told a story. In formu- 
‘lating the show, we have steered 
jaway from breaking it up into a/°&§ ‘ : : 
‘number of acts. We tell a story. |Sings. For vocal duets with me, his 
iThe general theme is “Howdy |Voice is recorded, but most of the 


Doody for President.” And each | time I do both voices live. For 
hour is a complete plot contribut-|two cameras conceal our secrets 
ing to the campaign. A sample: |While the third transmits (and I 
Mr. X, Howdy’s rival, has hidder |keep one eye on the monitor!). 
the world’s only Swiss Cheese Hole | Howdy starts the movie projector 
pine cave. Howdy can’t swing the |4nd occasionally he too forgets to 
Swiss vote until he acquires the | Wait for the dial tone. He gets on- 
Hole Puncher. He makes a quick the-spot reprimands when he does 
trip to the Alps, intimidates the Wrong, and between these and the 
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The use of film allows for a more elaborate treatment of the sales | snd In- 
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message. Animation or trick photography can be employed to empha- | 
size the product trademark and packaging. 

The mosf€ suitable length for a commercial is debatable. So much | 
depends on the type and treatment. One thing is certain....the com- | 
mercial must be tasteful. The television commercial is a visitor in the 
home. And since the eye is more sensitive than the ear, the tele-com- | 
mercial must always be a well-mannered guest. Experience has shown | 
that television sales messages have been accepted as most welcome 
visitors. Every advertiser will benefit by presenting the type of com- 
mereials that will keep those 910,000 “living display windows” from be- 
ing darkened by the flip of a switch. 


DuMont’s Tele-T ranscription 


Idea for Rapid Networking 


By DR. ALLEN B. DuMONT 
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Well over five years ago DuMont 
set out to develop a system of trans- 
cribing television programs. At 
considerable cost we continued to 
experiment in spite of the gener- 
ally-held opinion that television 
transcriptions were merely a stunt 
—a video gimmick for technicians 
t® play with. 

‘Our system, called Tele-Trans- 
criptions, has been demonstrated 
recently and today the importance 
of transcribed television programs 
has become apparent to almost 
everyone connected with television 
broadcasting, and for very good 
reasons: 

Predictions regarding the rapid 


extension of coaxial cable proved | 


over-optimistic. 

Cable charges are higher than 
anticipatéd—so high that in many 
areas use of the cable is not econ- 
omically feasible, at least at pres- 
ent. 

After coaxial is laid between 
New York and some other point, 
four or five networks start clamor- 
ing for the use of the cable and are 
forced to apportion the time be- 
tween them. 

The answer is clear: transcrip- 
tions are the best, and in many 
cases the only method of extending 
television networks. 

Tele-Transcriptions fulfill 
two basic needs: 


| Supplying the Know-How | 


will 











~ We are offering our transcribed | 


sustaining programs to other broad- 
casters. All the programming ex- 
pation of the DuMont network and 
pioneer N. Y. video outlet, is thus 
immediately available to stations, 
particularly new stations, without 


ithe know-how, the funds and the 
availability 
full progr 
to stations 


of talent to provide a 
am schedule. The charge 
will be considerably less 


erience acquired by WABD, key | 


a the cost for live or motign 
| picture programs of equal merit. 


Secondly, we are suggesting to 
| Sponsors that they take advantage 
‘of Tele-Transcriptions to extend 
their coverage to other market 
_areas, the sponsor buying time on 


_DuMont’s transcription affiliates. 


| There are other uses for Tele- 
| Transcriptions, but the above are 
the chief ones. DuMont will not 
market dnd distribute transcrip- 
| tions as motion picture film is mar- 
'keted and distributed. The com- 
| pany will not lose control of tran- 
scriptions nor permit the same show 
to be aired more than once in any 


| i 
‘market area. 


_ It is our purpose to build a new 
_type of network, a Tele-Transcrip- 
‘tion network. The response to our 
‘initial proposals convinces us this 
‘is a realizeable objective. Fifteen 
|stations have. notified us that they 
are seriously interested in using 
our transcriptions. 
'vertising agencies and prospective 
sponsors, entirely on their own 


volition, have requested additional | 


| intormation, 

Tele-Transcriptions is DuMont’s 
answer to the physical and financial 
obstacles now inhibiting the devel- 
‘opment of “live” networks. 





Saratoga’s TV Buy 
Schenectady. 


A series of one-minute spots on 
WRGB has. been purchased by 
George R. Nelson, Inc. for the 
Saratoga Racing Assn., in what 
/may be the first time a racetrack 





Numerous ad- | 


prospective advertisers. 
variably, they agree that: 

1. Television will be the great- 
est advertising medium in _his- 
tory. 

2. The combination of sight and 
sound makes for greater impact 


| and. effectiveness. 


3. Television has a ready-made 
entree to the family fireside. 

4. Television is adaptable to any 
product or service. 

5. Television rates are cheaper 
than expected. 

This sounds like a salesman’s 
dream—a paradise of lush orders. 
It indicates that the advance pub- 
licity has done all the work and 
that the advertiser is ready to 
buy. . 

Yet, in many cases he does not 
buy. He's interested, he’s in- 
trigued, cften he’s fascinated and 
even eager—still, he doesn’t buy. 
WHY? ; 

The answer isn’t too difficult to 
find. Experienced buyers of ad- 
vertising have of necessity adopted 
certain measuring devices as to 
the value of advertising. The num- 
ber one yardstick is circulation. 
The second is the known return 
on each advertising dollar ex- 
pended. 

Obviously. present day television 
is not ready to be. measured in 
terms of circulation. It follows, 
therefore, that immediate sales re- 
turns cannot be commensurate 
with expenditures. * 

Over WW.J-TV we have sold 
hundreds of different products and 
services, clothing, cars cigarets, 
jewelry, can-openers, refrigerators, 
even houses and real estate. We 
have had case histories from ad- 
vertisers who have traced 25% in- 
creases on certain wares to tele- 
vision, but we have never made 
‘a sale on the basis of guaranteed 





| sales returns for dollars expended. 

We tell our prospective clients 
that good sales figures may come, 
but they’re just a bonus. The real 
money’s worth comes in other 
categories, most important of 
|which is the opportunity to ac- 
| quire know-how in the use of tele- 
| vision, with limited audiences, at 
low costs. 

Television advertising tech- 
niques for various products can- 
/not be perfected overnight. It 
took many years for today’s lead- 
ers to learn, and in many 


animals with a parody of 
Oolie Doovlie,” seizes the Puncher, 
returns to the studio (elapsed 
time’ 15 min.) where the Peanut 
Gallery and, I greet him with a 
victorious chorus of his campaign 
song, “Howdy Doody for Presi- 
dent.” 


| Thingamagigs Wow ’Em | 


Being able to tell moppets such 
fanciful tales on a sereen in their 
own home has brought us results 
that surpass anything in my experi- 
ence. Howdy, performing heroic- 
ally right in the kid’s parlor, be- 











“Toolie | Thingamagigs we painlessly convey 


constructive thoughts to our audi- 
ence. 7 . 

Having become conyinced that 
a light-hearted adventure story ap- 
proach is what the kids feast on, 
we intend to stick with it. Afters 
the Presidency campaign, Howdy 
will read a sea story and don bell 
bottoms to go chasing pirates. Giv- 
ing him a character instead of mak- 
ing him an act makes him real and 
life-like. And this, I’m avowed, is 
a “must” for all video kid ‘shows. 
The presentation of only puppets 
or only movies is insufficient be- 


= 
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comes a member of the family. Oc- | cause it lacks the warmth and inti- 
casional outside acts are never macy that kids expect to find in 
used per se—they’re always made 'their own parlor. A youthful, mu- 


part of the plot. A Ringling Bros. 
clown was introduced as Mr. X’s 
assistant. The reactions in the mail 
are amazing. We asked the kids 
for “Thingamagigs” — planks for 
Howdy’s platform — and the sug- 


sical comedy, story approach gives 
that warmth and permanency, re- 
ceives the sustained interest. Kids 
love to play. The kids are there. 
Why not play with them instead of 
to them? 





Parlayiné a 


of playing to small select au- 
diences in obscure places, it would 
now seem that with the aid of 
this newest of entertainment 
medium, television, marionettes 
and first-puppets have at long 
last preven worthy of the atten- 
tion of several big television sta- 


money in commercial advertising 
in the big cities all over the 
country. 

Big business, in other words, is 
in general just now realizing what 
children have known for untold 
centuries .. . that a puppet is a 
very charming little salesman, 


vincing words of wisdom or utter 
nonsense, and his sincerity or act- 
ing ability is unquestionable. His 
most tragic situation can be as 
amusing as his worst pun. His pre- 
fabricated smile, as well as his 
humorous pathos, is the envy of 
the circus clown. So, with these 
natural attributes, he is equipped 
to deliver an absorbing perform- 





in- | 


ance equally well in everything 
from a sponsor’s commercial to 
the lowest of slapstick. 

For this important role in to- 


has employed television as a regu- stances, it cost them plenty of day’s commerce the ancient med- 
|/money. A dozen meetings of mil-|ium of puppetry has had to un- 


lar advertising medium. 

The new agency has produced 
a series of telefilms featuring the 
voice of Clem McCarthy, NBC 
racecaster, and portraying high- 
‘lights of feature races last year. 








lion-dollar brains gathered around 


dergo a few slight changes and 


a shiny conference table are no | abide by a few more restrictions. 


substitute for getting into tele- | 
‘that subtle coloring of makeup 


vision and actually working with 
the medium. 





It has been found, for instance, 


means much less than does strong 





tions who are out to attract top. 





rapable of the task of a super- | 
man! He can make equally con-— 





Puppet Into ‘Superman’ 


After many thousands of years | definite features. A staring eye 


must be made to wink, and sealed 
lips must be made to move. 
Gaily-colored costumes, with se- 
quin and tinsel, must of necessity 
give way te design on the cloth, 
and texture of the fabric, as the 
pictures are as yet in only black 
and white, and many colors reg- 
ister badly when viewed through 
the television camera. Strings on 
the marionette must be frail and 
hair-like, rather than be chosen 
for their durability. The puppet 
himself must be constructed to be 
an all round good actor, rather 
than merely be capable of per- 
forming a few specialities. 


In my estimation, though I may 
be biased, the advantages of a 
puppet show on _ television by 


|far outnumber the disadvantages. 
| Though hardly 
sports, they seem to have an ap- 


in a class with 


peal to cveryone . . adults as 
well as children, and the cost of 
production is cheaper than other 
shows with the same appeal. Time 
of rehearsal is comparatively 
short, as scripts can be partial- 
ly read, rather than completely 
memorized. Sometimes, we’ve done 
an entire show to a_ recorded 
play-back. The sets are in minia- 
ture, which makes them inex- 
pensive to build and fast to ex- 
ecute. One puppeteer can play 
several roles on the same show, 
changin? his voice for each, which 
naturally cuts down the cost of 
an elaborate “live” cast. 
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TV Research: ‘So Many Want To 
Find Out From So Few’ 














By HUGH M. BEVILLE, Jr. 
(Director of Research, NBC) 


Television today is a technical | television audience is growing at 


achievement which has _ fully 


isuch a pace that every six months 


emerged from the electronics lab- | more than half the audience is a 


oratory while television’s program | brand new audience. 


(In individ- 


output is just beginning to be sub- | ualities of course the pace is much 


jected to the acid test of audience 
acceptance. Television is fortunate 
in having available for ready use 


many proven radio research tech- | veteran 


niques which for the most part are 
readily adaptable to the video art. 
So in audience research, as in 


many other respects. television is 
at this stage well ahead of the 


comparable period in radio’s his- 
tery. 

In its early days radio struggled 
ilong without the benefit of the 
nultitude of statistics which have 
by now become a necessary feature 
of its operation. Although I am 


|faster.) The new set owner may 
| develop quite a different pattern 
|of program preferences than the 
viewer. With new sta- 
| tions, new programs and constantly 
| changing schedules the television 
| viewing situation is in an extreme- 
| ly fluid state. Old and new dialers 
|aré busy sampling ali the fare 
| that’s offered. So we can expect 
a situation where last month’s 
ismash show may be this month’s 
|fiop. The novelty aspect of tele- 
| vision is a prime factor which has 
|to be taken into account in evalu- 
|ating television research findings. 


I believe any objective student will | discount for this element. 


confirm my belief that radio’s rise 
as a successful medium of mass 
communication has been in no 
smail means a result of the vast 
fund of research data available te 
those who make the operating and 
policy decisions. No other medium 
of entertainment, information or 
advertising has such a wealth of 
reliable information on its week 
in and week out performance. 


As a new medium, television 
starts off with all of the questions 
which beset radio and many more 
unique to video. All the radio re- 
search techniques—telephone in- 
terview, listener diary, roster re- 
call interview, the audimeter, mail 
ballots and audience reaction ses- 
slions—not only can be used but 
have already been applied to tele- 
vision to some degree. Before us- 
ing any of these techniques, how- 
ever, the researcher has to review 
the important features which dif- 
ferentiate television ‘from its older 
brother. 


Still Needs Central Authority | 


The first of these is the lack of 
1 central authority for uniform sta- 
tistics on the number of television- 
owning families. A major step ih 
this direction has been made by 
the Radio Manufacturers Assn. in 
getting television set manufactur- 
ers to contribute information about 
current set distribution by areas. 
The quarterly release of these fig- 
ures by RMA supplies a necessary 
link in compilation of the gross. 
circulation statistics for television. 
Such set-owner data serves as the 
base against which all other re- 
search data can be evaluated or 
projected by advertisers. It seems 
likely that before long Broadcast 
Measurement Bureau will under- 
take the job of supplying the in- 
dustry with uniform figures of tele- 
vision families by market areas on 
a regular basis. 


The second difference is the rel- 
atively small number of set own- 
ers. Since the ownership of tele- 
vision families may for some time 
still represent a small proportion 
of all families (in the New York 
metropolitan area today approxi- 
mately 5% of all families own tele- 
vision receivers) the random tele- 
phone or personal interview sur- 
vey would be extremely inefficient 
and uneconomic because approxi- 
mately 95% of all calls will reach 
non-television families. Therefore 
a list of television set owners must 
be collected. These lists are de- 
veloped in various ways—in some 
cases dealers cooperate; stations 
offer program schedules; and 
names or telephone numbers have 
been collected as a by-product of 
other survey operations. An impor- 
tant consideration in using a list 
is the necessity of limiting the 
number of surveys so as not to 
harass the viewing audience with 
too frequent interviews. Telephone 
coincidentals use up names at a 
tremendous rate. Therefore dia- 
ries and rosters have great appeal 
at this stage because the amount 
of information obtained from one 
family is considerable. 


A third difference revolves 
around television’s newness. Re- 
gardless of whether you are riding 
the crest or trying to pull out of 
the trough, the stability of radio’s 
listening patterns is a fact which 
has to be accepted. People’s loy- 
vity for the brand of toothpaste 
often is just as strong as the loy- 
od for theb rand of toothpaste 

ey use. On the other hand, the 








The increased competition be- 
tween stations and the rising tide 
of advertiser interest in television 
will certainly stimulate much new 


Although some of the ‘‘fact-find- 
ing’ to date has been done by 
corner-cutting methods of dubious 
validity and with obvious preju- 


| diced objectives, the picture looks | 


brighter each month. Several 
agencies and advertisers have done 
some fine pioneering work and the 
entrance of syndicated services 
into the field gives us continuous, 
comparable data for study. With 
the quickening pace of television 
research, the present day setowner 
takes on more and more the ap- 
pearance of a guinea pig. I can’t 
resist a paraphrase of Churchill’s 
famous statement: “Never before 
have so many wanted to find out 
so much from so few.” 





Des Moines—Follewing the ap- 
pointment of Paul M. (Luke) El- 
liott as local sales manager of 
KRNT, his place in the sales dept. 


nolds, former continuity director 

of KRNT and former staff an- 

nouncer on KRNT and WMT, Ce- 

dar Rapids. Dick Covey has been 
succeed 





Plenty Room Upstairs 

“With Television such a fast 
moving new branch of show 
business,” one radio executive 
complained, “all we get are 


|| propositions from people who 


‘want to get in on the ground 
floor.’ Nobody has yet offered 
to start on the second or third 





sure there will be some dissenters, | We still don’t know how much to | 


audience research on this medium. 


has been taken by Carter Rey- |. 


fisor.” 
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‘Ike Fright’ 
Scares TV 
Aud Players 


By JOHN REED KING 


radic, 


+n 
uw sume 


Compared «ra 
audience participation shows are 


as different as Arthur Godfrey and | 


Van Johnson. All the rules and 
regulations for the one are “out 
the window” when you try to do 
the other. Many factors go to 
make up this difference. 

Television calls for a greater 
variety and movement while at the 
same time limiting the speed and 
' direction of action and thought. In 
radio th2 “mike” can keep up with 
the rapidly changing tenor of any 
whimsy of an emcee or contestant. 
Not so in television! The “ike” 
can follow a planned course of tele- 
vision action, but “hit a long fly 
down the left field foul line” and 
it will be a matter of luck if the 
camera is to catch it when the ac- 
| tion takes place. 

Another major problem is the 
attitude of the contestant. 


much of their “mike fright” in 
radio along came television with a 
new and completely different haz- 
ard, “camera coyness.” The con- 
testants veer away from the see- 
ing-eye and favor the microphone 
in the hands of the m.c. And the 
audience participation show put on 
in the labyrinth of the present day 
television studios so over-awes the 
contestant as to render him or her 
a lifeless mass of humanity, smil- 


|ing wanly as it looks around for 


the nearest exit. 

After struggling with this very 
serious problem for three or four 
years we shifted the “Missus Goes 
a-Shopping” on TV into the local 





Just | 
when we were getting them over | 


Chicago. 


I doubt if there were ever two 
great industries that needed each 
other more than television needs 
the movies and the movies need 
television. But only now have both 


industries come to realize how 





| much help each can receive from 


ithe other 


The biggest worm in television’s | 


‘apple is programming. Only 45% 
| of today’s television set owners are 
satisfied with the programs they 
see, and dissatisfaction is growing 
as the number of set owners in- 
creases. Today’s purchasers expect 
more in the way of programs than 
sports events and the kind of 
ito sponsor. Movies provide the 
| answer. 

The movie industry has proved 
itself the greatest creator of visual 
entertainment that history 
seen. But the fascination of tele- 
vision is so great that there is a 
| sharp local drop in movie attend- 
ance every time there is a tele- 


| vision program of great popular | 


| appeal. Remember what  hap- 


pened to New York theatre attend- | 


lance during telecasts of the 
World’s Series and the Louis-Wal- 
cott fight? 

In the entertainment field the 
public gets what it wants. People 
| want to see new movies in their 
homes, along with other programs, 


owners are willing to pay for them. 
To date, new movies have not been 
available for television because 
Hollywood can't afford to release 
its costly productions for the rela- 
tive pittance advertisers can pay, 


ford the production cost, some- 
times exceeding one million dol- 
lars per hour, that is required to 
make first-class movies. 

Until about a year ago this im- 
passe seemed hopeless. To present 
new movies and other costly en- 
tertainment television had to have 
a boxoffice so it could collect a 
fee from each person who thus, by 
television, had the theatre moved 
into his home. But there was no 
boxoffice, so the movie and tele- 
vision industries were preparing to 





named to s Reynolds as | grocery store, caught the folks in slug it out. 
continuity director. (Continued on page 40) ; Then came Phonevision, to pro- 
ST ctetentietiiiaes 
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Beginning the Fifth Seasoa 








for INTERNATIONAL SILVER, Sunday, Oct. 3, NBC, 6:30 to 7:00 P. M. EST 
A Salute te the Fellows Whe Made Our Scripts Possible 


Bill Davenport Poot 

ty Sel Saks” 

Ben Gershman Rick Vollcerts 
Poul West 


shews that advertisers can afford | 


has | 


and the majority of television set | 


and advertisers cannot possibly af- | 





Zenith Hails Phonevision Ag 
Tele Programming Panacea 


By E. F. McDONALD, Jr. 
President, Zenith Radio Corp. 


| vide the boxoffice. For m 
| years I had been urging the radig 
iand television industry to find 
some method of collecting a fee 
for home showing of costly fea. 
tures. Littie did i dream that the 
| solution would come from our ow, 
laboratories. 

All Done with Buttons} 


Last July Phonevision received 
its first _ public demonstration, 
Hollywood newsreels were telecast 
from our transmitter on Chicago's 
west side, and picked up by our 
demonstration receiver on Michi- 
gan Avenue. But there was some- 
thing missing. The picture we 
transmitted was not quite complete 
—it Jumped all over the screen on 
_the receiver. Then a button was 
| pressed on the receiver. The pic- 
{ture straightened’ out as if by 
magic, and was just as perfect as 
regular television. 
| Here is what happened: 


| The television picture trans- 
mitted over the air lacked certain 
key signals. These were sent from 
the transmitter to the receiver 
over. a standard telephone wire 
and the picture straightened out. 

In the near future it will be pos- 
sible for you to call the telephone 
| operator, say “I want to see ‘One 
Touch of Venus,’” and then see 
that picture in your own home on 
your own television set. Without 
calling the phone company to get 
the key signal on your telephone 
| line, the picture will be a head- 
ache-producing blur; with the key 
signal it will be clear and sharp. 
The charge for seeing the picture 
will appear on your monthly tele- 
phone bill. This charge of about 
one dollar will be divided between 
the telephone company, television 
station, and movie producer. 

The television set of the future 
will be a dual purpose receiver. 
It will receive conventional tele- 
vision just like any other set. It 
will also be connected to your tele- 
phone line and receive pay-as-you- 
see movies and other costly enter- 
tainment by Phonevision. 

Standard television transmitters 
can be modified at little expense 
to broadcast both conventional 
television and Phonevision. 


In recent months we have had 
a constant stream of visitors anxl- 
ous to see and learn more about 
Phonevision. Included were major 
executives from motion picture 
producers, broadcasters, radio net- 
works, the telephone companies, 
other radio manufacturers, the 
Federal Communications Commis- 
sion, etc. With one exception, the 
response has been eathusiastic, 
and we have been embarrassed be- 
cause some of the interests con- 
cerned want to move faster than 
we. 





I am not at liberty to identify 
the organizations and individuals 
with whom we have discussed 


| Phonevision, but I can tell what 


some of them have had to say. 
The head of one major studio 
brought 17 executives and engl- 
neers to Chicago for a demonstra- 
tion. At its conclusion he said to 
his people, “Gentlemen, you have. 
seen history in the making.” To 
me his brother said, “Don't let 
anyone tell you that your develop- 
ment, Phonevision, is not. what 
television and the movie indus- 
tries need.” Another, “Anybody 
who ignores this development is 
crazy.” 3 
During discussions with movie 
producers, I made it a point to 
comment about the possible effect 
of Phonevision on their theatres. 
One said, “We need the additional 
circulation.” A second said, “This 
is going to help a lot of theatres 
Suppose the next Louis-W alcot 
fight were available on ra 
vision and in the theatres, but no 
on free television. What a box- 
office for every theatre that shows 
it! There will be lot? of events 
like that.” : 
Telephone company engineers 
said that from a practical, a 
mercial standpoint they believe : 
Phonevision was theft-proof. = 
telephone executive said that a 
telephone companies already have 
the accounting and billing set-UPS 
to take care of collecting Phone 
vision fees and making distriba 
tion to the transmitter and soe 
vider of entertainment. “The sam 
thing is done every day,” he s@ - 
“with ship-to-shore telephone, lon 





distance calls through different ©* 
changes, and eyen with telegrams. 
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Another Gold Rush 
For California ’4.9’ers? 


By JACK 
Hollywood. 

Pictures have taken on a double 
meaning along these latitudes and 
the entrenched cinema doesn’t 
know which way to jump. The 
play-it-safers, eyeing 
with both jaundice and suspicion 


are all for hopping on the band- | 
wagon, on the theory that a back | 
seat is better than no seat at all. | 


Then there is the smug set, watch- 
ing the parade with an air of de- 
tached aloofness. 


Hollywood is viewing the labor- 
pained TV much as it did the 
emergence of sound-on-film. They 


are, however, better prepared to | 
meet the eventuality that threat- | 


ens their art than they were when 
the screen started to talk. Deep 
down the picture companies know 
that progress can’t be stopped and 
video is on the march. A watch- 
ful waiting policy seems the safest 
to bolster their morale and they’re 
also playing along with the idea 
that mistakes will be made and 


millions lost so let the other fel- | 


low do the pioneering. Then 
they'll move in for the kill and 
get what they want. 


That assumption is generally | 


taken.on the advice of observers, 


who say that tele will be too ex-| 
pensive a plaything for short | 


bankrolls. So far they feel that 


tele in the Los Angeles area has | 


yet to kick up its heels and their 
reasoning is justified by the slow 


stride of the new art form. | 


Whether they’re due for a rude 
shock or can go along being com- 
placent is a matter of months. By 
the turn of the year, the 49’ers 
may either be in the midst of an- 
other gold strike or they'll be 
hocking their annuities to keep 
going. 

The local situation has been an 
unhealthy one for progressive ac- 
tion. Only one _ station, Para- 
mount’s KTLA, has been commer- 
cially active due to its jump on 


television | 


HELLMAN 


the field and such a condition 
dulls the edge of competition. 
| There was no reason for the 
| town’s only other station, Don 
| Lee’s W6XAO, to outdraw the Par 
operation at the home sets. Noth- 
ing was coming in, fiscally speak- 
| ing, so why pour money into pro- 
gramming. Lewis Allen Weiss, Wil- 
let Brown and Tommy Lee are 
sound businessmen so they just 
coasted until their commercial 
license came through, a few weeks 
| ago. The calibre of shows wiil now 
improve on both stations and that, 
in turn, should reflect in the in- 
| creased sale of receiving sets. 


Before the year is out all seven 
channels should be alive and hop- 
ping and then the dog-fight or rat 


| race will be on in full cry. All 
four nets will be in the thick of 
it, with a strong competitive 
nudge from Paramount, KFI and 
the Thackrey station, which may 
or may not take a Warners pat- 
itern. There’s activity in Frisco 
|}and San Diego and the nucleus 
of national skeins should be mov- 
ing before spring. 

It’s too early to telf how the 
competition will shape up and 
| Where the strength will lie but 
from the looks of things NBC 
will be up in the forefront as it 
has in all the years of sound 
broadcasting. CBS was late in 
swinging into line and had to be 
i content with a partnership deal 
with L. A. Times. Whether KFI, 
|going it alone, can match the 
| strides of the networks and pic- 
| ture companies with their loose 
| purse strings and talent pools is 
| highly speculative. Owner Earle 
'C. Anthony, with a few millions 
‘of his own, says he’s in it to the 
finish and doesn’t want or need 
; any partners. 
| The town is still not as hopped 
/up on tele as New York but this 
|is the world’s picture capital, the 
| sprocket kind as opposed to tubes. 





TV: °A Careening Ride 
To An Early Grave’ 


By HARRY 
In George Kelly’s mad satire on 
the theatre “The Torchbearers,” 


a crackpot dramatic directoress, 
Mrs. Pampinelli, declaims: ‘““‘When- 
ever the torch of essential culture 
has been raised, there has unfail- 
ingly been the concomitant exact- 
ment of a human life.” Where- 
upon a cuckoo clock sounds off and 
everybody laughs at her. 

But she’s not fooling . .. When 
you get into the business of rais- 
ing the torch of culture in tele- 
vision you find yourself knee deep 
in blood, sweat and tears. A little 
piece is chopped off your life every 
time a little break comes. Like the 
time on the Hourglass Variety 
Show the talking crows wouldn't 
talk to Colonel Stoopnagle; or the 
time the actor sprang a nosebleed 
and between every shot of him that 
went out on the air ducked behind 
a piece of scenery where a trained 
nurse doused him in a bucket of 
ice water. For some reason it’s 
always distressing to see a man 
walk past a window that’s supposed 
to be 50 stories above the ground. 


But these things do happen. 
Many people, especially actors, 
complain of the long waits they 
must endure while a teleshow is 
being put together. But that’s 
nothing compared to some of the 
waits that are endured up in the 
control room. For instance, those 
nerve wracking, silent minutes that 
dragged by while the camera was 
trained on a closed door and no 
nobody came through. An actress 
was behind the door fighting it out 
with the lacey negligee she was 
trying to get into for a “quick 
costume change. Or those spectacu- 
lar ‘waits that come when two or 
more of the cast are trying to hold 
an interesting but deadly pose on 
camera one while camera two is 
scurrying into position to take the 
next shot. ; 
Neither aspirin, nor benzedrine, 
nor coffee, nor any combination 
of the three, is potent enough to 
ad the jolt that comes when the 
i current fails in the monitor tube 
and everybody tuned into the net- 


HERRMANN 


work sees the picture except the 
director and his T.D. They don’t 
do a thing for you when an actor 
in the play forgets the business of 
turning off the prop radio leaving 
a vocalist and his guitar accompan- 
ist wallowing in desperate music 
with no cue to cut. 

But such things don’t necessar- 
ily have to happen while you're on 
the air to put the cracks in your 
dome of many-colored glass. Your 
nerves can get a tremendous kick 
out of having a Japanese tumbling 
troupe refuse to go on until some- 
body finds a wallet that’s missing 
from the dressing room. Or you 
can ponder the inconsiderateness 
of the leading child actor in your 
touching Christmas playlet who 
stepped in front of a rolling truck 
the day before the broadcast. 

Fortunately, there are compen- 
sating experiences that put the 
brakes on a director’s careening 
ride to an early grave. A fine piece 
of acting such as Ethel Owen gave 
in “The Royal Family” is medicine 
to frayed nerves. The convincing 
teamwork performance of the en- 
tire cast of “The Silver Cord” 
makes life worthwhile. And there’s 
a swell feeling that comes up inside 
you when one of the fellows on 
the cameras sets up an angle that 
gives you a picture whose compo- 
sition makes it worthy of hanging 
in the Metropolitan Art Gallery. 

And yet when your wife says, 
“IT think you got your sciatica from 
sitting in that wet gutter last Tues- 
day night,” you know that was the 
night the performing bear put on 
his unexpected, unrehearsed per- 
formance and the studio crew ran 
out of mops. How high can you 
raise the torch of culture? 





CURNUTT’S KCBC EXIT 
Des Moines, July 27. 

Miles Johns, exec vice-president 
of KCBC, Des Moines, has an- 
nounced that Allan Curnutt has re- 
signed as general manager. Cur- 
nutt had held the post since June. 

A successor has not yet been an- 
nounced. 




















PAUL TAUBMAN 


Pianist-Organist-Conductor 
“Rosemary,” “Perry Mason” 
“True Detective” 
“Mysterious Traveler” 
“Adventures of Frank Merriwell” 


RCA Victor Recording Artist 


TV in the 


Classroom 


By EDWARD STASHEFF 
(Director of Educational 
Prograyis, WPIX, N. Y.). 


Perhaps no branch of television 
programming has received as much 
lip-service, as much vague praise, 
as much anticipatory drum-beating 
for its “terrific potential” as has 
education. And (no perhaps about 
it) no program type has been 
given as little attention in the past 
eight years, or as little air-time, 
with the possible exception of 
“how-to-do-it” shows which are ed- 
ucationgl in a sense, but not what 
all the drumbeating has been about. 

There are good reasons for this. 
Educational television is about the 
easiest type of program to do, but 
one of the hardest to do well, and 
take that on the word of one who 
has been connected with his share 
of turkeys on three local stations. 
Yet, with the public pretty well 
hypoed on television as the great- 
est educational medium of all 
time, with receiver manufacturers 
all set to hit school market 
but stymied by lack of suitable 
school-hour programming, increas- 
ing pressure is being brought to 
bear. So we’ll have to do more 
informative shows, and we’ll have 
to make them good! We'll have to 
make sure that the old sugar-coat- 
ing around the bitter pill of knowl- 
edge is the thickest and sweetest, 
video-wise, that we can contrive. 
And yet we must be equally sure 
that the substance is there, and 
that it’s a substance worth swallow- 
ing! 

And we'll have to clarify our 
thinking about “educational pro- 
gramming.” Educational radio 
broadcasters have long been stress- 
ing the difference between infor- 
mation and education. Each has 
its place, but the former is so much 
more easily supplied via quiz pro- 
grams that we tend to fall back on 
it. What’s the difference? Well, 
roughly, an information item simp- 
ly pours facts into the viewer; a 
truly educational program leads 
him out of some field of ignorance, 
brings about some valuable change 
in his thinking, establishes a new 
concept or new point of view. In- 
short, an educational program 
should make the viewer think, and 
thinking is the most painful proc- 
ess known to man. 


| WPIX’s All-City Workshop | 


Another bet that broadcasters, 
at least in the larger cities, have 
been overlooking is the proper 
utilization of the tidy gold mine 
to be found in communities which 
have well-organized educational 
radio programs under the auspices 
of the local school system. In 
Chicago, Indianapolis, St. Louis, 
Detroit, and Newark are groups of 
high school students, the cream of 
each current crop, who are organ- 
ized into central radio workshops. 
The New York City Workshop was 
the principal reason for the suc- 
cess, frankly, of “There Ought to 
Be a Law,” one of the longest- 
lived series of an educational na- 
ture to hold the air in this town. 
And it’s no secret that WPIX has 
already enlisted the cooperation of 
New York’s All-City Workshop for 
participation as a group on one 
show and as individuals, changing 




















each week, on another. 





Intimacy Is 


The Clue 


To Television’s Charm 


By JO MIELZINER 


When a new medium is going 
through the growing pains of early 
development, it is rather dangerous 
to make any dogmatic statements 
about its future. 


It can be stated, however, that 
television will always be a basical- 
ly visual medium. No matter how 
compelling the audio element of a 
program may be, what the public 
sees wili have a greater impact 
than what they may hear. It is a 
recognized fact that the average 
human’s visual memory is much 
more developed than the oral one. 


I will risk a sécond dogmatic 
statement about the future of tele- 
vision. This is a medium of in- 
timate contact. Whether it is a 
sport event, a dramatic presenta- 
tion, or a technical demonstration, 
it is the element of intimacy which 
will always be captured. Regard- 
less of the increase in the size of 
home receiving sets or video proj- 
ects in theatres, this element of 
intimacy will always be one of 
television’s strong points. 


Past experience has proven that 
new inventions like the develop- 
ment of motion pictures and radio 
have not killed the legitimate the- 
atre. The theatre somehow re- 
mained as appealing as ever. 
Economically it has suffered and is 
suffering strong competition. In a 
strange way, the element which 
makes the legitimate theatre sur- 
vive so much competition may be 
the clue to one of television’s 
strong potential points. The mem- 
bers of the legitimate theatre audi- 
ence are eye and ear witnesses to 
a performance which has a sort of 
exclusive. characteristic. The per- 
formance you see on the stage, be- 
cause of human frailties, cannot be 
identical with the performance 
that was given the previoys night 
or that may be given the following 
night. 

The little temperamental and 
mechanical accidents and changes 
in tempo or even the occasional 
lapse of memory on the part of an 
actor are characteristics of the 
art of the theatre; they are pos- 
sibly some of the most attractive 
and charming ones. When the 
theatre audience is moved to 
laughter, tears, or excitement, it 
is always that feeling on the part 
of the audience tiat they have 
witnessed a unique performance. 
None of the new mediums of the 
20th Century capture this element 
with the possible exception of 
television. . 

I am particularly concerned 
with the problems of the visual 





picture in television production. 
Since the great majority of shots 
are likely to be intimate ones, 
settings in themselves must be 
considered from an entirely dif- 
ferent viewpoint from stage set- 
tings or even motion picture set- 
tings. . 

Of all the mediums available to 
enrich the visual aspect of the 
actor’s art, lighting and costuming 
are the most intimate and per- 
sonal, 


I believe it is particularily true 
of this early phase of television 
experimentation that the maximum 
effort in the visual line should 
stress the perfection of these two 
techniques. Of the two, I believe 
lighting is the most important. 

Effective lighting can only be 
achieved by the collaborative ef- 
forts of both the art director and 
the engineer. It is a great mistake 
for any television producing studio 
to put the responsibility solely in 
the hands of either the technician 
or the artist. No matter how creat- 
ively inspired the art director is, 
he dare not proceed alone on this 
uncharted sea. It is equally 
absurd to assume that the technical 
equipment and studio application 
of either stage lighting or motion 
picture lighting can answer the 
demands of a television studio. The 
laboratory or studio engineer, 
without the creative eye of the art 
director, is equally restricted in 
the ultimate mastery of good tele- 
vision lighting. In a laboratory he 
may rule supreme, but when it 
comes to dramatization, design and 
the fullfillment of imaginative 
ideas, he must recognize the need 
for his collaboration with the 
artist. 


I believe that entirely new light- 
ing equipment must be designed 
and manufactured to meet the 
needs of this new medium. 

Besides the collaboration of 
studio engineer and art director, 
I believe the studio engineer must 
give serious consideration to the 
fact that the improvement of mic- 
rophone booms and other sound 
equipment cannot go on simply 
by borrowing from radio tech- 
nique, nor even from audio prac- 
tices in motion picture studios. 


The greatest present danger in 
television production is the dom- 
inance of the type of technicians, 
producers, writers, and engineers 
who act as though this was simply 
another radio show with video as 
an added attraction. This is a new 
and visual medium. It calls for a 
fresh and courageous eye! 





Tele Set Prices Will 


Come Down - 


—But in Moderately Distant Future 


Possibility of a reduction in the 
price of television receiving sets 
in the immediate future is ex- 
tremely remote. That’s the consen- 
sus of TV set manufacturers, who 
point out that the only reductions 
made to date have been effected 
at the expense of picture quality or 
picture size. 

Situation is perhaps best summed 
up by Ernest A. Marx, general 
manager of DuMont’s TV receiver 
division, who declared: “It appears 
evident that, in general, price re- 
duction of television receivers can- 
not be immediately attained with- 
out serious inroads on quality. 
Sooner or later, the buying public 
always recognizes these truths and 
adjusts its buying habits accord- 
ingly. There will always be high- 
priced automobiles and medium 
and low-priced ones. All give 
similar service, yet the market for 
a quality car will always exist.” 

Marx emphasized that no one is 
more anxious to bring prices down 
than the receiver manufacturer. 
“When, as and if this becomes pos- 
sible,” he said, “the consumer may 
be assured he will receive the 
benefit of any such reduction. 
Momentarily this appears to be in 
the moderately distant future and, 
for all practical purposes, there is 
no reason to believe that any price 
reduction is in any way imminent.” 

Chief reasons for the present 
high cost of TV sets, according to 
a manufacturers’ survey, are the 
number of circuits necessary in 





each set and the high cost of the 
cathode ray tube,. which provides 
the viewing screen. TV set uses 
about 35 standard radio tubes, as 
compared with eight in the aver- 
age radio. Cathode ray tube, in 
addition, must still be hand-made 
in the larger sizes. With mass 
production of radio tubes already 
effected, it’s considered unlikely 
that any further savings can be 
made there, so that the principal 
basis of price reduction in TV sets 
would lie in working out a mass 
production system for the viewing 
tubes, which is not considered pos- 
sible in the foreseeable future. 

With direct-view sets, utilizing 
viewing tubes of 10 inches or 
larger, virtually pegged down to 
their current price, some manu- 
facturers look for reductions to 
come in projection models. Latter 
can operate with cathode ray tubes 
as small as five inches and some 
manufacturers are working on two- 
inch tube models. According to 
Hamilton Hoge, prexy of United 
States Television, the smallest of 
these tubes already will give a 
bigger picture than the biggest di- 
rect-view tube. “All that remains,” 
he said, “is to increase the bril- 
liance and clarity of projection 
sets a little more and they will 
have everything. This is bein 
done every few months or so, an 
1949 should therefore see projec- 
tion television surpass. direct- 
view.” 

Hoge declared that mass pro- 
duction of tubes as small as two 
inches should be relatively simple. 
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‘Ike Fright’ 


| home” 


only when they trespass the bor- 
ders of good taste or sound plan- 
ning. Straight question audience 








Continued from page 38 joa 


a more friendly setting, found 
them more eager to participate 
and more able to have fun. 


Going at the problem from an- 
other angle about five years ayo, 
we found considerable success in 
the use of the telephone with the 
participants safely at home in their 
own living rooms and contesting 
“through the looking glass.” Easy 
to produce, the idea has been 
widely copied across the U. S. tele- 
Vision srene, and it will probably 
grow and grow as it has done in 
radio. 


Stunt shows are, of course, ‘at 





elim@ega, he 3 


participation will probably win out, 
however, for the video field offers 
an absolutely unlimited source of 
good questions. 

Fitting itself into the whole TV 
medium, this can be said for the 
audience participation show: It’s 
an easy type show to do requiring 


little rehearsal. With limited stu- 
dio facilities and minimized re- 
hearsal schedules, the audience 
participation format drifts easily 
into a schedule that is “too cor- 
seted” to allow 10 or 12 hours of 
rehearsal as in the case of dramatic 
shows. And since news and sports, 
while furnishing the backbone of 





car .) S@€ 


| its members along the way. Never 





“put all the meat on the bones,” it 
will be desirable to have a facile 
type of show that can be done 
easily and quickly and still come 
out with attention-getting vigor. 
Fraught with possibility, its only 
danger lies in the ability of m.c., 
cameramen, directors and engi- 
neers to develop a collective work- 


ing mind that works harmoniously 
along one track and doesn’t lose 


before has it been so necessary to 
get everyone involved to march 
along step by step in the same 
mental tracks. One camera pointed 
the wrong way, one unexpected 
move on the m.c.’s part and the 
whole thing is “out the window” 
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More Indoctrination 
San Antonio, July 27. 

Monte Kleban, WOAI’s program- 
production manager, and Charles 
Jeffers, the outlet’s chief engineer, 
leave Sunday, Aug. 1, for New 
York, where they will spend three 
weeks at NBC, working on tele- 
Vision. 

Both Kleban and Jeffers have 
been Studying television for some 
Aime in preparation of bringing the 
new medium here. They have ob- 
served and worked on video in 
New York, Philadelphia, Washing- 
ton, Schenectady, Baltimore and 
St. Louis. 
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By BOB STAHL 


On what factors does the FCC 
base its television § station grants 
in competitive hearings, in which 
the applicants outnumber the 
available channels? 


Methods of financing the opera- 





tion and programming plans are, ° 


| of course, the two chief factors 
| taken into consideration. Based on 
jhe several competitive hearings 
already held for such cities as 
New York and San Francisco, 
however, the FCC has devised .a 
| number of specific points on which 
| applicants must be able to testi. 
|fy fully. For the benefit of those 
applicants who will be involved 
in competitive hearings in the fu- 
ture, VARIETY herewith presents 
the FCC requirements as detailed 
by Jack Paul Blume, one of the 
Commission’s chief examiners: 

Generally, according to Blume, 
the requirements are the same 
for both radio and TV. Applicants 
must prove he will have enough 
money to meet his construction 
and operating costs until such 
time that his income will equal 
his expenses. Another important 
point is whether the applicant 
lives in the community in which 
he desires a_ station grant, or 
whether he has some community 
identification. In other words, he 
must be able to prove that he 
knows specifically what the com- 
munity needs in the way of pro- 
gramming. 

Commission also considers the 
|'applicant’s previous radio and/or 
| TV experience, as well as the in- 
| tegration of ownership and opera- 
ition. FCC will usually favor, 
Blume implied, an applicant whe 
| plans to operate the station him- 
| self, rather than an absentee own- 
| ership arrangement. As far as the 
|technical aspects are concerned, 
‘the applicant must be able te 
prove that his engineering plans 
will adequately cover the area and 
will not interfere with other chan- 
els operating in the same district. 

For television specifically, the 
| applicant must be able to prove 
{that he can actually secure the 
| transmitter site proposed, - that 
/adequate water and power are 
available at the site and that it's 
easily accessible. Applicant must 
also detail all construction work, 
including costs, for such items 2s 
studios, dressing rooms, ete. H 
must. present evidence to prov 
that his equipment, including thae 
for use at the transmitter, studio 
and on mobile units, will be suf- 
ficient to perform his program- 
ming plans. Costs, of course, are 
an important consideration here 
also. 


Applicant must break down into 
complete detail his staff plans, 
listing by number the technical 
and programming personnel with 
which he plans to operate. Of 
‘special significance in this cat- 
tegory, because of the acute short- 
age of.experienced video person- 
‘nel, is the applicant’s testimony 
,on where he plans to recruit his 
staff and how he plans to tram 
them for TV work once he gets 
|them. Salaries to be paid to staff- 
ers must also be broken down into 
| fine detail. 

As far as programming £0€S, 
the applicant must present a com- 
| plete program schedule and analy- 
sis. Number of operating hours 
| must be broken down into —- 
|for studio, remote, network = 
'film shows, with a further break- 
down necessary in percentage 
‘terms on program types, such 2s 
| educational, entertainment, 
ligious, ete. Programming mus 
then be analyzed in relation to 
the proposed equipment, pad wv 
-the equipment will be sufficies 
to carry out those plans. Applican 
|must also testify as to his pre 
posed programming sources, a 
‘ing in detail where the talen 
_will come from, where he'll ob- 
‘tain his film and newsreels. re- 
' availability 
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Artists has been renewed by sta- of sports events and what rights 


tion WRJN, focal ABC airer, 


Iids 


‘to those events will cost, etc. 
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Videomentaries 


By ROBERT P. HELLER 
(Executive Producer, CBS) 


The time is now for the predestined marriage of the documentary 
to television. 

tt is now because, since seeing is believing, more than hearing is 
believing, documentarians are eager to embrace television with the 
pentup passion of lovers who have waited patient- 
ly but too long. The producers of programs whose 
purpose is to stimulate action on social issues by 
presenting a clear. complete pieture of reality, 
welcome the new dimensions of sight as an oppor- 
tunity to realize the fimal maturity of the docu- 
mentary form. 

On the other side, television—a new medium, on 
approval, seeking the leyalties of an ever expand- 
ing audience—sheuld be quick to reeognize the 
documentary as perhaps the most perfectly pre- 
pared of all existing radio forms for immediate 
translation into the new medium. The documen- 
tary may well become the one area of program- 
ming in which television can find perfection 
soonest. 

I don’t suggest that television is made-to-order for documentaries, 
in the sense that a vidcomentarian need only be given the facilities te 
come up with a well-rounded program. There will be plenty of prac- 
tice and plenty of bumbling, before television audiences will accept 
videomentaries not on the*basis of their novelty but for their sub- 
stance. [I Suspect, however, from what I have seen and heard of so- | 
called pure drama and entertainment by television, that their groping | 
years will be far longer and more difficult than documentaries. 











Robt. P. Heller 








| | 


| Awkward Years Ahead 








The great advantage of the videomentary is the lack of precedent. | 
Drama and entertainment programs, developed through years of prac- | 
tice on radio and in films, face the new medium with a past that is 
pretty thoroughly formulated, almost calcified. Television, reacting 
to the needs of rapidly expanding program schedules, will probably 
attempt to carry these existing radio forms into the new medium | 
bodily, without too much modification. So the next few years will be 
awkward years, years of very slow transition, as producers try to free 
themselves of the established cliches of radio and films, searching for 
the fresh devices so necessary to communicate effective drama and 
entertainmeni to the privacy of the Jones’ living room. 
3a predict that the producer of videomentaries will have an easier 
time of it—if he is given the chance. In the carryover from radio, he 
does not bear the burden of history. His form is relatively new, even 
tor radio. With all its recent successes and growing acceptance, the 
radio documentary is still experimenting, still willing to take a chanee 
on a new device, a new format. Thus, the new videomentarian, stimu- 
lated by the gift of sight, will be more disposed to face his problems 
as a free creative agent, unencumbered by the memory of standard 
radio successes. 

There is only one trap into which he may be tempted to fall. Ef 
he thinks that the film documentary is something to be imitated, he’s 
doomed to failure. If, by looking for precedents in this visual medium, 
he takes the soft, unadventurous way, he cannot fulfill the promise. 
Yor the film documentary, despite the sincerity of its makers and fot 
jJowers, has never managed to gain the acceptance of mass audiences. 
It has advanced and improved in recent years, but on the whele it 
still rides the church-school circuit. It still retains—and regrettably 
enjoys—the stamp of the esoteric. 

The new videomentarian must forget the past. In the new wertd 
of sight and sound, shaped for the Jones’ living room, he is at a thres- 
hold. He is entering a new universe—a universe that can now be seen 
and heard as it moves through space and time—a universe that eam 
be lived and believed by all Americans. He has one great respensi- 
bility. He must not copy. His imagination must equal the inventive- 
ness of the scientists who created his new medium. He can pioneer a | 





new pattern of communication, blended out of new possibilities of the 
marriage of sight and sound. He has a weapon that can make people | 
accept reality, amd de something about it. He has new problems. but | 
he has new teels. The vistas offered by the infinite combinations of | 
actuality, of films, of cartoons, of animation, of studic dramatizations | 
—these are enough to make a videomentarian drunk with the promise 
of his new eraft. | 

But he can detiver the goods only if television gives him his chance. 
The new industry, if it is brave and wise, will soon let him live this 
great adveniure. Because here, by creating a novel and real experience 
for the millions, a relatively young medium can declare its freedom 
from tradition and prove its determination to serve the people and 
the future. 

The videomentary promises public service beyomd our fondest 
dreams. 


i es seal Behi Sea ae 
Moves For Peace In Tele 


By RICHARD F. WALSH 
(International President, IATSE) 
Observers of reeent televisien ' matic entertainment was erage eS 
developments have noted that cer- | ee 9 oer tig i old A | 
tain labor jurisdictional disputes | tional Allianee included practi- | 
respecting teleeasts frem theatres ¢ally everybody whe worked be-— 
have been resolved, at least tem- hind the scenes, day after day. put- 
porarly, by collective bargaining | ting on the performances. | These 
eleetions—a number of which have | peeple, untike the actors, directors 
been wom by the International Al- and playwrights, had little chamee 
liance of Theatrical Stage caine to — — oo ped g 
Moving Picture Machine up with a hit. ; 
lan ol And last spring, when | normally low. In the hands of fly- 
the “Tonight en Broadway” pro- | by-neght . they pyle 
gram series took video backstage | no pay at all. A flop on the roa 
for the first time, labor trouble | could strand them far from home. 
La tsalled through am agree-, Unionism tae LAPSE | 
ment that found men from two changed all that. The alfied stage- | 
unions running the cameras and | hands, after many a tough battle, | 
handling the controls. established good pay scales and a 
Some observers (wno have given | large measure of security. In ee 
little thought to the matter) com- | doing, they established oe 
ment that the International Alli- | bonds far surpassing those foun 
.e is “muscling in” on elevision. | elsewhere In the labor movement. 
Our members don’t appreciate that | I believe this occurred because | 
term. It implies they have enter- | theatre folks are naturally clannish 
| 
| 

















. int outside, a medium and are drawn together by the ex- 
-salihagh ae experience. But | citement and the rigors of their 
to us the opening of a new televi- existence. Thus, the IA became 
sion station seems much the same § more than a mere union. It was—- | 
oa the opening of a new theatre— | and still is—a way of life, a proud 
we Heaney vaturally we would go af- | inheritance, an organization rever- 
te y the oo vt ed and defended with almost re- 
er - ° . 2 . . i . * f r 
ras s thinking. it is ne- | ligious fervor. : 
ie or wee Boerne a little of | That spirit explains something 
~ © bs _ is ri I : e | 
we goth bor shortly before | jurisdictional disputes. This can) 
ao om the century, When dra- best be illustrated by a contrast 








set the stage, handle the props 
,and lights and take care of any 
| other mechanical chores. So they |} 


| than through pulling a curtain, the 


| see could hardly be considered a 


with what goes on in England. | 


There they have a method of ar- 
ranging labor peace by lifting men 
from one union and putting them 
in another. The job determines 
the affiliation. But here, by cher- 
ished custom, the affiliation most 
often determines the job. Any. 
shift from that would be a tough | 
pill to swallow, for members cling | 





_to a union like the IATSE as they | 


cling to their churches and their | 
families. | 

In our philosophy, the Alliance | 
ean and must change with the in- | 
dustries it serves, but it cannot | 
and must not be destroyed. By 
that token, when show business 
went beyond the realm of live em 
tertaimment and moving pictures 
sprang up, we naturally went 
along. No matter where or how 
the show was put on, our stage- 
hands considered it their job to | 





went to Hollywood. And beeause, | 


| at many theatres, the show was re- | 


vealed through a machine rather 


IATSE projectionist was born. 

When radio developed, we went | 
along there only to a limited ex- | 
tent. In our philosophy, some- 
thing you just hear and seldom 





show—hardly a part ef show busi- 


‘ness. However, when the public | 


comes to the studio fer a look, | 
that’s a different matter. Then a | 


| stage must be set. Visual enter- | 
|tainment is involbved—and with it, | 


naturally, the IA. 

Now, with the advent of tele- 
vision, we find show busimess once 
more extended. Visual entertain- 
ment got off first base when it 
reached the motion picture screen, 
and it is now getting off second 
—reaghing the screen almest im 
stamtaneously from sites ef great 
world events amd carrying them, 


very near feture. Negotiation is 
the way te do it. Already talks 
have begun between the IA and 

International Brotherhood ef 
Electrieal Workers. Thus, so far 
as the two American Federation of 
Labor unions in the field are con- 
eerned. job lines may soon be 
clearly. drawn. And such a set- 
tlement should set a far-reaching 
pattern. 


Standard Drops Option 
On Telecast Richts 








To Coast Grid Games 


Hollywood, July 27. | 

Standard Oil has given up its— 
eption te sponsor 15 Los Angeles 
Dens foetball games this season 
over television station KTLA, ac- 
cording te BBD&O. Standard’s 
how throws open one of the best 
west coast buys of the fall season. 
Oil Company's heavy advertising | 
expenditure has wiped out its video” 
savings and is the cause of their | 
giving up the telecast option, it is 





Telecasting of the 15 Dons games 
was to have run Standard ciose to | 


$22.500, it is understood. Nut in-| 
cludes $12,500 KTLA paid for the | 
TV rights, $2,000 for film services, 
$7,500 for station's time and facili- 
ties and 500 to the Rose Bow! Com- 
mittee for one benefit game being 
played between the Dons and the 
San Francisco "49ers on Aug. .I8 at | 
the Bowl. 

Arrangements have been made 


for the telecasting in full of the 
eight Dons home games and film- 
ing the seven out of town games, 
condensing each into one-half hour, | 
for videoing at a later date. 


Four of the eight L. A. games are | 
played at night and the seven con- | 
densations shown at night leaving | 
only four grid battles to be tele-| 
vised in the afternoon. Package | 


boils down to approximately | 





KTLA, as presented to Standard, | 
it is reported. 


THE LAST STAND? 


By HUBBELL ROBINSON, Jr. 
(CBS Program Veepee) 


On the morning of Jume 25, 1875, Colonel George Armstrong Custer 
rode down inte the valley of the Little Big Horn. By five o'clock that 
— it was all over. He had made his famous “last stand” and 
ost. 

Aecording to the soothsayers, the crystal gazers 
and the elder statesmen at Toots Shor’s, AM broad- 
casting is not much better off today than Custer 
was on that bleedy afternoon 73 years ago. Tele- 
vision is about to do to radio what the Sioux did 
to Custer. There is going to be a massacre. 

No one in his right mind can seriously doubt 
that television is going to be a dominant factor in 
American life. Even in its present beginnings it 
provides satisfaetions impossible to radio. But it 
is the height ef screwball prophecy to argue that 
radio will be obliterated within the foreseeable 
future. 

In am article that will appear in Harper's this 
fall, Bernard B. Smith, a sane, objective commen- 
tator om the radio scene, tentatively pegs 1953 as about the earliest 
that television can come into its own as a full scale national medium. 
Most of the conservative prognosticators in the trade seem to be in 
general agreement. . 

In the itaeehies and thereafter, AM broadcasting is going to be very 
mueh with us. Radio will, for the most part, have to provide the 
money to nurture television uatil it attains maturity. From a purely 
competitive standpoint, television will not be available to the mass of 
the people before the early 50's. It is also fairly evident to any rea- 
senably constant viewer of television that its showmanship content in 

has a lomg way to go te cateh up with radio's. 

To hold its own, while it massages the sinews of television, radio must 
continue developing more and more showmanship in presenting its 

and alter traditional concepts that govern what comes out of 
the loud speaker. , 

At no time im radio’s life has the premium on creative faculty been 
as high as it is teday. It is not a simple question of money; in fact, 
showmanship, ingenuity and reseureefulness are going to have to do 
what many producers have attempted te achieve by piling up dollars in 
production eests—a procedure that is deemed to failure. — 

Ways must be found te present successfully on the air many per- 
sonalities presented in other fields, but as yet untried in radio. Another 
requisite is a fresher for those experienced performers 
who have the talent but whe have mever had adequate opportunities at 
the micrephone. 

CBS is trying to move im such directions. ‘My Favorite Husband,” 
with Lucille Ball; Mickey Rooney, as Master of Ceremonies of “Holly- 
wood Showcase” are examples of the first kind of show. The “Morey 
and “Our Miss Brooks,” with Eve Arden, illustrate 
“The Immigrant,”’ created by Cy Howard and 
starring J. Carroll Naish, is still another type. 

shews are priced well below the figures which have 
prevailed in the market for comparable properties for a long time. In 
each of them there has been a genuine effort to substitute imagination 

is is ne tendency te cut back the artist’s opportunity 
for big earnings. On the contrary it is our conviction these shows will 
i a much healthier economic climate than ‘the higher priced 
Beeause of that they will have a much greater chance 
of survival with a correspondingly longer performing life for the per- 
sonalities, writers and directors involved. Over a period of years, their 
earnings can be greater because their security is greater. 

It seems to us now, as it has for some time, that show-wise radio 
must move along these lines. If it does, “The Last Stand” can be 
converted into a readjustment of radio and television, flourishing side 
by side, rather than a massacre. 
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Don’t. Pinch Me 


By EDGAR KOBAK 





TV is show business, so is broadcasting, so is advertising—and all - 


good salesmen are good showmen. TV brings sight as well as sound to 
selling electronics—wiith the advantage of not having to be in the 
presenee of the salesman, who often has halitosis, bad manners and a 
total lack of términal facilities (shut-up-ability, giving the prospect a 
echanee to say “yes”). TV takes his place in your home—you can take 
him or leave him, as you please—his messages are kept short (you 
know—Codes) and told just as the boss actually wants his sales story 
told. All that TV lacks is a fountain pen that writes and a dotted line 
for the signature. (Guess salesmen will keep their jobs after all.) 
Everything in life is show business, everyone is in it—it is all a 
matter of approach and application—the best showmen win out re- 
gardless of the medium used. TV will succeed for many—for many 
ethers AM will do the job—and for others the printed word will con- 


tinue to produce opportunity for all, with competition within as well as 


between media—competition among artists and writers, all making for 
success for the smart ones. TV is just another competitor for atten- 
tion and opportunity and that makes this a great world. 

I’m still one of those guys that marvels at Radio and TV. Id like 
to see a show at the Palace or the Bijou in Atlanta. The Electronic Age 
is here—but I don’t believe it yet. Maybe I’ve been dreaming. I’m 


afraid I'll wake up and find I'm still ciimbing an electric power tower 


in North Georgia. 








j| personal interviews covering 12% 
‘of Milwaukee’s 3,780 TV set own- 
_ers over a period of two weeks. 
| Private sets on ranged from 62.6% 


Tele Promotion 





| Wednesday nights to a peak of 
Minneapolis, July 27. 85.7 Saturday nights. Figures for 
. . : P tivern sets on curiously, were 
KSTP-TV, Minneapolis-St. Paul, lowest Saturdays, 66.7 and highest 
has eome out with one of the Wednesday, 80%. As for the num- 
more comprehensive promotional | ber of viewers per set nights the 





brochures put out within the video home average was highest Sundays, 
trade to date. The piece, docu--56 and taverns, the expected, 


mented by the station’s promotion Saturdays, 33.3. 
manager, Joe Cook, starts off with; On the question of sponsor 


a review of the outlet’s tele back- | identification the findings on four 
ground, describes its production |of the station’s program ranged 


facilities, lists its programs with | from 60%, for the Camel news- 
descriptive details, recites how it | reel, to 86° fer the _ baseball 
has been handling listener exploi- games and 88.8 for the wrestling 
tation and contains pertinent matches. Of the 312 set owners 
viewer data. 'who were asked whether they 
| were getting as much value from 

_~Milwaukee’s Survey |their set as expected at the time 
Milwaukee, July 27. (of purchase, 100 answered better, 
WTMJ-TV, Milwaukee, is dis- 188 said about as good as ex- 
tributing copies of a second sur- pected and 17 not as good. Break- 
vey made on its own by the |down of home listening came out: 
Cramer-Krasselt agency of that | 31.8% women, 563° men and 
city on listening habit and other | 11.9% children, the comparison 





ical background. | the public needs to realize about $112.50 per hour of air time over | information. The probe, made apparently reflecting the current 


through an indie research outfit, position of sports on the station’s 
E. W. Bader, was on the basis of ' schedule. 
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One significant fact WJ to come out of the field of television pro- 


gramming is the active (and consistent) enthusiasm of the critics for 
CBS-TV showmanship. 

As each of the major CBS-originated and produced Television 
shows has hit the air (and met the critie’s eye) the response has been 
immediate—a case of love at first sight. It is applause not only for 
purpose, but for fulfillment; for both ingenuity and technique — m 
news as in music, in variety-comedy and in “remote” ‘eandicaotine: 

Of far greater significance is this fact. In a ap eR which is 
sull in its infancy, these CBS-TV programs emerge as fully matured 


productions on their very first airing —as the following comments 


clearly reveal. 
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Here’s what the critics said: 


TOAST OF THE TOWN Sunday, 9:30-10:30 pm 
“Television seemed to advance five years, at least... Sparked 
by Ed Sullivan hitting a new high as an affable emcee, the 
video show maintained a speedway pace...With this show, 
CBS moves ahead of the crowd as the leader in putting 
together Grade A Variety fare.” RADIO DAILY 


CBS-TV NEWS Monday thru Friday, 7:30-7:45 pm 


“Much better than the feature-type newscast employed by 
other video broadcasters,” VARIETY 


(Also the American Television Society’s annual news award 
for “the station with the year’s outstanding news program.”) 


WHAT’S IT WORTH? Friday, 9:00-9:30 pm 

“Prime television programming... It has visual and auditory 
appeal, each abetting the other. Its content is intriguing 
and devoid of monotony, and its format is pleasurably 
informal...There’s a tremendous wealth of anecdote and 
human interest in the program.” THE BILLBOARD 


PLACES, PLEASE Mon., Wed., Fri., 7:45-8:00 pm 
“This new backstage tele series, giving featured performers, 
bit players and chorines from Broadway a chance at some 
individual stuff, has a warming informal quality that makes 
attractive video... Barry Wood as producer-singer-emcee... 


hits it satisfyingly.” VARIETY 


FACE THE MUSIC Mon. thru Fri., 7:15-7:30 pm 
“Here’s one of the neatest little musical packages to be 
wrapped up for television.” (prod ucer)...“has wisely dressed 


the show with sufficient visual mountings and has given the 
singers bits of business to do. Latter factor gave the show 


that all-important movement.” VARIETY 





TO THE QUEEN’S TASTE Monday, 8:05-8:30 pm 
“Most TV recipe shows are as flat as stale beer, but one 
stands out like a glistening grape in a flavorless aspic. Mrs, 
Dione Lucas... had husbands drooling...is something of a 
television sensation.” TIME MAGAZINE 


THE MISSUS GOES A-SHOPPING With John Reed 
King Wednesday, 1:30-2:00 pm 

“Best proof...of staging certain types of television shows 
‘on location’.” Television version “added plenty of color and 


authenticity.” VARIETY 


The audience backed up the critics 


Certainly of equal importance with critical acclaim 
is the response of the television audience. Here, 
too, CBS-TV_ programming has already established 
clear-cut leadership. 

The most recent Hooper Telerating Report 
showed that four CBS-TV programs placed among 
the “top 10°—more than placed by any other sta- 
tion, And Gulf Oil’s WE THE PEOPLE with a 46.0 
rating was the No. 1 program in the New York area. 

TOAST OF THE TOWN’S first rating (9:30-10:00 
pm) won more than half the viewers with a 56.5 
share of audience. And CBS TELEVISION NEws, only 
two months on the air, was the only news program to 


produce a broadcast with a rating in the“top 10”, 


Praise from network affiliates 


A major measure of effective network programming 
is its appeal in other cities. Two affiliates testify to 


the local effectiveness of CBS-TV programs. 


“IT am sure you will be interested to know that from 
the comments and letiers we receive, it is clear that CBS, 
day after day, is doing an outstanding job in Television 
News. It is programming of this type that helps build large 
and increasingly loyal audiences to our station.” 


G. BENNETT LARSON, WCAU-TV, Philadelphia 


“Congratulations. I think “Toast of The Town’ ranks with 
the top Television entertainment on the air. It’s certainly the 
kind of programming stations need to build audiences.” 


E. K. JETT, WMAR-TV, Baltimore 





For advertisers today these uni- 
versal tributes to CBS-TV_pro- 


gramming have sharply practical 
implications. To explore them to “= 


your profit call CBS Television. 
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On CBS Friday Night 


For 


GENERAL FOODS 





Management: 
FRANK STEMPLE 























AIR FEATURES 


INC. 


247 PARK AVENUE 
NEW YORK, N. Y. 








| PRODUCERS OF MOTION PICTURES FOR SCREEN AND TELEVISION 





| 
| e 
| ; 
| 3 
NOW SHOOTING 
t This Is Your World” Series - 
| : ~ * * | ‘ 
| e IN THE CUTTING ROOM (IN COLOR) e 
“Sian: : 
1: “The Philippines” 
|: “Australia” : 
3 ° 
: PAUL WHITE PRODUCTIONS, Inc. ; 
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Great drama comes to television in NBC telecasts of Theatre Guild presentations. 





How wide is ‘Broadway’? 


To people all over the world “Broadway” 
means the theatre. So when NBC, in October 
1947, introduced regular telecast perform- 
ances of Theatre Guild productions, an ex- 
pansion of “Broadway” began—and some 
dav it will be nation-wide. 

Today, if you live in a television area almost 
anvwhere from Boston to Richmond, the new, 
“Broadway” of television runs past your door. 
Now you can see great plays, professionally per- 


“ 





formed by noted actors. That’s news, exciting 
news, to lovers of the theatre. 

Celebrated artists run through, lines and 
action before the keen-eyed RCA Image 
Orthicon television cameras. At your end of 
.the picture, on an RCA Victor home television 
receiver, action is sharp, clear, detailed... 
and voices flawless. 

That television can make so important a con- 
tribution to the field of American entertainment 





is in good part the result of pioneering and re- 
search at RCA Laboratories. Such research 
enters every instrument bearing the name RCA 
or RCA Victor. 


When in Radio City, New York, be sure to see the 
radio, television and electronic wonders on display at 
RCA Exhibition Hall, 36 West 49th Street. Free ad- 
mission. Radio Corporation of America, RCA Build- 
ing, Radio City, New York 20. 


RADIO CORPORATION of AMERICA 
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Pick a winner... 


(WITHOUT TAKING A CHANCE) 












Radio Sales has a file of 1,600,000 tabulating 
cards that can tell you everything about 

radio listening in your most important sales 
—“_ territories. Not only for Radio Sales 
represented stations—but also for all 
competing stations. Not only from 

8:00 a.m. to 10:00 p.m.—but also for the early 
morning and late evening hours. Not only in 
the city—but out of town too. With this exclu- 


sive Radio Sales research—the most pene- 


a 


trating and resourceful in the spot field—you 
can take the gamble out of taking a chance 


with your advertising budget. And collect! 


- Radio Sales 


Radie Stations Representative...CBS 









































TELEVISION in BALTIMORE 
. WMAR-TV 


ni ) : 
g Wiles ot Ware SUNPAPERS TELEVISION 
49 presenta 











rhe Pr sreels 400 : 
re pioneer gaily soore tou fum —, Maryland’s pioneer television station, WMAR- 
no of * consistently covers an from Washi 
pn dy eg 18) O. werd: “ag. Mla area from Washington to 
Ea hae es we aD s in cove on Wilmington (Del.) and from Pennsylvania to the 
(303 18 0 peak? oe ysed dat Yap races all. Potomac. 
che are m 9 cry . , 
, 9 ght carer cones ae in = pews OF The peerless propagation of Channel Two carries 
Bi Marylee tO PO. write vor euvjer* programs from THREE major networks via the 
yo cheseP repre, ¢he newer sa television station of the famous Sunpapers of Balti- 
9 sen 2 ater gio a uit oes a, to televiewers in the Chesapeake Basin. WMAR.- 
MENA TNS SMART | he Se jects Faree cove abe Of sports and special events—civic, 
wM gaitiom Vis anit agazin® afford ees and cultural—is unequalled in this rich, 
Jn 2h ag, Snow’ sah a ¥ ger productive area. 
guy) pictot Ane ed , 
gripe end PO gi\m- yned™ im gyms 
sews , on. an 4a\s 
' wesley ’s ng commes® Rowe. SR, ee 8. £2 * b* SO 
gat Oe 
Wee prode mations Represented by 
wy 
gyides 
ee THE KATZ AGENCY, INC. 
500 FIFTH AVENUE «= NEW YORK 18 
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7 @ COMING VIDEO 
ATTRACTIONS 
@ COMMERCIALS 
@ TIME SPOTS 
@ WEATHER | 
SPOTS | 
@ STATION 








CHICAGO... 2.1307 So Wabash Ave. 
CINCINWATE, «1635 Conteal baeees 





) ed . \ MILWAUKEE....-....-....812Mo.1 

: 1 ie MINNEAPOLIS.............. 1105 Currie F 

: NEW HAVEN...................82 Sate$ 

NEW ORLEANS...<......1431 Cleveland Ave. 
NEW YORK....................630 9th Ave. 
OKLAHOMA CITY.......611 West Grand Ave. 
OMAHA...........-...... 1508 Davenport $1. 
PHILADELPHIA................ 1201 Vine St. 
ee ne eA 


3 
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narionar.\ C727 SERVICE 


PRIZE BABY OF THE 10USTRY 


Home Office Telephone 
: 6 


630 9th Ave. 


New York 19 3/00 


CIrele 
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THE BANDSTAND 


STILL 
TWICE DAILY 


.WHIN 
TED HUSING 
ae 































sur wu verve oes || BLATNE CARRINGTON 


1948—JARIETY Says, “Boff Video Material” 


JOHNNY OLSEN HA 



























JOHNNY OLSEN SALUTES 7 
BEFORE THE CAMERAS— RADIO and TELEVISION 
“Doorway to Fame”—WABD-TV Network | 
ot —_ Room”—WJZ-ABC-TV Network AND 

AVAILABLE THE MEMBERS OF THE CASTS OF 
a ae “WHEN A GIRL MARRIES” Number 1 
fone “PEPPER YOUNG'S FAMILY" Number 2 
“Rumpus Room"—W4JZ-ABC “ROSEMARY” Number 7 





Whiz Quiz""—ABC Coast to Coast 





On the July 15, 1948 HOOPER 
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_ AMERICAN PRODUCTIONS | 


Plaza 5-71 Fifth A nue 
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‘ 
Five exciting new televisi 
: 
, 
P | ‘ 
On ‘= 
ERE Is your opportunity to get into network television! 
ABC offers for sale five top-notch new shows on a web 
that covers the whole central Atlantic States area: New ' 


York, Boston, Philadelphia, Baltimore and Washington. 


It’s a dig audience —and one of these shows ought to be 


just the right one for your product, 





Hollywood Screen Test. Talented young 
artists take a movie test while talent scouts 
look on! Bert Lytell emcees as a different 
Hollywood star plays opposite the new- 
comers each week. Here’s a video show 
loaded with thrills, comedy, drama and 
music—plus big names to give it added 










You're Invited. Romo Vincent greets the 
video audience at his front door and invites 
them in to see his lively, informal variety 
show. Singing comedian Vincent, an experi- 
enced Broadway musical comedy star, is 
an old hand at tying the acts together and 
keeping the show on its toes! Wed. 800- 











Cartoon Teletales. A unique television 
program that keeps the kiddies spell- 
bound! Brother Chuck, the cartoonist, and 
Brother Jack, the narrator, combine their 
efforts to describe the antics of their animal 
world characters: Pinto the Pony, Cletus 
the Caterpillar and Alice the Alligator. 
Monday &3 Wed. 5:30-6:00 PM EDST. 








appeal! Sun. 8:00-8:30 PM EDST. 


C-1'V 


8:30 PM EDST. 





That Reminds Me. Walter Kiernan, 
weaver of homespun philosophy and droll 
tales of life on a hundred American Main 
Streets, has as his colleagues on the show 
Ex-Governor Harold Hoffman of New Jersey, 
Tex O’Rourke, swashbuckling soldier of 
fortune, and “Uncle Jim” Harkins, radio 
actor. Mon. 9:00-9:30 PM EDST. 





Three About Town. Two girls and a boy 
— Phyllis Wood, Betsi Allison, and Bill Har- 
rington—spark this spnghtly quarter-hour 
show twice each week. Aided by two spinet 
pianos, this talented trio entertains with 
lively songs and exchanges gay patter about 
the theatrical world. Monday and Friday 
7:00-7:15 PM EDST. 


for what’s worth watching 


American Broadcasting C 
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JOAN DAVIS 


ELECTED 


- “QUEEN OF COMEDY” 


FOR THE 





6TH CONSECUTIVE YEAR 
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DOROTHY and DICK 


America’s Most Popular Breakfast Team 
7 Days a Week x 23 Contented Sponsors 


WoR e 710 on your dial 
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Bat Wings 











, atop the WCAU television tower 735 feet above the street in 





Philadelphia... America’s third largest city and second largest in the 
number of set owners....WCAU-TV with its combination of height 
and power reaches into thousands of homes. Its program popularity 


puts pull into that reach, making television a potent advertising medium. 


7 oO —— AR 
you're in Philadelphia 
—— FM 
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CBS AFFILIATE 
THE PHILADELPHIA BULLETIN STATIONS 
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Television Networ 
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NBC Network Television is a work- 
ing reality in 1948 — rather than a 
vague potential. 


Today there are fifteen NBC stations on the 


air. By year’s end, there will be over thirty. 


Seven stations make up NBC’s Eastern Net- 
work. Five affiliates —WRGB, Schenectady; 
WBZ-TV, Boston; WPTZ, Philadelphia; 
WBAL-TV, Baltimore; and WIVR, Richmond 
—are connected by cable and relay to NBC’s 
WNBT, New York, and WNBW, W. ashington. 





Served by NBC Kinescope Film programs, eight 
more athliates are available to the Network's 
television sponsors. These stations a VE 
—WBEN-TV, Buffalo; WLWT, Cincinnati; 
WWJ-TV, Detroit; WITMJ-TV, Milwaukee; 
KSTP-TV, St. Paul; KSD-TV, St. Louis; 
KDYL.-TV, Salt Lake City; and WSPD.-TV, 
Toledo. 


Midwest affilliates will be directly joined with 


NBC's own stations in Chicago and Cleveland. 


« The Midwesiern and Eastern Networks will 


be linked before the end of 1948. And NBC’s 


. . ° San 
Los Angeles station will be tied to 
KS = 
Francisco to serve as a focal pomt fo 


expanding Western Network. 


1 ei, 9 > ) RCA 
In television’s experimental stage—u hen 
« “* : - ~ p “la fa s 
initiated, championed and pe rfec ted today 
° Tis r butions 
black-and-white system — NBC Ss contrib 


: , pmise. 
were first in the field... a field of great pre 


int NBCs 
Through all of television s development, - 
- . - -y mvest 
recognized leadership, and its heavy vl 


ment, helped to keep that promise alive. 


s se alone. 
But a network can't operate on pronuse 
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Today-del ivering performance rather than press 


releases-this is the NBC Television Network. 
\ 


To viewers, the excitement of great 


programs... 


To advertisers, television’s greatest 


audiences 


To affiliates, America’s No. ] Television 
Network 


To the j ndustry, the standard of sight- 
and-sound broadcasting today... 


WNEG 
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A WIVR RICHMOND 


WSB-TY 
ATLANTA 


LEGEND 


White towers ore operoting sictions. 

Block towers hove construction permits. 

Thick line refers to existing cooxicl coble feostern secboord). 
Thin lines indicote projected coble. - 


' Broken lines represent reloy links. 





This is NBC... America’s Ne. 1 Television Network. 


NBC Television 


THE NATIONAL BROADCASTING COMPANY 


A Service of Redie Corporation ef Amana 


BZ,IV BOSTON 


BT NEW YORK 


A PTZ PHILADELPHIA 


TV WILMINGTON 


-TV BALTIMORE 











hs 


ele a neater eb 


ats 


en ee eS: 


ay 


ay 


Se Ao 






































MILDRED FENTON PRODUCTIONS, Ine. 




















38 East 57th Street, New York 


PLaza 35-2940 

















(5) RETURN ENGAGEMENT—Repeat of Prize Winning Shows by CBS—Three of Four by writer. 
(NOTE: Auditions, television, transcriptions and locals not i cluded.) 


Address: 118-16 80th Road, Kew Gardens, N. Y. 
Tel. No. Virginia 7-10483 




















| ENG 
PARTIAL LIST OF NETWORK PROGRAMS | Films Exclusively for Television 
Written by 
Irve Tunick TELEFILM IN HOLLYWOOD 
“ Producing for and Supplying TY Stations Nationally 
First Half of 1948 . 
Jan. 4 ETERNAL LIGHT—NBC'—‘The Beok and the Window.” bh ” 
Jan. 9 OPINION PLEASE—CBS—“Industrial Peace.” TELEFILM SNAPSHOTS 
Jan. 18 ETERNAL LIGHT—NBC'—“River Jordan.” A Weekly Release-Story Material from All Over the World 
Jan. 28 SCHOOL OF THE AIR—CBS—“Magic.” 
Feb. 2 LIBERTY ROAD—CBS—“Being a Woman.” ms 
Feb. 10 TALES OF ADVENTURE—CBS—“George Washington Carver.” Subscribing Stations 
Feb. 21 “The Friend and Peter Stuyvesant”—Special Broadcast for Na- TV W 
tional Conference of Christians and Jews—CBS* Sp- a ¢ £ 
Feb. 22 ETERNAL LIGHT—NBC'—‘Certificate of Entry.” A ’ WJ TY, WNBT, W N TV 
Feb. 23 LIBERTY ROAD—CBS—‘My Representative.” S 
Apr. 4 YOU ARE THERE!—CBS*—“The Monitor and the Merrimac.” | | i TP-TV, KDYL-TV, WSPD-TV 
Apr. 17 DOCUMENTARY UNIT—CBS‘—"Play Ball.” Mow Setting Contracts for NBC 7- . 
Apr. 18 YOU ARE THERE!—CBS'—“The Last Day of Pompeii.” | | 3 Station Network : 
Apr. 28 SCHOOL OF THE AIR—CBS—“Chalienge te Defeat.” | | 
May 2 “Two Lines”’—Special Broadcast for American Cancer Society, “ERSK 0 S HOL 00D” 
starring Miss Katharine Hepburn—CBS. i | INE J HN ON IN LYW 
May 9 ETERNAL LIGHT—NBC'—'The Things I Saw.” | Now Being Offered for National Sponsorship 
May 16 ETERNAL LIGHT ‘Repeat)—“River Jordan.” 
June 6 “This Living Flag”—Special Broadcast for American Legion 
_ Auxiliary, starring Mr. James Dunn—CBS. — COMMERCIALS for Schenley, Brown Shoe Co., Philco, General 
June 20 YOU ARE THERE!—CBS*—‘“Impeachment of Andrew John- Electric, Snowden Chemical Co., Catalina Swim Suits 
all 5 and Othe 
July 4 ETERNAL LIGHT—NBC'—“An American Ballad.” rs 
July 4 Special Broadcast—CBS—‘“Seeds of Liberty.” ; } 
ws. a ee | The Studio With the Most Complete 
July 11 RETURN ENGAGEMENT 5_“The Life We Live.” | eases 
July 18 RETURN ENGAGEMENT—CBS’—“The Friend and Peter Stuy- | 16mm Facilities in the Industry 
vesant.” 
Aug. 1 RETURN ENGAGEMENT—CBS°—“Experiment in Living.” | 
(1) ETERNAL LIGHT— First Award, Chie State Inst. for Educ. by Radic | ' - Lo ee to « L iv 
(2) FRIEND AND PETER STUYVESANT— . - GS <6 ean: sides ia 
(*) YOU ARE THERE — Peabody Award, “ = page 5 age ana igs | “~timecoepPORATED-. 
(4) CBS DOC. UNIT — ” ¢ ‘i 0 pane, Besa 











6039 Hollywood Bivd. Hollywood 28, Calif. 
Phone HO. 7205 
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GLORIA SWANSON HOUR .. .late fashions, help ; 
«fer homemakers, interviews ...every week. 
al f “— 
@ 
wal 
PIXIE PLAYTIME... pert puppet Peter W. Pixie . ‘ 
_in.a-bright once-a-week children’s show. Tt ” - / , 
i ; ane — gust name it.... é 
nN ; With a wide range of television remote « 
=e ; Ee 
pickups and studio shows... helpful programs for 
the homemaker, complete news coverage, public 
ene . service presentations... comedy, movies, drama... 
children’s shows, sports and special events... 
oe Sa aes , r . . . 
WPIX provides ample opportunity lor sponsors to 
ed ‘ 
make a profitable impression on a new’ major 
sg market — moving up fast and here to stay!... offers 2 
..NEWSON THE HOUR... news and. news piel an unusual chance for any advertiser to create 
¢ while they’re still news... three times daily. i 2 
<eNSS sg more conversation among customers, promote ; 
prestige, build business, better sales! é 
© For details, production costs and advertising 
& 













rates on programs now available for sponsorship 





and syndication. ..write, wire or phone WPIX... 


220 FE. 42nd St., New York City... or WPIX ' : 
representatives outside New York, Free & Peters, 
‘444 Madison Ave., N.Y. C. 
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THE DRAWING GAME. .. PalitzeePrige cart f 
. Rube Goldberg in a weekly cart -charade : 
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& : 
& # 
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5 TELEPIX ... comprehensive coverage of national 
é . and international events... daily and BRundas. 
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to — 
whom 
it 

may 
concern 
the 
ford 
dealers 
of 
america ° 
will 
again 
present 
the 
fred 
allen 
program 
on 
sunday 
nights 
over 
station 
wnbc 
at 

8:30 
p.m. 
e.s.t. 


during 
the 
summer 
months 
jack 
eigen’s 
name 

will 

be 
mentioned 
exclusively 
on 

the 

jack 

eigen 
program 


from a 


the 
copacabana 
new 
york 
over 
station 
wins 
from 
12:30 
to 

4 

a.m. 


nightly 


- sincerely 


fred 
allen 





















e Larry Storch 
-Cafes 
-Theatres | 
eRadio 


Legit 





e Television 


Management— William Morris Agency 























Howwywooo Screen Test 


American Broadcasting Company’ s 


Number One Television Show 


Currently seen on ABC Network—Sundays, 6:30-7 P.M., E.D.S.T. 
Bowing on WJZ-TV August 15th 


A DISTINGUISHED FILM PERSONALITY CONDUCTS SCREEN TESTS 


OF THREE YOUNG STAGE AND RADIO PERSONALITIES 
IN DRAMATIC AND MUSICAL PLAYLETS 


SUPPORTED BY A HOLLYWOOD GUEST STAR. 


LESTER LEWIS, Producer RALPH WARREN, Director 


Also Available for Television 


Artists— Writers— 
BILL STERN ALTON ALEXANDER 
JOHN CONTE BERNIE DOUGAL 
PATRICIA BRIGHT MORT LEWIS 
HARRIET VAN HORNE MARCY TINKLE 


Aeihie Pusits Minit 


ONE CHRISTOPHER STREET, NEW YORK 14, NEW YORK WAtkins 4-8582 
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‘Todays Television Screen 


is Already 
40,000,000 People Big ! 





RIGHT NOW—TODAY— 40,000,000 people are living within reach of daily television programs. 


Before the votes are cast in this year’s Presidential election, television will reach substantial areas 
in at least twenty-one states having more than two-thirds of the national total of electoral votes: 


WHERE YOU SEE TELEVISION, 


@ RCA is proud of its many contri- 
butions to every phase of television, 
from laboratory research... through 
design and production of transmit- 
ting and receiving equipment . . . to 
installation and maintenance of tele- 
vision in your home. 


Research ... Nearly every major 
advance in television has been developed 
by scientists and engineers of RCA and 
its manufacturing division, RCA Victor. 
Some of the highlights: 
1923—Iconoscope tube, first electronic 
“eye’’ of television invented by Dr. V. K. 
Zworykin, now Vice President and Tech- 
nical Consultant of RCA Laboratories. 
¢1929—Dr. Zworykin demonstrated pub- 
licly the figst all-electronic television 
ceiver, using the kinescope or picture tu 
which he developed. 

1936—Outdoor television pickups demon- 
strated by RCA at Camden, N. J., across 
distance of a mile using 6-meter waves. 
1939—First all-electronic home television 
receivers made available to the public by 
RCA, ‘i 

1941—RCA introduced the first auto- 
matic television relay stations, permitting 
long-distance pickups. 

1945—RCA developed the image orthi- 


YOU SEE RCA ACHIEVEMENT 


con tube, supersensitive “eye” of the tele- 

Vision camera. 

1946—RCA produced the Eye Witness 

Picture Synchronizer which locks the re- 

ceiving set in tune with the sending stations. 
RCA research and pioneering never ends! 


Tube production ... RCA supplies 
650 types of electron tubes for television 
transmitters, receivers, cameras and other 
electronic equipment. They have earned a 
reputation for the utmost in engineering 
quality, performance and reliability. 


Transmission equipment .. . 


RCA produces acomplete range of transmis- 
sion equipmentfrom image orthicon field- 
cameras through control panels and trans- 
mitters to the most modern of antennas. 
RCA transmission equipment has already 
been chosen by 43 telecasters in 31 cities 
from Massachusetts to Florida, from Minne- 
sota to Texas, from New York to California. 


Receivers... RCA Victor produces 
the most complete line of television sets in the 
industry. Prices of home receivers start as 
low as $325. Styles range from compact 
table models to magnificent consoles with 
pictures twice as large as this ‘newspaper 
page. The Eye Witness Picture Synchro- 
nizer, which automatically locks the set 
in tune with sending stations, is just one 
of many outstanding features which make 
an RCA Victor set your best television buy. 











cameras, other vision transmission 
equipment set tele- equipment has al- 
vision standards. In ready been chosen 
fact, no telecast by 43 telecasters 
is ever made without in 31 cities from 
the use of some Massachusetts 
equipment designed to Florida, from 
and produced by New York to 
RCA Victor. California. 
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RCA tubes, 2 | RCA tele- q 







‘with AN RCA VICTOR Ser, 
yourrs AN EYE WITNESS 
IN YOUR OWN HOME 





Eye gq More RCA 


Witness television Victor sets are in 

set is installed and _—_—use today than all 
maintained by fac- other makes of tele- 
tory-trained experts vision sets combined. 
of the RCA Service RCA Victor Tele- 

Co. under the terms vision is locked in 

of the RCA Victor — tune. See your RCA 
Television Owner Victor television dealer 
Contract, for a demonstration. 








RCA Service Company .. . The 
final test of-television is your enjoyment of 
it at home. RCA Victor assures you fine 
performance through the RCA Service Co. 


Factory-trained experts install your RCA 
Victor set and antenna, and maintain them ia 
top operating condition under the terms of 
the RCA Victor Television Owner Contract. 


| ey 








NOW IS THE TIME TO SEE YOUR 
RCA VICTOR TELEVISION DEALER 


koa Victor @& 


DIVISION OF RADIO CORPORATION OF AMERICA 
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SENATOR FORD © PETER DONALD ® JOE LAURIE, JR. © WARD WILSON ® 


“PALMOLIVE” - °K ERKMAN” 
NBC WOR 


HARRY HERSHFIELD 
ED. J. WEBER 


Gen'l Mgr. 
156 W. 44th St., New York 18, N. Y. 




















Here’s the machine that put Bing Crosby on tape... 


The ability of the Ampex Magnetic Tape Recorder to maintain its 
unique high-level of fidelity has been fully demonstrated over the 
past season on the Crosby program. This “true-to-life” reproduction 
is the result of engineering improvements by the Ampex Company 
on the high-quality German magnetic tape machines. 

The American Broadeasting Company has purchased 24 Ampex re- 
corders to date and is using them from 15 to 18 hours a day in con- 





"% HAGNETIC. TAPE. RECORDER 


tinuous commercial network operation. The results, from the stand- 
point of quality and reliability, have been unbelievably satisfactory, 
and the cost of ABC’s recording operation has been reduced sub- 
stantially. There is no waste of material as with dises; there are no 
discards; and editing on tape is made simply with a pair of scissors. 
Based on average operation and personnel costs, the full price of 


. this machine will be saved in a very short time. Write for full details, 


EXCLUSIVE DISTRIBUTORS 


East of the Rockies: 


AUDIO & VIDEO PRODUCTS CORP. 


681 Fijth Avenue, New York 22, N. Y. 
Telephone PLaza 96031 — 








West of the Rockies: 


BING CROSBY ENTERPRISES, INC. 


9028 Sunset Boulevard, Hollywood 46, California 
Telephone Crestview 11171 

















with 
MARY LIVINGSTONE 
PHIL HARRIS 
ROCHESTER - 
DENNIS DAY 
: and DON WILSON : y a 


Writers dj 
SAM PERRIN 
MILT JOSEFSBERG ; 
GEORGE BALZER 
YOHN TACKABERRY 





Producer. | 
HILLIARD MARKS | 


Agency : 
B.B.D.20. 


LUCKY STRIKE CIGARETTES . | 
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for WHELAN DRUG 


EVERY THURSDAY 
8:00 TO 8:30 P.M. 


WABD 
DUMONT Channel 5 











we BILL HERB JACKSON ~ MINNABESS 
SLATER POLESIE SHEPARD BECK LEWIS 

? — Assisted by — 
ALLAN FRANK ® RICHARD SEFF ® ELLEN FENWICK ® GERRY LOCK ® LAURA WEBER ® FLORA CAMPBELL 
DAVID P. LEWIS, Director 


TELAMUSE. PRODUCTIONS, 295 MADISON AVE., NEW vert 




















VIC DAMONE 


ota, er Saree’ i Ot Now in his second year as singing star of Pet Milk’s 
‘ee: 2 Oe, . eee ee ae . CBS ‘Saturday Night Serenade,” is ‘must’ listening © 
. si 7S nt Os ¥ with millions of radio fans from coast-to-coast. 


His Mercury Records are among the nation’s great 
favorites. 





His personal appearances established new box office 
highs all over the country. 


Television, here’s VIC DAMONE. 






» : 
> See 5 O6 OR RS ee Se Oe Beene 


Personal Management 
" LOU CAPONE 


Press Relations Direction 
SIDNEY ASCHER WILLIAM MORRIS AGENCY 
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NBC EVERY FRIDAY AT 8:30 
Starting In October WM. ESTY AGENCY 








AND 
AND 


TO MY WRITERS 


Elon Packard 
Stanley Davis 


SPECIAL SONGS 


Jackie Barnett 


‘THANKS! 


TO MY BOSS 


Tom Luckenbill 


MY PRODUCER 


Phil Cohan 


MUSICAL DIRECTOR 


Roy Bargy 





























THANKS! 
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Radio's Man of Distinction 
Has Switched To 


CAMELS 


CURRENT RELEASE 
METRO-GOLDWYN-MAYER’S 


~4QN AN ISLAND WITH YOU” 


Preduced by JOE PASTERNAK Directed by RICHARD THORPE 























MY BOY DIRECTION 


| 

} Wm. Morris Agency | 
' Eddie Jackson , 
LOU CLAYTON i la 


PERSONAL MAMAGEMENT 
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CENERAL FILM 


PRODUCTIONS 
CORP. 


1600 Broadway 
New York 19, N. Y. 


HARRY A. KAPIT, Pres. 
— © — 
| PRODUCTION AND 
PROGRAMMING 


| TELEVISION 


||| Open End Copyrighted 
‘|| Commercial Spots 

|| @ Kitchen Magic 

@ Did You Know? 

@ It’s Fun to Be Fooled 


Available to Stations 
and Agencies 





































@ Mysteries 
© Westerns 








... and Buffalo expeitls the best from the 80—1943-44 
~~ Feature Film Releases | 
{ planning and executive personnel that has + thsi 
\ made WBEN the Buffalo radio station “most a 
Dramas 


people listen to most of the time” e Programs 


are in production and are available e Write for 


— © — 


Servicing Television 
Agencies and Stations 
for the Past 3 Years 


Inquiries Invited 


details or call your nearest Petry office. 


The Burrato Evenmnc News Television Staii 





e 8s ® 
JOHN S. MARTIN 
Exec. Prod. 


ELBERT S. KAPIT 
Assoc. Prod. 


—— —— 














: i 
INS = 
- mt. NS GNA TTT LE RSE Ne 
: | * PROMOTION — PUBLICITY 
PUBLIC RELATIONS—Part Time - 
Represented Nationally by Edward Petry & Co., Inc. ravowroearding Me dlapay” of show 
famous Radio and Business Confer- 





ences is now in business for hitmself. 
let him demonstrate his abilities, 
drive and originality for YOU! Write 
doe ‘Beal, Box 025, Variety, 14 W. 
46th St., New Vork 19, N. YX. 




















IN PRODUCTION 


THE CONTINENTAL THE VIENNA THE VIENNA ‘THE VATICAN 
SYMPHONY PHILHARMONIC ORCHESTRA CHOIR BOYS MASTERPIECES 


(Under Contract to CBS-TV) (Wiener Saengerknaben) 








Shorts of Distinction—35mm—TELEVISION—16mm 


AMBASSADOR FILMS. INC. 


1600 Broadway, New York 19, N. Y., Circle 6-6446, 5-4994 
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se-NOW YOURS IN 


TELEVISION 


OR 18 years, Philco electronic re- 

search has been America’s guide 
to leadership in radio quality and value. 
Now in television, a great new industry, 
two decades of Philco research offer 
you the same promise of quality and 
lasting satisfaction. Buy Philco for a 
brighter, clearer, steadier television 
picture. Buy Philco for easiest tele- 
vision tuning. Buy Philco for the 
quality that has made it America’s 
favorite for 18 straight years. 





Every Philco Television Receiver has 


AUTOMATIC 
TUNING { 


This sensational Philco 
development makes tele- 
vision tuning simple and 





Click— easy .. . brings in the pic- 
F me ture and sound together, 
neat eee instantly and perfectly syn- 


ond sound! chronized, when switching 


channels. No fumbling with manual controls 
to “‘find’”’ the picture and “‘fish’’ for the sound! 





Sai | 








QUALITY TELEVISION AT THE 
: LOWEST POSSIBLE PRICE 


PHILCO 700. Gives you sharp, brilliant pictures 
on a 7-inch tube. Wide-angle 

¥, ive family-size screen. Automatic 
Tuning. 23 tubes, plus 2 rec- 

Pius $1.85 Federal Tax tifiers. Smart, richly-figured 
Installation Extra. cabinet of mahogany veneers. 


Easy Terms—Iminediate Delivery! See your Philco dealer now for FREE DEMONSTRATION! 





re ae 4 @ : 
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595" 


Plus $8.00 Federal Toa 
Iastallation Extre 





: The Quality « and Dipendeitiy 
\ that Built I8 Years of Radio Leaders hip 
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TELEVISION - RADIO- PHONOGRAPH COMBINATION 


PHILCO 1075. Complete home entertainment in a 
single cabinet! Full-size television with a bright, 
sharp, clear picture on the face of a big 10-inch tube 
... powerful FM-AM radio... luxurious Automatic 
Phonograph. Rich mahogany cabinet with ample 
storage space for records. A sensational value. . . see it! 


ee se 
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AMERICA’S TOP VALUE 
IN QUALITY TELEVISION 
PHILCO 1001 (above) 


Brings you amazingly sharp, clear, 
steady pictures on the face of a 
10-inch picture tube, and includes 
every feature developed by 20 years 
of Philco research to give you better 
pictures, easier tuning and, above 
all, dependable service. 24 tubes plus 
3 rectifiers. Housed in a magnificent 
cabinet of rich mahogany veneers. 


Pius $1.75 Federal Taz 
Inetallation E. 


Ali Philco Television receivers will get any 
combination of the 12 television channels 
which will ever serve ony locality. 


One Bear Warranty 


Installation fee covers cost of standard 
aerial and installation, orientation of 
aerial as new stations come on the air, 
replacement or repair of any defective 
parts of aerial or set, including the 
picture tube, also home service and 
adjustment of television receiver as 
needed, for one full year without 


PHILCO...FAMOUS FOR QUALITY THE WORLD OVER 
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International Alliance of Theatrical Stage Employes and Moving Picture Machine Operators 
of the United States and Canada 








WILLIAM P. RAOUL, 


General Secretary-Treasurer 


RICHARD F. WALSH, 
international President 
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New York 20, ICY. — Circle 5.4370 
Music By OX POP : 
| A Leader for 16 Years! 
| ! With more FIRSTS to its credit 
. than any other network program! 
ROREe | 








Ed Suliva's Toast of the Town |] uc 


CBS-TV—Senday 9:30 P.M, ED.S.T. : Now 


89869 ee 


Sette — || VOX POP 


| | PARKS JOHNSON and WARREN HULL 
What's MY Name. s | Harry G. Ommerte, inc. 


724 Fifth Averue 
ABC—Saturday 9:30 P.M., E.D.S.T. New York 19, N. Y. 
; Plaza 7-8716 
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DO THE STARS INFLUENCE YOUR SALES? — 


i Hundreds of millions, in their homes and in 
their daily life,-copy what the Stars 
; wear, eat and use. 




















3 
: . oe ee 
Scenes from “Sorry, Wrong Number” —a forthcoming release of Paramount Pictures Inc., starring Barbara Stanwyck and Burt Lancaster. ‘ 
A Hal Wallis production—watch for it! 
The quickest way for you to interest the Stars, and the motion picture writers, producers ~ | 
, . 


and directors, is to sell them via’ KTLA. For television is Hollywood’s hottest interest . 





—and in Hollywood, television means KTLA ... on the air every afternoon and evening. 


Sell Hollywood and you sell the world! 


TLA 


Hollywood Studios « 5451 Marathon St. * HOllywood 6363 i 
New York Office *» 1501 Broadway * BRyant 9-8700 . 
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BREAK THE BANK 


Radio's Outstanding Audience Show 

















IN ITS 3rd YEAR AND STRONGER THAN EVER 


a eee ee 


. ” t 
Shee AL eee ; 
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Client 
BRISTOL-MYERS ‘ 
Agency @ 
DOUGHERTY, CLIFFORD & SHENFIELD . 
. Producer c 
WOLF ASSOCIATES, Inc. ee 
An ED WOLF Production a 
RADIO—FOR TELEVISION *% BS 
MANNY OPPER and IRVING LEVIN | EReoexanea ; 
Owners and Originators of a Copyrighted Radio Show in Audio-Video . . . AND NOW —TELEVISION 2 
é 7 ELEANOR (MRS. BILLY K.) WELLS 
- TELEVISION (| 
R GEORGE WELLS 
Have Just Written a New and Exciting Show for Radio cariy aaaiene: 
oi? : WHEN they have stars in thole (M-G-M) 
ane sea ore BILLY K. WELLS, JR. 
(A Quiz Show with a Sensational Twist) pretest Fe port i ly RADIO-TELEVISION 
paovetan for a college degree, KAY WELLS 
Two Give-Away Prize Shows with Home Listening rete wig Mets dae SONGS 
Audience Participation easly a oh gevtang ne ll BILLY K. WELLS, 3rd 
the abe’s is good biz for radio and 
Both Packages Now For Sale TV hopefuls, — ccumeen 
ae oe mare pen an a. 
ay ag yan Mc 
i KALCHEIM ®@ public service programming ® 
: policies and regulations ® related 


courses in public relations, journal- 
33 N. La Salle St., Chicago ba Geolibee diainibed, chon. 


Phone: State 2897 tising and the social sciences. 
trips te commercial Radio and TV 


TEACHERS: ail prominent pros In 
“sé D &y i O i é studios, 


Washington Radio-TV, 
“THE GRIFTER” DATES: Fall, Spring and Summer 
Sessions. 


America’s Lovable Pitchman 


























FACILITIES: completely equipped 
studio, control room, recording 
equipment ® field and observation 

















NOW PITCHING FOR * rte Divo of 
ter 
TEXACO STAR THEATRE A. ; 
(TELEVISION) er ean National Representative: 
oe : ree: University JOHN BLAIR & CO. 


LENNY DITSON 


LARRY WHITE 1901 F St.W.W., Washington 6,D.€. 
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TED LEWIS 


BROKE ALL TIME RECORD— “ 
January, 4 weeks LAST FRONTIER, 
Las Vegas, Nev. 


SENSATIONAL 6 WEEKS— 
February thru March, BAL TABARIN CAFE, San Francisco 


April, 2 weeks, MAPES HOTEL, Reno. 


ONLY ARTIST EVER BOOKED FOR 6 CONSECUTIVE WEEKS—. 
May thru June, BEVERLY HILLS COUNTRY CLUB, 
Newport, Ky. 


JULY—TWO CLICK WEEKS AT THE "CLICK" IN PHILADELPHIA. 


DEMAND RETURN ENGAGEMENT. 


openinc Aus. 22 [,()) WALTERS’ LATIN QUARTER, New york 


BOOKED BY M.C.A. Ted Lewis Show Transcribed 
745 Fifth Avenue, New York City, N. Y. CHARTOC-COLMAN PRODUCTIONS 
360 No. Michigan Ave., Chicago, Hl. 








Pictures—Recordings 


. WILLIAM MORRIS AGENCY Exclusively Featured on 


COLUMBIA AND DECCA RECORDS 
Personal Representative: ADAH LEWIS 


Thanks Managers in Europe and Florida for Your Fine Offers— 


a Previous Commitments Make It Impossible to Accept. 
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The man who says 


It is the man who is it: 
Ed Herlihy. 














LISA KIRK 























“Love that soothing Lisa” 
say fans from coast-to- 
coast who hear her as quest 
star on top network radio 
programs. 











Lisa was the nurse in “Al- 
legro" who introduced and 
featured the Rodgers and 
Hammerstein hit song, “The 
Gentieman is a Dope.” 








As easy to look at as she is 
to listen to, televiewers 
think Lisa is an optical illu- 
sion—a gorgeous gal whose 
voice matches her looks. 

























—s many things 
lo many 


At the Copacabana and Versailles, Lisa 
was glamour personified as she sang 


her way into the hearts of capacity 
crowds. 


Oe 


Personal Management 
LOU CAPONE 


Press Relations 
SIDNEY ASCHER 


Booking 
WILLIAM MORRIS AGENCY 























NETWORK SHOWS 


tS Ss ok kts ice errr céneh pe ee 
STOP THE MUSIC.......... + 00 ees pea ee 
R.F. D. AMERICA... ..00:+ sheekcetetee serene 
THE ELMO ROPER SHOW..........++++-CBS 





MRANSCRIBED SHOWS : | | . —— | 
Tommy Dorsey Disc JocKkEY SHOW : 
RED RYDER ! 


MURDER ,AT MIDNIGHT 

THE SMITHS OF HOLLYWOOD 
DAVID STREET SONG SHOP ; 
[THEATRE OF FAMOUS RADIO PLAYERS ; as 








LOUIS G. COWAN, INC. 


r NEW YORK _ CHICAGO HOLLYWOOD 


5 Madison Avenue 8 $. Michigan Avense 6331 Hollywood Bivd. 
York 22, N. Y. Chicago 3, Ill. Hollywood 28, Cal. 
9-3700 RANdolph 2022 Hillside 5337 
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“Cleveland | 


Mushrooming | 
Video-Wise- 


“Faster Than 
Any Other City” 
According to 
Video-Dealers 





These quotes from the June 
24th edition of TELE- 
VISION DAILY tell the 
Television story in Greater 
Cleveland and Akron. More 
people are watching WEWS 
Television than ever before! 























“Nearly 10,000 
Nets After Only 
6 Months” 


Station Estimate 
7.100! 


Latest figures from Tele- 
vision Distributors indicate 








7 LONDON 


oe Oe ee 


LIBRARY 
SERVICE 








FLLL RANGH 


LIBRAR} 
SERVICE 












®@ 10 Inch, 78 RPM Discs 


: 
‘or ty Dj erent Inst, “Mental ips 





. ne 
Bos; Known Standard, a 


nd Hi 
© A Bes: "™ of The Day 


ditiong| 







library Plus Ad 


.® “Anmplote Cate 
Pha 
Nume Leal by title, 










Monthly Relowse, 


LONDON 
LIBRAR} 
SERVICE 


~ 3 





Wns Alphabetica by artists 








COVA 


LIBRAR} 
SERVICE 





SOxspaV \ 


/BERAR) 


NCsa OLRVICE 


LINDON 





LONDON 


L/BRAR?} 
SE RIICE 


‘IBRAR) —h6©£- 
PRIICE 





/ = 
...calls the tune 


and on WATV it’s the merry 
jingle of cash registers 


— 


For Furthe; Details. 
LL RA 














more than 17,000 sets in 
Northeastern Ohio ... a plus 
value for WEWS advertisers 
. as Television forges 
ahead on the double! 


WEWS—The ONLY 
Video Outlet in 
Cleveland—Akron 


The 
SCRIPPS-HOW ARD 
RADIO STATIONS | 


® WEWS Television —WEWS-FM, 
Cleveland, Ohio. 


® WCPO, Cincinnati, Ohio (Now 
building Television). 


® WNOX, Knoxville, Tenn. 


All these stations represented by 


THE BRANHAM COMPANY 














TELEVISION 


First in Cleveland! 








it 


when your product reaches 
the thousands of JUNIOR 
FROLICS television fans 
who daily at five line up to 
follow Uncle Hal's film fun- 



























































1 AR CEA A Sa: ER NAY SA = Serres e 
nies and cartoons. 
- | : 
ge 8 7 WATYV 
channel 
| ; is] | Hi { yj 
1} ¢ (: | SION KY 1) ADAM HATS ® MARLIN BLADES « 
. 
| :| “JINGLES 
. ‘ * . oo a. 
An Organization to Counsel as Well as Represent Television Stations > 
: “ that don't 2 
All Across America 
| JANGLE!” |: 
Oo ac 
« . ie) <= 
Television has needed one, now with personal problems, program = with a 
ADAM YOUNG is organizing one problems and all union problems. =| Soloists, Duos, Groups, e 
... the first staff of television rep- The stations we represent have > | Harmonicas, Ukes, Singing 
resentatives, all ready to take your saved many thousands of dollars = Bass, Etc. = 
story to every advertiser in Amer- thru his expert advice. Our re- ~ | Our Production Service is now |= 
ica. ADAM YOUNG is getting to- search on program sources is avail- e | available to all. Your Jingle |, 
gether a staff composed of experts able to you for the asking. Re- sung, or written, packaged, | < 
CRTC : ‘ az re >| produced. o 
| specializing exclusively in televi member—our men pushing your 
sion ... and selling time and pro- programs and station and our = Write, Wire or Phone : 
grams is only part of ADAM knowledge of TV's complex com- = - e 
YOUNG service to TV Stations. In mercial and techndlogical prob- y a 
addition our television director, lems can mean the difference be- | 2 os oe 
Sam Cuff, will assist any TV sta- tween the success and failure of — i < 4 % 
tion we represent with their plans your station. Write us today for = a 
*for laying out equipment and complete details on the “Young wi ee 
studios to work with maximum Plan for Specialized Television 5 » ‘ 
efficiency. He will assist them Representation.” ad ae ie 
w 5 
| > ‘ 
| | = a 
i] O 
dam oO Young Be ‘| ©] LANNYandGINGER GREY |~ 
_* * ee ae” _ Radio — Video r 
| idem is gu <| Programs & Jingles |O 
EET S 
QO} 1352 Madi “ef 
THE FIRST TV STATION. REPRESENTATIVES < aed i 
NEW YORK © CHICAGO @® LOS ANGELES © SAN FRANCISCO : 
| , j ® MINUTE-MAID ORANGE JUICE 
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AS HE APPEARS ON AS HE APPEARS ON 


“TAKE IT OR LEAVEIT” “BREAKFAST IN =| 
mee HOLLYWOOD” 


| 
A. B. C. 
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“ABC variety program early Sunday seaebuils this last 















































































































































y’ P one picked up from Washington unveiled a strong video : 

Said — | “potential in Danny Webb... with his comedy.” . 

Thanks to ALEC GERBER for: | Thaaks te: 2 
Chase & Sanborn—‘“Hour ‘ Glass Messrs. ROBERT L. COE and Eat 
U. S. Rubber Show—(WFIL-TV). the wonderful staff at WPIX, whose ae 
“Television Fashions on Parade” tremendous help. ? 
—(WABD). . . i 
Directors Sherling Oliver, Ed. - 

“Your Invited”—(WJZ-TV), Stasheff, Cledge Roberts and their tt 
Kraft Theatre—(W NBT). assistants. 
Tele-Varieties—(WNBT). ‘ 
Thanks to The Daily News for permission to read their comics to millions of kid and adult followers. 4 

qd pee 
= 

” ae 

FILMS Say Good : 
Morning to PEGGY MARSHALL 4 

AND 3 

| Your Neighbor” THE HOLIDAYS ; 
Four Hours Daily “ 

WwJJD—CHICAGO 3 


First to Announce Been ll 
the Titles 









SALESWISE 


Bom nasa 
a ar 


First in “Songfilms” LINN 










DESIGNED FOR TELEVISION... 


By Veterans of Over 2,000 Television Shows 










and Featurettes p U RT 0 NM ‘ih pee ae 
3 ® Film Commercials @ Consultation Q 
(to Aiepct He Atipntion of For Certain || TEvevision aovertising PRODUCTIONS, INC. F | 
h Is Li e 360 N. Michigan Ave., " 
the Set Owner Who Is Listening Thanks to ofan mn —- Illinois 





But Not Looking) NATIONAL FOOD STORES 
COOK COUNTY 
DISTRIBUTORS 
ATLAS PRAGER 
LIPTON’S TEA 
LIFEBUOY 


aot Rip) won tees | evant run co 
Hollywood 28, California LIBBY FURNITURE 











eS, SRN RS Sich A cea ak RE 


BARRY WOOD 


“PLACES PLEASE” 
Mon.-Wed.-Fri., 7:45-8:00 P.M., EST 





T-W-A 
Thanks Also te 


WENR- WGFL - WIND 
WAAF - WBKB 

























Who Was the Top Guy in the Hooperatings, July 21,1947? _. 


=)” COLONEL STOOPNAGLE 


P.S. Dear Mr..Hooper: 
Radio © Television ® Screen, ©@ Shorts 












I love you. 


Colonel Stoopnagle. 


























































































4 _Wednesday, July 28, 1948 ~ RIE 73 , } 
| | Bien 
There is only one combination —Telenews-INS — that 
offers complete TV news packages embracing five distinc- > ae 
tive services that make for the simplest, foolproof pro- =z Ve 
gramming in television: Di nine | 
e Daily 10-minute newsreels e Spot news and news photos Co’ Yi CO 
e Weekly 20-minute newsreels e Teletype news for television SENG 
4 e Packaged combinations of above elements : ? 
FILM LIBRARY RIGHTS —AT NO EXTRA COST 
: | All Telenews-INS newsreel clients automatically re- 
4 é ceive—free of charge—accumulating library rights to 
: é ff all film furnished on a daily and weekly basis. This pro- 
4 i Bx chao -_-vides a daily flow of fresh, up-to-the-minute newsree 
¢ oi. des a daily flow of fresh, up-to-th I 
. RC footage which client stations can file in their libraries 
q | and use at will whenever news events warrant. This 
4 vital film library can be used very effectively to illus- 
a trate and document daily news events and dispatches. 
' A TESTED AND ESTABLISHED SUCCESS FROM COAST TO COAST! 
| More than two-thirds of the presently operating TV sta- 
4 tions are already carrying various Telenews-INS shows as 
: an integral part of their news programming: 
z | CBS Television Network DuMont Television Network Don Lee, Los Angeles 
4 WBAL-TV, Baltimore WLWT, Cincinnati WIMJ-TV, Milwaukee 
WBEN-TV, Buffalo KSD-TV, St. Louis WITG, Washington 
WBKB, Chicago WMAR-TV, Boltimore WTVR, Richmond 
WBZ-TV, Boston WP1Z, Philadelphia WWI.-TV, Detroit 
WFIL-TV, Philadelphia WRGB, Schenectady WSPD-TV, Toledo 
; KTLA, Los Angeles 
- BESURE TO CHECK RATES FOR YOUR TERRITORY We 
44 | INTERNATIONAL . TELENEWS _ INTERNATIONAL 
NiAg ee) 48 419 - PRODUCTIONS, INC. NEWS PHOTOS 
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; — applied sciences—it will open up| refinement of the video medium. KI A C Sets Sights On 
| ’ new fields of endeavor, achieve-|The American grea perry 
‘ bf ment, application. The telephone | for one, will have ABC-owned and | S A 
on * a id ort ct has not put the postoffice out of | operated television stations on the | ept. Preem; ccent To 
business, nor did radio eliminate |air in New York, Chicago, Detroit, ° i 
3 Continued from page 31 ;/the phonograph, the movie, or the | Los Angeles and San Francisco by Be on Disk Joc evs 
theatre. Television simply means — = aban Oak ey oe . Hollywood, July 27. 
of a system of sound broadcasting |doubtedly have greater entertain- | more opportunity for everyone in affiliates steadily 4 ‘ . a. oe 
is the economic one. There are|ment value in video than in an|the entertainment world—for pro-|ready programming to a Reese KLAC will have = agree 
| areas throughout the country|AM broadcast. Drama will really | ducers, directors, performers, writ- network on the eastern —— h station in operation by po . ed 
where, at least for many years, it|come into its own with the addi- | ers, engineers and technicians. Our plans call for 7 : mG | oad t gp vine ss 
will be almost physically impos-|tion of sight to sound and so will | | Sponsors a 3 rpg oy Coast por - oo caw be oasis’ disk 
sible or financially unprofitable to |comedy. You'll see the antics that |" “To the advertiser, velevision off- | in th Mids at nd a third on the en ag ‘operation, according to 
offer television service. All of these | produce those _ studio-audience ers the greatest soareivable med. P, ite ee poe Ain ie eth j z a fee > Pra 
areas, however, are now served by | laughs which sometimes puzzle you |; for his message. Television’s in be li iked into a coast-to-coast " Fodderson stated that station is 
AM broadcasting and can and will | when you merely hear them. : co _ ~ ~ | Witt De iin —_ “ 
a . | impact will be tremendously great-| network. We are determined to | spending $68,000 on the Mt. Wil- 
rare be served by FM outlets, or by the | Television undoubtedly will be | ier than that of radio. up to now | | achieve nd to maintain a dominant son video site. on which construe- 
a high power AM transmitters I men-| 4 powerful stimulus to all other | the most potent of the mass media. | sosition in the television breadenst- pe hon already begun, and $15,000 
tioned yesh oe * mediums of ageing nay rea- | To utilize it to its utmost capacity | ing picture. on their TV studio, which is being 
Nonetheless, the broadcast pic- | lize that there are those who a will call forth new advertising | For television, in my belief, will added to station’s present broad- 
ture of the future is that on the | appr ehensive of its elect upen a teehniques which will open up new | become the catalyst which will ac- cast building. All construction is 
television screen. And broadcast- | theatre and on motion eo u Opportunities in the advertising | c¢elerate the whole field of com- | expected to be completed in from 
ing techniques and thinking will|I do not share that apprehension. | and merchandising fields. These, | munications and of entertainment. | 12 to 16 weeks. 
have to be geared immediately to | Rather, by helping to develop a in turn. will evoke new advertisers : KLAC-TV’s technical equipment 
. the potent new medium. jtalent and by opening up greater | and advertising revenues by which ~ h and engineers are 
Certain types of radio programs, |@udiences to established talent,/the medium will be supported, as | WNAC-TV’S GRID PACTS re yo Regge Sm her vo is 
I think, will be readily adaptable |Video will emphasize and increase | has our current system of network | Boston, July 27. personnel, studying video workings 
for television and will be consider- | their appeal to the public in the | broadcasting. | WNAC-TV has recently signed ‘of operation stations. 
\ ably enhanced by the combination older entertainment fields. All of us in that system of broad- | exclusive rights to televise 20-night | s at the sta- 
: . Four platter spinner: 
of sight and sound.-A “Breakfast! For television will, I think, fol-|casting, networks and independent | high school football games and 10- | ‘tion, Al Jarvis, Bob McLaughlin, 
Club,” for example; a Fred Allen | low the pattern that has character- | stations alike, are moving forward | day games from Manning Bowl, Dick Hiaynes and Don Otis, are 
or a Fred Waring program will un-' ized all of our advancements in the ' steadily in the development and Lynn. churning tele ideas as applied to 
| records. 
Jarvis may us> his “Squeeky 
SERSSER SASS APAO ETOP SSS SESOS SDSS OHSS OSHSN SDSS OOOO LOS SCOD OSES CNSESSOSNRSSOSOSSROSR EF ESOESORIOSSS Prey te dpm 0 tng Coates yesiond 
* ion TV fare, and station feels Mce- 
- Laughlin’s “Picture Album” is 
e videoperative. Don Haynes’ “Siu- 
. ° |dio Frolics” will be worked inio 
> /KLAC-TV programming, and Otis 
; e ‘reportedly is shaping up an idea 
7 p of his own. 
e AVAILABILITY AND ASSURANCE | Meanwhile, Warners is awaiting 
a |a decision from the FCC regarding 
: | the sale of the Thackery stations, 
a | KLAC and KYA, San Frencisco. 
sad : tap . Fedderson would not comment on 
° Since 1940 BMI has been television-minded. | negotiations between studio and 
e 3 * e es * ‘ : : | Thackery’s, but general feeling is 
: First in Television Music Ic grants the unrestricted right to telecasters [that sale is much more likely’ to 
° to perform its music from any source—live, ‘include TV channel if KLAC has 
* Siete ch hat BMI | its video station in operation. 
@ m or recorded—with assurance that 
: MUSIC IS HEARD AND NOT SEEN. THIS SIMPLE ce eas ares Raleigh—WGNI at Wilmington 
. : a. Teen of timed ow, may be , has been purchased from General 
. . | Newspapers, Inc., and _ formally 
n th ‘ papers, Inc., anc rl ‘ 
° POINT OF VIEW IS THE REASON BMI MAKES : e future ‘taken over by the New Hanover 
” ; 2 A | Broadcasting Corp., headed by 
° NO DISTINCTION BETWEEN THE USE OF ITS From BMI you can get long term performing President J. S. Brody of Sumter, 
= : . S. C. Effective July 7, Brody took 
° MUSIC BY AN AUDIO STATION OR A TELE rights to a vast catalogue of music of every | over the operation of the station 
° P type—television music today for television's | as active manager, succeeding HL. 











VISION STATION. 


SIMPLE LONG 


net time sales. 


The BMI television license runs until March, 
1959. Broadcasters are thoroughly familiar with 
its terms and conditions for it is the same as 
our audio license. Its cost, similarly, is based 


on identical percentages of the revenue from 


TERM LICENSE 


AN 


tomorrow. 


FULL SERVICE FOR TELEVISION 


BMI's many services to the broadcasting in- 
dustry have already been adapted to video 
requirements. In addition, we have created a 
new Television Service Department to take 
care of special needs. We are constantly in 

touch with station and agency personnel so 
that BMI may keep pace with every phase of 
the day-to-day progress by the industry. 


INVITATION 


BMI cordially invites inquiries on the sub- 


ject of Music in Television, in its broadest 


or most specific applications, at any time. 


BROADCAST 
580 FIFTH AVENU 
CHICAGO e 


Music, INC. 
=, NEW YORK 19 
HOLLYWOOD 


Bil a 










A. (Gus) 
who is 


Jones, Gadsden, 
returning to 


Ala., 
Gadsden, 


|; Where he will continue in the em- 
| ployment of General Newspapers. 











.- » OF THE 
ENTIRE KANSAS 
CITY TRADE AREA 

by the ' 


KMBC-KFRM 


Team! 


You can reach your 
audience most effec- 
tively, more completely 
and more economically 
with The Team’s cus- 
tom-built coverage. 


Your message has a 


potential audience of 
3,659,828 listeners in 
the rich Heart of Amer- 
ica market. 
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MANY THANKS TO: 
Producer - 
Associate Producer - TED HUSTON ; 






TOM HUTCHINSON 
LOU SPOSA 


Director 
Assistant Director 







Technical Director - - WILLIAM STATES ~“S ” 
Script Writer - - - - ELIZABETHEVANS “@% °&©8©4=<...... 
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NBC TELEVISION STAFF 
And the Cast 


SANDRA GAHLE MARTHA LOGAN 
HARRY SIMEONE 
AND THE SWIFT ORCHESTRA 


‘ Typ eens s te ; 


MARGARET ETTINGER WILLIAM MORRIS AGENCY 
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Daytimers Up in Arms, Mull 


Congress Appeal Over STA Ban 


Washington, July 27. 

A substantial area of the country 
will be blacked out from local vot- 
ing results on election night next 
November unless the Federal 
Communications Commission 
amends its recent cancellation of 
all Special Temporary Authoriza- 
tion (STA) for daytime only broad- 
cast stations. 

The low-watt’ daytimers have 
been able to present special events 
only by authority of STA’s, and in 
some small town and rural sections 
they are the only stations which 
would report local election results. 

The wee watters are up in arms 
against the STA ban, with about a 
dozen of the approximately 300 al- 
ready on record at FCC. 


Being prevented from handling | 
'the cancellation from Iowa State 


election results is regarded as a 
body blow by many of these little 
outlets which want FCC to make 
an exception at least for that event. 
Several stations have indicated 


i 





that they will carry their problem 
to Congress. Congress is notably 
on the side of small business in 
situations like this, and it is prob- 
able that considerable Congres- 
sional pressure will be placed on 
the Commission to alter its 
stance. 

Still anotheer angle is what hap- 
pens to important non-commercial 
stations like New York’s munic- 
ipally operated WNYC. This is a 
daytime station running nights un- 
der a Special Service authorization. 
The next logical step, one radio 
lawyer points out, would be for 
FCC to kill off the Special Service 
authorizations, and put WNYC 
back in short pants as too young 
to stay up nights after 6 p.m. 

FCC has received a protest to 


College of Agriculture, which says 
that recently an lowa college cele- 
brated its 80th anniversary with 
extensive services featuring 





speeches by prominent graduates. 
Iowa State broadcast this event, 
put under the new rule such an 
occasion would go without airing. 
About 10 other daytimers have 
registered a protest with FCC. 

Radio attorneys who attended re- 
cent hearings before the Commis- 
sion on whether or not to continue 
the STAs feel they have a loud 
squawk. All argument and testi- 
mony was in favor of continuing 
STAs, with none of the clear chan- 
nel stations appearing in rebuttal. 
With ail testimony for the .authori- 
zations, and none against, the FCC 
issued its order against the authori- 
zations. Lawyers ask what good 
are hearings if testimony is not 
considered. One attorney said the 
ruling made a “hollow mockery” 
out of hearings, and said this move 
was a dangerous precedent. 





Boston—Hub’s WCOP, cooperat- 
ing with Boston University’s Radio 
Education Workshop and New Eng- 
land Committee on Radio in Edu- 
cation, has thrown open its stu- 
dios tu students for daily morning 
ciasses for six-week period. - Rep- 
resentatives from all major Hub 
stations will act as consultants, 
briefing students on broadcasting 
functions and techniques. 


| KEYD Hits Air in Oct. 


Minneapolis, July 27. 

Family Broadcasting Corp. an- 
nounced its new 5,000-watt station, 
KEYD, will begin broadcasting in 
October here. 

Centrally located studios two 
doors from RKO-Orpheum theatre 
are now under construction. AM 
transmitter will be located in 
Golden Valley, a surburb. Project 
will cost $150,000, George §. Eng- 
land, executive director, said. 
Heading staff of 30 will be Lee 
L. Whiting, former manager of 
WwDGY. 





Mower’s WPTR Post 


Albany, July 27. 
De Witt C. Mower, former wesi- 


ern sales manager for Mutual, has 
been appointed to the staff of 
WPTR, 10,000 - watter which 
Schine’s Patroon Broadcasting Co. 
will put on the air soon in Albany. 
Mower will work on audience 
programs. He is forming an inde- 
pendent radio production organiza- 
tion in association with WPTR. 
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TELESCRIBER’ ON 
WSPD-TV PREEM 


| Toledo, July 27. 
Hit of WSPD-TV’s opening-night 

show last Wednesday (21) was a 

“telescriber,’’ invented by the Fort 


mits writing or drawings to be 
done “live” on the tele screen with- 
out showing the artist’s hand or 
pen or any shadows from either. 
Lines or letters appear as if from 
nowhere and form themselves be- 
fore the viewers’ eyes. Opening- 
night telelookers were mystified, 
many thinking it was done with 
film. Gadget was designed by pro- 
duction director Steve Marvin, art 
director Jerry Peacock and floor 
manager Al Ruhfel, and has many 
uses. It’s possible, for instance, to 
move the paper on which the draw- 
ing or writing is appearing, up, 
down or sideways, smoothly while 
the telescriber is on the air. 
Marvin is planning to use it for 
a weekly cartoon show, for live 
commercials, for the station’s 
nightiy “coming attractions” seg- 
ment, and elsewhere. Name “‘teie- 
scriber” is being copyrighted and 
the gadget itself is to be patented. 


500 Sets in Toledo 
* Toledo, July 27. 

When television bowed in at To- 
ledo last Wednesday (21), most of 
ithe spectators saw the show from 
|outside the windows of furniture 
and appliance stores. WSPD-TV, 
first video station in Toledo and 
third in Ohio, operated by the Fort 
(Industry Co., will be on the air 
| nightly Monday through Friday, 
| Starting at 6:30 p.m. Station has no 
| network commitments. 

There are approximately 500 re- 
ceiving sets in the Toledo area, but 
\it's estimated this number will be 
| increased to about 6,000 by next 
July 1. 


New Tele Business 


| The first seashore resort hotel to 
;}employ television for advertising, 
| the Chalfonte-Haddon Hall, Atlan- 

















|tic City, has inaugurated a spot 
campaign on WPTZ, Philly, 
| through the W. Wallace Orr 
| agency. 

| Arrow Stores, Philly haber- 
|dashery chain, launches’ video 


advertising with a spot campaign 
over WPTZ, placed by the Harry 
Feigenbaum agency. 

Esslingers, Inc., who sponsor INS 
news before the Athletics and 
Phillies games in Shibe Park, 
Philly, have contracted for a simi- 
lar format for the coming football 
season. Through Lamb & Keen, 
Inc., the brewers have taken 15- 
minute telecasts of INS news be- 
fore the Penn football games. 

Evans Fur Co. bankrolls the 15- 
minute “Fashion Quiz’ thrice 
weekly on WBKB, Chicago, start- 
ing Aug. 16. Furrier also will par- 
ticipate thrice weekly on WBKB’s 
“Woman’s World,” beginning Aug. 
2. State Advertising, Chicago, is 


the agency. 








Industry station’s staff, which per- . 
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Animated Film Service 


at new low rates 


Dress up your live TV show or film 
commercial with our super-qualit) 
three-dimensional “scramble letter’ 
animated titles... at unheard-of low 
prices! 

Seund track and photographic facili- 
ties for your longer films. 

TV Stations—Agencies: 
Write for Complete Information 


TELEPIX CORPORATION 


6233 Hollywood Bivd., 
Hollywood 28, Calif. 
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rights, or if we set up hair-splitting 
distinctions as to when music in 
TV is dramatic rather than non- 
dramatic in character. 


By DR. JOHN G. PEATMAN 


(Director, Office of Research} 





Will television be as important | 
in the exploitation of popular mu- | 


sic as radio has been and is today? 


Will television largely supplant ra- | 
dio in the exploitation of popular | 


music? These two questions are, I 


am sure, in the minds of most mu- | 


sic publishers, who may wonder 
what is going to happen to the big- 


audience talent programs-on net- | 
work radio and to the many disk | 
jockey programs throughout the | 


country. For television has arrived 


TV and Music Business 


~——aa Continued from page 30 Seem 4 








and will come of age in a much 
shorter time than radio did. 


Television’s effect on the life of 
our people will reach down into 
the nooks and crannies of millions 
of homes—and within a very short 
time. At the beginning of this cen- 
tury, when I also began, the visual 
impact of people and events was 
quickly spotted across our nation 
by the motion picture. But, as in 
the centuries of the stage, we still 
had together at the local theatre 
| to see this novel medium of mass 
communication. A quarter of a 
century later, the impact of peo- 
ple and events began to hit us in 
the ears, right in our own living 
rooms. And on the heels of radio 
came the talking picture. By this 
'bisensory medium, the impact of 








both the eye and ear. 

What about popular music and 
television? Will television be as 
important as radio in the exploita- 
tion of popular music? Yes. And 
eventually television will be even 
more important, once we have na- 
tional television networks, permit- 
ting artists to carry their songs 
simultaneously into millions of 
homes. Television motion pictures 
may even do the trick before na- 
tional networks are in operation. 

But the role of music on tele- 
vision will be somewhat different 
from the role of popular music on 
radio. Music -has been the great 
filler-in of sustaining time for ra- 
dio. Music may of course prove to 
be a filler-in for the dead televi- 
sion screen—as an accompaniment 
to the television station’s signal on 
the screen. In fact, this device is 
already in use. Instrumental music 
is now being heard over television 
channels prior to or as an interlude 
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How much 


“ao GATTI) ee 


worth ? 


Pinney, we don’t know...and we doubt, 
at this early stage of commercial operation, 


whether anyone really knows. 


We know that television encompasses many 
factors which mankind has tried for years to 
combine in order to make an indelible adver- 
tising impression. In television we have sight, 
sound, animation and the ability to actually 


demonstrate our products and 


today there is no set yardstick on the value of 


such a television impression. 


| That is why, here at WLWT, 


ing all of our efforts toward 
technique in presenting these 
pressions at the lowest possible 


the direct advertising impression as well as the 
entertainment vehicle necessary. to carry this 
impression to the audience. As a result, we 
have developed interesting, action-packed pro- 





to the trend in listening habits . .. and we have 
endeavored to meet the issue head on. It is 


for that reason 


that the WLWT rate card in- 


cludes summer discounts as high as 40 per 
cent. We feel sure that the number of viewers 


is less during the summer months than during 


services. “Yet 


the winter months. Maybe not 40 per cent less 
... maybe more. But we feel in presenting our 
first rate card that, while there might be some 
technical errors, the basic concept is correct. 
Further, we feel that it is a direct approach to 
a basic problem in endeavoring to establish, as 
quickly as possible, the true value of a tele- 


vision impression. 


we are direct- 
improving the 
television im- 


cost—both for 


grams at an exceedingly low cost, at the same 
time retaining a high entertainment value. 


In producing our rate card, 


pages from the history of AM broadcasting as 


A 


we have torn 


630 Fifth Avenue 
New York 20,N.Y. Cincinnati 2, Ohio 


Circle 6-1750 





WLWT 


CINCINNATI 


We think it is important that agencies—and 
clients as well — learn now, at relatively low 
cost, the proper technique in presenting tele- 
vision programs. WLWT offers a large staff 
of competent technical, programming and mer- 
chandising personnel, as well as one of the. 
most modern, completely equipped television 
stations in the country. 


Complete information may be obtained 


at any of the WLWT offices: 
Crosley Square 360 N. Michigan 
Chicago 1, Til. 
CHerry 1822 State 0366 


On the West. Coast, contact Keenan 
& Eickelberg offices in Los Angeles, 
San Francisco and Portland, Oregon. 


— Creslty Croadeailing Chypnittion 


TELEVISION SERVICE OF THE NATION’S STATION 














people and events was extended to l to the presentation of television 


programs on the screen. Whether 
or not popular music becomes an 
important filler-in for television, 
the great exploitation value of this 
medium will come through the ef- 
fectiveness and prestige of person- 
alities appearing in revues and va- 
riety programs, as in NBC-TV’s 
“Texaco Star Theatre.” Showman- 
ship will play a dominant role, and 
the music industry will be in for 
| days of vaudeville and theatre, but 
| with a terrific difference in impact 


| value as compared to the old days. 





The artists will be seen and heard i 


| by millions on television. Popular 
/music will also be exploited over 
amateur and novelty programs, as 
for example on programs such as 
WABD’s “Original Amateur Hour.” 

Music without showmanship will 
be flat on television, whether live 
or on film. Apparently many of the 
| present television channels have 
| yet to become acquainted with ‘this 
fact. Showmanship is essential— 
photogenic singers, telegenic per- 
formers. 


try? .It will of course continue to 
turn out platters, but it may also 
go into the motion picture business 
and turn out reels. When the top- 
flight artists, who appeal both to 
the ear and the eye, record a song, 
the imprint may go both on a disk 
and a sound film. Television may 
even see the emergence of the reel- 
jockey, competing with his im- 
mediate ancestor, the disk jockey. 


What about the recording indus- | 


WCAU-TV LICKS HEAT 
PROBLEM IN STUDIO 


Philadelphia, July 27. 

Top brass of the CBS-TV net 
were in town inspecting the cool- 
lighting system at the WCAU 
studios which has given it one of 
the more comfortable telecasting 
setups in the industry. 

Vice President Jack Von Volken- 
burg and George Moskovics, of 
CBS-TV, made the study for the 
| purpose of incorporating the idea 





n the new Columbia studios in 
New York. 

| WCAU engineers have counter- 
_ acted to a great extent the heat 
{problem by an _ air-conditioning 
isystem geared to the TV lighting. 
At the station they feel they finally 
have the heat problem licked. All 
ithe lighting is done from grids 
| running along the ceiling, thereby 
| dispensing with cables. 

| The air-conditioners are in the 
ceiling above the lights and work 
on the principle of clearing out the 
heat as fast as the lights generate 
it. 











PRODUCTION BERTH WANTED 
New York or Hollywood, by young 
radio-tele director. Available Sept. 1, 
for any interesting assignment, free- 
lance or staff with station or agency. 
Tep credits all phases. Able to buitd 
new shows and hypo old ones. Money 
secondary to opportunity. Drnft-ex- 
empt veteran. Box 267, Variety, 154 
W. 46th St., New York 19, N. Y. 



































Television 
Representative 
ALEX GERBER 
~ 507 Fifth Ave. 
New York, N. Y. 


WJ 


ON THE AIR Coast to Coast 
“CAVALCADE OF MUSIC” 





Thursdays 8:00-8:15 P.M. EDST 


PERMANENT CONDUCTOR 
BUFFALO SYMPHONY ORCHESTRA 


Spin With Me On 


Rosemary 


Lang-Worth Transcriptions 


“D’‘ARTEGA PRESENTS” 
Associated Transcriptions 


EGA 


Musical Director 


S. RUBBER CO. 
TV SHOW 





WNBT NETWORK 


(Summer Series) 









JD and WAIT 


Nightly 
Spianingly Yours 


Wayne 


CHICAGO 

















available 
FOR TELEVISION 
Joe Howard's "Gay Nineties 
Revue" 


“Lady Be Beautiful" (in associa- 
tion with Mrs. Wm. Fadiman) 


Oswald Jacoby in “Cards and 
Spades" 
Dagmar Godowsky'’s “New York” 





TEL-AIR Associates 


366 Madison Ave., N. Y. C 17, VA 6-3417 





HOLLYWO@D 


available 
e FOR RADIO 








“The Book Parade” 
(represented by Sam Jaffe) 





Joe Howard's “Gay Nineties 
Revue" 



































leonard gaynor 
270 park avenue 


new york city 
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A Business Man Looks at Show Buz 


By LAWRENCE PHILLIPS 


(The writer came from the industrial sphere to USO-Camp Shows, as 
executive vice-president, and is now network director for DuMont 


% 





Television. ) + 


Some of-the things I’ve learned: 

If you're wedded to the five day 
week—don’t get into show business; 

If you’re a 9 to 5 boy; 

If you don’t want to get there an 
hour before the curtain goes up and 


stay until the show is loaded—any 
day in the week or every day in the 
week; 


If you don’t like people— lots of 
people and all kinds of people, sad 


and gay, old and young, staid and 
screwy; 

If you haven’t got warm sympathy 
for the other guy and an understand- 


ing of what makes him tick and the 
patience of Job; 

If you think you know it all; that 
it’s all done with numbers and the 
fellow across the desk can only make 
two and two sound like laughter and 
tears, and the hopes of youth, and 
the remembrances of old age, instead 
of a cold, hard, logical four; 

Above all, if you have no patience 
with the dreams and emotions that 
stir us all when we take time out to 
wonder what all this hustle and 


Don’t Get Into Shew Business! 

But— 

If you’re willing to give yourself 
to it body and soul; to labor and 
sweat towards perfection; to believe 


that man does not live by bread 
alone; then get into show business— 
for its rewards are rich and varied 
and the profits not only measured in 
cash. 


Sure it’s a tough business: a risky 
business; a cold business. So is all 





It’s 


business. It has to be, for only those 
|can provide for others who first can 
| provide for themselves. 

It‘s tough because its product is 
| appraised quickly by its buying pub- 
|lic. Success or failure is a matte! 
|of minutes or hours—not weeks or 
|months. And it has room only for 
success. 


It’s risky because it deals wholly 


|with intangibles—moods, and emo- 
tions, and jmagination, and mass 
| psychology. And these the analyst 
fares badly with. The “unknown 


| factor” weighs the dice. 

cold because its fewer 

} cesses must carry its more numerous 
If it is to survive at all, it 


suc- 


failures. 
must cut its losses and let its profits 
} run. 

But it’s a business—not a game. 
The seme principles that apply to 
other businesses apply to show busi- 
}ness~-only the results are more ob- 
| vious. But the details! Oh, boy! 

Costumes, designs, fabrics, colors 


props, lights, leases, scripts, rights, 
authors, publishers, agents, directors, 
musicians, guilds, unions, railroads, 
hotels, insurance, fire. regulations, 
police regulations, accounts, and— 
last but not least—actors, ethics and 
morals.« 

Details? Where do you find any 
business with such a variety of de- 
tails and such a challenge to ingenu- 
ity, perspicacity, 
judgment? In what other business 
| does a suave, personable, innocent- 
jiooking guy come and tell you: 
“I’ve got an act that is out of this 
world?” And when you look at it, 
you find a tired old character that 
would lay an egg in Keokuk. But 
he’s a nice guy and you never know, 
maybe some day he will turn up with 
the answer. 

In what business would you find a 
group of individuals laying $150,000 
on the line to bring out a new prod- 
uct, untried, untested, without mar- 
ket research, without customer sur- 
vey, without sampling, and without 
test campaigns in restricted mar- 
kets? — Simply the hunch, or per- 
haps, inspiration that this is_ the 
great show; the sure-to-be success of 
the season; the new twist to the old 
line that is bound to be stupendous, 
tremendous, the smash hit of the 
year! 

No. These aren’t the details of or- 
dinary business, but they are the de- 
tails that make show business the 
magnet 
year after year through the ups and 
downs that result from these details. 
The principles are there all right. 
Careful. planning pays off; sound 





imagination and | 


that carries show people | 


judgment is worth its weight in gold; 
understanding human nature and the 
willingness to deal with the other 
fellow as you would be dealt by, 
bring their reward; and, best of all, 
courage to take the plunge when the 
plan is laid. All these are sound 
principles of all business and show 
business has benefited when they 
have been brought into play. 

| So, to quote the well-known first 
|line: “There’s no business like show 
business.” 
| 


‘Voice of China’ Beamed 


To Western Countries 


Chungking, July 27. 
Known round the world for its 
service in the war years, station 
XxGOY, China” in 
Chungking, is continuing its world 
service in peacetime by broadcast- 
ing programs of Chinese cultural 

subjects to the western world. 
For the year “The Sym- 
phony Hour” has been on the air 








“Voice of 


past 
past 


from XGOY and has resulted in | 


a renewed interest in Chinese 
broadcasting on the part of listen- 


ers abroad. “The Symphony Hour,” | 


one of XGOY’s several feature 
programs of western music, is 
heard on the 
170 me.) and the 41 meter band 
1 (7.153 me.) and is broadcast daily. 
More than 1,000 letters from 
listeners all over the world are 
|received monthly. 
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The Greatest Shows 
in Television 


are On WBAL-7 V 


32,600 Watts (Effective Radiated Power) 
Channel 11 * NBC Affiliate 
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Ga. Tech's 500G 
Bldg. for WEST 


Atlanta, July 27. 

Expansion program of WGST, 
owned by Georgia School of Tech- 
nology, moved a step nearer last 
week when State Board of Regents, 
operators of station, called for bids 
for construction of a $506,000 
building to house station on 
Georgia Tech campus. Bids will be 
received until Aug: 10. 

The building, scheduled to be 





19 meter band (15.- | 


completed by July 1, 1949, will be 
'of brick construetion, two stories 
high, and will contain six studios 
for AM, FM and television pro- 
grams. One of the six studios will 
embrace a 350-seat auditorium, 
much larger than any Atlanta sta- 
tion now possesses. 

WGST at present is building a 
new FM station at a cost of $150,- 
000, six miles northeast of Jasper, 
Ga. This station, to be programmed 
from Atlanta, is scheduled to be 
ready for operation by Jan. 1, ac- 
cording to Ben Akerman, ass’t mgr. 
of WGST. It will cover both At- 
lanta and Chattanooga, Tenn. 

WGST, Columbia mouthpiece 
here for years, will join Mutual 
chain this fall, when WAGA, now 
|}an indie, takes over CBS net lo- 
cally. WAGA, Storer chain station, 
gave up its ABC affiliation a year 
j}ago, which was taken over by 
| WCON, Atlanta Constitution’s new 
station. Mutual web at present is 
heard over WATL, which will ge 
independent when net switches its 
affiliation. 

Don Mitchell, recently voted At- 
lanta’s No. 1 disk jockey, has sev- 
ered his connection with WCON, 
Atlanta Constitution station, to 
join commercial staff of WGST. 





Werk, Nelson Resign in Cincy 
Cincinnati, July 27. 
Ben Werk, in charge of WKRC’s 
morning programs from its Farm 
55 for several years, resigned last 
week. He is considering affiliation 
with a station in central Kentucky. 
Lou Nelson, promotional and 
special events director of WSAI 
since January of 1946, has exited 
from radio to become advertising 
and publicity chief for a finance 
company with headquarters in 
Cincy. 
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DAD SEVERS 


"IT'S A HIT" and 
“IT'S A TOUCHDOWN" 
KSD-TV 
“Original and solid 
showmanship" 

Billboard 
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CBS show in the fall is still up 
|in the air. It’s currently doing 
|summer duty for R. J. Reynolds 























How NBC, CBS Fall Schedule Lines Up 


The between-season jockeying among sponsors is practically ended, 
with most of the changes involving bigtime personalities on the NBC 
cnd CBS kilocycles. While there will probably be a few additional 
























‘By JERRY GAGHAN over the Saturday night mixup in | (Camels) in the Screen Guild Mon- | changes on tap, here’s hdw the NBC-CBS commercial. programming 
Philadelphia, July 27. acceptance speech time. | day night time on CBS but ap- picture shapes up for the °48-'49 ride. 
7 Progressive Party spokesmen Candidate Henry A. Wallace parently William Esty agency | CBS NBC 
were bitter about the radio cov- was scheduled to address the hasn’t decided as yet on whether | Sunday 
erage given the Philadelphia con- | Shibe Park thousands at 10 p.m. it returns to a regular fall berth. | 6PM oo holic H 
clave and were particularly salty|and all four nets planned their Ciggie outfit has bought Jimmy | & PM Family Hour Catholic Hour 
over the scant treatment allegedly | evenings on that listing. ‘Durante for the fall, which. if (Prudential) (Sustaining) 
handed them by CBS during the The nets again pooled for the Monroe stays, gives it four net- 6:30 Pause That Refreshes Ozzie & Harriet 
opening sessions. convention and Mutual was in work programs, others being. (Coca-Cola) (Int’l Silver) 
Edward R. Frisbie, radio and | Charge for this one. NBC did the | Screen Guild and Bob Hawk. 7:00 Gene Autry Jack Benny 
television director for the Na-|GOP; CBS handled the Demos. | Camels, however, may decide to (Wrigley) (Lucky Strike) 
tional Wallace for President Com- | At 9:30 Cliff Harris, technical su-| cut back to three shows. 7:30 Blondie Phil Harris 
mittee, bitterly assailed the CBS | pervisor at WIP in charge of the | Tom Luckenbill, Esty radio vee- | (Super Suds) (Rexall) 
bosses. field setup, got word from the| pee, is also undecided as yet 8:00 Sam Spede Edgar Bergen 
“Phey exercised their so-called | Progressive staff that Wallace | whether Hawk, currently ‘heard, . . (Wildroot) — (Standard Brands) 
editorial and managerial discretion |C°¥!dn't appear until 10:30 as the | Thursday nights on NBC, switches | 8:30 Man Called X Fred Allen 
» to convince themselves that our program was running far behind places with Screen Guild. (Frigidaire) (Ford Dealers) 
convention. lacked color.” Frisbie | S*hedule. 9:00 Helen Hayes Man. Merry-Go-Round 
s2id, shortly after the pande- Pham it — planned . not, | e cin a a PP rn — 
er ms e delay proved a great break : ew Colgate Show um 0 usic 
ance of Candidates. Wallace’ and | {F, the Wallace followers. Mutual Corwin Back To : . (Bayer) 
Taylor with their families, Satur- | #4 to pick up the show anyway, 10:00 Strike It Rich Take It—Leave It 
day afternoon . and at that particular moment e ° 4 (Ludens) (Eversharp) 
oo ‘ ; , | William Gailmore was making a 10:30 For Sale Horace Heidt 
“NBC gave us the fairest break,” | special pitch for funds. It lasted a ] (Philip Morris) 
Frisbie szid. “Each of others were | most of the half hour. $50,000 
progressively worse. Special events | was collected from the audience. e Monday 
were completely lacking. All the The long arm of coincidence no | 7:30 Club 15—Ed Murrow Kaltenborn 
desc ces SE doubt, had Mutual sacrifice its ries or (Campbell Soup) (Pure Oil—15 Mins.) 
Chicago Theatre of the Air (Col. | 8:00 Inner Sanctum Cavalcade of Amer. 
Philly Boxscore Bertie McCormick's show) in favor The question of whether Nor- | (Bromo Seltzer) (DuPont) 
Here’s the recap on network of the convention collection. 'man Corwin was returning to radio | 8:30 Talent Scouts Voice of Firestone 
coverage of the Progressive Coincidence didn’t. rest well|or had decided on a career in (Lipton Tea) 
Party convention: with the WIP and MBS crowd | films was answered by Corwin 9:00 Lux Radio Theatre Telephone Hour 
ABC—Eight hours 30 min- | Present, who were shortly to hear | himself. last week, when he | (Lever) (Bell System) 
utes of AM coverage; 26 | Gillmor tell the crowd that the | checked in at CBS hdqs. in New | 9:30 Lux Radio Theatre Dr. I. Q. 
hours, 30 minutes of TV time; | T©@50n they had to dig im and | york for a several wecks’ series | 10: me (Mars Candy) 
$26,619 in AM _ commercial contribute was that radio pro-' of huddles with web execs on his | 0:00 My Friend Irma Contented Hour 
program cancellations and | 2tams had to be paid for. Gailmor | ’48-’49 plans. | (Swan Soap) (Carnation Co.) 
$30,000 operating costs. later clarified ‘the remark by ex-| Corwin, who has been living on | 10:30 Screen Guild or Bob Hawk For Sale 
CBS—Six hours 55 minutes plaining he meant radio programs | the Coast for the past year, where | (Camel 
of news programs originated ° after the present one, which was ihe did a screen treatment of “All | Tuesda 
from Philly; 25 hours, four for free. {the King’s Men” for Columbia ee 
minutes of TV time: cost fig- Physically,, none of the nets | Pictures, discloses that he’s not| 7:30 Club 15—Ed Murrow Kaltenborn 
ures not available. turned out in the force they dis-| only returning to radio and CBS, (Campbell Soup) (Pure Oil—15 Mins.) 
DuMont—10 hours 15 min- | Played at the previous conven-;but is projecting an ambitious| 8:00 Mystery Theatre Philip Morris Show 
utes of TV time, entirely fed arg obege reer 0 ee Des |series for the network’s upcoming (Sterling) 
by pool; no commercial can- e ArAass & a. vidson taylor, | semester. Plans for the series are : 5. tea : p p 
cellations: web shared pool |€BS_ vice president in charge of | heing erystallized during his stay wai “ Mace ee ae 
costs. public affairs, headed that chain’s | here. ; Sa _ 
Mutual—Nine hours of AM | contingent. : | On Aug. 18 Corwin leaves for —_ We, the People Amos 'n’ Andy 
time: no commercial cancella- : Thomas Velotta, vice president 2 three-week trip to Europe as (Gulf) (Pepsodent) 
tions; $5,730 in operating costs. in charge of news for ABC was | part of the One World organiza- 9:30 Hit the Jackpot Fibber & Molly 
NBC—Nine hours 35 min- | 0n the Shibe Park infield with his | tion’s contingent which, will spread (DeSoto) (Johnson Wax) 
utes. of AM time, including ~ | crew. Bill Brooks, vp in charge | out on ‘the Continent to dedicate | 10:00 For Sale Bob Hope 
seven hours, five minutes of | of news for NBC, found two.con-|a series of Fiorello LaGuardia a (Rinso) 
convention proceedings; esti- {ventions too much, and ducked |‘memorials in the capitals and to| 10:30 For Sale People Are Funt 
mater $75,000 in costs for can- | out on this one. Frank McCall, sean the radio and other cultural : "ed 
cellations and operation. NBC’s director of news operations, | horizons. _—e 
took over in his stead, with the| After his European junket, Cor- | Wednesday 
_— as help of Ann Gillis, Brooks’ girl | win returns to the Coast to start 7:30 Club 15—Fd M : Kal : 
local stations pulled out shame- | ftiday. work on a film adaptation of his| Picemnat tok PR - yes 3 
fully, their rooms are empty and “Mary and the Fairy” radio play, 8:00 Mr Sn ’ up ~ il— fi fins. 
there was not an attempt at cov- ‘di teens which he’ll do with Charles Feld- : yy _ por nd og 
"erage. NBC To Cover Commies man. As for “King’s Men,” which | — 3:39 Dr. Christian Great Gildersleeve 
“These are the same people, | } deals with the Louisiana political (Chesebrough) (Kraft) 
‘ho are boasting about the job Conventi So Oth scene, Columbia is apprehensive 9:00 Daas , 
wh a g on er ; ; : Your Song & Mine Duffy's Tavern 
radio did at the other two conven- ’ about it, says Corwin, because of ~ (Borden) (Bristol-Myers) 
tions.” Webs Will Go Al “pressure” from the southern) 9-39 Harvest of Stars Mr. D ‘A 
C3S, aceording to Frisbie, didn’t ong state. (Int’l Harvester) (Bristol-Myers) 
pu. on a single live program from What to do about covering the 10:00 Whistler Big Story 
the convention until the Wallace |Communist Party convention in ° (Household Finance) (Pall Mall 
acceptance speech in Shibe Park, | Madison Square Garden next Mon- Old-Faithful 10:30 For Sale Curtain Time 
Saturday night. day (2) had the networks’ news (Mars) 
“That same network gave up chiefs in a tizzy this week. The : 
hours of time and cancelled valu- or ant ri ape te coverage of all (’ Is Thursday 
ble commercial rograms to /0f the webs. But was the party Sat Ti ‘ 
fiw the Tendhind-tnade demon- | still legal? What with its top ce . ime a Sr Chuaphalt ma (Pu ee te tas ) 
stration in favor of dark horses | echelon under Federal indictment, 8:00 FBI a & We Ala ich ¥ eg 
and favorite sons at the other | charged with advocating overthrow One of the “old faithfuls” on ‘ (P&G aad (Gen r ad 
conventions,” Frisbie said. of the Government, could the webs CBS, which over the past decade 8:30 Mr. Keen B ame & Alle 
Says CBS ‘Welched’ justify airing talks by CP Pres- has been spending approximately (Whitehall) deren 1H nal 
“Well, the American people are |idential candidate William —_Z. | $250,000 @ year in CBStime for its} 9-00 Suspense mal Is — 
just as curious about this new pn oed bows other indicted party a agred go forged Saturday (Auto-Lite) raft) 
arty. They want to know what it ers: matinee show (12:30), has decided . : post 
ar ine who are its leaders, Binet mane B fa oy Reo pate were fin cancel out. Outfit is Bow- gate age y < pia New Show for Sealtest 
what its delegates have to say. It ously ecided. and | cy’s, the dairy operation, and al- 10: . . : 
was a public povatin to bring this | Mutual had told the CP they'd | though the program has consist- od aero ae = gage mar Banco ene 
convention to the people, and CBS roty ee know a a ad oe ently paid off with a solid rating | 10:30 First Nighter Fred Waring 
welched on that public service | '¢ Partly wou on the ballot; | (latest is 6.1, topping every other (Campana) | (Gen. Electric) 
completely.” both nets" had received ‘ambigu- show in the Saturday daytime p en. ectric 
“adio coverage the opening their gp cvonad Se mie yea the company is re- | Friday 
. : . . & . | oO s 
a car boa nage hing ghost answer. It was a case all around, pilin rt Patan of the; 7:30 i 15—Ed Murrow Kaltenborn — 
until 10:30. ABC came in for the |it seemed, of none of the webs| “Stars” fades after the Sept. 11 | — .90 ee oy: he See 
kevnote address of Charles P. How- | ¢ing anxious to commit itself un-  proadcast. It’s an MCA booking. — nae Sy Soe Cities Service Show 
ard, Towa publisher, from 9:30 to |1ess the others did. NBC CBS’ Plan is to move up the} 8-30 hick Cuca Jimmy Durant 
od - 9:30, but cut it off at ‘the convention tonme’’ coverage, | sp Tike hp Mtg petty. 9:00 wes Theatre Eddie Cantor 
osenent ra idn’t say how much. Whether this | ~EN , a (Ford Co.) (Pabst) 
- or pet el — > besrarb TV also wasn’t immedi- | coe period available for ‘spon-| 9:30 Ford Theatre - Red Skelton 
wiinet hie Press sliaw. Ther of. nee indicated. Yesterday (Tues.) F fee tae a iP (P & G) 
har ss §S A : cia announced it would pick up. | : Lverybody Wins Life of Riley 
fered to let me put, Sen. Glen | a8 tiimutes af Peater’s sotlores pe a HAWAII CHARMS HYAMS (Philip Morris) (P & G) : 
Taylor on ‘Meet the Press’, want- i dress; CBS said it would carry the | 10:30 Spotlight Revue Bill Stern 
nz me to go wanted pgee ca sey |CP candidate’s acceptance speech, | After 13 Years With CBS" Musicol- (Coca-Cola) (Colgate—i5 Mins.) P 
with my own keynote speaker,” | «if. they nominate somebody.” And ogist Is Not Returning 
> . ae ’ iC ies “* ” erage. musicologist wi ec r : i 
commentator Quincy Howe, from Dope ngarstbecoithee teas gram Supartnel has pesigned _ For Sale Sat. Night Serenade 
11:10 to 11:15. Saturday after- and decided to spend the balanc . ; , , 
noon, three of the networks (ABC. | (BO Judy Holliday Sh ot i ie eee te ee | for Sai ee 
MBS and NBC) stayed with the con- ' U 0 Y SHOW there nearly a year ago on leave of | 8:30 Sing It Again Tr th Or C. 
vention from 2 p.m. until 5 o’clock | CBS last night (Tues.) auditioned | absence ior his health but has just (For Sale) " (P & - 
and after. CBS was still laying a domestic situation comedy star- | elected to waive right of return.| 9:00 Morey Amsterdam Hit Parade 
off and didn’t pick it up until the |ring Judy Holliday, with Charles} In Honululu Hyams is directing (For Sale) (Lucky Strike) 
10° o'clock acceptance speech in | [Irving in the role of her husband, |a Sunday night symphony broad- 9:30 + Pays To Be Ignorant Can You Top Thi 
~ Shibe Park, when all the others Thirty-minute house-built pack-|¢ast and has joined the staff of (Co-op) (Colgate) 4 
war aie — = abd age is being produced by Irving | a local advertising agency, Holst} 10:00 For Sale Judy Canova 
a ape getter gg An sh me pemrvaeran tate Ed ete Reena & teewwre be -. (Colgate) 
burn, | Zilenka handlin Presen i i . 
Some fancy expletive (off the air) | Soripting. eocigummente oT cs . is David Randolph. er sess rtd ‘fees hie 
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BIG SPENDERS’ 


CBS ‘Ring It Again 


With vacationing at its peak, the slump in home listening has hit 
such a state of doldrums that the telephonic giveaway shows on 
the networks are finding it tough going reaching contestants. It’s 
particularly true of the weekend shows, such as CBS’ “Sing It 
Again” and Mutual’s “Three for the Money,” both heard Satur- 
day nights, and to a lesser degree with ABC’s Sunday night “Stop 
the Music,” although by 8 p.m. Sundays a large percentage of the 
weekend vacationers are back home. 

It’s not just a case of failing to find stay-at-homers who are list- 
ening to the radio; worse than that, nobody answers the te” >phone. 
It’s reported, in the case of “Sing It Again,” sometimes it’s neces- 
sary to put in 10 telephone calls around the country before any- 


one answers. 


Oddity, too, is the type of letters the webs are receiving from 
listeners. One guy in Florida protested to CBS, in the case of 
“Sing”: “What's the matter you never cali a Florida number? You 
might think we’ve seceded from the union.” 

A woman in Fort Worth, Tex., squawked: “How come all this 


discrimination? 
tumble.” 


You call Dallas and never give Forth Worth a 








Winchell's $1,352,000 K-F Payoff For 
9) B dcasts Makes Him Richest Single 





Hollywood, July 20. + 


The deal Walter Winchell signed 
with Kaiser-Frazer last week 
makes him the highest paid single 
in show business history. For two 
years, or exactly 90 broadcasts, he 
will be enriched by $1,352,000. And 
should the sponsor decide to tele- 
vise him, that figure will take a 
considerable hop. 


Winchell goes under K-F spon- 
sorship Jan. 2 next after he has 
washed up his commitment with 


- Andrew Jergens Co., and holds the 


Contract 
by 


same Sunday night time. 
signatured last Thursday, (22) 
WW and William H. Weintraub, 
negotiating Nor the sponsor, calls 


This Is wOR 


WOR, N. Y., execs noticed 
how effectively Anne Wagner, 
phone switchboard operator’ at 
the station, pronounced the 
station call letters in answer- 
ing calls. She didn’t put much 
accent on that common W but 
she bore down plenty on the 
OR. 

Result: instructions have 
gone. out to all WOR an- 
nouncers to speak the call .let- 

, ters on the air “with a rising 
inflection.” 











e 
for .$650,000 the first year 5 Hooper To Hike 


702,000 the second. For the first | 


45 weeks he will be paid approxi- | 
mately $14,445 per broadcast and | 
that’s net to him as there are | 


deductibles by agent or agency. He 


gets seven weeks off in the summer | 


Fee For Rating 


C. E. Hooper is calling in the 


and is permitted eight broadcasts trade press today (Wed.) to unfold 


from Florida. In faet, Winchell 


got everything he wanted includ- | Hooperatings 


ing complete control of his broad- 
cast material except on items that 
might be considered on the fringe 
of libel, at which time attorneys 
will be called in to pass judg:uent. 
Both ABC and Kaiser-Frazer will 
maintain a hands-off policy as re- 
gards censorship and just for safe- 
ty’s sake the spensor will idemnify 
both ABC and WW against any 
possible libel action with an in- 
surance policy of $1,000,000. 

Deal was negotiated by Wein- 
traub, head of his own agency, and 
Winchell in Hollywood. Robert 
Kintner, executive veepee of ABC, 
was the third party as Winchell is 
under direct contract to the net- 
work, whieh guaranteed him $520.,- 
000 a year so as to hold its ace pro- 
gram. Kintner was advised of the 
negotiations by long. distance 
phone. 


Owen D. Young 





On ABC Board 


Owen D. Young, retired indus- 
trialist and original board chair- 
man of RCA, was elected to the 
board of directors of ABC yester- 
day (Tues.), board chairman Ed- 
ward J. Noble announced. Young 
becomes the eighth member of the 
web’s board. 


Industry tycoon headed RCA’s 
beard from its organization in 1919 
to 1929, later was chairman of the 
executive committee of RCA and 
of the advisory council of NBC. 
He was veepee of General Electric 


until 1922, then board chairman | 
which he re- | 


until] *39, a 7 
Sumed briefly during the war. 
Young’s election to the ABC 
board is seen as adding a solid fig- 
ure in the field of capital to the 
web's topranks at a time when the 


net must scrape up heavy dough to | - 


Carry out its e j i 
pases xtensive TV commit | 


|plans for incorporating his U. S. 
(projectables) into 
|his twice-monthly program rating 
service—at a hike in fee-to sub- 
| scribers—starting next Jan. 1. He’ll 
|break the news to subscribers in 
ithe “Highlights” accompanying the 
Pocketpiece to be mailed out this 
weekend. 

Whole-project, it’s understood, is 
contingent upon industry accept- 
ance, but it is intimated that 
Hooper has sampled industry reac- 
tion to the proposals sufficiently 
to be assured of a go-ahead. The 
projected ratings are expected to 
be issued only periodically, per- 
haps semi-annually or quarterly, 
but certain “continuous: features” 
also will be offered. 

Hooper also will release, as 
added underpinning for his pro- 
posals, results of five comprehensive 
analyses on basic statistics of his 
operations, such as findings on oc- 
cupations, incomes, family sizes, 
etc. 


| Amount of Hooper’s proposed 


rate hike is under wraps and 
whether all four networks will go 
for it is problematical, since CBS 
has been reported considering let- 
ting its Hooper subscription go. It 
was just a year ago, July 1, 1947, 
that Hooper doubled his network 
bills, upping CBS’ and NBC’s from 
$9,000 to $18,000 annually, and 
ABC’s and Mutual’s from $7,200 to 
$14,400. He pleaded greatly in- 
creased operating costs, saying his 


operation was running more and 
/more into the red. 


Voiee’s’ Larynx Cost 





American Tebacco $8,300 


Hollywood, July 27. 

.Frank Sinatra’s larynx backfired 
Friday night (23) and it cost Amer- 
ican Tebacco $8,300. With all 
hands on deck at studio center for 
commercial film to plug Luckies, 
swooner called to say he had 
trouble with throat and asked for 
week’s postponement. 
Bill for talent was $8,300 which 
had to be written off against an 





$18,000 budget for film. 


WANT ‘BESTEST 
FOR MOSTEST 


Regardless of what television 
‘holds in store for the program 
| bankroller, right now the sponsor 
jis concerned with solidifying his 
ihold in radio. The average night- 
| time network sponsor is plunking 
| down from $750,000 to $1,000,000 a 
year in time and talent (with the 
| Benny—Allen—Hope—etc., bigtime 
| productions representing a $1,500,- 
| 000-$2.000.000 yearly time-talent 
|nut), and he’s primarily concerned 
| with getting maximum results from 
i that kind of an investment. 
| That's the motivation behind the 
|constant jockeying that’s been go- 
, ing on in recent weeks, particularly 
|}among the NBC and CBS program 
| clients. The shifting in _pro- 
| gram schedules (see separate chart) 
j}and acquisition of new properties 
and personalities by such outfits 
as General Foods, Procter & 
Gamble, Colgate, etc., are designed 
|to strengthen their position in 
| radio. 

It’s the reason, for example, why 
P&G, with radio billings of $20,- 





| 


000,000 a year, has’ established 
a firmer’ beachhead in _ the 
sweepstakes by buying 


| comedy 
| Red Skelton. It accounts for the 
| revamping of the Colgate program- 
| ming roster and its purchase of the 
Sunday night 9:30 time on CBS, 
| with indications that it will acquire 
'the CBS-built “Our Miss Brooks” 
situation comedy. It explains the 
irecent General Foods program 
| maneuvers, with its new 60-minute 
| Friday night CBS parlay of Jack 
|Carson and the Goodman Ace “Mr. 
| Ace & Jane’ show. It accounts, 
itoo, for Camel cigarets going on a 
spending spree and bringing Jimmy 
Durante back into the R. J. Rey- 
|nolds camp. 
| Further refleeting the “getting- 


| the - bestest - for - the - mostest” at- | : 
| to live. 


| titude of the radio bankroller today 
{has been the wholesale jockeying 
\for new time segments which, for 
|example, changes drastically the 
icomplexion of the Friday night 
|rosters on both NBC and Colum- 
|bia. This reshuffle now finds Eddie 
'Cantor (Pabst), Jimmy Durante 
'and Skelton bracketed in the Fri- 
|day NBC lineup along with P & G’s 
“Life of Riley” and “Ford Theatre” 
upping its budget and making a bid 
‘to dominate the dramatic field with 
‘its Friday night CBS 60-minute 
show. 

Kaiser-Fraser’s heavy plunge 
into radio, with its bankrolling of 
Walter Winchell, and the Electric 
Companies’ sponsorship of the new 
Helen Hayes series on CBS are 
| cited as evidence that the so-called 
heavy goods clients continue to re- 
gard radio as a vital and potent 
‘medium. This despite wholesale 
‘moaning of an alleged slump in 
‘radio and show business generally. 
The top spenders in radio appar- 
ently don’t share the pessimism. 


LADY ESTHER SEEKS — 
TOP-BUDGETED SHOW 


Chicago, July 27. 

Lady Esther, which dropped 
“Sereen Guild Theatre” last season 
after sponsering the series for sev- 
eral years, is again shopping for a 
| radio show. Understood the cos- 
|metic firm is looking for a major 
| program, preferably a star opera- 
‘tion on which it could hang a 
\“glamor” advertising campaign. 
| Ruthrauif & Ryan, agency on the 
/account, is beating the Hollywood 
| bushes for a suitable buy. 
| In giving up “Screen Guild” and 
relinquishing its potent Monday 
night time spot on CBS last season, 
Lady Esther indicated it intended 
concentrating on space media in 
future. 


Frigidaire Eyes Kyser 


Frigidaire Division of General 
Motors is showing interest in the 
new Kay Kyser show being pro- 
jected for the fall. 

Kyser, whose Saturday night 
NBC program has been cancelled 
by Colgate, is revaniping the entire 
format and building the new show 
to embrace talent scouting. 
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WEB JOCKEYING 





U.S. Army Yields to Meredith, Pays 
Him Off on ‘Roll Call's’ NBC Fadeout 





Tempus Fugits 
Hollywood, July 27. 

It wasn’t so many years ago 
that the public was reading 
about FDR’s favorite grand- 
children, “Sistie and Buzzie.” 
Recent prints carried the news 
of Sistie’s marriage and now 
the other member of the White 
house act, Curtis Roosevelt 
Beettiger, gets into the act via 
radio. 

Latter is learning the ropes 
as assistant producer of ABC’s 
“Bride and Broom.” 














Exec ‘Inside CBS 
To KQV Command 


The CBS high command has set- 
tled on the executive from with- 
in the network’s ranks who will 
take over the management of 
KQV, San Francisco, but the 
designee won't be disclosed until 
the Federal Communication Com- 
missions has okayed the purchase 
of the station from the Ralph Brun- 
ton interests. 

The report that the job was go- 
ing to Arthur Hull Hayes, pres- 
ent gen. mgr. of WCBS, the web's 
N. Y. release, was described as 
“away off base,” even though 
Hayes and the missus, while on a 
recent visit to Frisco, looked the 
housing situation over. The quest, 
it was explained, was made in be- 
half of the intended appointee, 
since one of the major problems 
of the network in transferring 
execs was finding a place for them 


Deal on KQV entails acquiring 
the remaining 55% of the station's 
stock. Web figures that the FCC 
approval on the sale of its WTOP, 
Washington, to the Washington 
Star, will come through at about 
the same time. 


4 B’fast’ Tryouts In 
Ecmee Sweepstakes 


' Johnny Olsen, Bill Gargan, Jay 
Stewart and Jack McElroy, are 
slated to try out for the emcee 
spot on “Breakfast in Hollywood,” 
from which Gary Moore has re- 
signed. Each of the four will 
handle the show for several days 
durmg the two weeks starting 
Monday (2). 

Jay Stewart will do the Monday 
and Tuesday (3) broadcasts and 
Olsen is flying out to Hollywood 
Monday (2) to m.c. the next three 
programs. Gargan and McElroy, 
who is the announcer on “Bride 
and Groom,” will split the subse- 
quent week’s show between them. 
It will then be decided which of 
the quartet gets the job perma- 
nently. 

Olsen’s trip will necessitate his 
withdrawal from his various New 
York radio stints and the “Door- 
way to Fame” telecast on WABD 
for that week. 


WOR’s Siesta Format 
Nighttime Pace Not For Daytimers, 
Listener Pulse Shows 

These are enlightening days 
around WOR, N. Y. The station 
recently began taking its own pulse 
via invitations to listeners to write 
in their frank comments on the 
Mutual key’s programs. 

Some of the results to date: 

All daytime pregrams have been 
ordered to slow down their pace. 








Femme dialers complained about | 


the “express train speed” of most 
shows. They said they didn’t get 
half of what was said; news was 
read too fast, too, etc. Station 
execs have concluded that night- 
time pace is not for daytimers. 
Quiz show emcees have been 
ordered to cut out asking women 
contestants if they live alone. 
Listeners think it’s too much of a 
tipoff to burglars and molesters. 


* Burgess Meredith last week took 


,on the U.S. Army, Music Corp. 
of America, NBC and N. W. Ayer 
agency single-handed and came 
out approximately $13,000 richer. 

It ail started when the NBC 
production dept., after four broad- 
casts of the U.S. Army-sponsored 
Thursday night “Roll Call” show, 
which Meredith emceed at a re- 
ported $1,500 a week, decided that 
the program needed strengthening, 
It felt that Meredith, despite his 
talents, just wasn’t the right per- 
sonality for the show and sug- 
gested that he withdraw. Meredith, 
in turn, pointed to a 13-week con- 
tract and insisted that the network 
| fulfill its obligation. 

The Ayer agency, which handles 
the Army account, then stepped 
in and suggested that the show 
| be moved to the Coast, with Dor- 
|othy Lamour to head up a new 
|cast and format. Again Meredith 
| stood his ground and said that 
| either he be paid off or sent out 
|to the Coast along with the show. 

By this time the Army itself, 
| it’s reported, was getting annoyed 
| and through the auspices of MCA, 
which handles Meredith, tried to 
persuade him to bow off and 
chalk the whole thing up as one 
of those things. 

But Meredith refused; he had 
nine weeks to go on the contract 
and insisted on being paid. Every- 
body concerned decided to call off 
the whole thing, with the show 
fading after last Thursday’s (22) 
broadcast. Meredith was paid off. 


Beashers on FM 
Spending Spree 


Washington, July 27. 

FM broadcasters invested more 
money during the first quarter of 
this year in transmitters, studio 
equipment and antennas than did 
television or AM broadcasters, ac- 
cording to the FM Assn. 

FMA declared that FMers pur- 
chased $2,854,662 worth of equip- 
ment for new station operations, 
with tele interests spending $1,- 
682,615 and AM broadeasters $1,- 
179,614. 

FMA executive director Bill 
Bailey said: “Manufacturers’ sales 
figures are good evidence that FM 
is ] upon in the radio indus- 
try as radio’s future. Of the total 
broadcast equipment sales reported 
by the Radio Manufacturers Assn., 
| FM stations accounted for 49.9%, 
| television for 29.4% and AM for 
| 20.7%. These are dollar-volume 
| figures.” > 
| Bailey added: “As we view. the 
future of radio we see a three-fold 
service: FM for sound, replacing 
AM because it is better; television 
for visual broadcasts, which might 
be termed the rotogravure 
feature section, and facsimile for 
the printed word and picture.” 


B&B'S HAYMES’ SHOW 
FOR RAILROAD CLIENT 


Benton & Bowles agency last 
week cut a 45-minute audition pro- 
gram with a musical comedy idea, 
‘starring Dick Haymes, fer sub- 
|mission to the Assn. of American 
| Railroads, one of its aecounts. Also 


| spotted in the audition were Mar- 


|ion Bell and an orchestra batoned 


by Al Goodman. 
| Musical used for the audition 


was “Roberta” with Haymes doing 
the m.c. as well as the lead. Format 


calls for booking male stars for 
parts beyond Haymes’ vocal scope 
whenever such musicals deem it 
advisory, with Haymes confined on 
such occasions to an m.c. role. 


Test platter was produced at the . 
Ritz theatre, N. Y., ABC studio. 
The time of the program, when and 
vt —, has not been deter- 
mined. 
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SUMMER JOURNAL ' 
_With Arlene Francis, Ben Grauer, 
guests; Hugh James, announcer 
15 Mins., Sun., 9 p.m. (EDT) 
- JERGENS < 
ABC, from New York 

(Robert W. Orr) 


This is strictly filler stuff, with 
_ Jergens retaining its franchise on 
the valuable Sunday night at 9 slot 
on ABC while Walter Wirchell va- 
cations (although Kaiser-Frazer 
takes possession of WW and the 
time starting Jan. 2). | Se 

Ben Grauer (long identified with 
the WW program as the announcer) 
takes over the first five-minute 
stretch for a capsule roundup of 
the news (major emphasis last Sun- 
day (25) was on the windup of the 
Progressive Party convention in 
Philly) and Arlene Francis devot- 
ing the remainder to celeb inter- 
views and show biz chit-chat. Her 
broadcasts will originate from the 
Stork Club in New York. 

The Grauer treatment is a re- 
mote cry from the bangbang edi- 
torializing that’s projected Win- 
chell as radio’s major phenomenon. 
Grauer does it straight, with re- 
straint: if he has a gripe, the lis- 
tener would never know it. But as 
a straight gabber, he’s good. _ 

Miss Francis is natural and like- 
able. Her three-way chatter with 

lavwright Ferenc Molnar and 
,ouis Calhern, currently starring 
in a revival of Molnar’s “The 
Play’s the Thing” on Broadway, 
offered some diverting off-the-cuff 
banter aithough the magyar drama- 


tist was rather difficult to under- 


stand betimes. 

Hugh James has taken over 
Grauer’s usual announcing chore 
and handles the commercials et- 
fectively. Ro-~. 


JEWISH LIFE 
Producer: Irving Lichtenstein 
30 Mins.; Sun., 2 p.m. (EDT) 
JOSEPH WILNER CLOTHING 
WQQW, Washington 

Format and fast pace of this 
newcomer to the local air makes 
it click as a top drawer program 
frankly exploiting the current in- 
terest in Jewish affairs. In a town 
which normally gives such strictly 
racial airers the cold shoulder, this 
one, the brain child of Irving 
Lichtenstein, local freelance radio 
_ producer and writer, debuted with 
a sponsor a few months ago and 
has been steadily building in ap- 


peal. 

Half-hour show is a dignified 
presentatiton of current Jewish 
news and traditional as well as con- 
temporary Hebrew music and folk 
tales. Highlight is an interview 
with a prominent person, gener- 
ally, but not necessarily Jewish, 
and consistently a national figure. 
Accent is on racial understanding, 
though pitch along these lines is 
tactfully implied, rather than open- 
ly touted. 

Show is along documentary 
lines, carefully avoiding the. pit- 
falls of the borscht circuit jokes 
or routines. The dramatic portions, 
handled by station staffer Reuben 
Brown (though Lichtenstein, rather 
than WQQW, owns the show) dis- 
play, on the whole, restrain, with 
a minimum of corn and sob stuff. 

Format is standard, opening with 
a short blurb, then, in keeping with 
this “Blue Book” station policy, a 
brief commercial. Three musical 
numbers are used, though not in 
succession. These, all recorded, 
cons’ of cantorial music, Hebrew 
or ish folk tune, and current 
Isr _olk melody. 

Harry Breger, a national officer 
in B'nai B'rith and new to radio, 
does a short roundup of Jewish 
news of the week and also handles 
the interview chore, which is un- 
scripted and normally recorded. 
Breger has a good voice, thorough 
knowledge of his subject, and a 
_ deft way with an interview, though 
at times he reveals his amateur 
status. This is not too noticeable. 
_ however, and is being ironed out 
by experience. Interview, which 
takes five to seven minutes, has 
featured such names as Golda My- 
erson, newly-appointed Israel Min- 
ister to the Soviet, who was drafted 
en route to her new t, Harold 
(“Best Years”) Russel. and Her- 
man Edelsberg, Civil Rights Divi- 
sion head of B’nai B’rith’s Anti- 
Detamation League. Interest in in- 
terview varies with subject, but op- 

rtunity for wide selection keeps 
evel high. Limit of 14-minute 
commercial time helps sustain con- 
tinuity and tempo. 

‘ Show, which is currently shop- 
ping for outlets in other cities, 
could be easily adapted almost any 
lace that has enough Jewish popu- 
ation to support it. It would be a 
natural as a public service for a 
sponsor or a station. Commercial 
used here is pitched from that 
point of view, with name of spon- 
sor and his product mentioned, but 
not elaborated on. National angle 
makes it particularly adaptable for 
use elsewhere. In g side- 
light is large proportion of non- 
Jewish mail response to program, 
and hypoing of sale of cantorial 
and Jewish folk platters ay. 
we. 


MR. CHAMELEON 

With Karl Swenson, Dave Arnold, 
Richard Keith, Mary Jane Higby, 
Audrey Egan, Ethel Wfison, Alex 
Scourby, Charles Webster, Grace 
Valentine; Howard Claney, an- 
nouncer; Victor Arden, music 

Writer: Marie Baumer 

Director: Richard Leonard 

Producers: Frank and Anne Hum- 
mert 

30 Mins.; Wed., 8 p.m. 

BAYER ASPIRIN 

CBS, from New York 

( Dancer-Fitzgerald-Sample ) 


The chameleon, as everyone 
knows, is a lizard-like creature 
which can change its color to dis- 
guise itself. Mr. Chameleon is a 
crook-chasing character who em- 
ploys all sorts of disguises (even 
that of a charwoman) to fool evil- 
doers and bring them to brook. It’s 
another variation on the private- 
eye formula, Mr. Chameleon being 
a first cousin of such w.k. opera- 
|tors as The Whistler, The Shadow 
and The Green Hornet. 
| «This new _Hummert-created 
| series, which took over the “Amer- 
|} ican Melody Hour” billing on CBS 
‘last Wednesday (21), ought te do 
jall right in Hooper’s stakes. It 
embodies all the Hummert know- 
how, which means it has all the 
tested, surefire ingredients of 
slick mystery fare. (inciuding the 
standard” crime-doesn’t-pay dis- 
claimer, inserted to salve that 
segment of dialers inclined to 
squawk about crime stuff on the 
air. In this case, the line is: “‘the 
innocent must be protected; the 
guilty must be punished.) The 
accent is on suspense; the culprits 
seem to know in advance that Mr. 
C. is going to get them, but they 
figure this time they’ll outsmart 
him. But of course they don’t. 
They never recognize him until too 
late. In the initialer, ‘““The Case of 
the Dead Woman’s Eyes,” he 
caught up with a couple of swin- 
dlers who’d done in a dozen trust- 
ing femmes. 


Production is Grade A through- 
out, and the cast, with Karl Swen- 
son in the title part, turns ‘in 
graphic characterizations. 


Bayer (Sterling Drug) plugs are 
the usual, stressing the claim— 
which seems a little dubious—that 
this brand of aspirin tablet, but 
presumably no other, dissolves in 
the stomach as speedily as when 
dropped in a glass of water. 

Stanza has so little network com- 
petition at the moment that it 
ought to get away to a, flying 
Hooper. Doan. 





SERENADE IN RHYTHM — 

With Ray Norris Quintet, Eleanor 
and Fernie Quinn 

Announcer: Peter MacDonald 

30 Mins.; Sat., 6:30 p.m. 

Sustaining 

CBC, from Vancouver 


True jump rhythm is ard to 
find kately, but giving out with it 
these days on CBC Trans-Canada 
net is a little combo which keeps 
the listener’s foot a-tapping and 
ear glued to the radio. 


Combo under Ray Norris’ direc- 
tfon has been beating out for 
about two years in a 15-minute 
slot, but audience reaction was 
Mate that it was extended to half- 
nour. 


The theme, “I Got Rhythm” 
gives program a good sendofi, as 
does continuity delivered in a 
sparkling manner by announcer 
Ray MacNess. 


Despite fact that boys deliver a 
particular type of music they are 
able to put enough variety in 
show to keép listener interest 
high. For instance, they slipped 
with great facility from the strict- 
ly jazzy “Beanstalking” to a sym- 
phonic in jazz of Duke Ellington’s 
“Caravan” with Fernie, Quinn do- 
ing a class-A job on the oboe. 
Number was arranged by Phil 
Nimmons, Juilliard man who likes 
to get wet in jazz ‘with topnotch 
results. 

In vocal spot is Eleanor Quinn, 
whose voice far surpasses anything 
offered by name bands in the way 
of thrushes. Putting a dash of sex, 
a dash of rhythm and then mix- 
ing all with the tuneful quality 
of her voice, a sound results 
whieh is well coated with sugar. 

The combo stays within its own 
limitations. They don’t try for 
large band effects. They take the 
music, add a few of their own 
licks and what happens with the 
aid of smart ivory-tinkling by 
Doug Parker, who is the pivot 
around which group works, is 
some down-to-earth music which 
is bound to be picked up by the 
large Yank nets in the ay 

en. 





Shenandoah, Ia. — The ‘new 
owners of KFNF, Shenandoah, took 
over management of the station on 
July 15. Earl Williams, formerly of 
Lincoln, Neb. and station KFAB, is 
local manager. Little change is be- 
ing made in personnel at the station 
at this time. 








COUNTY FAIR 

With Win Elliot, emcee; Bill Gale 
Orch, Bordenaires 

Producer-Director: Leonard Carl- 


ton 
Writer: Robert Quigley 
30 Mins.; Wed., 9 p.m. 
BORDEN 
CBS, from New York 
(Kenyon & Eckhardt) 


After three years as a Satur- 
day matinee attraction, Borden’s 
“County Fair’ moved into the 
Wednesday- night at 9 segment on | 


| 


CBS as the summer replacement | 


} 


for the company’s ‘‘Your Song and | 
Mine” musical. It has a quality | 
of lightness and breeziness that | 
merits the nighttime showcasing | 
and, since its basic format is along | 
the lines of the q & a giveaway | 
shows (but with a frequent public | 
service-consciousness as an added | 
come-on!, it naturally fits into the | 
established pattern of program- | 
ming today. To the nighttime-only | 
listener, “County Fair” will shape 
up as a johnny-come-lately in the | 
giveaway sweepstakes. Actually, | 
it established a lot of the features | 
currently riding the -kilocycles. | 
For the initial nighttime presen- | 
tation (21), emcee Win _ Elliot 
turned the show into a satirical | 
playground on the multiple “you- | 
refrigerator- me-and-I’ll-automatic- | 
washing-machine-you” shows that | 
are now the vogue. His “Start the | 
Music” byplay for a _ miniature | 
jackpot payoff and the reverse | 
technique réquiring wrong answers | 
was strictly fun-slanted, although | 
those visual antics aimed strictly 
for studio audiences and too fre- 
quently distracting to the home lis- 
tener should be put on ice for tele- 
vision. Rose. 





PARTY LINE 

With Lockbourne Air Force Band 
and Glee Club, Party Liners, 
Etta Wilson. Sgt. Joe Stoughton; 
Tom Gleba, announcer. 

Producer: Ed Sprague 

30 Mins., Mon., 9:30 p.m. 

ARMY, AIR FORCES 

WCOL, Columbus, O. 


This folksy show with a strictly 
personal approach aimed at luring 
boys to the khaki and the wild 
blue yonder is the brainchild of 
Etta Wilson, of the public relations 
staff at the Army’s Fort Hayes and 
formerly on the Cleveland Press 
staff for 14 years. Starting as a 
Saturday a.m. airer last Oct. 11, 
the program switched to its present 
nighttime spot on March 29. So 
far as is known it is the only regu- 
lat weekly recruiting show on a 
regional basis in the nation. In 
winter the string of stations has 
gone as high as 22, but time sched- 
ule shifts have reduced the Ohio 
statewide network for the summer. 
Army pays no tolls for its half 
hour—only line charges and small 
local production costs. 


Main idea of the show is to pre- 
sent an “Army Wife ot the Week” 
or “Army: Mother of the Week,” 
who, when interviewed by the 
Party Liners, relates how happy 
her husband or son is in the serv- 
ice. On show caught (19) Mrs. 
Ralph Curry, as Mother of the 
Week, told how her four sons were 
getting along in the service, where 
each one was and what he was do- 
ing. This had a direct appeal in- 
asmuch as hundred of local 
draftees remember. taking basic 
training under one of the Currys 
at Camp Shelby in 1941. 

The program was a remote from 
the Strand theatre in nearby Dela- 
ware. The town turned out and 
even the mayor was on hand. 

The interviewing and News 
Notes section (veterans’ organiza- 
tion election results, lawn fete 
dates, etc.) are handled by Miss 
Wilson, Sgt. Joe Stoughton and 
Tom Gleba, but the going gets con- 
fused as the ball is passed back 
and forth. More rehearsal is 
needed to tighten up script de- 
livery, cut out awkward pauses and 
halt stuttering. The idea is to 
toss the lines airily back and 
forth to relieve the monotony of 
solo speech, but often what is 
tossed is seldom caught very ex- 
pertly or speedily. 

Most penetratihg comment on 
the show is “Throw out everything 
but the band and it'll be a good 
program.” This is so nearly right. 
The band, composed of colored 
soldiers from the air base, is big, 
brassy and expert. Its dance 
orchestra, which fills in on occa- 
sion, is another story. It. is a per- 
fecf® example of a combo trying to 
get hep when they haven't got the 
stuff it takes. Quartet heard on 
the show was unblended and 
flatted in the extreme. 


Despite this weight of evidence 
that the. production is amateurish 
and ungainly, the idea is still good 
and packs considerable appeal. By 
mentioning local names, persistent- 
ly sticking to provincial items and 
letting the band have a generous 
portion of the show it is an effec- 


| Pawling neighbor, Ford Bond. 
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IN NEW YORK CITY... 


ion is if Dewey’s elected, his radio adviser will be his 
es agate A ee ir i. (Of course, Lowell Thomas and Ed 
rrow also are neighbors) ...Biow agency has the Demo campaign 
Sreeaas again, but the Repubs haven't handed out their billing = ABC 
so cramped for studio space, with WJIZ-TV coming on the air in a few 
days, that the web is leasing a studio from indie WMCA s0 Studio 3-F 
in Radio City can be cleared for TV programming. AM stanzas ovig- 
inating in ®F are being shifted to 3-C....WOR toying with a Hi, 
Stranger’, stanza tape-recorded by Bill Berns on the Empire State 
building observation towers. Interviewees would spin a welcome 
wheel” giving them 30 choices of a free evening’s entertainment 
WSEE. St. Petersburg-Tampa, signed as ABC’s 14th TV affiliate - 
David Broekman has composed and orchestrated a score for ABC s 
hour-long upcoming “Communism-U. S. Brand.” Marty Andrews will 
direct the documentary. Cecile Maigret and Anne Bailey, traffic 
manager and continuity director of WMPS, Memphis, ogling Gotham 
before heading for the Coast by motor... -David Allen (David Ross, 
Jr.) and Shelly Stuart added to WNYC’s news editor-announcer staff 

John Garrison exiting Radio Best mag to freelance. ; iw 
Larry and Ginger Grey, who have confined most of their activities 
the past year to commercial jingles, auditioning a Mr. and Mrs. break- 
fast show for a local indie this week, doing time, weather, simulated 
plugs all in jingle form Robert A. White, ex-WOR account exec, 
named sales manager of American Institute of Food Products, which 
produces “Ladies Man” (WOR), Ted Husing’s “Grocery Hour (WHIN) 
and the Ella Mason show (WHN)....WOR’s “Answer Man” may 
be expanded to a half-hour cross-the-boarder, annexing an “Answer 
Lady’”’. Russel Walker, Jr., checked out of WHN as account exec to 
join the John E. Pearson station rep outfit. ...Helen Coule a newcomer 
in the “Second Mrs. Burton” cast John W. Hundley, acting director 
of CBS Shortwave, back at his desk after attending funeral of his 
mother at Granville, O. rue 

George Petrie, lead in Lever Bros.’ “Call the Police,” has had his 
option picked up for remainder of summer run and sponsor is report- 
edly prepping a show for him for the fall... .Miles Shoe Co. audition- 
ing a Red Benson-Arty Malvin half-hour quiz show prepped for WOR 
airing... Lou Hazam, scripter of NBC’s “Living 1948” series, planed 
to Ann Arbor last week to guest-lecture on documentary radio writing 
before the Univ. of Michigan speech department’s annual conference 
and reunion. 

Ed Kobak back from Pine Orchard with a ruddy vacation glow 
Burt Hilber, “Tele Fashions on Parade” leading man, calling commu- 
nity square dances at Lynbrook, L. I., Saturday nights. ...Gabbers in 
a parade to Europe: Ted Malone, H. V. Kaltenborn, Arthur Gaeth.... 
Al Schacht off on a clowning tour of midwest ball parks... .Mary 
Caparelli of CBS Press became the bride of William Emmett Boltz of 
Buffalo Sunday (25)... Next issue of Frontpage, N. Y. Newspaper 
Guild’s sheet, will carry a piece by Post radio ed Paul Denis razzing ra- 
dio’s stereotyped portrayal of newsmen... . Bill Cullen, returning a sim- 
ilar favor, to sub for John Regd King on nine shows during latter's 
vacation starting Sunday (1)... Ace Ochs’ switch to Coast from CBS-TV 
to Ward Wheelock delayed by iliness. Patti Clayton (Mrs. Ochs}, who 
joins him, replaced on “Sing It Again” By Fran Warren, ex-vocalist 
with Claude Thornhill orch. 

Friends and listeners extending sympathy to Alfred and Dora 
McCann, whose five-year-old adopted son was found drowned “in the 
family pool at Yonkers last Thursday night (22)....Symphony Sid 
moves his WMCA mike into the Royal Roost on B’way for Sunday mid- 
night jazz sessions starting Aug. 8....Frank Pulaski, ex-WNYC an- 
nouncer, now narrating the daily ‘United Nations Today” program for 
the UN’s radio division 


IN HOLLYWOOD ... 


Andy Haley got his new AM station in Pasadena on the air last week 
to supplement his year-old: FM operation. Wendell Williams, onetime 
NBC ‘censor and later producer, is his program director, and Pete 
Watts, former manager of KYRO, San Diego, runs the station... Tied 
up at Metro on a picture, Frank Sinatra decided to postpone his six- 
week layoff from Hit Parade to a later date when he can get away. 
Beryl Davis and Maestro Axel Stordahl, however, are taking their 
sabbatical Aug. 7....Ted Bates shutters Aug. 1 so all hands can take 
their vacation at the same time....John Guedel in Louisville to chat 
with cigaret sponsor of “People Are Funny”....Singer Kay Starr is 
getting an ABC buildup with her own show....Joe Bigelow building 
a half-hour comedy show around Dick and Gene Wesson, nitery zanies. 
He'll write, direct, produce and have package rights for a fall sale. It’s 
his first. radio venture since he departed J, Walter Thompson, where 
he was v.p. in charge of production. 

John Hamm here from New York to work over the replacement list 
with Jack Runyon in case arbitration hearing decides against Phil 
Baker on the morality charge. Decision is expected within two weeks 
....Wade agency has made no decision yet on Alka Seltzer’s strip in 
the Lum and Abner time, although Bob Dwyer, local manager, has 
sampled nearly all availables ...Alan Young’s manager, Frank Cooper, 
has turned down “Breakfast in Hollywood” because of other hopeful 
commitments. He recently recorded his own half-hour show, has pic- 
ture work coming up and is a possibility, along with Vera Vague, for 
the Jimmy Durante show... Johnny Murray, who has been “talking 
it over” on KNX for the past three years, moves over to KFI under 
sponsorship of independent distributors of 13 national magazines and 
the mags themselves. His commentary will be confined to contents of 
the mags with occasional guests from the pages of the periodicals... . 
Walter Bunker passing his vacation at Tahoe and the Bohemian Grove, 
where the annual hijinks are now in progress. 


IN CHICAGO .. . 


Bill Joyce shifting from WHFC to the production staff of WLS.... 
“Report Uncensored” set for a reprise on WBBM early next year... . 
Jim Hanlon, now vacationing in the east, replaces Bruce Dennis as 
flack chief of WGN Aug. 2, when Dennis ups to assistant program 
director. ... Baseball game between the Chi Cards gridmen and Radio 
All Stars brought in $5,500 for the Spastic Children’s Center... . Harry 
Elders reelected prez of Chicago AFRA; ditto Ray Jones as exec sec- 
retary. Cliff Norton, Dean Reed, and John Gannon were elected veepees 
along with Eleanor Engle as recording sec and Clare Baum, treas..... 
Commentator Lowell Thomas originates his Aug. 3 newscast from local 
studios... Marge Fiedler of NBC communications weds Richard Crema 
Oct. 16... John Harper, chief of Mutual’s midwest co-op sales, away 
on a two-week hike with the Marine Corps....NBC tosses its annual 
picnic for the help July 29 at Medinah Country club... . Morris Thomp- 
son, formerly with the Food and Drug Administration, is the newest 
recruit on WBBM’s sales staff. 

“Ladies Be Seated” originates at the state fair, Springfield, Ill., week 
of Aug. 16... Bill Anson, onetime local jock who went west to Los 
Angeles, would like to switch back to Chi. Anson offered to work out 
a transfer with Ernie Simon, WJJD’s topflight spinner, but Simon 
negated... Ed Borroff, former ABC veepee in charge of midwest oper- 
ations, has a hefty bid from one of the bigger station reps ...Jack 
Owens, “Breakfast Club” crooner, will intro his 13-year-old daughter, 





tive audience puller. 


Mary Ann, to the spotlight when he plays the ™-~ Park theatre, 
Grand Rapids, Mich., July 30-Aug. Aes y ona Par ea 
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RADIO'S PEAK 


Balto. Rule’ Heads 


Court as NAB, ANPA Intervene 


+ - 


Washington, July 27. 

The American Newspaper Pub- 
lishers Association is teaming with | 
the National Association of Broad- 
casters to buck the free speech 
and free press gag in Baltimore 
which resulted last week in five 
radio stations and a news com- | 
mentator being cited for contempt | 
of court. 

The stations:—WITH, WFBR, | 
WCBM and WBAL, all of Balti- | 
more; and WSID, of Essex, Md.— | 
and James P. Connolly, Jr., news 
editor and commentator of WITH 
were cited by the Baltimore | 
Supreme Court for certain broad- 
casts in connection with the de- 
fendant of the double rape and 
murder case. ) 

The situation is headed for a_| 
showdown which may take it to the | 
U. S. Supreme Court. Support of | 
the newspaper industry is just | 
what the broadcasters want, since | 
it will help to prove that broad- | 
casters are in the same position | 

| 
| 





as the press, and rate the same pro- 
tection under the First Amend- | 


ment. NAB prexy Justin Miller | 


‘has reached out for such support | 


ever since he has headed the broad- | 
casters. 

ANPA moved in via the action of | 
Elisha Hanson, association. general | 
counsel, who announced he was 


for U.S. Supreme 





The Hard Way 


How to be a radio writer- 
director-producer for 13 weeks 
on $260: 

Melvin Baily, clerk in the 
mailroom at Mutual’s N. Y. 
headquarters before the war, 
decided he wanted to be a 
radio producer. Later, in the 
Army, he started saving his 
money. Back in the mailroom 
after the war, he continued 
saving, started attending night 
classes on radio at N. Y. Univ., 
and talked to people iike 
Wyllis Cooper. whose “Quiet 
Please” stanza he admired. 

Last week Baily, now 21, 
took his $260 bankroll and 
bought 15 minutes weekly for 
13 weeks on WGYN, FM indie, 
to showcase his talents. Preem 
of his series was aired Monday 
(26), at 10 p.m., with an 
N. Y. U. student cast enacting 
a dramatic fantasy—written, 
directed and produced’ by 
Baily. 

P.S.—This week Baily was 
promoted te an apprenticeship 
in Mutual’s program depart- 
ment. 








$38,000,000 NET 
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Washington, July 27. | 

The year 1947 was the fattest | 
in the history of broadcasting, with | 
stations and nets earning $38,000.- | 
000 after taxes, aecording to fig- | 
, ures just released by the U. S. De- | 
| partment of Commerce. 
| This compared with $37,000,000 
| in 1946 and $25,000,000 each in 
| 1945 and 1944. 

Actually the corporate profits | 
| before taxes were not tops. That 
peak was hit in 1944 with $72,000,- 
000. In 1945, the figure was $67,- 
000,000 and in 1946 and 1947 was 
i only $63,000,000 annually. 
| What made 1947 so big was the 
lower state and federal taxes. Last 
year was also the biggest in busi- 
ness done. Station time sales 
grossed $378.000,000, compared | 
with $357,000.000 in 1946; $327,- | 
000,000 in 1945: and $307,000;000 
in 1944. However, since many more 
Stations have been coming on the 
| air sinee the end of the war, indi- 
|cations are that the take per sta- 
tion is on the way down. “a 

Broadcasting stockholders re- | 
ceived $13,000,000 in dividends | 
| last year, the same as the previous | 
| year, bettering the $12,000,000 for | 
| 1944, and the $10,000,000 for 1945. | 
| At the end of last year, the broad- 
| Casting companies held in bank 
| $25,000,000 in undistributed prof- 
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C Wants To Question Webs On 


Their ‘Sales Rep’ Pitch To Affiliates 





Brotherly Love 


H. V. Kaltenborn telis_ it 
himself. When he arrived in 
Philly for the GOP conven- 


tion he received a guest card 
from the exclusive Union 
League Club inviting him to 
use its facilities. He didn't 
get around to the club during 
the Repub meet, but did drop 
in while the Demos were in 
session. The club’s clerk in- 
formed him his courtesy card 
was issued for the GOP con- 
vention. Well, he = asked, 
where could he pick up one 
for Degio confab? 

Clerk drew himself up stiffly 
and replied: “We aren't issu- 
ing any for the Democratic 
convention.” 








+ Washington, July 27. 


The major radio and television 
| netwerks, are being called on the 
| carpet by the FCC to answer some 
| questions regarding their relations 
| with their affiliates... Hearing has 
i been set for Oct. 25. Summons 
went out quietly, at the request 
of the National Assn. of Radio Sta- 
tion Representatives, a group or- 
ganized last year to fight the in- 
roads of network spot sales. _ 

FCC is concerned, it’s said, with 
possible violations of network 
regulations via tie-in agreements 
between the webs and their out- 
lets fer the sale of natiena! spot 
|advertising and other commercial 
time. 

Since there is a possibility of ex- 
\tension of such practices to FM 
‘and television, the Commission 
said the hearing would consider: 








ping 
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© | present practices and agreements 

for the representation of breadeast 

Wah €S licensees for the sale of national 
2. Whether any contract, 

‘rangement or understanding he- 
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spot advertising; 
ar- 


'work with which the licensee is 
an affiliate, by which the net se- 
cures any rights, exclusive or non- 
exclusive, to represent the licensee 
Lin the sale of national spot or any 
‘other advertising or commercial 


asking the ANPA board for au- | package, in a move which has two 





4 
z 
5 

€ 
€ 
‘a 





Peak ORE es” eee TE | Ree a he MO ee ate 
Oe natty aes see i - Renee 


thority to file a petition with the 
Maryland Court of Appeals attack- 
ing legality of the Baltimore court 
code. 

Hanson predicted that he would 
get such an okay, and asserted 
fiatly that the Baltimore Code was 


“absolutely in conflict” with U. S. | 


Supreme Court decisions on free- 
dom of the press. 

The Hanson action was greeted 
with this statement by Justin Mil- 
ler: “We of the National Assn. of 
Broadcasters are gratified that the 
American Newspaper Publishers 
Assn. has joined the fight against 
abridgmen’ of freedom of speech 
and press in Maryland. 


“The prompt action of the ANPA | 


to such a threat to the fundamental 
liberties of radio and press adds 
to our assurance that justice will 
be done in this matter. The NAB 
is pleased that even so unfortunate 
an affair, with its overtones of 
Constitutional violation, has made 
it possible for this association and 
the ANPA again to make common 
cause. It emphasizes once again 
that the basic freedoms are really 
indivisible.” 

NAB stepped promptly in the 
Baltimore situation following the 
citations last 
(20) by sending Don Petty, NAB 
general counsel, to Baltimore to 
consult with the station operators. 
At that time, Justin Miller com- 
mented: 

“The Supreme Court of the 

United States already has indicated 
in several decisions that the old 
Engiish rule with regard to con- 
tempt, as practiced in Baltimore, 
docs not have proper application 
under 
United States.” 
_ The Baltimore rule, established 
in 1939 by the Supreme Court of 
that city, forbids broadcast or pub- 
lication of statements an accused 
man makes after his arrest. 
makes it improper to comment on 
4 prisoner’s conduct, to tell what 
evidence the police have discov- 
ered, or to discuss the accused 
man's past criminal record. The 
prisoner’s picture, taken while he 
Is under arrest, may not be pub- 
lished without his permission. The 
rule is invoked for the first time 
in the Baltimore contempt case. 


Don Wilson Returns To 
‘Variety’ Radio-TV Staff 





Don Wilson has rejoined VARIETY | 
He will | 


after a year’s sabbatical. 
resume his duties as national radio 


and television representative with | 


a roving assignment. 

Wilson left yesterday (Tuesday) 
for a three-week tour of midwest 
es headquartering in~ Chi- 
ago. 


Tuesday afternoon | 


the Constitution of the | 


It also. 


“19 Study'll Be A 
- Humdinger: Feltis 


White Sulphur Spgs., July 27. 


Broadcast Measurement Bureau 
prexy Hugh Feltis, again hitting 
the regional-meeting trail as ad- 
vance agent for BMB’s March, 1949, 
‘survey, told the Fourth District 
NAB meeting here today (Tues.) 
‘that the forthcoming study will be 
far-and-away more useful than the 
| 1946 No. 1 measurement. 

For, he noted, in addition to 
measuring scores of new stations 


| plus FM and television audiences | 


for the first time, the survey most 
‘importantly will supplement sta- 
tions’ total weekly audience, figures 
with daily audience totals. Daily 
_ frequency-of-listening already has 
been sampled via test ballots, Fel- 


t 
| 


‘tis reported, and indications are 
‘that BMB will report this informa- 
tion as a Station’s daily audience. 

This data, he pointed out, will 
make total weekly audience figures 
“more meaningful. It answers the 


tion which believes that although 
as many families in its market may 
listen to a distant station as to the 
local station in the course of a 
‘week. more of the families listen 
to the local station than to the dis- 
tant station on the average day.” 

Experimental ballots have shown, 
he said, that “one station’s average 
daily audience may be almost as 
large as its weekly audience, show- 
ing that almost every family that 
listens to the station listens to it 
almost every day. Another station 
may have a far greater weekly than 
‘average audience, indicating a large 
turnover of listeners from day to 
dav and less duplication of listen- 
‘ers from one day to the next.” Each 
type of station, he noted, may be 
preferred by different advertisers. 





‘Stang, Murray Paid Off 
Despite ‘Albert’ Fold 


Although the CBS situation com- 
edy sustainer “It’s Always Albert” 
‘faded last Friday (22) after a foyr- 
week run, the network found it- 
self saddled with eight-week con- 
tracts for both Arnold Stang and 
Jan Murray, who were co-featured 
in the program. 

Stang was down for $400 a week 
| and Murray for $250. CBS was 
obliged to pay them off for the re- 
pect four weeks. It’s the first 


| . 
‘of the summer comedy casualties. 


needs of the small and medium sta- | 


its, a new record. This was up from 
lthe $24,000,000 of 1946 and the 
$15,000,000 of 1945. 

| The broadcasting industry, ac- 
| cording to Government figures, 
| contributed $226,000,000 to the na- 
| tional income, as against $212,000,- 
1000 for 1946 and $116,000,000 for 
1945. The broadeasters, last year, 
| paid out $157,000,000 in wages and 
| Salaries to an average of 40,000 full 
time employees over the nation. 
| This brought the station workers 
jan average of $3,925 apiece. 
| 1946, wages and salaries of $143,- 
000,000 went to about 36,000 full 
‘time employees, an average of 
$3,972. Thus, there is an indication 
that salaries in broadcasting may 
be on the way down. 





Armstrong Accuses 
RCA, NBC of Lifting 
His Basic FM Patents 


Radio Corp. of America and its 
, subsidiary, NBC, were named de- 
| fendants in an infringement suit 
| brought last week in Wilmington: 
Del., federal court by Dr. Edwin 
H. Armstrong. The action charges 
the defendants with infringement 
of five of Dr. Armstrong’s basic 
FM patents and also alleges that 
RCA has been attempting to effect 
a monopoly in the licensing of ra- 
dio patients. 

In filing the suit, Dr. Armstrong 
asked treble damages and a tem- 
‘porary injunction pending trial of 
the case. In a statement issued 
last week, Dr. Armstrong said that 
both RCA and NBC “were given 
the first opportunity go put the 
new invention into use but de- 
clined to do so.’ He added that as 
a result it became necessary for 
him as a private indivdual to con- 
struct his own station at Alpine, 
N. J., at a cost of “several hundred 
thousand dollars.” 

_ Even after his station was oper- 
‘ating and demonstrating FM’s “su- 
perior service.” Dr. Armstrong 
charged that both RCA and NBC 
“continued to show lack of inter- 
est in improving the public’s ra- 
dio facilities, and it was left to the 
small independent broadcasters to 
carry on in the pioneering of FM.” 
He now estimates that there are 
“nearly 600 FM stations on the 
air in the U. S. and set production 
is in the millions per year.” 

, Once FM’s success was assured 
by the efforts of others, Dr. Arm- 
strong claims that RCA did an 
about face on the virtues of FM, 


land “not only began manufactur- | 


\ing FM equipment on a large scale, 
‘but offered to license others to pro- 
duce an ‘RCA’ brand of FM.” Plain- 
tiffs legal battery is Cravath, 
| Swaine & Moore, as well as Byerly, 
| Townsend & Watson and William 
| Prickett of Wilmington. 


In | 


|interpretations in trade circles. 
One is that the show isn’t doing 
|so well and Cowan decided to 
| shake it; the other that Dorsey is 


| time over facilities of such licensee 


| merely exercising an option in the | 


| original agreement that, if the 

show was successful after one year, 
| he could buy control of it. Sum 
| involved in the transaction 
| known. 


Staff of the stanza, including one 
of Cowan's top salesmen, will be 
moved over to Dorsey's N. Y. of- 
fices. Al Hollander, Cowan exec, 


! 


' 
| 
| 


isn’t | 


' 


when not engaged in chain broad- 
casting are in violation; 

3. lf such is not against regula- 
tions, whether the making of these 
arrangements with nets by licens- 
ees are in any way contrary to 
the public interest and amend- 
ments should be made. 

NARSR and ABC, plus CBS, 
NBC, Mutual and DuMont were 
made parties to the hearing. 
Others wishing to participate must 


| file notice with the FCC by Sept. 


will continue to supervise the show | 


as a favor to TD. 


Hollander says the transcribed | 


| 
| 


| hour-long, cross-the-board show is 
| currently on between 135 and 150 
| stations, and more than 50 have 
already renewed for a second year, 
although most of their non-can- 
cellable 52-week contracts won’t 
'expire until Sept. 8. Show is still 
on Radio Luxembourg also, accord- 
| ing to Hollander, and deal is still 
| cooking for it to go on the Austra- 
lian radio. ° 

| Another report is that many sta- 
{tions have beefed about the 52- 
| week non-cancellable clause and 
| aren't renewing because they don’t 
'want to be tied down to another 
| full year’s commitment. It's re- 
ported almost certain that WMCA, 





the air, won't renew it. This stems, 
| it’s said, however, not so much 
from dissatisfaction with the stanza 
as from a change in programming 
concept zt this indie. Heavy ae- 





| 
| 
i 
j 
| 
| 
| 
} 


30. 

At the same time it issued the 
hearing call, FCC sent a letter 
to ABC stating it had received 
a number of complaints alleging 
ABC was making affiliates take 
all available commercial net pro- 
grams under threat of losing af- 
filijation. The letter added that re- 
sponsible persons, including net 
prexy Mark Woods, had discussed 
this policy openly at several meet- 
ings during 1947. 

Stations programming local 
shows when ABC had a net stanza 
available have been sharply toid 
to change their policy, FCC said 
it was informed. The commission 
pointed out that this was not the 
picture the net had presented to 
it as its policy, and asked ABC to 
submit a complete statement of 


policy immediately. 
N. Y., on which the show first hit | 


;}cent on disk jockey shows is re- | 


portedly being tossed out the win- 

dow, with Duke Ellington's as well 
|as TD's disking session slated for 
axing. 


Barber, Stricken in Pitt., 
| Cancels Olympics Trip 


Pittsburgh, July 27. 


Red Barber won't cover the 
Olympics for CBS. He was felled 





The question was brought up 
during renewals of affiliation with 
WING, Dayton; KPRO, Riverside, 
Cal., and WJW, Cleveland, the 
letter reported. y 

ABC Denies Coercivn 

In New York yesterday ‘Tues.) 
an ABC top-level exee denied the 
web had in any way coerced af- 
filiates to take web feeds on. sta- 
tion time, but he frankly admitted 
that the net had had oceasion re- 
cently to “remind the stations that 
they’re network affiliates and that 


/we can’t run a network when many 


last Friday (23), while playing golf | 


here, by an intestinal attack and 
is under treatment at the Pres- 
byterian Hospital. ‘He was sup- 
posed to take off for London yes- 
terday (26). 

He’s sore about the untimely ail- 
ment and feels he has let CBS 
down, but. everybody at CBS from 
board chairman Bill Paley and 
prexy Frank Stanton on down have 
-been phoning him to assure him 
iail’s well. 


'don staff and a hurdler on the 
1°36 U. S. Olympic team. will cover 
the games, assisted by John Derr, 
| Barber's assistant.) 

| seriously regarded, but he’s now 
‘on the road to recovery.: 


(Stephen Laird, of the web's Lon- 


Barber's illness, at first was very | 


of them refuse to clear network 
option time.” 
He said that many stations had 
beech getting “capricious” in the 
matter and that at one point last 
year, when the web was booking 
a good deal of new commercials, 
so many stations were “asking us 
to let them do delayed playbacks, 
at times like 11 or 11:30 at night, 
or a week later, or just refusing 
to clear time, that it did seem 
necessary to point out to them that 
they had certain obligations to us.” 


D’Arcy, Agcy. Founder, Dies 


St. Louis, July 27. 

William C. D’Arey, 74, who 
founded the D’Arcy Advertising 
Co. in 1906 and was president of 
the firm from that date to 1945, 
died July 21. 

His agency is best known to 
radio as the pilot of the gigantic 





| Coca-Cola account, 
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U.S. Dept. of Agriculture Plans 


Use of Tele as Educ’l Medium 


Washington, July 27. 4 





The Dept. of Agriculture plans 
an exploratory study of the use of 
television as a means of bringing 
to farm and city people the benefits 
of agricultural and home economics 
research. The study will be made 
under the Research and Marketing 
Act, with the Radio Service in 
charge. 

Television may be very effective 
in encouraging the use and greater 
consumption of agricultural prod- 
ucts, the department said. One 
phase of the study will seek to de- 
termine what kinds of information 
and types of programs will be | 
feasible, and the adaptability of 
films, still pictures, demonstrations 
and other educational techniques 
to television. 

A listener survey on reaction to 
different types of programs and 
presentations is contemplated. In- 
vestigations, at first, will be on 
programs designed for the general 
tele audience, but with the exten- 
sion of tele service and receivers 
into rural areas, investigations will 
be conducted on programs of direct 
service to farm people, shippers, 
processors, merchandisers and 
others. 

The department will seek the 
cooperation of tele networks and 
stations, State extension services, 
and other public and private agen- 
cies in this project. 


Tele in 49 To Hit 
Chi Maturity. 


Chicago, July 27. 

Promotional parlay here this, 
fall will, if properly spaced, boom 
the sale of sets and see Chicago 
video off to a mature year in 1949. 
Hypos will come via the bows of 
two net affiliates, ABC’s WENR- 
TV and NBC’s WNAQ, plus the 
Electrical Living Show, Sept. 18-26. 

WENR-TV is set for a late 
August or early September teeoff, 
with WNAQ fanfaring’ shortly 
after. Electrical Living Show, with 
the accent on tele, expects to 
draw 250,000. More than 75% of 
booth space already has been sold. 

Final impetus for the year will 
arrive with completion of the Chi- 
New York co-ax cable in Decem- 
ber. Possibility of a black mar- 
ket developing in tele sets al- 
ready is seen in some quarters, 


TV STILL GRID POSER 
FOR CHI CARDINALS 


Chicago, July 27. 

To be or not to be televised is 
the poser still facing Ray Bennig- 
sen, chief of the Chi Cardinals pro 
grid team, and George Halas, 
prexy of the Bears. Both empha- 
size that their main concern is 
not with immediate income from 
tele rights but with the larger 
problem of whether video will 
bring long-range benefits to their 
clubs. 

Halas and Bennigsen will hud- 
dle tomorrow (28) to work out 
their final answer. If they okay 
tele, they will insist on acceptance 
as a combined package of 12 
games, six by the Bears and six 
by the Cards. 

Ultimate decision is eagerly 
awaited by local telecasters. 











American Tobacco’s 
106 Grid Sked in Ill. 


Chicago, July 27. 

University of Illinois trustees 
last week (22) okayed American 
Tobacco’s bid through N. W. Ayer 
for exclusive tele rights to five 
home games of Illini gridmen. 
Contract calls for $2,000 per game 
and does not include film rights. 

Games will be microwaved be- 
tween Memorial Stadium, Cham- 
paign, Ill., and Danville, Ill., where 
co-ax will feed to St. Louis and 
Chicago. Kickoff is Sept. 25, with 
Kansas State as foe. 





Des Moines — Arthur Vogel, 
member of the football team 
of Drake University, from 1943 
through 1946, has joined KRNT 
as a staff announcer and color 


Dick Goggin to Coast 
~ On ABC’s TV Programs 


Dick Goggin checked out of 
ABC’s N. Y. headquarters Friday~ 


afternoon (23) on his way to the} WBKB_ showings. 


GENE AUTRY INTO TY 
FOR WRIGLEY RIVAL 


Chicago, July 27. 

Gene Autry, whose CBS airer is 
bankrolled by Wrigley gum, will 
be viewed on local tele receivers 
under the aegis of a rival chicler, 
Leaf Gum. Latter will sponsor 12 
episodes of an old Autry film 
serial, “The Phantom Empire,” on 
WBKB. 


Serial will hit nationai tele for 
Leaf, if it pulls an audience on 
Turner Adv., 





Coast to set up office as TV pro- | Chicago, is the agency. 


gram manager for the web in| 


staff for a fall programming teeoff. 
Expectations are that by the end 





Hollywood and begin assembling a | Rh . al d B 


of the year the Coast end of ABC’s 
TV operations will have annexed a 
staff of 50 in programming and 70 
for engineering. (KECA-TV, Los 
Angeles, is due to hit the air by 
November and KGO-TV, San Fran- 
cisco, the following month.) 
Goggin will report to Don 
Searle, the web’s Coast topper, 
and work closely with J. Donald 
Wilson, AM program manager in 
Hollywood. Until there’s a coast- 
to-coast co-ax or relay; blueprints 
call for filming of most of ABC’s 
N. Y. TV originations for air ship- 
ment to Coast affiliates. Programs, 
of course, also will be built and 
produced at that end and filmed 


In Tele Splurge 


Rheingold Beer is turning to 
television for the first time to plug 
its annual “Miss Rheingold” con- 
test. Brewery has pacted with 
four New York stations to run a 
pair of five-minute films for a total 
of 13 times on each, with the films 
presenting the six contestants for 
the “Miss Rheingold 1949” title. 

Despite the fact that its strictly 
an eastern outfit, the brewery firm 
has allocated a total ad budget for 
the goming year of over $2,000,000, 





for eastern outlets. 
ABC is taking over the old Don 


| which equals that spent by many 
national advertisers. Greater part 


Lee plant originally built for NBC. | of this will reportedly go into TV 


Under lease to RKO, plant when 
vacated by Don Lee was to have 
been taken over by studio for ex- 
ecutive offices, but Howard Hughes 
decided to let it go because of the 
added overhead. 

Understood that ABC will use 
Melrose Avenue studio for its tele- 
vision operation departments now 
sheltered at NBC. 





Barbara DeMott’s TV 
Program Prod. Agency 


New television package agency 
has been started by Barbara De- 
Mott in association with the Max 
Richards talent office. Agency is 
currently working on a variety of 
shows, including dramatic serials, 
variety programs,  how-to-do-it 
shows, one on contract bridge, etc. 

Miss DeMott’s husband, John 
DeMott, incidentally, is production 
designer for WCBS-TV, N. Y. 


and radio spots, in a switch from 
'Rheingold’s usual reliance on 
, newspaper and magazine copy to 
‘carry its message. 

| Brewery will spend over $10,000 
|for time charges on the four sta- 
'tions, including WABD (DuMont), 
| WCBS-TV (CBS), WJZ-TV( ABC) 
and WPIX (Daily News). Total 
budget for the show,. including 
production costs on the film, was 
not released by either the sponsor 
or the Foote, Cone & Belding ad 
agency. — 

Possibility that the TV audience 
might tire of seeing the two films, 
which will .be run an average of 
six-and-a-half times each on the 
four stations, starting Aug. 9, was 
scotched by FC&B tele veepee 
Ralph B. Austrian. Pulchritudin- 
ous appearance of the contestants, 
who will be introduced to the pub- 
lic by emcee Tom Shirley, he said. 
will make them welcome in TV 
homes. 








Inside Stuff--Radio 


Bangup campaign to raise coin for the Central Polio hospital being 





man of the -by-pla 
tir ai Seo. 


built in Greensboro, N. C., is being waged by the WBIG, Greensboro, 
staff via Bob Jones’ show on the station. Given added impetus by the 
current polio outbreak in the state, the CBS affiliate’s fund appeal 
was kicked off with a $25,000 goal, but has already passed $31,000 and 
is now aiming at $40,000. 

WBIG’s “Everything,” a weekly published by the staff, is devoting 
its entire issues to listing thousands of names of donors. This week’s 
edition has eight pages of names. Contributions have been received 
from tourists passing through Greensboro and from dialers as far away 
as Portland, Me., and Dallas. Several groups of workers have donated 
a day’s pay. Contributions of food, clothing, jewelry, etc—even live 
rabbits and a cocker spaniel pup—are being auctioned off. 

In Raleigh, WNAO and WNAO-FM last week went all out to enter- 
tain children being kept at home because of the polio epidemic. For 
“the duration” the stations are block programming the three-hour pe- 
riod from 2 to 5 p.m. with juve entertainment, including a telephone 
quiz, variety show, story session and disk jockey stanza complete with 
“mystery melody” contest. Group of Raleigh’s civic leaders is serving 
as an advisory committee to help Dudley Tichenor, WNAO manager, 
program the period. ep 





WOR, N. Y., is readying a set of albums for use by university classes 
studying how radio programs are conceived and put together. Two 
Mutual shows originated at WOR, “Juvenile Jury” and “Twenty Ques- 
tions,” probably will be used as examples. ’ 

The disks, which will run at least two half-hours in length and be 
available to colleges and universities for the asking, will incorporate 
simulated conferences and rehearsals as well as narrated explanations 
of the problems met in building air shows. 





G. L. (Jerry) Taylor, veepee in charge of tele at KMBC, Kansas City, 
has been blanketing industry circles with a brochure ballyhooing his 
St. Mary’s Glacier Lodge in the Colorado Rockies as an ideal retreat 
for “tired radio men.” The spot is described as highly inviting—for 
certain people. Some of the “tired fellow broadcasters” to whom the 
literature has been addressed have noted with more than a little cha- 
grin that while Taylor’s accompanying letter underlines, ‘You. too. are 
invited,” the enclosed rate card plainly states: “Restricted Clientele.” 





Paul A. Porter, former chairman of the Federal Communications 
‘Commission, and Judge Samuel Rosenman, counsel for CBS during the 
recent hearings on Frisco video channels, have been aiding President 
Truman prepare his proposed price control and rationing program. In 
addition both have helped with Pres. Truman’s speeches. 

Rosenman was a guest on the Presidential yacht past weekend while 
Pres. Truman worked on his message to Congress. Rosenman for- 
merly helped to “ghost” speeches of FDR and Porter is a former pub- 
licity director for the Democratic National Committee. 





Three-way tieup between N. Y. indie WOV, the French Broadcasting 
System (Radiodiffusion Francaise) and Italian radio for spreading of 
down-to-earth better understanding between U.S.A. and western Eu- 
ropean countries is in the works. 
gal iene’ ew and RDF’s Pierre Crenesse and Ed Gruskin 

uddling to work out arrangements for swa t } 
WOV has a large foreign-language audience. fsccctinperpeye meie 
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TELEVISION FASHIONS ON PA- 


RADE 
With Adelaide Hawley, commenta- 

tor 
Director: Ray Nelson 
30 Mins.; Fri., 8 p.m. 
PROCTER & GAMBLE 
WABD, New York 

(Benton & Bowles) 

Procter & Gamble has a prop- 
erty here that should do a crack 
merchandising job for it, when and 
if the program adopts a continuity- 
frame which would not only tie and 
show into a coherent and cohesive 
pattern but give it snap, fluidity 
and specific character. The account 
is also faced with the problem of 
integrating its commercials but 
that’s something which will require 
‘far less strain and ingenuity than 
the other task. ade ie 

“Parade” is P & G’s first dip into 
television. The program, basically, 
is solid fare for the medium; the 
feminine pulchritude that goes 
with the fashion display is invari- 
ably topnotch, the settings reflect 
good taste and Adelaide Hawley’s 
descriptive commentary is adroitly 
documented and engagingly deliv- 
ered. the late Florenz Ziegfeld’s 
fame largely rested on the fact 
that he proved that clothes-horsing 
could be made an important facet 
of show business if properly inte- 
grated with entertainment. In 
television the fashion show, if it is 
to have staying power, will likely 
have to sbide by some variation of 
this principle. 

In the six months “Parade” has 
been on as a sustainer the pro- 
ducers have had to wrestle with 
two elusive elements. One is a 
continuity idea that would not only 
be appropriate to the program but 
smartly tie the ingredients to- 
gether. The other involves the 
choice and apt inclusion of enter- 
tainment bits, so as to break up 
the inescapable monotony of pa- 
rading mannequins and collaterally 
inject a change of pace. Neither 
angle snowed signs of a solution 
on P & G’s initial consort with the 
program last Friday night (23) but 
it’s pretty much of a safe bet that 
before the 13-week cycle is passed 
the account and the agency con- 
cerned will, out of their combined 
fund of radio know-how, come up 
with satisfactory solutions. 

The two P&G products currently. 
assigned to the show are Ivory 
Snow and Prell. The commercials 
have eye and sales appeal but the 
integration is way off base. For 
instance, the soapsuds pitch, though 
cleverly contrived as a unit by it- 
self, fades in without a word or 
sign of introduction. The viewer 
is treated to the incongruity of 
falling snow immediately following 
a scene of bright sunshine and 
summer attire. The Prell commer- 
cial fares much more effectively 
from the integration viewpoint, 
and on top of that is attractively 
projected. Odec. 





QUIZZING THE NEWS 

With Allen Prescott, emcee; panel 
of experts 

Producer: Robert Brenner 

30 Mins., Thurs. 9 P. M. 

ABC-TV, from New York 

_Almost since its inception, tele- 
vision has proved a happy hunting 
ground for the artist, cartoonist. 
sketcher, illustrator and anybody 
facile enough with pencil and char- 
coal to make a recojnizable pic- 
ture. “Quizzing the News,” which 
made its debut over the ABC-TV 
last Thursday (22) evening, proved 
a sort of combination “Information, 
Please” and the graphic arts. 

Opening show (22) offered an 
attractive panel of experts and, 
for competition’s sake, teamed 
them. Thus Grover Whalen and 
author Merle Miller were pitted 
against Eleanor Pollock, editor of 
Cue, and Robert Lawrence, conduc- 
tor and musical authority. 

In some ways, the charade angle 
of the illustrated quiz made it even 
harder than the oral posers of 
“Info.” For instance, the opener- 
teaser was a sketch of a man tied 
up. As an added clue a gun was 
put on him. This was said to be 
related to a news event. To give 
you a rough idea of what it takes 
to be an expert—the answer was 
John L. Lewis and his coal miners 
hamstrung by the Judge Golds- 
borough decisions.” ‘ 

Just how far the pictures can 
lead one astray was evidenced by 
another query which stumped the 
panel. The experts were shown 
three pictures of doors each bear- 
ing the initials “D.D.S.” This was 
supposed to be clue No. 1 and you 
had to identify the man who was 
the hero of the All-Star game this 
year. The experts didn’t know it 
but the three dentists’ doors were 
intended to mean “Yankee.” , 

For the second clue they were 
shown the position the fellow 
played on the field, with the red 
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it this way.” Third clue was a pic- 
ture of a bat. The answer was Yan- 
kee Rookie Pitcher Raschi, who 
came through with a double in the 
baseball classic. 


The experts were scored, getting 
three points for guessing the ans- 
wer on, the first clue, two for the 
second and one for the third and 
last clue. The Whalen-Miller team 
won by 12 points to 10 on the open- 
ing telecast. Although in fairness 
to Miss Pollock, it should be 
stated she was exceptionally quick. 


Show has an audience participa- 
tion gimmick. There is a picture 
of a notable completely disguised 
with false hair, mustachios, eye- 
glasses, etc. There were two clues 
given. If viewers can identify the 
personality, they are asked to write 
in. Along with that to compete the 
viewer must supply three draw- 
ings, or an idea for three drawings 
for the next quiz show, and also 
take a picture of someone in the 
news and completely disguise it. 
Best offerings submitted win a 
room-to-room Motorola TV set. 

Gagh. 


Tele Follow-Up 


Television came up with a couple 
more potential stars in CBS’ “Toast 
of the Town” Sunday (25) night in 
the persons of Jane Kean and Jan 
Murray. Both are already estab- 
lished vaude and nitery names but 
they demonstrated that their top 
peak may yet be found in the TV 
medium. As such, they’ll join per- 
sonalities like Kyle MacDonnell, a 
featured singer in the current 
Broadway revue, ““Make Mine Man- 
hattan,” but a star in her own right 
on her NBC-TV show. 


Miss Kean, former lead in “Call 
Me Mister,’ was standout in her 
group of impersonations and 
comedy songs. A _ blonde looker, 
her expressive face is especially 
well-suited to TV closeups and she 
socked across that requisite rap- 
port with home viewers. Murray 
was on for a full 15 minutes of the 
hour-long show with some very 
funny bits which had the studio 
audience yocking as much as the 
home audience must have laughed. 
As with most nitery emcees, the 
strain to avoid blueish patter was 
easily apparent but Murray carried 
it off okay. With the rival “Texaco 
Star Theatre” on NBC-TV on the 
prowl for suitable emcees, Mur- 
ray’s a cinch to get a bid—and for 
more pay, too. 


Other acts, including double- 
talker Al Kelley, terpers Son and 
Sonny, Golden Gate Quartet, and 
Duval the Magician were good. 
Production, plus columnist Ed Sul- 
livan’s emcee work, still left ped 
to be desired. Way the six-girl June 
Tayior line often danced out of 
camera range indicated either more 
rehearsal is required, or else the 
line should be dispensed with. Di- 
rector Roland Gillett also evi- 
denced indecision in his shot-call- 
fing, utilizing an almost worthless 
long shot too often and switching 
from a medium to a closeup with 
little apparent reason. . 

















“Texace Star Theatre’s” surefire 
vaudeo formula is a simple gim- 
mick—just load the show with per- 
formers who can provide a steady 
stream of laughs plus some fast 
acts in-between to give the listen- 
ers’ diaphragms a rest. 


_ Last Tuesday’s (20) layout pro- 
vided a prime example of the suc- 
cess of this formula. A comedy 
emcee who knows how to pace a 
show, plus two other zanies, along 
with the opening act of the Whirl- 
winds, the skating act; the Chandra 
Kaly dancers for an artistic touch, 
and Sharkey the Seal resulted in a 
smooth and fast session. It’s a dif- 
ficult pace to maintain inasmuch as 
there may not be as many top com- 
edy acts around at all times. 


Henny Youngman’s fast chatter 
cued a smart pace for the layout. 
He punched across good lines at a 
fast clip to keep audience atten- 
tion occupied. The same speed was 
continued by Jack Carter, a brash 
and likable zany, who excited ab- 
dominal glee both in the gag line 
or impressions. Jean Carroll com- 
pleted the buffoon triumvirate with 
a similarly top display of japeries. 

The Whirlwinds in the opening 
spot provided a fine warmer-upper 
and Sharkey the Seal’s antics are 
as effective in this medium as 
they’ve always been in theatres. 
The sole retard of this session was 
the inability of the cameras to ef- 
fectively pick up the wide sweep 
of motion needed to capture the 
full value of dance acts. The 
Chandra Kaly dancers, conse- 
quently, were not as effective as 
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Westinghouse Seeks Pitt's Channel 8 


For Stratovision in 


Washington, July 27. + 


The television channel realloca- 
tion and redistribution hearings re- 
sumed yesterday (26), with West- 
inghouse urging the FCC to allo- 
cate channel 8 to Pittsburgh and 
zilow them to experiment with 
stratovision on that channel. 

E. T. Morris, Stratovision man- 
ager, said the proposal was made 
at this time because “experimental 
flights show that the major tech- | 
nical problems in the stratovision 
broadeasting system have been 
soived.” 

The question of weather inter- | 
ference was brought up. One en- | 
gineer testified that he did not be- | 
lieve weather would affect Strato- 
vision with planes flying at 25,000 | 
feet where only thunderheads are 
encountered. He pointed out that 
“serial video” was not restricted 
to a flight schedule, such as airlines 
use. and therefore would be an 
easier operation. If one field was 
about to be weathered in, the plane 
could take off for another field and 
still reach its objective. 

Channel 8 was requested because 
it would cause less interference 
to a station on the same frequency 
and also to stations on adjacent 
channels. A radius of 250 miles 
has been proven, Westinghouse 
said. A Westinghouse man told | 
Variety that it would be possible 
with Stratovision for light § air- 
planes to carry programs of nine 
network across country between 
New York and Hollywood. System 
is just projected at this time. 

ABC testified on tropospheric ef- 
fect. asking the Commission to re- | 
vise its tele rules to regulate and 
limit the permissible radiated 
power of stations. 

Still to be heard are television 
Broadeasters Assn., DuMont, CBS 
and NBC. Attorneys estimated the 
hearing could be completed in 
three days. TBA will probably re- | 
quest the commission to drop this | 
whole proceeding from the record 
in view of the September hearings 
on high frequency television. 


Kininer Projected As 
ABC’s Topkick in TV 
Administrative Setup 


Trade is noting emergence of | 
Robert E. Kintner, ABC’s exec 
veepee, as the top figure in that 
web's rapidly materializing tele- 
Vision setup, in much the same way 
#s Frank Mullen was identified as 
topkick of NBC’s TV operations 
before his reeent departure. 
Whereas important announcements | 


and pronouncements on ABC's AM | 
operations have always come from | 
prexy Mark Woods, all major dis- | 
closures on the net’s video expan- | 
sion now are being issued by Kint- | 
ner. 


Also, it’s learned that while | 
Charles (Bud) Barry until recently | 
carried the title of veepee in> 
charge of programs “and tele- 
vision,” he is now over only the. 
programming side of the TV pic- | 
ture and Paul Mowrey, director of | 
television, reports directly to) 
Kintner except on programming | 
matters. Fred Thrower is veepee | 
over sales for TV as well as AM; | 
Murray Grabhorn is v.p. over AM | 
and TV owned-and-operated sta- 
tions; Tom Velotta is veepee over 
news and special events for both 
TV and AM, and so on—all report- 
ing to Kintner. 


While Kintner all along has been | 
the top-level operating executive 
of the web, his new position as top 
spokesman for ABC-TV suggests 
that he will be projected into 
executive limelight much more con- 
spiciously in the days to come than 
he has been in the past. 

Whether this development pres- 
ages some kind of realignment in 
ABC’s upper echleon as the dual 
AM-TV operation expands, how- 
ever, hasn’t been indicated. 
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Frieda Takes Over 


Washington, July 27. 
FCC Commissioner Frieda 
B. Hennock sat in on her first 
hearing yesterday (26) when 
the television channel reallo- 
cation and redistribution hear- 
ings resumed. Miss Hennock 


was chic in a navy outfit. She 
removed her hat during the 
sessions and seemed = self- 


conscious on the rostrum. 


The entire Commission, with 
the exception of Robert Jones, 
were present in tribute to the 
first woman Commissioner. 
The hearing was so dry and 
technical that Miss Hennock’s 
first session was uninteresting, 
although she attempted to 
seem engrossed in the exhib- 
its, hiding her yawns. 





DuMont Scoffs At 


$33,000,000 Sale 


Persistent trade reports that the | 


Crosley Broadcasting Corp. had 
purchased a majority stock interest 
in DuMont Television for $33,- 
000,000 were denied this week by 


|} top executives of both companies. 


They emphasized that the only tie- 


'in between the two companies is a 


cross-licensing agreement under 
Crosley makes use of Du- 
Mont tele patents in the manufac- 
ture of receiver sets. 

According. to Commander Morti- 
mer Loewi, exec assistant to Du- 


| Mont prez Allen B. DuMont, stock 
| control 


in his organization is not 

He pointed out that any 
organization might buy _ stock 
across the counter, but declared 
there aren’t enough shares avail- 
able to permit an outside outfit to 
“Why should 
after 15 


for sale. 


DuMont sell out now, 


|years of struggle, when television 
is just showing signs that it might | 


pay off soon?” Loewi said. 


He stressed that DuMont's re- | 


fusal to sell is not a question of 
price, quoting Dr. DuMont as de- 
claring that he’s “having too much 
fun” running the organization to 
pull out at this time. It’s noted, 
meanwhile, that any sale of a con- 
trolling interest in DuMont would 
to take into consideration 


pany. Par owns all the B stock, 
plus an undisclosed number of A 
shares, which gives it a reported 
40° interest in the organization. 


THOMAS TO WOIC 
AS GENERAL MANAGER 


Eugene S. Thomas, sales mana- 
ger of WOR, N. Y., for the past 
10 vears, is returnirfg to his former 





‘home in Washington, D. C., this 


Fall to become general manager of 
WOR’s D. C. television station, 
WOIC. Appointment, announced 
yesterday (Tues.) by Theodore C. 
Streibert, WOR prexy, is effective 
Sept. 1. 

WOIC is slated to put its test 
pattern on the air Sept. 1 and to 
begin programming Oct. 1. 

Thomas, who is prexy of the 
Sales Executives Club of N. Y. and 
a past prez of the N. Y. Advertis- 
ing Club, has been with WOR since 
1934. He lived in Washington for 
23 years, during which time he 
was successively a reporter on the 
Washington Herald and the Daily 
News and a feature writer on the 
Washington Star. At another 
period he managed the Atwater 
Kent national radio auditions. 


Blodgett’s Philco Post 


Philadelphia, July 27. 
Robert Blodgett, former man- 
ager of product design in the ac- 
cessory division, has been ap- 
pointed television product manager 
for the Philco Corp. 
Blodgett joined Philco in 1936 





HT ALL DEPENDS 
WHO CALLS SHOTS 


By DICK DOAN 


Showdown is inevitable, as tele- 
vision’s coverage of news and 
special events progresses, on ques- 
tion of whether newsmen or pro- 
gram directors shall have final 
Ssay-so on the way such TV shows 
are done. It’s inevitable, too, that 
the medium soon must determine 
how it is going to avoid criticism 
| that it editorializes via its camera 
angles, choice of shots, etc. 

While coverage of the recent 
| political conventions brought nei- 
ther of these questions to a head, 
it pointed both up in the minds of 
‘many concerned. It’s generally 
acknowledged that tele is so novel 
|at this point that viewers will for- 
give it most of its sins and slip- 
‘ups. And it’s generally felt that 
a formula for smooth-working co- 
|ordination between ‘commentators 
and camera directors will have 
to be evolved before long. 

But the twin problems of edi- 
| torializing and say-so, linked up 
in the minds of the newsmen be- 
cause they feel they are better 
qualified than directors to judge 
news and to play it impartially, 
are looming up more and more in 
shoptalk. 

Harried Time In Philly 

Operation of the TV pool at the 
Republican and Democratic pow- 
wows highlighted the two  prob- 
lems in several ways: 





The TV pool director (the as- | 


|signment was rotated, day to day, 
between the networks) sat before 
monitors showing what five differ- 
ent cameras were picking up and 
called the “takes” for the _ pool 
feed. In a separate booth, with 
only a monitor of what was going 
on the air and no way of telling 
| what scenes were coming up next 
ior of cueing the director, sat the 
pool commentator. The director, 
concentrating on the visual pick- 
up, and wearing inter-com  ear- 
phones and mike to direct the 
cameras, couldn't follow the com- 
mentator. Result was that the gab- 
ber had a harried time of it, rac- 
ing to keep up with the camera 
‘switches and often finding him- 
self midway through a remark 
about something showing on the 
‘screen when a_ different shot 
| flashed into view. He was left to 
rtry to squeeze in his commentary, 
‘catch as catch can. 
| The director, concentrating on 
visual effectiveness and variety in 
‘contrast to static pickups, couldn’t 
'be blamed for constantly shifting 
‘camera angles and views. For 
' viewers, one of the most enliven- 
‘ing aspects of the TV coverage 
was the camera’s intimate, prying 
eye, wandering over the hall and 
spotting delegates, spectators and 
others, sieeping, reading papers, 
/etc. Nevertheless, this camera 
|ambling often distracted from the 
| proceedings. It was almost as if, 
\in effect, TV wasn’t paying any 
‘more attention to the speakers 
|than the delegates, even though 
‘the aural pickup remained at the 
rostrum. It was possible, as far 
as viewers were concerned, for 
TV virtually to nullify the effect 
‘of a speaker’s remarks by switch- 
|ing to shots of the gailery or floor 
'during a speech. ‘(A woman prom- 
|inent in politics cracked at one 
| point during the Demo convention 
that she felt a Republican must 
|be directing the TV pickups.) 
| Still another means of editori- 
alizing observers noted, was the 
use of unflattering closeups. In 
one case, comment was aroused 
by the use of extreme closeup 
shots in an interview of a prom- 
inent legislator whose complexion 
is unattractive, even in makeup. 
Newspapers, magazines and 
newsree!s have never had to wor- 
ry particularly about impartiality 
in their selection of pictures. But 
TV, presumed like radio to do a 
straightaway reporting job and 
beholden to the ECC if it doesn’t, 
is seen as being in need immedi- 
ately of some rules of practice 
which will safeguard it from view- 
ers’ beefs in news and special 
levents coverage. 
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EDITORIAL’ 


Field Day for TY Camera ‘Studies’ 
At Progressive Party Convention 








Gosch’s ‘General Store’ 


56 Package for Ives’ 


| 

| “General Store,” 
| edy with music, to star Burl Ives, 
is being readied as a filmed tele 
ishow by Martin Gosch, It'll be bud- 
| geted at about $5,000 and will be 
| submitted to agencies in presenta- 
ition form. 

Hiram Sherman has been set as 
im.c. of a dramatic series built 
laround the Neighborhood Play- 
‘house drama workshop in New 
| York, also being produced 
| Gosch. 
script the series. 


Mall TV Only’ 
Writers Guild 





situation com- | 


| Younger 
than their elders with 


Philadelphia, July 27. 


gave the 
virtually the 


| The Television pool 
'Progressive Party 
same inquisitive attention it had 
spent upon the Republicans and 
the Democrats. 

The TV setup was coverage for- 
|mula by this time and followed 
the identical pattern it- established 
‘in the earlier meetings. - Video 
|found in the Wallace adherents a 
;rich field for individual investiga- 
tion. 


vociferous 
the more 
established political faiths, the 
Wallace delegates were also vastly 
more spectacular. 


and more 


| The television cameras caught it 


by | all, the beardless youths, the girls 
Ruth Adams Knight will in the batik blouses, peasant skirts 
jand 


sandals, the self-appointed 


|saviors of the country with a bun- 


ldred and more nostrums—the 
;cameras picked up everyone of 
| them. 


| The pool used WPTZ equipment 


at Shibe Park to cover the Wallace 


'acceptance speech. At a meeting 


of the TV networks it was agreed 
that WPTZ technicians and equip- 


| ment would handle the entire tele- 


Whether to set up a new Tele- ‘casting of the giant rally. 


|vision Writers Guild or continue 
ito handle the video medium 
'through its special.television com- 
| mittee will be one of the questions 
‘considered today (Wed.) at 
| meeting of the Authors League 
America council. There has been 
some agitation in favor of forming 
a new guild, but the expense of 
such a project may be a deterring 
factor. 

The problem of handling the video 
| writing field has two aspects. As 
| yet, there is relatively little script- 
ing done directly for tele. There 
|few staff TV writers and, with the 
|medium still in its infancy, not 





The WPTZ setup is used regu- 


|larly to cover the home games of 


the Phillies and Athletics. ball 


} 


» | clubs. 
of Athletics-Detroit game, Saturday 


Immediately following the 


| afternoon, WPTZ began setting up 


| 


jing field, 


new camera positions on the play- 
i microphones and pool 


| hookups. 


| 


According to Adolph Schneider, 
coordinator of tele and news for 
NBC, every word and gesture of 
the Progressive Party's candidates 


are | Was carried to the same stations 


that covered the earlier confab. 
In addition to the lighting Shibe 


|many originals authored directly | Park ae abot ball 
| games, the newsreel and video men 


| for it. Much of the dramatic ma- 
|terial for video is adapted from 
| stage plays and short stories, par- 
ticularly the former. 

Thus, the Authors League prob- 
lem is still largely a matter of try- 
ing to control the sale of TV rights 
to material originally written for 
other media. The League tele- 
vision committee is working on 
this, chiefly by trying to educate 
the organization’s membership to 
lease single-performance rights to 
their material, instead of selling it 
outright. An effort is also being 
made to raise the general level of 
prices for video rights to written 
material. 

When enough staff writers are 
employed in TV, and enough origi- 
nal material is bought, the League 
will presumably have to organize a 
new Guild to represent the script- 
ers. Meantime, the video commit- 
tee, including representatives from 
the Dramatists Guild, Screen Writ- 
ers Guild, Radio Writers Guild and 
Authors Guild, may continue to 
deal with the situation. 


AUDIENCE SEES PLAY 
LIVE AND ON TELE 


Ann Arbor, July 27. 


The audience at a three-set dra- 
matic show at the Lydia Mendels- 
sohn theatre at Michigan Univ. last 
Saturday (24) also saw the play si- 
multaneously by television. The 
performance was picked up by a 
mobile unit from station WWJ-TV, 
Detroit, sent by coaxial cable to 
the college’s carrillon tower and 
transmitted by microwave 40 miles 
to Detroit. The WWJ telecast was 
picked up by a special antenna 
erected at a local TV store and 
piped to various receivers in the 
theatre auditorium. It’s believed 
such a stunt has been done only 
once or twice before. 

Setup for the demonstration was 
worked out by Garnet Garrison, 
associate professor of speech at the 
college; Harry Bannister, WWJ-TV 
general manager, and Thomas 
Riley, production manager of the 
station. The play used for the oc- 
easion was an original drama, 
“Walls of Glass,” by Vance Si- 
monds and Patricia Merritt. 











| 


had an additional 1,400,000 watts 
in floodlights on the field, placed 
by Charley Ross, New York light- 


|ing expert, engaged by the Pro- 


gressives. 

Ross said Shibe Park required 
three times as much lighting as the 
hall. Much of the Jighting. was -for 
the use of the newsreel boys. Of all 
the units who worked all three 
conventions, the news photogs re- 
mained most nearly the same. 


There were 35 men covering the 


Progressives’ show, a difference of 


j}about 10 less than at the first two 


conventions. 


Liquor Control Board 
Modifies 10-Yr. Law, OK’s 
TV for Detroit Bars 


Detroit, July 27. 


So long as patrons continue to 
watch TV shows in an orderly 
fashion, no attempt will be made 
to regulate or exclude the sets 
from bars, the Liquor Control 
Commission ruled Friday (23). 


In reality the action was modi- 
fying a 10-year-old policy outlaw- 
ing films in bars. 

Meeting with officials of the 
Police Chiefs Assn. and enforce- 
ment officers from various com- 
munities, the commission  an- 
nounced it had no case on recerd 
of any disturbance in a bar in con- 
nection with a TV broadcast. 

The policy on TV may be altered, 
Commission Harry Henderson said, 
if the size of pictures is inereased 
so greatly that they attract un- 
controllable crowds inside or out- 
side the bars. “But we will meet 
that problem if and when it 
comes,” he said. 


Luckman Mulls TV - 


Danny Thomas Show 
Chicago, July 27. 


Charles Luckman, Lever Bros. 
topper, has Danny Thomas in mind 
for a possible television series. 


Pair will huddle sometime in 
August with video uppermost for 











mulling. 
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ORCHESTRAS-MUSIC 





Big Public Interest 


Behind Col.’s 


New Long-Playing Recording 





There’s been a marked public in- ¢ 
terest manifested in Columbia Rec- 
ords’ new LP (long playing) record. 
Advance stories in the national 
mags were capped by a large ad- 
yertising campaign by Philco and 
Solumbia in the dailies heralding 
the new micro-groove platters and 
the special $29 attachment which 
js necessary to reproduce the | 
disks. Another $2 usually covers | 
the serviceman’s fee for attaching 
the separate reproducer to any 
phonograph (and even the pos- 
sible utilization of the speaker of ; 
an ordinary radio for such pur- | 
poses). 

While revolutionary, the appeal 
of the LP platters, which permit 
an entire symphony or score to be 
compressed on one 12-inch disk 
(as much as 45 minutes’ playing 
time), has sparked interest among 
disk buyers. The economic factor 
is also important, because of the 
comparable savings. 

In addition there is the element 
of space-saving, requiring much 
less room for comparative repro- 
ductions on the orthodox 78 rpm 
platters. Col’s LP disks play at 33 
revolutions per minute. 

Phileo is allied with Col in the 
new venture in that the former is 
merchandising the separate repro- 
ducing machines ($29 retail). Ad- 
ditionally, Philco is merchandising 
a combo radio-phono set which has 
two tone-arms; one for the ortho- 
dox records, and the other—at the 
reduced 33 rpm, of course—for the 
LP platters. 

Demand for the special stylus has 
already hastened Col into rushing 
through a separate tone-arm which 
can be attached to elaborate ma- 
chines like the Capehart, which 
plays at both 78 and 33 rpm. The 
Capehart’s tone-arm, however, is 
too heavy for the sensitive micro- 
groove disks, but this supplement- 
ary stylus will be capable of at- 
tachment, on an inexpensive swivel 
arrangement, for usage within the 
elaborate and costly combination 
machines already on the market. 

The 40-60% saving in space for 
records, which will be of the un- 
breakable type, is also said to have 
a comparable economic savings in 
cost. For example, an elaborate 
symphony costing around $13 can 
be bought on LP for $3.50-$4.50. 


MCA to Expand 
On Bands in Eng. 


Musie Corp. of America is plan- 
ning to expand its London office, 
now under Jimmy McHugh, Jr., 
and for the first time since it estab- 
lished a beachhead in England in- 
tends to go into the bandhandling 
field in that country. Larry Bar- 
nett, head of MCA’s band division, 
leaves New York for London next 
Sunday (1) on a four-week trip. 
Now in N. Y. after a long swing 
through U. S. MCA offices, Barnett 
will spend three months in the 
east when he returns. 

In addition to setting up a band- 
booking branch with McHugh in 
London, which will, of course, be 
confined to the handling of British 
bands only since the British Mu- 
siclans Union bars the entry of 
U. S. orchestras, Barnett will also 
lay the groundwork for expansion 
of act-booking. 

Finishing in London, Barnett 
will go into France, Sweden, 
and Switzerland to size up the 
entertainment booking situation 
in those countries. It’s pos- 
sible that during, or as a result of 
his stay in Paris, MCA will open a 
branch office in that city. 


BANJOISTS UNION WANTS 
MODERN RECOGNITION 


_ Minneapolis, July 27. 
Approximately 750 members of | 
the American Guild of Banjoists, | 
Mandolinists and Guitarists, in | 
convention here, decided on a pub- | 
licity campaign to acquaint tite | 
public with the fact that the in- | 
struments “are not just a hillbilly 
monopoly.” 
One of convention's features was | 
a concert that included music | 
ranging from a symphonic ar- 
ranvement to a banjo arrangement 
of “Twelfth Street Rag.” 














Terpery Op Asks Lift 
Of AFM’s ‘Unfair’ Tag 


To Resume Name Bands 


Hollywood, July 27. 

Joe Zucca, operator of Meadow- 
brook ballroom, Culver City, has 
asked American Federation of 
Musicians’ Local 47 to lift black- 
list applied by union five months 
ago when terpalace used non-union 
men for short, ill-fated 
helmed by Harry Schooler. 


nameband policy used for years at 


site, providing he can get a clean- | 


bill, and Schooler will not be in on 
the deal. 

Local told Zucca that spot is on 
national “unfair” slate of AFM, 
hence his plea will have to be an- 


VARIETY 


Tops of the Tops 
Retail Disk Seller 
“You Can't Be True, Dear” 


Retail Sheet Music Seller 
‘You Can’t Be True, Dear” 


“Most Requested” Disk 
“Love Somebody” 


Seller on Coin Machines 
“Woody Woodpecker” 





policy | 
Zucea | 
has told local he wants to restore | 


| British Best Seller 
“Galway Bay” 











Kenton Concerts 


Draw $209,156 


Hollywood, July 27. 

Stan Kenton band pulled out of | 
home-base here after a month | 
'restup yesterday (26) and tonight | 
opens five-day stand at Lagoon | 
| ballroom, Salt Lake, thus starting | 
;|new season on the road that will 
\see orchestra essaying probably | 


5-Day-Week Idea for Local 802 Draws 
Fire of Band Bookers in Election Fite 





Red Ingle, Spike Jones 
Hit by AFM’S Rule On 


Comedy-Tooter Scales 


Hollywood, July 27. 

American Federation of Musi- 
cians has dusted off an old union 
by-law and notified local bands that 
its tenets hereafter must be 
heeded. 
put on comedy routines in niteries 
must be paid extra—-25% above 
scale wherever they work. 

Local 47 here has specifically 
notified Red Ingle that when he 
takes his next nitery date, at the 
Zamboanga here in August, he 
must tilt pay of his men. 

Union believes that when musi- 


swered by James C. Petrillo, to |More jazz concert dates than crew’s cians caper in comedy routines 


whom 47 execs have sent Zucca’s 
request. 





record-setting 41 of last season. | 
| Between last Feb. 8 and June 30, | 
Kenton grossed $209,156 from | 


they are putting on a show addi- 
tional to the sheer music-making 


: called for in scale contracts and | 
Excelsior Publications of Holly- | those 41 bashes. Of that amount | also are saving the management | 


wood assigned “I’m Lost” by Otis | he pocketed $125,490. His biggest salaries of straight acts, hence 


Rene to Mills Music. 





(Continued on Page 92) 


should get more coin. 











ETAIL DISK BEST SELLERS |— 

















































































































































































































VARIET) a {Bl - ; 
Survey of retail disk best a - a1 8 Pa = 
sellers, based on reports ob- e ele oO 4 o -s 
tained from leading stores in 9 S/3| §s10/°l.- p |= 
12 cities, and showing com- s| # S2lSl ele %| & gia}z T 
parative sales rating for this a 5 will & B12lalSiol§ o 
and last week. Pieclslisisl@lsidgialelstsl * 
o|/ §| 3186/8) 2? Fislols A 
£2} 5) 2/S$)al]i/sialse/alelel 
so 1 o |” ~ lal 
; Tle ell ili gleieigilietd 
National Week Ending I ss e) 2 sls a | a = 7 = Pp 
Rating J | 2 4 4 | aI o1¢g = lig i} 8] | a * 
" “| SI EIEI4/ R181 8lels]el sl n 
This Last 3 = = 2 a| 3 = a s 3 ad 
wk. wk. Artist, Label, Title ziSlalelSiaisl#lsielsisl s 
K. GRIFFIN-J. WAYNE (Rondo) 
1 2 “You Can’t Be True Dear”...... 3 a, SE es Se, 86 
KAY KYSER (Columbia) Bi con 
2 1 “Woody Woodpecker”........-.. ee S43 2 ae ee eae 57 
DICK HAYMES (Decca) 
S -3 Site Wile tier... ........ 3 4 5 4 5-3 5 6 51 
DORIS DAY-B. CLARK (Col.) 
4 ee ee aR er ore are pee fee tes EY a 10 2 46 
PEE WEE HUNT (Capitol) 
5 7 PIG NE ss kis we cic eae Beek I 1 7: 2 a 40 
PIED PIPERS (Capitol) 
6 S “My Haevisess” ........... vedivvn es 1 3 6 4 $ “33 
BLANC-SPORTSMEN Capitol) . 
7 5 “Woody Woodpecker”’........... TA SS tine hay ee 28 
AL TRACE (Regent) 
8 11 “You Call Everybody Darling”... 6 2 g...3 ss 27 
GORDON JENKINS (Decca)..... 
9 11 “Maybe You'll Be There”........ 4 10 5 9 1 2 
SPIKE JONES (Victor) 
10 4 “William Tell Overture”......... Oe fe Yee poate SUF ree aoe ESE 
VAUGHN MONROE (Victor) 
11 15 “Maharajah of Magador”........ 3 B pee ‘aa 
JON-SONDRA STEELE (Damon) 
124 7 “My Happiness”................ 3 eB, Be 
DORIS DAY (Columbia) 
128 11 “Be Miagio”.:........-.+.-..0-- 3 1 9 20 
DICK HAYMES (Decca) 
13 Se y lg nr ee ee me | ee 3 18 
TEX BENEKE (Victor) 
14A 15 “St. Louis Blues March”......... ya weeree  : See: & 7 -- + 15 
ELLA FITZGERALD (Decca) * 
14B .9 “My Happifiess”................ 7 7 ia eae Sea tee 
KING COLE (Capitol) 
15 en ge ee a ake a9 11 
KING’S WAY SYMPH. (London) 
146A 15 “Fiddle Faddle”.............--- $2 ie ? de ee 3 8 
VAUGHN MONROE (Victor) 
16B “Ceol Water”............------- 6 8 . ‘s: os oe 8 
ANNE VINCENT (Mercury) 
16C “You Call Everybody Darling”... .. .- -- .- na 13 es 8 
ART MOONEY 
i7A 16 “Bluebird of Happiness”... .-.. 9 % Be 
=r TOMMY DORSEY (Victor) . 
17B 16 “Mississippi Mud”.......-....--- 4 es ”7 
RAY McKINLEY (Victor) 
17C “You Came Long Way from St.L.”.. -. 7 .- 8 aS ‘ 7 
FRANKIE LAINE (Mercury) 
17D “Put "Em in a Box”..........--- 8 . 7 7 
~ PATTI PAGE (Mercury) 
18A 10 “Confess” 4 7 6 
PEGGY LEE (Capitol) 
18B “Caramba, It’s the Samba” Rar fs 5 6 
ox VIC DAMONE (Mercury) 
isc .. “Haunted Heart”. ....... ot See fetter Ee $s. 8 
1 | 2 3 4 5 
FIVE TOP SONG HITS OF OUR, PROGRESSIVE BOOGIE-WOOGIE EMPEROR WALTZ ALBUM NO. 3 
TIMES JAZZ (Vol. 2) Bing Cresby al 
ALBUMS (7 Albums) Sten Kenton | Freddie Slack | Jolson 
Decca Capitol Capitol Decca Decea 














Rule is that sidemen who | 


¢ Dogfight between parties aiming 


at the reigns of New York local 
802, following the December elec- 
tions, is even drawing band-book- 
ing agencies into the squabble. It 
seems that the legislation being 
promised voters if one or the other 
party is helped to win has caught 
the attention of bookers. For ex- 
ample, the Unity group, which is 
battling tooth and nail to oust the 
‘incumbent Blue Ticket, has prom- 
ised to try for a five-day week for 
musicians in New York. 

This has so disturbed agency 
men that executives of at least 
one major outfit is discussing the 
problem with leaders it has under 
contract. These maestros are being 
urged to get into the fight in be- 
half of the Blues, and to see to it, 
if they can, that their men do the 
same on the theory that a five-day 
week would, even in good times, 
go a long way toward scuttling a 
|lot of work now available, and 
‘musicians themselves would suffer 
more in the final accounting. 


James C. Petrillo and his AFM 
executive board is also keeping a 
close watch on the shenanigans be- 
‘tween the Blues and the Unityites. 
|In this election year, it’s pointed 
;}out, he can hardly allow the battle 
between the two factions to reach 
|the point where it can erupt into 
'national proportions as could have 
‘happened two weeks ago when fist 
| fights broke out during a member- 
| ship meeting. 


' 


BBC Music Strike 


Off; Arbitration On 


London, July 27. 
Strike of the British Broad- 
casting Corp.’s musicians, due 
to take effect the end of this 
week, has been called off pend- 
ing arbitration. 








London, July 27. 

Premier Attlee has asked the 
Ministry of Labor to immediately 
prepare a special report on all as- 
pects of the threatened strike of 
broadcasting musicians due _ to 
take effect July 31. 

This follows the Minister of 
Labor’s offer to mediate in the dis- 
pute in the hope of preventing 
strike action. Both the BBC and 
the Musicians’ Union answered 
this offer with a “Door is still 
open” statement, but neither has 
shown any willingness as yet to 
modify their stand. This means 
that from Aug. 1, the BBC will be 
partially forced off the air. Within 
the next few days, the corporation 
will announce its plans for the re- 
grouping and reorganization of all 
its programs and services. 

Newspapers here are just begin- 
ning to bring the radio crisis home 
to the public, and the union has 
been busy issuing press announce- 
ments that all their members are 
solidly oehind the action. This is 
not true. 


-ASCAP IN HOLLAND 
ROYALTY AGREEMENT 


American Society of n- 
posers, Authors and Publishers 





under which the two countries 
exchange performance’ earnings. 
For years, Holland and ASCAP 
have had no sort of deal, and U. S. 
music was in the public domain 
within its borders. Agreement calls 
for the deal to start as of Jan. 1 
last, including a lump retroactive 
| payment covering a period prior to 
that date. 

Agreement was worked out by 
‘Herman Finklestein, ASCAP resi- 
dent attorney, who made a side 
‘trip to Hoiland from Brussels, 
|where he attended the Berne copy- 
‘right convention last month. 


i 








Silver, Davis to Europe 
Recording ban and general in- 
‘activity in the music business 
caused songwriter-publisher Abner 
Silver to sail last week on a two- 
month European vacation. Accom- 
| panying him are songsmith Benny 
Davis and his wife. 

| While abroad Silver and Davis 
/ expect to visit London, Paris, the 
' Riviera and Switzerland. 


has completed. an arrange % 
with BUMA, of the Netherlaades 
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By Ben 


Johnnie Johnsen—“Ah, But It! tion at the counter as well as extra | reprises 


Happens,” “Judaline” (M-G-M). A 
couple of light ditties that gain | 
much from Johnsen’s singular | 
commercial touch. His ease of | 
phrasing and grace with a melody 
stand as models for the balladeer | 
fraternity. Sonny Burke’s back- | 
ground does handsemely by the 
catchy lilt ef “Happens” and the 
Crew Chiefs perk up the under- 
side’s rhythm. 

Helen Forrest—‘Ain’t Doin’ Bad 
Doin’ Nothing,’ “Heip Yourseif io | 
My Heart” (M-G-M). “Heip,.” a 
so-so torcher, has the benefit of 


— 


My Favorite Five 
ty IRA COOK 
(KFAC, Los Angetes) 

“IT Let a Song Go Out of My 
Heart” (Duke Ellington). 

“Lover, Come Back to Me” 
(Miidred Bailey). 

“Nice Wark, If You Can Get 
It’ (Tommy Dorsey, Edythe | 
Wright). 

“Holiday for Strings” (David 
Rose}. 

“Smoke Gets in Your Eyes” 
‘Artie Shaw-Gramercy Five). 








Jocks, Jukes and Disks 








Bodec 


spinning from the joeks and the 
jukes. 


Platter Pointers 


Johnny Mercer and Pied Pipers 
(Capitol? whip up a snappy assort- 
ment of rhythm with “Love That 
Boy” and put an attractive shine 
on the oldie, “Louisville Lou.” In- 
cluded in an amusing dash of dia- 
log ... Shep Fields Orch (Musi- 
craft) has an exciting variation on 
exotic harmony in “Moon Mist” 
and the chances are that it will 
garner more favor-than the reverse 
side’s “Where Flamingos Fly.” also 


_|a decidedly commercial work . . . 
| Tex 
| likeable version out of “Hanker- 
'im’” and the band puis over “TI 
' Don’t Care if It Rains All Night” 
} with plenty of toe-tapping appeal. 


Beneke (Victor) quavers a 





Eddy Howard Auns To 
Recapture Old Disks 
Made for Jurgens, Olsen 


Chicago, July 20. 
Eddy Howard has submitted a 


Music Notes 
Chicago 

| Desi Arnaz opens two weeks at 
the Oriental theatre Sept. 9 . Al 
|Fiore, of Harmonieats, weds Marion 
| Miofsky here Aug 8.. 
at Bismarck hotel Aug. 10 
|. . Hal Derwin, at Muehlebach 
hotel, K. C., shifts toe Carnival 
Club. Minneapolis, late August. . 
| Frankie Carle to Orpheum theatre, 
Sept. 10, then week at 
| Riverside theatre, Milwaukee, 
|Sept. 23.. Stan Myers. BMI chief 
‘here, in N. Y. for huddle... Jay 
| Burkhardt orchestra inked to GAC 
leontract . Louis Jordan into Regai 
bonnes Sept. 3, following stand at 
} Northside Rag Doll Sonny Dun- 
jham at Claridge hotel, Memphis, 
'Friday (30) for three weeks Bert 
}Braun heading Bobby Mellin office 
| here Buddy Hisey into Neil 
; House, Columbus, Aug. 9, for five- 
tweeks ._Elliot Lawrence opens 
, two weeks at Peabody hotel, Mem- 
| Phis, Aug. 2. Chuck Fester follows 
| Sept. 27-Ocet. 3! Phil Maxwell, 
;who handles the Chicago Tribune’s 
'Chicagoland Music Festival, penned 
“Wheels A’Rollin’” as the theme 
song for Railroad Fair . Jerry 
Murad, Harmonicats’ maestro, pub- 
lishimg a tome, “How to Play the 
Harmonica” . Ray Anthony starts 
jindefinite run at Deshler-Wailiek 
| hotel, Columbus, Sept. 27. 





| itiiirmanil 


General Artists Corp. packaging 
| Frankie Laine and Ike Carpenter 


. | bid for a long strmg of unreleased | band for coast onme-niters in Octe- 


about the best thing in expressive } 


vocalizing that Miss Forrest has 
etched under this label. Talent 
outs in a big way through the slow 
rhythm drive of the “Ain’t Dom 
Bad” blues. With the right exploi- 
tation breaks, this blend of velvety 
pirasing and subtle s.a. could glide 
up into a special. 





Freddy Martin Orch—“The New 
Moon,” “Shangri-La” (Victor). | 


Majestic masters and pressings te 
the receivers for the financially 
troubled Majestic Record Corp. 
Howard in the past couple months 
has had to stand by and watch 
Deeca and Columbia Records reis 
sue disks he made as vocalist with 
the George Olsen and Dick Jurgens 
bands, to take advantage of his 
currently greater popularity. He’d 
much rather-.fulfill demands for his 


* se 2 > b 4 I 
Moon” is clothed with a typically | tient with disks of his own. Majes- 


Martin brand of suave harmony, | 
but it’s the instrumental mate that 
earns the platter more than pass- , : 

ing note. Up-and-coming Barclay | Legalites here don’t see mueh 
Allen, now on his own, weaves into | hope for Howard's bid to acquire 
“Shangri-La” a swell batch of his bis own material If the receivers 


tic hasn’t pressed a record in some 


keyboard wizardry, with the brass 
imparting a tantalizing riff. 


Margaret Whiting — “There's 
Semething About Midnight,” 


“Leok for the Silver 
(Capitol). There ism’t much to get 
excited about in Miss Whiting’s 


I m in 4 i 


| appreved by Chi Federal Judge 
Phiilip Sullivan and then passed 
|upen by the creditors. 

Among the unreleased record- 
|ings made by Howard and tied up 
‘in the company’s legal difficulties 


‘okay his move, it then must be |the Broadmoor 


treatment of “Midnight.” but she |2"¢ Many current pops and some 


night against Yo... 

Trio booked for six-days at Kone 
Chub, E) Cerrito, commencing Aug. 
17 at flat $4500 . Spike Jones 
playing Cal Neva Lodge, starting 
Aug. 27.. Frankie Masters inked 
for five months at Stevens hotel, 


he currently is batoning at Aragon 
ballroom and will form a purely 
Chi loeal 10 crew for the Windy 
City stand 


Kansas City 
Don Tiff. former Tower theatre 
‘erch leader, now has his band at 
hotel. Colorado 
Springs, Cole. He’s due to play 
there through September. Beb 
McGrew band currently is playing 
the dining reom of the hotel ... 
Jerry Biesen at the organ and Vera 


its ninth birthday eelebration .. - 





Billy Bishop | 


ber. Will ask ballrooms $1,750 per 
King Cole 


| Band 


| 


DICK JURGENS ORCHESTRA 
‘With Jimmy Castle, Al Galente, 
| Jack Eaton 
Aster Hotel, N. Y. 
| No better testimony to the com- 
| mercial rise of Dick Jurgens’ band 
|eould perhaps be cited than the 
| fact the Astor flagged the combina- 
‘tion for a five-week stand within 
‘three months after closing at a 
competitive spot, the Pennsylvania, 
|where it had made its New York 
‘bow in a dance booking. Band 
seems to have started at the Rooi 
| with lots of favorable regard, and 
ithe stay should net only prove 
quite a click at the cash register 
but do much to intrench Jurgens’ 
welcome hereabouts. 

Versatility, imagination and 
sharp feel for giving the customers 
|'what they want appear to be the 
qualities that activate the Jurgens 
organization. It combines the char- 
lacteristics of a very danceable 


Revi 

no programs during the summer 
months. Outfit runs the gamut 
from sweet to Spike Jones “Old 
Black Magic” replete with wigs 
and pistols. 

| Masters is using five saxes, three 
‘trumpets; one doubling on french 
|horn, two trombones, bass, piano 
'and drums. Crew is sparked by fine 
;danee arrangements which keep 
‘the patrons smiling and viewers 
happy. Brass is well handled in 


‘large hall permitting customers 
freedom of speech. 
| Phylis Myles handles ballads 


very competently, dueting a few 
‘numbers with the maestro. Tommy 
Traynor measures the “beat” tunes 
| squarely. Bob Parker registers well 
Ton his first band vocalizing chore. 
Masters also uses.his vocalists and 
part of band in the formation of 
{the Swing Masters in keeping the 
night’s offering largely vocal. 
Free. 


' band with that ef a group that can | 


itee off into a zany novelty without 
| breaking up the joint. Ensemble 


'voeal numbers are as a rule taste- 
‘fully pitched and the aggregation 


\is as handy with a Latin-American 
tune as it is with sentimental ditty, 
or a rhythm number. 

The personable maestro employs 


‘mone of the jumping-jack tactics | 


‘frequent in the trade. His is the 
| manner of a sound musician always 
‘in command of the book and the 
|stage management and capabie of 
| making it all look smooth and pre- 
| cise. 


Jack Eaton partly the 


carries 
ment with a full-bodied baritone. 
On occasion Jimmy Castle doubles 
from sax to sell a ballad, while Al 
Galante shows up as solid guy 
under a novelty. Odec. 


Chieago, starting Nov. 17. He . ) 
plans disbanding the Local 17. He | porenm onthe Gere W.Y. 


Makeup of this combo is along 
the conventional lines of dining- 
spot society danee bands. Ag- 


romantic facet of the vocal depart- | 


ERNIE HECKSHER ORCH (11) 

| Muehlebach Hotel, Kansas City 
Ernie Hecksher is virtualiy a 
| newcomer in the midwest, but the 
‘band is fairly weil known on tie 
Coast, especially around Frisco. 
| Outfit more than holds its own 
musieally in the Terrace Gril! of 
the Muehlebach and, for the first 
time in town, band’s biz is fair 
enough. It couldn’t be much better 
; during the sultry summer without 
a top name crew. 

Band is heavy on the sweet side 
| and drums up a good dancing beat. 
Brace of pianos, three violins. three 
reeds, one trumpet, drums and 
string bass is the instrumentation. 
Library is well sprink!ted with 
standards, pops and Latin tunes, 
and now and then the crew turns 
to unusual arrangements on faves 
such as “Jalousie’” and “Sleepy 
Time Gal.” Heeksher fronts the 
crew from the keyboard; he also 
works on electro-harp doubling 
| from the ivories. 

Vocal work is handled by Harry 
| Dupraw, of the saxes. who bari- 





gregation of piano, bass, drums, 
accordion and three horns plays; Following its ddte here the 
competently, and gives out with tHecksher band heads for Saratoga, 
danceable and listenable rhythms. N. Y., and will play other midwest 


Combo, led by Sonny Kippe on} . ; 
neseedieh Giuhes a goed aneene- dates before trekking back to the 


tones ballads in smooth fashion. 


Clair and her marimba booked in- ; 
to the Tropies, Hotel Phillips, for | also furnishes, south-of-the-border 


Ar- | 


ance and fits neatly inte such pop- 


| Coast in the early winter. Quin. 


priced eateries as Tavern-on-the- | 





Green. 

| Kippe has a broad repertory 
, with accent on old and pep favor- 
ites. For the rhumbaddicts, band 


| tunes in acceptable style. 


|AL TRACE ORCH (9) 
With Jackie Van 
Blackhawk, Chicago 

About 15 years ago Al Trace was 
writing and playing songs that had 
wide circulation and popularity— 


rangements are standard and don’t | that is, among the hilibilly and 
7 com- | corn lovers. Now, throughout the 
'country his tunes and type of songs 
What thev 
are is the simplest basic melody 
/ with an eeeented beat. 

| All of Trace’s men_ double, 
‘mainly in the comedy vein. which 
is an inherent part of each show. 
Skits and comedy songs are the 
major part of each set. with mem- 
bers of the band seemingly taking 


formed six weeks ago, is made up 1. in an unrehearsed manner, in 
‘largely of radio sidemen who have ‘°°Mme bit of foolery. None of it is 









does inject ; park i for the immediate future. If they’re | Mickey Bride band playing a few | ‘ é 
attached yoo, aly and cenaatnn not marketed now they never will | resident dates at the Pla-Mor | furnish much material for 
hears the stamp of her personality. | be since the tunes, mostly pops a ae or ad Ree te ) ment one way or another. Herm. meng pent i we 
~ age qo - fon the stand. a airyland | rs See a . 
Frank DeVol's support is tiptop om | oe ae ie texas, Gin from Tem, | Park... Dwight Fiske holding | FRANKIE MASTERS ORCH. 
oe nessee.” Shapiro-Bernstein’s cur- |1!0"th with the Bill Snyder band in| With Phytis Myles, Tommy Tray- 
Martha Tilten—“Where Flamin- rent plug, “Flower Seller,” “Love El — ry’ wa —— Pg PRs Beb ao Cal 
gos Fly,” “On the Waterfall” (Capi- | 7g Live In Loveland.” “Bella Bella \ir.’ on and Sondra Steele of “My | Aragon BR. ta Monica, Cal. | 
tol. Pairing of these same tunes Marie,” Leeds Music’s forthcoming cal Ne 3 ha eos | bg ght in th yon &, Paioe| 
i ording artists sug- ‘ 0 se e Cal-Neva ge, ‘crew brow in the largest open- 
pelt gear woe Mw How- plug. Slow Boat To China, Lit- ... Myra Taylor, singer- and com- ing week b.o. terpalace has had- 
ever, Miss Tiltom’s style and voie- tle Girt” and “Put "Em In a Box,” | poser. out of the Playhouse after a since the war. Masters’ new band, 
rie 2 am te Gh cant week both of latter current, and many |long run here and into the Pad 
makes her platter a oii conthdte others. . Club, Springéeld, Ill. 
for this “natural history” sweep- i ‘ 
= VARIETY lf) } , mac Week of July 24 
"sarin sore tiers muse, VARTEFY | 1() Bost Sellers on Com-Machmes 
in the Land,” “Every Day I Love | $#¢46¢¢44¢¢¢4444¢+4+4 ee ee i 
You” (Vietor). A flavorsome bit \Kay K Cal 7 
of back-to-baeking from the Sam- 1. WOODY WOODPECKER SONG (9) (Leeds) ........... ys: muse Sear icag olumbia ~ 
my Cahn Jule Styne score of “Two = me | Mel Blane-Sportsmen... Capitol ~ 
Guys from Texas.” “Music,” with 2 YOU CALL EVERYBODY DARLING (4) (Mayfair).......... Al Trace ....... ees «2 Regent ; 
pte rad prado —— pr 3. YOU CAN’T BE TRUE DEAR (16) (Biltmore) .............. Griffin Wayne .......... Rondo 
“Day,” even though the latter is nS SN oe os petine diewas oven aes | Dick Haymes ......... Decea 
rich in sparkling tempo. Laneien dian ete ee Columbia 
.ySvortsmen and Mel Blanc—|$ 5. MY HAPPINESS (11) (Blaseo) 0-2... -. 22s eee i eee 
to Live in Loveland” (Capitol). 6. LOVE SOMEBODY (6) (Kramer-W.) ...................... D. Day-B. Clark .... .. Columbia 
Blanc’s if ones of the novelty could 7. WM. TELL OVERTURE (8) (Tume Town) ................... Ee a eee Victor 
Pp popularity appreciably. Nes oa 
Casal entry, because of tei? 8 LITTLE WHITE LIES (20) VOE:........ eel... } Dect Haynfts ............ Decca 
imagination and humor, should : | Tommy Dorsey .......... Victor 
have quite an appeal for the small}+ 9. TOOLIE OOLIE DOOLIE (14) (Chas. K. Harris) ............ } Andrews Sisters... ... Decca 
fry. The crash effects at the fin- ; | Vaughn Horton ..... Continental 
ish, simulating a tree’s demolition 16. MAYBE YOU'LL BE THERE (1) (BVC) .................... Gordon Jenkins.......... Decca 
by" the woodpeck’s frantic bill- : U 
work, may in most instances miss . ( om) 
the mark. The Sportsmen, who ins Up 
for Blane, take over 
pool by themselves for a |? RUN, JOE, RUN (Preview) .......0......... RE CARINE ae Louis Jordan............ Decea 
smooth job of barbershop harmony. PUT ’EM IN BOX (Remick) __. birdies eh Pe: SOE ck ese vees <i Capitol 
Jack Smith and the Clark Sisters BLUEBIRD OF HAPPINESS (T. B. Harms) .................... Art Mooney ............M-G-M 
rots aie Ghaetee. peal TREE IN MEADOW (Shapiroe-B) .._........................... Margaret Whiting ...... Capitol 
and the Sisters have pet co MAHARAJAH OF MAGIDOR (Mutual) ........................ Vaughn Monroe ......... Victor 
1 this label’s favorite band TEA } Emit Cote..._.......:Columbia 
wagon-hopping coaabination. With LEAVES (Merris) a | Etla Fitzgerald BREED. Decca 
a harmonic group maintaining BLUE SHADOWS Gomtly-Jeg) 2... oii ck cee ices cwsece Bing Crosby ....... Decca 
alae mee through | BABY DON’T BE MAD (Paramount) ........................... Frankie Laine ......... Mercury 
Gerdon MacRae—“Win or Lose,” |} HAUNTED HEART (Williamson) ........................0000:. Mee ees beeen Cup 
“At Your Command” (Capitol). A erry Como ........ or 
deuce that fits in snugly with the|~ TELL ME ASTORY (Lamrel)) _........... i coinait acminous et } Sammy Kaye............ Victor 
baritone’s flair for this heavy SRR cna idies oc: Decca 
heart-throb type of ditty. While ee, Se IND os cc's cin ve Gsm bs oes tama danas Pee Wee Bee. ais: .. Capitol 
does build “Win” into a con- Fred artin i 
vineing cone of breast-beating, the |} DICKEY BIRD SONG Meobbins) .....................20.cc00ee. om Can tH wee Victor 
melodic side of his laryngeal equip- Nee jt oe 
ment finds a more ingratiating | 4 CONFESS (Oxford) ....................c..ccccccseceeecceseee. {Patti Page............. Mercury 
d in the revival of the | Jimmy Dorsey ..... M-G-M 
Tobias composition. (Figures in parentheses indicate number of weeks song has been in the Top 10.1 
Fhe plalicr shonld Ket extra atten-| eteeaseeeeeeesssddeteeessspaer eee sess RLEetesresseeesereseeseceresseseerere 
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loud. but it’s all corn and clean, 
which registers well in this family 
spot. The whole orch participates 
in such favorites as “Mortgage 
Man,” “Dr. Jekyll and Mr. Hyde,” 
and others of the same ilk. 

After musical intre of “Sweet 
Words and Music.” Frankie Rav- 
mond, sax, steps down to do 
“Turkey _in the Straw” with tin 
flute. Vincent Eckholm, trumpet 
man, gets more saécharine than 
Clyde McCoy can on “Sugar Blues” 
after which the entire group gets 
miniature instruments and does the 
story of the “Toy Town Bond.” 

Bob Vincent, male vocalist, gets 
a big hand with singing of Trace’s 
No. 1 hit, “You Call Everybody 
Darling,” but doesn’t get the same 
response as he crowds the mike to 
zet sentimental with the “Whiffen- 
poof Song.” 

Red Maddox, drummer. does a 
fine drunk with request for more 

Black Coffee” and femme singer 
Jackie Van goes through three 
oldies, “Zing, Went the Strings of 
My Heart,” “29 Palms.” and “Tic- 
Toc-Ta,” whieh she embellishes 
with pic stars interpretation. Neat 
looker could do with more pops, 
especially on the bounce side, 
which she puts across well. 
num are well ar- 
ranged by a pianist, 
who scores mainly for the sax sec- 
tion, but S steady beat 
tempos. Much of the credit is due 
to the fect that band men have 
been together for many years. 


, 





FIRE SINGES CAN. BALLROOM 
Regina, Sask., July 27. 

Damaze estimated at $4,500 was 
done to the Trianon ballroom here 
last week by a fire which started 
in the refrigerator unit of a re- 
freshment stand. 

Overheated electric motor was 





blamed. 
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Philly's Robin Hood Dell Foldo May 


ORCEESTRAS-MUSIC 91 


Publicity-Conscious Batoneers, Who 





~ Have to Adjust 276 Salary Claims  gis2:."""*"s< | Rap Band Biz, Draw Ire of Agencies 





Four Leaf Clover.....F.D.&H + 


Philadelphia, July 27. + 
Time May Change. ..Connelly 


Frederic R. Mann, who _ was 





Bandleaders, who go into long 
|detail in newspaper and magazine 


Rondo Hopes to Repeat 
























































amed president’ of the Robin < : : Nature Boy.......... reer . 
flood Dell Corp., following the col-| “True’ With New Dubbing! Golden Earrings. . |. Wietoria —— Band Set —_—__ interviews over the collapse of the 
lapse of the outdoor concert season Chicago, July 27. Toolie Oolie....... Southern | For San Juan Nitery be grade parva Phong the 
here a week ago, will meet tomor- | Rondo Records, will try to re- | Dream of Olwen Wright | Lecuona Cuban Boys band has | past Rater months there hay been 
-ow with members of the executive | peat its initial success : -.. | Near You Wood (| hee re - -week st; . : . ae anya 
ro ie A ste - | peat its initial success with Ken After / . ooc been booked for a two-week stand repeated instances of maestros 
board of Local 77, American Fed-| Griffin’s “You Can’t Be True.” It pene All Cinephonic at the Escambro beach club, San playing various key cities ‘who 
eration of Musicians, to iron out | has dubbed duo singing of Marian aroo Laroo Dash Juan, Puerto Rico, starting Satur-| have, as a means of saying some- 
pay difficulties. Spelman and Johnny Knapp into day (31). Band takes off in a thing fresh and newsworthy to help 
The orchestra musicians have a | Griffin's organ work on “Cuckoo | Second 12 |chartered plane tomorrow get their names in local papers 
total claim against the Dell of} Waltz’ and “Every Little Move- My Achin’ Heart — Agent Lenny Green, who's ac-| pointed out that ... modern young- 
$27,000 in wages for the unexpired | ment Terese . neny companying them, will line uP |sters are no longer music conscious 
three weeks of the summer season Rondo is doing voice insertions Sastate oo some Puerto Rico theatre dates that the band business has 
which ended abruptly July 24,)on all Griffin selections _ Knapp Serenade of Bells Morris otter the caee See come apart at the seams. . . that 
when the organization ran into sings on two other Griffin sides, Tree in Meadow Cenmeite it no longer occupies a place of 
financial difficulties. an Had You” and “Brown Jug Civilization Morris Top Bands Booked For ‘glamor in the minds of teen-agers, 
Mann said that the management | Polka.” | I'd Give Million Connelly | ete. 
a of C. David Hocker had drawn| | Reflections on Water peed hi ? La iD cer | Agency exees burn every time 
Rd contracts with the musieians in! i Miranda Kassner 0 10 S$ Largest Vancery., such an interview comes to their 
8 such a way as to make this claim | Jukebox Maker Turns | Silver Wedding Waltz Unit | P y, ene ery They feel that the a 
: possible. The new Dell president, T R ° 0 S . | You Do .. Chappell | La C ms | Seana, similar to other indus- 
S who is head of the Seaboard Con- 0 unning wi tring Ask Anyone...... Feldman | arty inton ree tries, is feeling the pinch of infla- 
v2 tainer Corp., is also a member of A D | Cleveiand, July 27. j|tion, and that there’s no reason to 
Local 77. He will try to work out d G d| - aaa | Built to accommodate 5,000 |believe it has tobogganed into the 
a compromise with the musicians ; els ynamite | dancers, the Dance Theatre be- |depths for good. And, they point 
union over the contested wages Columbus, July 27. | ‘came the biggest open-air ball-|out, bandleaders who give such in- 
; The new president hagk aittns An explosion tore out part of a} ame all S ac room in Ohio, if not the midwest |terviews are doing additional dam- 
; last Thursday (22) following the | wall at the Young Distributing Co., | y | when it was opened by Larry Clin-|age to the business by rubbing off 
" resignation of Henry E. Gerstley,| makers and distributors of juke | |ton's we last week in the nearby bows of the ome that has already 
and one of his first official acts | boxes, early Sunday morning (18). | leg ss 4 a et ‘il MRA Sa Aditic EOS FE OWA See 
cam. te: olinct Ue. aneiinaiion of ' lay m med 0 an er 00m Unique dance pavilion covering |coriditions. 
Hocker, who is also vice-president | A stick of dynamite laid on a Win | 1314 acres was erected by Albert | 
of the Davidson Agency sade York |dow ledge caused the blast, which | ae W. Jewell, former theatre operator, 
artists representatives. broke windows in nearby homes. | Chicago, July 27. |as the nucleus of a_ proposed Mercury to Put Accent 
~— res Detectives believe the blast a} Panther Room, Sherman hotel,|amusement park. In addition to 
4 The feud between Hocker and threat against the concern for its |Chicago, which dropped its name | having an ae by 128-foot floor of ° Pl 
: Mann is a long-standing — a Loe Sree se EO ped? oh nel : — (0) J 
jaar s.aagnetaning ore it | hang tpt nealing outs Omni some ne aan wi | arte with «ante meace,| OM Disk Jockey Falters 
é ( ; 2 . sic machines resume the use of major bands in| it has a domed theatre stage 25 by Chi July 27 
. ment for local musical circle: music machines. ‘ ‘or : 7 ' : y Pig. ich ele 
; Hocker, one-time ~ we wander” Firm began delivering its own erate Fol months the Panther | 46 feet, rigging for scenery, dress- Mercury Records has resched- 
4 manager, had Mann deposed as|™achines directly to business cr povneed with name singers |ing rooms and equipment for the | uled its disk release dates with ac- 
; vice-president of the Dell in 1945 | Places a week before, instead of | backed by small jazz combos, small | showing of films. : ; cent on disk jockeys. From now 
‘i Hocker, who became geneisiman- placing them through operators. | roups in tandem, and other acts Finishing touches are still being | on d.j.’s will receive platters three 
= ager of the al fresco concert serie Operators consequently were left | along that line, while band agen- put on the grounds and a film pro-| weeks before retail outlets. Fur- 
; in 1941, had remained i he ake out in the cold. Company also! ‘iS did everything they could to/jection booth. There  weren't| thermore twice monthly shipments 
; wr rt Fn fab ye . dan operates in Cleveland and Cincin- | P®” the spot up again to top com- | enough gre facilities for danc-| will be cut down to once in the 
tion or nati and is owned by James R.|>°-’ ers at the preview but promoter|same period to reduce shipping 
3 0 Rogge Fist be says Young, of Cleveland. y In the boom days of the band|claims he will have enough chairs} costs. Diskery is also working out 
i Pee ne Fa we ent has 01 dered No furth silhitietiin teats | business, the Sherman was a key|and refreshment tables to handle|a deal with gift certificates where- 
: ett —— audit of the Dell’s| a es ee eficiain” booking, carrying great prestige.| about 4,500 people for spot’s offi-| by platter turners will give out 
pia Le e last three years. The initial Pacmvep Po Rak officials’ | Currently, the Panther Room is|cial premiere tomorrow (Wed.) script instead of albums, and rec- 
rch cover the Dell operations | Ua ears Of a jukebox gang war. | undergoing a remodelling, which Ray Anthony’s orchestra came in| ord shops will get full credit from 
weeskiaas an deposed as first vice- | will be completed in plenty of time Monday (26) for the flag-raising|the factory. Method reduces 
To bri, ann said. ails Eddie Oliver orchestra is at the | for the October debut. Meanwhile, | and a one-week engagement. Dean | shipping costs and breakage. 
oS pichelneate the Dell within the} St. Anthony Hotel, San Antonio. | every major booking outfit in the | Hudson has been inked for Aug. Jimmy Hillard, v.p. in charge of 
pt nee ook range of more Phila-| Steve Kisley crew, there the past country is endeavoring to sell its |2-8, Sonny Dunham Aug. 9-15 and | artists and tunes, starts midwest 
tn aoe a -_ he planned | coat mentee moved to the Baker | best names for the periods that are spay Pastor for an early Septem-/| tour this week to hypo platter pro- 
ext season. otel, Dallas. open. er date. motion. 
—_— 
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Thornton Pin-Up Girls—alway 
That" — hit on something new — they chose 
"Mister" to be stranded on a desert island with! And dancing with 
Fred calls for “topflight" music—so they chose Richard Himber and 
his orchestra their "Favorite." As a bevy of Thornton Pin-Uptuous 
beauties look on, Mrs. Walter Thornton presents a statuette of the 


FAVORITE FOR 1042 








s bei 


ng chosen "Miss This” or "Miss 
Fred Astaire as the 


"Goddess of the Dance" to Mr. 
New York. 
"Get a Pin-Up Girl," the Walter Thornton Models’ favorite song, is 
played by Richard Himber and his orchestra, heard nightly from 
the Cascade Room of the Biltmore Hotel in New York and aired on 
NBC and CBS networks, Coast-to-Coast. ; 





“Himber at the Biltmore Hotel in 2 
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Top Name Bands inflating Themselves 


Right Out of the College Market 


Bloomington, Ind., July 27. 

The big name band is inflating it- 
self right out of the college dance 
picture where a steady string of 
boxoffice deficits are ‘driving so- 
cial organizations into taking on 
cheaper local or campus bands. 
Lyman Smith, 
the agencies at Indiana University, 
says the other schools around the 
midwest are finding it tough going 
also to keep out of the red ink with 
high-priced name outfits. 

“Back before the war,” says 
Smith, “You could get a name band 
for anywhere from $800 to $1,500. 
Now it takes from $1,500 to $2,000 
for just an average band and the 
topnotchers run as high as $3,000. 
The kind of prices you have to 
charge with an overhead like that 
is too steep for most students.” 


Only in traditional “must” affairs 
are name bands drawing enough to 
show the sponsors a profit. 


In the last year Del Courtney, 
Sam Donahue, Blue Barron, Ray 
Eberle, Gene Krupa, Teny Pastor 
and Ted Weems played the Indiana 
campus and only two dances 
broke even or made any money. 
‘the remainder lost anywhere from 


contact man with | 














FEATURED BY THE 
THREE SUNS (VICTOR) 


I'M IN 
LOVE—CAN'T 
YOU TELL 


EDWIN H. MORRIS & CO. 
1619 Broadway, New York 
All Material Available 




















Words and Music by 


BERNIE WAYNE 
AND 


BEN RALEIGH 


YOU WALK BY 


CAVALIER MUSIC 
1619 B'way, New York 19 


— = 


$400 to $1,200. As a result dance 


|!sponsors are giving nearby com- | 


| binations jobs which formerly went 
ito name bands, operating on the 
theory that even if the 
'band won’t draw as well, it still 
|won’t lose them money. 

| Concerts are paying their 
still are not setting any 


way 
| but rec- 
| ords. 
| Philharmonic filled only 2,600 seats 
out of a 7,572 capacity and Carmen 
Reliable Fred Warin 
himself and the Pennsylvanians as 
a big favorite, however, by drawing 
7,100 when he appeared on the con- 
icert series. 


| Pianist Soothes Meat 


| Bayers Until Mpls. AFM 
| Head Cleaves Stunt 


Minneapolis, July 27. 
Local meat market called off its 





stunt providing piano music to 
| sooth the savage breasts of cus- 
tomers, irked by high prices, when 


| George Murk, American Federa- 
tion of Musicians’ head here, noti- 
fied the establishment that the 
butchers’ union would be requested 
ito call out its members there if the 


store persisted in employing a non- | 


union pianist. 


Pianist in question was Eugene 


' Young, youth, who had gotten pub- 
licity in consequence of winning a 
$2,200 scholarship on the Cedric 
Adams WCCO “Carney Carnival,” 
‘radio talent-hunt show. Before be- 
| ing dismissed at Murk’s insistence, 
Young worked on an elevated plat- 
form and dispensed classical music 
along with boogie-woogie. He'll not 
be replaced by a union musician 
| even though the store management 
| says that “psychological effect on 
customers was good.” Spot got lots 





on back. 





Scoggins in New Post 
Dallas, July 27. 

Chick Scoggins, formerly Texas 
representative of Mus-Art Corp., 
which has now merged with Gen- 
eral Amusement Corp., has been 
named representative of the 
McConkey Music Corp. for Texas, 
Oklahoma, Louisiana, Mississippi 
and Arkansas, with headquarters in 
Dallas. 

Organization has offices in Lon- 
den, New York, Chicago, Holly- 
wood, Kansas City and Cleveland 
handling dance bands and night 











club acts. 
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JAZZ RECORDS MADE IN THE PAST 30 


‘BOOK! AN INDISPENSABLE REFERENCE GUIDE 
\ FOR EVERY JAZZ FAN, MUSICIAN, RECORD 
SHOP, COLLECTOR, 


CHARLES DELAUNAY’S 





A Listing of Over 


20,000 JAZZ RECORDS 
{Persennel, Dates, Erc.) 


5,000 MUSICIANS 
250 RECORD LABELS 
ane 


DISCODE 
(The new automatic index) 





FOUND IN THIS REMARKABLE 





RADIO ANNOUNCER 





cheaper | 


Norman Grantz’s Jazz at the | 


|Cavallero pulled about the same. | 
established | 


: 
| 


Songs with Largest Radio Audience 


Thirty songs of the week (more in case of ties), based on the 
copyrighted Audience Coverage Index Survey of Popular Music 
Broadcast Over Radio Networks. Published by the Office of Re- 
search, Inc., Dr. John G. Peatman, Director. 

Survey Week of July 16-22, 1948 
A Felia With an Umbreiia—ij‘“Easter Parade”...... Feist 


A Tree In the Meadow . 
Baby Don’t Be Mad at Me 
Baby Face 


Best Things In Life Are Free a 


Beyond the Sea 


Blue, Shadows On the Trail—i “Melody Time” 
Haunted Heart—*“Inside U.S.A.” 


I May Be Wrong i eae 
I Went Down To Virginia. . 


Only Happens Dance With You— 


It’s a Most Unusual Day 


It’s Magic—7‘‘Romance On High Seas” . =e 


Just For Now 
Little Girl 
Little White Lies 


Love Of My Life—i“The Pirate” ........... 


Love Somebody 
My Fair Lady 


My Happiness ...... Pe 


Now Is the Hour .... 
P. S. I Love You 


Put "Em In a Box—i“Romance On High Seas” | 
Rhede Island Is Famous For You—*“Inside U.S.A.” 
Serenade (Music Played On a Heartstring) 


Toolie Oolie Doolie .. 
Woody Woodpecker ™ 
You Can’t Be True Dear .. 
Yours .... : 


The remaining 21 songs of the week, based on the copyrighted 
Audience Coverage Index Survey of Popular Music Broadcast 
Over Radio Networks. Published by the Office of Research, Inc., 


Dr. John G. Peatman, Director. 
A Bed Of Roses 
A Boy From Texas 


Better Luck Next Time—i “Easter Parade” 


Chillicothe, Ohi 
Caeee. so es ee 
Dolores 

Ev’ry Day I Love You 


I’d Give a Million Tomorrows ee 


It’s You Or No One 
Judaline—*“Date With Judy” 
Just Because 
Maybe You'll Be There 
Nobody But You 
Rambling Rose 

Spring Came 


Steppin’ Out With My Baby—“Easter Parade”... . Berlin 


Take It Away 

Tell Me a Story 

Time and Time Again 

You Call Everybody Darling 
You Were Meant For Me 
> 





* Legit Musical. ¢ Filmusical. 








Anti-ASCAP 


—um, continued from page 1 = 


attorney, Herman Finkelstein. Big 
legal names of the calibre of John 
W. Davis, Judge Joseph M. Pros- 
kauer, a member of the Simpson, 
Thacher & Bartiett law firm 
(which represents Paramount), 
have been brought up. The need 
for strategic public relations in 
high governmental places is also 
accented anew. 


Meantime, the film company at- 
torneys interested in ASCAP— 
notably the Paramount, Metro, 
Warner Bros. and 20th-Fox groups 
—have been invited to sit in on the 
masterminding. 


There is no question but that 
Judge Leibell’s lengthy and in- 
telligently written opinion is a 
bombshell for the entire amuse- 
ment industry, to a greater or less- 
er extent. His knowledgeability of 
show business litigation, as evi- 
denced in the past, is so expert, 
that even the pro-ASCAPers con- 
cede his negative opinion should 
not be taken light!y. 

Article 3 the ‘Killer’ 


That Article 3 is really the “kill- 
er” for the Society. Instead of rul- 
ing on the seat tax issue, which 
was challenged by Harry Brandt’s 
Independent Theatre Owners of 
America, the plaintiff in this major 
test case, Judge Leibell went out 
of his way to conclude his findings 
to the effect the entire ASCAP 
structure was generally in violation 
of the Sherman act; a combination 
of copyright owners acting in re- 
straint of trade, etc. 

It is therefore not a simple issue 
of whether theatre owners may be 
compelled to pay license fees to 
film producers, as an alternative to 
the seat-tax; but that the entire 
ASCAP system may be challenged. 
To showmen—and that includes 
the Theatre Owners of America— 
that is inconceivable, of course, in 








BN Slee ¥ pik ace «ood ote heats a aneeine Mellin 


gh Reo oe Robbins 





view of the manifold test cases : 


ever since Nathan Burkan first 
helped found the Society with that 





historic Victor Herbert test case. 


ooo 
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rch: ste Shapiro-B 
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Remick 
Y Pee Crawford 
Tyre Chappell 
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._, Advanced 
ose . Jefferson 
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.. Pemora 
.... Laurel 
ee ee a London 
.. Mayfair 
. Miller 


POFFO FF FF F66 46644 644444464444464646444 


Since then there have been a num- 
ber of test cases, up to the U. S. 
Supreme Court several times. 


The current isstie, however. is 
somewhat beclouded in that 
ASCAP is funetioning under a 
U. S. Supreme Court consent de- 
cree. 


There is awareness of the new 
American trend to combat any- 
thing or any organization which 
fixes prices, acts in concert, and 
the like. 

Of the notable music users, quite 
obviously a group like the broad- 
casters would be least likely to 
want to deal with individual copy- 
right owners, and rather prefer to 
license all its rights from a central 
source like ASCAP. But there are 
other music users, running the 
gamut from dancehalls to niteries, 
who have always rebelled at the 
music licensing system, not to 
mention the theatre owners. 

Sundry phases of the present 
issue are covered in the Pictures 
dept on Page 5). 
AY SE IT A RPT R IO I FN 
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Kenton’s Concerts 


Continued from page 39 ee 


gross was that $26,000 in Holly- 
' wood Bowl June 12. 

On only seven of the 41 concerts 
did band lose coin. The losers and 
grosses were: Syracuse, N. : an 
$1,972; Johnson City, Tenn., $1,645; 
Joplin, Mo., $1,725; Decatur, Iil., 
$1,429; Wichita Falls, Tex., $1,205; 
Coos Bay, Ore., $1,100; Boise, 
$1,870. 

As disclosed 





in VARIETY two 
weeks ago, Kenton this fall will 
play 32 concerts under aegis of 
Norman Granz, although batoneer 
cannot, under terms of agreement, 
bill himself as the promoter and 
he will not appear on dates. He'll 
merely act publicly as the advance 
flack. 

These dates will all be played 
in large towns as Kenton is con- 
vinced that small towns cannot 
support bashes. He points out that 
his few losing engagements last 
| year all were played in tank towns. 
| He'll sfill play the whistle stops, 
' but will dish dansapation. 

This year Kenton also wiil be 
| carrying two libraries. The stuff he 
dispenses at concerts will not be 
ltried out in hoofing halls, and his 
| dance book selections will not be 
| sprayed at bashes. 

Kenton pooh-poohs random re- 
| ports he’ll part with General Art- 
ists Corp. when pact ends shortly. 




















"GIL NEWSOME PICKS: 


(Famous Disc Jockey KWK-S!. Louis) 


VeHNEAT 
_ ARCHES 


*' The reaction out here has been tremendews on ‘Arches’. 
Will continue to play this regularly on ell shows!" 


LONDON RECGRD = 232 


PLONDON-AT CORDS 


Everyone's SOLD on... 


| SOLD MY HEART 
TO THE JUNKMAN 


LET A SMILE BE 
YOUR UMBRELLA 


Featured in 20th Century-Fox’s 
“Give My Regards te way” 























MILLS MUSIC, Inc. 
1619 Broadway @ 


‘New York 19 


| STILL 
LOVE YOU 


Catching on fast both Pop 
and Folk. 


Watch for Paragon Record 
to be released soon. 
PROFESSIONAL COPIES FREE 


Arlington Music Pub. Co. (BMI) 
4431 S. 36th St., Arlington, Va. 












































CASCADES ROOM, 














EXCLUSIVE M 


ASSOCIATED B 






Music in the Morgan Manner 


RUSS MORGAN |; 


And His Orchestra 


Opening Aug. 3 (indef.) 


DECCA RECORDS EXCLUSIVELY 
WORLD TRANSCRIPTIONS 


Biltmore, New York 











ANAGEMENT 


OOKING CORP. 


JOE GLASER, Pres 


745 Fifth Ave... New York 22 
PL. 9.4600 





203'N6. Wabash 
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—|RETAIL SHEET BEST Bands at Hotel B.O. 
| LERS bands a Otel DUD. s 
" Covers fetal 
° | | _ Hund Hotes raved Werk Os Date 
" 
| Guy Lombardo. ....Waldort (400; $2)... 7 2,935 21,700 
VARIETY —_——_, ? | Skitch Henderson. . Pennsylvania (500; $1-$1.50).... 3 1,205 3,950 
Survey of retail sheet musie - ie 6 3] footy rene iron Yorker (400; $1-$1.50) ... 11 1,020 14,705 
sales, based on reports obtained ; s Z < 5 5 § c ! eae stor (700; $1-$1.50) .......... 2 2,475 5,990 
from leading stores in 12 cities, & vfs 2 4 Big * New Yorker, ice show. 
and showing comparative sales et | 3 a. x als 3| cc) 
rating for this and.last week. (e |} =) Sle lSisble|ai/Slels i ; 
[E | S| a |= S| > Ely gl els 0 Chicago 
ie | tr lols | S 3 | e|p|s 3 | Z| 2 T George Olson (Beachwalk, Edgewater Beach; $1.50-$2.50 min.). Rain 
3 | | = g | 3S & g g sieisié& A three nights cut grosses to 8.500. 
W e le }eles]rl/fie¢ an <<) = RB c ' | Benny Strong (Boulevard Room, Stevens, 650; $3.50 min.-$1 cover). 
National eek Ending ae 5 fe] se | “via| 2 | wo ; =I<¢ | Warm weather melted ice revue take to 3,300. . 
£/PF I o/F ll elslals s }‘s|=| P || Florian ZaBach (Empi i 
Ratin pees. lo |S y ais an ZaBach (‘Empire Room, Palmer House, 550; $3.50 min.$1 
alms July 24 2 igi . | se = .| & £ ¥ 25S cover). Holding up well against heat spell. Neat 3,600. ’ ’ 
e/S6/8\)/<¢|m/8/& ei ais!) =. — 
This Last pis lSteleligigiaimizicial § i 
wk. wk. Title and Publisher eles lelelglelzle/elaia] t | Los Angeles 
eatitipemenmepmemnmeteenne ’ i, 4 u a . } ¢. ~ 
~ = ae Frankie Laine, Shep Fields (Ambassador, 900; $1.50-$2). Very strong 
1__1 “You Can’t Be True” (Biltmore). 2 2 1 2 1 3 1 7 1 1 1 1 109 || 2980 tabs. 
"S__2_“Weedy Weedpecher” (leeds). 1 3 4 1 8 8 3 6 8 SS a ie ft Sara i Ste ae, oe 3.70 cavers, 
3.3 “My Happiness” (Blasco)..... Ss. se S Se Se. oe ow ee | 
4 10 “Tree in the Meadow” (Shapiro). 6 5 2 aw ws Seer oss ' i 
4 ow” (Shapiro) . . RE 2. id 10 45 | 
5 5 “Toolie Oolie Doolie” (C.K. Harris) 5 st RD en ce ja a | Location Jobs, Not in Hotels 
6 4 “Little White Lies” (BVC)....... . t.¢ 8 4 ov tw tT .. 8 agg a A 
“TA_..__“It’s Magic” (Witmark).......... 4 6 .. 10 5 ee oan’ eee” 6 Centy Gould (Chez Paree, 500; $3.50 min.) Danny Thomas sock 
. _7B_13 “You Call Everybody Darling” (M) .. 4 cz “5 iene ee a Henry King (Trianon; $1-$1.15 adm.). King’s final week here; closed 
7¢ 6 “Nature Boy” (Burke-VH)._. aks ies gee 7 age age 5 oR with light 7,000. George Winslow switches back. 
3 7 “Put Em in a Box” (Remick) =o . a 2 Ser ee aes | Al Trace (Blackhawk, 500; $2.50 min.). Railroad Fair out-of-towners 
> — 5 "“ilgened Hisar’ (Willian ee z PETES Cad. ae Ry. ae making this a headquarters; fond 3,000. 
3 8 Haunted Heart’ (Williamson)......_ -- 10 5 10 9 5 10 17 George Winslow (Aragon; $1-$1.15 adm.). Closed fairly strong with 
10 14 “Love Somebody” (Kramer-W) ae. 2 ‘ses? ee Ge eS! eo ge © ee 10,000. 
1 l ee 12. “Maybe You'll Be EG) SS. Ss. a8 Ge TLS fbmape. A cha ee 15 ae cae 
12 11 “Tea Leaves” (Morris) . Cb Bac nave OO. de ek aie Ae 2 ee Te eee (Los Angeles) 
i3 ee Cl... a ee " ec Helen Forrest (Palladium B., Hollywood, 3rd wk.). Sickly 
; callers, 














mer Frankie Masters (Aragon B., Santa Monica, 2nd wk.). Good 7,000 tabs. 








LUND RESIGNS IN CLEVE. 


Sterling Answers $15,000 | =p sy (iy : 
Suit Vs. Jimmy Wakely Inside Orchestras—Music | Howie inal ‘key. disk ‘ies ‘at | 


Sterling Records last week an- | Recent reissue by London Records (the U. S. counterpart of the y j 

bone S| etait Thence Ara) of tan taeel ‘winiie |WJMO, has resigned from the staff | 
swered a $15,000 damage suit itis cca firm) of two year-old George Formby disks recalls \for an indefinite period. 
Bud Weddell has replaced him 


brought against it in N. Y. federal | Jack Hylton’s battle with E. R. (Ted) Lewis, board chairman of the | 
: : English recording company, about utilizing Formby on x. Lewis | 
film Jimmy | &N 8 pany, a g y — — the lush-sponsored six-after- 


‘Midwest Ballroomers 
In Sept. Chi Confab 


Chicago, July 27. 
Midwestern Ballroom Operators’ 


court by cowboy 'on 
' Assn. will hold its annual conven- 





i 
oe 
js 
~~ 


Wakeley with a general denial that 
it had wrongfully reproduced four 
of .his masters which he had cut 
for the defunct American Record- 
ing Corp. 

Waxery claimed that it had pur- 
chased the quartet of platters from 
ARC’s trustee in bankruptcy. Com- | 
pany also asserted that a Los An- | 
geles court had authorized the. 
trustee on July 10, 1947, to coun- | 
tenance the deal. 


RAMBLING 
ROSE | 


By JOE BURKE and 
JOE McCARTHY, JR. 
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1619 Breadway, New York 
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Featured in M-G-M’'s 
“BIG CITY” 


DON'T 
BLAME 
ME 


Music by... 


JIMMY McHUGH 
ROBBINS 











| balked that “Formby may be OK as a visual comedian but never on 
| Wax,” and refused; so Hylton, to prove his point, waxed ‘Chinese 
| Laundry Blues” and “Vododeo” as being by the Hylton orchestra, 
| “vocal chorus by George Formby”. This was a technicality Lewis 
| couldn't regulate, in view of Hylton’s contract with Decca of London. 
Eventually, of course, Formby clicked to the degree he was given the 
| Stellar billing he deserved and the label changed to ‘with the Jack 
Hylton orchestra.” Thereafter he made many more platters, under his 


|ndéon stanza from 3:30 to 5 and on 
| the hour-long evening stanza from 
|7:05 to 8. Weddell also takes over 
|the Sunday hour-long Top 10 
| Tunes show. 

| Gene Carroll adds a half-hour of 


| the Lund show to his trick, taking 


|tion in Chicago Sept. 21-22. 


For 
the first time, the operators are in- 
viting executives of band-booking 
agencies to speak at the gathering, 
which will take up economic prob- 
lems of the field. 


on the 3 to 3:30 stanza. | Howard Sinnott, General Artists 


| ords, played host to some 60 music and band agency men on a day’s | 


own recognizance and featuring his own specialties. 





Details of the Lund resignation | Corp. one-night booker, is among 


have not been disclosed. 


those invited te talk. 








Manie Sachs, director of artists and repertoire for Columbia Rec- | 





outing last week. Gang left N.Y. at 8 a.m. in a chartered bus and | 
drove to the Green Valley Country Club, outside Philadelphia, where 
Sachs staged a golf tournament, then to Frank Palumbo’s C & R Club, 
Philadelphia, for dinner, and thence to the Ike Williams-Beau Jack 
fight at Shibe Park. After the fight the group went back to Palumbo’s 
Click Club, then home. There were golf tourney prizes of a television |, 
set (won by Paul Barry, Morris Music), golf clubs, etc. Green Valley 
clubhouse, incidentally, was formerly Sachs’ home. His father owned | 
it and the land which the course occupies. It was the second straight 


year Sachs staged such a junket. 





RCA-Victor has already begun to make modifications in the applica- 
tion of its plan to have a committe of eight executives listen to and 
decide the merits of new sqngs submitted for recording by publishers. | 
According to pubs who took new material to Victor's New York office | 
Monday (19), the day of the week reserved for them, they were told 
by Victor’s Jack Hallstrom that from now on pubs can drop tunes at 
the disker’s office on any day they choose and do not necessartly have 
to appear personally on Monday to demonstrate them or explain their | 
exploitation aims on a particular melody. It seems that in confining | 
contacts with pubs to Monday, Victor’s men haven't enough time to 
give all song mer the correct attention. 





“Tenement Symphony,” dormant since 1941 when it was just another 
tune in Metro’s “The Big Store” ‘Marx Brothers) is due for a plug ride. | 
Tune. written by Hal Borne and Sid Keller, is being done nightly at | 
Slapsy Maxie’s by Tony Martin. Splurge will come on a soon-to-be- | 
released disking by Martin. Singer, who introduced it in picture, | 
relearned the tune in England during his recent Palladium date, in | 
answer to many requests. Number caught quickly and Martin’etched | 
it for HMV, RCA-Victor British label, with the backing pf a 30-piece | 
band. “Symphony” covers both sides of a 12-incher, which will be | 
released shortly and is due for heavy exploitation. Feist publishes. 





Ohio Automatic Phonograph Owners Assn. has tagged the Connie 
Haines-Alan Dale version of “Darktown Strutters Ball” as its “hit tune” 
for August, which. puts the platter in 3,000 jukes. Dale's Y ae Leaves,” 
also Signature, got the same group’s designation for Juné. 


Vita Cuts June Loss To 


Fox Sued by Jordan 


The 


RH 


LOGGING SYSTEM 





The Nation's 
Biggest Request Song 


I'd Give 
A Million 
Tomorrows 


(For Just One Yesterday) 


OXFORD MUSIC CORPORATION 
1619 Broadway, New Yerk 





Chicago, July 27. 
Vitacoustie Records, Chi indie, 
last week filed a financial report 
with referee in Chi federal district 
court, which disclosed that com- 
pany has cut loss in operation to 


$1,000 for the last month. Over 
prior three months outfit lost 
$10,000. 


Creditors committee also gave 
the statement the double-o and 
referee, who previously stated that 
if company could not operate at a 
profit he would ask for a bank- 
ruptey action, indicated that im- 
proved position of the diskery 
would not make such action neces- 
sary. 

Vita is negotiating with several 
artists and record companies to 
sell masters. Among those inter- 
ested in getting back pressings are 











Joan Edwards and Leo Diamond. 


— ee QoS See 


. Avoids Chapter 10 Tana 
$1,000; Avoids Chapter 1° On ‘Beat the Ban’ Tune. 


.'as half owner in the piece. 


| Harry Fox, agent and trustee for 
the Music Publishers Protective | 
| Assn., was named defendant in a | 
/novel suit filed in N. Y. federal | 
‘court last week by songwriter | 
Thomas Jordan. Plaintiff claims | 
|that in November, 1947, he and 
| Jimmy Franklin wrote a_ song, 
“They All Recorded to Beat the | 
Ban.” 

Subsequently, Jordan charged, | 
Franklin obtained control of the | 
tune through Royal Music Publish- | 
ing Co. of Hollywood which is al- | 
leged to have no corporate entity. | 
Meanwhile, Jordan asks the court | 
for a temporary restraining order | 
preventing Fox from paying royal- | 
ties to Royal or Franklin until a) 
declaration of his rights are made | 








... That is why 

ROBBINS, FEIST, 
MILLER, Ete., have 
ALL SUBSCRIBED ! 
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Loew's, Warners, N.Y. Latin Quarter 


Wont ‘Lend’ Talent to Tele Shows 


Two New York theatre circuits¢ 





er { : 
and. one’ major: aitery have 1"! Icer’s H.O. in Ft. Wayne; 


bidden performers working its 
shows to double into television. | 
The Loew and Warner circuits to- | 


gether with the Latin Quarter has | 


written into its contract a clause | 
forbidding acts playing there to 
work any video shows while play- 
ing for them. 

Other theatres and niteries are | 
studying similar moves, and net | 
result is likely to stymie source of | 
acts for such shows as the Texaco 
Star Theatre (NBC) and “Toast of | 
the Town” (CBS), both of which | 
rely to-some extent on acts current | 
in N. Y. spots. 


The Paramount circuit and the | 
Roxy theatre have as yet taken no | 
action in the matter. Paramount is | 
still undecided while Sammy | 
Rauch, Roxy booker, feels that if! 
one of his topliners contributes | 
only a briefie to a video show, it | 
will serve as a trailer. He’s doubt- | 
ful that he would permit any act | 
playing for him to do his entire 
stint for video. 
. The Loew circuit is said to have 
asked its attorneys to insert the 
television provision to clause III | 
of its contract after Ed Sullivan | 
got Lena Horne and Paul Winchell, 
both in the current Capitol, N. Y., | 
to go on his “Toast” show several | 
weeks ago. Clause III forbids acts | 
from appearing at cafes and bene- | 
fits club dates while playing a/ 
vaude theatre. 


Lou Walters, operator of the 
Latin Quarter, inserted the tele | 
clause some weeks ago. He nixed | 
appearance of Landre and Verma, | 
who opened at the LQ Sunday (25), | 
on the Texaco show last night | 
(Tues.). 








‘America’s 
Foremost 


Marimbist 





Comedy Team Injured 
Fort Wayne, July 27. 

“Holiday on Ice”, which played 
here for six nights, (July 16-21) 
had so many turnaways show was 
held over for two additional nights 
(22-23) in the Zoliner Stadium, 
outdoor arena. 

Fred Holly and Bob Day, com- 
edy team with the show, were 
hurt during act Saturday night 
(17) but returned to cast Monday 
evening. 





| Det. Niteries Hit By 


Worst Summer Slump; 
Bowery Cuts Prices 


Detroit, July. 27. 

Frank Barbaro, Bowery proprie- 
tor, has started a one-man war 
against high prices. He’s out to 
woo back customers by returning 
to prewar tariffs. 

Most bistros are in doldrums. 
Shows have been cut. Cafe Bur- 

andy has put in a music group 
for the summer, likewise the Town 
Pump. Only spot spending any 
coin is the Club 509, and they’re 
packing them in nightly. 

Barbaro argues “maybe if we 
have the courage to cut prices, the 
butcher, the baker and others will 
learn that something has to be 
done to ease the strain on the pub- 
lic pocketbook and follow suit.” 

He slashed food and drinks 
prices 25% starting Monday (26), 
also door charges. Other opera- 
tors are watching results before 
following his idea. 


Callahan Sells Interest 
In Ky. Nitery for 1006 


Cincinnati, July 27. 

Thomas J. Callahan reportedly 
received $100,000 for his interests 
in the Latin Quarter, nitery near 
Newport, Ky., which he sold last 
week to the Licking Realty Co., 
which operates the spot. 

Callahan, who came here from 
Chicago several years ago, is suc- 
ceeded as manager by George S. 
Gebhart, on the club’s staff for 
15 years, and his place as prexy 
passed to Ernest Brady, former 
veepee. 

Continuing its floorshow and 
dance policy, club now has Radio 
Ramblers, Johnny Bachemin, Mar- 
tingales, June Taylor Girls and 
Verne Vorwerck’s orch. 


Autry’s Rodeo Sock 70G 
In 6 Days at Salt Lake 


Salt Lake City, July 27. 

Gene Autry’s rodeo recovered 
from a mild start to jackpot with a 
solid gross of $70,000 on six-day 
stand. 

Autry’s cowpokes were the first 
such outfit to get socko b.o. here 
this year. 
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Hollenden H., Cleve., 
Lining Up Name Acts 


Vogue room of the Hollenden 
hotel, Cleveland, is lining up series 
of name shows. Already pacted 
are the Ink Spots starting Aug. 5; 
Joey Adams, Tony Canzoneri and 
Mark Plant, Aug. 19, and Belle 
Baker starting Sept. 2. 

Harry Kilby of General Artists 
Corp. is booking the spot. 





| 
Maxine Sullivan's 


London Ovati 


London, July 27. 

U. S. acts continue to dominate 
London variety houses. Casino bill 
which opened Monday (26) has two 
American imports which received 
top ovations. Maxine Sullivan, Ne- 
gro singer, had to deliver eight 
numbers before audience would let 
her off stage. Senor Wences, hold- 
ing over, scored another hit of bill. 
Campagnons de la Chanson alse 
clicked. 

The Palladium, opposition house, 
has Jack Benny as topper. 


Femme Aerialist faints 
Atop Pole at A.C. Pier; 
Rescued by Fireman 


Atlantic City, July 27. 

While a crowd of some 3,000 
watched, Joseph Hackney, 50-year 
old city fireman, climbed to the 
top of a 150-foot pole and rescued 
Marion Foster, aerialist, who was 
clinging to the narrow pole in a 
semi-conscious condition Thursday 
afternoon (22) at the end of Steel 
Pier. 

The accident was attributed to 
a shift in the rigging supporting 
the high mast which caused her to 
strike her head and almost fall. 
Miss Foster, only partly conscious, 
had already slipped out of a foot 
strap, Hackney said, when he 
reached her. When he arrived to 
her side after the long climb she 
fainted. At the hospital doctors 
said that it would be several days 
before she would be able to resume 
her act. 

Last year she suffered a similar 
experience at the pier when a high 
wind caused the tall mast to sway 
so much that she fainted. She was 
brought down after being sup- 
ported by her companion in the act 
until heip arrived. © 


Nitery Trailer for Book 
By Lee Mortimer-Jack Lait 


A nitery trailer for Jack Lait 
and Lee Mortimer’s new book, 
“New York—Confidential,” was the 
party given by Lou Walters at his 
Latin Quarter, N. Y., for Mortimer. 
Latter is the N. Y. Mirror’s nitery 
and film critic, and Lait, of course, 
is editor-in-chief of the Mirror. 
Lait was not present at the Tues- 
day night (20) all-star turnout 
which was a two-ply deal: a send- 
off for the book and a personal 
tribute to Mortimer who, as one 
of the prominents on the saloon 
beat, is congenitally “pro” niteries. 

This cafe switch on literary teas 
and cocktaileries was put to good 
use by Mortimer who had promin- 
ent booksellers and buyers of de- 
partment and book stores as his 
guests. .Jackie Miles doubled from 
the Roxy as emcee, and guest en- 
tertainers like Cab Calloway, Jan 
Murray, Vivian Blaine, Chandra 
Kaly, Eddie Davis, Henny Young- 
man (who came over from his own 
opening that night at the Riviera, in 
Jersey), Nancy Donovan and others 
did stints as part of the salute to 
Mortimer. This was on top of the 
regular LQ revue headed by Ina 
Ray Hutton, Willie Shore and 
Cross & Dunn. 

Sophie Tucker and Joey Adams, 
as cafe performers, have sold their 
autobiogs from the saloons they 
worked for charity purposes, but 
it is unlikely Mortimer will ditto 
with “New York—Confidential.” 

Incidentally, the film rights have 
Pte sold to an independent pro- 

ucer. 











Chi Casino Reopening 
_ Chicago, July 27. 
New Casino, Chicago, formerly 
the Latin Quarter, which folded 
six months ago, will reopen Labor 
Day with name band policy. 
Spot, taken over at auction by 
Arthur Blumenthal, will operate 





similar to Click, Philadelphia. 





3A’s Reinstate Segal, But Blame 
AGVA Deal as Cause of Ousting 





—¢ Jack Segal, booker of mountain 


‘Judy Canova Loses Suit 


| To Null Lyons Agcy. Pact 
Los Angeles, July 27. 

| Judy Canova’s suit to break her 
leontract with the Arthur Lyons 
| agency was tossed out of L.A. su- 
| perior court when Judge Clarence 
| Hanson sustained a demurrer by 
| Lyons’ attorneys. 

| It was the second time the ac- 
| tress’ suit was taken off the cal- 
| endar. 


‘Coast AGVA Organizing 
| Little Theatres Using 
Mellers, Olio Acts 


Los Angeles, July 27. 
Little Theatre outfits playing in 





be organized within 10 days by the 


Among the legit companies, some 
of them established for years, are 
“The Blackguard,” “The Drunk- 
ard,” “Turnabout Theatre” and 
“Under the Gaslights.” 

Through an agreement with Ac- 
tors Equity covering this division 
of jurisdiction, AGVA will draw 
up future contracts with so-called 
legit shows in this territory. Miss 
Bale announced that AGVA regula- 
tions will not be “so severe that 
anyone will be driven out of busi- 
ness.” Usually AGVA covers per- 
formers in vaudeville and night 


clubs. 
Saranac Lake 


By Happy Benway 
Saranac, N. Y., July 27. 
Eddie and Lucille Roberts, men- 
talists, in to visit Carl Kessler (The 
Amazing Mr. Ballantine) and put 





Rogers. 
Bill (Decca) Lalis, after 18 
months in infirmary, upped for 





| meals. 

Eugene Reed, legit actress, in for 
| rest and observation. 
| The Henry Mayers in for annual 
vacash at their Lake Flower camp. 

John S. McCusker will summer 
here while ogling Alice Dudley, 
who’s doing nicely at the Rogers. 

Medical department of the 
Rogers has added Dr. John Fenger 
to its staff of specialists. 

Betty (Par) Blessing, who took 15 
months to beat the rap, leaves the 
Rogers soon to resume as secretary 
to Dr. Edgar Mayer in N.Y.C. He 
was formerly medical head of the 
old NVA Sanatorium. 

Margaret Dougherty, ex-nitery 
entertainer and Edna Hagan, legit 
actress, in for checkup and okayed 
to return to work. 

Dr. Harold Rodner, Will Rogers 
Fund exec, accompanied by Sam 
Shain (20th-Fox), Ed Serlin, and 
Jimmy Sileo in to take shots of 
the patients for film short to be 
used in drive for funds for Will 
Rogers Memorial hospital. 

Benny Ressler and frau left for 
N. Y. C. for an extended stay, 
— —_ Hirsch returned to the 
colony er spending .10-day fur- 
lough in Boston. ' 

Eric Groething, former Rogersite, 
planed in from N. Y. to help sister, 
Ines (Loew’s) Groething, celebrate 
receipt of all-clear and back to 
work papers. . 

Mary Lou Weaver checked in for 

rest and observation. 
‘ Tony and Christine Mandracchia 
in from N.Y.C. to bedside Tom 
(IATES) Curry, who expects dis- 
charge soon. 

Mary Klimick in visiting sister, 
Lee (Loew’s) Klimick, who’s pro- 
gressing nicely. 

Write to those who are ill. 





Frank Libuse starts at the Lake 


Tahoe, Crystal > Nev., to: od 
row (Thurs.). ~~ mend 


ee SLE 











this area have been notified by | aeepanen, or when such is un- 
Florine Bale that their talent will | 


American Guild of Variety Artists. | 


on a show for the gang at the} 








spots, was restored to membership 
in Associated Agents of America 
last week. Decision was made 
after Hymie Goidstein, prexy of 
agent group, learned that Ameri- 
ean Guild of Variety Artists had 
given Segal a waiver on the five- 
mile limit in resort contracts, 
| which nullified the cause of oust- 
|ing several weeks ago. 


Goldstein, however, blames the 
| situation on AGVA, claiming it is- 
|used the waiver without consulting 
AAA or other agent groups in- 
volved in mountain bookings. 
Goldstein claims the union grant 
was made “under the table” and 
also charges AGVA with failing to 
comply with Clause Nine in modus 
/operandi of mountain bookings as 
| laid out last year. That stipulated 
that all acts playing such dates be 
roomed and boarded at place of 








available, they must be housed and 
| fed within five miles of places of 
employment at the expense of tlie 
| employer. In Segal’s case the 
union waived this, which aroused 
| pyrotechnics among other booker- 
members of AAA. 

| “AGVA’s suspiciously high- 
|handed dealings with Segal has 
| embarrassed us no end and we 
mean to have a showdown on the 
matter pronto,” said Goldstein. 
|““They have violated their code of 
| ethics in not notifying us of the 
| Segal relax, instead of arbitrarily 
|granting him _ special privileges 
| without placing the matter before 
|the AAA. That’s required under 
the rules. If the 4A’s committee 
running AGVA has decided to 
amend them they are required to 
notify us. That was not done.” 


Prior to AAA’s lifting of Segal’s 
suspension, the latter brought suit 
against the agent group for illegal 
dismissal. Suit has since been 
withdrawn. 








| _ Willie Shore, current at the Latin 
| Quarter, N. Y., pacted for the Car- 
|nival, Minneapolis, Sept. 16, and 
the Beverly Hills Country Club, 
Newport, Ky., Sept. 22. . 


NICK LUCAS 


“KEN MURRAY’S 
BLACKOUTS OF 1948” 


El Capitan Theatre 
° Hollywood, Cal. 
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COMEDY MATERIAL | 
For Ali Branches of Theatricals 
FUN-MASTER 


“The ORIGINAL Show-Biz Gag File” 
Nos. 1 to 22 @ $1.00 each 


3 DIFFERENT BOOKS OF PARODIES 
(10 in each book) $10 per book 
Saar. Sin 7 oF Naeem, PE. 
each $3.00 minimums order — 


—— i for lists of other comedy 
erjal, songs, miastrel 
patter, black-outs, ete. 


NO €.0.D.’8 


PAULA SMITH 
200 W. Sith Street, New Werk 19 
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Latin Quarter 
New York 


























Now 5th Week 
PARAMOUNT, NEW YORK 
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Toronto Tootlers Join Supper Club Ops 


~ To Combat ‘Must’ on Dancing Ukase 


Toronto, July 27. 
Musical Protective Assn. has 


lined up legal counter-action to | 


combat decision of the Liquor 
Control Commission to ban all live 
music in bistros unless 20° of 
the floor space is given over to 
dancing. Surprise move saw Com- 
mission inspectors walking in to 


advise night spot proprietors of | 


the new regulation, with notice 
that, otherwise, musicians and 
singers would have to be dis- 


missed. 


Apart from fact that customers | 


in the smaller spots, including 


lounges of the big hotels, do not | 


want to dance and would not be 
in these smaller quarters if they 
did, the new ruling sees the dis- 
missal of trios, solo pianists and 
singers who provided an _ unob- 
trusive background for customers 
who only want to talk and dine. 


Bonifaces, meanwhile, have noti- 
fied the Commission that several 
of these small musical units and 
singers have been on the payroll 
for lengthy periods and that most 
are still under contract for a year 
or more; that, according to the 
MPA, all such musicians are union 
members. Proprietors have also 
notified the Commission that the 
entertainers cannot be fired, be- 
cause they are under contract; that 
it- would be unprofitable to oper- 
ate if one-fifth of the floor space 
were devoted to dancing. Com- 
mission kas promised not to take 
any immediate action until the 
musicians union’s legal depart- 
— submits their brief of pro- 
est. ; 


Ohio Liquor Chief Asks 
Ops to Blow Whistle On 
Shady Deals of Agents 


Sandusky, O., July 27. 

Tavern and nitery operators in 
the Sandusky area were urged by 
Don T. Geyer, state liquor control 
enforcement chief, to “tell all” if 
they have knowledge of irregu- 
larities in enforcing action by 
state officials. Geyer promised 
liquor retailers that they would 
not be cited for past violations of 
the State liquor code, and would 
retain their permits, if they gave 
this information. Geyer’s action 
came after an investigation of 
statements that slot-machine sel- 
lers were controlling some liquor 
licenses in Sandusky. He urged 
dealers to file all information they 
Possessed on possible collusion be- 
tween enforcement officials and 





ys 
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| Nazzaro Seeks to Enjoin 





Negro Team’s London Date 


London, July 27. 

| London court last week issued a 
temporary injunction to Nat Naz- 
zaro, N. Y. talent manager, against 
| Moke and Doke (Rivers & Brown). 
the Negro comedy team. Nazzaro 
| through his British attorneys, Les- 
|ser & Fairbanks, stated. that the 
|team was under contract to him. 
|and had gone to London. without 
his knowledge and consent. 

Court stated that it was unwill- 
| ing to grant a permanent injunc- 
tion inasmuch as it 


lihood. Temporary injunction ex- 
| pires Thursday (28), when hearing 
;}On permanent injunction will be 
| held. 


U.S. Name Acts 
Hike Grosses In 


Aussie Vauders 


Tivoli circuit, Australia, having 
hit top grosses with booking of 
| Chico Marx and Ben Blue, is mak- 
ing an all-out drive to get top U.S. 
names for its theatres. Latest to 
be signed is Gil Lamb, who is set 
to open at the Tivoli, Melbourne, 
| Aug. 23, and will play the circuit’s 
(houses in Sydney and elsewhere. 
|The loop is negotiating for other 
|top American names. 

The monetary restrictions in 
Australia are not particularly 
;severe inasmuch as an act is 
able to take £1,000 out of the 
country. At current quotations, a 
performer is able to leave with 
about $3,250. 

Boxoffice magnetism of U.S. acts 
'is such that Blue during his recent 
|stand at the Tivoli, Sydney, was 
‘surrounded by one of the poorest 
support bills there in a long time, 
but nonetheless did terrific busi- 
ness. 
again before returning to the U.S. 
Circuit is trying to have him ex- 
tend his stay in that country and 
also make a tour of New Zealand. 

Showbusiness generally is good 
in Aussie. Vaude houses are doing 
very well, while legit business de- 
pends on the attraction. The Old 
Vic troupe playing Sydney is at- 
tracting sellout houses. However, 
“Marinka” failed to click in Mel- 
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Frankenstein Takes Cut 
Indicative of how bookers 
feel about Salary hoists these 
| days is accentuated by incident 
| In a mountain booker’s office 
last week. A dance team who 
had been working many sum- 
| mers for agency asked for an 
| Increase because of being low- 
; est paid act on the books. 
| Booker excitedly called in 
| partner and shouted “Look! 
We built up a monster.” 


Walters F ronting 
Syndicate Angling 
For 3H wood Spots 








terday (Tues.) as representative of 
a syndicate seeking to take over 
Karl Carroll's, Slapsie Maxie’s and 
the Florentine Gardens there. 


Should the syndicate acquire 
trio of cafes, according to Walters, 
they will operate them with poli- 
cies that would not conflict with 
each other. Otherwise, the least 
profitable would be shuttered. 


E. M. Loew, Walters’ partner in 


| the Latin Quarter operation and 
|head of a New England chain of 


theatres, is interested in the ven- 
ture. 

Walter has long been eager to 
operate a Coast nitery. During the 
war he acquired a plot on which 
he was to build a theatre-restau- 
rant. However, high building costs 
delayed that venture. 


It’s figured the Florentine Gar- 
dens will be easiest to acquire be- 
cause of its recent failure. Other 
cafe operators including Monte 


|Proser, of N. Y. Copacabana, is 


said to be’interested in that spot. 
Mrs. Jesse Schuyler is now in con- 
trol of Earl Carroll’s. Long a 
partner in that cafe, she was willed 
additional shares by the late show- 
man. Walters figures a deal can 
be made for Slapsie Maxie’s as 
well, inasmuch as many nightclubs 
can be bought at the right price. 


Atlantic City Hotels, 
Niteries Do Turnaway 


On Balmy Weekend 


Atlantic City, July 27. 

It was a record breaking week- 
end here, with the resort packed 
and niteries turning them away 
Saturday and Sunday nights. 

Night spots offered mid-season 
shows, not the tops that come with 
an open town, but good, and 








bourne and withdrawn after seven | 
weeks. 


gambling device operators. | 


pertnos? fstacer exten ae-/ ADAMS, NEWARK, SEEKS 
NEW POLICY; BANDS NS 


which had refused to renew its 
The vaude industry is watching | 


license on the grounds that the 

> are! Owners were “fronting” for 

Soliee Rr who allegedly have with interest the developments at 
- |the Adams theatre, Newark. This | 


pred oenresy pane ® —e 
i i ecause of the failure of | 
Beckman & Pransky in policy 

Up on AGVA Carpet 


band packages to pay off in many | 
Al Beckman and Johnny Pran- 


instances. 

House is currently shopping 
around for a new format. Whether 

ok it will be a straight vaude policy 

b y, resort bookers, are being 

+ ron uP on a series of charges 

A the American Guild of Variety 

Artists. Charges include breach of 

contract with Rex Webber for 














whether they were in the $6 mini- 
mum class or no minimum, they 
jammed them in. Spot check at 


|500 club, Babette’s and Harlem | attention to the law, are still ig- 


club, sepia spot, verified capacity 
biz. 

Spots off shore, in suburban 
Somers Point where a number of 
them draw from arid Ocean City, 
also were jammed. Visitors were 
estimated at more than 300,000. 


LIONS CONVENTIONEERS 
BOOM HOTEL, NITERY BIZ 


Lions’ convention in New York 
might have been perfect for nitery 
owners—if they didn’t have so 
much activity planned. The Lions’ 
parade Monday (26) on Fifth 
avenue ran overtime and preclud- 





Lou Walters, of the Latin Quar- | Z 
iter, N. Y., left for Hollywood yes- | ©#"ly January and will go to Flor- 








| Sophie Tucker Due Back 


London, July 27. 
Sophie Tucker will sail for the 
U. S. Aug, 14 on the Queen Eliza- 
| beth following completion of a con- 
cert tour. Miss Tucker: by Aug. 8 


will have done 13 concerts in 15) .44 


days. She'll play Blackpool, Scot- 
land, Newcastle, Manchester, 
cester, Sheffield and Bournemouth. 
She did six weeks in the Casino, 
London, before going on tour. 


Lei- | 


* Despite prevailing belief 


Versatile Acts With New Material 
bes Hypo Can Map Career in Television - 


that 


}acts will wear themselves out with 


} 


Soph will take a brief rest before | 


cago, Sept. 3. 


ida afterwards. 


Mixed Drinks 
Ban Annoys 


Atlanta Cafes 


Atlanta, July 27. 

| Temporary mixed drink drouth 
|that last week threatened exist- 
‘ence of Atianta nite spots has 
| abated. 

Dry Spell was brought on by 








' 


| 


} 
} 


jone television appearance, 
they bring new material with each 
show, according to video bookers. 
Top comedy acts, it’s said, have 
sufficient material to last an hour 
or more, and if they parcel out 
their brighter bits in small doses 
acquire added material as 
they go along, there’s little reason 
why they cannot be shown on tele 
indefinitely. 

The four-week stand of Milton 
Berle on the Texaco Star Theatre 


opening at the Chez Paree, Chi- |iS a prime illustration. He'll prob- 
She goes into the |4bly return to the show in the fall 


Latin Quarter, N. Y., Oct. 31, until |@% emcee for a protracted run. 


Harry Richman’s two appearances 
on show is similarly cited and 
Georgie Price, who was on it last 
week, is set to repeat Aug. 3. 

In the case of top comics, it’s 
seen that a good first appearance 
whets the appetite of tele-viewers 
for more, With several successive 
clicks, tele can develop its own 


istars who will be able to register 


| 


| 


j 


opinions of John I, Kelley, solicitor | 
of Fulton County Criminal Court, | 


and Atlanta City Attorney 
Savage that sale of mixed drinks 
in Atlanta is illegal. 

Panicked niteries and supper 
clubs suspended sale of mixed 
drinks while spokesman for At- 
lanta Hotel Assn. stated that en- 


closing of dine and dancé rooms 
operated by hotels in city. 

Kelley and Savage both stated 
that Georgia liquor laws specifi- 
cally bar sale of mixed drinks. 
| Kelley declared: 
| “The only legal way to sell 
| liquor (in Fulton County) is in an 
, unbroken package.” 
| This rule applies to private 
| clubs as well as hotels and supper 
i clubs, he said. 
| Up te the present time no citizen 
|has come forward to file an accu- 
| sation against any of the bar op- 
‘erators charging them with violat- 
‘ing the liquor laws. 

Under the law, the solicitor, who 
is charged with the prosecution of 
such cases, cannot draw an accusa- 

‘tion. The making of an accusation 
is a job for some citizen or the 
‘police, Kelley pointed out. 
| So, the mixed drink status has 
returned to quo insofar as the 
|restaurants, supper clubs and 





Jack | 


forcement of law would result in. 


| 


' 


i 





! 
' 


| 


for long-runs so long as new ma- 
terial is added. 

It’s felt that the same applies to 
singers. It’s a comparatively sim- 
ple matter for a warbler to add 
new songs weekly, Problem is more 
difficult with dancers, but since 
most terpers have routines of 15 
minutes duration, the hoofers can 
do three shots before augmenting 
stint with new routines. 


One-Shoters 


The one-shoters are, considered 
the highly specialized turns who 
have spent their entire careers per- 
fecting a single routine. Novelty 
and aerobatic acts are in this cate- 
gory. At that, most ean be repeated 
at least twice during the year. 

Tele bookers will even take tal- 
ent that’s been shown on compet- 
ing shows. For example, Martin 
and Lewis, who appeared on Ed 
Sullivan's “Toast of the Town,” are 
slated for Aug. 3 on Texaco Star 
Theatre. Jackie Miles will also be 
given a date on that show. The 
Whirlwinds, on last night’s (Tues.) 
Texaco program, have made sev- 
eral appearances on various video 
stations. 

The tele bookers say essential 
factor in booking shows is the 


amount of quality material a turn © 


has. If there’s enough to last in- 
definitely, the chances are he’ll get 
a chance to show it all on as m 
shows as necessary. 7‘ 


Louisville Solon 
Nixes Kid Am Shows 





most _ 
In U.S. After Concert Tour ‘v's can be repeated so long as 


'hotels are concerned. The private | 2 

|clubs, which never did pay any) On Saloon Circuit 

ag | Louisville, July 27. 

| noring It. | Saloon operators were’ warned 

last week that their licenses may 
be forfeited if they present chil- 


-AGVA, AFM RENEW 'dren in amateur night perform- 


-ances. Exploitation of children to 
| INTERCHANGE PACT: promote sale of liquor must stop 
’ " | according to local alcohol beverage 
Reaffirmation of an agreement | administrator, Lawrence Duncan. 
between the American Guild of | He said 10 night spots were trying 
| Variety” Artists and the American |{g hypo biz with amateur vaude, 
Federation of Musicians was made some of the performers being as 
‘this week on the question of | young as six years of age. One 
whether a musician-singer must be- | spot put on a direct-mail cam- 
long to both unions. At conference | paign plugging talent from Uni. 
between AGVA and AFM execs. | of Louisville Musie School, from 
Monday (26) it was ruled that|a private musie school, and from 
AGVA has right to solicit for mem- | three “private dancing schools. 


bership any musician who sings or Duncan said he was not.o 
dances. Sidemen who stick t© tg the amateur shows as sich, but 








with as many as 10 acts per bill, 
a line production, or a name per- 
sonality format is still to be set. 
Adams management figures that 
dat according to last season, there were 
he ki in several mountain hotels; 
be ing acts to a free performance 
at was not cleared by AGVA nor 
Theatre Authority; and having twe 
Htanchised agents working for 
(20)" Hearing is set for tomorrow 
PE penn charge to be considered by 
It’ i is the free-act booking. 
rays claimed that they solicited acts 
appear at Yankee Stadium testi- 
hava to Bill Robirison. When 
was A objected, only one paid act 
pear If the bookers are found 
nian’ they-may have their fran- 
enise suspended. 
nat ae & Pransky declared 
All ere's no truth to the charges. 
tra _ working for them get con- 
pao S aS per union instructions, 
)¥ wg was issued to Webber. 
. or the unfranchised agents 
b arge, those believed to be agents 
yY AGVA are secretaries and are 
not empowered to submit acts or 
Sign contracts. 





Toy and Wing i : 
Club, San = into the Shanghai 


only a handful of bandshows that 
earned their salt. They figure that 
they'll have to get new type pres- 
entation if they’re to remain in) 





The house closed June 17, can- 


celling shows for July and August. 


business. Square Garden tonight 


ed any business cafes and clubs 
might have gotten. Show being 
lined up for them at Madison 
( Wed.) 

will again cut into bistro biz. : 
Conventioneers gave niteries a 


Reopening is slated for Labor Day. ‘terrific lift Sunday (25) when they 





Aldrich Ankling Sherman 


Mickey Aldrich has resigned as 
booker with the Edward Sherman 
agency, N. Y., effective end of Au- 
gust. Future plans haven't been 
formulated as yet. His book will 
be taken over by Lawrence Golde 
in addition to current chores. 

Aldrich had been with the Sher- 
man agency on and off since 1940. 


STONE’S CHEZ DEBUT 





Harvey Stone has been set for which opened Monday, winds up | 


the Chez Paree, Chicago, starting 


Oct. 29, his first date at that eafe. | 
Prior tc that, he goes into the | 





| Lake Tahoe, Crystal Bay, Nev., 
/Aug. 13, and _ follows with El 


Francisco, Friday (30). , Rancho, Las Vegas. 


jammed east side as well as Broad-* 


way spots. 

Confabs such as the Lions, ac- 
cording to nitery operators, are the 
best for them. Members are gen- 
erally business men who seek en- 
tertainment. However, the full 
‘schedule lined up for them makes 
‘it unlikely they’ll have much time 
for nocturnal festivities. 

Hotels are the greater benefici- 
‘aries. Inns are booked to _near- 
capacity with the estimated 25,000 
Meet, 





\attending the convention. 


_tomorrow (Thurs.). 





The Colstons have been signed 
‘for the Palladium, London, Sept. 
27. Elsa & Waldo go into that 
house Aug. 2. a 


musicking need belong to the AFM 
only. ; 
Question arose when Ina Ray 


Latin Quarter, N. Y., queried Local 
802 execs on course of action after 
she had been approached to join 


unions was subsequently set up and 


back. 





Radio’s Giveaway Shows 





spreading into vauders. 


Hutton, singer-bandleader at the | 


AGVA. Conference between both | 


officials dusted off the old decision | 
which was agreed on some years | of Benny Piermont as head booker 


would not allow youngsters to per- 
‘form where alcoholic beverages 
are sold. 





“AGVA Rep Asks VHCS 
To Rescind Piermont Ouster 


Further protest to replacement 


i 
| 
t 


‘of Veterans Hospital Camp Shows, 
was made last week by Harry 
‘Dunn, American Guild of Variety 
Artists delegate to Associated Ac- 


Still Invading Vauders tors and Artistes of America. Dur- 


The giveaway craze of radio is ing the war, Dunn served as AGVA 
“Win- representative to 


|ner Take All” has been booked for | Shows. 


Strand theatre, N. Y., starting Aug. 


27. 
radio cast will participate in it. 


Dunn in a letter to Abe Last- 


Bill Cullen and the regular fogel, VHCS president, declared 


‘that as AGVA rep to USO he dis- 


Radio’s top passerouter, “Stop agreed with VHCS’ move of replac- 


the 


N. Y., tomorrow (Thurs.) Prizes up | 
to $5,000 will be awarded for Phil 


| guessing mystery melody. 


Music,” opens at the Capitol, |ing an able booker. 


Piermont is being succeeded by 
Lampkin, former Army 
special services officer, 


USO-Camp . 





ae ttyl 
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Le Raban Bleu, N. Y. 

King Odom Quartet, Naomi 
Stevens, Edo Lubich, Louise How- 
ard, Normann Paris Trio, Lee Mele; 
$4 minimum. 


Tony Mele has a good show this 
layout and his son, Lee Mele, who 
is debuting as emcee, does an ade- 
quate job of introducing the vari- 
ous turns of which Naomi Stevens, 
personable songstress, and Edo Lu- 
bich, singing guitarist, are under 
New Acts. 

Socko holdover is the King 
Odom Quartet with their stylized 
harmonics to self-instrumental ac- 
companiment. Colored combo are 
in the Ink Spots-Mills Bros.-King 
Coie idiom, and, with a good reeord- 
ing or two, which time and Petrillo 
may solve, sheuld break through 
importantly. They bespeak class 
without being too much so. Their 
showmanship is innately expert as 
they whip up “Four-Leaf Clover,” 
“Sad Eyes, Glad Eyes,” Stephen 
Foster’s “Kentucky Babe,” “Basin 
Street Blues,” “Shadrack” and 
other spirituals, and the like. Two 
of the quartet are straight singers, 
including Odom, but the string bass 
and guitarist likewise join in the 
vocal-harmonies, the former par- 
ticularly registering with his basso. 

The other standout is Louise 
Howard, a real personality among 
the intime songstresses. A looker 
who evidences close tutelage in her 
chores, she manifests fine show- 
manship and pace changing with 
special material such as the “Whif- 
fenpoof Song” done via a varie- 
gated assertment of impressions; 
a.satire on Elizabethan folk sing- 
ers; a “Cocktails for Two” conceit, 
which permits for some good fun, 
and a fetching stew routine, plus 
“Don’t Let It Get You Down” for 
the opener, etc. 

Besides being an attractive chir- 
per, with a particularly fetching 
pair of optics which show to goed 
advantage in an intimate room of 
this type, Miss Howard wisely 
segues more and more from 
straight songaloging to impression- 
istic and comedy numbers. She 
has been around, notably at No. 1 
Fifth Ave. and Spivy’s Roof, but 
somehow shows to peak impression 
at this East 56th street class spot. 

The Normann Paris Trio contin- 
ues with their expert instrumenta- 
tion for interludes and general ac- 
comps. Biz OK. New maitre d’ 
is George, vice Carlo who ventured 
into his own Encore cafe. Abel. 





Ciro’s. Hellywoed 
Hollywood, July 21. 
King Cole Trio. Phil Ohman 
Orch (14); cover $2.50 weekdays, 
$3.50 Saturdays. 


This booking is a little off the 
beaten track for this plush Sunset 
Strip nitery but a slight adjust- 
ment of policy could make it a 
clever switch. King Cole Trio is 
in on a regular show basis, doing 
two stints nightly when, for a room 
~. — my a yma on-and- 
oft policy duri e t would 
be better — : 





Patrons would thus be granted 
ee 














‘Comedy Dance Antics’ 
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RADIO CITY MUSIC HALL 


NEW YORK 
and Doubling “TEXACO TY” 
alse Madison Sq. Garden 














COMICS — 
Vit write you a new act or dector 
your old, -Reasonable rates. No file 
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Night Club Reviews 


ing supply of the Cole entertain- 
ment. As it stands, each of the 
shows means some disappointment 
—even though eombo finally begs 
off after half an hour of work. As 
expected, Cole’s now classic “Na- 
ture Boy” arrangement is_ sock, 
with the guitar and bass combe 
simulating effectively the string 
bridge that backed his disking of 
the hit. At the other end of the 
musical ladder, trio whams across 
heated rhythm arrangements of 
such numbers as “Put ’Em In a 
: Box,” “Now He Tells Me,” and 
| “Straighten Up and Fly Right.” 
| And for a change of pace, in addi- 
| tion to “Boy,” there's “Portrait of 
| Jennie,” which might well become 
| another smash. 

Terp chores are handled by the 
Phil Ohman crew, rapidly becom- 
ing a fixture here. The Ohman 
music is easily handled and aimed 
at keeping Ciro’s bigname custom- 
ers on the floor. Kap. 





Boulevard Boom, Chi 
{STEVENS HOTEL) 
Chicago, July 20. 
Marion Spelman, 
Ballard, Bobby 





Jean Arlen, 
Bob & Florence 


field, Charles Cavanaugh, Johnny 
Flanagan, Boulevar-Dears (6), 
Benny Strong Orch (13), with 
Doris Donovan; Dorothie Littlefeld, 
choregraphy; John Baur, costumes; 
Hessie Smith, arrangements; Nor- 
man Krone, orchestration; $3.50 
min., $1 cover. 





New ice revue improves on fore- 
runner, which bowed here last 
spring and drew well throughout. 
Holdovers are Marian Spelman, 
who handles songs and _ introes, 
plus ringsters Jerry Rehfield, Man- 
uel Del Toro and Jean Arlen. Line’s 
costuming has been bettered via 
shorter skirts that, unlike the volu- 
minous longies of the previous 
show, unveil sightworthy leg ac- 
tion and remove the hazard of low 
hemlines. 

Show is in four segments more 
or less cued to the major points of 
the compass. In the Dixie opener 
Bob Turk, Manuel Del Toro and 
Jerry Rehfield, garbed as ante- 
bellum dandies, 
while the hoop-skirted line co- 
quettes. Charles Cavanaugh skims 
comically as an Aunt Jemima and 
Johnny Flanagan romps as Topsy 
in a game of blindman’s bluff. It’s 
moonlight and magnolias in. the 
deep freeze, suh. 

So-called Northern “Light’s num- 
ber brings the line back for well- 
received ballet blading, followed 
by Jean Arlen who scores with 
leaps and pirouettes in danseuse 
style. Bob and Florence Ballard’s 
adagio stint draws prime returns 
via overhead lifts. Femme, pin- 
wheeled by one arm, skims the ice 
with her cold wave. 


Western sequence is teed off by 
Bobby Turk, paced by heavy drum- 
ming, hops like an injun brave and 
wins big hand. Bladier’s recovery 
from a tumble on deteriorating ice 
was tops in aplomb. Line, in pony- 
girl regalia, is joined by cowhands 
Manuel Del Toro, Jerry Rehbfield 
and Charles Cavanaugh in square 
dance sets. 

Last and best sequence, labeled 
“The East in Manhattan,” opens 
with the ornycay business of hav- 
ing Johnny Flanagan planted in the 
band as a faulty fluter. Comic hits 
the ice with eccentric blading and 
prattfalls that bring neat returns. 
The Ballards’ fast jitbug routine is 
followed by zoot-suited Manuel Del 
Toro’s okay bit as a swoon-crooner, 
with the line ogg ooh’s. Jean 
Arlen and Turk wrap it up via 
waltz-tempeed gliding. 

Miss Spelman’s trilling is okay 
throughout, but the vocals lose 
impact because they’re incidental 
to the skating. Lyrics are super- 
fluous to the fast action on the rink 
at some points, with obscure cor- 
relation at others. Incongruities 
creep in when, for example, song- 
stress raees through “It’s a Good 


Day” to keep with Miss Ar- 
len’s leaps and twirls as an ice- 
going cowgirl. 


Orch backs nimbly during 45 
minute show and fills the fleor dur- 
ing dance sets. Baxt. 
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what they seek—an almost unend- | 


Turk, Manuel Del Toro, Jerry Reh- | 


panto gallantry | 


Latin Qua ;. ¥ other acrobatics along with splits 
i omen, X- ¥- and dance routines on paper sutton 
The addition of Cross and Dunn ‘ 8eod — ‘ beth” Mineo 
to the Latin Quarter layout pro- pes corgypte “te ane number of 
vides added strength to the fore- pce to constitute the band 
|Part of the show. The current dis- mented by the personable Nick 
play, while abounding in entertain- | cja74, once of films. It leans to 
ment =, ~~ — = a gage $ the sweet, but also dishes out 
stride. ge y forts are swing acceptably. Outfit features 
ined to Mit the erowd just at the| pianist Nick Phillips who, opens 
point where the audience interest othe cl gen ee ~ “Pi. 
needs the hypo of a change of pace ano Concerto.” In Lorraine Daly 
° on cama sizable amount of | 52nd has a py ggener Aad gh Paver 
special material, which is gener- = as wen o Rees. 
'ally clean and cleverly ——— . as. 
They know how to work to every " ¥ 
ltype of audience thus earning re- Royal Moost, N. YY. . 
| warding mitts. On show caught, the | Cc harlie Ventura Orch (7), wit 
|duo had to punch particularly hard | Jackie Cam, Billy Eckstine, Tod 
‘inasmuch as a crowd, generally | Dameron orch (5); $1 minimum 
lalien te niteries, dominated. They | weekdays, $1.50 weekends plus 90c 
| reach their highpoint with a recital | admission. 
of Gershwiniana after setting — 
‘themselves in solid with their) 


songs. Their diary num- 
fege the “lazy” tune make for | cafe operators, the Royal Roost ap- 


i solid exit. | parently has come up with a policy 
| Rest of the layout is similarly of that gets ‘em. Be-bop is the mag- 
top cut, with Ina Ray Hutton and | net. Prior to becoming a ‘bopera 
Willie Shore holding the top spots. | house, Ralph Watkins’ Broadway 
Clever with his hoofery, Shore has | basement spot floundered around 
the pedal know-how to point up | for months with entertainment 
his dance accomplishments with | ranging trom sepia name bands to 
excellent comedic values. As a re- | Small cocktail units and a line of 
sult, Shore’s leaps and spins are | Sirls, all to skimpy business. 

‘consistent applause winners, even| Early this summer Roost Ee 
offsetting some of the relatively | moter Monte Kay hit upon a be-bop 
weak gab that suffers in compari- } concert as a means of hypoing the 
‘son. He has a high number of/b.o. With disk jock “Symphony 


rs ° > : | Sid” . i i f 
laugh-lines of juvenile calibre, but | Sid” emceeing a pickup band o 
fp his linguistic efforts parred his |™oderate names, the idea proved 
|terping he would rate with the best | 4 click and gained further momen- 
‘comics around. ?tum later when be-bop’s high priest, 
| The Costello Twins, : pee 
lers, have a choice line of acro,| ae : , 
terps which are smoothly executed | Opening of Charlie Ventura’s 
and excellently routined. Their , band plus Billy Eckstine, Friday 
turn is fast and abounds with in-| ‘23), drew turnaway biz. Be-bop 
terest and according to their cur. | cultists evidently are confined to 
rent display should make quite a|the age bracket a few years above 
splash for a few years. | the bobbysoxer for the majority of 


Another terp-turn on the bill are | the cafe’s patrons were in that 
the Martells & Mignon, who have Category. They filled the tables 
frequently offered some breath- | 20d overflowed into a “bleacher 
taking tricks. However, on show Section in the rear of the room 
caught the trio seemed unsure of | Which the house sets up to accom- 
themselves, but recovered toward |™odate the straight admission pay- 

; ees. 
wus one mee pki (aes | Ventura has a small outfit here, 
at the expiration of their contract, | °"!Y three rhythm, two brass and 
by Sandre and Verna. two sax plus femme vocalist, Jackie 

Ina Ray Hutton on the podium | Cin. While the unit is small, the 
certainly gives the bandstand a '@sulting volume, nevertheless, is 
sexy decor. She femmecees a nice | ™0°re. than ample for the confines 
show and does her specialties in | °! ‘his 320-capacity room. Maestro 
| 


: ' contribs some neat saxing, especial- 
bev erence numbers to good ly in a free interpretation of “Body 


| The Walters spot is hitting ex-| 294 Soul.” All the band’s woes 
cellent grosses despite the offish bers, for a matter, are freely 
| season, an apparent reward for the interpreted. Miss Cain handles 


> : :. her warbling chores capably. 
— quality shows » ges Eckstine, who has quite a follow- 


ing, polishes off some five numbers 
amid the usual shrieks and whistles 
from the femmes. His well modu- 
lated tones are particularly stand- 
out on “Sophisticated Lady” and 
“Cottage for Sale.” Be-bop and 
Eckstine, as far as the customers 
are coneerned, are a terrific com- 
bination. Tod Dameron’s small re- 
lief group is a holdover from the 
previous layout. 

















Club Carnival, Mpls. 
Minneapolis, July 24. 
Lind Brothers (3), Dolly Barr, 
Nick Stuart orch. (12) with Lor- | 
raine Daly; $2.50 min. Saturdays. 


Launched about three months 
ago on the site of the burned-out 
former Happy Hour, this new spot 
probably takes its place among) 
the.country’s most attractive and 
elaborate niteries. And with a 
policy of traveling bands that have 
included Frankie Carle, Blue Bar- Barton Bros., Ida James, Bobby 
ron, Clyde McCoy and Ray Her-|Jule, Buddy Clarke Orch, Hal 
beck plus two top acts, it has been| White Trio; minimum $2. 
attracting crowds at a time when 
most bistros generally are singing 
the blues. 





El Mereeeo, Montreal 
Montreal, July 22, 1948. 





Usual July doldrums doesn’t 
mean a thing around El Morocco. 

Club representing a $450,000 in-| With a well-balaneed show, this top 
vestment, seats 350 in the main! itery is getting more than its 
room and 150 more in its cocktail share of the tourist trade and their 
bar. Sidewalls help to provide a| ‘lush spending. 
gay, colorful atmosphere with vari-|_ Teeoffer of show is juggler 
colored murals portraying carnival | Bobby Jule, who clicks with his 
characters and scenes set off by|®4Sy manner and polish. Lad 
fluorescent paint in contrast to a|JU&8les tambourines balls and 
large section upholstered in cream | {indian clubs with suave dexterity 
buff to the ceiling, lending a dig- |‘ win salvos. 
nified touch of class. The predom-| Familiar to disk fans, singer Ida 
inant carnival motif is stressed in| James’ initial offering, “Shoo-Fly 
the crystal fixtures ard brightness | Pie,” is thin and it’s not until she 
in lighting. A sizable mechanized | Socks over “I Told You I Love You, 
dance floor is hydraulically raised | Now Get Out” that the house is on 
to the level of the bandstand in| her side. Encores with “Mean to 
its rear to provide a stage for the | Me” and “Sugar” for nice returns. 
show. Headlining Barton Bros., faves 

Current layout is topped by the here, prove again to be a boisterous 
Three Lind Bros. who duplicate | trio whose material is clever. Heavy 
smash hit they scored at the Hotel | 0m the impresh side, lads do take- 
Nicollet Minnesota Terrace last | ffs on the Ink Spots and Durante, 
January. They serve up such/ Which garner yocks when they all 
sacred numbers as “Eili, Eili” and | @ppear in same makeup and wrap 
“Ave Maria” so stirringly as to things up with skit on a soda jerk. 
-hold audience at rapt attention| This could stand better routining 


While midsummer is notoriously | 
'the poorest time of the year for| : re 
; with Martin giving with “Once In 


lithe-look- | Dizzy Gillespie, moved into the | 


500 Club, A. (. 
- Atlantic City, N.J., Jul 
Dean Martin & Jerry Yon 
Betty Bradley, Phyllis Clair, Pp 
Williams, Galenta & Leonay 
Dave Ennis orch; $6 minimum, 





Dean Martin and Jer & 
top the show here, returning a 
the spot where they got their first 
big break in the night club fielg, 
Irv Wolf, who operates this club 
got them together, so the 5 
goes, three seasons ago and t 
have been clicking ever since. 

It’s touch and go all the way 
through the 45 minutes team are on 
and no one Knows just what to ex. 
pect next. Martin sings with good 
effect while Lewis flits around 
seemingly “mussing” up the aet. 
He talks with the customers, grabs 
Dave Ennis’s baton to lead the 
band, fights with-Ennis and the 
musicians, plays the piano, and 
gives the customers plenty laughs, 

Top bits are a choir number 


a While” with Lewis and bandsmenr 
backgrounding for hefty returns, 
Then Lewis goes to the piano for 
a two-finger accomp to Martin’s 
“My Heart Sings.” There’s an- 
other bit with Lewis leading hand 
as Martin struggles with “Ol’ Man 
River,” which winds up in a 
heckling convention but register- 
ing on laugh meter. They wind 
comedy stuff on instruments to 
literally bring down the house and 
steal the show. 

They're supported by four other 
good acts. Show starts’ with 
Phyllis Clair, who does a nice tap 
number to set tempo of proceed- 
ings. Brunet Betty Bradley pipes 
four numbers with “I Want to Get 
Married” scoring heavily. Trio of 
ballads are also amply rewarded. 

Galenta & Leonardo, baliroom- 
ologists, contrib talent and class. 
Spins and balancing sequences 
draw plenty applause. 

Pearl Williams was out of show 
when reviewed. Walk. 


Riviera, Fort Lee, N. J. 
(FOLLOWUP) 

The substitution of Henny Young- 
man for the Slate Bros, gives an 
overall brighter countenance to 
the Riviera show. Youngman is 
one comic who seems to have got- 
ten a firmer hold on himself dur- 
ing the past year. Ever since his 
N. Y¥. Copacabana click, he’s been 
hitting a fast stride, and since he 
invested heavily in new material 
he’s become surefire. 

Youngman’s Riviera stint has 
him working in a “Nature Boy” at- 
tire consisting of a leopardskin. 
It’s good for initial yock that sets 
him well with the audience, and his 
material insures the maintenance 
of that attention. During his turn 
he practically throws away as 
many lines as some comies use in 
their entire act. He walks off to 
a top impression. 
Further comedy is by Romo 
Vincent, who continues to throw 
his weight around to good advan- 
tage, while the Danish acro import, 
the Olanders, (5), do an amazing 
bit of tumbling and spinning for a 
group of kids. 

Production values aided by 
tapster Joey Gilbert, singer Tony 
Bavaar and the Donn Arden-pro- 
duced line. Jose. 


ns 


| NAOMI 
STEVENS 


CHANTS WITH A CHUCKLE 


Currently Appearing 


LE RUBAN BLEU 
New York 














teenie ieee 


ICE RINK FOR SALE 


Used at Hotel Biltmore. Portable, 
18 x 22. Complete with 7'4 horse- 
power D. C. Freon Condensing 
Unit, also 10 h.p. cond. unit without 
motor. Contact Les Zimmerman at 









































and then evoke an ovation. for more effectiveness. Swish bi Willi ; 

Expert showmanship distin-|could be eliminated. art 71-2160. Seg ac eng 
Fcaubors. Win tae eect ne 

num ‘ serious and 
semi-heavy vocal fare they, of AMERICA’S TOP HEADLINE SINGING GROUP 
course, wisely mix in eomedy- ; 
studded numbers like “What’s 
Wrong With Grand ~~ et RCA 
a and “McNamara’s Bow VICTOR 
also a showy, thrilling aneec || A “NATURAL fapnerves 
ment of “Sabre Dance” and there FOR 
iy wee 

A a 

wide variety of melody to please || . TELEVISION 
all musical tastes. Each offering 
is niftily done with soloing demon- Alt Majer Networks. 
strating that each member of the Theatres and Clubs, 
trio has nice pipes. Had to beg U. 6 and Camads 

Do ; Personal Direction—ED KIRKEBY 
looking, perforns handstand say ||_ "8 BRO meee. Now ant 80 — 
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OBITUARIES 


DAVID WARK GRIFFITH 


David Wark Griffith, 73, pioneer 
ucer, whose “Birth of a Na- 

” set new pattern in film pro- 
duction, died in Hollywood, July 


pester details on Page 17. 


LEO BULGAKOV 

Leo Bulgakov, 60, actor-pro- 
ducer, died in Binghamton, N. Y., 
July 20. s 

Bulgakov, Russian-born, came to 
this country with the Moscow Art 
theatre, of which he was a member 
from 1912 to 1923. He appeared 
with it in “The Brothers Karama- 
zov,” “The Lower Depths” and “Un- 
cle Vanya.” He drew the attention 
of the critics as well as the oppor- 
tunist eye of the late Morris Gest. 

Gest, casting about in typical 
tumult for a production of “The 


Bulgakov to give up his coveted 
position with the Moscovian group. 

Subsequently, there were some 
uncertain seasons here for Bul- 
gakov and his wife, Barbara. As 
a member of the Grand Street 
Playhouse company, he was seen 
in September, 1927, in Artzy- 
basheff’s “Lovers and Enemies.” 
He was one of four actors to én- 
dure the four-act marathon called 
“Spring Song,” and later appeared 
in “Gods of Lightning,” the 
Maxwell Anderson-Harold Hicker- 
son play based on the Sacco and 
Vanzetti case. 

In November, 1928, he directed 
“The Cherry Orchard” for the Yid- 
dish Art theatre to celebrate the 
20th anni of the Moscow Art the- 
atre. In succeeding years he 
staged, appeared in and produced 
many Broadway attractions. 

Bulgakov’s last Broadway ap- 
pearance in 1945 was in “Hope 
for the Best.” His other acting 
stints included “Another Scene” 
and “Billy Draws a Horse.” Among 
productions he _ directed were 
“Close Qarters,” “Prologue to 
Glory, “Lend Me Your Ears,” “The 
Night Remembers,” “Come What 
May,” “Amourette,” “Devil in the 
Mind,” “The Life Line,” “‘Courte- 
san,” “This One Man” and “At the 
Bottom.” 

Besides his wife, he is survived 
by a son. 








. SUSAN GLASPELL 


Susan Glaspell, 66, Pulitzer 
Prize - winning playwright and 
credited with “discovering” 
Eugene O'Neill and giving him 
his Start in the theatre, died in 
rR nomnEn, Mass., yesterday 

She was the widow of George 
Cram Cook, with whom _ she 
founded the Provincetown Play- 
house where O’Neill’s first plays 
were produced. Her play “Alison’s 
House” won the Pulitzer prize in 
1930, when it was produced at 
Civic Repertory theatre, N.Y., by 
Eva LeGalliena. She was author 
of a number of other plays and 
novels. 

She and her late husband with 
a small group of writers and 
artists founded the Provincetown 
Playhouse in the old seaport. 
Later they moved their troupe to 
a converted stable in Greenwich 
Village, N.Y., to carry on the cycle 
of O’Neiil and other contemporary 
playwrights. 

Her writing career started as a 





legislative reporter for news- 
Papers in Des Moines. 

MAURY RUBENS 
Maury (Maurice) Rubens, 55, 


Songwriter and musical director, 
died in Hollywood, July 23, after a 
heart attack. 

He was stricken while direct- 
ing telecast of “Sandy Dreams” 
on KTLA. After having been musi- 
cal director for the Shuberts for 1 
years, he went to Hollywood in 
1937 and established a successful 
School of theatre. , 


e LEROY ALEXANDER 
feet Alexander, 56, died in 
icago, July 20. He was sales- 
man for National Screen Service 
there for past eight years. Pre- 
viously he was western sales man- 
ager for Universal-International, 
and prior to that was formerly in- 
“fetal in theatre circuits. 
Ivived by wif - 
ters and tee some” on 


DR. HARRY KATZ 
Dr. Harry Katz, 54, prexy of 
Monarch Theatres, operators of 
atres in Indiana, Ohio and 
Pennsylvania, died ‘in Chicago, 
y 20. He gave up his medical 
practice in 1929 to enter the film 








__ Surviving are his wife, and 
mene a , Sam Katz, vee- 
toe idwyn-Mayer, and 


Bill Chase age - 

i » Pianist-enter- 

tainer, died in Las Vegas, July 19. 
was in show business for 46 

years and toured U. S. and Europe 

in own and with other acts. He 

was pianist for Grace LaRue. 

vaude headliner, and also member 

of vaude piano team of Chase & 

Westerly. 

Survived by wife. 





ELMER J. HAMILTON 

Elmer J. Hamilton, former actor 
and manager, died July 21 at Giens 
Falls, N. Y. Survivors are wife, 
and two brothers. 

_Hamiiton had been associated 
with the Schine Theatres in Glens 
Falls, N. Y., for the past 15 years. 
Prior to that he managed legit pro- 
LE _ including “My Soldier 

irl. 


GRACE OLIVE WILEY 

Grace Olive Wiley, 64, nationally 
known herpetologist, died July 19 
in Long Beach, Cal., after being 
bitten by a cobra, 

For years Mrs. Wiley suplied 
film companies with reptiles for 
jungle pictures. 


GEORGE A. MAURER 
George A. Maurer, 97, for 56 
years with the South Bend (ind_) 
Tribune, spending most of this time 
time as manager of the Mishawaka 
office and as drama critic, died 
July 15. i 


AUGUSTUS H. NANTON 
Augustus H. Nanton, 42, operator 
of The Playhouse, Manchester, Vt., 
died in Montreal while on a recent 
business trip. 

Survived by wife. 

Mother, 61 of Harold J. Russell, 
who won an Oscar for his perform- 
ance as handless war vet in the 
film, “Best Years of Our Lives,” 
died in Cambridge, Mass., July 21. 


Mether, of Mary Naybor, asst to 
Arthur 1, manager of Ori- 
ental theatre, Chicago, died in that 
city, July 19. 


Conrad Jespersen, 65, Fremont, 
O., musician who traveled with 
many well-known bands, died July 
19, in that city. 


Dr. Edwin M. Hiner, 76, musician 
well konwn in show business, died 
July 19 in Hollywood. 


B. L. Penningten, 58, musician, 
died at Veterans hospital, Sawtelle, 
Cal., July 16. 


Mrs. Mary Vedder, 70. mother- 
in-law of Dennis Morgan, film 
actor, died in Hollywood, July 20. 


Par’s Video Plan 


Continued from page 1 
video rights to championship fights 
and other sports events, as well as 
fast-breaking spot news that its 
regular newsreel wouldn't get to a 
theatre for days. 

Exclusivity angle, is of course, 
one that is bothering Par execs. One 
of the solutions being thought of. 
as previously suggested, is that 
with enough theatre accounts they 






































can stage their own championship | 
fight or other events or could out-— 


bid an advertising sponsor for ex- 
clusive video rights. 

Even _ forgetting 
there are other angles seen by Par. 
however. One is that exhibs will 
need the major events as self-pro- 
tection if they are carried by regu- 
lar video to set owners. As is evi- 
denced by what radio does now to 
theatre audiences on the night of 
a fight or political convention, 
video will keep people at home by 
the millions unless they can be 
assured of seeing the same thing 
in the theatre. 

There’s another angle in that. 
too, for not only will they be see- 
ing the same thing, but seeing it 
so much better. The best of smail- 
screen home receivers will never 
be able to give an event the same 
clarity and dramatic impact pos- 
sible on a full-size theatre screen, 
once transmission bugs are ironed 
out. 

Thus Par feels it will have some- 
thing real to offer its theatre cus- 
tomers. 
charged a flat fee or a percentage 
of their receipts, which Par in 
turn will share with the sponsor of 
the event, is still in the future. 
However, the company sees the 
whole operation as very similar to 
film selling and distribution now. 

A major difference is that there 





will be no prints to deliver. And 


exclusivity, 


Whether they will be | 


that’s one reason wh the 

outside of eastern a ee 
the future. It will await the laying | 
of a nationwide net of coaxial | 
|cables to which many theatres will 
\tie in, or else the linking of those 
theatres via point-to-point micro- 
wave relay, 

Par itself, in its theatre demon- 
strations, has generally not been 
picking up programs off the air, 
but has had them piped in through 
the co-ax, thus eliminating possible 
distortion. Larger theatres through- 
out the country are expected to do 
| the same thing, while the smaller 
\Outlying houses will probably pick 
up the shows from central retrans- 
| mitting points when the legal and 
| exclusivity angles are worked out. 
| Par bought rights for the Para- 
| mount theatre to the Beau Jack- 
|Ike Williams fight in Philadelphia 
|July 12 on a per-seat arrangement. 
| Total for the 3,664 seats was some- 








thing around $1,000, although it 
was reported around town that the 
figure was much higher. Company 
| feels it was well worth while, aside 
from the experimental angles, in 
that boxoffice figures that night 
were well above the preceding and 
following nights, despite the fact 
that only minor advance publicity 
| was permitted and restricted to the 
night of the fight. 

Par preceded the fight with shots 
of the Democratic convention in 
| Philly. Combination of the two 
events on the one night was so 
successful, company announced 
that it was going to incorporate 
full-ecreen video into the regular 
/entertainment policy of the the- 
jatre. It is now casting about for 
further events it can handle. 


TV Will Help Pix Houses 
Says Seattle City Mer. 


Seattle, July 27. 

Herb Sobottka, city manager of 
Hamrick-Evergreen Theatres here, 
is Optimistic about television in re- 
lation to theatres. Theatres will 
use television for spot events, so 
it will help rather than hurt them, 
he claimed. On the long-range 
view, Sobottka envisioned film 
companies even eliminating prints 
by TV use. This he admitted, might 
be 20 years hence, but it would ef- 
fect big savings in film distribu- 
| tion. 
| It looks to me as if television is 
|more closely related to pictures 
‘and the theatre than to radio,”’ he 
said to Variety. “Thus I look for 
lit to go the theatre way rather 
than the radio way. Theatres ma 
buy exclusives on certain sc - 
uled events, like a prize fight, 
which would mean providing a big 
drawing card for the theatre buy- 
‘ing such rights.” 


“Bway Par Telecasts 
Pres. Truman’s Address 


Broadway Paramount theatre, 
continuing to utilize its theatre 
television system as a standard 
added service to its customers, 
picked up President Truman's 
,Speech to the joint session of 
_Congress from Washington yester- 
‘day (Tuesday) at noon. 
| Session was televised by a pool 
‘arrangement among the east coast 
tele stations and carried to New 
'York on the Bell System’s coaxial 
‘cable, from which the Par theatre 
‘took a feed. Par paid the broad- 
casters an undisclosed sum for 
rights to use the show, which rep- 
‘resented, according to Par officials, 
‘its share of the pool cost. 

Since the broadcast was done as 
a public service, there were no 
other rights involved. Par didn’t 
close the deal until late Monday 
|(26) night so couldn’t advertise in 
the morning newspapers but hung 
'a valance under the marquee to 
advise the public of the show. 





























| ‘Flat Deals 


\tiens. With sliding grosses distribs 
have found their takings are off on | 
percentage deals no matter how | 
‘high the percentage is set. ‘Selling | 
,pictures fiat, on the other hand, 
|will guarantee the distributor a 
| fixed return regardless of the busi- 
‘ness the picture does. Exhibitors, 
‘of course, are already complaining 
the new system is inequitable, 
‘leaving the advantage, as it does, 
‘entirely in the hands of the sellers. 

Distribs, however, hope soon to 
work out a system of fiat rentals 
that wil’ be equitable to all con- 
‘cerned. Current practice lies in, 
|basing the rate both on an indi- 
‘vidual theatre’s past performance 
|with certain types of pictures and 
‘what the picture does in the key 
‘city first run situation in each ter- 
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NEW YORK CITY 
Apelle (I) 386 

Weody & Bobby 
Capitol (LL) 2% 

Step the Music 

Hert Parke 

Harry Saiter Orc 

Jack Carter 

Trixie 

Music Hall <(#) & 

Helene & Howard 

Van Grena 

Margaret Sande 

K Tetley-Kardos 

June Forest 

T & F Vaileit 

Cerps de Bailet 

Rockettes 





Sym Ore 
Paramount (FP) 28 
Sam Donahue Bd 
Jo Stafford 


Georgie Kaye 
Lane Bros 
Rexy (3) 2 
Cab Calloway 
Jackie Miles 
Vivian WBiaine 
Carol Lynne 
The Bruises 
Arnold Khoda 
Strand (W) 36 
Count Basie Orc 
Billie Holiday 
Zephyrs 
Siump & Stumpy 
BRONX 


Crotena (1) 2-3 


Nikoli, Paul & 
Shari 
1-4 
B & B Dae 
Arthur Ward Ce 
Bobby Shields 
3 Reids 
CAMDEN 
Tewers (i) 38-1 
Rom’ne & HBab'te 
Denny Lewis 
Sisaipscn Marinets 
Grandma Perkius 
Marcelli & Janis 
CHICAGO 
Chicage (Pf) 29 
Harry Babbitt 
Harmonicats 
Ross & LaPierre 
4 HKvans 
Oriental (1) 28 
Keenan Wyna 
J & M Muilchaey 
Dorothy Claire 
Remos & Toy Boys 
Carl Sands Orc 


Eddie McMullen Co 
Jack Lane (Co 

Ray & Harrison 
Paul Mix 


Ruth Clayton 
Erceil Twing 


Hop Skip & Jump Albins 

Morey & Kaion NEWBURGH 

Gloria Villar Ritz (FP) 2 only 
QUEENS _| Ray Eberle Bad 

Jamaican (1) 28-31 | Pecgy lee 


Gontaiesn Duo 
M Rarnett & Dad 
2 Beaus & Peep 
Jack Deloen 


Jan Murray 
Redy Cardenas 


PHILADE?T PHIA 
Carman (3) 26 


Hop Skip & Jump Arline & Dowling 

Carl Conway Bobby Martin 
-3 Steve Evans 

Al Schenck Olsen & Joy 

Ress & Ross BOCK FORD 

ATLANTIC crry Palace (1) 30-31 


Steel Pier (1) 25 5 Paulines 


The Roxyettes 
Narda, Maja & 


3 Kay Sis 


Don Hooton 


Doves Nino’ Ghezzi 
Varsity Coeds WASHINGTON 
Jack Leonard (LL) 29 
Millis Bros Lathrop & tee 


Freschettes 


) 28) Larry Storch 


BALTINORE M 
ippedreme (1 


2 Winter Sis 

Ada Lynn 

lee Davis 

Ames Bros 
State (1) 29-31 

Galla & Laird 





Shyrettos 
Heward 


(1) 30 


Freddie Slack Ore 


Morris lane Co 
Lonnie Johnson 


Ralph Cooper 


The Howarda Toby Winters 
Al Ruskin 3 Brown Buddies 
BRITAIN 

BIRMINGHAM Harold Renes 

Hippodreme (M) 26/Giadys Hay 

3 Spallae Michael Mowre 

Nicholas Bros Matt Nixon 

Hamiltten & Vassi Foulharmenic Orc 

Ben Yost Co O'Keefe Sis & 

Jimmy Robbins B Richards 

Arniey & Gloria Aerial Kenways 


Reg Radcliffe 


Maurice French 


Bill Waddingtoa Jimmy Elliott 


Veronica Martell 


J & M Kinson 


CARDIFF LONDON 
New (8) 26 » ({M) 26 
Dancing Years Vie Oliver 
Barry Sinclair Pat Kirkwood 
Odette Field Fred Emney 


Nicolette Roeg 
Veronica Brady 
Sara Romano 
John Paimer 


Melachrine Ore 
Marilyn Wightewer 
Michael Kentinae 


Frank Thornton Jean Garson 
Warde en Santigo Bd 
Gina Comers -° {| Palledtum (i) 9 
DERRY Jack Benny 
Grand (8) %6 — Phit Harrie 
Ta Ra Rah Boom 


Frankie Howard 
Adrienne & Leslie 


Mary “enn 
Marilyn Maxwell 
Merry Macs 


oe ok halt Frank Marlowe 

Irving & Girdwood ge 

les Parisiennes Ka ce . 

Don Ernesto y CASINO 

qe SS Maxime Sullivan 
Wences 


(M) 26 
la Petite Poupee 
Borrah Minevitch 


Harmonica Rascals | H 


MacDonald & 
Graham 

C Warren & Jean 

Archie Elray 

lew Parker 

Paul Kafka Co 

Jovee Golding 

FINSBURY PARK 
Empire (M) 26 


Roswell Twins 
Pearl Bailey 
Jones & Themas 
Jack Durant 
Red Fred & Rosa 
Stan White & Ann 
M louise & Chas 
Jack Kennedy 
Toni jaish 
GLASGOW 
(M) 26 
And So We Go On 
Issy Ronn . 
vT & D Kendall 
Norry i 
A & © Kemble 
Peterson Bros 
Prancanas 
Jack Kelly Co. 


Naughty Girls ‘48 | 
Ben Wrigley 
Maria Carmen 


Dick Therpe 
Moray Bros & 
leave 

Jey Dexter 

Benny & Brron 
Moore & Watton 
Poppy Williams 


LEDS 

Empire (M) 26 
Vie Kay 3 
Moreton & Kaye 
Dorvihy Gray Co 
len Young 
Johnson Clark i 
Carroll levis Co i 
Cyril Levix 

LEC ESTER 

Palace (8) 26 
New Madhatiers 
Svd Serwmour 
Madhatter=s Rd 
Constance KEvans 
Karle & Oscar 
Pat O Brien 
Erie Plant 

{AV ERPOOL 








i ritory. « 


Empire (M) 26 
Ieneorance Is Bliss 


C De La Chanson 
MANCHESTER 
reme (8S) 26 

Freddie Sanborn 
Billy Ruseell 
Gillie Potter 
M Colleane Co 
Peggy Mortimer 
Moke & Poke 
Kisie Bower 
Brooklyn 3 

Palace (M) % 
Thanke for Memory 
Kdgar Kergen 
Charlie McCarthy 
GH Elliott 


Gertie Gitana 


Nellie Wallace 
Ella Shields 
Randotf Sutton 


O'Farrell & D avers 


Freddie Sanborn 
¥ Bomberg r & Pam 
Frank Marlowe 
Marie Louise Chas 
NEWCASTLE 
Empire (M) 26 
Soldiers in Skirts 
Joe Stein 
Max Carole 
Ford & Sheen 
Ronnie Stewart 
Fred Sioan 
Jackie Farr 
Archie Usher 
Cyrus 
SHEFFIELD. 
Eanpire (M) 26 


;2% Astaires — 
Reid & Squires 


Java Bros 
Weod & Harmer 
Terry O'Neil 
Scott Sanders 
Stan Kavangh 
Samu'ls & Mar’elle 
SHEP ERDS BUSH 
Empire (5) 26 
Dampier & ‘arlyle 
Riley & Heller 
Bery! Orde 


“Dick Henderson 


Tommy Burke Co 
Amazing Fogel 
Balmoral 4 

2 Playboys 


SUNDERLAND 


(M) % 
Piccadilly Hayride 
Nat Jackley 


4 Hurricanes 


\4 Pagolas 


Marianne Lincola 
Jack Francois 


or split week. ; 
( yD ets GD Leew; (M) Mass; 
> Waiter Reade 
SWANSEA Chefaio 

(mM) 26 Maddelena Co 
2 Redheads Bill Kerr 
Roy Lester 4 Kenways 
Ronne Conn WOeoD GREEN 
Arthur Worsley (8) 2 


| Clifferd & Freda Spivs & Drones 
| Bontonds Hrnie Lotinga 
KF Mendelssohn Ore /2 Tompsons 
Wol 3 Caballeros 
_ Empire (M) 26 fiene Patton 
N Hope &2 PD Ray Basyi 
Doreeag Harris Lewis King 
Bartlett & Massey Hrewster & Lotinga 
F B'berg’r & Pam !Ann Grayson 


Cabaret Bills 

















NEW YORK CITY 
Cafe Seeclety Metel Aster 
Dewstown Diek Jurgeas Ore 
Miidred Bailey Leany Herman Ore 
Avon Motel New Yerker 
Calvin Jackson B Cummins Ore 


Edmund Hall Ore ice Revue 


; Penassyivania 
° ae Skiteh Henderson O 


Gali-Gaii Hotel St Morlts 
Betty Bonney Menconi Ore 
Ralph Young Jacqeetina 

Ray Malone ida & Vare 

M Durso Ore fietel Taft 
Alvares Ore Vincent 

Ota mend Charlie Drew 

Jay Marshall Quarter 


Latia 
ina Ray Hutton Or 
Willie Shore 
Cross & Dann 


Grace & Nicco 
Cheral Octet 
Hi Sandler Ore 


Alverez Mera Landre 
Juenger Ballet Line | Costello _, 
El Chico Bon Vivants 
B Herlow Ore 
Conde Lais de lee 


Victoria Barcele King Odom 4 

Rite & Rozine Naomi Stevens 

Los Panchos Lovise Howard 
-Madrid Kde Labich 

Los Bocheros Normann Paris 8 


Trini Reyes Leon Eddie’ 
H Sentillanea Eddie > r 
Raiph Font Ore Art Waner Ore 
Machito Ore Marita & Barreira 
Belm’t-Plaza | 1. Nomura Dcrs 


4J Lawrence 
Beverly Arnold 


Russ Morgan Ore | Harry Prime 

Harold Nagel Orc | Shepard Line 
Hetel Edison Ola 

Henry Jerome Ore | Sadie Banks 

Ne 1 Ave |40e Luavorte Ore 

Turner Twins D’Aquita Ore 

Jack Kerr v 

Hazel Webster Denevan 

Downey & Fonville | Bob Grant Ore 
Penthouse Club itege Barn 

Martha Shert hy — Ore 

Jonmny Thompson Chubby Roe 

Oscar Walser kddy Howard 

Riviera Bill Duffy 

Henny Yousugman Barbara Duffy 

Romo Vincent Mons. Richard 

Olanders Pimte Pete 

Tony Savaar Wi 


nideri-Asteria 
Freddy Martin Ore 
Mischa Borr Ore 


Joey Gilbert 
Donn Arden Line 


Btackhawk Martha King 
Al Trace Orch Mage & Karr 


Jackie Van 


Siemark 
Don McGrane Orch 
Richard Gordon 
Chester Dolphin 


Terey Bros (2) 
M Gould Ore 
Lane Adams 
1) Chiesta Combo 
Derothy Dorgen 


(ie) 


Helsings Co 
Andy Rice Jr Motet Stevens 
King & Zorita Benny Strong Ore 
Mike Young John. Flanagan 
Bill Chandler Ore | ea ag 
“4 Ydgewater Beach Sleatii vdeare 


Geo Olsen Ore 

H Williams Trie 

Paul Sydell 

Hai Raywin 

Betty Gray 
Dorothy H114 
Daneera (12) 

Gaynor & Ress 

Danny Thomas 


MARRIAGES 


Pepi Braunberger to Irving 





Giselle & ¥F Szyont 





Lamm, Los Angeles, July 23. He 
fim houses. 


manages two L.A. 

Caroline Doolittle to Herb Stein- 
berg in New York July 25. Bride is 
a ; groom is and 


bia veepee. 

Ruth Bange to Comer Heine, Los 
Angeles, July 22. He's a radio di- 
rector. , 

Carol Norman to Jack White, 
Washington, July 23. He's pianist 
with Sam Jack Kaufman orch at 
| Loew's Capitel there. 
|_ Christine Sebastian to Charles 
| Burger, Washington, July 17. He's 
| paneaee of York Theatre, Warner 
| nabe. “ 


BIRTHS 


Mr. and Mrs. David Swidier, son, 
|June 28, Santa Monica, June 28. 
| Father is son of Alex Swidier, one 
of Chicago’s early vaude bookers. 
Mr. and Mrs. Claude Kenner, 
| daughter, San Pedro, Ca!., July 20. 
| Father is theatre manager. 

Mr. and Mrs. Jimmy Shields, 
| son, Toronto, July 22. Father is a 











radio singer; mother (Audrey Neil- 
son) was in the Canadian Army 
Show. 

| Mr. and Mrs. Harold Hecht, son, 
| Hollywood, July 19. Father is a 
|film producer. 

| Mr. and Mrs. Eddie Grief, son, 


|New York, July 26. Father is a 
‘press agent, 


f 
- 


enema toe sen preg 
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Wednesday, July 28, 1948 





Jack 


Benny, Phil Harris’ Palladium 


tine, and the assist of a raucous 
voiced gal to add interest. But it 
is the star himself who rates kudos 
for ability to parlay a pleasant 
personality, a film rep and a typical 


Steel Pier. A. €. 
Atlantic City, N. J., July 23. 
Peggy Lee, Theron Troupe, Roy 
Douglas, Artie Dann, Dave Bar- 








New Acts 











Cli H ky ’ d Hi Western twangy voice into a first bour, —— i a ng poe 
ks: alTy hman 0 t ° SU! nell’s ch; “Trappe y Boston 
class vaude act. Ritter uses his ‘io EDO LUBICH 
C 9 : C S nl on I _aides well, interspersing his own Blackie,” (Col). Songs With Guitar 


Palladium, London 
London, July 20. 

Jack Benny, Phil Harris, Mary 
Livingstone, Marilyn Maxwell, 
Flack & Lucas, Frank Marlowe, 
The Merry Macs (4), Nor Kiddie, 
Betty Kayes (2), Miss Inger, The 
Myrons (2), Woolf Phillips & Sky- 
rockets Orch. 








For more than an _ hour 
Benny & Co. had the Palladium 


audience eating out of their hands. | 


. Benny, himself, displaying charm 
and poise; Phil Harris punching 
ever his personality with every 
movement, and the two femme 
members of the team, Mary Liv- 
ingstone and Marilyn Maxwell, 
socked across a lively line of song 
and patter. 

Benny had a packed house ap- 
parently just waiting for his act, 


Jack | 


tall striking figure with neat vocal 
range, does nicely in song stanza. 
Teeing off with “Ol’ Man River,” 
she follews with “On With the Mot- 
ley” and swings to high pitched 
classicals for solid response. 
Gerry Leader precedes Richman, 
giving a breezy few minutes of 
sound impersonations, also take- 
offs on Donald Duck, Clara Kluck 
and Danny Kaye. Clem. 


Olympia, Miami 
Miami, July 24. 
Fred Lowery & Dorothy Rae, 
Johnny Morgan, Kate Murtah, Har- 
ris & Anders Elsie & Alex Korda, 
Les Rhode & House Orch; *‘Ruth- 
less” (EL). 





In this type of family vauder 
the bookers can gauge with fair 
consistency the topliners they'll 
need to head repeat acts each 


Tommy Durden, who has a good, 
clear tenor, and “Begin the Be- 
guine” as a guitar solo, well han- 
dled by Spud Goodale. Other 
cowboy, Rusty MacDonald ,wields 
a steel guitar. Besides emceeing 
the act, Ritter does three numbers, 
“Ballad of the Boll Weevil,” “Rye 
Whiskey” and “Tlie Soldier and 
the Deck of Cards.” Latter rates 
top attention as a typical, senti- 
mental sagebrush recitation, which 
Ritter milks dry. Boots Gilbert, 
the cowgirl of the act, rounds out 
the routine with an earthy type 
of humor and her own version of 
“Feudin’ and_ Fightin’.” Gal's 
style is authentic, but her accent 
is so broad fhat at times it’s diffi- 
cult to catch the words. Payees 
go ali out in reception of act. 
Ladd Lyon, a frequent visitor 
here, clicks in his novelty acro 
routine. Has a standard audience 


ner which has won her a follow- 
ing all over the country, mostly 
through her disk hits, bill here is 
better than usual. 

Show tees off with Artie Dann, 
doubling as emcee, introing the 
Behngy Girls for nice tap session. 
Perene family, cycling act follows 
with tancy and trick pedaling for 
neat returns. Brief takeoff on the 
late Joe Jackson was a nice nos- 
talgic interlude, with rope jump- 
ing bit a solid clincher. 

Roy Douglass, ventro, follows 
and his patter with dummy, and 
songs was amply rewarded. 

Miss Lee, blonde and _ niftily 
gowned in a black mid-riff crea- 
tion, spots her song stanza, ac- 
companied by her husband, Dave 
Barbour, guitarist, and his string, 
trio. Starts with “Do I Want You” 
and then drifts into a rhumba 
tune. Follows a medley of her top 


Le Ruban Bleu, N. Y. 

Edo Lubich suggests that he’s a 
lammister from a gypsy ensemble 
of which probably he was the num- 
ber leader. So he stepped out on 


on the guitar, he does two Latin 
numbers, one in French, and 
finally the Romanyesque U. S. pop, 
“Candlelight Cafe.” Nary a sugges- 
tion of a straight Roumanian and 
Russian gypsy air, with which he is 
probably most expert (unless, of 
course, he does it at some other 
Latin shows). 

Militating at Lubich’s adventure 
as a soloist is his rather mature 
mien, thus not matching the ro- 
mantic aura. He is a be-mustached 
individual whe perches aloft a 
stool, in order to balance the gui- 
tar, and chirps his four songs in a 
pleasant enough voice. He also 
doubles later into a little entr’acte 


from the moment he stepped : : —- s : . L 
onto the mike they were with him seminar. Current layout employs oats licipation gimmick in which he | -ecordings including “I’H Dance at|relief pianclog for the regular 
100%. His well-timed gags regis-|it in return date in Fred Lowery, |S€'s. a volunteer” to learn the| your Wedding,” “Golden  £ar- | Steinwayist. Abel. 

a sp blind whistler. routine. Latter is an expert, and rings,” “Why Don’t You Do Right?” ee 


tered all the way. Harris made 
his first London appearance notable 


His reception from the walkon 
is solid. And his whistling of pops 


part of the act, of course, but even 
those who have seen it before en- 


“Trouble Is a Man” and tops all 
with ‘“Manana,” which brings 





MADCAPS (2) 
Harmonica, Comedy 


i i tl F . . : +f 
soy Me waihied ob,  Entredured and classics wraps things up. With | Joy the clowning and the building | gown house. 10 Mins. 
as “Mr. Faye’—an old gag, may-| Partner Dorothy Rae, who vocal-|UP to the climax when the stooge | Dann spots his comedies in next | Apollo, N. Y. 


be—it was in the right key and 
everybody lapped it up. His exu- 
berant personality clicks whether 
he’s- singing “Dark Town Poker 
Club” in his own style, indulging 
in a love episode with the distaf- 

















izes in top manner, he gets them 
with “Stardust,” a couple of origi- 
nals by Miss Rae and the finale 
“William Tell Overture.” Had to 
begoff. 


Emcee Johnny Morgan clicks 














goes into some highly technical 
acro stunts. Format of act is hep, 
and there is enough freshness in 
stunts to make up for repetition of 
the old gag. Garners fine response. 

Opening the trio of acts,- cut 











slot. His patter and comedy bits 
are tops, pointed up by takeoffs on 
Jolson, Jessel, Cantor and Durante 
for solid returns. 

Behney Girls in a Hawaiian bit 
close to neat appreciation. Rou- 





a youthful harmonica pair 
have a well-worked out music and 
comedy routine which, upon fur- 
ther development, will find them 
suitable for the deluxers and cafes. 
They have the basis of a good work- 






































his own. In black tie to self-accomp - 




















-< foili ; fon _|with his introes and in own spot |4own from the standard four be-|tine is highlighted with strobolite | ; ac i acks 
fers flling for Benny, or Just be-| With is cleanly defined routines | cause of the long cowhoy act, is [uegts, MEME Wolk: ieuecineces "end sale et tat a 
5 a ; . |that measure up for laughs and | Betty Jane Smith, terping recruit aan soon than 
It is a long time since a Palladi- : from the musical ; ; more experienced confreres. sad 

) , | palming. cal comedy, who does Hi a Bal hie ie: cities, 
um first night was in such recep- | Supporting acts hold up nicely |? fine job of pacing the bill with ppoedrome, alto. Turn accents comedy. One of Theatr 
tive mood, and Benny & Co. took |;, the buildup for . |topdrawer tapstering. She cl . Baltimore, July 24. |the team carries the burden of the : 

: p for the toppers. p ing. e changes oat. 66 . : isms with burles l have j 
full ad¢antage of it. They kept the | p),; - he dah tempo often, utilizi ballet Horace Heidt’s “New Stars on|zanyisms with burlesque juggling ; 
Roce ‘ mat <> he | Elsie and Alex Korda open show po » ulllizing a baile pasnde!: sith .D Ri ae >land some odd bits of business the til 
show moving and they kept the | is), zingy routines that warms up| technique at times. Her terps | / rade with Don Rice, Jeanne cot 2. a cng ape +2 season 
public laughing. |house. Kate Murtah is a comedi-| have. variety, style and class to | Harvey. Jack Green, Jimmie Gros-|which get the measure of this easily | 

Woolf Phillips’ Skyrockets Or-|enne + who varies her comedics “ate beaucoup mitt action. Lowe. | 59: Johnny Vana, Melodares (4),| house where they were the sole y 

hestra (pit) set the right pace for Paige : x ane Pat Theriault, Stanley Morse, Har-|ofay turn on the bill. Musically, atre or 

the eg Flack & fuces swith | ane singing in a_ well-balanced are old Parr; Jo Lombardi House Orch | they're okay, show to advantage Besi« 

nicely timed dancing act broke in- | parts gh ee a “ a Apolie, N. Y. ’ (14); “Thunderhoof” (Col). during their brief straight har- its sub 

to the Benny program to giye the tone 2a cae Scenihkalete | _ Buddy Johnson Orch (16), with | monica renditions. 49 sen 

house a chance to relax. pees stunts a a egg sm a, Prysock;; This is a ae array of; ‘Team is well-groomed and makes increas 
i] : ; |Charlie Parker’s Orch (5), 3) youthful talent, briskly paced and a nice appearance. Jose. 

It — if nearly nea’ y Sages bas 3% oem al re — “— Saag |Brown Buddies, Madcaps (2), | smartly projected and given an ex- | Tic Rareatiawenli od - 
Bet . 8 ~ soo ~4 ogg e backgrou 8s apliy. Lary. | Spider Bruce Co.; “Heart of Vir-| tra boost into sock entertainment |NAOMI STEVENS a 
iow held Sag Mitten ae be oi vod Oriental. Chi 'ginia” (Rep.). |by a fortunate combination of Don | Sengs mea 

! c ; : riental, C Rice in the emcee slot and Jo Lom-| 11 Mins. 
peor ergs epee gto ee Chicago, July 22. Harlem’s Apollo theatre seems | bardi and his house orch for musi-| Le Ruban Bleu, N. Y. : ee t 
the Merry Maes, Yank rhythmic Keenan Wynn with Ukie Sherin, | to be going counter to the general | cal backing. Rice keeps matters at Naomi Stevens is a cute blonde there v 

rtet we ing a wide variety of Dorothy Claire, Paul Remos & Toy ‘rend of vaude presentation inas- | merry gait and pitches in for well-|of average height but gives the The 
o he ~ ath s kable timing. Boys (3), Mildred & Jimmy Mul- | much as the major stress is on | spaced comedy bits. Lombardi cuts | suggestion of being more petite subscri 
numbers w remarka mins: | cay, Cart Sands Orch with Marilyn | »ands, with only a pair of acts in|show with a know-how solidly than she is actually. Possessed of based 

Betty Kayes has the unenviable O Sjaugnessy; “Street With No |Support. The current bill with two | backed by his sidemen. a nice voice and an eager and in- Added 
task of opening but her performing | \7))0” (20th). ; musical outfits, Buddy Johnson’s| Heidt has assembled the winners | tejligent face that is thoroughly in- pected 
pekingese are more than a pleasing ‘band and Charlie Parker's five-|of his radio quest for talent, and | sratiating, she is a natural forthe bring 
_curtain raiser. Nor Kiddie, self- Keenan Wynn is making his first | Piece crew gives the new layout a | as expected,-it’s topheavy with in- intime histros of this calibre and fi .. 
styled comedian, fails to amuse \,.4¢ appearance with Ukie Sherin | 'oP-heavy musical schedule. Ordi- | strumentalists and vocals and prac- | \y; > ‘material ~ oa 
with some very corny patter. but |)2"Siraight man and heckler. It’s | "arily, this type of booking can be | tically all on the male side. outer ee eae ee (even a 
the Myrons won well-deserved ap- | ohvious that little preparation was | Worked out so that the similarity! Jeanne Harvey starts matters P Her Soobial lyrics right now are ington) 
plause for a first rate balancing act. given to man-in-aisle banter which | ¢2n be eliminated. However, with | with slick hoofery ‘followed by good but a shade too precious al- mately 
Mention should also be made of |},.; audience gasping at the oldies. | Johnson’s orchestra blowing hot | Jack Green with musical tapping | pei, effective. notably “Love is a Guild- 
Miss Inger, acrobatic dancer, who | white Wynn’s “Guzzler Gin” rou-| 29d heavy and Parker working in| on bottles. Real lift comes next | fourtLetter Word.” “Gin Rumba.” sale of 
performs with grace and vitality. | no gets laughs, it’s a carbon of the same vein, there’s a surplus of | via Jimmie Grosso giving out with “Girl % Best Friend Is No.” “I ove 
Myro. Red Skelton’s, whom he credits for | torridity which doesn’t go too well| personable impressions of musical With : Married M ha nd_the like 

——— it. Perhaps on comedian’s next try | €ven in this sepia showcase which | instruments and name singers. | fj}; 4 chade on th ~ taichienae aah. The 
Casino. London he'll come up with some of his own | thrives on this type of diet. Gets big response on version of|\ nich ic all right so lone as she estimat 
London, July 13. | and new material, because lad has| Johnson provides some moments | Frankie Laine and scores mightily. | yo \C in ine Rukun Bleu-Blue Angel each) a 

Harry Richman, with Jack Gold-| what it takes. All he needs is be oe Oa pa gr ae ae can work Jann is ; oe age i copay cae easier oe belboos (5,800), 

; mee ini -| proper material. - imself into one of the more pop-| Vana, youthful xylophonist who : , ye, tonio (f 
tell sre nsivciia Mable Lor ¢ ae , Dorothy Claire, formerly of “Fin- | ¥lar colored maesiri. His opening | pitches in with hoofery in addition | ©Y°" ore important —— (3,000) 
(10). Dick & Dot Remy, Gerry ian’s Rainbow,” is a well-stacked |Umber, “Holiday, Samba” was|to vibraharp and _ hectic _ hide rte ton (3 

«Leader, 3 Botonos, Roy Lester,| blonde who socks over her songs treated in an original and exciting |thumping. The Melodares, three MARTHA SHORT Already 
Melville’ & Rekar, Harold Collins |in hep fashion, opens with “How |™anner. Probably this piece had|boys and a gal, offer vocals of| ¢) son's; 
&. Orch. . You Going to Keep Them Down on | More melodic passages than his fol- | of familiar themes plus a groovey | 79": Baltimc 

the Farm” and segues into “How |!owups. His style is generally in-| working out of “Tiger Rag.” Make ns. Buff 7 

Following Sophie Tucker's ex- | Are Things in Glocea Morra?”, for | teresting, but he should offer some | way for Pat Theriault, with some | Penthouse Club, N. Y. uifalo 
tended run at this house might nice returns. Follows with “I’m | "umbers in the more popular idiom | extra-solid banjoing followed by _ Martha Short is an attractive, Cincinr 
stack uD as a tough assignment | Just a Girl That Can't Say No,” so that the customers can note the Stanley Morse, a lad with a trom- light-skinned colored singer who (2,612), 
but Harry Richman hurdles this | which gains her more pattyeakes | Johnson applications upon some-|bone and talent. Gets a legit and leans toward blues and_ ballads. (8,187), 
‘by warmth of reception given him and encores, with “I Want a Man” thing which is familiar to them. robust tone out of his horn and|She shows an apparent inexperi- neapoli, 
when he, too, bowed in again after for exit. | | The band’s vocalists, Arthur Pry-| does numbers with assurance, ence in selling, and her phrasing 1s Philade 
an absence of 10 years. His rich | Paul Remos and Toy Boys are sock and Ella Johnson, show up} Closing spot is allotted to Har- | 90t ail that it might be. (4,829), 

ersonality roused to enthusiasm strong openers with slick acro| W°ll. P rysock doing “Because” is|old Parr, blind singer who looks|, Intimate spots such as the Pent- (3,465), 
an unusually apathetic first audi- | tricks.. Spread balance on cigaret |%iven interesting | backgrounding | good and gives out with topflight house Club seem Miss Shorts Sas_ Ci 

-ence and had it clamoring for | held in Remos’ mouth by midgei | “ich takes it out of the classic | vocals to nice returns. Does “I’d|Metier. At that, though, a wall sep (10,106) 
more as he reprised many of his | get strong reception as does shoul- | ¢@tegory. Miss Johnson with “I|Give a Million Tomorrows,” “Do arating a terrace from the main * Francis 

esteryeat “song hits The older |der straddle backbend picking up| Could Be Out,” backed by quartet | You Ever Think of Me?” and “Cool | floor makes it prohibitive for any 363) 
the number the better they liked | glass of water. One of the lower- | 0f the band’s sidemen, hits a nice | Waters,” with assists from Theri-| Performer to achieve maximum ' 
it and each -few -bars ae the | casers grabs a skirt, and two truck | Sttide here. | ‘ ault on guitar and the Melodares ¢ffects. Kahn. be 
familiar tunes won appreciation. © to solid returns. Johnson is attempting some | for background harmony. i . tic a 
SShake Hands With a Milionaire’ Jim and Mildred Mulcay do neat | Showmanly displays. The introes|~ Rice has plenty of funny ma-_ sons. 
-“Puttin’ on the Ritz,” “April stint on harmonicas, femme, show- | #re by a quartet, generally in| teriai and props that gets ’em from N Yy J bil will b 
Showers” and “I’m Giad to Be An|ing up neatly on pop melody. Duo|"hyme, and. crew does frequent) the teeoff. He's unquestionably . T. JUDNEE south. 
‘Actor,’ tribute to fellow stars,/Win nice hand with mouthing of | *!andups which at times leaves only | one of the most improved comics Continued f I list thy 
were all equally popular. Hap. | “Second Hungarian Rhapsody” and the rhythm section on the stand. | caught here in moons and should : — a “Allegri 
pily reunited with his one-time finish strong with “Tiger Rag.” Carl Parker is. one of the more cele-| be a natural for more ambitious |a big scale. Among the events the seer 
pianist, Jack Golden, star could | Sands house orch runs through the brated saxists who's been mR company. lined up are included a Golden An- car Nar 
have kept on till midnight. international rhythm book on Will |i! the 52d street, N. Y., cubicles. Biz okay. Burm. jniversary Exhibition at Grand of Love 

; Three Botonas open show with eee ease producer, tune, sarge Sosy aig ye pte eae Central Palace, showing the fune- “Jane,” 
, skilled bplancing and acro feats, Pe pa peems at a — hay + ggpat by competent confreres, he offers | | feeurrg of a various city mg ee : S 
: dy monolog. oe LS hlae Yabo.” highly interesting treatments, but |} Paley After Berle | mcn's.3 style show. an atomic on: meta 
e e # “p rae Rn ian Lave. on his closing spot of the bill, the | ergy exhibit, and an Internationa several 
their novelty tumbling a lowe: | Capit ol. Wash pre reer 9 7 a little worn oo with | a Continued from page 1 eee promi =n mo be ——. = re 
; ef ° - complicated arrangements. In pres-|,. : y the importation o e Par untry 
pas Soon ~" re — a in- | Washington, July 27. | ent state, the Parker crew is more his emceeing of the Texaco Star| Opera Ballet. These events will runs, 

A Balety. Winifred At- Betty Jane Smith, Ladd Lyon|suited to cafes than theatres, but | Theatre which is booked by the | carry the Jubilee into October. : 
b obese "egg f pianist garners ap- (2), Tex Ritter (5); “Give My Re-|his skill on the sax is evident | Morris office on the rival NBC net-| Some hotelmen feel that the air- . 
he geno ‘ “e er ow and | gards to Broadway” (20th). throughout. - _ work. Although the comic is ten-| show to take place at Idlewild Friml 
hat are neo of Pier : Spacing band numbers are Three | tatively slated to do another series | starting Saturday (31) will pro- 
tarhne Swing an gle | No question of who's headlining | Brown Buddies, whose dance turn | of four shows for Texaco, no defi-| duce the peak of hotel reserva- 

pos. . jthis bill, with moppets packed|wins appreciation, and the Mad-/ nite deal has been made yet ‘ 

Senor Wences gets nifty re- | four d t t k 9 (N Rukel . Beak iS Dr . tions. However, the number so 

sponse with his diminutive dummy. | eep to get a peek at ajcaps (2) ew Acts). Spider| The possibility of Berle’s sale! far has been small Rudol 
y. | Western star and White Flash, the | Bruce and Co. get laughs with their | t) CBs will not affect : gal ae ci 

As a ventro he has few equals seost tekestitet Meese tn: the 0 will not affect the Morris| The showmen’s opinion is that Pal Tt 
: ~ S. world. | comedy skit. Jose. , ‘ h 

Closing first hali is Mable Lee, | Actually, the cowboy act is adult agency's relations with the Texaco | more spectacular events are need- Ouse ir 
supported by nine musicians and rather than juve, calibre, with a HURT IN AUTO CRASH Theatre and NBC, inasmuch as at |ed. Construction of the Park ave- ing the 
dancers. She sings four drawly | dash of animal act thrown in. Lat- the outset of the program the|nue ramp for a continual bazaar, Eagle,” | 
southern numbers but fails to ter, which consists of having Flash y Toronto, July 27. Morris office made it clear that it | originally intended by the Jubilee ng his 
pene Mnd wall “s in her recent do a few tricks and then take aj) ae motor accident, Bar-| was primarily a talent agency and | Committee, would have provided a the Shr 
“Calypso.” e€ musical,|bow, doesn’t quite satisfy the rent m al songstress. suffered a/its first responsibility was to the| stronger magnet, but that was next sea 

YPpso. 4 helt juves, but their elders find act | broken and will be hospital-| performers on its list. Conse-| kayoed. Cafemen expect to realize and Bri: 

Bt ganr5 Weecgee Re a Mel- good entertainment. ized .in a cast for six months. quently, it felt duty-bound to place | some business out of the affair, but book an 
with much skill. u ty oe gg Ph eigen has an accompaniment of Singer was filling an engage- as many of its acts as it could on; not as much as world be brought ited the 
. Estrella, a three guitars for his hjljbilly rou; ! ment at the Club Norman here. _, |Video as well as other media. in by a series of good conventions. , the trip ; 
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ORAL: DON'T BE A CHORINE 


Recappmg a Chorister's Deficit 
The average weekly budget for a working chorus girl or boy 
(either singer or dancer) on Broadway is reported as follows: 


ME os 4G kde ROPERS FD K6 OE AGS Ooo 6048 is 009% Ciba nde ek $16.53 
ee Rn AI ee ee ee eee mes - 24.79 
CE Cc eek Ok CON 0 CEeS 068056 4050s ccere ws Oeneeebce - 18.44 
Medical Expense .....-+.eeeesees SPE ee ee ree eee ee ° 3.23 
Pe <t7 soe at sees Pht Sie bT Ob Sb dwn eds coe es e0eeseunes P 49i 
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The above figures are based on returns from the seven musicals 
employing chorus members for the week of June 21, 1948. The 
present minimum pay under the Actors Egquity-League of N. Y. 
Theatres agreement is $60 (gross), which becomes $75 under the 


new contract, effective Aug. 15. 








$2,500,000 Expected in Theatre Guild 
Subscription Till by Season's Start 


With an expectation of more¢ 


than 200,000 subscribers in 30 
cities, the Theatre Guild-American 
Theatre Society will probably 
have about $2,500,000 in cash in 
the till at the start of the new 
season. 
easily the biggest subscription the- 
atre organization in the world. 


Besides adding nine new cities to 
its subscription list for the 1948- 
49 semester, ATS anticipates an 
increase of about 10% in the num- 
ber of subscribers in the 21 cities 
already on the rolls. The total 
number of subscribers last season 
was 151,924, a rise of almost 6.000 
over the 1946-47 season, when 
there was one less city on the list. 


The anticipated 10% boost in| 


subscriptions for this season is 
based on preliminary returns. 
Added 49,000 new subscribers ex- 
pected in the nine additional cities 
bring the estimated total number 
ef subscribers to the 200,000 mark 
(even allowing for the loss of Wash- 
ington). 
mately $15 per season ticket, the 
Guild-ATS will have an advance 
sale of $2,500,000 on the season. 


Nine New Cities 


The nine new cities (with the 
estimated membership likely for 
-each) are Dallas (8,000), Ft. Worth 
(5,800), Houston (9,000), San An- 
tonio (8,000), Austin (3,500), El Paso 
(3,000), Toronto (4,800), Wilming- 
ton (3,700) and Richmond (3,200). 
Already on the list (with last sea- 
son’s subscription figures) were 
Baltimore (4,207), Boston (11,900), 
Buffalo (2,294), Chicago (16,784), 
Cincinnati (3,490), Cleveland 
(2,612), Columbus (2,462), Detroit 
(8,187), Indianapolis (2,761), Min- 
neapolis (2,698), New York (18,950), 
Philadelphia (13,429), Pittsburgh 
(4,829), St. Louis (5,829), St. Paul 
(3,465), Washington (15,800), Kan- 
Sas City (3,168), Los Angeles 
(10,106), Milwaukee (3,807), San 
: ee (10,783) and Seattle (4,, 


ATS subscription shows will be 
selected from among nine produc- 
tions. “Oklahoma” and “Carousel” 
will be available through the 
south. For the entire subscription 
list the choice will be among 

Allegro,” “The Play’s the Thing,” 
the second company of “A Street- 
car Named Desire,” “Speak to Me 
of Love,” “The Emperor of China,” 
“Jane,” “Set My People Free” and 

The Silver Whistle.” The last- 
named five would probably play 
Several eastern cities as tryouts 
and be available to the rest of the 


country only after their Broadway 
runs. 


Friml Eyes St. Louis 
For ‘Shrew’ Preem 
idieneen St. Louis, July 27. 
Rudo riml, giving the Mun- 
icipal Theatre res al fresco play- 
—— in Forest Park the o.o. dur- 
=e the presentation of “White 
: gle,” is mulling the idea of hav- 
ng his new operetta, “Taming of 
the Shrew,” world-preemed here 
next season. With Russell Janney 
and Brian Hooker, who wrote the 
ae and lyrics of “Eagle,” he vis- 
ed the open air theatre, making 
the trip from Hollywood. 
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That is figured to make it | 


On the basis of approxi- | 


‘Harvey: Goes % 
Washington, July 27. 
During a matinee perform- 
ance of “Harvey,” at the Na- 
tional here last week, Sara En- 
right, New York agent who 
cast most of the actors in the 
show, was backstage arguing 
with a couple of her clients 
about commissions. 
Fred Lewis, who plays the 
psychiatrist, became so upset 
~ that in the third act, when he’s 
supposed to rush onstage with 
the line, “Here, here, what’s 
all this commotion?” he made 
it read “commission.” Audi- 
| ence didn’t catch the boner, 
but it convulsed the other 
actors. 


Boretz a Busy 











Bway Librettist 

Allen Boretz, who, with the late 
John Murray authored “Room 
| Service” 10 years ago, and has been 
| engaged in Hollywood as a writer 
‘chiefly since, will be running 
among three or four legit musicals 
in the next year or two. Besides 
Milton Baron’s “45 Minutes From 
Broadway,” ‘based on some old 
George M. Cohan songs but with a 
new libretto by himself, Boretz has 
written another, with George Bass- 
man contributing the score. 

Bassman, for 12 years on the 
Metro Jot as arranger-composer, 
meantime is doing the arrange- 
ments ‘with Hugh Martin) for 
Monte Proser’s ‘“‘Heaven on Earth,” 
new musical by Jay Gorney and 
Barry Trivers. 

Boretz’s “45 Minutes” may go 
into rehearsal in October, depend- 
ing on both Robert Lewis, the 
stage Joseph Kipness’ new musical, 
| choreographer. Latter must first 
stage Joe Kipness’ new musical, 
|“That’s the Ticket’ which Harold 
| J. Rome tunesmithed. Lewis helped 
with staging in “This Is the Army,” 
and “Brigadoon” is his concurrent 
handiwork. Boretz, Lewis & Rob- 

bins may also form a producing 
' alliance. 

Eddie Albert, who came to 
attention in Boretz’s “Room Serv- 
ice,” ‘is reading “45 Minutes.” 
‘Mary Jane Walsh, present lead in 
“Annie Get Your Gun” (succeed- 
ing the vacationing Ethel Merman), 
is being mentioned for the femme 
lead although there would be only 
two or three songs for her to do. 








Title Levy-Englund Show 

Levy-Englund Productions new 
fall musical by Ken Englund, with 
lyrics by Ogden Nash and music 
by Vernon Duke, has been titled 
“Sweet Dreams.” : 

Nash, Duke and Englund are in 
New Hampshire working on the 
score. ; 

Lon Levy, head of Leeds Music, 
and manager of the Andrews Sis- 
ters, is currently in London with 





the singers, who open at the Palla- 
dium there next week. 


GANT LIVE OM 





By HOBE MORRISON 


The average working chorus 
'member on Broadway cannot live 
on what he earns in the theatre. 
On the basis of an estimated aver- 
age wage of $82 a week, before 
taxes and social security are de- 
ducted, a singer or dancer loses 
more than $10 a week, even while 
employed. 

That doesn't take into account 
his periods between engagements, 
when he has no regular income 
but his living expenses remain al- 
most as high. The fact that the 
minimum chorus salary, under the 
;new contract between Actors 
| Equity and the League of N. Y. 
| Theatres, will rise from $60 to $75, 
| effective Aug. 15, probably won't 
'alter the situation much, as most 
|managements already pay more 
'than scale. 

The costeof-living figures for 
chorus members, both men and 
women, were obtained recently by 
a special committee of Chorus 
Equity. Data was gathered by the 
CE deputies in seven Broadway 
| musicals. They were “Allegro,” 
|“Annie Get Your Gun,” “Briga- 
doon,” “Finian’s Rainbew,” “High 
Button Shoes,” Inside U.S.A.” and 
‘Look Ma, I’m Dancin’.” Week of 
June 21, 1948, was taken. 

The returns of 112 chorus mem- 
bers were tabulated in figuring the 
javerage living expanses. (Those 
|\from “High Button Shoes” are not 
included, as the deputy for that 
company computed the averages 
himself, and did not state _the 
number of chorusers’ involved. 











Ballet in Musicomedy Far From Out, 








| However, the various averages for 


with those for the other six shows, | 
tending to substantiate the find- 
ings.) 

According to the chorus mem- 
bers’ own estimates, the average 
weekly living expenses for ensem- 
ble singers and dancers, both men 
and women, is $82.74. Of this 
amount, $16.53 goes for rent (in- 
‘cluding utilities), $24.79 for food, 
| $18.44 for lessens (including coach- 
ing and classes in singing and 
dancing, acting, diction, languages, 
plus cost of rehearsal studios, 
sheet music, practice shoes and 


(Continued on Page 102) 


MPLS. LYCEUM GOES 
TO NEDERLANDER GROUP 


Minneapolis, July 27. 
Withdrawing from local field, 
‘Alex Sclfreiber group of Detroit has 
turned over its Lyceum, legitimate 
roadshow and film house, to David 
Nederlander and associates, also of 
Detroit, on longterm lease. Neder- 
lander, who operates the Shubert- 
Lafayette, Detroit’s legiter, takes 
over Aug. 1 and will install his son, 
James Nederlander, as manager. 

Under Schreiber, and for many 
years before latter’s purchase of 
theatre, house was managed by 
Leo Murray, a protege of the late 
L. N. Scott who, in the old days, 
owned and operated the Minneap- 
olis and St. Paul Metropolitans, 
legitimate roadshow theatres with 
povesad & Erlanger franchises. Mur- 
lray has not announced future 
plans. 


Nat Dorfman Recalls 
Play Put On for $7,500 


In line with the current trend 
talk about high production costs 
and what it can do to stifie further 
adventures in the theatre, veteran 
publicist Nat Dorfman recalls how 
his play, “Take My Tip,” which he 
authored, was-put on at the Ma- 
jestic, Brooklyn, for $7,500. It 
grossed $2,500 on its break-in in 
Dodgertown and came to Broadway 
$5,000 in the red under Mack 
Hilliard and Sidney Phillips’ pro- 
duction aegis ae 

Today, observes Dorfman, a simi- 
lar one-set play costs at least 10 
times as much to mount, with re- 
sult it is searing off investment 
capital. 

















Fast-Traveling News 

How Broadway has migrated 
to Connecticut was illustrated 
again over the weekend. Rich- 
ard Rodgers, who has a sum- 
mer heme in Fairfield, set the 
deal by phone Saturday night 
(24) for Mary Martin to co-star 
with Ezio Pinza in “Tales of 
the South Pacific,” the musical 
which he and Oscar Nammer- 
stein, 2d, are co-authoring for 
fall production. It was agreed . 
to keep the news quiet for a 
few days. 

Immediately after hanging 
up the phone, the composer 
and Mrs. Rodgers drove to a 
party at a neighbor’s home, 
where a number of show busi- 
ness people were present.: As 
she ushered them into the liv- 
ing room the hostess an- 
nounced, “I hear you've signed 
Mary Martin for your new 
show.” 


Legit ‘Observer 
Clarence Derwent, Equity pres- 
ident, who recently_returned from 
Prague, where he attended the 
United Nations. Educational, Scien- 
tific and Cultural Organization 
meeting on the theatre, was there 
merely as an “observer,” not as a 


delegate. Actor has since gone to 
Palo Alto, Cal., to appear in the 








“Shoes” were generally consistent | Leland Stanford Univ. production 
lof “The Rivals,” with Aline Mac- 
| Mahon. 


There was considerable mixup 
over U. S. participation in the 
Prague confab. The State Depart- 
ment sent Warren Caro, of the 
Theatre Guild, and Rosamund Gil- 


der, former editor of Theatre Arts | 


Monthly, but because of official 
protocol, stipulated that they be 
present only as “observers.” Der- 
went was to have gone as a “dele- 
gate” of the American National 
Theatre and Academy, and his ex- 
penses for the trip were paid for 
ae Verner Reed on that 


However, when he arrived in 
Prague, Derwent was implored by 
Miss Caro and Miss Gilder not to 
present himself as a “delegate,” 
lest his presence be construed as a 
reflection on the State Depart- 
ment’s “observers.” Despite the 
urging of J. B. Priestley, who had 
been elected president of the or- 
ganization, Derwent acceded to 
Caro’s and Miss Gilder’s plea. 


DULZELL SUCCESSOR 
STILL UNDETERMINED 


The council of Equity has not yet 
appointed a successor to Paul Dull- 
zell as chairman of the executive 
committee of its subordinate union, 
Chorus Equity. Pending such a 
selection, the CE executive commit- 
tee elected Brayton Lewis acting 
chairman to preside over its regu- 
lar meeting last Wednesday (21). 
If a regular chairman isn’t chosen 
by the Equity council before the 
next meeting, the same procedure 
will presumably be repeated. 

The CE executive committee has 
no power to determine policy for 
the chorus union, but may merely 
make recommendations to the 
council of the parent organization 
which has authority. Dulizell’s 
duties as chairman of the CE exec- 
utive committee were supplement- 
ary to those as executive secretary 
and treasurer of Equity. He re- 
cently retired as Equity exec-sec, 
but remains nominally treasurer. 

Ruth Richmond 
exec-secretary of CE. 
capacity she attends the organiza- 
tion’s executive committee meet- 





ings but does not preside. Pending | 


the appointment of a permanent 
executive-secretary of Equity, An- 
gus Duncan is temporarily filling 
the assignment. 


— a --—-—¢ 


continues as, 
In that) 


SH-WEEK PY) Sez Choreographer Helen Tamiis 


Far from being on the way out, 
| the use of ballet in musical com- 
|edy is just coming into its own. 
| It’s not only here to stay, but will 
| be steadily developed as an in- 
| tegral element in the theatre. That 
| as the opinion of Helen Tamiris, 
| who staged the dances for “In- 
|side U. S. A.” and other shows, 
| including the legit and film ver- 
| sions of “Up in Central Park.” 
Miss Tamiris is unimpressed by 
| statements that baliet is merely a 
| passing phase of musical comedy. 
| And she regards as antiquated the 
| statement that ballet is just a 
lform of posturing, or that it 
lacks the vitality of the tap danc- 
|ing and “popular” styles of hoof- 
jing routines in musicals of some 
|years ago. Those who advocate 
bringing back the old dance rout- 
jines are unrealistic, she says. 
|They’re subconsciously trying to 
| retreat to the past. 
In discussing dance as an el- 
ement in the theatre, Miss Tam- 
| iris points out that most of what 
passes for ballet in musical com- 
edy is not strictly ballet. “Most 
of it is modern dance of various 
kinds,” she says, “with phases of 
ballet, tap and so on, depending 
'on the choreographer and dancers. 
|The vital thing is that the con- 
|temporary choreographer’ uses 
| whatever dance form seems suit- 
| able to circumstances, instead of 
|being restricted to any single 
| form, such as tap.” 


Logical Development 


In substantiating her theory that 
'the danve is a natural element in 
|the theatre and that its present 
'function is merely part of a log- 
_ical development, Miss Tamiris 
explains, “Some form of dancing 
| has been a part of the theatre 
| from earliest history. Dancing was 
_an important element in the an- 
| cient Greek drama, and was reg- 
j ularly used in the religious plays 
'of early Europe. It has always 
| been a vital part of the theatre 


‘in the Orient and is the basis of 
‘dramatic presentation among 
primitive people.” 

According to the dancer-choreo- 
grapher, the dance is fundament- 
ally just the expression of ideas 
in terms of bodily movement. As 
such, itis a means of expression 
just as are words, color, music, 

(Continued on Page 101) 


Margo Jones arrived Monday 
(26) in New York to begin prepara- 
tions for the production and stag- 
ing of the new Tennessee Williams 
play, “Summer. and Smoke.” 
| author, who is remaining in Lon- 
don for the opening of Helen 
Hayes in his “Glass Menagerie,” 
is due here for the start of re- 
— for the new show, Aug. 

“Summer and Smoke” premieres 
Sept. 9 in Buffalo, goes to Detroit 
for two weeks beginning Sept. 13, 
|to Cleveland for the week of Sept. 
|27 and arrives at the Music Box, 
|N. Y., Oct. 6. Margaret Phillips 
and Tod Andrews will play the 
leads. Jo Mielziner has done the 
| setting, Rose Bogdanoff the cos- 
tumes and Paul Bowles. composed 
the incidental music. 
| Miss Jones is due about Nov. 1 
‘in Dallas to launch the new sea- 
son at her Theatre ’48. She hasn’t 
selected the opening show. 


3 ? 
-Feuchtwanger’s ‘Devil 
| 
| In October Coast Bow 
| Los Angeles, July 27. 
| Lion Feuchtwanger’s new legit- 
.er, “The Devil in Beston,” is 
slated for its world premiere at 
the Coronet theatre here the first 
week in October, with Adrian 
Awan producing and Benjamin 
| Zemach directing. 
This will be the first Feucht- 
|wanger play ever premiered in 
| this country. His previous ones 
_were introduced in London, Paris 
| and Berlin. 
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Map ‘Circuit’ of Name Guestars 
For Colleges and Little Theatres 


‘Regular “circuit” of college and + 


little theatre dates by name Broad- 
way actors is planned for the com- 
ing season. So far, Walter Abel, 
Ernest Truex, Alexander Kirkland 
and the Philip Bourneufs (Frances 
Reed) have expressed willingness 
to make such “tours,” and the 
American National Theatre & 
Academy, which is working out the 
setup, is trying to recruit others. 
University drama groups and 
little theatres are generally eager 
to have Broadway actors for guest 
appearances. The visitors normal- 
ly rehearse a week or so with the 
local players, give several perform- 
ances (the number usually depend- 
ing on the available public) and 
attend several informal confer- 
ences with the student actors on 
dramatic theory and practice in the 





professional theatre. 
Among 


the names who have} 





Dallas Little Theatre 
Maps 1948-49 Season 


Dallas, July 27. 

Little Theatre advisory board 
has announced plans for the 1948- 
1949 season with goal to revive the 
days when the David Belasco 
Trophy was awarded the Dallas | 
group three years straight in na- | 
tional Little Theatre tournaments. | 
Plans call for a permanent play- 
house, 1948-49 program of five or 
six plays including one oviginal 
play, two classics and three modern 
productions, membership subscrip- | 
tion campaign, guest directors, | 
tours of plays over the state. 

Until last season, 





the Little | 
Theatre had been inactive since 
1942. 





made such appearances in previous | B’way Casts Gripe 


seasons are Orson betige-oe g tereh 
Yurka, Judith Evelyn, Ralp um- | 
ee : On Brushoff For 


ke, Mary Morris, Alfred Drake, | 


Sidney Blackmer, 
Helen Tamiris and the Bourneuts. 
The problem in arranging the 
dates is not merely in recruiting 
willing names, but in finding ones 
who will understand the problem 
and be adaptable to local circum- 
stances. 

While pay for the college and 
little theatre engagements doesn’t 
compare with Broadway coin, it’s 
generally more than adequate, and 
the actor’s expenses are also ustu- 
ally covered. The chief incentive 
for the guest stars, however, is the 
chance to work with ardent theatre 
beginners and the consciousness of 
contributing something toward the 
stage. 


New Stages Settles 
Row, Proceeds With 
Plans for ‘Feathers’ 


Having settled a controversy be- 
tween its membership and its twe 
managing directors, New Stages is 
proceeding with preparations to 
present Richard Harrity’s “Hope Is 
the Thing with Feathers” as the 
companion piece to “The Respect- 
ful Prostitute,” at the Cort, N. Y. 
It is also going ahead with its 
other production plans for the 
1948-49 season. 

Under the revised organizational 
setup, the managing directors, 
David Heilweil and Norman Rose, 
have an option to buy 30% instead 
of 40% of the stock, and there will 
now be a seven-member board of 
directors. Mary Hunter, Karl 
Weber, Florida Freibus, Kermit 
Murdock and Dorothy Patten were 
a committee representing the mem- 
bership in working out the agree- 
ment with Heilweil and Rose. 
There had been growing opposi- 
tion among the members to the 
“dictatorial” methods of the man- 
aging directors, 

“Hope Is the Thing,” originally 
done by the Six O’Clock Theatre 
as an Experimental Theatre of- 
fering and subsequently presented 
commercially by Eddie Dowling, 
will be revived Aug. 9, replacing 
Thornton Wilder’s “The Happy 
Journey” as the curtain-raiser to 
“Prostitute.” Members of the New 
Stages company will comprise the 
cast, except for Lou Gilbert, who 
will repeat his original characteri- 
zation of the punch-dippy fighter. 
Joseph Kramm will again direct. 
The intention is to continue the 
revised double-bill at the Cort at 
least until Oct. 5, when Ruth Gor- 
don’s “The Leading Lady” is slated 
to take over the house. 


- Among the upcoming produc- 





Nelle Fisher, 


Actors Fund Shows 


Casts of various Broadway shows 
have been aroused lately over 
their inability to obtain tickets for 
benefit performances of other 
shows. Performers say  they’re 
generally unable to attend other 
shows, except on the occasion of 
benefits, so they’re concerned over 
the situation. The matter oc- 
casioned particular eriticism at 
last week’s meeting of the execu- 
tive committee of Chorus Equity, 
though nothing definite was de- 
cided about it. 

According to the working actors, 
many of them have. tried to buy 
tickets for benefit shows a’ soon 
as the special. performances are 
announced, but in frequent in- 
stanees they are informed at the 
boxoffice of the production in 
question -that tickets are all sold 
out. They claim that only a rela- 
tively few locations are sold 
through the show’s boxoffice, and 
that the bulk are distributed 
through brokers. The actors, par- 
ticularly those in lower salary 
brackets, say they can’t afford to 
pay the broker’s extra fee, explain- 
ing that they can justify buying 
even regular tickets only on the 
ground that seeing other shows is 
a professional requirement. 

There was particular complaint 
in Chorus Equity circles over the 
failure of many of the performers 
to obtain tickets to .the recent 
special performance of “Mister 
Roberts,” at the Alvin, N. Y., for 
the Actors Fund. Disappointed ap- 
\plicants claimed they'd been await- 
ing an extra performance of the 
play for months, and applied for 
tickets as soon as the showing was 
announced, only to be _ turned 
down. ' 

One suggestion from within 
Equity is that an arrangement be 
worked out for the union’s depu- 
ties with the various shows to 
handle such applications. Under. 
the proposed setup, anyone desir- 
ing tickets for a benefit would ap- 
ply to the deputy of his own show 
within a couple of days of the first 
announcement of the special per- 
formance, Each deputy would for- 
ward the order to the deputy of 
the show giving the benefit, and 
he would get the necessary tickets 
from the boxoffice. It’s explained 
that cast members in any show 
giving a benefit are permitted to 
buy a number of tickets to such 
performances. dei 

If an arrangement can’t be 
worked out for Equity deputies to 
act as clearing agents for benefit 
tickets, it’s suggested that the 
Equity council might require that 
tickets be made available to Equity 
members a few days before being 
put on sale to the public. 





_— = on the New Stages list are 
or nerhouse,” by Thomas Wolfe; “ 
Shs pepeate's Cortolanes, and 4 Legits for Omaha 
Pe “The rs,” adapted by Thorn- Omaha, July 27. 
+ SS ton Wilder from Jean-Paul Sar-| Tristates, which has taken over 
¥, tre’s “Mort Sans Sepulture” (“The | ihe UBO franchise here, has 
f at Unburied Dead”). booked four legit roadshows for 

















‘Tom Jones’ Tryout 
‘Seattle, July 27. 
“Tom Jones,” a dramatization by 
Paul S. Clarkson and Joseph Purdy, 
the Henry Fielding classic, will 


premicred Aug. 5 by the Tryout 


_ theatre here. Performances will 


* given Thursday-through-Satin- 
for six weeks. 

' play’s original five-set ver- 
‘has been revised to two sets. 
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this season; “Oklahoma,” Sept. 13; 
Judith Anderson in “Medea,” Nov. 
10; “Desert Song,” Nov. 24; “Show 
Boat,” Jan. 31, Feb. 1, 2.. These 
have all been set for the 2,100-seat 
Omaha theatre. 

The Orpheum gets the Fred War- 
ing one-nighter with three shows 
Nov. 12. There will be one matinee 
and two shows at night. Tristates 
figured the Orpheum’s 3,000 
capacity would be needed) for this 





one, 


Boy Prodigy’s Guardian 
Brushed Him, Sues 
Chicago, July 27. 
Benjamin Bonito, dressmaker 
and opera impresario, claimed that 
Claudio Burco, guardian for Fer- 
rucio Burco, eight-year-old Italian 
prodigy opera conductor, knew 
that he’ was a dressmaker when 
he engaged him to manage Ameri- 
ean tour for the child. In answer 
to suit filed in Chi federal district 
court last week, Bonito, also owner 
of New Jersey Opera Co., claimed 
that he spent $16,000 to bring the 
Burcos here, and then the elder 
Burco hired a new manager. 
Bonito is suing for contract vio- 
lation and damages. 


106 for ‘Colony ; 
Georgia Rep Co. 


. Raleigh, N. C., July 27. 

A fund of $10,000 for “The Lost 
Colony,’ Roanoke Island’s histori- 
cal drama, was allocated by the 
North Carolina Council of State 
from the contingency and emerg- 
ency fund. 

Fund was voted under a 1945 act 
authorizing the State to subsidize 
the drama to that extent if an oper- 
ating deficit is shown during the 
previous season. There was an 
operating deficit of $22,013.87 last 
year. 








Georgia Players As Permanents 
St. Simons Is., Ga., July 27. 

Russell Ford, who operates the 
Georgia Players as a_ strawhat 
group here, is planning to continue 
through next fall and winter on a 
permanent repertory basis. The 
idea is ultimately to work out a 
regional touring setup, something 
along the lines of Robert Porter- 
_e Barter Theatre at Abingdon, 

a. 

On the assumption that the plan 
will jell, Ford has turned down an 
offer to join the new theatre setup 
of the Henry Street Settlement, in 
New York. He previously decided 
not to return for another season as 
director of the Macon (Ga.) little 
theatre. 





Busman’s Holiday 
Abingdon, Va., July 27. 
During the annual summer lay- 
off of the Artillery Lane playhouse, 
St. Augustine, Fla., owner-producer 
Patricia Dutton is taking a bus- 
man’s sabbatical as chief electrician 
in charge of the master switch- 
board at the Barter theatre here. 
She plans to reopen the Artillery 
Lane in October. 





Heech’s Wilkes-Barre Spot 
Ridgefield, Conn., July 27. 
Leonard Heech, stage director at 
Alexander Kirkland’s Ridgefield 
summer theatre, is planning to re- 
turn this fall to the Wilkes-Barre 
(Pa.) little theatre, which he joined 
last season as managing director 


and stager. . 
Group resumes late in Septem- 
r. ' 





‘Reluctant Lady’ Tryout 
Cleveland, July 27. 

Maurice Valency’s new musical 
drama, “Reluctant Lady,” which 
Canada Lee plans to produce in 
New York, is being tried out in the 
3,200-capacity Cain Park strawhat 
community amphitheatre this week 
for six days. 

Valency is the Columbia U. pro- 
fessor and playwright whose adapt- 
ation of Giraudeau’s French play, 
“In Praise Of Folly,” will be spon- 
sored on Broadway by Alfred de 
Liagre, Jr., this winter. r 





‘Turtle’ At Laguna 
~ Los Angeles, July 27. 
John van Druten’s “Voice of the 
Turtle” opens today at the Laguna 
Beach playhouse with Tom Drake, 
Nancy Coleman and Betty Furness 
in top roles and Gerald Mayer di- 


recting. 

“Turtle” will be followed by 
“Outward Bound,” starring Sara 
Allgood, Marshall Thompson and 


Frederic Tozere. 





Akron Groups Must Vacate 
Akron, July 27. 
The Weathervane Players, local 
reportoire group, have received 
notice to vacate their quarters a 
converted carriage house, where 
theye’ve been presenting plays for 
13 vears. 
Board members are hoping to 
find a location until the group can 
build its own community theatre. 





Omaha Group Eyes Site 
Omaha, July 27. 
Omaha gets its first strawhat this 
summer if plans carry through. 





Group is looking for location at 
either Carter Lake or Peony Park. 


Unions’ Withdrawal for ET Finds 
Project in Need of Drastic Revision 


* With most of the craft unions 





Ewings to Europe. 
To Scout Plays, Talent 


On a combined business and va- 





cation trip, Marjorie and Sherman 
| Ewing sailed for Europe last week 


‘to look over plays and talent in 


‘withdrawing their cooperation in 
the Experimental Theatre, the 
project may be drastically revised 
this season. Possibility is that it 
may be done on a modified basis, 
| without scenery, costumes or elab- 
| orate lights. Decision is up to 
| Equity and the Dramatists Guild, 
'which had an agreement for its 





| os al — } i 
‘London and Paris. The Ewings, who | operation the last two seasons. 
} 


|expect to return to New York Aug. 


131, will*also confer. with British | 


| composer Benjamin Britten during 
| their stay in England: 


| Britten did the score for “The | 


| Rape of Lucretia,” an opera based 
upon a French play which 
Ewings are scheduled to produce 
‘on Broadway in December. Kitty 
| Carlisle has been mentioned for a 
|lead, and there’s also a possibility 
the ‘producers may import some 
British names for 


“Angel in the Wings,” 
ting the road in September, 
lrevue, starring the Hartmans and 


cago Sept. 13. 


likely 


they'll produce it 
selves, ° 





~ Strawhat Jottings 


“Othello,” starring Canada Lee, 
Claire Luce and Wesley Addy, did 
an estimated $4,200 in eight per- 
formances at. $3 top 550-seat in 
Saratoga Summer Theatre last 
week. 

“Blissfully Yours,” comedy by 
Charles E. Miller, will be given 
strawhat preem by Theatre Show- 
case at Frank Dailey’s Meadow- 
brook, N. J., Aug. 3... “Madame 
Is Served,”’ comedy by Joe Grenze- 
back, bows tonight (Wed.) at Thea- 
tre-in-the-Dale, New Milford, Conn. 
Play has been adapted from Guy 
de Maupassant’s ‘‘L’Heritage.” Au- 
thor is scripter of “Suspense,” 
“Hollywood Hotel” and other radio 
programs, with “Madame” being 
his initial attempt at a full-length 
play ... Hunterdon Hills Play- 
house, Jutland, N. J., will preview 
its new bills on Mondays at La- 
fayette College, in nearby Easton, 
Pa., prior to opening at Playhouse 
on Tuesday nights. Switch goes 
into effect Aug. 10, when Lynn 
Riggs’ new play, “Verdigris Primi- 
tive,” will be preemed ... Al 
Rosen, former manager of Loew’s 
State, N. Y., and now operator of 
strawhat at Montclair, N. J., has 
arranged with Broadway ticket 
brokers to handle tickets for the 
Jersey house, which is about a 
half-hour’s drive from Times 
Square. : 


When Ronald Graham withdrew 
from cast of new musical, “Ting- 
Ling,” being given initial showing 
at the Playhouse, Ogunquit, Me., 
this week, Frank Rogier was 
rushed in.as replacement. Latter 
sang leading roles in “The Tele- 
phone” and “The Medium” during 
Broadway run and road tour. 
“Ling” was authored by Richard 
Diamond on book and lyrics, with 
score by Ignatz Waghalter . . . Wil- 
liam Prince, filmster, is doing 
guestar shot in the tryout of “Two 
Dozen Red Roses,” by Aldo De 
Benedetti, at the Lakeside theatre, 
Lake Hopatcong, N. J., this week. 
Supporting cast inciudes Helen 
Marcy, Bert Thorn and Vivian 
Purcell. Ernestine Perrie staged. 
Bard College Playhouse, Annon- 
dale-on-Hudson, N. Y., -does 
“Roses” Aug. 3. 

Florence Reed making annual 
appearance at Berkshire Playhouse 
this week, in “The Torchbearers” 

Jill Miller, who owns and runs 
the Putnam county playhouse, 
Mahopac, N. Y., stepped to the 
other side of the footlights last 
week when she played the mother 
in “Life With Father.” 

Incidentally, Bobby May, 8, son 
of comedian Marty May and June 
Johnson, doughter of Chic John- 
son, debuted in “Father” as Har- 
lan, Tom McBride, nephew of Mary 
Margaret McBride, also had a role. 

Grant Mitchel!) will guestar at 
Westchester Playhouse, Mount 
Kisco, N. Y., in “The Late Chris- 
topher Bean” for week of August 
2. It will be directed by Gordon 
Minter. with Dorrit Kelton and 
John Alberts in support cast. 














the | 


it. Meanwhile, | drawal from the project. 
he Ewings’ current Broadway hit, | the ( ‘ 
Anuar te an We will “4 hit- | union and the American Guild of ° 
the | Musical Artists had already signed 


The Equity council yesterday 
'(Tues.) postponed consideration of 
the matter, after representatives 
‘of the unions, all members of the 
Fact Finding Committee on the 
ET, were unable to appear before 
the council to explain the pur- 
i nose and background of the letter 
‘drafted by Oliver Saylor, business 
|agent of the Assn. of Theatrical 
/Agents & Managers, in which the 
announced its’ with- 
ATAM, 
musicians’ 


| committee 


stagehands, the 


ithe letter. Dramatists Guild coun- 


'Hank Ladd, to open in Detroit the |cil had voted to continue the ar- 
week of Sept. 6 and going to Chi- | angement another season, 


Under the proposed modified 


The Ewings have also written an | Setup, ET wouid operate more or 
historical drama, “Voltaire,” based | . ; 
upon the life of the French phil- | tional Series last season. — 
osopher and author, but it’s un- {were five shows in the series, all 


them- | done 


less along the lines of its Invita- 
There 


with minimum production 
outlay and involving a total cost 
of less than $2,400. The regular 
ET series of six shows cost about 
$121,000. 

With a subscription income of 
around $67,500, the operating defi- 
cit was more than $50,000. This 
was reduced by revenue from extra 
performances, 
R. Stern and Joseph Verner Reed, 
profit from a .Martha Graham 
series and commercial option 
‘money from Broadway presenta- 
tion of “Skipper Next to God,” 
“Ballet Ballads” and “Seeds in the 
Wind.” The American National 
Theatre & Academy contributed 
over $22,000. 

Expenditures by ET included 
$11,418 paid to 223 actors in the 
six productions, and $19,619 to 
about 50 stagehands, four of whom 
were required as permanent crew 
at the Maxine Elliott theatre, N. Y., 
for the full season. A general man- 
ager was paid $150 a week for the 
entire season, and a house manager 
was paid $133 a week for six weeks. 


Another factor, besides pyramid- 
ing production costs, pointing to- 
ward a simplified ET setup this 
season along the lines of the Invi- 
tation Series are the results of a 
survey of audience reactions at the 
six ET shows. Those queried ex- 
pressed a desire to see more ex- 
perimentation in ET presentations 
the coming season, as well as in- 
creased use of music, greater num- 
ber of prductions and less scenery. 

Type of shows preferred by ET 
audiences also indicated audience 
taste for novel dramatic form and 
simple production setup. “Ballet 
Ballads” was chosen by 30% of the 
audience as the best of the series, 
while “Galileo” was selected by 
23%, “Six O’Clock Theatre” by 
214%, “Skipper” by 14%, ‘“‘Long 
Way from Home” by 7% and 
“Temporary Island” by 412%. 


BLEVINS DAVIS SEEKS 





Blevins Davis is trying to get 


of “Much Ado About Nothing” on 
Broadway, probably for the pres- 
entation a year hence. Actress, 
starring in the London production 
of “Glass Menagerie,” is reported 
to have given preliminary approval 
on the Shakespeare revival, subject 
to agreement on terms. She has 
long had the idea of playing the 
part of Beatrice in the comedy. 


has no production plans, but he 
may go to England to confer with 
Miss Hayes and incidentally catch 
Menagerie” and other London 
shows. His last production was the 
commercial presentation of “Skip- 
per Next to God” on Broadway last 
season. 





Elistein Batons Skulnik Show 

Abe Elistein, composer of “What 
a Guy,” Menasha Skulnik’s forth- 
coming Yiddish-language starrer. 
has been set as musical director of 
the Second Avenue theatre, N. Y.. 
where the musicomedy opens Oct. 





Ellstein will conduct for “Guy.” 


loans from Alfred * 


HAYES FOR ‘MUCH ADO’. 


Helen Hayes to star in a production . 


Except for “Much Ado,” Davis 


ce 
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Conventioneers Up Chi; ‘Shoes’ 


SRO 386, ‘Annie’ 276, ‘John’ $9,700 


Chicago, July 27. 4#— 





take was divided mainly 
he two musicals here last 
week. Conventioneers kept the 
ticket windows at High Button 
Shoes” and “Annie Get Your Gun 


busy. 

almost 
rosses, ! 

is appearing in the ads. ae 
Advance for “Oklahoma!” is large 


Legit 
among t 


six months of excellent 


and mail orders are pouring into | 


the Erlanger, where it opens 
a 
tie Estimates fer Last Week 
“Annie Get Your Gun,” Shubert 
(3rd week) (2,100; $4.94). Conven- 
tioneers gave this an excellent 
$27,000. 


“High Button Shoes,” 


‘CONN. YANKEE’ $3,500 


_IN ST. L00 OPENING 


“John Loves Mary,” after | 


is falling off; “final weeks” | Richard Rodgers-Lorenz Hart musi- | 


Great | 


, St. Louis, July 27. 
After an interval of 12 vears, the 


|cal, “A Connecticut Yankee.” has 
been revived for the Municipal 
Theatre Assn.’s al fresco playhouse 
in Forest Park. After a day of hot 
and sultry weather the piecee teed 
off a seven-night run fast night 
\(Monday) with a mob of 9.250 on 
ideck. Gross was an. estimated 
$3,500. 


Wilbur Evans, baritone, a fave 


Northern (10th week) (5,500; $6.18). here of many open air seasons, is 


Stili SRO $36,000. 


‘scoring along with Sue Ryan, 


‘Sweethearts’-Clark 346, | 


‘Winslow’ $13,000, SF. 


San Francisco, July 27. 

|__ “Sweethearts,” which opened 
Monday (19) at the Curran (1.776: 
| $4.20), rated star Bebby Clark the 
|warmest reviews of the local sea- 
|son. For the first week of its three- 
| week stanza this Civic Light Opera 
|production chalked up a tremen- 
| dous $34,000. 

| “The Winslow Boy” hit a good 
'$13,000 for its third week at the 
Geary (1,550: $3.60). 





Berskshire Music 
— Festivals Do Big 


By HAROLD M. BONE 
Lee, Mass., July 27. 
While other pertions of the 
;amusement field are laying in 2 


“John Leves Mary,” Harris (24th |comedienne, and Gale Sherwood, a | fresh supply of erying towels, this 


week) (1,000; $3.71). Slid to $9,- 


700. 


‘OKLAHOMA’ $36,900 





IN WEEK AT WASH. 


Washington, July 27. 

“Oklahoma!” upped its grosses at 
the National last week by $8,000 
for a total of $36,900. A Sunday 
night performance opening the 
week fer nine performances was a 
help for the second week’s show- 
ing. Third week promises to be a 
sellout with a Sunday starter. 
Final performance Saturday (31) 


rings down the curtain on the Cap- | 


itol’s only legit and conversion to 
flix will start. 

National’s flack, Sam Ae 
pulled down heavy local publicity 
with a trip of the entire “Okie” 
cast to Mt. Vernon via excursion 


Keller, 


| click in her first show here last 
week in “Jubilee.” Mavis Miin. 
dancing ingenue, in her local debut, 
| won the mob. Outstanders in sup- 
|port are William Lynn, Edwin 

Steffe, Norman Young and Rowan 
| Tuder. 


Cole Porter's “Jubilee,” winning 
}a nod from the crix, wound up its 
/one-week stand Sunday (25), with 
| the last performance cancelled by a 
'cloudburst. The washout came 45 
|minutes after curtain, and rain- 
| checks were issued. Threats of rain 
| throughout the run clipped the b.o. 
activity, but the piece attracted 60~ 
000 payees, who paid approximately 
| $43,000. 


Helen Tamiris 


(Continued from Page 99)——— 




















| 
| 
| 
| gestures and facial changes. ““The 


steamer. Times Herald and Daily | drawing-room style of drama is 
News gave full pages of pix and/ merely an arbitrarily limited form 


the Star carried a picture the night | of theatre. 


of the trip. The cast picked Thurs- 
day (22) for the river junket. 





Rain Dampens Biz 


in which words are the 
| primary element, while music and 
| dance are not used,” she declares. 
“But the trend in recent years 
j}has been toward greater use of 
|all the elements of expression in 
theatre presentation. Thus, while 


For ‘Rosalie,’ 356, Pitt the dance has been used increas- 


Pittsburgh, July 27. 
Although no performances were 


rained out last week, threatening | and color. There 


weather practically every night, 
with downpours in a couple of in- 
stances coming shortly before cur- 
tain time, held “Rosalie” down to 


| ingly, there has been a correspond- 
‘ing growth in the use of music 
is a limit be- 
|; yond which words cannot express 
| thought or emotion, but the capac- 
ity of music, color and movement 
| to express ideas or emotion is un- 


around $35,000 at Pitt Stadium last | jjmited.” 


week. Show was a repeat from last | 


Although the use of the dance 


summer's al fresco season, with | i; pound to extend from the revue 


same principals, Jackie 
Joy Hodges and Ernest MaeChes- 
ney, having been rescheduled be- 
cause half a week in 1947 was 
rained out. 

Under circumstances, that $35,- 
000 wasn't too bad but was still 
rather disappointing inasmuch as 
“Rosalie” was heading for a record- 
breaking take a year ago when the 
splashes came. Stadium series has 
been ruaning into tough luck right 
along this summer from _ the 
weather, and is reported to be 
around 7) grand in the red already. 
Hardly likely that much of that 
will be made up either by the two 
remaining shows, “Hit the Deck” 
and “Babes in Toyland.” 


Chi Railroad Fair 





; Chicago, July 27. 
Chicago Railroad Fair, which 
Opened July 20, drew 98,460 peopie 
in first three days, with 35,016 of 
these attending the “Wheels A- 
Rollin pageant. Fair will run until 
Sept. 20. Admish is 25c. 
. Equity pageant, for which there 
1s a 60c additional charge, is pre- 
sented four times daily. 


ing free acts, with the Sante Fe 





Shows in Rehearsal 


“Small Wonder,” musical— 
George Nichols, 3d. é 

“Heaven on Earth,” musical— 
Monte Proser and Ned C. Litwack. 

‘All the Way Home” (formerly 


A few of the exhibits are present- | 

ree_ ‘out; and have gradually educated 
bringing in an entire Indian village | 
and 950 Indians from New Mexico. | 


Gleason, | 


| “Oklahoma!,” 


jand musical comedy to all forms 
‘of the theatre, including serious, 
‘realistic drama, Miss Tamiris ad- 
| mits that such a development may 
' be slow in coming. “Not only must 
‘authors, directors, producers and 
| players learn how to use it, but 
itheatregoers must learn to ap- 
| preciate it. When they do, the old 
‘theatre without music or dance 
/will seem dated, and audiences 
| will no longer accept it.” 
Steady Empleyment - 

Despite the fact that the pres- 
/ent style of integrated dance came 
| into vogue with the production of 
in which Agnes 
DeMille directed dances in har- 
mony with the story and flavor of 


‘the Richard Rodgers-Oscar Ham-_ 


Draws 98,460 in 3 Days. 


merstein show, Miss Tamiris says 


tre element has been a long, steady 
development rather than a sud- 
den event. 

Miss DeMille, Hanya Holm, Je- 
rome Robbins, George Balanchine, 
Michael Kidd and Miss Tamiris 
herself have been pioneering in 
that direction for years. They have 
had studios and classes where 
their own theories were worked 


the public to understand and en- 
‘joy it. As evidence of how far the 
| development has gone, Miss Tam- 
‘iris cites Elia Kazan’s staging of 
‘the prize - winning “Streetear 
Named Desire,” in which bodily 


‘movement is brilliantly integrated 


“Verdigris Primitive”), drama—E. | 


Edward Hambleton and Alfred R. 
Stern. 


Talman on Equity Board 


William Talman has been named 
to the council of Actors Equity, 
Succeeding Carol Stone, who re- 
Signed last week. He was ‘a 
Pointed yesterday (Tues.) by the 
council, and will serve until the 
annual election, next May. 

Next quarterly membership 
meeting of the association will be 
Sept. 17 at the Astor hotel, N. Y. } 


tu * 





in terms of the dramatic theme 
and situation. That is not an ac- 
cident, she explains, as Kazan once 
attended one of her dance courses, 


‘with the idea of learning the ex- 





pression of emotion in terms of 
bodily movement. 

“The people who talk about go- 
ing back to the old idea of a 
chorus of pretty girls doing hoof- 
ing routines are frequently the 
very ones who praise Kazan’s di- | 
rection the most enthusiastically,” 
she comments. “Only it isn’t called 
dancing, so they don’t realize that 
what is stirring their emotions is | 
the imaginative use of bodily 
movement.” 


“gage 


the emergence of ballet as a thea- | 


| narticular segment of the enter- 
1 inment world hasn't even sounded 
its A for a chorus of the Berkshire 
Biues. 

As a matter of fact, despite a 
marked falling off in tourist travel 
as compared to a vear ago, with 
previously jammed inns operating 
considerably below capacity, this 
mountain-top diversion triangle 
| bounded by Lee, Lenox and Stock- 
| bridge reports activities on the up- 
| beat over former seasons. Projects 
linvolved are the Berkshire Music 
|Festival at Tanglewood; the Berk- 
shire Playhouse, Stockbridge; the 
| Jacob’s Pillew Dance Festival, Lee. 
| Contrary to reports emanating 
|from similar music centers, the 
Festival at Tangleweod is off to a 
banner season. *First two concerts 
\(July 18 and 20) on the schedule 
|of 14 were complete sellouts. These 
| wate held in the Theatre-Concert 
| Hall, capaeity of which is 1,200. 
Exterior bench and lawn facilities 
brought total attendance to 2,440 
and 1,900; respectively. General 
‘admission to grounds is $2, with a 
|reserved seat top of $4. 
| Concerts in the Music Shed, with 
| its 6,000 capacity, will be given 
; intermittently from July 29 to Aug. 
15. Lawn facilities here make at- 
| tendance possibilities total more 
| than double interior capacity. Top 
iscale for these concerts is $6 for 
box seats, and advance sales have 
already taken on a healthy hue. 
Noteworthy is the fact that high- 
priced tickets are the first to go. 

Set for Aug. 3 is a special benefit, 
'“Tanglewood On Parade,” to aid 
|ereative artists of the Old World. 
A price range of $2.50 to $5 has 
brought substantial early reserva- 
tions. The above program, plus the 
teaching of a student body exceed- 
jing 400 members, stamps this as 
| one of Tanglewood’s most active 
| Seasons to date. 

Stockbridge Biz Okay 

At Stockbridge, William Miles 
/has approached the halfway mark 
of the Berkshire Piayhouse’s 17th 
{season with figures on the right 
side of the ledger at the end of the 
| fifth week. Schedule to date has 
‘included “Skin of Our Teeth,” 
|‘John Loves Mary,” “The Intimate 
'Strangers,” “I Like It Here” and 
ithe tryout of “Coming Thro’ The 
'Rye,” musical. Reaction to the 
break-in angle has been favorable 
‘enough to prompt presentation of 
'a second new play. “The Happiest 
|Years,” .set for Aug. 16. Total 
‘schedule is 11 weeks. 

Playhouse, a former casino orig- 
inally designed by Stanford White, 
has a capacity of 426 and is sealed, 
at $2.94 top. Being the only straw- 
hat within a radius of some 66 
miles, spot has things pretty much 
to itself within a wide area. 

Number three in the Berkshire 
entertainment triumvirate is Ted 
Shewn’s Jacob’s Pillow Dance Fest- 
ival. It’s a combination of dance 
‘instruction and public presentation 
which ts meeting with success amid 
wilderness surroundings. Although 
ithe enterprise is a non-profit ven- 
|ture which stresses the fact that 
‘it is motivated purely by its educa- 
|tional aspects ‘“‘and does not intend 
or attempt to purvey entertainment 
to the public as in a commercial 
heatre,” nevertheless it is apparent 
that a fair portion of its audience 
_attends primarily for the purpose 
‘of seeking—and incidentally find- 
ing—such entertainment. 

Despite the fact that income from 
tuition and theatre admissions does | 











not cover the cost of operating this | (2-7). 


project, thus necessitating patron | 


assistance, it is significant that com- (26-31): Metropolitan, Seattle (2-7) 


mercial success has been attained | 


tically all performances of the first | 
three programs. Capacity is 500, 
with a seale of matinees $1.80 and 


nights $2.40. 


Highlight of the current season 
is listed for Aug. 27-28 when Ted 
Shawn will world premiere his 
newest group choreography, with 





jmusic by Richard Mallaby. 


$71,000, ‘Shoes’ 


$34,000, ‘lee’ $49,000 





In Louisville, $18,000 


Louisville, July 27. 


Rainy weather broke the heat 


spell, but put a crimp in the at- 


jlast week, where “Connecticut 
| Yankee” drew a medium $18,000. 
Clouds threatening rain during 


the ardor of patrons who didn’t | 
relish the thought of getting a wet- | 
ting during the al fresco perform- | 
ance. 
William Gaxton had the lead, | 


supported by Xenia Banks, A. J. | 
Herbert, Edward Andrews, Gloria | 
Hiamiiton, Charities MecCieland. 
Betty Ann Busch, John Haynes. | 
Walter Long, Betty Luster, Audrey | 
Johnson, plus the local ensemble | 
and ballet corps. | 

“Student Prince,” with Edith | 
Fellows, Robert Shafer, Betty Ann | 
Busch, Alexander Gray and Detmar | 
Poppin, is the attraction for week 
starting Monday (26). 


‘PVT. LIVES’ WOW 276 
IN FINAL LA. WEEK 


Los Angeles, July 27. 
The tourists boosted L. A. legit 
business last week. Indications are 
next four weeks at least will see 
hefty business on all fronts. 





Biltmore Saturday (24) with a fine 
week’s take of $27,000 for a three- 
| week total of $77,000. First two 


scription. House rekindled last 
night (26) with ‘“‘Carousel,” in for 
four and one half 


the world premiere of ‘“Magda- 
lena,” final offering of the L. A. 
Civic Light Opera Assn. 
Estimates for Last Week 

“Blackouts of 1948,” El Capitan 
(318th wk) (1,142; $2.40). Can't 
do better than this $17,000 but ad- 
vance sale is growing daily. 
(lst wk) Critics 


onet (255; $3). 


(21) piece rated only a middling 
$2,100 for first-four days. 

“Lend An Ear,” Las Palmas (6th 
wk) (388: $3.60). SRO $6,300 again. 

“Private Lives,” Biltmore (3rd 
wk) (1,636; $4.20). Subscription- 
free final week registered sweet 
$27.000 


“Separate ”" New Beaux 
Arts (10th wk) (560; $3). Clintbed 
again to $5,000 with weekend SRO. 

“The Vagabond King.” Greek 
Theatre (21st wk) (4.419; $3.60). 
Second offering of the open-air 
theatre opened below hopes due 
mostly to cold weather; $34,000. 





Polio Seares San Diego; 
‘Carousel’ Only $19,000 


San Diego, July 27. 

Polio scare here has _ slapped 
‘down all local show business. 
“Carousel,” playing the Russ audi- 
|torium, was badly hit, getting only 
$19.000 in seven performances. 

| Show is currently at the Bilt- 
more, Los Angeles. 


Current Road Shows 


j 

(July 26-Aug. 7) 
| “Annie Get Your Gun” — Shu- 
| bert, Chi. (26-7). 
| “April Fool” 
| Barbara (5-7). 
| “Blackouts of 1948”—El Capitan, 
iL. A. (26-7) 

















 “Careusel” Biltmore, L. A. 
(26-7). 


| “High Button Shoes”—Gt. Norih- 
ern, Chi. (26-7). 

| “John Loves Mary”—Harris, Chi. 
(26-7). 

| “Magdalena”—Aud., L. A. (26-7). 
“Oklahoma!” —— 


Erlanger, Chi. 


“Oklahoma!”—Aud., Sacramento 


“Private Lives” — Metropolitan, 


to the extent of sellouts for prac- Seattle (26-31). 


“Sundewn Beach” — Shubert, | 
Bost. (2-7). | 

“Sweethearts” — Curran, Frisco 
(26-31). ' 


“Winslow Boy” -— Geary, Frisco. 
(26-31); Aud., San Diego (2); Fox, | 


“Private Lives” finaled at the | 


frames were on Theatre Guild sub- 


weeks, while | 
across the street the Pisilharmonic | 
Aud went back into business with | 


“Cupid Thumbs His Nose,” Cor- | 


aped “cupid” and despite the $4.80 | 
tap for all seats on opening night | continues indefinitely. 


—* Lobero, Santa. 


+ The seasonal infiux of tourists 


from out-of-town has still not ma- 


Rain Nips ‘Conn. Yankee’ | terialized in full, though business 


was a trifle better last week on 
Broadway. Attendance is still suffer- 
|ing its annual early-summer slump. 
| The real upturn is expected to start 
jnext week and build steadily 


tendance at Iroquois amphitheatre |‘2rough Labor Day, after which the 


new-season rise is due. Meanwhile, 
the few visiters are apparentiv 
|}patrons who long ago obtained 


first part of the week, and usually | mail-order tickets to the smash hits 
just before show time, dampened °F those who shop for low-price 


seats. 

There were no closings last week, 
the list of shows remaining at 17. 
However, “The Play’s the Thing” 
recesses tonight (Wed.) at the Beoth 
for an engagement at Central City, 
Cole., and resumes here Aug. 23. 
“Brigadeon” shutters Saturday 
night (31) at the Ziegfeld. Other 
scheduled closings are “Angel in 
the Wings” at the Coronet, Sept. 4, 
and “Command Decision” at the 
Fulton, Sept. 11. 


Estimates for Last Week 


Key: C (Comedy), D (Drama), 
CD (Comedy-Drama), R (Revue), 
M (Musical), O (Operetta). 

“Angei ia tae Wings,” Coronet 
(33d wk) (R-998; $4.80). Chiefly 
on the strength of two-for-ones, 
\this intimate revue beunced up 
about $4,000 to $17,000. 
| “Annie Get Your Gun,” Imperial 
| (115th wk) (M-1,472; $6.60). As 
|with other shows, fine weather 
late in the week was blamed for 
— fall-off; slid again to $20,- 
“Born Yesterday,” Lyceum (129th 
wk) (C-993; $4.80). Had painful 
|Wednesday and Thursday takes, but 
came back late in the week; just 
junder $12,000. 


“Brigadoon,” Ziegfeld (72d wk) 
| (M-1,628; $4.80). Long-run musieal 
‘has felt the general slump lately 
and will finally call it an engage- 
ment Saturday; up to $22,400. 
| “Command decision,” Fulton 
(32d wk) (D-968; $4.80). Up a little 
(to $13,500; Paul McGrath leaves 
the east Saturday, to be repiaced 
by. his brother, Byron McGrath. 
“Finian’s Rainbow,” 46th Street 
(80th wk) (M-1,319; $6). Another 
vet musical that’s feeling the gen- 
eral tough going; $21,000 again. 
“Harvey,” 48th St. (196th wk) 
(C-902; $4.20). Mary Chase comedy 
getting around $8,500 steadily and 


| “High Button Shoes,” Shubert 
(32d wk) (M-1,387; $6). Smash 
| musical eased a little; over $34.00U. 
| “Howdy, Mr. lee,” Center (5th 
| wk) (R-2,964; $2.88). Skating pro- 
|duction is a major draw for tour- 
ist trade, particularly in hot weath- 
ler: juicy $49,00v. 

| “Inside U. S. A.,” Century (12th 
| wk) (R-1,670; $6). Pace eased tor 
_this revue, but plenty of margin 
at $40.000. 

| “Make Mine Manhattan,” Broad- 
hurst (28th wk) (R-1,160; $6). Still 
| getting by amply; $22,000. 

| “Mister Roberts,” Alvin (23d wk) 
'(CD-1,357; $4.80). Not even a gen- 
eral stump and steamy weather has 
interrupted the capacity pace for 
this comedy; nightly standee trade 
is the only variable factor; $34,560, 
as usual. 

“Strange Bedfellows,” Morosco 
(28th wk) (C-935; $4.80). One of the 
marginal shows that has been 
holding on with  two-for-ones; 
about $7,500 again. 
| “Streetcar Named Desire,” Bar- 
-rymore (34th wk) (D-1,064; $4.80). 
The other constant capacity draw; 

$27,200 gross includes standees. . - 


(D-920; $4.20). Held to about $8,566 
again; Management hoping to 
hold on until start of the tour, in 
‘late September. 

| “The Play’s the Thing,” Booth 
(13th wk) (CD-712; $4.80). Louis 
Calhern, the star, has been making 
curtain speeches to plug the com- 
edy’s skedded return Aug. 23; 
up a bit to $9,100; closes tonight 
(Wed.). 

“The Respectful Prostitute,” and 
“The Happy Journey,” Cort (19th 
wk) (C-1,064; $4.20). Double-bill 
got a nice rise to $9,500; Richard 
Harrity’s “Hope Is the Thing with 
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B’way Up Slightly; Sharp Upturn Due 
Next Week; ‘Annie’ $20,000, ‘Finian’ 


“The Heiress,” Biltmore (43d wk) 


Feathers” due to replace “Happy 


Journey” as the curtain-raiser 


| starting Aug. 9. 





Okla” 306, Oakland 


Oakland, July 27. 
“Oklahoma!” playing the Audi- 
torium here last week, racked up a 
gross of $30,000 for eight perform- 


Santa Barbara (3); Aud., Pasadena — 


(4); Aud., Oakland (5); Aud., Sacra- 
mento (7). 


kg 
NESS oD 


‘tan, Seattle, for this wee 


Musical moved to the Metropoli- 


£9249. (5% 
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Plays Out of Town 


Cupid Thumbs His Nose 


Hollywood, July 22. 
Les Mitchel production of comedy in 
three acts (four scenes) by Norman Rainey. 
$tars Lenore Aubert and John Newland, 
features Suzanne Dalbert. Directed by 


Mitchel; setting by Geoffrey Alan. Opened 
at the Coronet, Holiywood, July 21, °48, 
$3 top. 

Marie Winterbottom...... Suzanne Dalbert 
Peter Winterbottom........ Norman Rainey 
Roberta Harding..... o+.-- lsabel Randolph 
James Manning.....eee+. William E. Green 
Tony Wa4»ren....cecsecscvscses Don Shelton 
Jessica Stevens:....cceceeee: Lenore Aubert 
Michael Stevens..........+0: John Newland 
Dr. JoHers..acocets Francis ‘‘Dink’’ Trout 





Just why radio producer-director 
Les Mitchel picked this Norman 
Rainey script with which to make 
his bow here as a legit producer 
will probably remain a mystery. 

Billed as a “sophisticated com- 
edy,” the play is actually neither. 
It’s alleged sophistication stems 
from the fact that that wicked 
word “sex” is bandied about con- 
siderably and from the fact that 
the basic premise deals with a 
couple of newlyweds who vow to 
keep their marriage unconsum- 
mated for a full year; the idea, of 
course, is to keep the marriage on 
a high level. Or something. At 
any rate, having stamped his main 
characters as a couple of dopes 
with the establishing scenes, au- 
thor Rainey goes on to fill their 
mouths with dull lines and situa- 
tions that fail to generate any au- 
dience sympathy or interest. 
There are one or two good laughs 
—but the essential quality of a 
sophisticated comedy, the _ well- 
known kick in the leer, is sadly 
missing. 

Mitchel has gathered a compe- 
tent cast together for the piece, 
but how much can mortals do? 
Lenore Aubert is a charming 
bride, and John Newland is an 
okay bridegroom. Suzanne Dal- 
bert is a very cute French maid, 
and Don Shelton comes through 
with another rich, playboy role 
while Isabel Randolph, William E. 
Green and Francis “Dink” Trout 
all do their best to make the lines 
credible. Author Rainey plays a 
middle-aged butler to whom the 
pert French maid is married. The 
role is unbelievable but that’s still 
no excuse for Rainey’s offering a 
poor man’s imitation of Eric Blore. 

By far the best thing about the 
production is Geoffrey Alan’s swell 
penthouse set. 


The temptation is strong to 


make the obvious parody of the 
title. Kap. 
Magdalena 


Los Angeles, July 26. 

Edwin Lester production of musical in 
two acts. Stars Irra Petina, John Raitt, 
Dorothy Sarnoff and Hugo Haas; features 
Gerhard Pechner, Melva Niles, John Ar- 
thur, Henry Reese, Ferdinand  Hiet. 
Staged by Jules Dassin. Book by Freder- 
ick Hazlitt Brennan and Homer Curran; 
music, Heitor Villa-Lobos; lyrics, Robert 
Wright and George Forrest; scenery and 
lighting, Howard Bay; choreography, Jack 
Cole; costumes, Irene Sharaff; orchestra- 
tions, Arthur Kay; choral direction, Robert 


Zeller. Opened at Philharmonic audi- 
torium. Los Angeles, July 26, '48; $4.80 
top. 


Like the South American river 
from which it takes its name, 
“Magdalena” is big, sprawling and 
colorful. Like a South American 
jungle, it is tangled, overgrown, 
overful of exotic scenes. A lot of 
work with literary machetes is in- 
dicated before the production even 
begins to approach success of Los 
Angeles Civic Opera Assn’s. “Song 
of Norway” hit. 

In plotting production, L. A. 
Civic Co. was unable to find an 
appropriate description, settling 
finally for “Musical Adventure.” 
Reason for indecision is clearly 
obvious. “Magdalena” is a combi- 
nation of opera, operetta, musi- 
comedy, pageant, spectacle and 
perhaps even oratorio. Unfortu- 
nately, vehicle is artistically dilet- 
tante, dabbling in many mediums 
but never achieving perfection in 
any. 

To back the mild book revolving 
around the love affair of an Indian 
girl converted to Christianity and 
her bus-driving boyfriend, producer 


Edwin Lester persuaded famed 
South American compuser Heitor 
Villa-Lobos to turn out the score. 
Result is excellent semi-classical 
music that may delight a few 
lorgnetters who venture on Broad- 
way but will disappoint out-of-town 
buyers. There isn’t a hit tune in 
the lot, nothing that lingers in 
memory. Pattern, lyrics by Wright 
and Forrest, who did similar 
“Norway,” is interesting at times 
but unavailing. 

Extremely slim chance of re- 
turning better than $300,000 invest- 
ment rests on the show’s spectacle. 
It’s a colorful production of bril- 
liant costuming and breath-taking 
sets. Pruning is in order here, too, 
however, for the spectacle  be- 








comes overpowering. 

Tenderly, carefully directed by 
Jules Dassin, painstakingly selected 
cast rates high. Dorothy Sarnoif 
gets plenty of chances to display 
her lovely voice as the convert. 
John: Raitt is robustly excellent as 
the machine -loving Indian whose 
“Gasolina” is the sole medern 
touch around the Andes. Irra 
Petina is fine as a highclass Pa- 
risian cook-courtesan who charms 
the comic-heavy, Hugo Haas. 
Latter extracts the fullest from his’ 
laugh lines. Others earning notice 
are Gerhard Pechner as a padre, 
Melva Niles as Miss Sarnoff’s 
friend, Gene Curtsinger and John 
Arthur. 

Jack Cole’s choreography is ex- 
citing and fits scene perfectly. 
Miss Sharaff’s costumes are gor- 
geous and Howard Bay’s setting 
steals applause. Arthur Kay’s con- 
ducting is topnotch. 

All the elements are here but it 
just doesn’t add up. “Magdalena” 
is a production triumph if nothing 
else. No expense has been spared. 


But the return in today’s entertain- 


ment market, where stub-buyers 
are shopping around, makes it ex- 
tremely dubious. Kap. 


Strawhat Review 


Madam Ada 


Peaks Island, Me., 

Robert Paine and George Bellak produc- 
tion of comedy in three acts by Aurand 
Harris. Features Ella Lithgow, Pat Pterce, 
and Robert Paine. Directed by Paine; set- 
ting. Richard Carléton. Opened at Green- 











July 24. 


wood Garden Playhouse, Peaks Island, 
Me., July 20, 48; $1.50 top. 

co a rey eee ee Nancy Born 
Dt sR 4. 6:4 3 kak de eS whe 448 Robert; Paine 
Essie Westbrooke.....eeee-- Patricia Pierce 
Grover Watson....ceccecseees-- Bill Curran 
Ada Westbrooke...scceses..-- Ella Lithgow 


Octavia Bentley.............Evelyn Pelkey 
Eula Clevenger........:.. Barbara Willock 
Othe Clevenger...........+ George Keymas 





Attaching “prior to Broadway” 
tag to this modest offering is like 
a kid talking of entering his wind- 
up toy in the Indianapolis Races; it 
just isn’t that hefty a _ vehicle. 
Which isn’t a condemnation, either, 
as the miniscule start at least isn’t 
a wheelbarrow or a turkey. In 
fact, without too much revamping, 
Aurand Harris’ folksy yarn of a 
salty Madam Fixit, who returns to 
the bosom of her prissy Yankee 
household after 15 years of carny 
crystal-gazing and random sinning 
to organize the lives of her stock 
relatives and their neighbors, could 
qualify as pasSable_ radio-serial 
fare. 

Ella Lithgow creates a believable 
Madam Ada, from honest swigs at 
booze through a first-act-curtain 
curse to hypnotizing the local 
banker into providing a new organ 
for the church. Pat Pierce plays 
the sedate maiden sister who be- 
comes progressively more raffish 
as the bali-gazer gets religion for 
personally promising returns. Rob- 
ert Paine’s doltish church organist 
exchanges realism for laughs, bor- 
ing the audiense along with the 
ladies of the cast. 

Direction is spotty, with anach- 
ronisms creeping into the 1905 
scene. George Keymas wears a 
ghastly distracting cueball makeup 





that Karloff would disown; this 





ers: 








while lines have him a character 
who is forced to fend femmes off 
with a checkbook. Juve duo, Nancy 
Born and Bill Curran, also appear 
inadequately. 

Single set by Richard Carleton 
economically is contrived and 
effective. Don. 


Plays Abroad 


Written for a Lady 
London, July 15. 











Michael Hickman production of new play 
in three acts by Leo Marks. Directed by 
William Mbollison. At Garrick theatre, 
London. 

EE I rr eee Clifford Mollison 
eee Christine Bennett 
ty A a Barbara Hicks 
SND 3 ontatekecohsdase d Margaretta Scott 
PIR inde ccd sevepecinhses esa Barry Morse 


SPOPND. VIUIOEL ais 3 6 o'eeS es 6 0 Hugh Latimer 





A warm, sentimental story of 
Jewish family love with a wholly 


improbable plot that might be bet- |; 


ter interpreted via the screen. Its 
chances of making good might be 
higher in the U. S. than here 
where its appeal has more limited 
scope. 

Obviously written as a plea for 
tolerance and unity between the 
races, 
Jewish tailor bravely trying to sup- 
port his workshy son and mother- 
less granddaughter. After serving 
an unmerited prison sentence the 


| boy has turned into a small time 


racketeer and thief. His faith and 
self-respect had been restored by a 
ministéring angel in the form of a 
nationally famous philanthropist 
who, had unaccountably married 
him. On her death he goes from 
bad to worse. 


Romance appears in the form of 
a newspaperwoman tracking down 
the family as her paper is publish- 
ing the deceased woman’s life 
story and wants intimate details. 
Title derives from a last letter, 
known to have been left, which the 
husband has never opened showing 
his one decent trait in refusing to 
commercialize it. The couple fall 
in love, after usual, misunder- 
standings of motive, and receive 


|the old man’s blessing despite the 


girl being a Christian and, though 
a sad note is struck with the death 
of the child, harmony abounds. 
Famous letter was in reality a mes- 
sage to the “lady” the dying 
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woman hoped her husband would 
eventually find happiness’ with. 
Curtain falls as the girl tears open 
the envelope. 


Chief merit of the play is the 
brilliant characterization by Clif- 
ford Mollison of the aged Jew, his 
path having always been set in 
light comedy roles. Barry Morse 
does his best with the son—a part 
that cries out for a John Garfield 
type. It is a conscientious, if unin- 
spired performance. Margaretta 
Scott is suitably attractive and 
searching as the reporter. Other 
roles commendably done in the 
right atmosphere, admirably di- 
rected by. William a 

em. 


The Drums Are Out 
Dublin, July 12. 


National Theatre Company production of 





three-act play by John Coulter. Produced 
by Ria Mooney; settings by Carl Bonn. 
Opened at Abbey theatre, July 12, ’48, 

Sergt. Thomas Sheridan...Brian O'Higgins 
Mrs. Sheridan, his wife....... Hileen Crowe 
Jean, his daughter...Maire Ni Dhomhnaill 
COMGtADIG MINGNs<c6d¢0400 00% Pilib O'Floinn 
Dennis Patterson...... Raghall. Breathnach 
gy | RT eee Harry Brogan 





This melodrama, suggestive of 
the early Sean O’Casey style, deals 
with the bitter religious-political 
feuds in Belfast (northern Ireland) 
in the early 1920’s. It fails to click 
although a first-night audience gave 
it a good reception. The day on 
which the action of the play takes 
place is July 12 when Belfast 
Protestants celebrate the anniver- 
sary of a 258-year-old battle. 


Story deals with a somewhat 
worn idea. The daughter of a 
Protestant policeman is. secretly 
married to a leader of the rebels. 
In whai the Irish are pleased to 
call “the troubles,” the rebel, Rag- 
hall Breathnach, is wounded and 
crawls to the policeman’s house for 
shelter. The customary love and 
duty tussel follows in the police- 
man’s heart, love for his daughter 

















a 





permitting the rebel to stay the 


|night (and be rescued by com- 





panions), duty sending him to re- 
port his misdemeanor at the sta- 
tion house after the bird had flown. 
An extraneous character in the per- 
son of a bird fancier, Harry Brogan, 
brought a little humor to the piece. 


_ Acting was restrained and effec- 
tive, particularly by Brian O’Hig- 
gins, Eileen Crowe and Maire Ni 
Dhomhnaiiil. As a melodrama of 
the period in which this play is 
set, this will get by with Irish 
audiences. The drums of the title, 
big drums known as Lambegs 
which are beaten by Orangemen : 
their July 12 celebrations, made a 
personal appearance from their off- 





stage role to share the author’s cur- 
tain call. Swee, 


this shows a lovable old | 














clothes, and pay for accompanists), 
$3.23 for medical and dental ex- 
penses (including medicine and 
hospitalization insurance), $4.91 for 
clothing (including dry cleaning) 
and $14.84 for misceilianeous, in- 
cluding transportation, hairdo and 
beauty treatments, laundry, union 
dues, makeup, publicity photos, 
support of dependents, recreation 
and charities. 


Estimated Figures 


Aithough the figures are nearly 
all estimates, in many cases obvi- 
ously based on hurried mental 
computation, they do not appear to 
be excessive. For instance, one girl 
in “Look, Ma, I’m Dancin’” re- 
ported spending $20 a week on 
clothes, while several others 
claimed expenditures of $15 a 
week for the same item. On the 
other hand, 36 of those polled 
failed to include any investment at 
all for wardrobe (possibly because 
they misunderstood the idea of the 
survey). Similarly, although one 
man reported $20 a week medical 
expenses (his wife underwent an 
operation), many others reported 
no outlay whatever in this cate- 


| Sory. 


The highest rent reported was 
$30 a week (for married people 
with children), but most rents are 
stated to be between $10 and $20 
a week, with many less than $10 
and a few (either boys and girls 
who live with their parents, or 
married girls who don’t contribute 
to the rent) having no expense in 
this classification. Of the 112 who 
reported, only four individuals said 
they are able to save anything— 
$5 a week in each case. 


The survey reveals a fairly clear 
difference in the average amount 
spent for lessons by the chorus 
members in various shows. For in- 
stance, the members of “Allegro” 
reported spending an average of 
$26.53; “Annie” and “Brigadoon,” 
$23; ““Finian,” $16; “Shoes,” $26.21; 
“Inside U. S. A.,” $21, and “Loox, 
Ma,” $10.16. 


Training Expenses Up 
It’s explained that the required 


expense for this special training : 


has been steadily rising in recent 
years as the use of choruses in 
musicals has increased and become 
more ambitious. For 
where chorus girls onee had to 
know only tap dancing, they must 
now also do ballet, modern and 
frequently some acrobatic. Also, 
they’re often called -on to sing, do 
some pantomime and even read 
lines. More or less parallel situa- 
tion exists for singers. 


Many chorus singers and dancers 
spend more for this training than 
for food, despite the obvious neces- 
sity for a present-day performer 
to be in perfect health in order to 
have the requisite vitality and 
stamina for the contemporary style 
of musical shows. Dancers usually 
attend classes in ballet, tap, ete., or 
rent rehearsal studios for practice 
sessions. Practice shoes and 
clothes are another regular ex- 
pense. Singers must have indi- 
vidual instruction, have to pay an 
accompanist and buy sheetmusic. 
Both groups also frequently take 


Don’t Be a Chorine 


5 ——memae (Continued from Page 99) 




















ably a higher-earning group than 
the unions’ general membership) 
reveals that in the last six years 
they have made an average of 
$28.60 a week each. The most em- 
ployment any of the group had was 
210 working weeks out of a Possible 
312 (the lowest was 81). The 
group's aggregate earnings for the 
perfod were $16,402.38, and the 
most any single member earned 
was $2,172.50. The highest average 
income for any individual was 
$41.78 and the lowest was $12.19, 
No one knows what the average 
earnings have been for the general 
membership. 


According to the latest Heller 
report (a continuing survey by the 
Univ. of California), the annual 
living expense for the average 
single working girl in the U. S. is 
$2,164.84 (as compared with the 
annual average of $4,302.48 for 
chorus members employed in New 
York, as based on the 112 replies 
reported above). That includes $85 
for savings, but only $262.63 for 
clothes and nothing for lessons, ete. 


To supplement their theatrical 
earnings during Broadway engage- 
ments, chorus people do various 
other kinds of work, particularly 
modeling, acting or singing in 
radio, performing in night clubs, 
teaching and coaching dancing or 
singing, renting out their studios, 


doing commercial photography, 
ushering, sales-clerking, ete, 
Others get financial assistance 


from husbands or wives, and some 
get partial support from parents. 

For those who do other work, 
however, there are additional com- 
plications, as this activity usually 
involves extra expense of its own, 
and also interferes with the train- 
ing and practice that singers and 
dancers must do to keep in con- 
dition. Some of those employed 
Keep going by dipping into Savings, 
others by using GI loans. How they 
get by between engagements is a 
mystery. 

Thg committee which conducted 
the survey includes Paula Parnell, 
Clara Cordery, Brayton Lewis, 
John Schmidt, Vivian Cherry and 
George Bockman, chairman. It is 
also working on an education cam- 
paign for the membership, to cover 
the next two years. 





instance, lj 





dramatic coaching, language les- 
sons, etc. Doctor bills are some- 
times a serious item for chorus 
members, as dancers frequently 
get hurt and singers must be par- 
ticularly careful to avoid colds, ete. 


Although the salary minimum 
for chorus members has been $60 
a week for several seasons, most, 
managements have been paying 
more than that. However, there 
has never been any comprehensive 
data on the subject, or on overall 
income or employment of chorus 
people. However, the CE study 
showed that on June 21 there were 
271 chorusers employed in New 
York productions and 229 on the 





road. That’s a total of 500 working 
out of a paid-up membership of | 
2,000 (there are about 5,000 on the 
CE membership rolls, of which 
about 3,000 have inactive status and 
are presumably semi-permanently 
unemployed). htt 


$82 Average Per 


The average gross salary of the 
employed chorusers for the period 
surveyed was $82 a week, both in 
New York and on the road diving 
expenses. have not been estimated 
for the road, but they’re probably 
higher, even though chorus people 
cannot continue their training or 
practice out of town. 


A check of the 11 members of 











Miami Boites 


Continued from page 1 





former seasons with lineups as 
potent as the pacesetters. 

Murray Weinger, Copa op, is 
anticipating a tough season and 
sending Barry Gray to New York 
Aug. 1, as a “goodwill” ambas- 
sador. Gray, who, with Weinger, 
turned down the Edison hotel 
Green Room deal several weeks 
ago, when the Kramers insisted 
on too long a run, will go to the 
big town anyway. He’ll be around 
until Oct. 16, spreading the word 
about the new room via_ shots 
on the air and in person. 

Clover Club, which had Jackie 
Miles, the Vagabonds and Gracie 
Barrie in a 12-week engagement 
last season, is again entering the 
top bidders, with the “names” on 
their list those in the Copa Beach- 
comber plans. Colonial Inn, if it 
opens, will as usual, have the 
toppers back. However, there’s 
doubt if the oversized casino will 
be allowed to “go.” If not, plans 
call for the reopening of the 
smaller La Boheme, nearby, with 
just one big name featured. 

: Lesser rooms around town are, 
in the meantime, planning to go 
after the middle salaried names 
who in this area, are still a good 
draw; such as Gene Baylos, B. S. 
Pully, and the like. Some may 
offer top dough for solo topper, 
to get their share of the biz. 

















Wanted to contact MATURE INTEE- 
LIGENT _ADULTS, interested in a 
NEW DRA MA, with fall or part time 
leisure to devote to a practical, thor- 
ough, long range, SELF HELP PRO- 
GRAM. Ultimate goal permanent, 
INDEPENDENT, cooperative, profes- 
sional groups. 


NEW ENTERPRISE 
S 235; 317 W. 56th St., New York 19 

















70's. Elaborately furnished. Fur- 
nishings costing almost $35,000. 
Wishes to sell complete with his 
lease for $25,000 in cash. Low ren- 
tal. One of the finest houses on Park 
Avenue. Mr. Ferber, Circle 6-4935. 








the CE executive committee (prob- 
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Broadway 


Dick Dorso, of Century Artists, 
east for a couple of weeks., 

Vinton Freedley has dropped 
plans to go to London late this 
summer. : : 

Arthur W. Kelly, United Artists 
exec V-P., celebrated his 23d wed- 
ding anni Sunday (25). : 

George Brown, Par studio pub- 
licity chief, planes im Friday (30) 
for a week of h.o. biz. huddles. 

Phil Dunning, after he finishes a 
writing stint at 20th-Fox, is coming 
east with his Frances: for vacation. 

Brock Pemberton says he doesn’t 
mind his current Grand Jury stint, 
as the hours are short and there’s 
no lawyer oratory. 

Lynn Farnol, Goldwyn pub-ad 
chief, back at his desk this week 
after session of studio confabs and 
fortnight vacation in Colorado. 

The Howard Lindsays (Derothy 
Stickney) to the Coast for a 
month. The Russel Crouses (Anna 
Erskine! summering at Wilton, 
Conn. 

Metro homeoffice publicity chief 
Herb Crooker vacationing on his 
sailing sloop around Long Island. 

Metro studio exec Albert Lewin 
in from the Coast. 

American showmen painfully are | 
scratching their heads over the | 
initial Technicolor opus from J. | 
Arthur Rank’s Ealing Studios titled 
“Saraband fer Dead Lovers.” 

Sidney Franklin, Metro pro- | 
ducer, arrives from the Coast Aug. 
7 with his wife, enroute to_a va-| 
cation in Rio de Janeiro. Couple | 


| 


had originally planned to travel to | 





Paris. i 

Producer James Nasser in from | 
Coast for huddles with United | 
Artists execs on distribution plans 
for his initial pic, “An Innocent | 
Affair,’ which will be released 
shortly. 

Philip Dorn, who last appeared 
in RKO’s “I Remember Mama,” 
sailed last week for a two-month 
visit to Holland. There’s a possi- 
bility he may appear in a locally 
produced film there. 

Schwartz & Frohlich, w.k. theat- | 
rical attorneys, moved from 1440 | 
Broadway to their own building at 
19 E. 70th St., this week. Shift 
necessitated by lack of expansion 
space at their former quarters. 

Metro producer Edwin Knopf | 
first of the “Edward, My Son” 
troupe to return from the British | 
lensing job. He’s due in on the 
Queen Mary today (Wed.) and 
returns tomorrow to the Coast. 


Memorial services for the late 
Sam H. Harris will be held tomor- 
row ‘Thurs.) at 5:30 p.m. by the 
Jewish Theatrical Guild in its) 
chapel in the Palace Theatre Bldg. , 
Rabbi Abraham Burstein will of-. 
ficiate. 

Fred Putnam, manager of the} 
Strand theatre, Port Arthur, Tex.., | 
seeking his uncle, John W. Ran- | 
some, who appeared in the original | 
“Prince of Pilsen.” Latterly he 
was with John Gelden legit pro- 
ductions. 

Robert Sokoler, former managing 
director of the legit producing 
organization called “Your Theatre, 
Inc.,” now editing a weekly news- 
letter distributed to subscribing 
exhibs by a foreign film buying and 





booking combine. 
_ ida and Eddie Cantor are vaca-_ 
tioning in the Norse countries. | 
Comedian found that a girl cuts his | 
hair and another gal (“much older,” | 
Says he), gives Swedish massages at | 
the Grand hotel, Stockholm, where | 
he is. Cantor asks, “Does Jessel | 
know of this?” | 

Henry Senber, currently press- 
agenting the Starlight Operettas at 
Dallas, will be ahead of the 
Maurice Evans “Man and Super- 
man” tour, with Robert Rapport, 
£m. Opens 29 in Princeton and 
after going to the Coast and back, 
ends May 28 in Boston, but may 
do a pop-price finale at the City 
Center. 

Maria Vincenza Trotta, 20-year- 
old daughter of Vincent Trotta, 
National Screen Service art direc- 
tor, has become engaged to Harold 
Douglas Hall of Rossville, Ga., a 
classmate at Tennessee - Wesleyan 
College, Athens, Tenn., from which 
the couple was graduated in June 
of this year. Wedding will take 
place in Flushing, L. L., in late 
summer. 


By Humphrey Doulens 
Carol Irwin here. 
Tim Durant in from Hollywood. 
Jose Iturbi vacationing at Milton 
Diamond’s. 
Edith Meiser visiting the Brock 
or. 
rank LaForge, com -pian- 
ist, penning his hn eb 
Leonard dePaur, director of the 
oa infantry Chorus, weekending 
ere. 
Karen Chapman, daughter of the 


John Chapmans, vacationi i 
Denver. ° =. 5 hes 





Lawrence Langner and Armina 


Marshall hosts to the theatrical 


| 
colony at Sunday lunch. | 
| 


Joshua Logan and Nedda Harri- 
Ban spending a few days at their | 
farm at Brookfield Center. | 

The Silvermine Sillies, annual | 
revue of artists’ coleny, will be 
directed this year by Paul Kwartin. 

Kathleen Comegys signed for 
femme lead with William Gaxton 
in revival of “Seven Keys to Bald- 
pate” at Country Playhouse. 


London 


The Lunts in town looki ! 
old friends. = ask 

Dana Andrews here to star in| 
“Britannia Mews” for 20th-Fox. 

Royal Family took the Shah of 
Persia to see “Annie Get Your 
Gun” at the Coliseum. 


Gabrie} Pascal took Ingrid Berg- 
man to tea with G. B. Shaw at his | 





A street parade of vintage auto- 
mobiles at Norwalk (24) cele- , 
brated opening of James Melton’s | 
Automobile Museum which has 
been designed by John Harkrider. | 

<anitiinintieenes ; 
5 By Larry Selleway i 
Famous Door, shuttered several | 


months, may reopen in a few weeks 
under new management. 


Clover Club will probably close 
by end of month for refurbishing ' 
and reopen for Legion convention. | 
_ Five ‘O'Clock Club pacted De-| 
Castro Sisters to open Wednesday | 
(28). Room is doing the best biz. 
in town. | 

Beachcomber shuttered Saturday 
(24). Plans for future call for ex- 
tensive rebuilding and reopening 
for American Legion convention in 
October. 

The Jacobs 
their Lord 





clan, which sold 
rarleton hotel to the 


| Kipness group, reported ready to | 


build further north on the Beach |! 
for 1949-50 Season. 

Paddock club hypoing biz with 
booking of B. S. Pully and Gump. | 
Duo, who have considerable fol- 
owing even in summer months 
here, open Thursday (29). 

Barry Gray, Copa—WKAT com- | 
mentator-disker, set to write col- 
umn for local mag, “The Shore 
Thing,” covering political and cur- 
rent events. Seasonal publication | 
resumes in November. } 

Gene Baylos, who clicked at 
Mother Kelly's, mulling offers 
from Five O'Clock as well as the | 
Kelly freres for next season. Comic 
is asking stiff hike in pay, based on 


| draw value built last season. 


Recall petition for Miami city | 
commissioners who favor “open” | 
town during season, stymied by | 
court action temporarily. Local pa- | 
pers pounding away at so-called | 
“unlawful element” via_ feature | 
and news column exposes. 

Chicago | 

Gene Autry set for Oriental 
theatre, Aug. 26. 

Art Steagall, Oriental manager, 
off to New York on talent deals. 

Mrs. Harold Butchin, wife of 
Universal! flack, here for operation, 

Bill Green, former M-G-M ex- | 
ploiteer, now with Pollack Circus. | 

Alan Ladd and “One Woman” | 
company in for 10 days of. local | 
shooting. 

Joe Flynn agenting “Okla- 
homa!” which opens at the Er- 
langer Aug. 2. 

Candice Montgomery subbing 
for Audry Meadows of “High But- 
ton Shoes” while latter vacations 
in New York. 

Merriel Abbott, producer of 
floorshows for Hilton and Statler 
hotels, off on another European 
talent hunt this week with hus- | 
band, Dr. Philip Lewin. | 

Will Rogers Sanatorrum Fund | 
Drive teed off via luncheon Thurs- | 
day (22). Speakers were William | 
Rodgers, M-G-M sales manager; | 
Charles Reagan, Paramount sales 
manager, and Robert Mochrie, | 





South Africa 
By Joe Hanson 

Sponsored by Greek government, 
Athens Ballet to appear here in 
August. ; 

Stanislaus Niedzielski. Polish 
pianist, doing third concert tour of 
South Africa." 

William Pagel celebrated 50 
years of circus life at a party in 
the ring after show in Pretoria. 
Pagel came to South Africa in 1905 
as a strong man. 

Season of Ballet will be staged 
in Cape Town in September by 
Johannesburg and Cape Town 
dancers under direction of African 
Consolidated Theatres. 

Leontine Sagan, British legit ac- 
tress, at present producing for 
South African National Theatre, 
suffered fractured leg in auto acci- 
dent while on way to show in 
Pretoria. 

Cinema business upped by good 
lineup of pictures including 
“Walter Mitty” (RKO), “Perils of 
Pauline” (Par), “Brother Jonathan” 
(British) and “Stone Flower” 
(Russian). 

Donald O'Connor, Universal star, 
due to arrive in Cape Town July 26 
and will make personal appear- 
ances when his new film “Are You 
With It” opens. Visit has been ar- 
ranged in connection with a Holly- 


Reiner, 
| tralasian 


home in Hertfordshire. 

Jack La Rue notified by Ministry 
of Labor he must not continue 
working here afier Aug. 14. 

Mary MacArthur went with| 
mother to the Royal Garden Party | 
at Buckingham Palace July 22. | 

Andrews Sisters got in on Queen | 
Elizabeth July 21 with a repertoire 
of 27 songs for their month’s book- | 
ing at the Palladium. Decca’s Jack 





Kapp also aboard, among many 
other showfolk. 
Capt. Woolf Barnato in town 


being consulted on script for the 
filming of life of his father, Barney 


Barnato of Seuth African diamond | @ 


fame. Frederick Brisson is to 
make the pic over here. 

The sellout prior to opening of 
the Jack Benny engagement at the 
Palladium created a house record. 

Binnie Hale out of “Four Five 
Six” at Duke of York’s with case 
of bronchitis, but. carried on miss- 
ing only one performance. 

Romano's, a famous nitery of 
Edwardian days and closed for 
many years as a restaurant, bought 
by an American export company 
for offices. Efforts to obtain a li- 
cense to continue operations as it 
was before the war have failed. 

Mexico City 

Daily fee of player who Spanish | 
dubs star roles in U.S. pix is about 
fixed at $45. 

Fernando Soler, dean of Mexi- 
can actors, readying to build a 
cinema here. 
Michael Sokol, WB skipper, back | 
from a study visit to the company’s | 
Holiywood headquariers. 


Four big local nabe cinemas 
must shutter unless they allow | 
their help a 50° pay lift. 

Comic Roberto Soto, Mexico’s 
fattest actor, readying a Mexican 
revue company for a tour of Spain. 

Maria Felix, topper Mexican pic 
actress. now in Spain doing a pic 
for $250,000, selling her mansion | 
here. 

Al O’Camp,’ publicist for RKO 
here and the Hotel Reforma, 
ordered to L.A. by his medico for 
uleer treatment. 

Tito Guizar and Emilia Guia, 
blonde Spanish stage-pic comme- 
dienne, topping at the Teatro 
here where Lupe Velez started. 

Max Gomez, the new Mono megr., 
has inked with Tomas (Tommy) 
Milmo for exhibition of Mono and 
A.A. pix on Milmo cinema chain. 

Government reports organization 
in Mexico of 203 industrial-com- 
mercial enterprises totally capital- 
ized for $200,000,000 (U.S. during 
year ended May 31. — 

Javier de Leon, Margot Rivas 
and Graciela Entrada presenting a 
Spanish Ballet, featuring Ravel's 
Bolero for the first time in Mexico 
at the government's Palace of Fine 
Arts (National Theatre). 

Maestro Julian Carrilo awarded 
the gold Civic Merit medal by the 
local government as homage to his 
invention of the 13th Cord, a new 
musical system and his general 
service toward advancing music in 
Mexico. 

Jose Ruben Romero, 





as the highest paid 
| Mexican pic seript. He regularly 
collects $7,000 per script. Dolores 
‘dei Rio banquetted by Manny 
SRO Latin-American-Aus- 
supervisor, and Alfred 
Holguin, company mane<er here. 
She recently sold SRO Mexican 
distribution rights to the pic she 
made in Buenos Aires. 


Tokyo 
By Russell Splane 

Reported here that Hidemaro 
Konoye, Nipponese conductor, has 
been invited by Leopold Stokowski 
to “fly to America as soon as the 
Japanese are permitted to travel 
abroad.” 

Listening fees which Jap radio 
owners must pay to support the 
Broadcasting Corp. of Japan were 
hiked July 1 from 17.50 yen to 30 
yen (lle) a month, following the 
government’s recent increase of 
official commodity prices. 

Occupation personnel, who count 
among their blessings the fact that 
the Armed Forces Radio Service 
broadcasts no commercials, singing 
or otherwise, had the spell broken 
recently when the local Post Ex- 
change 
show to plug its merchandise in- 
troduced by a vocal combo singing 
a corny PX theme song. 

Japanese radio listeners, whose 





|(24) night with the Freddie Slack 


author- | jct 
RKO sales head. | diplomat ‘ex-ambassador to Cuba), 
‘is revealed 


launched. a weekly air | film 


hour throughout Japan one night 
recently when the entire BCJ net- 
work went off the air, are still 
mildly puzzled by the explanation | 
that “broadcasting stopped due to | 
the overflowing of water from the 
imperial moat into the manhole at 
Hibiya junction in Tekyo.” 

A Tokyo theatre manager, who 
hit upon novel idea of mailing 
razor blades to 1,000 prominent 
citizens to advertise opening of 
“Razor's Edge,” reaped ing but 
trouble for his paims. Fri 
recipients hastily phoned the thea- 
tre for an explanation, and friends 
State Minister Nishio, beth of 
whom received blades, accused the 
manager of suggesting that the 
ministers commit hara kiri or re- 


sign, 
By Flerence S. Lowe 


Carl Bianchard, of local Warner 
_ aS ager to enlist in Coast 
wa 


| 


Harry James will teeoff fall se- 
ries of Name Bands, Inc., at Na- 
tional Armory Oct. 2. 

Treasurer of the new Progressive 
Party is Clark Foreman, manager 
of the Dupont, local art cinema. 

FCC announced appointment of 
Basil P. Cooper, Commissien iaw-- 
yer, to its staff of hearing exam- 
iners. 

Max Youngstein, FKagle Lion ad- 





George Jessel back from Paris. 

Paulette Goddard in from N_Y. 

Janet Leigh diverced Stanley H. 
Reames. 

Barbara Lawrence divorced John 
Fontaine. 

Jane Conne’s new film name is 
Jane Weeks. 

Frank Fay in town fora seven- 
week vacatien. 
Hilary Breeke divorced Jack 
Voegtiin in Las Vegas. 

Valentina Cortese in from Italy 
for American film bow. 

George Dolenz leaves for Rome 
Aug. 10 to visit family. 

Billy de Wolfe back after per- 
sonais in Chicago and Detroit. 

Michael Kirby planed to Toronto 
where his father is seriously ill. 

Bing Crosby and Bill Morrow 
vacationing on the Groaner’s Ne- 
vada ranch. 


Harry Warner on his ranch = 
o 


frances Morrin, formerly with 
Columbia, new managing editor of 
Photoplay in Bevhills office. 
Audie Murpiiy in from Paris 
where he was guest of the French 
government on Bastille Day. 
Wife of Pete Ermatinger, man- 
ager of the Biltmore theatre, slated 
for second operation this week. 
James Geller and Marvin Wald 





publicity chief, in town past week | 
on company’s national Bill Heine- | 
man campaign. 

Local Variety tent has a goal of | 
$100,000 for this year’s fund rais- 
ing drive, according to Welfare 
chairman Fred S. Kogod. 

Potomac River Line failing in | 
with the trend, returned to its pre- | 
war name band policy Saturday | 


band. 

Orch leader Noble Sisele will | 
emcee town’s second annual Music | 
Festival, sponsored by National 
Negro Opera Co., at Griffith Sta- | 
dium, Aug. 2. | 
Author Reginald (‘Ladies in Re- | 
tirement”) Denham in to see his 
wife, Mary Orr, currently straw- | 
hatting in nearby Olney’s version | 
of “Chicken Every Sunday.” 

Basil Langston, director of Eng- | 
land’s famed Birmingham Reper- | 
tory theatre, a guest at Catholic U | 
where he is staging “Heartbreak | 
House” with Father’ Gilbert | 
Hartke’s student thespers, skedded | 
for Aug. 1 debut. 


By Les Rees 

Old Log strawhatter doing ‘War- | 
rior’s Husband.” 

Don Ragon band into Prom Ball- | 
room for one-nighter. 

Plantation strawhatter 
“Three Men on a se.” 

Eddy Howard band Aquatennial 
Coronation Ball attraction. 

Northwest Variety club held an- 
nual golf tournament this week. 

Three Lind Bros., Delly Barr and 
Nick Stuart orch into Club Car- 
nival. ‘ 

Alan Ladd, Sue Carol and Arthur 
Godfrey here for p.a.’s at Aquaten- 
nial celebration. 

Lightning struck WMIN’s trans- 
mitter and knocked station off the 
air for half-hour. 

ingling. B & B circus in Minne- 
apolis for two days and in St. Paul 


| 
| 
| 
| 
| 
| 
| 


offering 


to Washington for huddies wiih 
Drew Pearson on forthcoming pic- 
ture 


Gale Gifford engaging cast for 
new farce which will star Charlie 
Ruggles and premiere in San Fran- 
cisco in September. 

Morgan Conway decorated by 
Grupo America, a Pan-American 
cultural society, for fostering good 
relations across the border. 

Four showmen, who just learned 
they once lived within six blocks 
of each other im St. Paul, Minn., 
in the '30s, gathered for confab at 
L.A. Biltmore: Pete Ermatinger, 
manager; Jim Keefe and Charlie 
Mulligan, with the “Private Lives” 
company, and publicist Bill Kane. 


Bucks County, Pa. 


Fred Stone in to catch daughter 
Carol in “Skin Of Our Teeth” Sat. 
(25) at New Hope. 

Fred Finklehoffe in at Spring- 
town farm, Friday (23), after 10- 


| day biz to Hollywood. 


Bill Chapman, spouse and kids, 
back from Paris after two-year 
stint for Time-Life; to New Hope 
home. ° 

Ezra Stone back from Charlottes- 
ville, Va., staging jeb. Actor- 
director has bought new farm near 
Newtown. 

Harvey Stephens in Mon. (26) for 
“O Mistress Mine” ing Alfred 
Lunt part opposite Kitty Carlisle, 
opening Aug. 2. 

Irving Berlin weekending with 
Moss Hart. Ditte Leo Freedmans 
at Theron Bambergers and Carl 
Fisher at John Reots. 

Jean Parker down frem Moun- 
tainhome, Pa., Sun. (25) for dress 
rehearsals at Playhouse of “By 
Candlelight,” current bill. 

David Heilwell and Norman Rose 
in for confab with director Frank- 
lin Heller, who is to stag Thomas 
Wolfe play for New Stages this fall. 

Ken Nicholson’s new play, “The 
Gilded Cage” slated for preem at 





for one this week. 

Alice Tyrrell, Dick Winslow into 
Hotel Radisson Flame Room witf 
Pierson Thal orch. . 

Big loop meat market has pian- 
offering musical entertainment, 
probably in effort to soothe cus- 
tomers savagery because of high 
prices. 

Alex Schreiber flew in from west 
coast to turn over his Lyceum, 
local legit roadsbew and film 
house, to new lessee, David Neder- 
lander. “Oklahoma!” relights it 
Aug. 30. 

Patricia Robinson, Dorothy Poyn- 
ton Hill, Charlie Diehl, “Stubby” 
Kruger, Jimmy Patterson, Gil 
Maison, Sylvia Manon Trio, Fran- 
cisco & Dolores and Preston Lamb- 
ert featured in annual “Aqua Fol- 
lies” at Aquatennial. 


By Raul Quattrecchi 
William Goetz here. : 
Josephine Baker at the Casina 

delle Rose. ; 

Merle Oberon, back from Switz- 
erland, announced her intention of 
making a film here. 

Paul Muni working on screen- 
play of “Nobel,” which he wants to 
produce her for Columbia release. 

The i had its 


Ti- 
tanus’ executives on ot 








wood beauty contest. 


sets went dead for more than an 


( ee 
stn CTI Ss cial 


Pierre Louys’ “Aphrodite” here. 


Playhouse, Aug. 23. Playwright 
‘lives at nearby Raven Rock, N. J. 
| Raymond Van Sickle checked out 
| Sat. (24) after 7 weeks with New 
| Hope troupe for vacation prior to 
'“Summer and Smoke” rehearsals 
jin N. Y. 

| Manhattan barrister Bob Augen- 
| blick performed emergency deliv- 
| ery on Old York Rd., Mon. (19) eve. 
enroute to Doylestown Hosp. Wife 
and son, Peter, doing fine at Rock- 
wood home. 

John C. Wilson down from West- 
port for confab with Thornton 
Wilder. Wilder checked out Mon. 
(26) for Princeton to catch un- 
dergrad production of Gertrude 
Stein play, “Yes Is For a Very - 
Young Man.” 

Susan Palmer putting Newtown 
home on the block so as to move 
closer to New Hope at Penn’s Park. 

Frances Reid off to Olney, Md., 
last week to star opposite Jose 
Ferrer this stanza in “Importance 
of Being Earnest.” 


By Jee Walker 
Estelita into Bath and Turf Club. 
in final week at 
Belle Baker fol- 

day. . 

Cavallaro and Mills 
Steel pier. Combo ex- 

set record. 
rolling chairs will hit the 
City last week 
permitting them. 
see biz slump. Chel- 
sea’s Joseph Kaufman says rooms 
to 20%; food off 30%, 


liquor sales doing okay. 
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WATE LAINE 


with CARL FISCHER at the piano 


at WORLD-FAMOUS COCOANUT GROVE 
y AMBASSADOR HOTEL - LOS ANGELES 
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~w 1, 1948 Thursday, July 15; 1948 Cocoanut Grove, Hotel 
assador, Los Angeles 


aly 2 
Wednesday, Jol Laine Gets Ovation 


In Cocoanut Grove 


1 To re-attract the younger set, the 

| Cocoanut Grove has further hypoed its 

| personality-plus-band policy in book- 
ing Frankie Laine. 

He was cheered into a | 


half dozen encores of the bluesy- | 


torchy repertoire, having to do sev- 
' eral unrehearsed requests.. 


©) VARIETY © 
Thurs., July 15, 1948 


FRANKIE LAINE MAY 
SET NEW SUMMER 
RECORD AT GROVE 


New talent policy teed off at 
the Cocoanut Grove Tuesday 
night to a smash reception. Dodg- 
ing the usual practice of featuring 
bands, Grove now is booking sing- 
ers as the top attraction, with 
Frankie Laine setting the pace, 
toplining over Shep Fields crew. 

Judging by opening night reac- 


‘pe thls Is one of those “there's no. 











Ss 
Los Angeles: . uly Cech. 
i ine, Shep Fre = 
eres 120 weekdays, $2 5 
urdays. 
The 






































| nis. receiving approximately 109) 
| €s what he earned when we first. 
_ Teviewed him, What's ‘More, a few | 
years ago Laine had only a handful | 


Greve o 
greeted by a pack pening was, 


the mark set b 
pore where | 
oo of Freddy Martin, Lombardo, 
a have clicked, was considered by | 
; ty 8s the spot least likely to go for | 
| Laine’s song style, The seers sad 








asic Fra 
musicrew is ~v 
line ar and the song stylist me 

nh g a new type 


. sling. . 
bis pee ig attracting #4 if open 

















































Wrong. E 
| ment was ven the Grove’s manage- 


to be a shot in the Pha a is proving 


Which is still holdi 
| after a solid frstonigne, “P Strongly | 



















It was the | 
| and-soul sincerj € same heart. | 
| gulse and vocal % the same rhythmic | 



























’ “He has ane tion, new policy should be a high- th i 
insinuating style ly profitable one and Laine will be the ‘Gn three years ago"that mon tae 
dy. click. a tough man for any singer to | lavor wove Patrons. ongly in his 
hi follow. ‘First nite crowds kept £. was the easy, in 







him on for almost 45 minutes 
with screamed demands for. any- 
thing and everything, 


ON MERCURY RECORDS 


Personal Management 


GABBE, LUTZ & HELLER 


HOLLYWOOD NEW YORK 
Public Relations g 


RED DOFF-EDDIE JAFFE : ! 

























